
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 43

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.0 4.6 2.5 0.9 1.2 0.8 0.4Week 39

P
re

se
n

t

3.0 5.0 2.6 1.1 1.1 0.8 0.5Week 40

D
A

TE
G

R
O

U
P

3.6 4.8 2.2 0.9 1.0 0.9 0.5Week 41

D
A

TE
G

R
O

U
P

3.9 4.6 2.4 0.7 1.2 0.7 0.6Week 42

D
A

TE
G

R
O

U
P

3.4 5.1 2.1 0.8 1.0 0.8 0.5Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 43

3.9 0.0 1.1 0.0 0.1 9.5 0.0Jan 2016

P
as

t

3.9 0.0 0.8 0.0 0.1 10.0 0.0Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.0 0.9 0.0 0.1 10.2 0.0Mar 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.3 0.0 0.1 11.5 0.9Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.0 0.9 0.0 0.0 9.9 3.5May 2016

D
A

TE
G

R
O

U
P

3.4 0.0 1.0 0.0 0.1 10.4 2.1Jun 2016

D
A

TE
G

R
O

U
P

3.6 0.0 1.1 0.0 0.1 8.8 2.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 0.0 1.0 0.0 0.1 10.7 2.8Aug 2016

D
A

TE
G

R
O

U
P

3.5 0.0 1.4 0.0 0.0 10.6 4.5Sep 2016

D
A

TE
G

R
O

U
P

3.3 0.0 1.2 0.0 0.0 9.0 4.2Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.0 0.9 0.0 0.0 8.4 3.7Nov 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.2 1.0 0.0 9.6 3.5Dec 2016

D
A

TE
G

R
O

U
P

3.2 0.0 1.1 0.8 0.0 12.2 2.9Jan 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.2 0.7 0.0 11.5 3.9Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.0 0.9 0.6 0.0 11.5 4.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.3 0.6 0.0 12.5 4.7Apr 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.5 0.0 12.8 3.9May 2017

D
A

TE
G

R
O

U
P

3.6 0.0 1.2 0.5 0.0 11.9 3.6Jun 2017

D
A

TE
G

R
O

U
P

2.9 0.0 1.2 0.4 0.0 11.4 2.9Jul 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.3 0.4 0.0 11.8 4.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 0.0 1.6 0.2 0.0 8.6 4.0Sep 2017

D
A

TE
G

R
O

U
P

3.2 0.0 1.4 0.3 0.0 10.0 3.4Week 39

P
re

se
n

t

2.9 0.6 1.5 0.4 0.1 9.5 4.3Week 40

D
A

TE
G

R
O

U
P

2.7 0.8 1.5 0.3 0.1 10.1 2.7Week 41

D
A

TE
G

R
O

U
P

2.7 0.6 1.5 0.4 0.2 8.7 2.6Week 42

D
A

TE
G

R
O

U
P

2.4 0.5 1.7 0.4 0.2 8.5 2.8Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 43

