
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 48

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.4 4.8 2.3 0.9 1.1 0.8 0.5Oct 2017

D
A

TE
G

R
O

U
P

3.8 4.7 2.9 0.8 1.0 0.7 0.5Nov 2017

D
A

TE
G

R
O

U
P

3.7 4.3 2.9 0.9 0.9 0.7 0.5Week 44

P
re

se
n

t

3.5 4.9 3.2 0.7 1.1 0.7 0.5Week 45

D
A

TE
G

R
O

U
P

4.0 4.6 2.7 0.9 1.1 0.7 0.4Week 46

D
A

TE
G

R
O

U
P

4.2 4.6 2.7 0.8 0.8 0.7 0.4Week 47

D
A

TE
G

R
O

U
P

3.3 4.8 2.8 0.9 1.0 0.6 0.5Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 48

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

2.7 0.6 1.6 0.4 0.2 9.2 3.0Oct 2017

D
A

TE
G

R
O

U
P

3.3 0.4 1.4 0.5 0.3 11.0 2.2Nov 2017

D
A

TE
G

R
O

U
P

2.9 0.3 1.9 0.5 0.4 10.2 2.6Week 44

P
re

se
n

t

3.4 0.4 1.4 0.6 0.3 11.0 2.5Week 45

D
A

TE
G

R
O

U
P

3.7 0.5 1.2 0.4 0.3 10.7 1.8Week 46

D
A

TE
G

R
O

U
P

3.2 0.3 1.3 0.5 0.4 10.9 2.1Week 47

D
A

TE
G

R
O

U
P

3.0 0.5 1.3 0.4 0.3 12.3 2.8Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 48

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.0 1.4 0.6 0.2 1.1 0.6 1.2Oct 2017

D
A

TE
G

R
O

U
P

7.0 1.0 0.7 0.2 0.9 0.4 1.0Nov 2017

D
A

TE
G

R
O

U
P

7.2 0.9 0.5 0.2 1.1 0.3 1.0Week 44

P
re

se
n

t

7.8 1.0 0.9 0.2 0.8 0.5 1.0Week 45

D
A

TE
G

R
O

U
P

7.1 1.2 0.8 0.2 0.7 0.3 1.1Week 46

D
A

TE
G

R
O

U
P

6.6 0.9 0.7 0.2 0.9 0.4 1.2Week 47

D
A

TE
G

R
O

U
P

6.0 0.8 0.6 0.2 0.7 0.4 0.7Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 48

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Week 44

P
re

se
n

t

0.6 0.3 0.4 0.1 VALUE5 VALUE6 VALUE7Week 45

D
A

TE
G

R
O

U
P

0.7 0.2 0.5 0.2 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.9 0.2 0.4 0.2 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.8 0.2 0.3 0.2 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 48

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Oct 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.1 0.2 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.2 0.1 0.1Week 44

P
re

se
n

t

0.5 0.8 0.5 0.1 0.2 0.1 0.1Week 45

D
A

TE
G

R
O

U
P

0.6 0.7 0.4 0.1 0.2 0.1 0.1Week 46

D
A

TE
G

R
O

U
P

0.7 0.7 0.4 0.1 0.1 0.1 0.1Week 47

D
A

TE
G

R
O

U
P

0.5 0.8 0.4 0.1 0.2 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 48

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.4 0.5Oct 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.7 0.3Nov 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.3 0.1 0.1 2.0 0.5Week 44

P
re

se
n

t

0.5 0.1 0.2 0.1 0.0 1.6 0.4Week 45

D
A

TE
G

R
O

U
P

0.6 0.1 0.2 0.1 0.0 1.5 0.3Week 46

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.1 1.6 0.3Week 47

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.1 1.9 0.4Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 48

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.2 0.2 0.1 0.0 0.2 0.1 0.2Oct 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.1Nov 2017

D
A

TE
G

R
O

U
P

1.5 0.2 0.1 0.0 0.2 0.1 0.2Week 44

P
re

se
n

t

1.1 0.2 0.1 0.0 0.1 0.1 0.1Week 45

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.2Week 46

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.2Week 47

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.1Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 48

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 44

P
re

se
n

t

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 45

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

0.1 0.0 0.0 0.0 VALUE5 VALUE6 VALUE7Week 48

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.3 3.5 3.1 3.9 81 90 73 843.2 73

Viasat3 4.2 4.3 4.0 4.0 123 132 115 1064.0 110

AXN 1.0 1.2 0.8 0.8 56 70 43 390.9 50

Story TV 0.6 0.9 0.4 0.3 48 69 28 220.6 43

Comedy Central 3.0 2.8 3.1 3.7 151 148 154 1673.4 158

RTL II 2.8 3.1 2.4 3.1 109 127 91 1082.8 103

Prime TV 1.2 1.2 1.0 0.9 72 81 63 521.0 58

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vasember 3. Viasat3 21:00 23:34 125,806 3.2 8.9 19203-12-17 Sun

Vasember 2. Viasat3 21:00 23:20 110,523 2.8 7.8 15102-12-17 Sat

Vasember Viasat3 21:01 23:22 102,972 2.6 8.3 17001-12-17 Fri

A mumia visszater Viasat3 18:30 20:54 94,813 2.4 5.5 15603-12-17 Sun

Neveletlen hercegno RTL II 18:45 20:53 89,305 2.3 5.1 11903-12-17 Sun

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szilveszter ejjel Cool 20:50 22:59 68,147 1.7 4.6 11902-12-17 Sat

Halalos fegyver Cool 21:00 21:54 66,532 1.7 4.5 8127-11-17 Mon

A mentalista Cool 20:05 20:55 65,061 1.7 4.1 10429-11-17 Wed

Richie rich - rosszcsont beforr Cool 18:55 20:44 60,761 1.5 3.9 10802-12-17 Sat

Dr. csont Cool 21:00 21:54 59,757 1.5 4.0 8428-11-17 Tue

Sakaltanya Cool 21:00 22:53 55,459 1.4 4.2 9501-12-17 Fri

Rosewood Cool 19:10 20:02 47,707 1.2 3.3 8030-11-17 Thu

Gyilkos elmek Cool 22:00 22:54 47,188 1.2 3.9 10830-11-17 Thu

Csi Cool 23:00 23:54 43,474 1.1 6.0 13628-11-17 Tue

X-aktak Cool 23:00 23:54 39,473 1.0 5.2 12829-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.8 3.9 5.8 5.1 120 99 140 1134.7 108

