
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 50

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.4 4.8 2.3 0.9 1.1 0.8 0.5Oct 2017

D
A

TE
G

R
O

U
P

3.8 4.7 2.9 0.8 1.0 0.7 0.5Nov 2017

D
A

TE
G

R
O

U
P

4.0 4.6 2.7 0.9 1.1 0.7 0.4Week 46

P
re

se
n

t

4.2 4.6 2.7 0.8 0.8 0.7 0.4Week 47

D
A

TE
G

R
O

U
P

3.3 4.8 2.8 0.9 1.0 0.6 0.5Week 48

D
A

TE
G

R
O

U
P

3.4 4.9 2.7 0.9 1.0 0.7 0.5Week 49

D
A

TE
G

R
O

U
P

3.3 4.7 2.7 1.1 1.0 0.6 0.6Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 50

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

2.7 0.6 1.6 0.4 0.2 9.2 3.0Oct 2017

D
A

TE
G

R
O

U
P

3.3 0.4 1.4 0.5 0.3 11.0 2.2Nov 2017

D
A

TE
G

R
O

U
P

3.7 0.5 1.2 0.4 0.3 10.7 1.8Week 46

P
re

se
n

t

3.2 0.3 1.3 0.5 0.4 10.9 2.1Week 47

D
A

TE
G

R
O

U
P

3.0 0.5 1.3 0.4 0.3 12.3 2.8Week 48

D
A

TE
G

R
O

U
P

3.5 1.1 1.2 0.5 0.2 12.2 2.7Week 49

D
A

TE
G

R
O

U
P

3.4 0.8 1.0 0.5 0.1 10.8 2.5Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 50

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.0 1.4 0.6 0.2 1.1 0.6 1.2Oct 2017

D
A

TE
G

R
O

U
P

7.0 1.0 0.7 0.2 0.9 0.4 1.0Nov 2017

D
A

TE
G

R
O

U
P

7.1 1.2 0.8 0.2 0.7 0.3 1.1Week 46

P
re

se
n

t

6.6 0.9 0.7 0.2 0.9 0.4 1.2Week 47

D
A

TE
G

R
O

U
P

6.0 0.8 0.6 0.2 0.7 0.4 0.7Week 48

D
A

TE
G

R
O

U
P

5.8 0.9 0.6 0.1 1.1 0.3 1.0Week 49

D
A

TE
G

R
O

U
P

8.9 1.2 0.6 0.2 0.8 0.4 1.1Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 50

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.5 0.2 VALUE5 VALUE6 VALUE7Week 46

P
re

se
n

t

0.9 0.2 0.4 0.2 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.8 0.2 0.3 0.2 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

0.6 0.4 0.2 0.2 VALUE5 VALUE6 VALUE7Week 49

D
A

TE
G

R
O

U
P

0.6 0.4 0.3 0.2 VALUE5 VALUE6 VALUE7Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 50

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Oct 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.1 0.2 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.4 0.1 0.2 0.1 0.1Week 46

P
re

se
n

t

0.7 0.7 0.4 0.1 0.1 0.1 0.1Week 47

D
A

TE
G

R
O

U
P

0.5 0.8 0.4 0.1 0.2 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

0.5 0.8 0.4 0.1 0.2 0.1 0.1Week 49

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.2 0.2 0.1 0.1Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 50

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.4 0.5Oct 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.7 0.3Nov 2017

D
A

TE
G

R
O

U
P

0.6 0.1 0.2 0.1 0.0 1.5 0.3Week 46

P
re

se
n

t

0.5 0.0 0.2 0.1 0.1 1.6 0.3Week 47

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.9 0.4Week 48

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 0.0 1.7 0.4Week 49

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.0 1.6 0.4Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 50

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.2 0.2 0.1 0.0 0.2 0.1 0.2Oct 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.2Week 46

P
re

se
n

t

0.9 0.1 0.1 0.0 0.1 0.1 0.2Week 47

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.2 0.1 0.2Week 49

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.1 0.2Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 50

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 46

P
re

se
n

t

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.1 0.0 0.0 0.0 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.0 VALUE5 VALUE6 VALUE7Week 49

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 50

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.3 4.1 2.5 3.9 83 106 61 893.4 82

Viasat3 2.7 3.0 2.4 2.5 114 128 100 942.7 106

AXN 1.0 1.1 0.9 0.9 59 67 52 481.1 58

Story TV 0.7 0.8 0.6 0.5 55 63 47 370.6 45

Comedy Central 3.4 2.9 4.0 4.5 159 139 178 1874.2 183

RTL II 2.7 3.2 2.2 2.8 102 124 81 942.8 100

Prime TV 1.6 1.9 1.2 1.5 86 107 65 721.4 71

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:23 94,272 2.4 6.5 17012-12-17 Tue

Gyilkos elmek Cool 22:00 22:53 84,789 2.2 7.0 11711-12-17 Mon

Dr. csont Cool 20:59 21:53 78,447 2.0 5.5 9413-12-17 Wed

Showder klub RTL II 21:59 22:51 74,207 1.9 6.1 14714-12-17 Thu

Coming out RTL II 20:00 21:52 67,020 1.7 3.9 15117-12-17 Sun

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Cool 22:00 22:53 84,789 2.2 7.0 11711-12-17 Mon

Dr. csont Cool 20:59 21:53 78,447 2.0 5.5 9413-12-17 Wed

Doglott aktak Cool 23:00 23:54 52,408 1.3 6.6 13813-12-17 Wed

Csi Cool 23:00 23:53 51,277 1.3 6.9 11412-12-17 Tue

A mentalista Cool 20:05 20:56 50,670 1.3 3.4 7914-12-17 Thu

Rejtjelek Cool 22:59 23:53 45,435 1.2 5.9 11911-12-17 Mon

A maszk Cool 20:54 22:48 44,640 1.1 2.9 9116-12-17 Sat

Tom es jerry Cool 11:00 11:21 41,854 1.1 7.1 16916-12-17 Sat

A (sz)ex az oka mindennek Cool 21:00 22:53 39,355 1.0 2.9 10215-12-17 Fri

Miami helyszinelok Cool 17:20 18:09 38,159 1.0 4.1 6615-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.7 4.1 5.3 4.8 107 96 119 964.5 95