10.3 0.9 0.7 0.3 0.8 0.2 1.3Jan 2016

P
as

t

8.2 0.8 0.8 0.3 1.0 0.2 1.5Feb 2016

D
A

TE
G

R
O

U
P

7.5 0.8 0.7 0.2 1.0 0.2 1.3Mar 2016

D
A

TE
G

R
O

U
P

8.4 0.7 0.6 0.3 1.0 0.2 1.5Apr 2016

D
A

TE
G

R
O

U
P

7.9 0.7 0.7 0.2 1.0 0.2 1.8May 2016

D
A

TE
G

R
O

U
P

9.8 0.7 0.5 0.2 0.9 0.2 0.7Jun 2016

D
A

TE
G

R
O

U
P

10.7 0.8 0.7 0.2 1.0 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

10.6 0.8 0.6 0.3 0.8 0.2 0.6Aug 2016

D
A

TE
G

R
O

U
P

10.3 0.9 0.6 0.2 0.9 0.2 0.9Sep 2016

D
A

TE
G

R
O

U
P

10.4 0.7 0.5 0.2 0.9 0.2 0.9Oct 2016

D
A

TE
G

R
O

U
P

10.8 0.7 0.6 0.2 0.8 0.4 1.2Nov 2016

D
A

TE
G

R
O

U
P

7.9 0.8 0.6 0.2 0.9 0.3 1.6Dec 2016

D
A

TE
G

R
O

U
P

8.0 0.6 0.7 0.2 0.9 0.3 1.3Jan 2017

D
A

TE
G

R
O

U
P

8.6 0.7 0.6 0.2 0.9 0.3 1.6Feb 2017

D
A

TE
G

R
O

U
P

8.1 0.9 0.6 0.3 1.0 0.3 1.6Mar 2017

D
A

TE
G

R
O

U
P

8.5 0.7 0.7 0.2 1.1 0.3 1.8Apr 2017

D
A

TE
G

R
O

U
P

7.5 0.9 0.6 0.2 1.0 0.3 1.4May 2017

D
A

TE
G

R
O

U
P

6.8 1.2 0.8 0.2 1.0 0.3 0.7Jun 2017

D
A

TE
G

R
O

U
P

6.4 1.2 0.7 0.2 0.9 0.2 0.4Jul 2017

D
A

TE
G

R
O

U
P

8.2 1.2 0.7 0.2 0.9 0.3 0.9Aug 2017

D
A

TE
G

R
O

U
P

7.5 1.0 0.7 0.2 0.9 0.4 1.2Sep 2017

D
A

TE
G

R
O

U
P

8.6 0.9 0.4 0.2 0.7 0.7 1.2Week 39

P
re

se
n

t

8.3 1.7 0.6 0.3 0.8 0.7 1.1Week 40

D
A

TE
G

R
O

U
P

7.0 1.8 0.6 0.2 0.8 0.7 1.2Week 41

D
A

TE
G

R
O

U
P

8.7 1.1 0.7 0.2 1.3 0.6 1.3Week 42

D
A

TE
G

R
O

U
P

8.0 1.2 0.7 0.2 1.4 0.4 1.0Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 43

1.0 0.5 0.7 0.3 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.7 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 0.5 1.0 0.2 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.8 0.5 0.8 0.3 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.6 0.2 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.3 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.2 0.5 0.6 0.4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.2 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.7 0.3 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.6 0.2 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.9 0.4 0.5 0.3 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

1.0 0.4 0.6 0.3 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.4 0.6 0.4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.8 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.5 0.4 0.5 0.2 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.7 0.2 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.3 0.6 0.2 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.7 0.2 0.6 0.2 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.7 0.3 0.5 0.1 VALUE5 VALUE6 VALUE7Week 39

P
re

se
n

t

0.9 0.2 0.3 0.2 VALUE5 VALUE6 VALUE7Week 40

D
A

TE
G

R
O

U
P

0.8 0.3 0.5 0.2 VALUE5 VALUE6 VALUE7Week 41

D
A

TE
G

R
O

U
P

0.5 0.3 0.4 0.1 VALUE5 VALUE6 VALUE7Week 42

D
A

TE
G

R
O

U
P

0.5 0.4 0.4 0.2 VALUE5 VALUE6 VALUE7Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 43

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.7 0.4 0.1 0.2 0.1 0.1Week 39

P
re

se
n

t

0.4 0.7 0.4 0.2 0.2 0.1 0.1Week 40

D
A

TE
G

R
O

U
P

0.5 0.7 0.3 0.1 0.1 0.1 0.1Week 41

D
A

TE
G

R
O

U
P

0.6 0.7 0.3 0.1 0.2 0.1 0.1Week 42

D
A

TE
G

R
O

U
P

0.6 0.9 0.4 0.1 0.2 0.1 0.1Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 4-14TSV 4-14TSV
Comedy C. CC Family Paramount RTL Spike MTV Nickelodeon Nick JR

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 43

0.7 0.0 0.2 0.0 0.0 1.7 0.0Jan 2016

P
as

t

0.7 0.0 0.1 0.0 0.0 1.8 0.0Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.1 0.0 0.0 1.8 0.0Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.7 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.4 0.5May 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.6 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.4Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.1 0.0 0.0 1.8 0.5Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.6Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.4 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.0 0.0 1.4 0.6Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.2 0.0 1.8 0.7Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.0 0.2 0.1 0.0 2.2 0.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.9 0.6Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.1 0.1 0.0 1.7 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.6 0.5May 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.1 0.0 1.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.7 0.4Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.1 0.0 1.9 0.7Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.0 0.2 0.0 0.0 1.2 0.5Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.0 0.2 0.0 0.0 1.3 0.5Week 39

