
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 44

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.4 4.8 2.3 0.9 1.1 0.8 0.5Oct 2017

D
A

TE
G

R
O

U
P

3.0 5.0 2.6 1.1 1.1 0.8 0.5Week 40

P
re

se
n

t

3.6 4.8 2.2 0.9 1.0 0.9 0.5Week 41

D
A

TE
G

R
O

U
P

3.9 4.6 2.4 0.7 1.2 0.7 0.6Week 42

D
A

TE
G

R
O

U
P

3.4 5.1 2.1 0.8 1.0 0.8 0.5Week 43

D
A

TE
G

R
O

U
P

3.7 4.3 2.9 0.9 0.9 0.7 0.5Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 44

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

2.7 0.6 1.6 0.4 0.2 9.2 3.0Oct 2017

D
A

TE
G

R
O

U
P

2.9 0.6 1.5 0.4 0.1 9.5 4.3Week 40

P
re

se
n

t

2.7 0.8 1.5 0.3 0.1 10.1 2.7Week 41

D
A

TE
G

R
O

U
P

2.7 0.6 1.5 0.4 0.2 8.7 2.6Week 42

D
A

TE
G

R
O

U
P

2.4 0.5 1.7 0.4 0.2 8.5 2.8Week 43

D
A

TE
G

R
O

U
P

2.9 0.3 1.9 0.5 0.4 10.2 2.6Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 44

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.0 1.4 0.6 0.2 1.1 0.6 1.2Oct 2017

D
A

TE
G

R
O

U
P

8.3 1.7 0.6 0.3 0.8 0.7 1.1Week 40

P
re

se
n

t

7.0 1.8 0.6 0.2 0.8 0.7 1.2Week 41

D
A

TE
G

R
O

U
P

8.7 1.1 0.7 0.2 1.3 0.6 1.3Week 42

D
A

TE
G

R
O

U
P

8.0 1.2 0.7 0.2 1.4 0.4 1.0Week 43

D
A

TE
G

R
O

U
P

7.2 0.9 0.5 0.2 1.1 0.3 1.0Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 44

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.3 0.2 VALUE5 VALUE6 VALUE7Week 40

P
re

se
n

t

0.8 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Week 41

D
A

TE
G

R
O

U
P

0.5 0.3 0.4 0.1 VALUE5 VALUE6 VALUE7Week 42

D
A

TE
G

R
O

U
P

0.5 0.4 0.4 0.2 VALUE5 VALUE6 VALUE7Week 43

D
A

TE
G

R
O

U
P

0.8 0.3 0.4 0.2 VALUE5 VALUE6 VALUE7Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 44

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Oct 2017

D
A

TE
G

R
O

U
P

0.4 0.7 0.4 0.2 0.2 0.1 0.1Week 40

P
re

se
n

t

0.5 0.7 0.3 0.1 0.1 0.1 0.1Week 41

D
A

TE
G

R
O

U
P

0.6 0.7 0.3 0.1 0.2 0.1 0.1Week 42

D
A

TE
G

R
O

U
P

0.6 0.9 0.4 0.1 0.2 0.1 0.1Week 43

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.2 0.1 0.1Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 44

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.4 0.5Oct 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.3 0.6Week 40

P
re

se
n

t

0.4 0.1 0.2 0.0 0.0 1.4 0.4Week 41

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.2 0.4Week 42

D
A

TE
G

R
O

U
P

0.4 0.1 0.3 0.1 0.0 1.5 0.5Week 43

D
A

TE
G

R
O

U
P

0.5 0.0 0.3 0.1 0.1 2.0 0.5Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 44

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.2 0.2 0.1 0.0 0.2 0.1 0.2Oct 2017

D
A

TE
G

R
O

U
P

1.1 0.2 0.1 0.0 0.1 0.1 0.2Week 40

P
re

se
n

t

0.9 0.3 0.1 0.0 0.1 0.1 0.2Week 41

D
A

TE
G

R
O

U
P

1.1 0.2 0.1 0.0 0.2 0.1 0.2Week 42

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.2 0.1 0.2Week 43

D
A

TE
G

R
O

U
P

1.5 0.2 0.1 0.0 0.2 0.1 0.2Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 44

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 40

P
re

se
n

t

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 41

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 42

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 43

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 44

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.7 4.4 3.0 3.9 94 117 72 863.8 91

Viasat3 2.5 2.9 2.1 2.4 120 147 93 992.5 113

AXN 1.5 1.6 1.4 1.0 63 71 54 371.1 44

Story TV 0.7 0.9 0.6 0.6 59 75 43 470.6 50

Comedy Central 2.9 2.5 3.4 3.9 157 143 170 1853.3 164

RTL II 2.9 2.9 2.8 3.1 109 118 101 1052.8 101

Prime TV 1.1 1.4 0.8 1.1 84 113 56 761.0 68

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:24 106,025 2.7 5.8 14201-11-17 Wed

Pretty women - micsoda no! Cool 20:45 23:10 98,646 2.5 6.6 11104-11-17 Sat

A hihetetlen csalad Cool 18:50 20:53 88,882 2.3 5.4 13501-11-17 Wed

Dr. csont Cool 20:59 21:54 82,741 2.1 5.4 11202-11-17 Thu

Aludj csak en almodom Cool 21:00 23:05 82,286 2.1 6.3 10103-11-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pretty women - micsoda no! Cool 20:45 23:10 98,646 2.5 6.6 11104-11-17 Sat

A hihetetlen csalad Cool 18:50 20:53 88,882 2.3 5.4 13501-11-17 Wed

Dr. csont Cool 20:59 21:54 82,741 2.1 5.4 11202-11-17 Thu

Aludj csak en almodom Cool 21:00 23:05 82,286 2.1 6.3 10103-11-17 Fri

101 kiskutya Cool 18:45 20:40 79,477 2.0 5.2 9404-11-17 Sat

Gyilkos elmek Cool 22:00 22:54 65,716 1.7 5.4 12902-11-17 Thu

Holnapolisz Cool 21:00 23:21 52,402 1.3 3.7 14301-11-17 Wed

A nagy nap Cool 17:10 18:43 49,102 1.2 4.0 10601-11-17 Wed

A mentalista Cool 20:05 20:56 48,737 1.2 3.4 7103-11-17 Fri

Csi Cool 23:00 23:54 46,923 1.2 5.4 10631-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.3 3.6 5.1 4.5 122 108 135 1134.4 118