Viasat3 2.7 3.0 2.4 2.5 114 128 100 942.7 106

MOZI+ 4.1 3.2 5.1 4.3 109 86 131 1013.9 95

Film Café 0.6 0.6 0.6 0.6 94 96 93 810.5 78

Video 7.6 6.1 9.1 8.5 145 119 170 1458.5 150

Paramount 1.0 0.9 1.2 1.0 104 91 118 960.9 86

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mestergyilkos F+ 20:59 22:48 111,216 2.8 8.1 10914-12-17 Thu

Szemfenyvesztok 2. F+ 20:49 23:09 105,288 2.7 6.9 12917-12-17 Sun

Csucsformaban 3 F+ 18:59 20:43 101,974 2.6 6.4 12217-12-17 Sun

Red 2. F+ 21:00 23:10 91,684 2.3 6.2 11416-12-17 Sat

Szemfenyvesztok F+ 18:50 20:53 86,090 2.2 6.1 13411-12-17 Mon

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mestergyilkos F+ 20:59 22:48 111,216 2.8 8.1 10914-12-17 Thu

Szemfenyvesztok 2. F+ 20:49 23:09 105,288 2.7 6.9 12917-12-17 Sun

Csucsformaban 3 F+ 18:59 20:43 101,974 2.6 6.4 12217-12-17 Sun

Red 2. F+ 21:00 23:10 91,684 2.3 6.2 11416-12-17 Sat

Szemfenyvesztok F+ 18:50 20:53 86,090 2.2 6.1 13411-12-17 Mon

Penge F+ 21:00 23:21 83,723 2.1 6.9 12513-12-17 Wed

Rocky balboa F+ 20:59 22:54 74,871 1.9 5.7 14411-12-17 Mon

Veszelyes kolykok F+ 23:15 25:08 73,682 1.9 10.8 15017-12-17 Sun

Mar megint bergyilkos a szomszedomF+ 18:59 20:53 70,410 1.8 5.0 12216-12-17 Sat

Fejloves F+ 23:00 24:40 69,725 1.8 11.0 15911-12-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.7 3.2 2.2 2.8 102 124 81 943.1 139

Super TV2 4.3 5.0 3.5 4.3 80 97 63 724.7 104

AXN 1.0 1.1 0.9 0.9 59 67 52 481.2 83

Story4 0.7 0.8 0.6 0.5 55 63 47 370.7 61

Prime TV 1.6 1.9 1.2 1.5 86 107 65 721.7 106

Duna TV 1.9 1.9 1.8 1.7 28 30 26 221.7 30

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:44 178,141 4.5 11.0 7317-12-17 Sun

Oltari csajok RTL II 20:30 21:23 94,272 2.4 6.5 17012-12-17 Tue

Joban rosszban Super TV2 19:45 21:00 84,487 2.1 5.9 7112-12-17 Tue

Grease - pomade Super TV2 21:51 24:11 84,187 2.1 7.3 11117-12-17 Sun

Showder klub RTL II 21:59 22:51 74,207 1.9 6.1 14714-12-17 Thu

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:23 94,272 2.4 6.5 17012-12-17 Tue

Showder klub RTL II 21:59 22:51 74,207 1.9 6.1 14714-12-17 Thu

Coming out RTL II 20:00 21:52 67,020 1.7 3.9 15117-12-17 Sun

Tamadas a feher haz ellen 2. - london osRTL II 20:00 21:53 66,245 1.7 4.3 13516-12-17 Sat

Hirado RTL II 21:30 21:54 50,606 1.3 3.6 11915-12-17 Fri

Ha olni kell RTL II 22:00 24:44 36,879 0.9 3.3 12516-12-17 Sat

Beugro x RTL II 22:00 22:52 35,151 0.9 2.7 13915-12-17 Fri

Jane eyre RTL II 10:20 12:32 32,693 0.8 4.7 11217-12-17 Sun

Lopott szavak RTL II 22:00 23:42 32,324 0.8 2.6 12217-12-17 Sun

A gyanu arnyekaban RTL II 18:00 18:54 32,181 0.8 2.7 10416-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.1 1.0 1.3 1.1 108 98 119 901.2 138

Sorozat + 1.0 1.3 0.7 0.7 93 125 61 631.0 109

Story5 0.4 0.5 0.3 0.5 52 68 35 500.5 75

Viasat6 0.7 0.7 0.8 0.6 98 94 103 720.6 98

Humor+ 0.6 0.4 0.7 0.6 151 116 186 1530.5 165

RTL Gold 0.6 0.9 0.4 0.7 90 127 54 920.8 138

Sony Max 0.1 0.2 0.0 0.2 72 119 26 840.1 93

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 6. - az ostromlott varosRTL+ 20:59 22:38 40,970 1.0 2.7 9416-12-17 Sat

A szomszed noje mindig zoldebb RTL+ 13:10 15:12 35,341 0.9 4.4 12917-12-17 Sun

Mr. bean RTL+ 20:25 20:56 34,861 0.9 2.4 11913-12-17 Wed

Egy rem rendes csalad Humor+ 19:58 20:24 32,440 0.8 2.2 16611-12-17 Mon

Columbo Sorozat + 21:54 23:41 32,359 0.8 3.1 12213-12-17 Wed

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 6. - az ostromlott varosRTL+ 20:59 22:38 40,970 1.0 2.7 9416-12-17 Sat

A szomszed noje mindig zoldebb RTL+ 13:10 15:12 35,341 0.9 4.4 12917-12-17 Sun

Mr. bean RTL+ 20:25 20:56 34,861 0.9 2.4 11913-12-17 Wed

Csapda RTL+ 22:44 24:49 27,122 0.7 2.7 14516-12-17 Sat

Csengetett mylord? RTL+ 21:00 22:02 25,969 0.7 1.8 13313-12-17 Wed

A szupercsapat RTL+ 17:00 17:55 22,598 0.6 2.0 8317-12-17 Sun

Benny hill-show RTL+ 19:54 20:26 20,584 0.5 1.4 12014-12-17 Thu

Kungfu panda - a rendkivuliseg legendajaRTL+ 17:55 18:18 19,144 0.5 2.0 21512-12-17 Tue

