
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 47

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.4 4.8 2.3 0.9 1.1 0.8 0.5Oct 2017

D
A

TE
G

R
O

U
P

3.4 5.1 2.1 0.8 1.0 0.8 0.5Week 43

P
re

se
n

t

3.7 4.3 2.9 0.9 0.9 0.7 0.5Week 44

D
A

TE
G

R
O

U
P

3.5 4.9 3.2 0.7 1.1 0.7 0.5Week 45

D
A

TE
G

R
O

U
P

4.0 4.6 2.7 0.9 1.1 0.7 0.4Week 46

D
A

TE
G

R
O

U
P

4.2 4.6 2.7 0.8 0.8 0.7 0.4Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 47

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

2.7 0.6 1.6 0.4 0.2 9.2 3.0Oct 2017

D
A

TE
G

R
O

U
P

2.4 0.5 1.7 0.4 0.2 8.5 2.8Week 43

P
re

se
n

t

2.9 0.3 1.9 0.5 0.4 10.2 2.6Week 44

D
A

TE
G

R
O

U
P

3.4 0.4 1.4 0.6 0.3 11.0 2.5Week 45

D
A

TE
G

R
O

U
P

3.7 0.5 1.2 0.4 0.3 10.7 1.8Week 46

D
A

TE
G

R
O

U
P

3.2 0.3 1.3 0.5 0.4 10.9 2.0Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 47

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.0 1.4 0.6 0.2 1.1 0.6 1.2Oct 2017

D
A

TE
G

R
O

U
P

8.0 1.2 0.7 0.2 1.4 0.4 1.0Week 43

P
re

se
n

t

7.2 0.9 0.5 0.2 1.1 0.3 1.0Week 44

D
A

TE
G

R
O

U
P

7.8 1.0 0.9 0.2 0.8 0.5 1.0Week 45

D
A

TE
G

R
O

U
P

7.1 1.2 0.8 0.2 0.7 0.3 1.1Week 46

D
A

TE
G

R
O

U
P

6.6 0.9 0.7 0.2 0.9 0.4 1.2Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 47

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.4 0.2 VALUE5 VALUE6 VALUE7Week 43

P
re

se
n

t

0.8 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Week 44

D
A

TE
G

R
O

U
P

0.6 0.3 0.4 0.1 VALUE5 VALUE6 VALUE7Week 45

D
A

TE
G

R
O

U
P

0.7 0.2 0.5 0.2 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.9 0.2 0.4 0.2 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 47

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Oct 2017

D
A

TE
G

R
O

U
P

0.6 0.9 0.4 0.1 0.2 0.1 0.1Week 43

P
re

se
n

t

0.6 0.7 0.5 0.2 0.2 0.1 0.1Week 44

D
A

TE
G

R
O

U
P

0.5 0.8 0.5 0.1 0.2 0.1 0.1Week 45

D
A

TE
G

R
O

U
P

0.6 0.7 0.4 0.1 0.2 0.1 0.1Week 46

D
A

TE
G

R
O

U
P

0.7 0.7 0.4 0.1 0.1 0.1 0.1Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 47

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.4 0.5Oct 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.3 0.1 0.0 1.5 0.5Week 43

P
re

se
n

t

0.5 0.0 0.3 0.1 0.1 2.0 0.5Week 44

D
A

TE
G

R
O

U
P

0.5 0.1 0.2 0.1 0.0 1.6 0.4Week 45

D
A

TE
G

R
O

U
P

0.6 0.1 0.2 0.1 0.0 1.5 0.3Week 46

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.1 1.6 0.3Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 47

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.2 0.2 0.1 0.0 0.2 0.1 0.2Oct 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.2 0.1 0.2Week 43

P
re

se
n

t

1.5 0.2 0.1 0.0 0.2 0.1 0.2Week 44

D
A

TE
G

R
O

U
P

1.1 0.2 0.1 0.0 0.1 0.1 0.1Week 45

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.1 0.2Week 46

D
A

TE
G

R
O

U
P

0.9 0.1 0.1 0.0 0.1 0.1 0.2Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 47

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 43

P
re

se
n

t

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 44

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 45

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 46

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 47

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 4.2 4.2 4.3 4.7 90 95 84 903.6 72

Viasat3 3.6 3.9 3.3 3.6 121 141 102 1073.8 117

AXN 1.0 1.1 0.8 0.9 56 70 43 440.9 49

Story TV 0.7 1.0 0.5 0.6 56 78 33 370.6 44

Comedy Central 3.2 3.4 2.9 4.1 152 173 130 1753.7 166

RTL II 2.6 3.0 2.1 3.1 101 126 77 1082.7 98

Prime TV 1.2 1.4 0.9 1.1 73 92 54 601.0 59

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Harry potter es a felver herceg Viasat3 21:00 23:51 107,777 2.7 8.1 17326-11-17 Sun

Harry potter es a titkok kamraja Viasat3 21:00 24:09 104,479 2.7 9.2 15724-11-17 Fri

Gyilkos elmek Cool 22:00 22:53 95,656 2.4 7.7 12423-11-17 Thu

Fak ju tanar ur! Cool 20:50 23:05 88,908 2.3 6.6 12825-11-17 Sat

Dr. csont Cool 20:59 21:54 79,119 2.0 5.3 8122-11-17 Wed

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Cool 22:00 22:53 95,656 2.4 7.7 12423-11-17 Thu

Fak ju tanar ur! Cool 20:50 23:05 88,908 2.3 6.6 12825-11-17 Sat

Dr. csont Cool 20:59 21:54 79,119 2.0 5.3 8122-11-17 Wed

Kavaras Cool 20:59 23:15 77,644 2.0 6.1 11224-11-17 Fri

Halalos fegyver Cool 21:00 21:54 73,619 1.9 4.7 8820-11-17 Mon

Mindenutt no Cool 18:39 20:42 69,242 1.8 5.0 8125-11-17 Sat

Foglalkozasuk: amerikai Cool 23:00 23:54 62,513 1.6 7.4 14023-11-17 Thu

Csi Cool 23:00 23:53 56,922 1.4 7.3 9921-11-17 Tue

A mentalista Cool 20:05 20:55 55,240 1.4 3.6 8022-11-17 Wed

Miami helyszinelok Cool 15:25 16:19 49,220 1.3 5.8 7825-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.6 3.8 5.7 4.9 109 94 123 1024.3 94