Viasat3 2.5 2.9 2.1 2.4 120 147 93 992.5 113

MOZI+ 3.6 3.2 4.1 3.6 110 104 116 963.2 91

Film Café 0.5 0.6 0.4 0.4 80 103 57 570.4 63

Video 7.4 6.0 8.9 8.5 143 124 162 1458.9 163

Paramount 1.9 1.6 2.3 1.9 127 112 141 1112.0 126

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Masnaposok 3. F+ 21:00 22:53 118,455 3.0 7.7 15801-11-17 Wed

Addams family 2. MOZI+ 20:59 22:51 100,867 2.6 7.3 15331-10-17 Tue

A sotet lovag: felemelkedes F+ 20:29 23:36 99,410 2.5 6.9 14805-11-17 Sun

Addams family - a galad csalad MOZI+ 18:54 20:52 97,017 2.5 7.0 16231-10-17 Tue

Dredd F+ 21:00 22:47 74,305 1.9 5.5 13203-11-17 Fri

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Masnaposok 3. F+ 21:00 22:53 118,455 3.0 7.7 15801-11-17 Wed

A sotet lovag: felemelkedes F+ 20:29 23:36 99,410 2.5 6.9 14805-11-17 Sun

Dredd F+ 21:00 22:47 74,305 1.9 5.5 13203-11-17 Fri

300 F+ 21:00 23:15 71,656 1.8 5.4 12931-10-17 Tue

Nyomas utana F+ 18:45 20:52 70,694 1.8 5.2 9131-10-17 Tue

Joker F+ 18:59 20:51 68,066 1.7 5.0 10603-11-17 Fri

A sotet lovag F+ 16:00 18:47 67,932 1.7 7.1 15530-10-17 Mon

Vizesnyolcas F+ 19:09 20:51 67,517 1.7 4.0 13501-11-17 Wed

A fantasztikus negyes F+ 21:00 22:54 65,871 1.7 4.3 14304-11-17 Sat

Roald dahl - a baratsagos orias F+ 14:50 16:58 65,747 1.7 7.3 13601-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.9 2.9 2.8 3.1 109 118 101 1052.8 129

Super TV2 3.4 3.9 2.8 3.6 93 114 72 873.4 112

AXN 1.5 1.6 1.4 1.0 63 71 54 371.7 86

Story4 0.7 0.9 0.6 0.6 59 75 43 470.7 73

Prime TV 1.1 1.4 0.8 1.1 84 113 56 761.3 117

Duna TV 1.4 1.6 1.3 1.2 26 30 21 191.3 28

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:24 106,025 2.7 5.8 14201-11-17 Wed

Joban rosszban Super TV2 20:15 20:58 89,938 2.3 5.7 7902-11-17 Thu

Titanic Super TV2 18:49 22:50 79,564 2.0 5.2 13204-11-17 Sat

Kegyenc fegyenc Super TV2 21:00 23:15 77,695 2.0 5.9 14002-11-17 Thu

Cserebere szerencse RTL II 19:00 20:54 71,943 1.8 3.9 12405-11-17 Sun

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:24 106,025 2.7 5.8 14201-11-17 Wed

Cserebere szerencse RTL II 19:00 20:54 71,943 1.8 3.9 12405-11-17 Sun

Hirado RTL II 21:30 21:54 57,805 1.5 3.4 16401-11-17 Wed

Segitseg bajban vagyok! - az ugyved valaRTL II 17:00 17:55 54,543 1.4 4.3 12805-11-17 Sun

Showder klub RTL II 18:45 20:44 51,936 1.3 3.6 10202-11-17 Thu

Segitseg bajban vagyok! - a pszichologusRTL II 16:00 16:53 49,569 1.3 5.1 11705-11-17 Sun

A gyanu arnyekaban RTL II 17:30 18:25 42,595 1.1 3.5 10901-11-17 Wed

Labdarugo merkozes - europa ligaRTL II 21:00 22:58 41,695 1.1 3.0 9902-11-17 Thu

Labdarugas RTL II 20:50 23:08 40,282 1.0 3.0 9802-11-17 Thu

Studio RTL II 20:51 21:00 40,010 1.0 2.5 8902-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.9 0.8 1.1 1.0 101 94 109 981.0 132

Sorozat + 0.9 1.1 0.8 0.7 84 104 65 550.9 99

Story5 0.4 0.5 0.2 0.4 51 74 28 440.4 72

Viasat6 0.7 0.6 0.7 0.5 110 110 110 790.6 115

Humor+ 0.6 0.4 0.7 0.6 138 107 169 1350.5 148

RTL Gold 0.7 0.8 0.5 0.8 85 107 64 860.9 131

Sony Max 0.1 0.2 0.1 0.1 81 119 44 720.2 152

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csonthulye 2. - csapas a multbol RTL+ 18:54 20:52 44,421 1.1 2.9 12404-11-17 Sat

Bunvadaszok RTL+ 21:00 23:18 43,961 1.1 3.0 11504-11-17 Sat

Columbo Sorozat + 21:55 23:42 38,755 1.0 3.4 12431-10-17 Tue

Knight rider RTL+ 19:00 19:56 32,282 0.8 1.8 13605-11-17 Sun

Csi Sorozat + 20:55 21:48 28,931 0.7 1.8 11830-10-17 Mon

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csonthulye 2. - csapas a multbol RTL+ 18:54 20:52 44,421 1.1 2.9 12404-11-17 Sat

Bunvadaszok RTL+ 21:00 23:18 43,961 1.1 3.0 11504-11-17 Sat

Knight rider RTL+ 19:00 19:56 32,282 0.8 1.8 13605-11-17 Sun

Csengetett mylord? RTL+ 21:00 22:03 25,578 0.7 1.7 11402-11-17 Thu

A szupercsapat RTL+ 17:00 17:56 21,360 0.5 1.7 6705-11-17 Sun

Kungfu panda - a rendkivuliseg legendajaRTL+ 17:55 18:18 18,165 0.5 1.9 15603-11-17 Fri