Gyozike RTL+ 16:00 16:47 18,679 0.5 3.2 14112-12-17 Tue

Knight rider RTL+ 19:00 19:55 17,654 0.4 1.2 10917-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.0 1.3 0.7 1.0 93 125 61 861.2 133

Fem3 0.5 0.5 0.5 0.7 97 108 86 1240.6 125

AMC 1.3 1.0 1.5 0.7 107 88 126 591.1 103

Story5 0.4 0.5 0.3 0.5 52 68 35 610.6 90

Izaura TV 1.2 1.4 0.9 1.1 47 57 37 402.0 90

RTL Gold 0.6 0.9 0.4 1.0 90 127 54 1330.7 119

Sony Max 0.1 0.2 0.0 0.3 72 119 26 1450.2 168

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:53 48,663 1.2 3.4 6811-12-17 Mon

Piszkos penz tiszta szerelem Izaura TV 20:00 20:54 41,764 1.1 2.8 6814-12-17 Thu

Titkok es szerelmek Izaura TV 19:00 19:53 41,062 1.0 3.2 7614-12-17 Thu

Columbo Sorozat + 21:54 23:41 32,359 0.8 3.1 12213-12-17 Wed

Paula es paulina Izaura TV 22:00 22:53 31,394 0.8 2.6 10311-12-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:54 23:41 32,359 0.8 3.1 12213-12-17 Wed

New york-i helyszinelok Sorozat + 20:54 21:49 29,981 0.8 2.1 7613-12-17 Wed

Dr. csont Sorozat + 23:00 23:54 24,711 0.6 2.2 12916-12-17 Sat

Gyilkos elmek Sorozat + 23:45 24:36 20,998 0.5 4.1 16511-12-17 Mon

Cobra 11 Sorozat + 21:00 21:55 14,468 0.4 0.9 12817-12-17 Sun

Csi Sorozat + 25:35 25:59 14,049 0.4 5.9 22212-12-17 Tue

Szulejman Sorozat + 18:55 19:53 12,459 0.3 1.0 6015-12-17 Fri

A satan kutyaja Sorozat + 15:49 17:52 10,951 0.3 1.1 14916-12-17 Sat

Az utolso vampir Sorozat + 15:50 17:53 10,186 0.3 1.0 12417-12-17 Sun

A farm ahol elunk Sorozat + 16:50 17:46 7,799 0.2 1.0 18812-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 50

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.6 0.9 0.4 0.5 90 127 54 860.8 138

RTL+ 1.1 1.0 1.3 1.0 108 98 119 1111.2 138

RTL II 2.7 3.2 2.2 2.4 102 124 81 1013.1 139

Fem3 0.5 0.5 0.5 0.5 97 108 86 1100.5 114

Story4 0.7 0.8 0.6 0.9 55 63 47 740.7 61

Izaura TV 1.2 1.4 0.9 1.5 47 57 37 651.2 55

Sony Max 0.1 0.2 0.0 0.2 72 119 26 1060.1 93

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

2
0

1
7

w
3

8

2
0

1
7

w
4

0

2
0

1
7

w
4

2

2
0

1
7

w
4

4

2
0

1
7

w
4

6

2
0

1
7

w
4

8

2
0

1
7

w
5

0

S
H

R
%

3.5

3

2.5

2

1.5

1

0.5

0

RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:23 94,272 2.4 6.5 17012-12-17 Tue

Showder klub RTL II 21:59 22:51 74,207 1.9 6.1 14714-12-17 Thu

Coming out RTL II 20:00 21:52 67,020 1.7 3.9 15117-12-17 Sun

Tamadas a feher haz ellen 2. - london osRTL II 20:00 21:53 66,245 1.7 4.3 13516-12-17 Sat

Hirado RTL II 21:30 21:54 50,606 1.3 3.6 11915-12-17 Fri

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aniko show RTL Gold 15:00 15:53 23,976 0.6 3.0 18916-12-17 Sat

Legyen on is milliomos! RTL Gold 20:00 20:39 14,849 0.4 1.0 16316-12-17 Sat

A szef RTL Gold 21:00 21:56 14,609 0.4 1.0 7711-12-17 Mon

Monika RTL Gold 16:00 16:53 13,904 0.4 2.3 12414-12-17 Thu

Balazs RTL Gold 15:00 15:53 13,636 0.3 2.5 14214-12-17 Thu

A kod RTL Gold 19:55 20:56 13,435 0.3 0.9 10113-12-17 Wed

1 perc es nyersz! RTL Gold 22:00 22:56 12,354 0.3 1.0 12914-12-17 Thu

Gyertek at szombat este! RTL Gold 22:36 23:31 7,505 0.2 0.6 16317-12-17 Sun

Dr. toth RTL Gold 23:00 23:55 6,617 0.2 0.7 15015-12-17 Fri

Kalandra fal RTL Gold 21:47 22:28 4,724 0.1 0.3 10516-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 50

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.7 0.7 0.7 50 63 69 560.9 108

Sláger TV 0.8 0.9 0.9 0.8 92 112 109 890.7 108

M3 0.6 0.7 0.8 0.6 58 85 95 610.8 114

Zenebutik 0.4 0.4 0.5 0.4 56 69 79 500.6 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kivansagpercek Muzsika TV 14:30 15:24 25,142 0.6 5.3 10711-12-17 Mon

Muzsika tv - extra Muzsika TV 13:30 14:25 22,944 0.6 3.0 7717-12-17 Sun

Az enek iskolaja best of Zenebutik 16:29 16:54 22,193 0.6 2.1 10417-12-17 Sun

Szeszelyes evszakok M3 20:12 21:04 21,285 0.5 1.2 8417-12-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 20,440 0.5 3.0 7617-12-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kivansagpercek Muzsika TV 14:30 15:24 25,142 0.6 5.3 10711-12-17 Mon

