
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 49

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.4 4.8 2.3 0.9 1.1 0.8 0.5Oct 2017

D
A

TE
G

R
O

U
P

3.8 4.7 2.9 0.8 1.0 0.7 0.5Nov 2017

D
A

TE
G

R
O

U
P

3.5 4.9 3.2 0.7 1.1 0.7 0.5Week 45

P
re

se
n

t

4.0 4.6 2.7 0.9 1.1 0.7 0.4Week 46

D
A

TE
G

R
O

U
P

4.2 4.6 2.7 0.8 0.8 0.7 0.4Week 47

D
A

TE
G

R
O

U
P

3.3 4.8 2.8 0.9 1.0 0.6 0.5Week 48

D
A

TE
G

R
O

U
P

3.4 4.9 2.7 0.9 1.0 0.7 0.5Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 49

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

2.7 0.6 1.6 0.4 0.2 9.2 3.0Oct 2017

D
A

TE
G

R
O

U
P

3.3 0.4 1.4 0.5 0.3 11.0 2.2Nov 2017

D
A

TE
G

R
O

U
P

3.4 0.4 1.4 0.6 0.3 11.0 2.5Week 45

P
re

se
n

t

3.7 0.5 1.2 0.4 0.3 10.7 1.8Week 46

D
A

TE
G

R
O

U
P

3.2 0.3 1.3 0.5 0.4 10.9 2.1Week 47

D
A

TE
G

R
O

U
P

3.0 0.5 1.3 0.4 0.3 12.3 2.8Week 48

D
A

TE
G

R
O

U
P

3.5 1.1 1.2 0.5 0.2 12.2 2.7Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 49

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.0 1.4 0.6 0.2 1.1 0.6 1.2Oct 2017

D
A

TE
G

R
O

U
P

7.0 1.0 0.7 0.2 0.9 0.4 1.0Nov 2017

D
A

TE
G

R
O

U
P

7.8 1.0 0.9 0.2 0.8 0.5 1.0Week 45

P
re

se
n

t

7.1 1.2 0.8 0.2 0.7 0.3 1.1Week 46

D
A

TE
G

R
O

U
P

6.6 0.9 0.7 0.2 0.9 0.4 1.2Week 47

D
A

TE
G

R
O

U
P

6.0 0.8 0.6 0.2 0.7 0.4 0.7Week 48

D
A

TE
G

R
O

U
P

5.9 0.9 0.6 0.1 1.1 0.3 1.0Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 49

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.4 0.1 VALUE5 VALUE6 VALUE7Week 45

P
re

se
n

t

0.7 0.2 0.5 0.2 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.9 0.2 0.4 0.2 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.8 0.2 0.3 0.2 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

0.6 0.4 0.2 0.2 VALUE5 VALUE6 VALUE7Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 49

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Oct 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.1 0.2 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

0.5 0.8 0.5 0.1 0.2 0.1 0.1Week 45

P
re

se
n

t

0.6 0.7 0.4 0.1 0.2 0.1 0.1Week 46

D
A

TE
G

R
O

U
P

0.7 0.7 0.4 0.1 0.1 0.1 0.1Week 47

D
A

TE
G

R
O

U
P

0.5 0.8 0.4 0.1 0.2 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

0.5 0.8 0.4 0.1 0.2 0.1 0.1Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 49

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.4 0.5Oct 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.7 0.3Nov 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.0 1.6 0.4Week 45

P
re

se
n

t

0.6 0.1 0.2 0.1 0.0 1.5 0.3Week 46

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.1 1.6 0.3Week 47

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.9 0.4Week 48

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 0.0 1.7 0.4Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 49

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.2 0.2 0.1 0.0 0.2 0.1 0.2Oct 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

1.1 0.2 0.1 0.0 0.1 0.1 0.1Week 45

P
re

se
n

t

1.0 0.2 0.1 0.0 0.1 0.1 0.2Week 46

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.2Week 47

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.2 0.1 0.2Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 49

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 45

P
re

se
n

t

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.1 0.0 0.0 0.0 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.0 VALUE5 VALUE6 VALUE7Week 49

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.5 3.6 3.3 4.2 86 95 78 933.3 78

Viasat3 2.6 2.8 2.3 2.6 114 131 98 1002.7 112

AXN 1.3 1.3 1.3 1.0 66 69 63 451.2 60

Story TV 0.7 1.0 0.4 0.4 53 76 30 300.6 42

Comedy Central 3.4 2.9 4.0 4.5 159 141 176 1853.9 170

RTL II 2.7 3.0 2.3 3.0 104 122 86 1032.7 98

Prime TV 1.3 1.6 1.0 1.2 73 94 52 591.1 59

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Cool 22:00 22:54 92,973 2.4 7.4 12304-12-17 Mon

Verdak Cool 20:39 22:51 87,258 2.2 6.1 14809-12-17 Sat

Mi kell a nonek? RTL II 20:00 22:24 85,979 2.2 5.3 13710-12-17 Sun

Baratsag extrakkal Cool 21:00 23:06 79,989 2.0 5.8 11908-12-17 Fri

Men in black - sotet zsaruk Cool 18:59 20:50 77,225 2.0 4.4 12710-12-17 Sun

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Cool 22:00 22:54 92,973 2.4 7.4 12304-12-17 Mon

Verdak Cool 20:39 22:51 87,258 2.2 6.1 14809-12-17 Sat

Baratsag extrakkal Cool 21:00 23:06 79,989 2.0 5.8 11908-12-17 Fri

Men in black - sotet zsaruk Cool 18:59 20:50 77,225 2.0 4.4 12710-12-17 Sun

Dr. csont Cool 20:59 21:53 72,681 1.8 4.8 9706-12-17 Wed

A mentalista Cool 20:05 20:55 59,785 1.5 4.0 8506-12-17 Wed

Csi Cool 23:00 23:54 50,380 1.3 6.2 11205-12-17 Tue

Miami helyszinelok Cool 15:50 16:43 49,164 1.3 5.0 7509-12-17 Sat

Idorol idore Cool 23:10 24:02 48,299 1.2 5.3 11808-12-17 Fri

Tom es jerry legujabb kalandjai Cool 11:01 11:24 44,214 1.1 8.1 12709-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.9 4.3 5.5 4.9 108 100 115 954.4 92