Mr. bean RTL+ 20:25 20:56 17,072 0.4 1.1 10802-11-17 Thu

Gyozike RTL+ 18:55 19:45 16,497 0.4 1.3 13403-11-17 Fri

Benny hill-show RTL+ 19:50 20:23 14,588 0.4 1.0 10603-11-17 Fri

Szabaditsatok ki willyt! 2. RTL+ 13:00 14:47 13,946 0.4 1.8 12805-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.9 1.1 0.8 0.7 84 104 65 571.2 126

Fem3 0.4 0.5 0.4 0.5 100 125 76 1100.5 143

AMC 0.9 0.9 1.0 0.8 92 94 91 791.0 119

Story5 0.4 0.5 0.2 0.4 51 74 28 560.7 116

Izaura TV 0.9 1.2 0.6 0.7 46 62 30 341.6 94

RTL Gold 0.7 0.8 0.5 1.0 85 107 64 1140.8 111

Sony Max 0.1 0.2 0.1 0.2 81 119 44 1140.2 121

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:53 45,286 1.2 2.6 7401-11-17 Wed

Columbo Sorozat + 21:55 23:42 38,755 1.0 3.4 12431-10-17 Tue

Paula es paulina Izaura TV 22:00 22:54 38,080 1.0 3.1 11103-11-17 Fri

Csi Sorozat + 20:55 21:48 28,931 0.7 1.8 11830-10-17 Mon

Gyilkos elmek Sorozat + 23:45 24:35 28,169 0.7 4.3 14531-10-17 Tue

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:42 38,755 1.0 3.4 12431-10-17 Tue

Csi Sorozat + 20:55 21:48 28,931 0.7 1.8 11830-10-17 Mon

Gyilkos elmek Sorozat + 23:45 24:35 28,169 0.7 4.3 14531-10-17 Tue

Dr. csont Sorozat + 22:59 23:54 11,997 0.3 1.2 8404-11-17 Sat

A midsomer gyilkossagok Sorozat + 15:49 17:42 11,875 0.3 1.2 6201-11-17 Wed

Szulejman Sorozat + 17:50 18:49 11,089 0.3 0.9 9801-11-17 Wed

Cobra 11 Sorozat + 25:00 25:55 10,658 0.3 3.3 9305-11-17 Sun

Miami helyszinelok Sorozat + 02:30 03:21 9,272 0.2 5.2 12203-11-17 Fri

A szerelem foglyai Sorozat + 06:55 07:42 8,941 0.2 2.6 12203-11-17 Fri

Sherlock holmes naplojabol Sorozat + 12:50 13:51 8,782 0.2 2.2 11503-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 44

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.7 0.8 0.5 0.6 85 107 64 860.9 131

RTL+ 0.9 0.8 1.1 0.9 101 94 109 1121.0 132

RTL II 2.9 2.9 2.8 2.6 109 118 101 1072.8 129

Fem3 0.4 0.5 0.4 0.5 100 125 76 1100.5 138

Story4 0.7 0.9 0.6 0.8 59 75 43 700.7 73

Izaura TV 0.9 1.2 0.6 1.2 46 62 30 660.9 53

Sony Max 0.1 0.2 0.1 0.1 81 119 44 960.2 152

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:24 106,025 2.7 5.8 14201-11-17 Wed

Cserebere szerencse RTL II 19:00 20:54 71,943 1.8 3.9 12405-11-17 Sun

Hirado RTL II 21:30 21:54 57,805 1.5 3.4 16401-11-17 Wed

Segitseg bajban vagyok! - az ugyved valaRTL II 17:00 17:55 54,543 1.4 4.3 12805-11-17 Sun

Showder klub RTL II 18:45 20:44 51,936 1.3 3.6 10202-11-17 Thu

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aniko show RTL Gold 17:00 17:55 22,899 0.6 3.0 10031-10-17 Tue

1 perc es nyersz! RTL Gold 18:57 19:51 16,862 0.4 1.3 12503-11-17 Fri

A kod RTL Gold 19:55 20:54 15,562 0.4 0.9 10930-10-17 Mon

A szef RTL Gold 21:00 21:56 15,073 0.4 1.0 7430-10-17 Mon

Monika RTL Gold 16:00 16:54 14,943 0.4 2.3 11403-11-17 Fri

Balazs RTL Gold 15:00 15:53 12,758 0.3 2.2 9730-10-17 Mon

Legyen on is milliomos /kvizjatek RTL Gold 18:00 18:53 12,599 0.3 1.2 14931-10-17 Tue

Kalandra fal RTL Gold 21:48 22:29 10,381 0.3 0.7 11204-11-17 Sat

Zuhanorepules RTL Gold 02:00 02:40 8,871 0.2 4.6 22230-10-17 Mon

Gyertek at szombat este! RTL Gold 22:35 23:32 8,640 0.2 0.7 13904-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 44

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.7 0.4 44 67 83 380.8 105

Sláger TV 0.9 0.9 0.8 0.9 89 99 98 870.8 107

M3 0.8 1.1 1.4 0.7 58 84 117 491.2 113

Zenebutik 0.3 0.3 0.4 0.2 56 66 77 410.5 111

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Veszhelyzet M3 20:27 21:10 39,163 1.0 2.7 10203-11-17 Fri

Eletkepek M3 19:45 20:20 39,077 1.0 2.7 9531-10-17 Tue

Kabareszuret M3 22:25 23:36 23,061 0.6 2.2 8631-10-17 Tue

Muzsika tv - roadshow Muzsika TV 19:00 19:56 22,849 0.6 1.5 9004-11-17 Sat

Szeszelyes evszakok M3 15:00 15:52 22,489 0.6 3.2 6804-11-17 Sat

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Muzsika tv - roadshow Muzsika TV 19:00 19:56 22,849 0.6 1.5 9004-11-17 Sat