P
re

se
n

t

0.4 0.1 0.2 0.1 0.0 1.3 0.6Week 40

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.0 0.0 1.4 0.4Week 41

D
A

TE
G

R
O

U
P

0.4 0.1 0.2 0.1 0.0 1.2 0.4Week 42

D
A

TE
G

R
O

U
P

0.4 0.1 0.3 0.1 0.0 1.5 0.5Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



4-14TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV
MiniMax AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1

06:00-19:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 43

1.9 0.2 0.1 0.1 0.1 0.0 0.2Jan 2016

P
as

t

1.5 0.1 0.1 0.0 0.2 0.0 0.2Feb 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Mar 2016

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.2 0.0 0.2Apr 2016

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.0 0.2May 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

1.6 0.1 0.1 0.0 0.1 0.0 0.1Oct 2016

D
A

TE
G

R
O

U
P

1.8 0.1 0.1 0.0 0.1 0.1 0.2Nov 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.1 0.1 0.3Dec 2016

D
A

TE
G

R
O

U
P

1.5 0.1 0.1 0.0 0.2 0.1 0.2Jan 2017

D
A

TE
G

R
O

U
P

1.4 0.1 0.1 0.0 0.2 0.0 0.2Feb 2017

D
A

TE
G

R
O

U
P

1.2 0.1 0.1 0.0 0.1 0.0 0.2Mar 2017

D
A

TE
G

R
O

U
P

1.3 0.1 0.1 0.0 0.2 0.0 0.2Apr 2017

D
A

TE
G

R
O

U
P

0.8 0.1 0.1 0.0 0.1 0.0 0.2May 2017

D
A

TE
G

R
O

U
P

0.9 0.2 0.1 0.0 0.1 0.0 0.1Jun 2017

D
A

TE
G

R
O

U
P

1.0 0.2 0.1 0.0 0.1 0.0 0.1Jul 2017

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.1 0.0 0.1Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.1 0.1 0.0 0.1 0.1 0.2Sep 2017

D
A

TE
G

R
O

U
P

1.1 0.1 0.1 0.0 0.1 0.1 0.2Week 39

P
re

se
n

t

1.1 0.2 0.1 0.0 0.1 0.1 0.2Week 40

D
A

TE
G

R
O

U
P

0.9 0.3 0.1 0.0 0.1 0.1 0.2Week 41

D
A

TE
G

R
O

U
P

1.1 0.2 0.1 0.0 0.2 0.1 0.2Week 42

D
A

TE
G

R
O

U
P

1.3 0.2 0.1 0.0 0.2 0.1 0.2Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



M18-49TSV 18-49TSV 18-49TSV 18-49TSV TARGET5 TARGET6 TARGET7
Sport2 TV Paprika Life TV Ozone TV CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 43

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.2 0.0 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.0 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.2 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 39

P
re

se
n

t

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 40

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 41

D
A

TE
G

R
O

U
P

0.1 0.0 0.1 0.0 VALUE5 VALUE6 VALUE7Week 42

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.0 VALUE5 VALUE6 VALUE7Week 43

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.4 4.1 2.8 3.6 89 111 67 803.6 87

Viasat3 2.6 2.7 2.5 2.6 116 128 105 992.8 118

AXN 1.9 2.1 1.7 1.2 77 88 66 421.5 57

Story TV 0.6 0.8 0.4 0.4 53 71 34 310.6 49

Comedy Central 2.4 2.0 2.9 3.3 147 128 165 1702.7 153

RTL II 2.1 2.4 1.8 2.3 98 118 79 902.2 97

Prime TV 1.2 1.5 0.8 1.1 83 110 57 661.2 79

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apad anyad idejojjon! Cool 18:15 20:39 115,549 2.9 6.6 8723-10-17 Mon

A sziv bajnokai Cool 16:35 18:54 88,000 2.2 6.4 11129-10-17 Sun

Dr. csont Cool 21:00 21:55 77,056 2.0 5.5 11126-10-17 Thu

Megint 17 Cool 18:44 20:38 75,588 1.9 4.9 12128-10-17 Sat

Agymenok Comedy Central 21:00 21:27 71,907 1.8 4.8 14425-10-17 Wed

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apad anyad idejojjon! Cool 18:15 20:39 115,549 2.9 6.6 8723-10-17 Mon