Viasat3 2.6 2.8 2.3 2.6 114 131 98 1002.7 112

MOZI+ 3.6 3.0 4.4 3.6 117 100 133 1033.5 107

Film Café 0.6 0.6 0.5 0.5 79 93 65 610.6 71

Video 5.8 4.7 7.0 7.3 134 113 154 1486.6 143

Paramount 1.2 1.2 1.3 1.3 112 113 110 1031.3 108

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuz a melyben F+ 18:55 20:53 101,210 2.6 7.3 10505-12-17 Tue

3 nap a halalig F+ 20:59 23:16 92,402 2.4 7.1 10305-12-17 Tue

Allj vagy jovok F+ 19:04 20:47 91,701 2.3 6.6 12709-12-17 Sat

Szupercella F+ 18:49 20:53 86,052 2.2 6.0 13408-12-17 Fri

A titanok harca F+ 20:59 22:54 83,071 2.1 5.9 11808-12-17 Fri

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuz a melyben F+ 18:55 20:53 101,210 2.6 7.3 10505-12-17 Tue

3 nap a halalig F+ 20:59 23:16 92,402 2.4 7.1 10305-12-17 Tue

Allj vagy jovok F+ 19:04 20:47 91,701 2.3 6.6 12709-12-17 Sat

Szupercella F+ 18:49 20:53 86,052 2.2 6.0 13408-12-17 Fri

A titanok harca F+ 20:59 22:54 83,071 2.1 5.9 11808-12-17 Fri

Last vegas F+ 20:55 22:55 82,101 2.1 5.8 13109-12-17 Sat

Kutyabajnok F+ 13:05 14:58 77,701 2.0 9.9 10710-12-17 Sun

Parker F+ 18:44 20:53 77,058 2.0 5.7 11007-12-17 Thu

Szemfenyvesztok F+ 21:00 23:05 66,618 1.7 4.7 11610-12-17 Sun

Csucsformaban F+ 19:00 20:53 65,910 1.7 3.8 9210-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.7 3.0 2.3 3.0 104 122 86 1032.9 137

Super TV2 4.4 5.0 3.8 4.5 79 94 64 714.9 104

AXN 1.3 1.3 1.3 1.0 66 69 63 451.4 89

Story4 0.7 1.0 0.4 0.4 53 76 30 300.8 74

Prime TV 1.3 1.6 1.0 1.2 73 94 52 591.5 99

Duna TV 1.9 1.9 1.8 1.7 27 30 25 231.8 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:45 21:47 198,321 5.0 11.7 7310-12-17 Sun

A fuggetlenseg napja Super TV2 21:00 23:53 91,338 2.3 7.1 13609-12-17 Sat

Joban rosszban Super TV2 19:45 21:01 89,775 2.3 6.1 7706-12-17 Wed

Mi kell a nonek? RTL II 20:00 22:24 85,979 2.2 5.3 13710-12-17 Sun

Oltari csajok RTL II 20:30 21:24 75,146 1.9 5.0 15504-12-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mi kell a nonek? RTL II 20:00 22:24 85,979 2.2 5.3 13710-12-17 Sun

Oltari csajok RTL II 20:30 21:24 75,146 1.9 5.0 15504-12-17 Mon

Showder klub RTL II 22:00 22:52 68,268 1.7 5.5 14906-12-17 Wed

Neveletlen hercegno 2. RTL II 17:45 19:52 65,057 1.7 4.1 8910-12-17 Sun

Hirado RTL II 21:30 21:54 48,991 1.2 3.3 16806-12-17 Wed

Jon a baba - hadas krisztaval RTL II 15:00 15:55 41,909 1.1 4.7 12109-12-17 Sat

Beugro x RTL II 21:59 22:53 36,585 0.9 2.8 13808-12-17 Fri

A gyanu arnyekaban RTL II 17:30 18:25 33,858 0.9 3.5 13608-12-17 Fri

Noe RTL II 19:59 22:33 31,886 0.8 2.2 11909-12-17 Sat

Studio RTL II 20:51 21:00 31,456 0.8 2.2 9107-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.9 0.9 0.9 0.9 103 104 102 901.0 131

Sorozat + 1.0 1.4 0.7 0.7 96 132 59 551.2 134

Story5 0.4 0.6 0.3 0.4 53 72 34 460.6 79

Viasat6 0.8 0.6 1.0 0.7 108 90 127 860.6 102

Humor+ 0.5 0.4 0.7 0.5 133 107 158 1150.6 170

RTL Gold 0.7 1.0 0.5 0.8 92 130 54 930.9 135

Sony Max 0.2 0.2 0.1 0.2 113 156 71 1000.3 197

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 23:45 24:36 32,798 0.8 5.8 14006-12-17 Wed

Columbo Sorozat + 21:55 23:42 32,332 0.8 2.7 10508-12-17 Fri

Csengetett mylord? RTL+ 21:00 22:02 31,557 0.8 2.1 11004-12-17 Mon

Egy rem rendes csalad Humor+ 19:58 20:24 30,330 0.8 2.1 17907-12-17 Thu

1 perc es nyersz! RTL Gold 18:55 19:51 29,264 0.7 2.2 15804-12-17 Mon

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csengetett mylord? RTL+ 21:00 22:02 31,557 0.8 2.1 11004-12-17 Mon

Rendorakademia 5. - irany miami beachRTL+ 21:00 22:47 26,242 0.7 1.8 12309-12-17 Sat

Mr. bean RTL+ 20:25 20:56 24,979 0.6 1.6 10708-12-17 Fri

Hudson hawk RTL+ 19:00 20:54 24,464 0.6 1.7 14309-12-17 Sat

Knight rider RTL+ 23:05 24:01 23,051 0.6 2.9 11306-12-17 Wed

Gyozike RTL+ 16:00 16:47 19,016 0.5 3.0 14608-12-17 Fri

Ket pasi - meg egy kicsi RTL+ 17:25 17:49 18,030 0.5 2.2 14005-12-17 Tue

Kungfu panda - a rendkivuliseg legendajaRTL+ 17:55 18:18 13,306 0.3 1.4 15405-12-17 Tue