Zenes randevu Muzsika TV 19:00 19:56 16,161 0.4 1.0 5701-11-17 Wed

Hungarian pop top Muzsika TV 15:30 16:24 15,010 0.4 1.7 6801-11-17 Wed

Hazibuli attilaval Muzsika TV 20:00 21:53 14,689 0.4 1.0 8503-11-17 Fri

Lakodalmas Muzsika TV 19:00 19:56 13,981 0.4 0.8 4305-11-17 Sun

Zenes baratsagok Muzsika TV 20:00 20:55 12,879 0.3 0.7 4801-11-17 Wed

Nagyfroccs Muzsika TV 19:00 19:56 11,362 0.3 0.9 7903-11-17 Fri

Retro disco Muzsika TV 13:30 13:57 11,248 0.3 1.4 4501-11-17 Wed

Egy ora... Muzsika TV 17:00 17:57 11,182 0.3 1.1 3804-11-17 Sat

Dallamokon at Muzsika TV 17:00 17:55 10,976 0.3 1.3 6102-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 44

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.9 6.1 5.4 4.4 157 210 212 1913.5 179

Cool 3.7 3.0 3.3 3.2 94 49 61 674.4 106

Viasat3 2.5 1.1 1.9 1.7 120 34 68 662.9 133

Story4 0.7 0.4 0.6 0.5 59 21 35 360.8 58

AXN 1.5 0.4 0.8 1.0 63 10 23 321.0 41

Super TV2 3.4 5.4 4.3 3.0 93 97 89 674.1 107

RTL II 2.9 3.9 4.5 3.5 109 97 127 1092.8 100

Humor+ 0.6 0.5 0.8 0.8 138 80 147 1690.4 100

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari csajok RTL II 20:30 21:24 106,025 2.7 5.8 14201-11-17 Wed

Pretty women - micsoda no! Cool 20:45 23:10 98,646 2.5 6.6 11104-11-17 Sat

Joban rosszban Super TV2 20:15 20:58 89,938 2.3 5.7 7902-11-17 Thu

A hihetetlen csalad Cool 18:50 20:53 88,882 2.3 5.4 13501-11-17 Wed

Dr. csont Cool 20:59 21:54 82,741 2.1 5.4 11202-11-17 Thu

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:30 22:59 68,202 1.7 6.7 20030-10-17 Mon

South park Comedy Central 22:00 22:29 61,202 1.6 4.6 18802-11-17 Thu

Bob burgerfalodaja Comedy Central 21:30 21:59 56,868 1.4 3.7 17202-11-17 Thu

Agymenok Comedy Central 20:00 20:27 56,092 1.4 3.4 19130-10-17 Mon

Brickleberry Comedy Central 23:30 23:58 54,699 1.4 7.4 19002-11-17 Thu

Felmeri peter: majd en megmondom!Comedy Central 20:29 21:58 51,265 1.3 3.6 14503-11-17 Fri

Amerika huangjai Comedy Central 21:00 21:28 48,508 1.2 3.0 20530-10-17 Mon

Mike es molly Comedy Central 21:30 21:58 48,433 1.2 2.9 15501-11-17 Wed

Tomeny tortenelem Comedy Central 22:00 22:29 46,315 1.2 3.5 17103-11-17 Fri

Dokik Comedy Central 24:30 24:58 37,088 0.9 6.9 20331-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 44

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family0.3 0.6 0.6 0.3 144 212 232 1330.5 250

Viasat6 0.7 0.4 0.5 0.5 110 42 65 730.5 85

Story4 0.7 0.4 0.6 0.5 59 21 35 360.8 58

AXN 1.5 0.4 0.8 1.0 63 10 23 321.0 41

Humor+ 0.6 0.5 0.8 0.8 138 80 147 1690.4 100

Prime TV 1.1 0.8 1.4 0.9 84 37 77 541.4 99

RTL+ 0.9 0.9 1.2 1.1 101 62 97 990.9 97

RTL Spike 0.5 0.4 0.3 0.4 97 52 41 640.4 90

18-49L+V audience share, 02:00-25:59
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Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csonthulye 2. - csapas a multbol RTL+ 18:54 20:52 44,421 1.1 2.9 12404-11-17 Sat

Bunvadaszok RTL+ 21:00 23:18 43,961 1.1 3.0 11504-11-17 Sat

Skorpio - agymenok akcioban AXN 20:05 20:59 41,806 1.1 2.6 8902-11-17 Thu

Feketek feheren Prime TV 18:40 20:51 40,380 1.0 2.7 10904-11-17 Sat

Vejedre utok Prime TV 21:00 23:22 36,792 0.9 2.6 14404-11-17 Sat

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Spongya bob Comedy Central Family 07:30 07:58 13,079 0.3 2.9 17004-11-17 Sat

Igy jartam anyatokkal Comedy Central Family 23:00 23:28 11,137 0.3 1.2 14303-11-17 Fri

Melissa es joey Comedy Central Family 18:00 18:28 10,080 0.3 0.9 22202-11-17 Thu

Uj csaj Comedy Central Family 23:30 23:58 9,078 0.2 1.2 15303-11-17 Fri

Papas-babas Comedy Central Family 13:30 13:58 7,423 0.2 1.4 21604-11-17 Sat

Kertvarosba szamuzve Comedy Central Family 20:30 20:59 7,028 0.2 0.4 19805-11-17 Sun

Anyam borogass Comedy Central Family 10:00 10:28 6,650 0.2 1.0 21001-11-17 Wed

Hallatlan Comedy Central Family 19:30 19:58 2,883 0.1 0.2 20504-11-17 Sat

Instant anyu Comedy Central Family 03:55 04:18 0 0.0 0.0 004-11-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 44

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.9 1.7 1.6 2.3 127 111 112 1412.0 126

AMC 0.9 0.8 0.9 1.0 92 79 94 910.9 80

Film Cafe 0.5 0.5 0.6 0.4 80 80 103 570.4 63

Film Mania 0.2 0.1 0.2 0.2 51 23 53 490.1 30

Sony Movie Channel0.3 0.1 0.3 0.3 109 58 118 990.2 88

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Vissza a jovobe 2. Paramount 18:50 20:53 36,459 0.9 2.4 16804-11-17 Sat