Viasat3 3.6 3.9 3.3 3.6 121 141 102 1073.8 117

MOZI+ 3.2 2.5 3.9 3.0 101 86 116 862.6 79

Film Café 0.7 0.7 0.6 0.4 95 106 84 530.6 76

Video 6.7 5.1 8.5 8.1 150 122 178 1618.3 175

Paramount 1.3 1.3 1.3 1.4 112 119 105 1051.3 103

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Harry potter es a felver herceg Viasat3 21:00 23:51 107,777 2.7 8.1 17326-11-17 Sun

Harry potter es a titkok kamraja Viasat3 21:00 24:09 104,479 2.7 9.2 15724-11-17 Fri

A karib-tenger kalozai 2. - holtak kincsF+ 20:30 23:15 98,596 2.5 7.3 13225-11-17 Sat

Az utolso boszorkanyvadasz F+ 20:59 22:53 95,982 2.4 7.3 13924-11-17 Fri

Apacashow F+ 16:45 18:38 84,718 2.2 7.6 9825-11-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A karib-tenger kalozai 2. - holtak kincsF+ 20:30 23:15 98,596 2.5 7.3 13225-11-17 Sat

Az utolso boszorkanyvadasz F+ 20:59 22:53 95,982 2.4 7.3 13924-11-17 Fri

Apacashow F+ 16:45 18:38 84,718 2.2 7.6 9825-11-17 Sat

Az oserdo hose F+ 18:44 20:23 77,304 2.0 5.6 10125-11-17 Sat

Eronek erejevel F+ 21:00 23:06 76,072 1.9 5.7 11121-11-17 Tue

A felaldozhatok 2. F+ 18:59 20:52 73,763 1.9 5.2 11923-11-17 Thu

Rohanas F+ 21:00 22:54 70,721 1.8 5.2 9623-11-17 Thu

Pompeji F+ 23:20 25:14 69,725 1.8 9.9 16425-11-17 Sat

Langolo jeg F+ 19:00 20:54 61,998 1.6 4.3 9321-11-17 Tue

Rocky 3. F+ 21:00 22:54 61,626 1.6 4.4 11420-11-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.6 3.0 2.1 3.1 101 126 77 1082.8 132

Super TV2 4.2 5.0 3.3 4.2 80 103 58 714.6 108

AXN 1.0 1.1 0.8 0.9 56 70 43 441.1 75

Story4 0.7 1.0 0.5 0.6 56 78 33 370.8 70

Prime TV 1.2 1.4 0.9 1.1 73 92 54 601.2 91

Duna TV 1.6 1.8 1.4 1.5 26 31 21 201.8 35

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:52 246,448 6.3 14.3 8026-11-17 Sun

Joban rosszban Super TV2 19:45 21:00 84,020 2.1 5.1 7020-11-17 Mon

Wasabi - mar mint a mustar Super TV2 18:59 20:51 76,394 1.9 5.4 10525-11-17 Sat

James bond: halj meg maskor Super TV2 21:58 24:39 71,922 1.8 7.5 10926-11-17 Sun

Twilight saga - hajnalhasadas 2. RTL II 20:00 22:09 66,993 1.7 4.6 12425-11-17 Sat

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Twilight saga - hajnalhasadas 2. RTL II 20:00 22:09 66,993 1.7 4.6 12425-11-17 Sat

Oltari csajok RTL II 20:30 21:25 54,293 1.4 3.5 13521-11-17 Tue

Showder klub RTL II 22:00 22:55 53,395 1.4 4.3 16620-11-17 Mon

Az etelmuvesz RTL II 19:59 21:54 44,899 1.1 2.5 12526-11-17 Sun

Jon a baba - hadas krisztaval RTL II 15:00 15:56 43,687 1.1 5.1 13525-11-17 Sat

A gyanu arnyekaban RTL II 17:45 18:38 43,083 1.1 3.9 12023-11-17 Thu

Studio RTL II 22:56 23:07 40,019 1.0 4.0 14923-11-17 Thu

Labdarugo merkozes - europa ligaRTL II 21:00 22:56 38,558 1.0 2.8 12923-11-17 Thu

Segitseg bajban vagyok! - az ugyved valaRTL II 13:50 14:43 36,281 0.9 4.1 8526-11-17 Sun

Labdarugas RTL II 20:50 24:06 32,586 0.8 2.8 12723-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.7 0.6 1.0 0.9 97 79 115 1060.8 123

Sorozat + 0.8 1.2 0.4 0.7 84 128 40 640.9 113

Story5 0.4 0.5 0.2 0.4 45 66 24 440.4 67

Viasat6 0.7 0.6 0.9 0.6 114 94 133 830.7 137

Humor+ 0.5 0.4 0.6 0.7 133 114 152 1620.5 170

RTL Gold 0.7 0.9 0.5 0.9 87 116 58 970.9 135

Sony Max 0.1 0.1 0.1 0.1 77 91 63 720.2 129

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 24:40 25:31 28,582 0.7 5.8 14424-11-17 Fri

Columbo Sorozat + 21:55 23:35 27,069 0.7 2.4 9020-11-17 Mon

Rendorakademia 3. RTL+ 15:25 16:59 23,456 0.6 2.2 9426-11-17 Sun

Csi Sorozat + 20:55 21:49 21,992 0.6 1.5 13023-11-17 Thu

A szupercsapat RTL+ 17:05 17:57 21,661 0.6 1.8 8026-11-17 Sun

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 3. RTL+ 15:25 16:59 23,456 0.6 2.2 9426-11-17 Sun