Cobra 11 RTL+ 22:06 23:02 12,320 0.3 1.0 12204-12-17 Mon

Kaliforniaba jottem RTL+ 14:00 14:26 11,705 0.3 1.6 21309-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.0 1.4 0.7 1.0 96 132 59 891.3 136

Fem3 0.5 0.6 0.4 0.9 96 117 75 1530.7 149

AMC 0.9 0.9 0.9 0.8 96 100 92 860.8 109

Story5 0.4 0.6 0.3 0.5 53 72 34 540.7 101

Izaura TV 1.2 1.4 1.0 0.9 49 60 39 351.9 93

RTL Gold 0.7 1.0 0.5 1.2 92 130 54 1360.9 123

Sony Max 0.2 0.2 0.1 0.2 113 156 71 1180.2 155

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:54 45,896 1.2 3.1 6605-12-17 Tue

Piszkos penz tiszta szerelem Izaura TV 20:00 20:53 36,891 0.9 2.5 6107-12-17 Thu

Titkok es szerelmek Izaura TV 19:00 19:52 35,318 0.9 2.7 7008-12-17 Fri

Gyilkos elmek Sorozat + 23:45 24:36 32,798 0.8 5.8 14006-12-17 Wed

Columbo Sorozat + 21:55 23:42 32,332 0.8 2.7 10508-12-17 Fri

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 23:45 24:36 32,798 0.8 5.8 14006-12-17 Wed

Columbo Sorozat + 21:55 23:42 32,332 0.8 2.7 10508-12-17 Fri

Csi Sorozat + 25:35 25:59 27,275 0.7 10.9 19806-12-17 Wed

Szulejman Sorozat + 17:49 18:50 21,525 0.5 2.1 10107-12-17 Thu

Dr. csont Sorozat + 23:00 23:54 20,953 0.5 2.6 14310-12-17 Sun

Cobra 11 Sorozat + 24:00 24:56 19,671 0.5 3.1 17609-12-17 Sat

A farm ahol elunk Sorozat + 16:50 17:45 11,675 0.3 1.5 17307-12-17 Thu

Miami helyszinelok Sorozat + 02:29 03:21 7,305 0.2 4.4 9709-12-17 Sat

Televizios vasarlas Sorozat + 08:00 10:30 6,489 0.2 2.6 14304-12-17 Mon

A bosszu asszonya Sorozat + 06:55 07:43 6,113 0.2 1.5 6905-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 49

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.7 1.0 0.5 0.6 92 130 54 880.9 135

RTL+ 0.9 0.9 0.9 0.9 103 104 102 1131.0 131

RTL II 2.7 3.0 2.3 2.4 104 122 86 1072.9 137

Fem3 0.5 0.6 0.4 0.6 96 117 75 1200.4 99

Story4 0.7 1.0 0.4 0.8 53 76 30 720.8 74

Izaura TV 1.2 1.4 1.0 1.4 49 60 39 671.1 55

Sony Max 0.2 0.2 0.1 0.2 113 156 71 1280.3 197

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mi kell a nonek? RTL II 20:00 22:24 85,979 2.2 5.3 13710-12-17 Sun

Oltari csajok RTL II 20:30 21:24 75,146 1.9 5.0 15504-12-17 Mon

Showder klub RTL II 22:00 22:52 68,268 1.7 5.5 14906-12-17 Wed

Neveletlen hercegno 2. RTL II 17:45 19:52 65,057 1.7 4.1 8910-12-17 Sun

Hirado RTL II 21:30 21:54 48,991 1.2 3.3 16806-12-17 Wed

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

1 perc es nyersz! RTL Gold 18:55 19:51 29,264 0.7 2.2 15804-12-17 Mon

Aniko show RTL Gold 16:00 16:54 24,454 0.6 2.5 14709-12-17 Sat

A kod RTL Gold 19:55 20:55 22,053 0.6 1.5 12404-12-17 Mon

A szef RTL Gold 14:01 15:00 20,810 0.5 2.6 9210-12-17 Sun

Legyen on is milliomos! RTL Gold 18:00 18:43 12,058 0.3 1.2 16504-12-17 Mon

Monika RTL Gold 16:00 16:52 11,419 0.3 2.0 8206-12-17 Wed

Balazs RTL Gold 15:00 15:53 8,061 0.2 1.5 11708-12-17 Fri

Dr. toth RTL Gold 11:00 11:54 6,910 0.2 1.2 22209-12-17 Sat

Gyertek at szombat este! RTL Gold 22:36 23:32 5,160 0.1 0.5 12110-12-17 Sun

Kalandra fal RTL Gold 21:48 22:31 4,191 0.1 0.3 7210-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 49

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.7 0.5 43 58 66 430.9 108

Sláger TV 0.7 0.8 0.7 0.8 87 99 97 880.7 109

M3 0.9 1.1 1.3 0.8 68 96 119 571.1 114

Zenebutik 0.4 0.4 0.5 0.3 53 60 71 420.6 110

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Linda M3 19:10 20:02 49,685 1.3 3.8 9106-12-17 Wed

Veszhelyzet M3 20:08 20:52 42,571 1.1 2.8 11206-12-17 Wed

Zenes baratsagok Muzsika TV 13:30 14:25 26,496 0.7 3.7 6909-12-17 Sat

Retro disco Muzsika TV 14:30 14:56 25,202 0.6 3.2 6609-12-17 Sat

Nagyfroccs Muzsika TV 12:30 13:24 23,386 0.6 3.5 6509-12-17 Sat

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Zenes baratsagok Muzsika TV 13:30 14:25 26,496 0.7 3.7 6909-12-17 Sat