Muzsika tv - extra Muzsika TV 13:30 14:25 22,944 0.6 3.0 7717-12-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 20,440 0.5 3.0 7617-12-17 Sun

Muzsika tv - roadshow Muzsika TV 19:00 19:54 15,390 0.4 1.1 7416-12-17 Sat

Retro disco Muzsika TV 14:29 14:56 15,239 0.4 2.0 7116-12-17 Sat

Hungarian pop top Muzsika TV 15:30 16:25 15,195 0.4 2.7 8911-12-17 Mon

Klippek Muzsika TV 15:00 15:56 14,380 0.4 1.8 8016-12-17 Sat

Felvideki mulatos show Muzsika TV 12:00 12:27 13,018 0.3 1.9 11017-12-17 Sun

Tutti buli jessyvel Muzsika TV 17:00 17:55 12,656 0.3 1.2 5816-12-17 Sat

Fure lepni ihos! Muzsika TV 14:30 14:56 11,246 0.3 1.3 5217-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 50

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.4 6.1 5.6 5.0 159 170 199 1964.1 177

Cool 3.3 4.1 3.8 3.2 83 64 75 694.6 110

Viasat3 2.7 1.5 2.0 1.7 114 37 65 593.3 130

Story4 0.7 0.6 0.6 0.6 55 26 34 400.5 33

AXN 1.0 0.1 0.4 1.0 59 5 19 480.9 47

Super TV2 4.3 4.6 4.9 3.4 80 52 70 545.1 90

RTL II 2.7 1.9 2.9 2.1 102 44 87 673.4 121

Humor+ 0.6 0.4 0.5 0.7 151 73 114 1700.5 135

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:44 178,141 4.5 11.0 7317-12-17 Sun

Oltari csajok RTL II 20:30 21:23 94,272 2.4 6.5 17012-12-17 Tue

Gyilkos elmek Cool 22:00 22:53 84,789 2.2 7.0 11711-12-17 Mon

Joban rosszban Super TV2 19:45 21:00 84,487 2.1 5.9 7112-12-17 Tue

Grease - pomade Super TV2 21:51 24:11 84,187 2.1 7.3 11117-12-17 Sun

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:00 20:28 60,863 1.5 4.2 16213-12-17 Wed

Family guy Comedy Central 23:00 23:28 60,786 1.5 5.5 17115-12-17 Fri

Dombovari istvan: 120021 gramm Comedy Central 21:00 22:30 56,886 1.4 4.1 12815-12-17 Fri

South park Comedy Central 24:00 24:30 51,564 1.3 6.7 18115-12-17 Fri

Rick es morty Comedy Central 23:30 23:58 47,733 1.2 5.2 17015-12-17 Fri

Tomeny tortenelem Comedy Central 24:30 25:00 46,617 1.2 7.4 18415-12-17 Fri

Mike es molly Comedy Central 21:00 21:27 44,341 1.1 3.1 14313-12-17 Wed

Modern csalad Comedy Central 21:00 21:28 41,752 1.1 2.8 16611-12-17 Mon

Amerika huangjai Comedy Central 21:30 21:59 39,782 1.0 2.9 19111-12-17 Mon

A goldberg csalad Comedy Central 21:01 21:29 38,272 1.0 2.7 18012-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 50

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family0.8 0.6 2.5 0.3 166 72 400 542.2 433

Viasat6 0.7 0.7 0.7 0.6 98 59 76 710.6 73

Story4 0.7 0.6 0.6 0.6 55 26 34 400.5 33

AXN 1.0 0.1 0.4 1.0 59 5 19 480.9 47

Humor+ 0.6 0.4 0.5 0.7 151 73 114 1700.5 135

Prime TV 1.6 1.2 1.5 1.2 86 40 61 551.8 90

RTL+ 1.1 1.1 1.0 1.2 108 66 75 970.9 83

RTL Spike 0.5 0.3 0.3 0.3 98 36 50 490.4 76

18-49L+V audience share, 02:00-25:59
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Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek AXN 21:55 22:54 50,447 1.3 4.3 15712-12-17 Tue

Rendorakademia 6. - az ostromlott varosRTL+ 20:59 22:38 40,970 1.0 2.7 9416-12-17 Sat

Skorpio - agymenok akcioban AXN 21:55 22:49 39,751 1.0 3.0 8715-12-17 Fri

Nanny mcphee es a nagy bumm Prime TV 18:50 20:51 39,157 1.0 2.8 10916-12-17 Sat

A csajok bosszuja Prime TV 21:00 23:15 38,494 1.0 2.6 11216-12-17 Sat

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Spongya bob Comedy Central Family 08:00 08:29 17,551 0.4 4.0 18316-12-17 Sat

Melissa es joey Comedy Central Family 17:00 17:30 16,212 0.4 2.1 17114-12-17 Thu

Igy jartam anyatokkal Comedy Central Family 21:00 21:29 13,837 0.4 1.0 14115-12-17 Fri

Anyam borogass Comedy Central Family 05:36 05:58 12,681 0.3 9.8 22213-12-17 Wed

Hallatlan Comedy Central Family 20:00 20:28 12,180 0.3 0.9 10115-12-17 Fri

Papas-babas Comedy Central Family 19:30 19:58 11,858 0.3 0.9 9615-12-17 Fri

Uj csaj Comedy Central Family 08:30 08:58 10,069 0.3 3.8 16712-12-17 Tue

Kertvarosba szamuzve Comedy Central Family 20:00 20:28 9,260 0.2 0.6 18711-12-17 Mon

Instant anyu Comedy Central Family 25:30 25:58 5,442 0.1 2.2 22212-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 50

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.0 0.9 0.9 1.2 104 90 91 1180.9 86