A szupercsapat RTL+ 17:05 17:57 21,661 0.6 1.8 8026-11-17 Sun

Mr. bean RTL+ 20:25 20:56 19,327 0.5 1.2 14521-11-17 Tue

Knight rider RTL+ 18:59 19:55 19,133 0.5 1.1 16826-11-17 Sun

Gyozike RTL+ 15:59 16:48 17,191 0.4 2.6 9021-11-17 Tue

Csengetett mylord? RTL+ 21:00 22:03 17,034 0.4 1.2 11521-11-17 Tue

Ket pasi - meg egy kicsi RTL+ 17:25 17:51 16,418 0.4 1.9 14021-11-17 Tue

Kungfu panda - a rendkivuliseg legendajaRTL+ 17:55 18:18 14,390 0.4 1.5 17421-11-17 Tue

Kaliforniaba jottem RTL+ 14:20 14:48 11,619 0.3 1.5 22025-11-17 Sat

Hupikek torpikek RTL+ 14:30 14:55 11,348 0.3 2.2 10321-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.2 0.4 1.0 84 128 40 941.2 140

Fem3 0.4 0.5 0.3 0.6 85 114 55 1130.6 135

AMC 0.9 0.7 1.2 0.6 94 74 114 620.7 82

Story5 0.4 0.5 0.2 0.5 45 66 24 630.8 122

Izaura TV 1.3 1.5 1.1 1.0 54 67 41 402.0 96

RTL Gold 0.7 0.9 0.5 1.1 87 116 58 1230.8 122

Sony Max 0.1 0.1 0.1 0.2 77 91 63 1090.1 116

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:54 47,508 1.2 3.3 6721-11-17 Tue

Titkok es szerelmek Izaura TV 19:00 19:52 38,115 1.0 2.8 8123-11-17 Thu

Piszkos penz tiszta szerelem Izaura TV 20:00 20:54 35,306 0.9 2.4 6323-11-17 Thu

Paula es paulina Izaura TV 22:00 22:54 31,422 0.8 2.5 9821-11-17 Tue

Gyilkos elmek Sorozat + 24:40 25:31 28,582 0.7 5.8 14424-11-17 Fri

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 24:40 25:31 28,582 0.7 5.8 14424-11-17 Fri

Columbo Sorozat + 21:55 23:35 27,069 0.7 2.4 9020-11-17 Mon

Csi Sorozat + 20:55 21:49 21,992 0.6 1.5 13023-11-17 Thu

A bosszu asszonya Sorozat + 06:55 07:43 13,840 0.4 4.8 16520-11-17 Mon

Szulejman Sorozat + 17:50 18:49 13,282 0.3 1.2 10923-11-17 Thu

Lucia - a sors uldozotje Sorozat + 06:00 06:51 9,647 0.2 4.4 14920-11-17 Mon

A zold ijasz Sorozat + 04:00 04:51 8,282 0.2 9.2 21120-11-17 Mon

A farm ahol elunk Sorozat + 16:50 17:46 8,149 0.2 1.1 8120-11-17 Mon

Televizios vasarlas Sorozat + 05:44 05:59 7,771 0.2 6.7 15020-11-17 Mon

Dr. csont Sorozat + 23:00 23:54 7,267 0.2 0.8 11025-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 47

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.7 0.9 0.5 0.7 87 116 58 880.9 135

RTL+ 0.7 0.6 1.0 0.7 97 79 115 1080.8 123

RTL II 2.6 3.0 2.1 2.3 101 126 77 992.8 132

Fem3 0.4 0.5 0.3 0.4 85 114 55 980.4 88

Story4 0.7 1.0 0.5 0.9 56 78 33 720.8 70

Izaura TV 1.3 1.5 1.1 1.5 54 67 41 701.1 57

Sony Max 0.1 0.1 0.1 0.1 77 91 63 1010.2 129

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Twilight saga - hajnalhasadas 2. RTL II 20:00 22:09 66,993 1.7 4.6 12425-11-17 Sat

Oltari csajok RTL II 20:30 21:25 54,293 1.4 3.5 13521-11-17 Tue

Showder klub RTL II 22:00 22:55 53,395 1.4 4.3 16620-11-17 Mon

Esmeralda Izaura TV 21:00 21:54 47,508 1.2 3.3 6721-11-17 Tue

Az etelmuvesz RTL II 19:59 21:54 44,899 1.1 2.5 12526-11-17 Sun

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

1 perc es nyersz! RTL Gold 22:00 22:56 21,430 0.5 1.7 10820-11-17 Mon

Aniko show RTL Gold 17:00 17:55 20,601 0.5 2.6 11620-11-17 Mon

A szef RTL Gold 21:00 22:01 17,922 0.5 1.2 7323-11-17 Thu

Monika RTL Gold 16:00 16:54 17,741 0.5 2.9 8922-11-17 Wed

A kod RTL Gold 19:55 20:56 17,268 0.4 1.2 11523-11-17 Thu

Kalandra fal RTL Gold 21:48 22:31 13,385 0.3 1.0 19325-11-17 Sat

Balazs RTL Gold 15:00 15:53 13,381 0.3 3.0 10722-11-17 Wed

Legyen on is milliomos! RTL Gold 18:00 18:37 11,380 0.3 1.1 12924-11-17 Fri

Dr. toth RTL Gold 23:00 23:56 10,496 0.3 1.3 15520-11-17 Mon

Portre RTL Gold 24:00 24:25 9,082 0.2 1.6 19620-11-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 47

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.4 0.6 0.6 0.5 37 57 65 370.9 105

Sláger TV 0.9 1.0 0.8 1.0 89 105 99 900.8 106

M3 0.8 1.0 1.1 0.7 64 90 110 551.0 114

Zenebutik 0.4 0.4 0.5 0.3 52 67 86 380.6 114

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Linda M3 19:11 20:14 43,498 1.1 3.1 10222-11-17 Wed

Veszhelyzet M3 20:20 21:03 37,252 0.9 2.4 12521-11-17 Tue

Privat kopo M3 21:13 22:14 19,369 0.5 1.4 10322-11-17 Wed

Retro disco Muzsika TV 14:30 14:56 18,659 0.5 2.3 9125-11-17 Sat

Halalbiztos diagnozis M3 08:58 09:41 16,747 0.4 6.0 9224-11-17 Fri

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Retro disco Muzsika TV 14:30 14:56 18,659 0.5 2.3 9125-11-17 Sat