A sziv bajnokai Cool 16:35 18:54 88,000 2.2 6.4 11129-10-17 Sun

Dr. csont Cool 21:00 21:55 77,056 2.0 5.5 11126-10-17 Thu

Megint 17 Cool 18:44 20:38 75,588 1.9 4.9 12128-10-17 Sat

Gyilkos elmek Cool 22:00 22:54 62,728 1.6 5.1 13626-10-17 Thu

Tobb mint testor Cool 20:45 23:10 61,363 1.6 4.0 6723-10-17 Mon

A mentalista Cool 20:05 20:55 60,808 1.5 4.1 9424-10-17 Tue

Nicsak ki beszel most? Cool 16:25 18:07 57,791 1.5 4.3 10123-10-17 Mon

Ilyen az elet Cool 21:00 23:15 54,667 1.4 4.2 11127-10-17 Fri

Castle Cool 19:10 20:01 50,682 1.3 3.7 10224-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 5.1 4.7 5.6 5.3 109 105 113 985.0 99

Viasat3 2.6 2.7 2.5 2.6 116 128 105 992.8 118

MOZI+ 3.0 2.5 3.5 2.5 102 90 115 752.7 86

Film Café 0.7 0.8 0.6 0.6 78 95 62 580.6 69

Video 6.6 5.3 8.1 8.2 152 128 176 1618.4 181

Paramount 1.7 1.6 1.9 1.7 119 113 125 1011.7 108

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vasember 3. F+ 20:40 22:59 178,479 4.5 11.3 13828-10-17 Sat

Halalos fegyver 4. F+ 21:00 23:25 119,401 3.0 9.7 12426-10-17 Thu

Red F+ 18:50 20:54 96,875 2.5 5.4 9223-10-17 Mon

Fejloves F+ 19:09 20:51 95,548 2.4 6.7 11824-10-17 Tue

Mar megint bergyilkos a szomszedomF+ 18:39 20:34 91,541 2.3 6.1 13228-10-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vasember 3. F+ 20:40 22:59 178,479 4.5 11.3 13828-10-17 Sat

Halalos fegyver 4. F+ 21:00 23:25 119,401 3.0 9.7 12426-10-17 Thu

Red F+ 18:50 20:54 96,875 2.5 5.4 9223-10-17 Mon

Fejloves F+ 19:09 20:51 95,548 2.4 6.7 11824-10-17 Tue

Mar megint bergyilkos a szomszedomF+ 18:39 20:34 91,541 2.3 6.1 13228-10-17 Sat

Red 2. F+ 21:00 23:10 89,463 2.3 6.0 10423-10-17 Mon

Batman: kezdodik F+ 16:15 18:45 87,797 2.2 6.2 11323-10-17 Mon

Constantine - a demonvadasz F+ 21:00 23:20 81,429 2.1 6.3 11727-10-17 Fri

Harcban elve F+ 21:00 22:54 79,790 2.0 6.0 9124-10-17 Tue

Narnia kronikai F+ 13:40 16:10 79,618 2.0 6.8 13323-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.1 2.4 1.8 2.3 98 118 79 902.2 122

Super TV2 3.4 3.9 2.8 3.9 100 121 78 973.4 121

AXN 1.9 2.1 1.7 1.2 77 88 66 422.2 106

Story4 0.6 0.8 0.4 0.4 53 71 34 310.7 67

Prime TV 1.2 1.5 0.8 1.1 83 110 57 661.1 97

Duna TV 1.6 1.6 1.5 1.2 27 29 24 171.8 36

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:58 94,944 2.4 6.2 8325-10-17 Wed

Hotel transylvania - ahol a szornyek lazSuper TV2 17:10 18:46 91,231 2.3 6.2 13123-10-17 Mon

Nagy durranas - a masodik pukk Super TV2 19:05 20:51 81,268 2.1 4.5 16129-10-17 Sun

Paros mellekhatas Super TV2 21:00 23:21 63,671 1.6 5.1 12824-10-17 Tue

Roast RTL II 22:01 23:58 56,035 1.4 5.1 11323-10-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Roast RTL II 22:01 23:58 56,035 1.4 5.1 11323-10-17 Mon