AMC 1.3 0.7 1.0 1.5 107 59 88 1261.3 105

Film Cafe 0.6 0.5 0.6 0.6 94 73 96 930.5 78

Film Mania 0.2 0.1 0.2 0.2 57 38 59 540.1 38

Sony Movie Channel0.4 0.3 0.3 0.5 126 82 96 1550.4 112

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Kutyaszallo Paramount 09:40 11:37 26,802 0.7 3.9 14717-12-17 Sun

2012 Sony Movie Channel 18:01 21:00 22,552 0.6 1.7 15416-12-17 Sat

Joszomszedi iszony Paramount 21:00 22:47 18,903 0.5 1.4 14614-12-17 Thu

Szarnyat vagy combjat Paramount 13:45 16:02 17,396 0.4 2.0 13817-12-17 Sun

Nyugi charlie! Sony Movie Channel 16:15 16:43 16,761 0.4 2.3 20415-12-17 Fri

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Kutyaszallo Paramount 09:40 11:37 26,802 0.7 3.9 14717-12-17 Sun

Joszomszedi iszony Paramount 21:00 22:47 18,903 0.5 1.4 14614-12-17 Thu

Szarnyat vagy combjat Paramount 13:45 16:02 17,396 0.4 2.0 13817-12-17 Sun

Lara croft - tomb raider 2. Paramount 18:46 20:52 16,577 0.4 1.2 13611-12-17 Mon

Kozonseges bunozok Paramount 21:00 23:12 15,933 0.4 1.2 11115-12-17 Fri

Twister Paramount 21:00 23:12 15,754 0.4 1.1 13816-12-17 Sat

A nagy vakacio Paramount 11:45 13:37 15,541 0.4 2.3 12417-12-17 Sun

Ha igaz volna Paramount 11:50 13:42 15,495 0.4 2.3 9716-12-17 Sat

Ordoguzo: a kezdet Paramount 22:00 24:19 14,709 0.4 1.3 9817-12-17 Sun

Jurassic park 3. Paramount 17:15 18:52 14,397 0.4 1.5 10613-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 50

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.3 0.3 0.6 98 50 49 1130.4 84

Viasat6 0.7 0.7 0.6 0.8 98 76 71 1030.7 94

AXN 1.0 0.4 1.0 0.9 59 19 48 521.1 67

Prime TV 1.6 1.5 1.2 1.2 86 61 55 651.9 107

FOX 0.6 0.2 0.2 0.3 109 31 36 580.8 161

Discovery Channel 0.9 0.6 1.1 1.4 88 42 85 1220.6 54

Sony Max 0.1 0.1 0.1 0.0 72 51 26 260.2 119

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek AXN 21:55 22:54 50,447 1.3 4.3 15712-12-17 Tue

Skorpio - agymenok akcioban AXN 21:55 22:49 39,751 1.0 3.0 8715-12-17 Fri

Nanny mcphee es a nagy bumm Prime TV 18:50 20:51 39,157 1.0 2.8 10916-12-17 Sat

A csajok bosszuja Prime TV 21:00 23:15 38,494 1.0 2.6 11216-12-17 Sat

Titanic Prime TV 18:59 22:58 34,998 0.9 2.2 9717-12-17 Sun

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Pumpedek RTL Spike 22:35 23:03 26,479 0.7 2.6 19112-12-17 Tue

Hihetetlen de halalos RTL Spike 25:00 25:26 25,637 0.7 9.6 19712-12-17 Tue

A menekulo ember RTL Spike 23:03 24:59 22,306 0.6 4.0 18312-12-17 Tue

Top gear RTL Spike 02:00 02:57 16,161 0.4 10.2 22213-12-17 Wed

Gyilkos elmek RTL Spike 21:00 21:54 13,636 0.3 1.0 19112-12-17 Tue

Csillagkapu: atlantisz RTL Spike 12:00 12:53 12,151 0.3 1.8 19716-12-17 Sat

Cobra 11 RTL Spike 19:00 19:58 12,085 0.3 0.9 11813-12-17 Wed

Star wars: lazadok RTL Spike 10:00 10:26 10,146 0.3 1.5 9717-12-17 Sun

Batman of the future RTL Spike 04:00 04:25 7,769 0.2 7.8 22213-12-17 Wed

Kontar kivitelezok RTL Spike 03:00 03:53 7,443 0.2 6.4 21913-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 50

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.1 0.2 0.1 0.1 78 148 89 860.1 92

Music Channel 0.2 0.7 0.3 0.3 164 340 224 1790.4 271

Muzsika TV 0.6 0.5 0.6 0.8 50 26 46 560.4 35

Sláger TV 0.8 1.1 0.6 0.7 92 74 64 670.6 61

Zenebutik 0.4 0.4 0.3 0.4 56 36 36 440.2 27

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kivansagpercek Muzsika TV 14:30 15:24 25,142 0.6 5.3 10711-12-17 Mon

Muzsika tv - extra Muzsika TV 13:30 14:25 22,944 0.6 3.0 7717-12-17 Sun

Az enek iskolaja best of Zenebutik 16:29 16:54 22,193 0.6 2.1 10417-12-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 20,440 0.5 3.0 7617-12-17 Sun

Zenebutik gala Zenebutik 17:00 17:54 15,763 0.4 1.4 9017-12-17 Sun

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rohej MTV (Music Television) 21:58 22:22 8,079 0.2 0.6 16514-12-17 Thu

Top 5 MTV (Music Television) 18:30 18:53 5,129 0.1 0.5 14414-12-17 Thu

Valaha kover voltam MTV (Music Television) 08:00 08:51 4,971 0.1 1.1 13816-12-17 Sat

100% music MTV (Music Television) 15:00 16:55 4,571 0.1 0.5 21417-12-17 Sun

Chart show MTV (Music Television) 14:00 14:55 3,752 0.1 0.8 12315-12-17 Fri

Plain jane - mibol lesz a cserebogarMTV (Music Television) 07:00 07:54 3,267 0.1 1.0 22216-12-17 Sat