Kill bill Paramount 22:00 24:12 35,731 0.9 3.5 13231-10-17 Tue

Az elveszett vilag - jurassic park 2.Paramount 10:45 13:11 32,528 0.8 4.6 13401-11-17 Wed

Indiana jones es az utolso kereszteslovaParamount 18:20 20:49 32,100 0.8 2.0 9901-11-17 Wed

Indiana jones es a kristalykoponya kiralParamount 21:00 23:22 31,287 0.8 2.2 9401-11-17 Wed

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Vissza a jovobe 2. Paramount 18:50 20:53 36,459 0.9 2.4 16804-11-17 Sat

Kill bill Paramount 22:00 24:12 35,731 0.9 3.5 13231-10-17 Tue

Az elveszett vilag - jurassic park 2.Paramount 10:45 13:11 32,528 0.8 4.6 13401-11-17 Wed

Indiana jones es az utolso kereszteslovaParamount 18:20 20:49 32,100 0.8 2.0 9901-11-17 Wed

Indiana jones es a kristalykoponya kiralParamount 21:00 23:22 31,287 0.8 2.2 9401-11-17 Wed

Kamukem Paramount 19:20 20:52 30,370 0.8 2.0 15102-11-17 Thu

Kill bill 2. Paramount 24:20 25:59 30,342 0.8 6.8 15131-10-17 Tue

Az utolso dobas Paramount 23:10 25:08 28,907 0.7 3.9 17704-11-17 Sat

Bergyilkos a szomszedom Paramount 21:01 23:02 28,875 0.7 1.9 15904-11-17 Sat

Indiana jones es az elveszett frigylada Paramount 13:20 15:36 27,214 0.7 3.4 12901-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 44

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.3 0.4 0.5 97 41 64 970.4 97

Viasat6 0.7 0.5 0.5 0.7 110 65 73 1100.6 110

AXN 1.5 0.8 1.0 1.4 63 23 32 541.6 71

Prime TV 1.1 1.4 0.9 0.8 84 77 54 561.4 113

FOX 0.6 0.5 0.3 0.3 109 79 43 530.8 165

Discovery Channel 1.1 1.0 1.2 1.4 98 62 85 1130.9 83

Sony Max 0.1 0.0 0.1 0.1 81 13 30 440.2 119

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Skorpio - agymenok akcioban AXN 20:05 20:59 41,806 1.1 2.6 8902-11-17 Thu

Hogyan csinaljak? Discovery Channel 19:30 19:57 40,758 1.0 2.6 12130-10-17 Mon

Feketek feheren Prime TV 18:40 20:51 40,380 1.0 2.7 10904-11-17 Sat

Vejedre utok Prime TV 21:00 23:22 36,792 0.9 2.6 14404-11-17 Sat

Csi: cyber helyszinelok AXN 18:05 18:59 36,055 0.9 3.4 9103-11-17 Fri

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 11:00 11:55 19,959 0.5 3.2 11505-11-17 Sun

Jeglovagok RTL Spike 09:00 09:54 13,516 0.3 2.0 20801-11-17 Wed

Star wars: lazadok RTL Spike 10:31 10:57 11,806 0.3 1.9 10705-11-17 Sun

A galaxis orzoi RTL Spike 09:00 09:25 9,992 0.3 1.6 22205-11-17 Sun

A visszaterok RTL Spike 21:00 21:51 8,659 0.2 0.6 21902-11-17 Thu

Rohamjarorok RTL Spike 13:00 13:55 8,562 0.2 1.6 11430-10-17 Mon

Star trek - kapcsolatfelvetel RTL Spike 23:00 25:14 8,421 0.2 1.2 14831-10-17 Tue

Sotet arvak RTL Spike 23:00 23:55 8,334 0.2 1.0 21403-11-17 Fri

Hihetetlen de halalos RTL Spike 25:26 25:54 7,006 0.2 1.9 22204-11-17 Sat

Pumpedek RTL Spike 23:55 24:26 6,537 0.2 1.1 20001-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 44

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.4 1.0 0.5 0.5 162 300 200 1660.6 236

Music Channel 0.3 0.9 0.2 0.2 170 379 148 1040.3 194

Muzsika TV 0.5 0.4 0.4 0.4 44 27 31 310.4 32

Sláger TV 0.9 0.9 1.0 1.1 89 62 87 940.8 81

Zenebutik 0.3 0.3 0.2 0.2 56 29 38 330.3 44

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Muzsika tv - roadshow Muzsika TV 19:00 19:56 22,849 0.6 1.5 9004-11-17 Sat

Zenes randevu Muzsika TV 19:00 19:56 16,161 0.4 1.0 5701-11-17 Wed

Hits MTV (Music Television) 19:00 20:55 15,748 0.4 0.9 17301-11-17 Wed

Hungarian pop top Muzsika TV 15:30 16:24 15,010 0.4 1.7 6801-11-17 Wed

Hazibuli attilaval Muzsika TV 20:00 21:53 14,689 0.4 1.0 8503-11-17 Fri

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hits MTV (Music Television) 19:00 20:55 15,748 0.4 0.9 17301-11-17 Wed

Girl power MTV (Music Television) 12:30 13:01 12,174 0.3 1.7 20701-11-17 Wed

Geordie shore MTV (Music Television) 23:00 23:54 11,387 0.3 1.3 22201-11-17 Wed

Varandos tinik MTV (Music Television) 08:01 08:52 11,251 0.3 3.6 22203-11-17 Fri

Te vagy az igazi? MTV (Music Television) 21:00 21:47 11,215 0.3 0.7 19902-11-17 Thu

Only hits MTV (Music Television) 06:00 07:01 9,109 0.2 3.5 19603-11-17 Fri

Rohej MTV (Music Television) 21:58 22:24 8,628 0.2 0.6 20102-11-17 Thu

Made MTV (Music Television) 07:01 07:52 8,617 0.2 2.6 20103-11-17 Fri

Pump it up! MTV (Music Television) 15:00 16:54 8,550 0.2 0.9 18301-11-17 Wed

100% music MTV (Music Television) 10:30 12:23 8,200 0.2 1.2 17901-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 44