Viasat3 4.2 4.3 4.0 4.0 123 132 115 1064.0 110

MOZI+ 3.3 2.7 4.0 3.3 109 92 127 953.0 92

Film Café 0.6 0.7 0.4 0.6 94 125 63 860.5 72

Video 6.6 5.1 8.2 8.1 143 115 171 1548.0 161

Paramount 1.3 1.1 1.5 1.3 114 101 127 961.2 99

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vasember 3. Viasat3 21:00 23:34 125,806 3.2 8.9 19203-12-17 Sun

A felaldozhatok 3. F+ 21:00 23:21 118,675 3.0 9.6 15429-11-17 Wed

Az utolso boszorkanyvadasz F+ 18:59 20:55 114,813 2.9 6.5 15203-12-17 Sun

Vasember 2. Viasat3 21:00 23:20 110,523 2.8 7.8 15102-12-17 Sat

Con air - a fegyencjarat F+ 21:00 23:15 108,203 2.8 8.5 11830-11-17 Thu

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A felaldozhatok 3. F+ 21:00 23:21 118,675 3.0 9.6 15429-11-17 Wed

Az utolso boszorkanyvadasz F+ 18:59 20:55 114,813 2.9 6.5 15203-12-17 Sun

Con air - a fegyencjarat F+ 21:00 23:15 108,203 2.8 8.5 11830-11-17 Thu

A gondozoo F+ 17:00 18:52 92,727 2.4 6.8 14803-12-17 Sun

A biztonsag zaloga F+ 21:00 22:48 85,664 2.2 6.3 11928-11-17 Tue

A nemzet aranya F+ 21:01 23:20 83,581 2.1 5.7 13303-12-17 Sun

Rocky 4. F+ 20:59 22:45 83,413 2.1 6.1 13627-11-17 Mon

Tokos csaj F+ 19:00 20:54 78,165 2.0 5.0 13402-12-17 Sat

Apacashow 2. - ujra virul a fityula F+ 16:55 18:54 70,003 1.8 6.0 9302-12-17 Sat

Tamadas a feher haz ellen 2. - london osF+ 19:00 20:52 63,254 1.6 4.1 10227-11-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.8 3.1 2.4 3.1 109 127 91 1082.7 130

Super TV2 4.7 5.3 4.2 4.8 80 92 68 725.2 107

AXN 1.0 1.2 0.8 0.8 56 70 43 391.2 83

Story4 0.6 0.9 0.4 0.3 48 69 28 220.7 68

Prime TV 1.2 1.2 1.0 0.9 72 81 63 521.2 89

Duna TV 1.9 2.0 1.7 1.8 28 31 25 231.7 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:46 204,358 5.2 11.7 7103-12-17 Sun

Joban rosszban Super TV2 19:44 21:02 97,728 2.5 6.1 8127-11-17 Mon

Neveletlen hercegno RTL II 18:45 20:53 89,305 2.3 5.1 11903-12-17 Sun

Oltari csajok RTL II 20:30 21:23 86,351 2.2 5.5 15630-11-17 Thu

Gasztroangyal Duna TV 17:01 17:53 79,274 2.0 7.3 4002-12-17 Sat

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Neveletlen hercegno RTL II 18:45 20:53 89,305 2.3 5.1 11903-12-17 Sun

Oltari csajok RTL II 20:30 21:23 86,351 2.2 5.5 15630-11-17 Thu

Showder klub RTL II 21:59 22:50 56,920 1.4 4.7 14830-11-17 Thu

A kabalapasi RTL II 21:00 22:52 54,401 1.4 3.5 12903-12-17 Sun

A gyanu arnyekaban RTL II 17:30 18:23 46,557 1.2 4.7 10027-11-17 Mon

Jon a baba - hadas krisztaval RTL II 15:02 15:56 36,599 0.9 4.5 12502-12-17 Sat

Gravitacio RTL II 20:00 21:42 36,441 0.9 2.2 12302-12-17 Sat

Don jon RTL II 23:00 24:37 34,814 0.9 4.4 14103-12-17 Sun

Segitseg bajban vagyok! - a pszichologusRTL II 16:45 17:39 33,467 0.9 2.7 8003-12-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 16:30 17:24 33,421 0.9 4.5 9627-11-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.9 0.9 0.9 1.0 94 97 92 971.0 134

Sorozat + 1.0 1.2 0.7 0.7 88 116 61 571.0 109

Story5 0.3 0.4 0.3 0.3 40 50 30 370.4 56

Viasat6 1.0 0.9 1.1 0.8 129 117 142 960.8 127

Humor+ 0.6 0.6 0.6 0.7 131 128 134 1400.6 160

RTL Gold 0.6 0.8 0.4 0.8 77 100 53 820.7 103

Sony Max 0.2 0.2 0.1 0.2 85 111 59 700.3 146

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Iteletnap Viasat6 21:00 23:23 34,827 0.9 2.5 13502-12-17 Sat

Dredd biro Viasat6 21:00 22:51 34,278 0.9 2.2 17303-12-17 Sun

Mr. bean RTL+ 20:25 20:55 33,240 0.8 2.1 11530-11-17 Thu

Columbo Sorozat + 21:55 23:34 33,115 0.8 3.1 11827-11-17 Mon

Egy rem rendes csalad Humor+ 19:58 20:25 29,378 0.7 1.9 15330-11-17 Thu

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 20:25 20:55 33,240 0.8 2.1 11530-11-17 Thu

Rendorakademia 4. - zsenialis amatorok aRTL+ 15:25 16:59 25,128 0.6 2.2 7903-12-17 Sun