Hungarian pop top klip mix Muzsika TV 07:00 07:55 16,059 0.4 5.6 15921-11-17 Tue

Fredy show Muzsika TV 17:00 17:55 14,142 0.4 1.7 6421-11-17 Tue

Zenes baratsagok Muzsika TV 13:30 14:24 14,084 0.4 1.9 8325-11-17 Sat

Nagyfroccs Muzsika TV 06:00 06:55 11,067 0.3 4.2 19621-11-17 Tue

Klippek Muzsika TV 15:00 15:46 10,524 0.3 1.2 6525-11-17 Sat

Hungarian pop top Muzsika TV 15:50 16:44 10,066 0.3 1.1 9125-11-17 Sat

Kivansagpercek Muzsika TV 18:50 19:45 9,562 0.2 0.7 5223-11-17 Thu

Hazibuli attilaval Muzsika TV 25:00 25:59 9,351 0.2 2.9 12520-11-17 Mon

Televizios vasarlas Muzsika TV 08:00 10:30 8,851 0.2 3.1 19121-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 47

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.2 5.6 5.6 3.3 152 161 203 1314.8 220

Cool 4.2 3.8 4.2 4.7 90 48 68 814.8 98

Viasat3 3.6 2.2 3.2 2.6 121 45 81 724.5 144

Story4 0.7 0.3 0.5 0.4 56 15 31 260.7 48

AXN 1.0 0.4 0.5 0.9 56 14 21 400.9 48

Super TV2 4.2 5.7 5.0 3.5 80 65 72 554.8 88

RTL II 2.6 2.3 3.7 2.5 101 54 109 793.7 137

Humor+ 0.5 0.7 0.8 0.8 133 113 163 1900.5 133

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:44 21:52 246,448 6.3 14.3 8026-11-17 Sun

Harry potter es a felver herceg Viasat3 21:00 23:51 107,777 2.7 8.1 17326-11-17 Sun

Harry potter es a titkok kamraja Viasat3 21:00 24:09 104,479 2.7 9.2 15724-11-17 Fri

Gyilkos elmek Cool 22:00 22:53 95,656 2.4 7.7 12423-11-17 Thu

Fak ju tanar ur! Cool 20:50 23:05 88,908 2.3 6.6 12825-11-17 Sat

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:30 20:59 65,295 1.7 3.9 15520-11-17 Mon

Family guy Comedy Central 23:00 23:29 63,937 1.6 7.0 19623-11-17 Thu

Brickleberry Comedy Central 23:30 23:59 59,697 1.5 8.4 17520-11-17 Mon

Kovacs andras peter: osok es utodokComedy Central 20:25 21:59 54,407 1.4 3.8 12724-11-17 Fri

Amerika huangjai Comedy Central 21:00 21:28 46,229 1.2 2.9 13020-11-17 Mon

Tomeny tortenelem Comedy Central 22:00 22:30 44,909 1.1 3.5 14824-11-17 Fri

Mike es molly Comedy Central 21:30 21:57 39,738 1.0 2.8 18522-11-17 Wed

Modern csalad Comedy Central 18:30 18:59 37,483 1.0 3.1 17120-11-17 Mon

South park Comedy Central 23:00 23:29 35,565 0.9 3.6 19326-11-17 Sun

A goldberg csalad Comedy Central 21:30 21:59 35,314 0.9 2.5 20121-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 47

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family0.3 0.8 0.4 0.4 115 186 129 1260.4 156

Viasat6 0.7 0.4 0.7 0.8 114 40 83 990.5 67

Story4 0.7 0.3 0.5 0.4 56 15 31 260.7 48

AXN 1.0 0.4 0.5 0.9 56 14 21 400.9 48

Humor+ 0.5 0.7 0.8 0.8 133 113 163 1900.5 133

Prime TV 1.2 0.6 0.6 0.7 73 23 29 371.4 83

RTL+ 0.7 0.9 1.0 1.1 97 70 102 1210.7 90

RTL Spike 0.5 0.4 0.4 0.5 96 50 63 820.2 42

18-49L+V audience share, 02:00-25:59
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Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szeretnem ha szeretnel Prime TV 16:44 18:46 43,875 1.1 3.4 11126-11-17 Sun

Gyilkos elmek AXN 22:00 22:54 32,266 0.8 2.7 14222-11-17 Wed

Ne szolj szaj! Prime TV 21:00 23:18 30,831 0.8 2.3 11020-11-17 Mon

Pofa be! Prime TV 14:50 16:35 29,044 0.7 2.8 9826-11-17 Sun

Ncis: los angeles AXN 22:55 23:54 28,919 0.7 3.6 10622-11-17 Wed

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Melissa es joey Comedy Central Family 17:00 17:30 15,840 0.4 2.0 20622-11-17 Wed

Anyam borogass Comedy Central Family 16:00 16:30 11,268 0.3 1.7 17323-11-17 Thu

Uj csaj Comedy Central Family 18:30 18:59 11,110 0.3 0.7 21926-11-17 Sun

Spongya bob Comedy Central Family 08:00 08:29 8,831 0.2 2.1 12325-11-17 Sat

Igy jartam anyatokkal Comedy Central Family 22:31 22:59 8,631 0.2 0.7 11721-11-17 Tue

Papas-babas Comedy Central Family 12:31 13:00 7,085 0.2 0.9 18826-11-17 Sun

Kertvarosba szamuzve Comedy Central Family 20:30 20:59 6,188 0.2 0.4 17425-11-17 Sat

Hallatlan Comedy Central Family 20:00 20:28 5,726 0.1 0.4 22224-11-17 Fri

Instant anyu Comedy Central Family 03:55 04:18 0 0.0 0.0 025-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 47

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.3 1.4 1.3 1.3 112 115 119 1051.3 103