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 10.2 1.9 1.4 2.5 516 118 70 812.0 75

Cartoon Network 3.9 0.6 0.4 1.0 568 111 60 910.4 41

MiniMax 5.4 1.9 0.6 1.1 448 199 50 580.4 23

Disney Channel 5.2 1.4 0.6 1.3 548 183 65 900.7 54

M2 7.7 4.4 2.1 0.8 304 217 82 222.2 63

Nick JR 2.6 2.0 0.9 0.2 349 338 115 180.5 52

Kiwi TV 0.5 0.4 0.2 0.3 244 242 114 1000.1 44

Boomerang 4.0 0.6 0.5 1.0 544 105 64 891.2 121

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 12:57 13:20 49,711 5.2 21.2 52030-10-17 Mon

Spongya bob Nickelodeon 07:22 07:45 46,673 4.9 27.5 59631-10-17 Tue

Tunderi keresztszulok Nickelodeon 18:57 19:19 41,975 4.4 13.5 57102-11-17 Thu

Dora a felfedezo M2 18:53 19:17 40,432 4.2 13.2 43202-11-17 Thu

Egy videojatekos majdnem mindenre jo kezDisney Channel 09:00 09:21 39,580 4.1 19.1 70003-11-17 Fri

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 12:57 13:20 49,711 5.2 21.2 52030-10-17 Mon

Spongya bob Nickelodeon 07:22 07:45 46,673 4.9 27.5 59631-10-17 Tue

Tunderi keresztszulok Nickelodeon 18:57 19:19 41,975 4.4 13.5 57102-11-17 Thu

A thundermans csalad Nickelodeon 11:39 12:01 38,030 4.0 19.3 47530-10-17 Mon

Game shakers Nickelodeon 13:55 14:17 37,411 3.9 15.8 52630-10-17 Mon

Tini nindzsa teknocok Nickelodeon 18:06 18:27 36,850 3.8 11.6 63505-11-17 Sun

Rocksuli Nickelodeon 18:34 18:56 36,847 3.8 11.1 64205-11-17 Sun

Boszi akademia Nickelodeon 20:21 20:43 36,647 3.8 12.9 63601-11-17 Wed

Csoros harvey Nickelodeon 18:35 18:57 34,776 3.6 11.5 59702-11-17 Thu

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 31,824 3.3 10.0 59802-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 44

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.6 2.0 0.9 1.8 349 338 115 2351.1 172

Nickelodeon 10.2 1.9 1.4 1.7 516 118 70 831.1 68

Cartoon Network 3.9 0.6 0.4 0.5 568 111 60 710.4 64

MiniMax 5.4 1.9 0.6 0.9 448 199 50 710.8 79

Disney Channel 5.2 1.4 0.6 1.0 548 183 65 1050.8 99

M2 7.7 4.4 2.1 2.8 304 217 82 1072.4 113

Kiwi TV 0.5 0.4 0.2 0.4 244 242 114 1850.3 180

Boomerang 4.0 0.6 0.5 0.7 544 105 64 870.4 63

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 12:57 13:20 49,711 5.2 21.2 52030-10-17 Mon

Spongya bob Nickelodeon 07:22 07:45 46,673 4.9 27.5 59631-10-17 Tue

Tunderi keresztszulok Nickelodeon 18:57 19:19 41,975 4.4 13.5 57102-11-17 Thu

Dora a felfedezo M2 18:53 19:17 40,432 4.2 13.2 43202-11-17 Thu

Egy videojatekos majdnem mindenre jo kezDisney Channel 09:00 09:21 39,580 4.1 19.1 70003-11-17 Fri

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Lang es a szuperverdak Nick JR 17:21 17:42 24,242 2.5 8.9 40202-11-17 Thu

Mancs orjarat Nick JR 19:26 19:48 22,132 2.3 8.0 43331-10-17 Tue

Ben es holly apro kiralysaga Nick JR 09:17 09:28 20,384 2.1 10.1 55602-11-17 Thu

Beci es reci Nick JR 10:53 11:14 18,583 1.9 10.3 65630-10-17 Mon

Bubi guppik Nick JR 21:25 21:48 18,315 1.9 7.5 64730-10-17 Mon

Shimmer es shine Nick JR 18:57 19:19 17,905 1.9 6.8 45231-10-17 Tue

Rusty rendbe hozza Nick JR 17:49 18:00 17,382 1.8 5.6 35102-11-17 Thu

Hokusz pokusz Nick JR 08:48 09:11 17,269 1.8 9.9 54402-11-17 Thu

Fresh beat - a kemcsapat Nick JR 09:28 09:50 15,822 1.7 7.8 55902-11-17 Thu

Umizoomi csapat Nick JR 12:45 13:07 14,307 1.5 6.6 55730-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 44

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.2 3.1 1.4 1.3 448 199 71 690.9 43

Nickelodeon 10.0 2.3 2.0 1.5 513 125 84 661.4 59

Nick JR 3.1 3.0 2.7 1.7 350 348 242 1721.1 104

Cartoon Network 4.1 0.8 0.7 0.6 552 113 76 650.6 62

Disney Channel 5.9 1.9 1.3 1.2 568 188 104 1031.2 90

M2 9.9 6.5 4.1 3.3 334 225 110 992.5 69

Boomerang 4.1 0.8 0.8 0.6 529 104 87 680.3 27

4-14L+V audience share, 06:00-19:59

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

2
0

1
7

w
3

8

2
0

1
7

w
4

0

2
0

1
7

w
4

2

2
0

1
7

w
4

4

S
H

R
%

15

14

13

12

11

10

9

8

7

6

5

4

3

2

1

0

MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 12:57 13:20 49,711 5.2 21.2 52030-10-17 Mon

Spongya bob Nickelodeon 07:22 07:45 46,673 4.9 27.5 59631-10-17 Tue

Tunderi keresztszulok Nickelodeon 18:57 19:19 41,975 4.4 13.5 57102-11-17 Thu

Dora a felfedezo M2 18:53 19:17 40,432 4.2 13.2 43202-11-17 Thu

Egy videojatekos majdnem mindenre jo kezDisney Channel 09:00 09:21 39,580 4.1 19.1 70003-11-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 44