Top 10 MTV (Music Television) 13:01 13:54 2,961 0.1 0.7 19115-12-17 Fri

Hot and fresh MTV (Music Television) 18:00 18:30 2,924 0.1 0.3 3215-12-17 Fri

A mi kis tetkonk MTV (Music Television) 23:00 24:00 2,491 0.1 0.3 22212-12-17 Tue

Tini mamik MTV (Music Television) 23:00 23:53 1,890 0.0 0.2 21114-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 50

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 10.8 2.0 1.7 4.4 465 128 90 1423.0 126

Cartoon Network 4.6 0.2 0.2 1.0 675 53 41 1060.3 44

MiniMax 6.1 2.3 0.7 0.8 451 253 69 430.7 52

Disney Channel 4.1 0.7 0.5 1.3 492 134 75 1160.8 91

M2 7.8 4.0 2.1 1.1 270 210 91 281.8 61

Nick JR 2.5 1.8 0.8 0.1 305 334 127 120.7 79

Kiwi TV 0.4 0.4 0.1 0.0 270 358 116 120.1 32

Boomerang 1.6 0.3 0.3 0.4 420 116 87 720.7 174

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dino dan M2 14:12 14:33 42,264 4.5 20.9 41817-12-17 Sun

Jonalu M2 14:35 15:00 41,790 4.5 20.4 49917-12-17 Sun

Spongya bob Nickelodeon 17:43 18:04 40,525 4.4 17.8 49414-12-17 Thu

Game shakers Nickelodeon 17:14 17:36 38,969 4.2 18.8 56714-12-17 Thu

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:29 38,576 4.2 13.9 69815-12-17 Fri

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:43 18:04 40,525 4.4 17.8 49414-12-17 Thu

Game shakers Nickelodeon 17:14 17:36 38,969 4.2 18.8 56714-12-17 Thu

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:29 38,576 4.2 13.9 69815-12-17 Fri

Tunderi keresztszulok Nickelodeon 23:15 23:37 37,995 4.1 31.2 57612-12-17 Tue

Veszelyes henry Nickelodeon 23:44 24:05 37,995 4.1 43.0 57612-12-17 Tue

A thundermans csalad Nickelodeon 24:40 25:01 34,921 3.7 51.8 62712-12-17 Tue

Tini nindzsa teknocok Nickelodeon 22:17 22:39 34,778 3.7 22.0 55612-12-17 Tue

Mancs orjarat Nickelodeon 06:16 06:27 29,069 3.1 37.9 45014-12-17 Thu

Regal academy Nickelodeon 08:19 08:42 27,352 2.9 14.0 62316-12-17 Sat

A legboszibb boszik Nickelodeon 20:24 20:45 26,851 2.9 9.6 43813-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 50

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.5 1.8 0.8 1.6 305 334 127 2211.0 178

Nickelodeon 10.8 2.0 1.7 2.0 465 128 90 1011.3 80

Cartoon Network 4.6 0.2 0.2 0.3 675 53 41 560.1 28

MiniMax 6.1 2.3 0.7 1.3 451 253 69 1171.0 114

Disney Channel 4.1 0.7 0.5 1.0 492 134 75 1330.5 81

M2 7.8 4.0 2.1 2.6 270 210 91 1072.3 117

Kiwi TV 0.4 0.4 0.1 0.3 270 358 116 2430.2 202

Boomerang 1.6 0.3 0.3 0.3 420 116 87 1060.2 86

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dino dan M2 14:12 14:33 42,264 4.5 20.9 41817-12-17 Sun

Jonalu M2 14:35 15:00 41,790 4.5 20.4 49917-12-17 Sun

Spongya bob Nickelodeon 17:43 18:04 40,525 4.4 17.8 49414-12-17 Thu

Game shakers Nickelodeon 17:14 17:36 38,969 4.2 18.8 56714-12-17 Thu

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:29 38,576 4.2 13.9 69815-12-17 Fri

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dora a felfedezo Nick JR 18:29 18:51 20,841 2.2 8.1 56814-12-17 Thu

Shimmer es shine Nick JR 18:58 19:20 20,780 2.2 8.3 42514-12-17 Thu

Mancs orjarat Nick JR 19:26 19:48 20,693 2.2 7.7 37314-12-17 Thu

Rusty rendbe hozza Nick JR 17:49 18:00 19,438 2.1 10.0 47911-12-17 Mon

Lang es a szuperverdak Nick JR 17:21 17:42 16,198 1.7 7.0 44012-12-17 Tue

Beci es reci Nick JR 18:11 18:22 15,852 1.7 7.5 49511-12-17 Mon

Little charmers Nick JR 20:10 20:22 10,746 1.2 3.2 24115-12-17 Fri

Amikor henry talalkozott... Nick JR 19:55 20:09 10,730 1.2 3.7 35614-12-17 Thu

Nella a hercegno lovag Nick JR 14:38 15:00 10,457 1.1 5.1 24217-12-17 Sun

Fresh beat - a kemcsapat Nick JR 09:27 09:49 10,355 1.1 4.2 52716-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 50

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.9 3.8 2.2 1.8 451 253 117 1021.0 56

Nickelodeon 9.5 2.1 2.2 1.5 441 131 106 781.4 73

Nick JR 3.2 2.6 2.1 1.5 322 336 221 1630.8 96

Cartoon Network 4.3 0.2 0.4 0.3 613 43 61 460.6 98

Disney Channel 5.2 1.1 1.4 1.0 492 134 133 1030.7 73

M2 10.6 6.1 3.9 3.3 286 217 109 982.9 89

Boomerang 1.8 0.4 0.5 0.3 444 129 123 830.4 107

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dino dan M2 14:12 14:33 42,264 4.5 20.9 41817-12-17 Sun

Jonalu M2 14:35 15:00 41,790 4.5 20.4 49917-12-17 Sun

Spongya bob Nickelodeon 17:43 18:04 40,525 4.4 17.8 49414-12-17 Thu

Game shakers Nickelodeon 17:14 17:36 38,969 4.2 18.8 56714-12-17 Thu

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:29 38,576 4.2 13.9 69815-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 50

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.3 1.5 1.0 1.3 107 126 88 1251.3 105