Knight rider RTL+ 18:59 19:56 22,574 0.6 1.3 9803-12-17 Sun

A szupercsapat RTL+ 17:05 17:57 20,099 0.5 1.6 5203-12-17 Sun

Gyozike RTL+ 18:55 19:47 19,683 0.5 1.4 14929-11-17 Wed

Ket pasi - meg egy kicsi RTL+ 16:55 17:21 17,428 0.4 2.2 12829-11-17 Wed

Csengetett mylord? RTL+ 21:00 22:01 17,148 0.4 1.2 8730-11-17 Thu

Kungfu panda - a rendkivuliseg legendajaRTL+ 17:55 18:18 17,120 0.4 1.6 12729-11-17 Wed

A lazarus-terv RTL+ 21:00 22:53 14,412 0.4 0.9 10603-12-17 Sun

Benny hill-show RTL+ 19:50 20:20 13,000 0.3 0.8 11230-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.0 1.2 0.7 1.0 88 116 61 881.2 128

Fem3 0.3 0.4 0.2 0.5 68 97 40 1010.5 125

AMC 0.8 0.5 1.0 0.5 100 74 124 560.7 101

Story5 0.3 0.4 0.3 0.4 40 50 30 470.7 97

Izaura TV 1.2 1.6 0.9 0.9 51 66 36 352.1 98

RTL Gold 0.6 0.8 0.4 0.9 77 100 53 1070.7 106

Sony Max 0.2 0.2 0.1 0.3 85 111 59 1120.3 152

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:54 53,309 1.4 3.6 8329-11-17 Wed

Titkok es szerelmek Izaura TV 19:00 19:52 38,983 1.0 2.8 7530-11-17 Thu

Piszkos penz tiszta szerelem Izaura TV 20:00 20:54 38,005 1.0 2.4 6829-11-17 Wed

Columbo Sorozat + 21:55 23:34 33,115 0.8 3.1 11827-11-17 Mon

Paula es paulina Izaura TV 22:00 22:53 28,382 0.7 2.3 7527-11-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:34 33,115 0.8 3.1 11827-11-17 Mon

Csi Sorozat + 20:54 21:47 26,758 0.7 1.8 8930-11-17 Thu

Gyilkos elmek Sorozat + 23:45 24:36 26,074 0.7 4.6 11801-12-17 Fri

Szulejman Sorozat + 17:50 18:50 15,928 0.4 1.6 9801-12-17 Fri

Cobra 11 Sorozat + 20:59 21:56 12,978 0.3 0.8 10002-12-17 Sat

Dr. csont Sorozat + 23:00 23:54 12,818 0.3 1.3 10202-12-17 Sat

A bosszu asszonya Sorozat + 06:56 07:44 9,651 0.2 3.0 11901-12-17 Fri

A midsomer gyilkossagok Sorozat + 03:21 04:55 9,551 0.2 8.3 13801-12-17 Fri

A farm ahol elunk Sorozat + 15:50 16:45 7,654 0.2 1.4 20228-11-17 Tue

Miert eppen alaszka? Sorozat + 06:50 07:41 7,133 0.2 2.6 16402-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 48

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.6 0.8 0.4 0.6 77 100 53 790.7 103

RTL+ 0.9 0.9 0.9 0.9 94 97 92 1041.0 134

RTL II 2.8 3.1 2.4 2.4 109 127 91 1072.7 130

Fem3 0.3 0.4 0.2 0.3 68 97 40 890.3 77

Story4 0.6 0.9 0.4 0.8 48 69 28 660.7 68

Izaura TV 1.2 1.6 0.9 1.5 51 66 36 701.2 59

Sony Max 0.2 0.2 0.1 0.2 85 111 59 1110.3 146

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Neveletlen hercegno RTL II 18:45 20:53 89,305 2.3 5.1 11903-12-17 Sun

Oltari csajok RTL II 20:30 21:23 86,351 2.2 5.5 15630-11-17 Thu

Showder klub RTL II 21:59 22:50 56,920 1.4 4.7 14830-11-17 Thu

A kabalapasi RTL II 21:00 22:52 54,401 1.4 3.5 12903-12-17 Sun

Esmeralda Izaura TV 21:00 21:54 53,309 1.4 3.6 8329-11-17 Wed

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aniko show RTL Gold 17:00 17:55 17,973 0.5 2.0 9230-11-17 Thu

Dr. toth RTL Gold 23:03 23:56 16,876 0.4 2.0 12901-12-17 Fri

Monika RTL Gold 16:00 16:53 16,462 0.4 2.4 11130-11-17 Thu

A kod RTL Gold 19:57 20:56 16,206 0.4 1.0 11430-11-17 Thu

A szef RTL Gold 14:00 15:01 14,398 0.4 1.5 8803-12-17 Sun

1 perc es nyersz! RTL Gold 18:55 19:54 14,019 0.4 1.0 10730-11-17 Thu

Legyen on is milliomos! RTL Gold 18:00 18:38 13,873 0.4 1.3 11827-11-17 Mon

Balazs RTL Gold 15:00 15:53 11,945 0.3 2.3 9130-11-17 Thu

Portre RTL Gold 24:00 24:25 9,936 0.3 1.8 10901-12-17 Fri

Gyertek at szombat este! RTL Gold 22:35 23:32 8,319 0.2 0.8 14303-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 48

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.8 0.4 40 61 73 360.9 109

Sláger TV 0.9 0.8 0.7 1.0 94 99 87 1010.7 105

M3 0.8 1.1 1.3 0.7 67 99 122 561.0 114

Zenebutik 0.4 0.5 0.5 0.4 50 58 64 460.7 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Veszhelyzet M3 20:18 21:01 46,841 1.2 2.9 11227-11-17 Mon

Linda M3 19:11 20:11 46,399 1.2 3.1 11027-11-17 Mon

Privat kopo M3 21:10 22:08 24,123 0.6 1.7 10327-11-17 Mon

Retrock M3 20:55 21:04 22,823 0.6 1.4 11730-11-17 Thu

Nyolc evszak M3 20:56 22:02 22,712 0.6 1.6 10701-12-17 Fri

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 12:30 13:24 22,132 0.6 2.8 6603-12-17 Sun