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 1.0 0.9 1.1 92 91 94 1210.9 80

Story4 0.7 0.6 0.9 0.8 59 43 75 700.6 50

Story5 0.4 0.2 0.5 0.5 51 28 74 750.3 36

Paramount 1.9 2.3 1.6 1.8 127 141 112 1332.0 126

Film Cafe 0.5 0.4 0.6 0.6 80 57 103 1040.4 63

AXN 1.5 1.4 1.6 2.2 63 54 71 1001.1 44

Sony Movie Channel0.3 0.3 0.3 0.3 109 99 118 1260.2 88

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Skorpio - agymenok akcioban AXN 20:05 20:59 41,806 1.1 2.6 8902-11-17 Thu

Vissza a jovobe 2. Paramount 18:50 20:53 36,459 0.9 2.4 16804-11-17 Sat

Csi: cyber helyszinelok AXN 18:05 18:59 36,055 0.9 3.4 9103-11-17 Fri

Ncis - tengereszeti helyszinelok AXN 21:00 21:59 35,950 0.9 2.3 6202-11-17 Thu

Kill bill Paramount 22:00 24:12 35,731 0.9 3.5 13231-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 44

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.5 0.4 0.6 0.7 80 57 103 1290.6 111

Film Mania 0.2 0.2 0.2 0.3 51 49 53 1000.2 73

RTL+ 0.9 1.1 0.8 0.9 101 109 94 1081.0 132

Paramount 1.9 2.3 1.6 1.6 127 141 112 1201.5 122

FOX 0.6 0.3 0.8 0.7 109 53 165 1690.7 168

GALAXY TV 0.3 0.2 0.5 0.6 55 27 82 1110.5 92

Sony Movie Channel0.3 0.3 0.3 0.3 109 99 118 1270.3 161

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csonthulye 2. - csapas a multbol RTL+ 18:54 20:52 44,421 1.1 2.9 12404-11-17 Sat

Bunvadaszok RTL+ 21:00 23:18 43,961 1.1 3.0 11504-11-17 Sat

Vissza a jovobe 2. Paramount 18:50 20:53 36,459 0.9 2.4 16804-11-17 Sat

Kill bill Paramount 22:00 24:12 35,731 0.9 3.5 13231-10-17 Tue

Az elveszett vilag - jurassic park 2.Paramount 10:45 13:11 32,528 0.8 4.6 13401-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 44

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 51 49 53 660.3 88

Film Cafe 0.5 0.4 0.6 0.4 80 57 103 640.6 104

RTL+ 0.9 1.1 0.8 0.6 101 109 94 630.9 112

Paramount 1.9 2.3 1.6 1.9 127 141 112 1251.8 133

FOX 0.6 0.3 0.8 0.2 109 53 165 360.5 111

GALAXY TV 0.3 0.2 0.5 0.5 55 27 82 840.4 76

Sony Movie Channel0.3 0.3 0.3 0.2 109 99 118 910.3 126

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csonthulye 2. - csapas a multbol RTL+ 18:54 20:52 44,421 1.1 2.9 12404-11-17 Sat

Bunvadaszok RTL+ 21:00 23:18 43,961 1.1 3.0 11504-11-17 Sat

Vissza a jovobe 2. Paramount 18:50 20:53 36,459 0.9 2.4 16804-11-17 Sat

Kill bill Paramount 22:00 24:12 35,731 0.9 3.5 13231-10-17 Tue

Az elveszett vilag - jurassic park 2.Paramount 10:45 13:11 32,528 0.8 4.6 13401-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 44

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.5 0.8 1.2 104 132 76 1021.2 104

Discovery Channel 1.1 1.4 0.9 0.9 98 113 83 770.7 60

National Geographic 0.8 1.3 0.3 0.7 94 142 45 780.6 71

NAT GEO WILD 0.6 0.7 0.5 0.6 106 110 101 910.8 125

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:57 40,758 1.0 2.6 12130-10-17 Mon

Hogyan keszult? Discovery Channel 19:00 19:27 30,073 0.8 2.0 11601-11-17 Wed

Autokereskedok - top5 Discovery Channel 23:00 23:57 26,689 0.7 3.1 16003-11-17 Fri

Az ordog-kanyon aranya Discovery Channel 12:00 12:57 25,187 0.6 3.6 13305-11-17 Sun

Autokereskedok Discovery Channel 16:00 16:57 22,624 0.6 2.3 13701-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 44

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.3 0.2 0.3 124 115 106 1340.4 147

LifeTv 0.4 0.5 0.5 0.3 103 135 130 720.4 95

TLC 0.8 1.1 1.0 0.4 109 162 169 570.6 73

ID Xtra 0.6 0.7 0.7 0.5 100 125 130 760.5 76

Fem3 0.4 0.5 0.5 0.4 100 125 143 760.3 74

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Valami kolcson valami uj TLC 17:00 17:26 23,054 0.6 3.0 17003-11-17 Fri

Alomeskuvok Fem3 12:10 13:08 19,048 0.5 2.7 13505-11-17 Sun

Hazugsagok halojaban ID 23:47 24:40 18,718 0.5 3.0 17003-11-17 Fri

Elet 250 kilo felett TLC 20:59 22:57 16,723 0.4 1.2 11602-11-17 Thu

Bazi nagy amerikai roma lagzi TLC 10:00 10:57 16,522 0.4 2.6 16705-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 44

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.7 1.2 1.0 0.5 68 92 86 501.4 119

M4 SPORT 1.4 1.8 2.1 0.7 65 71 95 342.7 125

Sport2 0.5 1.0 0.8 0.2 97 173 149 450.7 143

SPILERTV 0.3 0.5 0.5 0.1 106 139 164 480.4 133

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:36 99,548 5.0 12.1 13901-11-17 Wed

Studio M4 SPORT 21:38 21:45 79,511 4.0 9.4 13801-11-17 Wed

Labdarugas M4 SPORT 20:01 22:52 78,373 4.0 9.8 14101-11-17 Wed

Labdarugo merkozes - otp bank ligaM4 SPORT 15:25 17:20 54,545 2.8 14.5 8404-11-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:35 36,702 1.9 4.5 13005-11-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:35 36,702 1.9 4.5 13005-11-17 Sun