Retro disco Muzsika TV 14:30 14:56 25,202 0.6 3.2 6609-12-17 Sat

Nagyfroccs Muzsika TV 12:30 13:24 23,386 0.6 3.5 6509-12-17 Sat

Klippek Muzsika TV 15:00 15:55 13,584 0.3 1.5 6709-12-17 Sat

Felvideki mulatos show Muzsika TV 12:00 12:26 12,810 0.3 2.1 9309-12-17 Sat

Zenes randevu Muzsika TV 17:00 17:55 12,283 0.3 1.5 8008-12-17 Fri

Tutti buli jessyvel Muzsika TV 17:00 17:55 12,096 0.3 1.1 6609-12-17 Sat

Hungarian pop top Muzsika TV 15:30 16:25 11,968 0.3 2.0 7408-12-17 Fri

Muzsika tv - extra Muzsika TV 13:30 14:22 10,953 0.3 1.4 4510-12-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 9,814 0.2 1.4 4510-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 49

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.4 5.7 5.9 4.6 159 172 215 1754.5 196

Cool 3.5 4.6 4.2 4.0 86 76 84 834.4 103

Viasat3 2.6 1.5 2.2 1.8 114 43 78 653.3 137

Story4 0.7 0.3 0.4 0.3 53 16 24 190.6 42

AXN 1.3 0.5 0.7 1.2 66 17 28 530.8 37

Super TV2 4.4 5.4 5.3 4.0 79 64 74 595.0 83

RTL II 2.7 2.6 3.9 2.5 104 68 119 793.5 128

Humor+ 0.5 0.1 0.4 0.6 133 18 77 1240.5 106

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

2
0

1
7

w
4

1

2
0

1
7

w
4

3

2
0

1
7

w
4

5

2
0

1
7

w
4

7

2
0

1
7

w
4

9

S
H

R
%

5

4.5

4

3.5

3

2.5

2

1.5

1

0.5

0

Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:45 21:47 198,321 5.0 11.7 7310-12-17 Sun

Gyilkos elmek Cool 22:00 22:54 92,973 2.4 7.4 12304-12-17 Mon

A fuggetlenseg napja Super TV2 21:00 23:53 91,338 2.3 7.1 13609-12-17 Sat

Joban rosszban Super TV2 19:45 21:01 89,775 2.3 6.1 7706-12-17 Wed

Verdak Cool 20:39 22:51 87,258 2.2 6.1 14809-12-17 Sat

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:30 20:58 71,756 1.8 4.7 16106-12-17 Wed

Bodocs tibor - bollerbalett Comedy Central 21:05 22:27 65,240 1.7 4.5 15008-12-17 Fri

Family guy Comedy Central 23:00 23:29 63,668 1.6 7.2 20207-12-17 Thu

South park Comedy Central 24:00 24:29 60,144 1.5 9.0 20308-12-17 Fri

Rick es morty Comedy Central 23:30 23:59 56,843 1.4 7.7 20407-12-17 Thu

Amerika huangjai Comedy Central 22:00 22:29 48,656 1.2 3.6 19304-12-17 Mon

Tomeny tortenelem Comedy Central 24:30 25:00 45,108 1.1 10.4 19504-12-17 Mon

Mike es molly Comedy Central 21:00 21:27 44,203 1.1 2.9 15306-12-17 Wed

Archer Comedy Central 21:00 21:28 39,942 1.0 2.8 20107-12-17 Thu

A goldberg csalad Comedy Central 21:31 21:59 38,992 1.0 2.7 18805-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 49

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family1.1 1.3 3.0 1.1 181 142 398 1512.3 375

Viasat6 0.8 0.6 0.7 0.9 108 54 80 1010.5 71

Story4 0.7 0.3 0.4 0.3 53 16 24 190.6 42

AXN 1.3 0.5 0.7 1.2 66 17 28 530.8 37

Humor+ 0.5 0.1 0.4 0.6 133 18 77 1240.5 106

Prime TV 1.3 0.7 0.7 0.8 73 25 32 391.5 81

RTL+ 0.9 0.7 0.9 0.9 103 50 84 890.8 90

RTL Spike 0.5 0.3 0.4 0.4 99 42 64 730.4 74

18-49L+V audience share, 02:00-25:59
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Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Men in black - sotet zsaruk AXN 21:00 22:54 49,339 1.3 3.5 10709-12-17 Sat

Spongya bob Comedy Central Family 08:00 08:30 37,039 0.9 7.6 21810-12-17 Sun

Gyilkos elmek AXN 22:00 22:54 36,150 0.9 2.8 10610-12-17 Sun

Profilozok AXN 18:45 19:54 33,436 0.9 2.0 7810-12-17 Sun

Csengetett mylord? RTL+ 21:00 22:02 31,557 0.8 2.1 11004-12-17 Mon

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Spongya bob Comedy Central Family 08:00 08:30 37,039 0.9 7.6 21810-12-17 Sun

Melissa es joey Comedy Central Family 11:30 11:59 21,466 0.5 3.1 20310-12-17 Sun

Igy jartam anyatokkal Comedy Central Family 20:30 20:58 17,782 0.5 1.2 22107-12-17 Thu

Uj csaj Comedy Central Family 18:30 18:59 16,974 0.4 1.4 15809-12-17 Sat

Papas-babas Comedy Central Family 12:30 12:59 15,188 0.4 2.2 22210-12-17 Sun

Anyam borogass Comedy Central Family 15:30 15:58 15,094 0.4 2.7 15108-12-17 Fri

Hallatlan Comedy Central Family 20:00 20:29 13,294 0.3 0.8 21808-12-17 Fri

Kertvarosba szamuzve Comedy Central Family 20:31 21:00 11,790 0.3 0.8 14709-12-17 Sat

Instant anyu Comedy Central Family 25:30 25:59 7,867 0.2 2.5 22208-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 49

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.2 1.2 1.2 1.3 112 99 113 1101.3 108

AMC 0.9 0.8 0.9 0.9 96 86 100 920.8 86

Film Cafe 0.6 0.5 0.6 0.5 79 63 93 650.6 71

Film Mania 0.1 0.1 0.1 0.1 57 30 57 570.1 40

Sony Movie Channel0.2 0.1 0.1 0.2 86 70 70 1010.2 90

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Kapj el ha tudsz! Paramount 21:00 23:53 31,118 0.8 2.6 14705-12-17 Tue