Felvideki mulatos show Muzsika TV 12:00 12:27 21,391 0.5 2.7 11403-12-17 Sun

Zenes randevu Muzsika TV 13:29 14:25 15,301 0.4 3.3 7130-11-17 Thu

Muzsika tv - roadshow Muzsika TV 19:00 19:56 12,933 0.3 0.9 6102-12-17 Sat

Muzsika tv - extra Muzsika TV 13:30 14:25 12,742 0.3 1.5 4903-12-17 Sun

Fredy show Muzsika TV 24:00 24:55 12,286 0.3 2.7 8727-11-17 Mon

Zenes baratsagok Muzsika TV 22:00 22:55 12,187 0.3 1.0 7427-11-17 Mon

Kivansagpercek Muzsika TV 14:30 15:24 11,392 0.3 2.4 5230-11-17 Thu

Fure lepni ihos! Muzsika TV 11:30 11:55 11,355 0.3 2.5 8902-12-17 Sat

Dallamokon at Muzsika TV 22:00 22:54 9,890 0.3 0.8 8230-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 48

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 5.0 4.8 3.3 151 147 185 1414.1 194

Cool 3.3 3.9 3.8 3.8 81 55 71 773.9 91

Viasat3 4.2 1.6 4.1 3.0 123 27 91 735.0 140

Story4 0.6 0.1 0.2 0.2 48 4 11 140.4 31

AXN 1.0 0.3 0.3 0.8 56 11 12 380.7 40

Super TV2 4.7 5.6 5.6 4.5 80 54 71 625.2 82

RTL II 2.8 2.4 4.1 2.7 109 56 122 873.5 129

Humor+ 0.6 0.4 0.6 0.8 131 54 107 1490.6 130

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:46 204,358 5.2 11.7 7103-12-17 Sun

Vasember 3. Viasat3 21:00 23:34 125,806 3.2 8.9 19203-12-17 Sun

Vasember 2. Viasat3 21:00 23:20 110,523 2.8 7.8 15102-12-17 Sat

Vasember Viasat3 21:01 23:22 102,972 2.6 8.3 17001-12-17 Fri

Joban rosszban Super TV2 19:44 21:02 97,728 2.5 6.1 8127-11-17 Mon

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 19:30 19:59 69,849 1.8 4.7 15729-11-17 Wed

Family guy Comedy Central 22:00 22:29 60,692 1.5 4.7 20427-11-17 Mon

Archer Comedy Central 21:00 21:28 53,475 1.4 3.6 19130-11-17 Thu

Amerika huangjai Comedy Central 21:30 21:58 44,480 1.1 3.2 18327-11-17 Mon

Brickleberry Comedy Central 23:30 23:59 43,530 1.1 6.9 18927-11-17 Mon

Mike es molly Comedy Central 21:30 21:58 43,346 1.1 3.1 14829-11-17 Wed

South park Comedy Central 22:00 22:29 41,906 1.1 3.3 19730-11-17 Thu

Tomeny tortenelem Comedy Central 23:00 23:29 40,606 1.0 3.6 20302-12-17 Sat

Fabry sandor: vietnami balzsam Comedy Central 21:00 22:22 40,133 1.0 2.9 13101-12-17 Fri

Szivem csucskei Comedy Central 11:30 11:59 39,665 1.0 10.4 18130-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 48

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family0.5 0.9 0.8 0.6 153 175 201 1590.8 252

Viasat6 1.0 0.8 0.9 0.8 129 63 87 850.9 106

Story4 0.6 0.1 0.2 0.2 48 4 11 140.4 31

AXN 1.0 0.3 0.3 0.8 56 11 12 380.7 40

Humor+ 0.6 0.4 0.6 0.8 131 54 107 1490.6 130

Prime TV 1.2 0.7 0.8 0.8 72 24 36 421.0 61

RTL+ 0.9 1.2 1.0 1.1 94 77 83 951.0 98

RTL Spike 0.4 0.6 0.3 0.3 75 73 54 540.3 58

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

2
0

1
7

w
3

8

2
0

1
7

w
4

0

2
0

1
7

w
4

2

2
0

1
7

w
4

4

2
0

1
7

w
4

6

2
0

1
7

w
4

8

S
H

R
%

2.6

2.4

2.2

2

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ncis: los angeles Prime TV 20:59 21:53 39,243 1.0 2.7 7029-11-17 Wed

Jottunk lattunk visszamennenk Prime TV 16:15 18:21 38,667 1.0 3.1 13503-12-17 Sun

Iteletnap Viasat6 21:00 23:23 34,827 0.9 2.5 13502-12-17 Sat

Dredd biro Viasat6 21:00 22:51 34,278 0.9 2.2 17303-12-17 Sun

Mr. bean RTL+ 20:25 20:55 33,240 0.8 2.1 11530-11-17 Thu

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Igy jartam anyatokkal Comedy Central Family 22:00 22:30 18,617 0.5 1.5 22130-11-17 Thu

Uj csaj Comedy Central Family 19:00 19:29 15,075 0.4 0.9 16803-12-17 Sun

Spongya bob Comedy Central Family 06:30 06:59 13,161 0.3 6.4 19303-12-17 Sun

Papas-babas Comedy Central Family 14:30 14:58 13,146 0.3 1.4 18803-12-17 Sun

Melissa es joey Comedy Central Family 09:30 09:59 12,998 0.3 2.0 14703-12-17 Sun

Kertvarosba szamuzve Comedy Central Family 20:30 20:59 9,961 0.3 0.6 18603-12-17 Sun

Anyam borogass Comedy Central Family 16:01 16:30 7,223 0.2 1.2 14327-11-17 Mon

Instant anyu Comedy Central Family 03:35 03:57 2,840 0.1 2.9 21129-11-17 Wed

Hallatlan Comedy Central Family 19:30 19:59 0 0.0 0.0 002-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 48

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.3 1.2 1.1 1.5 114 96 101 1271.2 99

AMC 0.8 0.5 0.5 1.0 100 56 74 1240.7 88

Film Cafe 0.6 0.8 0.7 0.4 94 121 125 630.5 72

Film Mania 0.2 0.2 0.2 0.2 64 51 54 740.2 48

Sony Movie Channel0.3 0.3 0.2 0.3 95 91 86 1030.3 95

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Az elveszett vilag - jurassic park 2.Paramount 21:00 23:38 33,004 0.8 2.7 14501-12-17 Fri