AMC 0.9 0.6 0.7 1.2 94 62 74 1141.0 93

Film Cafe 0.7 0.4 0.7 0.6 95 60 106 840.6 76

Film Mania 0.2 0.1 0.2 0.2 71 32 81 620.1 43

Sony Movie Channel0.3 0.2 0.3 0.3 105 59 101 1080.3 91

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Forrest gump Paramount 21:00 23:53 36,357 0.9 3.1 17621-11-17 Tue

Ghost Paramount 20:59 23:37 27,039 0.7 2.1 8025-11-17 Sat

Ketton all a vasar Paramount 18:55 20:53 26,985 0.7 1.9 11421-11-17 Tue

Jurassic park Paramount 21:00 23:38 24,123 0.6 2.0 15924-11-17 Fri

Indiana jones es a kristalykoponya kiralParamount 20:59 23:23 23,153 0.6 1.6 13926-11-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Forrest gump Paramount 21:00 23:53 36,357 0.9 3.1 17621-11-17 Tue

Ghost Paramount 20:59 23:37 27,039 0.7 2.1 8025-11-17 Sat

Ketton all a vasar Paramount 18:55 20:53 26,985 0.7 1.9 11421-11-17 Tue

Jurassic park Paramount 21:00 23:38 24,123 0.6 2.0 15924-11-17 Fri

Indiana jones es a kristalykoponya kiralParamount 20:59 23:23 23,153 0.6 1.6 13926-11-17 Sun

Osztaly vigyazz! Paramount 20:59 22:32 21,879 0.6 1.6 11322-11-17 Wed

Indiana jones es a vegzet templomaParamount 15:50 18:12 20,098 0.5 1.7 10026-11-17 Sun

Bajos csajok 2. Paramount 09:45 11:37 18,825 0.5 4.0 13225-11-17 Sat

Eletfogytig Paramount 22:40 24:42 16,622 0.4 2.3 11222-11-17 Wed

A murphy-atok - jinxed Paramount 11:45 13:08 16,335 0.4 3.0 11325-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 47

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.4 0.5 0.6 96 63 82 1170.3 75

Viasat6 0.7 0.7 0.8 0.9 114 83 99 1330.6 94

AXN 1.0 0.5 0.9 0.8 56 21 40 431.1 70

Prime TV 1.2 0.6 0.7 0.9 73 29 37 541.4 92

FOX 0.7 0.5 0.4 0.5 127 75 56 770.9 177

Discovery Channel 1.3 0.8 1.5 1.8 98 45 88 1191.0 76

Sony Max 0.1 0.1 0.1 0.1 77 47 37 630.1 91

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:56 46,934 1.2 3.3 13323-11-17 Thu

Szeretnem ha szeretnel Prime TV 16:44 18:46 43,875 1.1 3.4 11126-11-17 Sun

Kedvenc kajaink Discovery Channel 19:00 19:26 38,928 1.0 2.9 11421-11-17 Tue

Kanadai raktarvadaszok Discovery Channel 18:30 18:57 32,390 0.8 3.0 13824-11-17 Fri

Gyilkos elmek AXN 22:00 22:54 32,266 0.8 2.7 14222-11-17 Wed

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Csillagkapu: atlantisz RTL Spike 14:00 14:54 22,077 0.6 2.4 19226-11-17 Sun

Cobra 11 RTL Spike 19:00 20:01 11,568 0.3 0.9 8822-11-17 Wed

Pumpedek RTL Spike 22:33 23:00 8,634 0.2 0.8 10822-11-17 Wed

A galaxis orzoi RTL Spike 09:00 09:25 8,277 0.2 1.8 13125-11-17 Sat

Hihetetlen de halalos RTL Spike 25:25 25:50 7,909 0.2 3.3 22221-11-17 Tue

Gyilkos elmek RTL Spike 21:02 21:53 7,768 0.2 0.5 19220-11-17 Mon

Star trek - kapcsolatfelvetel RTL Spike 23:03 25:15 7,737 0.2 1.1 16124-11-17 Fri

Star wars: lazadok RTL Spike 10:30 10:58 6,191 0.2 1.0 8026-11-17 Sun

Star trek - nemzedekek RTL Spike 23:00 25:20 5,506 0.1 1.0 9621-11-17 Tue

Butorguruk RTL Spike 03:00 03:55 4,939 0.1 4.2 22223-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 47

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.4 1.2 0.5 0.7 181 359 216 2900.3 139

Music Channel 0.1 0.5 0.2 0.2 156 355 215 2190.2 211

Muzsika TV 0.4 0.5 0.4 0.5 37 25 32 320.4 31

Sláger TV 0.9 0.9 0.9 1.0 89 51 81 780.9 83

Zenebutik 0.4 0.1 0.3 0.3 52 6 39 350.3 43

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Retro disco Muzsika TV 14:30 14:56 18,659 0.5 2.3 9125-11-17 Sat

Hungarian pop top klip mix Muzsika TV 07:00 07:55 16,059 0.4 5.6 15921-11-17 Tue

Kivansagpiac Zenebutik 11:45 12:08 15,360 0.4 3.9 11324-11-17 Fri

Mulattato Zenebutik 12:15 13:09 15,084 0.4 3.5 12424-11-17 Fri

Fredy show Muzsika TV 17:00 17:55 14,142 0.4 1.7 6421-11-17 Tue

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hits MTV (Music Television) 18:59 20:54 14,122 0.4 1.0 18122-11-17 Wed

Top 10 MTV (Music Television) 13:02 13:54 13,052 0.3 3.1 20324-11-17 Fri

Top 5 MTV (Music Television) 18:30 18:54 10,882 0.3 0.9 22223-11-17 Thu

Hot and fresh MTV (Music Television) 18:01 18:30 10,882 0.3 1.0 22223-11-17 Thu

Local heroes MTV (Music Television) 18:29 18:53 10,819 0.3 1.0 16622-11-17 Wed

Party hard MTV (Music Television) 18:30 18:54 9,826 0.3 0.9 22224-11-17 Fri

Chart show MTV (Music Television) 14:00 14:55 8,710 0.2 1.8 19824-11-17 Fri

Rohej MTV (Music Television) 21:59 22:23 8,498 0.2 0.6 20521-11-17 Tue

Girl power MTV (Music Television) 12:33 13:02 7,609 0.2 1.8 18124-11-17 Fri

A mi kis tetkonk MTV (Music Television) 23:00 24:00 6,019 0.2 0.8 18421-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 47