Labdarugas Sport1 20:40 22:50 33,990 1.7 4.3 13005-11-17 Sun

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:35 28,470 1.4 4.2 14131-10-17 Tue

Ferfi kezilabda merkozes - bajnokok ligaSport1 17:10 18:43 15,374 0.8 2.2 5405-11-17 Sun

Studio Sport1 22:39 22:49 14,038 0.7 2.3 11505-11-17 Sun

Kezilabda Sport1 16:45 18:55 13,297 0.7 2.0 5305-11-17 Sun

Ufc top 10 Sport1 24:30 24:55 10,465 0.5 3.5 40931-10-17 Tue

Kezeket fel! Sport1 24:00 24:24 9,407 0.5 2.7 32431-10-17 Tue

Mai helyzet Sport1 18:45 18:56 7,554 0.4 1.2 24030-10-17 Mon

Ut kijevbe Sport1 17:15 18:41 7,125 0.4 1.5 14402-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 44

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 1.0 0.8 0.2 97 173 149 450.7 143

M4 SPORT 1.4 1.8 2.1 0.7 65 71 95 342.7 125

Sport1 0.7 1.2 1.0 0.5 68 92 86 501.4 119

SPILERTV 0.3 0.5 0.5 0.1 106 139 164 480.4 133

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:36 99,548 5.0 12.1 13901-11-17 Wed

Studio M4 SPORT 21:38 21:45 79,511 4.0 9.4 13801-11-17 Wed

Labdarugas M4 SPORT 20:01 22:52 78,373 4.0 9.8 14101-11-17 Wed

Labdarugo merkozes - otp bank ligaM4 SPORT 15:25 17:20 54,545 2.8 14.5 8404-11-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:35 36,702 1.9 4.5 13005-11-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:36 33,874 1.7 4.5 14504-11-17 Sat

Labdarugas Sport2 20:30 22:54 29,775 1.5 4.0 14404-11-17 Sat

Amerikai futball merkozes - nfl Sport2 19:01 22:24 15,287 0.8 1.8 25705-11-17 Sun

Amerikai futball Sport2 18:59 22:24 15,216 0.8 1.8 25705-11-17 Sun

Studio Sport2 22:41 22:53 13,075 0.7 2.1 18204-11-17 Sat

Labdarugo merkozes - bajnokok ligajaSport2 20:39 22:38 9,546 0.5 1.4 19531-10-17 Tue

Trash talk Sport2 23:45 25:09 8,255 0.4 2.9 34002-11-17 Thu

Nfl - game day amerikai futball Sport2 18:30 18:56 8,140 0.4 1.0 37705-11-17 Sun

Kezeket fel! Sport2 18:16 18:25 7,064 0.4 0.9 21505-11-17 Sun

Mai helyzet Sport2 20:15 20:26 6,870 0.3 0.8 15101-11-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 44

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.4 0.3 62 71 108 540.3 72

Chili TV 0.2 0.2 0.2 0.3 68 60 82 760.3 108

TLC 0.8 1.1 1.0 0.4 109 162 169 571.1 181

Fem3 0.4 0.5 0.5 0.4 100 125 143 760.5 138

RTL Gold 0.7 0.8 0.8 0.5 85 107 111 640.9 131

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Valami kolcson valami uj TLC 17:00 17:26 23,054 0.6 3.0 17003-11-17 Fri

Aniko show RTL Gold 17:00 17:55 22,899 0.6 3.0 10031-10-17 Tue

Alomeskuvok Fem3 12:10 13:08 19,048 0.5 2.7 13505-11-17 Sun

1 perc es nyersz! RTL Gold 18:57 19:51 16,862 0.4 1.3 12503-11-17 Fri

Elet 250 kilo felett TLC 20:59 22:57 16,723 0.4 1.2 11602-11-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 44

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.5 0.5 0.3 103 122 135 720.5 150

TLC 0.8 1.0 1.1 0.4 109 132 162 571.1 181

ID Xtra 0.6 0.5 0.7 0.5 100 73 125 760.8 150

Story5 0.4 0.4 0.5 0.2 51 56 74 280.4 72

TV Paprika 0.3 0.3 0.3 0.3 62 69 71 540.3 72

Spektrum Home 0.3 0.1 0.3 0.3 124 45 115 1340.3 144

Fem3 0.4 0.5 0.5 0.4 100 110 125 760.5 138

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Valami kolcson valami uj TLC 17:00 17:26 23,054 0.6 3.0 17003-11-17 Fri

Alomeskuvok Fem3 12:10 13:08 19,048 0.5 2.7 13505-11-17 Sun

Hazugsagok halojaban ID 23:47 24:40 18,718 0.5 3.0 17003-11-17 Fri

Elet 250 kilo felett TLC 20:59 22:57 16,723 0.4 1.2 11602-11-17 Thu

Gyilkos sorok Story5 16:51 17:49 16,641 0.4 1.3 10405-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 44

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.2 0.2 71 76 51 660.2 100

Spektrum 1.1 0.8 1.0 1.5 104 76 76 1321.0 106

National Geographic 0.8 0.3 1.0 1.3 94 45 97 1420.7 104

NAT GEO WILD 0.6 0.5 0.5 0.7 106 101 74 1100.6 133

DoQ 0.2 0.1 0.0 0.3 83 50 11 1150.1 63

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A lusitania katasztrofaja National Geographic 14:00 14:56 21,821 0.6 4.4 14502-11-17 Thu

Gyaroriasok National Geographic 16:00 16:58 20,588 0.5 2.1 16401-11-17 Wed

Legikatasztrofak National Geographic 11:02 11:57 20,450 0.5 4.1 14304-11-17 Sat

Drogfogasok a repuloteren National Geographic 22:00 22:56 19,070 0.5 1.6 9803-11-17 Fri

Pedig jo otletnek tunt National Geographic 14:30 14:57 16,999 0.4 2.1 11005-11-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