Jurassic park 3. Paramount 21:00 22:46 29,994 0.8 2.1 14708-12-17 Fri

Bumerang Paramount 21:00 23:19 22,707 0.6 1.9 10907-12-17 Thu

Top secret Paramount 08:59 10:50 21,426 0.5 3.9 18509-12-17 Sat

Robin hood a tolvajok fejedelme Paramount 16:11 19:03 18,620 0.5 2.2 11207-12-17 Thu

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Kapj el ha tudsz! Paramount 21:00 23:53 31,118 0.8 2.6 14705-12-17 Tue

Jurassic park 3. Paramount 21:00 22:46 29,994 0.8 2.1 14708-12-17 Fri

Bumerang Paramount 21:00 23:19 22,707 0.6 1.9 10907-12-17 Thu

Top secret Paramount 08:59 10:50 21,426 0.5 3.9 18509-12-17 Sat

Robin hood a tolvajok fejedelme Paramount 16:11 19:03 18,620 0.5 2.2 11207-12-17 Thu

Agyo nagy o! Paramount 23:27 25:42 17,526 0.4 3.5 12907-12-17 Thu

Macskarisztokratak Paramount 19:20 20:52 17,508 0.4 1.2 13805-12-17 Tue

Bele a semmibe Paramount 22:54 24:41 14,700 0.4 1.7 13208-12-17 Fri

Balhe bronxban Paramount 19:14 20:52 14,263 0.4 1.0 8808-12-17 Fri

Csak szexre kellesz Paramount 20:59 23:12 13,753 0.3 1.0 13809-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 49

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.4 0.4 0.6 99 64 73 1130.4 84

Viasat6 0.8 0.7 0.9 1.0 108 80 101 1270.6 90

AXN 1.3 0.7 1.2 1.3 66 28 53 631.3 69

Prime TV 1.3 0.7 0.8 1.0 73 32 39 521.6 94

FOX 0.7 0.5 0.3 0.4 126 76 45 710.9 181

Discovery Channel 1.0 0.6 1.4 1.3 87 46 101 1130.6 60

Sony Max 0.2 0.2 0.2 0.1 113 102 83 710.2 156

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Men in black - sotet zsaruk AXN 21:00 22:54 49,339 1.3 3.5 10709-12-17 Sat

Gyilkos elmek AXN 22:00 22:54 36,150 0.9 2.8 10610-12-17 Sun

Profilozok AXN 18:45 19:54 33,436 0.9 2.0 7810-12-17 Sun

Sherlock es watson AXN 21:00 21:54 31,379 0.8 2.1 10704-12-17 Mon

Aranylaz alaszkaban Discovery Channel 20:00 20:57 29,697 0.8 2.0 16509-12-17 Sat

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek RTL Spike 21:00 21:53 16,176 0.4 1.1 14004-12-17 Mon

Pumpedek RTL Spike 22:00 22:31 16,131 0.4 1.2 16105-12-17 Tue

Hihetetlen de halalos RTL Spike 24:05 24:30 12,314 0.3 1.8 16709-12-17 Sat

Csillagkapu: atlantisz RTL Spike 15:01 15:54 10,898 0.3 1.2 17310-12-17 Sun

Cobra 11 RTL Spike 19:00 19:55 10,525 0.3 0.8 9705-12-17 Tue

A gyujto RTL Spike 23:03 25:19 9,732 0.2 1.4 15508-12-17 Fri

Intruderek tamadasa RTL Spike 23:06 25:19 9,548 0.2 1.6 20705-12-17 Tue

Rohamjarorok RTL Spike 07:05 08:00 7,351 0.2 2.0 18005-12-17 Tue

Az ordog haromszoge RTL Spike 22:00 24:10 6,576 0.2 0.7 16310-12-17 Sun

Hajsza RTL Spike 23:03 24:59 5,896 0.2 0.9 18406-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 49

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.2 0.6 0.2 0.1 123 258 125 370.4 216

Music Channel 0.1 0.5 0.2 0.1 154 380 164 1230.2 207

Muzsika TV 0.5 0.4 0.5 0.5 43 21 35 380.4 32

Sláger TV 0.7 1.0 0.8 0.8 87 76 79 780.7 80

Zenebutik 0.4 0.3 0.3 0.4 53 27 39 430.3 35

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Zenes baratsagok Muzsika TV 13:30 14:25 26,496 0.7 3.7 6909-12-17 Sat

Retro disco Muzsika TV 14:30 14:56 25,202 0.6 3.2 6609-12-17 Sat

Nagyfroccs Muzsika TV 12:30 13:24 23,386 0.6 3.5 6509-12-17 Sat

Az enek iskolaja best of Zenebutik 19:30 19:53 15,593 0.4 1.2 11505-12-17 Tue

Klippek Muzsika TV 15:00 15:55 13,584 0.3 1.5 6709-12-17 Sat

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Local chart MTV (Music Television) 16:00 16:53 10,742 0.3 1.1 16209-12-17 Sat

Rohej MTV (Music Television) 23:30 23:54 8,043 0.2 1.0 22204-12-17 Mon

Chart show MTV (Music Television) 17:00 17:55 7,810 0.2 0.7 14209-12-17 Sat

Girl power MTV (Music Television) 12:34 13:03 6,152 0.2 1.5 21604-12-17 Mon

Local heroes MTV (Music Television) 18:29 18:54 5,351 0.1 0.5 7406-12-17 Wed

Top 10 MTV (Music Television) 17:00 17:55 4,815 0.1 0.6 10605-12-17 Tue

Hits MTV (Music Television) 18:59 20:54 4,786 0.1 0.3 17706-12-17 Wed

A mi kis tetkonk MTV (Music Television) 23:56 24:55 4,476 0.1 0.9 22204-12-17 Mon

Hot and fresh MTV (Music Television) 18:01 18:30 4,259 0.1 0.4 22204-12-17 Mon

100% music MTV (Music Television) 09:00 10:54 3,976 0.1 0.7 8810-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 49

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.2 1.9 1.5 4.9 486 117 74 1602.3 90