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 10.9 1.4 1.0 3.9 529 109 64 1421.7 77

Cartoon Network 4.8 0.6 0.4 1.3 605 129 61 1190.4 52

MiniMax 4.3 1.9 0.7 1.0 392 284 79 700.8 67

Disney Channel 4.1 0.8 0.6 1.6 484 145 86 1440.9 100

M2 6.5 2.9 1.5 0.9 270 198 82 281.4 57

Nick JR 2.0 1.5 0.7 0.3 289 348 124 310.2 29

Kiwi TV 0.3 0.2 0.1 0.1 301 274 107 420.0 12

Boomerang 2.4 0.6 0.4 0.8 415 181 92 1100.9 159

4-14L+V audience share, 06:00-25:59

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

2
0

1
7

w
4

1

2
0

1
7

w
4

3

2
0

1
7

w
4

5

2
0

1
7

w
4

7

S
H

R
%

16

15

14

13

12

11

10

9

8

7

6

5

4

3

2

1

0

Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:38 18:00 49,411 5.3 21.6 63124-11-17 Fri

Tini nindzsa teknocok Nickelodeon 22:10 22:32 45,768 4.9 21.7 86425-11-17 Sat

11 Disney Channel 18:00 18:23 40,250 4.3 16.0 61522-11-17 Wed

Soy luna Disney Channel 19:00 19:59 39,498 4.2 12.9 57123-11-17 Thu

Dora a felfedezo M2 18:52 19:16 39,428 4.2 13.8 41723-11-17 Thu

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:38 18:00 49,411 5.3 21.6 63124-11-17 Fri

Tini nindzsa teknocok Nickelodeon 22:10 22:32 45,768 4.9 21.7 86425-11-17 Sat

A thundermans csalad Nickelodeon 16:38 17:00 36,832 3.9 19.2 51722-11-17 Wed

Bunsen aki szorny! Nickelodeon 20:00 20:21 35,739 3.8 11.5 61725-11-17 Sat

Mancs orjarat Nickelodeon 06:15 06:26 36,078 3.8 50.7 61021-11-17 Tue

Tunderi keresztszulok Nickelodeon 22:42 23:05 33,678 3.6 23.8 65124-11-17 Fri

Boszi akademia Nickelodeon 20:20 20:42 32,948 3.5 11.9 61524-11-17 Fri

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 32,943 3.5 13.1 54422-11-17 Wed

Game shakers Nickelodeon 17:10 17:32 29,866 3.2 13.9 51324-11-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:57 20:18 29,991 3.2 9.2 55323-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 47

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.0 1.5 0.7 1.3 289 348 124 2310.8 169

Nickelodeon 10.9 1.4 1.0 1.1 529 109 64 650.8 63

Cartoon Network 4.8 0.6 0.4 0.6 605 129 61 930.4 69

MiniMax 4.3 1.9 0.7 1.1 392 284 79 1200.8 118

Disney Channel 4.1 0.8 0.6 1.0 484 145 86 1420.4 80

M2 6.5 2.9 1.5 2.2 270 198 82 1111.7 108

Kiwi TV 0.3 0.2 0.1 0.2 301 274 107 1800.1 171

Boomerang 2.4 0.6 0.4 0.7 415 181 92 1530.4 120

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:38 18:00 49,411 5.3 21.6 63124-11-17 Fri

Tini nindzsa teknocok Nickelodeon 22:10 22:32 45,768 4.9 21.7 86425-11-17 Sat

11 Disney Channel 18:00 18:23 40,250 4.3 16.0 61522-11-17 Wed

Soy luna Disney Channel 19:00 19:59 39,498 4.2 12.9 57123-11-17 Thu

Dora a felfedezo M2 18:52 19:16 39,428 4.2 13.8 41723-11-17 Thu

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rusty rendbe hozza Nick JR 17:48 17:59 17,880 1.9 7.7 57024-11-17 Fri

Shimmer es shine Nick JR 18:59 19:21 17,174 1.8 5.6 62220-11-17 Mon

Dora a felfedezo Nick JR 18:30 18:53 16,308 1.7 5.7 52820-11-17 Mon

Ben es holly apro kiralysaga Nick JR 09:19 09:30 15,511 1.7 8.5 44025-11-17 Sat

Beci es reci Nick JR 18:11 18:22 14,965 1.6 6.1 56324-11-17 Fri

Lang es a szuperverdak Nick JR 17:20 17:41 14,805 1.6 6.7 43724-11-17 Fri

Mancs orjarat Nick JR 17:05 17:16 14,223 1.5 7.2 38420-11-17 Mon

Hokusz pokusz Nick JR 08:50 09:12 13,250 1.4 6.8 48625-11-17 Sat

Little charmers Nick JR 20:09 20:21 11,152 1.2 3.7 58623-11-17 Thu

Dora es baratai Nick JR 20:57 21:20 11,058 1.2 4.1 71623-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 47

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 6.6 3.3 1.8 1.5 392 284 120 1111.0 66

Nickelodeon 9.1 1.7 1.3 1.2 462 125 75 761.1 62

Nick JR 2.7 1.9 1.7 1.1 300 320 215 1540.8 98

Cartoon Network 5.5 0.8 0.7 0.5 594 119 86 680.8 96

Disney Channel 5.0 1.0 1.4 1.1 469 134 149 1250.8 82

M2 9.3 4.3 3.0 2.6 295 196 110 1022.3 83

Boomerang 2.2 0.9 1.0 0.7 369 211 183 1360.2 45

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:38 18:00 49,411 5.3 21.6 63124-11-17 Fri

11 Disney Channel 18:00 18:23 40,250 4.3 16.0 61522-11-17 Wed

Soy luna Disney Channel 19:00 19:59 39,498 4.2 12.9 57123-11-17 Thu

Dora a felfedezo M2 18:52 19:16 39,428 4.2 13.8 41723-11-17 Thu

Rozsdalovag M2 11:32 11:44 37,656 4.0 19.4 44326-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 47