Story4 0.7 0.6 0.8 0.9 55 47 63 740.6 45

Story5 0.4 0.3 0.5 0.5 52 35 68 670.3 33

Paramount 1.0 1.2 0.9 1.1 104 118 91 1300.9 86

Film Cafe 0.6 0.6 0.6 0.6 94 93 96 1070.5 78

AXN 1.0 0.9 1.1 1.6 59 52 67 1021.1 58

Sony Movie Channel0.4 0.5 0.3 0.4 126 155 96 1390.4 112

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek AXN 21:55 22:54 50,447 1.3 4.3 15712-12-17 Tue

Skorpio - agymenok akcioban AXN 21:55 22:49 39,751 1.0 3.0 8715-12-17 Fri

Men in black - sotet zsaruk 2. AXN 21:00 22:39 33,878 0.9 2.2 9816-12-17 Sat

Ncis: los angeles AXN 20:00 21:00 26,953 0.7 1.8 4716-12-17 Sat

Kutyaszallo Paramount 09:40 11:37 26,802 0.7 3.9 14717-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 50

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.6 0.6 0.6 0.6 94 93 96 1100.6 107

Film Mania 0.2 0.2 0.2 0.3 57 54 59 880.2 65

RTL+ 1.1 1.3 1.0 0.9 108 119 98 1021.2 138

Paramount 1.0 1.2 0.9 1.0 104 118 91 1210.9 106

FOX 0.6 0.3 0.8 0.8 109 58 161 1730.7 161

GALAXY TV 0.4 0.2 0.5 0.6 52 32 72 850.6 90

Sony Movie Channel0.4 0.5 0.3 0.2 126 155 96 890.4 174

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 6. - az ostromlott varosRTL+ 20:59 22:38 40,970 1.0 2.7 9416-12-17 Sat

A szomszed noje mindig zoldebb RTL+ 13:10 15:12 35,341 0.9 4.4 12917-12-17 Sun

Mr. bean RTL+ 20:25 20:56 34,861 0.9 2.4 11913-12-17 Wed

Csapda RTL+ 22:44 24:49 27,122 0.7 2.7 14516-12-17 Sat

Kutyaszallo Paramount 09:40 11:37 26,802 0.7 3.9 14717-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 50

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.3 57 54 59 880.2 84

Film Cafe 0.6 0.6 0.6 0.5 94 93 96 740.6 107

RTL+ 1.1 1.3 1.0 0.8 108 119 98 771.0 111

Paramount 1.0 1.2 0.9 0.8 104 118 91 831.1 130

FOX 0.6 0.3 0.8 0.4 109 58 161 690.6 122

GALAXY TV 0.4 0.2 0.5 0.4 52 32 72 590.4 64

Sony Movie Channel0.4 0.5 0.3 0.4 126 155 96 1290.4 139

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 6. - az ostromlott varosRTL+ 20:59 22:38 40,970 1.0 2.7 9416-12-17 Sat

A szomszed noje mindig zoldebb RTL+ 13:10 15:12 35,341 0.9 4.4 12917-12-17 Sun

Mr. bean RTL+ 20:25 20:56 34,861 0.9 2.4 11913-12-17 Wed

Csapda RTL+ 22:44 24:49 27,122 0.7 2.7 14516-12-17 Sat

Kutyaszallo Paramount 09:40 11:37 26,802 0.7 3.9 14717-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 50

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.8 1.2 0.4 0.9 99 143 54 1061.0 118

Discovery Channel 0.9 1.4 0.6 1.1 88 122 54 931.0 86

National Geographic 0.8 1.2 0.5 0.9 95 130 60 960.9 99

NAT GEO WILD 0.6 0.8 0.4 0.6 85 112 58 820.8 110

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan keszult? Discovery Channel 22:30 22:57 24,314 0.6 2.3 15312-12-17 Tue

Zsarnokok National Geographic 22:00 22:55 23,016 0.6 1.9 12514-12-17 Thu

A harmadik birodalom titkai National Geographic 22:00 22:55 22,370 0.6 1.9 10113-12-17 Wed

Ut normandiaig National Geographic 22:00 22:56 22,118 0.6 1.9 14412-12-17 Tue

Szokes a naci halaltaborbol National Geographic 21:01 21:56 21,994 0.6 1.5 11114-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 50

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.4 0.3 0.4 153 166 141 1400.6 194

LifeTv 0.3 0.3 0.3 0.3 84 86 92 820.3 72

TLC 0.5 0.6 0.9 0.4 73 90 147 570.5 62

ID Xtra 0.8 1.0 0.9 0.6 110 138 142 810.6 82

Fem3 0.5 0.5 0.6 0.5 97 108 125 860.5 87

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pandora szelenceje: a gonosz elszabadulID 23:43 24:37 22,533 0.6 2.8 14415-12-17 Fri

A holtak neveben ID 02:00 02:29 21,628 0.6 12.3 18112-12-17 Tue

Kodde valt ID 22:52 23:43 19,554 0.5 1.8 15715-12-17 Fri

A gonosz mosolya ID 24:40 25:33 19,537 0.5 3.8 19915-12-17 Fri

Az artatlansag velelme ID 21:55 22:48 18,263 0.5 1.5 14414-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 50

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.8 1.0 1.1 0.6 66 70 85 471.5 123

M4 SPORT 0.8 0.9 1.2 0.4 59 60 85 331.4 105

Sport2 0.4 0.8 0.6 0.1 92 158 148 350.6 138

SPILERTV 0.3 0.5 0.4 0.2 88 128 126 500.4 131

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - fifa klubvilagbajnoM4 SPORT 17:54 19:51 37,201 1.9 5.7 11716-12-17 Sat

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:38 35,715 1.8 4.3 11317-12-17 Sun

Studio M4 SPORT 19:54 20:03 35,686 1.8 5.4 14813-12-17 Wed

Labdarugas Sport1 20:30 22:38 33,101 1.7 4.0 11217-12-17 Sun

Darts Sport2 20:07 23:52 20,997 1.1 2.8 24517-12-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:38 35,715 1.8 4.3 11317-12-17 Sun