Cartoon Network 5.1 0.3 0.4 1.0 634 67 56 1070.3 43

MiniMax 3.9 1.9 0.6 0.7 397 309 82 550.6 59

Disney Channel 3.6 0.4 0.4 1.5 506 95 69 1720.7 103

M2 7.4 3.7 1.7 0.9 269 211 79 281.5 56

Nick JR 2.7 1.3 0.7 0.2 350 276 123 170.5 65

Kiwi TV 0.7 0.2 0.1 0.0 339 139 79 80.1 56

Boomerang 2.8 0.6 0.5 0.7 447 143 94 871.0 152

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 19:18 19:41 51,322 5.5 17.5 59906-12-17 Wed

Spongya bob Nickelodeon 20:47 21:09 51,014 5.4 21.2 48406-12-17 Wed

Sam a tuzolto M2 16:55 17:05 47,019 5.0 21.1 43904-12-17 Mon

Nicky ricky dicky es dawn Nickelodeon 19:48 20:10 44,601 4.8 14.7 55506-12-17 Wed

A legboszibb boszik Nickelodeon 20:18 20:39 44,176 4.7 16.3 50406-12-17 Wed

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 19:18 19:41 51,322 5.5 17.5 59906-12-17 Wed

Spongya bob Nickelodeon 20:47 21:09 51,014 5.4 21.2 48406-12-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:48 20:10 44,601 4.8 14.7 55506-12-17 Wed

A legboszibb boszik Nickelodeon 20:18 20:39 44,176 4.7 16.3 50406-12-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 18:07 18:30 40,975 4.4 20.4 58206-12-17 Wed

Bunsen aki szorny! Nickelodeon 18:37 18:48 39,185 4.2 16.5 52606-12-17 Wed

Veszelyes henry Nickelodeon 13:22 13:44 35,699 3.8 16.8 44409-12-17 Sat

Tini nindzsa teknocok Nickelodeon 21:40 22:02 35,701 3.8 18.8 64604-12-17 Mon

A thundermans csalad Nickelodeon 16:41 17:03 32,995 3.5 23.4 47906-12-17 Wed

Boszi akademia Nickelodeon 20:24 20:45 32,048 3.4 11.0 60604-12-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 49

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.7 1.3 0.7 1.3 350 276 123 2050.8 159

Nickelodeon 12.2 1.9 1.5 1.5 486 117 74 721.1 67

Cartoon Network 5.1 0.3 0.4 0.3 634 67 56 390.2 36

MiniMax 3.9 1.9 0.6 1.1 397 309 82 1400.8 123

Disney Channel 3.6 0.4 0.4 0.7 506 95 69 1200.2 52

M2 7.4 3.7 1.7 2.1 269 211 79 952.0 109

Kiwi TV 0.7 0.2 0.1 0.1 339 139 79 780.1 100

Boomerang 2.8 0.6 0.5 0.7 447 143 94 1420.5 111

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 19:18 19:41 51,322 5.5 17.5 59906-12-17 Wed

Spongya bob Nickelodeon 20:47 21:09 51,014 5.4 21.2 48406-12-17 Wed

Sam a tuzolto M2 16:55 17:05 47,019 5.0 21.1 43904-12-17 Mon

Nicky ricky dicky es dawn Nickelodeon 19:48 20:10 44,601 4.8 14.7 55506-12-17 Wed

A legboszibb boszik Nickelodeon 20:18 20:39 44,176 4.7 16.3 50406-12-17 Wed

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Beci es reci Nick JR 18:12 18:22 20,305 2.2 7.4 47304-12-17 Mon

Rusty rendbe hozza Nick JR 17:48 18:00 17,863 1.9 7.2 42504-12-17 Mon

Lang es a szuperverdak Nick JR 17:20 17:42 17,643 1.9 7.4 43604-12-17 Mon

Dora a felfedezo Nick JR 18:29 18:51 16,591 1.8 5.8 45304-12-17 Mon

Shimmer es shine Nick JR 18:57 19:19 16,367 1.7 5.6 62807-12-17 Thu

Mancs orjarat Nick JR 16:51 17:14 13,541 1.4 7.6 45007-12-17 Thu

Ben es holly apro kiralysaga Nick JR 09:17 09:28 12,379 1.3 6.9 72110-12-17 Sun

Bubi guppik Nick JR 21:25 21:48 12,032 1.3 5.2 86208-12-17 Fri

Little charmers Nick JR 20:10 20:22 11,860 1.3 4.5 41709-12-17 Sat

Nella a hercegno lovag Nick JR 07:40 08:02 10,633 1.1 11.5 44710-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 49

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 5.9 3.3 1.9 1.4 397 309 140 1130.8 61

Nickelodeon 10.9 2.2 1.7 1.5 471 132 78 741.4 68

Nick JR 3.4 2.0 1.9 1.5 345 277 209 1740.7 85

Cartoon Network 5.8 0.5 0.3 0.3 594 66 35 370.8 92

Disney Channel 4.6 0.6 1.0 0.7 515 93 126 970.7 96

M2 10.4 5.6 3.2 2.8 290 217 97 912.1 67

Boomerang 2.9 0.6 0.9 0.6 451 125 143 1040.4 74

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 19:18 19:41 51,322 5.5 17.5 59906-12-17 Wed

Sam a tuzolto M2 16:55 17:05 47,019 5.0 21.1 43904-12-17 Mon

Nicky ricky dicky es dawn Nickelodeon 19:48 20:10 44,601 4.8 14.7 55506-12-17 Wed

Spongya bob Nickelodeon 10:48 11:31 41,377 4.5 18.9 49109-12-17 Sat

Alvinnn!!! es a mokusok Nickelodeon 18:07 18:30 40,975 4.4 20.4 58206-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 49

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 0.9 0.9 1.0 96 92 100 1200.8 86