Egertanya Paramount 16:55 18:52 28,222 0.7 2.1 13303-12-17 Sun

Indiana jones es a kristalykoponya kiralParamount 13:25 15:52 26,061 0.7 6.1 14929-11-17 Wed

Az utolso mohikan Paramount 21:00 23:17 24,762 0.6 2.0 8028-11-17 Tue

Lara croft - tomb raider 2. Paramount 18:45 20:52 24,202 0.6 1.7 12928-11-17 Tue

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Az elveszett vilag - jurassic park 2.Paramount 21:00 23:38 33,004 0.8 2.7 14501-12-17 Fri

Egertanya Paramount 16:55 18:52 28,222 0.7 2.1 13303-12-17 Sun

Indiana jones es a kristalykoponya kiralParamount 13:25 15:52 26,061 0.7 6.1 14929-11-17 Wed

Az utolso mohikan Paramount 21:00 23:17 24,762 0.6 2.0 8028-11-17 Tue

Lara croft - tomb raider 2. Paramount 18:45 20:52 24,202 0.6 1.7 12928-11-17 Tue

Amerikai nindzsa Paramount 21:00 22:52 23,184 0.6 1.7 9227-11-17 Mon

Casper Paramount 14:50 16:46 22,484 0.6 2.6 15002-12-17 Sat

Jurassic park Paramount 16:00 18:32 21,808 0.6 2.5 17429-11-17 Wed

A penz boldogit Paramount 18:40 20:51 21,271 0.5 1.5 11729-11-17 Wed

Brewster millioi Paramount 14:45 16:47 16,185 0.4 1.5 15603-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 48

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.3 0.3 0.4 75 54 54 890.3 60

Viasat6 1.0 0.9 0.8 1.1 129 87 85 1420.9 117

AXN 1.0 0.3 0.8 0.8 56 12 38 431.2 70

Prime TV 1.2 0.8 0.8 1.0 72 36 42 631.2 81

FOX 0.6 0.3 0.3 0.3 118 40 53 620.9 175

Discovery Channel 1.1 0.8 1.4 1.5 90 49 97 1140.8 66

Sony Max 0.2 0.0 0.1 0.1 85 17 28 590.2 111

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Kedvenc kajaink Discovery Channel 19:00 19:26 43,941 1.1 3.3 14928-11-17 Tue

Ncis: los angeles Prime TV 20:59 21:53 39,243 1.0 2.7 7029-11-17 Wed

Jottunk lattunk visszamennenk Prime TV 16:15 18:21 38,667 1.0 3.1 13503-12-17 Sun

Hogyan csinaljak? Discovery Channel 19:30 19:57 37,313 0.9 2.6 12028-11-17 Tue

Iteletnap Viasat6 21:00 23:23 34,827 0.9 2.5 13502-12-17 Sat

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 19:05 20:01 13,248 0.3 0.9 6827-11-17 Mon

Intruderek tamadasa RTL Spike 22:00 24:24 12,983 0.3 1.2 13902-12-17 Sat

Pumpedek RTL Spike 22:00 22:27 12,314 0.3 1.0 10827-11-17 Mon

Csillagkapu: atlantisz RTL Spike 17:00 17:54 11,280 0.3 1.3 21330-11-17 Thu

A hos legendaja RTL Spike 21:00 21:54 11,262 0.3 0.7 12502-12-17 Sat

Star trek - kapcsolatfelvetel RTL Spike 23:00 25:16 8,688 0.2 1.6 19627-11-17 Mon

Hihetetlen de halalos RTL Spike 25:20 25:46 8,322 0.2 3.0 17927-11-17 Mon

Pentek 13 RTL Spike 23:05 24:52 7,120 0.2 1.1 8701-12-17 Fri

Gyilkos elmek RTL Spike 21:01 21:54 5,767 0.1 0.4 5127-11-17 Mon

Batman RTL Spike 06:00 06:26 5,649 0.1 3.2 18903-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 48

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.3 0.6 0.3 0.2 153 160 112 850.3 139

Music Channel 0.2 1.2 0.3 0.2 161 477 172 970.4 249

Muzsika TV 0.5 0.3 0.5 0.4 40 14 34 250.5 43

Sláger TV 0.9 0.9 0.8 0.9 94 52 75 790.7 71

Zenebutik 0.4 0.2 0.4 0.4 50 14 37 390.3 35

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 12:30 13:24 22,132 0.6 2.8 6603-12-17 Sun

Felvideki mulatos show Muzsika TV 12:00 12:27 21,391 0.5 2.7 11403-12-17 Sun

Zenes randevu Muzsika TV 13:29 14:25 15,301 0.4 3.3 7130-11-17 Thu

Az enek iskolaja best of Zenebutik 16:40 17:03 14,837 0.4 2.1 8927-11-17 Mon

Pump it up! MTV (Music Television) 14:00 15:55 14,696 0.4 1.9 20702-12-17 Sat

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pump it up! MTV (Music Television) 14:00 15:55 14,696 0.4 1.9 20702-12-17 Sat

Base chart MTV (Music Television) 14:00 14:53 12,839 0.3 1.4 22103-12-17 Sun

Rohej MTV (Music Television) 21:59 22:23 11,860 0.3 0.9 19129-11-17 Wed

Local chart MTV (Music Television) 16:00 16:54 8,845 0.2 0.9 22002-12-17 Sat

Top 10 MTV (Music Television) 13:05 13:54 7,710 0.2 1.7 18727-11-17 Mon

Hot and fresh MTV (Music Television) 17:01 17:53 6,826 0.2 0.5 22203-12-17 Sun

Girl power MTV (Music Television) 12:37 13:04 6,650 0.2 1.5 13027-11-17 Mon

100% music MTV (Music Television) 08:59 10:54 6,324 0.2 1.0 20703-12-17 Sun

Top 5 MTV (Music Television) 12:38 13:01 5,081 0.1 1.2 12130-11-17 Thu

Hits MTV (Music Television) 19:00 20:53 5,055 0.1 0.4 7001-12-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 48

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.3 1.8 1.4 2.8 534 121 75 861.9 75