Labdarugas Sport1 20:30 22:38 33,101 1.7 4.0 11217-12-17 Sun

Noi kezilabda merkozes - vb Sport1 20:24 21:54 19,096 1.0 2.9 12913-12-17 Wed

Darts Sport1 20:04 23:55 18,804 1.0 3.0 22714-12-17 Thu

Kezilabda Sport1 20:15 22:08 17,428 0.9 2.6 13413-12-17 Wed

Studio Sport1 21:59 22:07 11,583 0.6 1.8 17613-12-17 Wed

Kezeket fel! Sport1 16:30 16:51 11,237 0.6 2.2 8317-12-17 Sun

Kekek Sport1 19:30 19:57 8,815 0.4 1.4 13613-12-17 Wed

Amerikai futball merkozes - nfl Sport1 22:41 25:23 7,652 0.4 1.8 21317-12-17 Sun

Amerikai futball Sport1 22:41 25:25 7,524 0.4 1.8 21317-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 50

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.4 0.8 0.6 0.1 92 158 151 350.6 138

M4 SPORT 0.8 0.9 1.2 0.4 59 60 85 331.4 105

Sport1 0.8 1.0 1.1 0.6 66 70 87 471.5 123

SPILERTV 0.3 0.5 0.4 0.2 88 128 126 500.4 131

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - fifa klubvilagbajnoM4 SPORT 17:54 19:51 37,201 1.9 5.7 11716-12-17 Sat

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:38 35,715 1.8 4.3 11317-12-17 Sun

Studio M4 SPORT 19:54 20:03 35,686 1.8 5.4 14813-12-17 Wed

Labdarugas Sport1 20:30 22:38 33,101 1.7 4.0 11217-12-17 Sun

Darts Sport2 20:07 23:52 20,997 1.1 2.8 24517-12-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport2 20:07 23:52 20,997 1.1 2.8 24517-12-17 Sun

Nfl - game day amerikai futball Sport2 02:02 02:25 7,514 0.4 9.4 32011-12-17 Mon

Ferfi kosarlabda merkozes - nba Sport2 17:30 19:01 6,499 0.3 1.0 20817-12-17 Sun

Kosarlabda Sport2 17:30 19:01 6,485 0.3 1.0 20817-12-17 Sun

Labdarugas Sport2 15:30 16:24 6,042 0.3 2.2 16812-12-17 Tue

Amerikai futball Sport2 16:30 19:49 5,965 0.3 1.2 23411-12-17 Mon

Amerikai futball merkozes - nfl Sport2 16:30 19:48 5,961 0.3 1.2 23411-12-17 Mon

Ufc greatest fights Sport2 19:30 19:56 5,910 0.3 0.7 23917-12-17 Sun

Sportverda Sport2 06:02 06:56 5,791 0.3 6.0 40611-12-17 Mon

Aerosport magazin Sport2 07:00 07:11 4,126 0.2 3.7 44211-12-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 50

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.5 0.6 0.4 57 63 89 500.5 73

Chili TV 0.2 0.2 0.2 0.3 74 56 76 930.3 103

TLC 0.5 0.6 0.9 0.4 73 90 147 570.6 95

Fem3 0.5 0.5 0.6 0.5 97 108 125 860.5 114

RTL Gold 0.6 0.9 0.7 0.4 90 127 119 540.8 138

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aniko show RTL Gold 15:00 15:53 23,976 0.6 3.0 18916-12-17 Sat

Fem3 cafe Fem3 09:20 11:35 17,395 0.4 4.5 19615-12-17 Fri

Elso otthonunk TLC 21:29 21:57 15,528 0.4 1.0 9616-12-17 Sat

Lakasatalakito TLC 22:00 22:56 15,202 0.4 1.1 10716-12-17 Sat

Legyen on is milliomos! RTL Gold 20:00 20:39 14,849 0.4 1.0 16316-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 50

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.3 0.3 0.3 0.3 84 80 86 820.3 81

TLC 0.5 0.7 0.6 0.4 73 86 90 570.6 95

ID Xtra 0.8 0.7 1.0 0.6 110 91 138 810.9 157

Story5 0.4 0.5 0.5 0.3 52 61 68 350.5 75

TV Paprika 0.4 0.4 0.5 0.4 57 42 63 500.5 73

Spektrum Home 0.4 0.1 0.4 0.4 153 45 166 1400.5 198

Fem3 0.5 0.7 0.5 0.5 97 124 108 860.5 114

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pandora szelenceje: a gonosz elszabadulID 23:43 24:37 22,533 0.6 2.8 14415-12-17 Fri

A holtak neveben ID 02:00 02:29 21,628 0.6 12.3 18112-12-17 Tue

Gyilkos sorok Story5 21:05 22:03 21,149 0.5 1.5 9015-12-17 Fri

Murdoch nyomozo rejtelyei Story5 22:10 23:09 20,574 0.5 1.7 10615-12-17 Fri

Kodde valt ID 22:52 23:43 19,554 0.5 1.8 15715-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 50

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.1 64 71 48 570.1 71

Spektrum 0.8 0.4 0.7 1.2 99 54 72 1430.7 104

National Geographic 0.8 0.5 1.1 1.2 95 60 103 1300.7 96

NAT GEO WILD 0.6 0.4 0.8 0.8 85 58 100 1120.4 67

DoQ 0.2 0.1 0.1 0.2 70 56 21 830.1 55

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Zsarnokok National Geographic 22:00 22:55 23,016 0.6 1.9 12514-12-17 Thu

A harmadik birodalom titkai National Geographic 22:00 22:55 22,370 0.6 1.9 10113-12-17 Wed

Ut normandiaig National Geographic 22:00 22:56 22,118 0.6 1.9 14412-12-17 Tue

Szokes a naci halaltaborbol National Geographic 21:01 21:56 21,994 0.6 1.5 11114-12-17 Thu

Szabadok szigete National Geographic 21:01 21:55 18,873 0.5 1.3 12211-12-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