Story4 0.7 0.4 1.0 0.8 53 30 76 720.6 42

Story5 0.4 0.3 0.6 0.6 53 34 72 740.3 37

Paramount 1.2 1.3 1.2 1.2 112 110 113 1221.3 108

Film Cafe 0.6 0.5 0.6 0.7 79 65 93 1080.6 71

AXN 1.3 1.3 1.3 1.8 66 63 69 1051.2 60

Sony Movie Channel0.2 0.2 0.1 0.2 86 101 70 1090.2 90

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Men in black - sotet zsaruk AXN 21:00 22:54 49,339 1.3 3.5 10709-12-17 Sat

Gyilkos elmek AXN 22:00 22:54 36,150 0.9 2.8 10610-12-17 Sun

Profilozok AXN 18:45 19:54 33,436 0.9 2.0 7810-12-17 Sun

Sherlock es watson AXN 21:00 21:54 31,379 0.8 2.1 10704-12-17 Mon

Kapj el ha tudsz! Paramount 21:00 23:53 31,118 0.8 2.6 14705-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 49

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.6 0.5 0.6 0.7 79 65 93 1130.6 95

Film Mania 0.1 0.1 0.1 0.2 57 57 57 940.1 58

RTL+ 0.9 0.9 0.9 0.8 103 102 104 1101.0 131

Paramount 1.2 1.3 1.2 1.1 112 110 113 1161.1 122

FOX 0.7 0.4 0.9 0.8 126 71 181 1850.8 185

GALAXY TV 0.3 0.1 0.4 0.4 44 19 69 830.4 77

Sony Movie Channel0.2 0.2 0.1 0.1 86 101 70 900.2 100

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csengetett mylord? RTL+ 21:00 22:02 31,557 0.8 2.1 11004-12-17 Mon

Kapj el ha tudsz! Paramount 21:00 23:53 31,118 0.8 2.6 14705-12-17 Tue

Jurassic park 3. Paramount 21:00 22:46 29,994 0.8 2.1 14708-12-17 Fri

Rendorakademia 5. - irany miami beachRTL+ 21:00 22:47 26,242 0.7 1.8 12309-12-17 Sat

Mr. bean RTL+ 20:25 20:56 24,979 0.6 1.6 10708-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 49

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.1 0.1 0.1 0.2 57 57 57 1000.2 92

Film Cafe 0.6 0.5 0.6 0.7 79 65 93 1000.7 108

RTL+ 0.9 0.9 0.9 0.7 103 102 104 760.9 113

Paramount 1.2 1.3 1.2 1.2 112 110 113 1071.2 122

FOX 0.7 0.4 0.9 0.4 126 71 181 710.6 128

GALAXY TV 0.3 0.1 0.4 0.3 44 19 69 600.3 58

Sony Movie Channel0.2 0.2 0.1 0.2 86 101 70 970.2 109

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csengetett mylord? RTL+ 21:00 22:02 31,557 0.8 2.1 11004-12-17 Mon

Kapj el ha tudsz! Paramount 21:00 23:53 31,118 0.8 2.6 14705-12-17 Tue

Jurassic park 3. Paramount 21:00 22:46 29,994 0.8 2.1 14708-12-17 Fri

Rendorakademia 5. - irany miami beachRTL+ 21:00 22:47 26,242 0.7 1.8 12309-12-17 Sat

Mr. bean RTL+ 20:25 20:56 24,979 0.6 1.6 10708-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 49

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.6 0.6 1.2 118 165 72 1281.2 127

Discovery Channel 1.0 1.3 0.6 1.0 87 113 60 800.7 63

National Geographic 0.8 1.3 0.5 0.8 90 129 51 830.7 68

NAT GEO WILD 0.4 0.4 0.4 0.3 67 65 68 490.5 70

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aranylaz alaszkaban Discovery Channel 20:00 20:57 29,697 0.8 2.0 16509-12-17 Sat

Kedvenc kajaink Discovery Channel 19:00 19:26 27,079 0.7 2.1 11404-12-17 Mon

Hogyan csinaljak? Discovery Channel 19:30 19:57 26,763 0.7 1.9 10804-12-17 Mon

Escobar millioi Discovery Channel 20:59 21:57 22,097 0.6 1.5 13909-12-17 Sat

Gyujtogetok Discovery Channel 21:00 21:57 19,932 0.5 1.3 10906-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 49

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.3 145 167 149 1220.4 177

LifeTv 0.2 0.2 0.2 0.1 60 73 86 460.2 53

TLC 0.6 0.9 0.9 0.3 97 146 172 490.5 80

ID Xtra 0.8 1.0 1.0 0.6 91 119 135 630.8 91

Fem3 0.5 0.6 0.7 0.4 96 117 149 750.5 89

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Veszhivasok ID 20:06 21:00 16,066 0.4 1.0 12008-12-17 Fri

Sotet vagyak ID 25:37 25:59 15,548 0.4 4.4 16309-12-17 Sat

Fem3 cafe Fem3 09:20 11:33 15,331 0.4 4.6 15305-12-17 Tue

Elet 250 kilo felett TLC 20:59 22:57 15,127 0.4 1.2 10607-12-17 Thu

A gonosz mosolya ID 24:42 25:35 14,810 0.4 3.5 12808-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 49

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.9 1.1 1.0 0.8 57 58 60 541.9 115

M4 SPORT 1.5 1.7 2.2 0.8 77 74 109 452.6 137

Sport2 0.4 0.6 0.6 0.2 69 83 100 380.8 130

SPILERTV 0.3 0.6 0.4 0.1 92 158 145 380.4 141

18-49MaleL+V audience share, 02:00-25:59

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

2
0

1
7

w
4

1

2
0

1
7

w
4

3

2
0

1
7

w
4

5

2
0

1
7

w
4

7

2
0

1
7

w
4

9

S
H

R
%

13

12

11

10

9

8

7

6

5

4

3

2

1

0

Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:38 22:38 80,900 4.1 11.5 13306-12-17 Wed

Studio M4 SPORT 21:39 21:46 66,261 3.4 9.2 13406-12-17 Wed

Labdarugas M4 SPORT 20:03 22:57 66,194 3.4 9.7 13506-12-17 Wed

Labdarugo merkozes - otp bank ligaM4 SPORT 16:37 17:55 45,326 2.3 8.6 10109-12-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:35 34,611 1.8 4.5 12910-12-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Noi kezilabda merkozes - vb Sport1 17:21 19:01 33,994 1.7 4.8 6610-12-17 Sun