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 1.2 0.7 1.0 94 114 74 1111.0 93

Story4 0.7 0.5 1.0 0.9 56 33 78 720.6 44

Story5 0.4 0.2 0.5 0.6 45 24 66 760.3 33

Paramount 1.3 1.3 1.3 1.3 112 105 119 1291.3 103

Film Cafe 0.7 0.6 0.7 0.7 95 84 106 1100.6 76

AXN 1.0 0.8 1.1 1.4 56 43 70 890.9 49

Sony Movie Channel0.3 0.3 0.3 0.3 105 108 101 1300.3 91

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Forrest gump Paramount 21:00 23:53 36,357 0.9 3.1 17621-11-17 Tue

Gyilkos elmek AXN 22:00 22:54 32,266 0.8 2.7 14222-11-17 Wed

Ncis: los angeles AXN 22:55 23:54 28,919 0.7 3.6 10622-11-17 Wed

Skorpio - agymenok akcioban AXN 21:00 21:58 27,150 0.7 1.9 6824-11-17 Fri

Ghost Paramount 20:59 23:37 27,039 0.7 2.1 8025-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 47

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.6 0.7 0.8 95 84 106 1290.7 127

Film Mania 0.2 0.2 0.2 0.3 71 62 81 1080.2 90

RTL+ 0.7 1.0 0.6 0.6 97 115 79 920.8 123

Paramount 1.3 1.3 1.3 1.3 112 105 119 1341.3 133

FOX 0.7 0.5 0.9 0.8 127 77 177 1810.7 167

GALAXY TV 0.4 0.3 0.5 0.5 60 43 76 910.5 84

Sony Movie Channel0.3 0.3 0.3 0.3 105 108 101 1300.3 120

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Forrest gump Paramount 21:00 23:53 36,357 0.9 3.1 17621-11-17 Tue

A grace klinika FOX 12:39 13:33 27,534 0.7 6.0 20021-11-17 Tue

Ghost Paramount 20:59 23:37 27,039 0.7 2.1 8025-11-17 Sat

Ketton all a vasar Paramount 18:55 20:53 26,985 0.7 1.9 11421-11-17 Tue

Jurassic park Paramount 21:00 23:38 24,123 0.6 2.0 15924-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 47

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 71 62 81 640.3 92

Film Cafe 0.7 0.6 0.7 0.5 95 84 106 660.7 110

RTL+ 0.7 1.0 0.6 0.6 97 115 79 730.7 108

Paramount 1.3 1.3 1.3 1.1 112 105 119 891.3 129

FOX 0.7 0.5 0.9 0.3 127 77 177 520.6 123

GALAXY TV 0.4 0.3 0.5 0.3 60 43 76 420.4 73

Sony Movie Channel0.3 0.3 0.3 0.3 105 108 101 980.3 130

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Forrest gump Paramount 21:00 23:53 36,357 0.9 3.1 17621-11-17 Tue

A grace klinika FOX 12:39 13:33 27,534 0.7 6.0 20021-11-17 Tue

Ghost Paramount 20:59 23:37 27,039 0.7 2.1 8025-11-17 Sat

Ketton all a vasar Paramount 18:55 20:53 26,985 0.7 1.9 11421-11-17 Tue

Jurassic park Paramount 21:00 23:38 24,123 0.6 2.0 15924-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 47

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.9 1.4 0.4 0.9 101 150 51 1040.9 101

Discovery Channel 1.3 1.8 1.0 1.2 98 119 76 800.9 61

National Geographic 0.9 1.2 0.6 0.9 90 118 63 820.7 72

NAT GEO WILD 0.6 0.6 0.5 0.5 82 89 76 680.5 76

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:56 46,934 1.2 3.3 13323-11-17 Thu

Kedvenc kajaink Discovery Channel 19:00 19:26 38,928 1.0 2.9 11421-11-17 Tue

Legikatasztrofak National Geographic 17:00 17:56 33,258 0.8 4.0 16221-11-17 Tue

Kanadai raktarvadaszok Discovery Channel 18:30 18:57 32,390 0.8 3.0 13824-11-17 Fri

Ausztral kamionosok Discovery Channel 17:00 17:56 29,925 0.8 3.6 13724-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 47

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.7 0.5 0.2 117 187 170 480.5 115

LifeTv 0.4 0.4 0.4 0.3 93 121 119 660.4 97

TLC 0.6 0.8 0.8 0.3 88 132 153 440.4 63

ID Xtra 0.9 1.1 0.9 0.7 115 151 149 800.8 102

Fem3 0.4 0.5 0.6 0.3 85 114 135 550.4 83

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunos gazdagok ID 22:51 23:43 23,185 0.6 2.6 13523-11-17 Thu

Duci menyasszonyok TLC 17:00 17:27 22,940 0.6 2.9 21024-11-17 Fri

A gonosz mosolya ID 24:42 25:35 22,781 0.6 4.7 16724-11-17 Fri

Sotet titkok a mocsarbol ID 14:38 15:30 22,435 0.6 2.6 15225-11-17 Sat

Egy fedel alatt a gonosszal ID 21:58 22:50 19,193 0.5 1.6 12724-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 47

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.9 1.5 1.2 0.6 71 94 89 531.6 122

M4 SPORT 1.9 2.4 2.9 1.1 70 73 97 443.5 121

Sport2 0.6 1.2 0.9 0.2 111 194 172 490.7 139

SPILERTV 0.3 0.5 0.5 0.2 104 146 152 550.4 123

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:58 15:57 128,379 6.5 26.5 10626-11-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:12 109,483 5.5 23.3 10526-11-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:37 97,186 4.9 14.6 12622-11-17 Wed

Labdarugas M4 SPORT 20:40 22:38 96,922 4.9 14.5 12622-11-17 Wed

Studio M4 SPORT 21:38 21:46 81,885 4.1 12.1 13222-11-17 Wed

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:43 22:43 57,987 2.9 7.1 14226-11-17 Sun