Cartoon Network 4.3 0.5 0.3 0.9 618 109 55 860.3 35

MiniMax 4.1 2.1 0.7 1.3 380 302 81 870.5 45

Disney Channel 4.4 0.7 0.5 1.5 507 133 75 1200.7 71

M2 7.9 3.9 2.0 1.2 280 213 84 312.3 77

Nick JR 2.8 1.7 0.8 0.0 338 319 123 40.4 49

Kiwi TV 0.6 0.5 0.2 0.0 314 384 131 110.1 44

Boomerang 2.5 0.4 0.3 0.4 529 126 76 560.6 112

4-14L+V audience share, 06:00-25:59

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

2
0

1
7

w
3

8

2
0

1
7

w
4

0

2
0

1
7

w
4

2

2
0

1
7

w
4

4

2
0

1
7

w
4

6

2
0

1
7

w
4

8

S
H

R
%

16

15

14

13

12

11

10

9

8

7

6

5

4

3

2

1

0

Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:39 55,050 5.8 21.5 60801-12-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:50 20:11 47,286 5.0 14.3 56401-12-17 Fri

Alvinnn!!! es a mokusok M2 17:52 18:03 45,445 4.8 16.6 46228-11-17 Tue

A legboszibb boszik Nickelodeon 20:18 20:40 45,282 4.8 15.3 56901-12-17 Fri

A dzsungel konyve M2 17:41 17:52 44,748 4.8 17.3 38828-11-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:39 55,050 5.8 21.5 60801-12-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:50 20:11 47,286 5.0 14.3 56401-12-17 Fri

A legboszibb boszik Nickelodeon 20:18 20:40 45,282 4.8 15.3 56901-12-17 Fri

Tini nindzsa teknocok Nickelodeon 21:45 22:07 44,716 4.7 18.9 61901-12-17 Fri

Tunderi keresztszulok Nickelodeon 17:14 17:36 43,549 4.6 15.7 65403-12-17 Sun

Bunsen aki szorny! Nickelodeon 20:23 20:45 40,954 4.3 13.5 59203-12-17 Sun

A thundermans csalad Nickelodeon 16:42 17:04 36,449 3.9 17.0 57327-11-17 Mon

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 36,104 3.8 13.2 56828-11-17 Tue

Game shakers Nickelodeon 17:10 17:32 33,975 3.6 13.8 58927-11-17 Mon

Veszelyes henry Nickelodeon 23:59 24:21 31,590 3.3 36.0 63329-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 48

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.8 1.7 0.8 1.6 338 319 123 2210.9 165

Nickelodeon 12.3 1.8 1.4 1.7 534 121 75 831.1 68

Cartoon Network 4.3 0.5 0.3 0.5 618 109 55 770.3 61

MiniMax 4.1 2.1 0.7 1.2 380 302 81 1280.9 125

Disney Channel 4.4 0.7 0.5 0.8 507 133 75 1020.5 80

M2 7.9 3.9 2.0 2.9 280 213 84 1192.2 116

Kiwi TV 0.6 0.5 0.2 0.5 314 384 131 2860.3 251

Boomerang 2.5 0.4 0.3 0.4 529 126 76 1030.3 81

4-14L+V audience share, 06:00-25:59

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

2
0

1
7

w
3

8

2
0

1
7

w
4

0

2
0

1
7

w
4

2

2
0

1
7

w
4

4

2
0

1
7

w
4

6

2
0

1
7

w
4

8

S
H

R
%

16

15

14

13

12

11

10

9

8

7

6

5

4

3

2

1

0

Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:39 55,050 5.8 21.5 60801-12-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:50 20:11 47,286 5.0 14.3 56401-12-17 Fri

Alvinnn!!! es a mokusok M2 17:52 18:03 45,445 4.8 16.6 46228-11-17 Tue

A legboszibb boszik Nickelodeon 20:18 20:40 45,282 4.8 15.3 56901-12-17 Fri

A dzsungel konyve M2 17:41 17:52 44,748 4.8 17.3 38828-11-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Lang es a szuperverdak Nick JR 17:19 17:40 27,199 2.9 10.8 52929-11-17 Wed

Shimmer es shine Nick JR 18:57 19:19 23,987 2.5 7.5 48329-11-17 Wed

Mancs orjarat Nick JR 19:25 19:48 21,877 2.3 6.4 52730-11-17 Thu

Rusty rendbe hozza Nick JR 17:47 17:59 21,317 2.3 8.5 48529-11-17 Wed

Dora a felfedezo Nick JR 18:28 18:50 20,830 2.2 7.1 55129-11-17 Wed

Amikor henry talalkozott... Nick JR 19:55 20:09 18,531 2.0 5.7 49430-11-17 Thu

Beci es reci Nick JR 18:11 18:21 18,360 1.9 6.6 49530-11-17 Thu

Little charmers Nick JR 20:10 20:21 17,809 1.9 5.4 54630-11-17 Thu

Umizoomi csapat Nick JR 12:47 13:09 13,350 1.4 7.3 48802-12-17 Sat

Dora es baratai Nick JR 20:57 21:20 13,375 1.4 5.1 83630-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 48

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 6.0 3.5 2.0 1.7 380 302 128 1181.0 68

Nickelodeon 10.8 2.0 1.8 1.4 522 132 88 721.5 79

Nick JR 3.5 2.4 2.2 1.5 334 319 219 1630.9 90

Cartoon Network 4.6 0.4 0.4 0.3 612 69 54 380.5 71

Disney Channel 5.8 1.1 1.1 1.0 521 140 98 950.9 91

M2 11.0 5.8 4.2 3.5 304 219 121 1062.6 78

Boomerang 2.5 0.5 0.5 0.4 526 154 116 830.4 97

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 19:50 20:11 47,286 5.0 14.3 56401-12-17 Fri

Alvinnn!!! es a mokusok M2 17:52 18:03 45,445 4.8 16.6 46228-11-17 Tue

A dzsungel konyve M2 17:41 17:52 44,748 4.8 17.3 38828-11-17 Tue

Tunderi keresztszulok Nickelodeon 17:14 17:36 43,549 4.6 15.7 65403-12-17 Sun

Mickey eger jatszotere M2 18:04 18:27 43,283 4.6 15.8 51528-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 48