Kezilabda Sport1 16:45 19:36 23,746 1.2 3.4 5810-12-17 Sun

Labdarugo merkozes - spanyol bajnoksagSport1 16:11 18:03 18,870 1.0 3.6 11509-12-17 Sat

Studio Sport1 19:38 20:06 18,572 0.9 2.9 5208-12-17 Fri

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:33 17,305 0.9 2.5 11406-12-17 Wed

Labdarugas Sport1 15:59 18:20 16,166 0.8 3.1 10909-12-17 Sat

Kezeket fel! Sport1 16:18 16:28 7,221 0.4 3.1 6205-12-17 Tue

Epitok Sport1 22:30 22:55 6,454 0.3 1.1 16708-12-17 Fri

Trash talk Sport1 18:44 20:09 4,757 0.2 0.8 18807-12-17 Thu

Mai helyzet Sport1 17:00 17:11 4,710 0.2 1.4 16507-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 49

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.4 0.6 0.6 0.2 69 83 100 380.8 130

M4 SPORT 1.5 1.7 2.2 0.8 77 74 109 452.6 137

Sport1 0.9 1.1 1.0 0.8 57 58 60 541.9 115

SPILERTV 0.3 0.6 0.4 0.1 92 158 145 380.4 141

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:38 22:38 80,900 4.1 11.5 13306-12-17 Wed

Studio M4 SPORT 21:39 21:46 66,261 3.4 9.2 13406-12-17 Wed

Labdarugas M4 SPORT 20:03 22:57 66,194 3.4 9.7 13506-12-17 Wed

Labdarugo merkozes - otp bank ligaM4 SPORT 16:37 17:55 45,326 2.3 8.6 10109-12-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:35 34,611 1.8 4.5 12910-12-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:35 34,611 1.8 4.5 12910-12-17 Sun

Labdarugas Sport2 20:42 22:35 34,489 1.7 4.5 13010-12-17 Sun

Labdarugo merkozes - bajnokok ligajaSport2 20:39 22:37 16,104 0.8 2.3 7805-12-17 Tue

Amerikai futball Sport2 22:43 25:59 11,446 0.6 4.1 30610-12-17 Sun

Amerikai futball merkozes - nfl Sport2 22:43 25:58 11,441 0.6 4.1 30610-12-17 Sun

Darts Sport2 15:15 18:09 5,962 0.3 1.2 15209-12-17 Sat

Ferfi jegkorong merkozes - kontinentalisSport2 16:59 19:24 5,569 0.3 1.2 23406-12-17 Wed

Jegkorong Sport2 16:58 19:24 5,562 0.3 1.2 23406-12-17 Wed

Noi kezilabda merkozes - vb Sport2 20:28 22:01 5,087 0.3 0.7 5606-12-17 Wed

Kezilabda Sport2 20:28 22:01 5,051 0.3 0.7 5606-12-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 49

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.5 0.6 0.4 53 61 94 440.4 59

Chili TV 0.2 0.1 0.2 0.2 54 46 83 610.2 79

TLC 0.6 0.9 0.9 0.3 97 146 172 490.6 118

Fem3 0.5 0.6 0.7 0.4 96 117 149 750.4 99

RTL Gold 0.7 1.0 0.9 0.5 92 130 123 540.9 135

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

1 perc es nyersz! RTL Gold 18:55 19:51 29,264 0.7 2.2 15804-12-17 Mon

Aniko show RTL Gold 16:00 16:54 24,454 0.6 2.5 14709-12-17 Sat

A kod RTL Gold 19:55 20:55 22,053 0.6 1.5 12404-12-17 Mon

A szef RTL Gold 14:01 15:00 20,810 0.5 2.6 9210-12-17 Sun

Fem3 cafe Fem3 09:20 11:33 15,331 0.4 4.6 15305-12-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 49

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.2 0.2 0.2 0.1 60 60 73 460.2 80

TLC 0.6 1.0 0.9 0.3 97 143 146 490.6 118

ID Xtra 0.8 0.5 1.0 0.6 91 60 119 630.9 130

Story5 0.4 0.5 0.6 0.3 53 54 72 340.6 79

TV Paprika 0.4 0.4 0.5 0.4 53 48 61 440.4 59

Spektrum Home 0.3 0.1 0.4 0.3 145 59 167 1220.3 183

Fem3 0.5 0.9 0.6 0.4 96 153 117 750.4 99

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 10:41 11:38 19,594 0.5 2.9 13710-12-17 Sun

Veszhivasok ID 20:06 21:00 16,066 0.4 1.0 12008-12-17 Fri

Sotet vagyak ID 25:37 25:59 15,548 0.4 4.4 16309-12-17 Sat

Fem3 cafe Fem3 09:20 11:33 15,331 0.4 4.6 15305-12-17 Tue

Elet 250 kilo felett TLC 20:59 22:57 15,127 0.4 1.2 10607-12-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 49

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 76 80 43 720.2 98

Spektrum 1.1 0.6 1.0 1.6 118 72 94 1651.0 135

National Geographic 0.8 0.5 1.2 1.3 90 51 105 1290.7 85

NAT GEO WILD 0.4 0.4 0.3 0.4 67 68 40 650.4 80

DoQ 0.1 0.1 0.0 0.1 62 62 17 620.1 55

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pedig jo otletnek tunt National Geographic 14:30 14:56 19,503 0.5 2.5 12309-12-17 Sat

Az elveszett atlantisz nyomaban National Geographic 15:00 15:55 17,790 0.5 2.0 19909-12-17 Sat

A harmadik birodalom epitmenyei National Geographic 14:00 14:56 16,578 0.4 3.5 11308-12-17 Fri

Legikatasztrofak National Geographic 17:00 17:57 15,226 0.4 2.1 10704-12-17 Mon

Nincs visszaut - kitelepitesek europabanNational Geographic 13:00 13:57 13,533 0.3 3.3 12208-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