Labdarugas Sport1 20:42 22:57 53,570 2.7 6.7 14226-11-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport1 16:45 18:27 20,269 1.0 3.5 5626-11-17 Sun

Kezilabda Sport1 18:45 20:39 19,412 1.0 2.3 7926-11-17 Sun

Labdarugo merkozes - bajnokok ligajaSport1 17:55 19:49 19,175 1.0 3.7 16522-11-17 Wed

Studio Sport1 22:47 22:56 18,188 0.9 3.1 14826-11-17 Sun

Noi kezilabda merkozes Sport1 18:13 19:43 17,826 0.9 2.9 6725-11-17 Sat

Noi kezilabda merkozes - felkeszulesi meSport1 20:24 21:59 8,328 0.4 1.2 4223-11-17 Thu

Trash talk Sport1 24:00 25:25 7,157 0.4 3.5 23121-11-17 Tue

Strandkezilabda Sport1 20:15 20:25 6,967 0.4 1.0 8125-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 47

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.6 1.2 0.9 0.2 111 194 172 490.7 139

M4 SPORT 1.9 2.4 2.9 1.1 70 73 97 443.5 121

Sport1 0.9 1.5 1.2 0.6 71 94 89 531.6 122

SPILERTV 0.3 0.5 0.5 0.2 104 146 152 550.4 123

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:58 15:57 128,379 6.5 26.5 10626-11-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:12 109,483 5.5 23.3 10526-11-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:37 97,186 4.9 14.6 12622-11-17 Wed

Labdarugas M4 SPORT 20:40 22:38 96,922 4.9 14.5 12622-11-17 Wed

Studio M4 SPORT 21:38 21:46 81,885 4.1 12.1 13222-11-17 Wed

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Amerikai futball merkozes - nfl Sport2 18:59 22:01 18,955 1.0 2.2 33726-11-17 Sun

Amerikai futball Sport2 18:57 22:04 18,837 1.0 2.2 33826-11-17 Sun

Arany pillanatok Sport2 22:11 22:21 14,122 0.7 2.0 36226-11-17 Sun

Labdarugo merkozes - bajnokok ligajaSport2 20:39 22:42 11,706 0.6 1.8 14021-11-17 Tue

Labdarugas Sport2 20:30 22:42 11,258 0.6 1.7 14221-11-17 Tue

Kempomagazin Sport2 23:18 23:29 9,178 0.5 2.0 40124-11-17 Fri

Trash talk Sport2 17:00 18:26 7,448 0.4 1.7 24623-11-17 Thu

Tempo - autosmagazin Sport2 19:33 19:57 5,696 0.3 1.0 33624-11-17 Fri

Labdarugo merkozes - spanyol bajnoksagSport2 11:58 13:51 5,539 0.3 1.5 15326-11-17 Sun

Noi kezilabda merkozes - mobelringen-kupSport2 15:58 17:28 5,282 0.3 1.0 2826-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 47

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.2 0.2 0.4 0.3 50 48 116 520.2 67

Chili TV 0.1 0.1 0.2 0.2 55 38 95 730.2 95

TLC 0.6 0.8 0.8 0.3 88 132 153 440.7 128

Fem3 0.4 0.5 0.6 0.3 85 114 135 550.4 88

RTL Gold 0.7 0.9 0.8 0.5 87 116 122 580.9 135

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Duci menyasszonyok TLC 17:00 17:27 22,940 0.6 2.9 21024-11-17 Fri

1 perc es nyersz! RTL Gold 22:00 22:56 21,430 0.5 1.7 10820-11-17 Mon

Aniko show RTL Gold 17:00 17:55 20,601 0.5 2.6 11620-11-17 Mon

A szef RTL Gold 21:00 22:01 17,922 0.5 1.2 7323-11-17 Thu

Monika RTL Gold 16:00 16:54 17,741 0.5 2.9 8922-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 47

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.4 0.4 0.3 93 111 121 660.4 130

TLC 0.6 1.0 0.8 0.3 88 144 132 440.7 128

ID Xtra 0.9 0.6 1.1 0.7 115 71 151 800.9 152

Story5 0.4 0.5 0.5 0.2 45 63 66 240.4 67

TV Paprika 0.2 0.3 0.2 0.3 50 54 48 520.2 67

Spektrum Home 0.4 0.2 0.7 0.2 117 53 187 480.7 211

Fem3 0.4 0.6 0.5 0.3 85 113 114 550.4 88

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

2
0

1
7

w
4

1

2
0

1
7

w
4

3

2
0

1
7

w
4

5

2
0

1
7

w
4

7

S
H

R
%

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunos gazdagok ID 22:51 23:43 23,185 0.6 2.6 13523-11-17 Thu

Duci menyasszonyok TLC 17:00 17:27 22,940 0.6 2.9 21024-11-17 Fri

A gonosz mosolya ID 24:42 25:35 22,781 0.6 4.7 16724-11-17 Fri

Sotet titkok a mocsarbol ID 14:38 15:30 22,435 0.6 2.6 15225-11-17 Sat

Egy fedel alatt a gonosszal ID 21:58 22:50 19,193 0.5 1.6 12724-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 47

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 65 71 25 590.2 85

Spektrum 0.9 0.4 0.8 1.4 101 51 80 1500.6 91

National Geographic 0.9 0.6 0.9 1.2 90 63 76 1180.5 68

NAT GEO WILD 0.6 0.5 0.7 0.6 82 76 81 890.5 84

DoQ 0.2 0.2 0.1 0.3 103 75 23 1310.2 91

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Legikatasztrofak National Geographic 17:00 17:56 33,258 0.8 4.0 16221-11-17 Tue

Pedig jo otletnek tunt National Geographic 20:32 20:59 24,772 0.6 1.6 16123-11-17 Thu

Gyaroriasok National Geographic 16:01 16:57 17,659 0.4 2.6 12921-11-17 Tue

Kokainrepter - kolumbia National Geographic 21:04 22:00 17,223 0.4 1.1 10120-11-17 Mon

Geniusz National Geographic 19:00 19:59 17,127 0.4 1.2 15721-11-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