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.8 1.0 0.5 0.9 100 124 74 1300.7 88

Story4 0.6 0.4 0.9 0.8 48 28 69 660.6 43

Story5 0.3 0.3 0.4 0.5 40 30 50 680.2 27

Paramount 1.3 1.5 1.1 1.3 114 127 101 1281.2 99

Film Cafe 0.6 0.4 0.7 0.6 94 63 125 1170.5 72

AXN 1.0 0.8 1.2 1.4 56 43 70 930.9 50

Sony Movie Channel0.3 0.3 0.2 0.3 95 103 86 1190.3 95

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Az elveszett vilag - jurassic park 2.Paramount 21:00 23:38 33,004 0.8 2.7 14501-12-17 Fri

Ncis: los angeles AXN 19:00 19:58 31,407 0.8 2.1 7102-12-17 Sat

Egertanya Paramount 16:55 18:52 28,222 0.7 2.1 13303-12-17 Sun

Skorpio - agymenok akcioban AXN 20:00 20:59 27,518 0.7 1.8 7328-11-17 Tue

Indiana jones es a kristalykoponya kiralParamount 13:25 15:52 26,061 0.7 6.1 14929-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 48

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.6 0.4 0.7 0.8 94 63 125 1480.6 110

Film Mania 0.2 0.2 0.2 0.2 64 74 54 770.1 57

RTL+ 0.9 0.9 0.9 0.9 94 92 97 1091.0 134

Paramount 1.3 1.5 1.1 1.2 114 127 101 1191.1 115

FOX 0.6 0.3 0.9 0.9 118 62 175 1930.8 193

GALAXY TV 0.2 0.1 0.3 0.4 36 19 53 750.3 56

Sony Movie Channel0.3 0.3 0.2 0.3 95 103 86 1030.3 115

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 20:25 20:55 33,240 0.8 2.1 11530-11-17 Thu

Az elveszett vilag - jurassic park 2.Paramount 21:00 23:38 33,004 0.8 2.7 14501-12-17 Fri

Egertanya Paramount 16:55 18:52 28,222 0.7 2.1 13303-12-17 Sun

Indiana jones es a kristalykoponya kiralParamount 13:25 15:52 26,061 0.7 6.1 14929-11-17 Wed

Rendorakademia 4. - zsenialis amatorok aRTL+ 15:25 16:59 25,128 0.6 2.2 7903-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 48

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.3 64 74 54 940.2 88

Film Cafe 0.6 0.4 0.7 0.4 94 63 125 610.6 117

RTL+ 0.9 0.9 0.9 0.6 94 92 97 650.9 104

Paramount 1.3 1.5 1.1 1.1 114 127 101 931.3 128

FOX 0.6 0.3 0.9 0.3 118 62 175 680.6 132

GALAXY TV 0.2 0.1 0.3 0.4 36 19 53 550.3 54

Sony Movie Channel0.3 0.3 0.2 0.3 95 103 86 900.3 119

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 20:25 20:55 33,240 0.8 2.1 11530-11-17 Thu

Az elveszett vilag - jurassic park 2.Paramount 21:00 23:38 33,004 0.8 2.7 14501-12-17 Fri

Egertanya Paramount 16:55 18:52 28,222 0.7 2.1 13303-12-17 Sun

Indiana jones es a kristalykoponya kiralParamount 13:25 15:52 26,061 0.7 6.1 14929-11-17 Wed

Rendorakademia 4. - zsenialis amatorok aRTL+ 15:25 16:59 25,128 0.6 2.2 7903-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 48

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.7 1.0 0.4 0.8 90 123 56 930.8 96

Discovery Channel 1.1 1.5 0.8 1.1 90 114 66 820.9 70

National Geographic 0.7 1.0 0.4 0.6 86 117 55 710.6 63

NAT GEO WILD 0.8 0.8 0.7 0.6 111 117 104 830.7 98

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kedvenc kajaink Discovery Channel 19:00 19:26 43,941 1.1 3.3 14928-11-17 Tue

Hogyan csinaljak? Discovery Channel 19:30 19:57 37,313 0.9 2.6 12028-11-17 Tue

Hogyan keszult? Discovery Channel 22:30 22:57 31,907 0.8 3.0 12328-11-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 21:56 31,718 0.8 2.2 13930-11-17 Thu

Kamionosok Discovery Channel 17:00 17:57 27,721 0.7 3.3 13728-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 48

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.5 0.4 0.4 121 147 139 940.5 134

LifeTv 0.3 0.4 0.4 0.2 72 89 106 550.2 49

TLC 0.7 0.8 0.9 0.5 95 123 142 670.6 81

ID Xtra 0.7 0.8 0.7 0.6 95 112 112 780.7 86

Fem3 0.3 0.4 0.5 0.2 68 97 125 400.3 54

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunos gazdagok ID 22:51 23:45 24,402 0.6 2.9 14330-11-17 Thu

Veszhivasok ID 23:46 24:40 22,794 0.6 4.2 16130-11-17 Thu

A tokeletes gyilkossag ID 21:56 22:48 20,432 0.5 1.7 15930-11-17 Thu

Gyanu ID 15:31 16:24 19,784 0.5 1.8 10303-12-17 Sun

Bazi nagy amerikai roma lagzi TLC 14:59 15:56 19,557 0.5 2.4 15202-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 48

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.6 0.7 0.7 0.5 59 59 68 501.2 121

M4 SPORT 1.0 1.1 1.6 0.4 61 55 94 272.2 138

Sport2 0.5 0.9 0.8 0.2 96 146 142 500.8 147

SPILERTV 0.4 0.7 0.6 0.2 116 168 172 580.5 128

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - otp bank ligaM4 SPORT 19:25 21:26 58,322 3.0 7.2 9502-12-17 Sat

Labdarugas M4 SPORT 19:16 21:31 55,904 2.8 7.0 9502-12-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:37 40,903 2.1 5.2 20402-12-17 Sat

Studio M4 SPORT 16:23 16:30 35,462 1.8 8.2 9002-12-17 Sat

Noi kezilabda merkozes - vb Sport1 17:51 19:32 35,050 1.8 4.3 7303-12-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Noi kezilabda merkozes - vb Sport1 17:51 19:32 35,050 1.8 4.3 7303-12-17 Sun

Kezilabda Sport1 17:15 20:11 24,235 1.2 3.0 6903-12-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport1 17:54 19:34 18,691 0.9 2.8 5502-12-17 Sat

Studio Sport1 22:33 22:40 17,287 0.9 2.4 16702-12-17 Sat

Kosarlabda Sport1 22:48 24:47 10,245 0.5 2.2 35202-12-17 Sat

Ferfi kosarlabda merkozes - nba Sport1 22:48 24:47 10,232 0.5 2.2 35202-12-17 Sat

Ut nemetorszagba Sport1 21:15 22:11 5,666 0.3 0.8 17928-11-17 Tue

Ut kijevbe Sport1 18:30 19:53 5,358 0.3 0.9 16130-11-17 Thu

Harmadik felido Sport1 20:00 21:55 4,658 0.2 0.6 8627-11-17 Mon

Epitok Sport1 16:15 16:41 3,754 0.2 0.6 3803-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 48

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 0.9 0.8 0.2 96 146 142 500.8 147

M4 SPORT 1.0 1.1 1.6 0.4 61 55 94 272.2 138

Sport1 0.6 0.7 0.7 0.5 59 59 68 501.2 121

SPILERTV 0.4 0.7 0.6 0.2 116 168 172 580.5 128

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - otp bank ligaM4 SPORT 19:25 21:26 58,322 3.0 7.2 9502-12-17 Sat

Labdarugas M4 SPORT 19:16 21:31 55,904 2.8 7.0 9502-12-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:37 40,903 2.1 5.2 20402-12-17 Sat

Studio M4 SPORT 16:23 16:30 35,462 1.8 8.2 9002-12-17 Sat

Noi kezilabda merkozes - vb Sport1 17:51 19:32 35,050 1.8 4.3 7303-12-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:37 40,903 2.1 5.2 20402-12-17 Sat

Labdarugas Sport2 20:42 22:39 40,643 2.1 5.2 20302-12-17 Sat

Labdarugo merkozes - bajnokok ligajaSport2 13:00 14:56 16,022 0.8 5.1 9502-12-17 Sat

Amerikai futball merkozes - nfl Sport2 19:01 21:47 15,666 0.8 1.7 22903-12-17 Sun

Amerikai futball Sport2 18:58 21:48 15,610 0.8 1.7 23003-12-17 Sun

Epitok Sport2 21:56 22:20 12,863 0.7 1.6 26603-12-17 Sun

Arany pillanatok Sport2 19:17 19:28 10,229 0.5 1.4 28527-11-17 Mon

Nfl - game day amerikai futball Sport2 18:30 18:56 9,688 0.5 1.2 33803-12-17 Sun

Sportverda Sport2 20:28 20:40 9,111 0.5 1.1 20602-12-17 Sat

Ufc Sport2 22:46 25:59 5,984 0.3 1.6 14302-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 48

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.2 0.2 0.5 0.2 41 42 99 410.2 55

Chili TV 0.3 0.2 0.2 0.4 92 64 82 1200.4 130

TLC 0.7 0.8 0.9 0.5 95 123 142 670.5 88

Fem3 0.3 0.4 0.5 0.2 68 97 125 400.3 77

RTL Gold 0.6 0.8 0.7 0.4 77 100 106 530.7 103

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 14:59 15:56 19,557 0.5 2.4 15202-12-17 Sat

Aniko show RTL Gold 17:00 17:55 17,973 0.5 2.0 9230-11-17 Thu

Muffinhaboru Chili TV 02:00 02:17 17,792 0.5 7.8 22203-12-17 Sun

Az utca izei - eat st. Chili TV 02:20 02:41 17,792 0.5 8.8 22203-12-17 Sun

Egy talnyi varazslat Chili TV 02:45 03:10 17,792 0.5 11.3 22203-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 48

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.3 0.3 0.4 0.2 72 66 89 550.4 108

TLC 0.7 0.9 0.8 0.5 95 124 123 670.5 88

ID Xtra 0.7 0.3 0.8 0.6 95 44 112 780.8 127

Story5 0.3 0.4 0.4 0.3 40 47 50 300.4 56

TV Paprika 0.2 0.2 0.2 0.2 41 40 42 410.2 55

Spektrum Home 0.4 0.3 0.5 0.4 121 76 147 940.5 160

Fem3 0.3 0.5 0.4 0.2 68 101 97 400.3 77

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunos gazdagok ID 22:51 23:45 24,402 0.6 2.9 14330-11-17 Thu

Veszhivasok ID 23:46 24:40 22,794 0.6 4.2 16130-11-17 Thu

A tokeletes gyilkossag ID 21:56 22:48 20,432 0.5 1.7 15930-11-17 Thu

Gyanu ID 15:31 16:24 19,784 0.5 1.8 10303-12-17 Sun

Bazi nagy amerikai roma lagzi TLC 14:59 15:56 19,557 0.5 2.4 15202-12-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 48

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 65 75 28 550.3 101

Spektrum 0.7 0.4 0.5 1.0 90 56 51 1230.6 83

National Geographic 0.7 0.4 0.9 1.0 86 55 93 1170.6 89

NAT GEO WILD 0.8 0.7 0.5 0.8 111 104 61 1170.8 136

DoQ 0.1 0.1 0.0 0.1 67 56 20 770.1 67

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bin laden utolso napjai National Geographic 22:05 23:00 21,698 0.6 1.6 20003-12-17 Sun

Pedig jo otletnek tunt National Geographic 20:31 20:58 19,940 0.5 1.3 11928-11-17 Tue

Sztalin szinesben National Geographic 21:00 21:56 19,548 0.5 1.2 14902-12-17 Sat

Apokalipszis: sztalin National Geographic 22:00 22:55 18,325 0.5 1.3 12202-12-17 Sat

Atlantisz nyomaban National Geographic 15:01 16:57 17,242 0.4 1.6 10503-12-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