Showder klub RTL II 20:30 21:24 53,685 1.4 3.6 9627-10-17 Fri

Hirado RTL II 21:30 21:54 47,386 1.2 3.4 11426-10-17 Thu

Baratok kozt RTL II 23:00 23:27 38,734 1.0 4.2 9026-10-17 Thu

Beepitett tudat RTL II 20:00 22:09 38,267 1.0 2.3 15328-10-17 Sat

A gyanu arnyekaban RTL II 17:00 17:56 33,901 0.9 3.4 11828-10-17 Sat

A csajok haboruja RTL II 21:04 22:45 32,130 0.8 2.3 11929-10-17 Sun

Pimaszur atcuccol RTL II 22:00 22:56 31,040 0.8 2.6 12624-10-17 Tue

Hagyjal fozni! RTL II 19:30 20:24 29,968 0.8 2.3 13326-10-17 Thu

Excsajok szelleme RTL II 18:00 19:54 29,701 0.8 1.8 13629-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.8 0.8 0.9 0.9 98 95 101 890.8 115

Sorozat + 1.0 1.5 0.6 0.9 98 147 50 701.0 120

Story5 0.5 0.8 0.2 0.5 61 96 27 490.6 83

Viasat6 0.8 0.6 1.0 0.5 110 88 132 670.5 96

Humor+ 0.6 0.3 0.8 0.7 116 77 154 1290.6 159

RTL Gold 0.8 1.1 0.5 0.9 95 132 58 951.1 160

Sony Max 0.1 0.2 0.1 0.2 78 100 57 850.2 137

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

Columbo Sorozat + 21:55 23:36 39,774 1.0 3.7 14624-10-17 Tue

Csi Sorozat + 20:55 21:49 38,930 1.0 2.7 11027-10-17 Fri

Vampiros film RTL+ 23:20 24:48 34,276 0.9 3.8 17228-10-17 Sat

Egy rem rendes csalad Humor+ 19:58 20:25 33,370 0.8 2.2 17327-10-17 Fri

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

Vampiros film RTL+ 23:20 24:48 34,276 0.9 3.8 17228-10-17 Sat

Gagyi lovag RTL+ 15:10 16:53 25,068 0.6 2.3 8629-10-17 Sun

A szupercsapat RTL+ 17:59 18:55 23,049 0.6 1.5 9429-10-17 Sun

Spongya bob RTL+ 12:30 12:52 22,901 0.6 2.4 15029-10-17 Sun

Knight rider RTL+ 19:00 19:54 22,386 0.6 1.3 10029-10-17 Sun

Sliders RTL+ 24:55 25:47 18,950 0.5 3.7 22228-10-17 Sat

Szabaditsatok ki willyt! RTL+ 13:00 15:04 18,451 0.5 1.8 9229-10-17 Sun

Ket pasi - meg egy kicsi RTL+ 17:25 17:52 17,224 0.4 1.2 13623-10-17 Mon

Mr. bean RTL+ 20:25 20:57 16,939 0.4 1.1 11127-10-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.0 1.5 0.6 1.1 98 147 50 961.3 149

Fem3 0.4 0.6 0.3 0.6 88 125 52 1170.6 138

AMC 1.2 1.0 1.4 1.0 96 86 106 701.2 107

Story5 0.5 0.8 0.2 0.7 61 96 27 741.1 152

Izaura TV 0.9 1.2 0.6 1.0 49 69 29 521.6 100

RTL Gold 0.8 1.1 0.5 1.3 95 132 58 1380.9 130

Sony Max 0.1 0.2 0.1 0.2 78 100 57 1110.2 140

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Esmeralda Izaura TV 21:00 21:52 43,023 1.1 3.0 7427-10-17 Fri

Columbo Sorozat + 21:55 23:36 39,774 1.0 3.7 14624-10-17 Tue

Csi Sorozat + 20:55 21:49 38,930 1.0 2.7 11027-10-17 Fri

Aniko show RTL Gold 17:00 17:54 31,672 0.8 3.8 10627-10-17 Fri

Paula es paulina Izaura TV 22:00 22:53 31,493 0.8 2.6 10026-10-17 Thu

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:36 39,774 1.0 3.7 14624-10-17 Tue

Csi Sorozat + 20:55 21:49 38,930 1.0 2.7 11027-10-17 Fri

Gyilkos elmek Sorozat + 23:45 24:36 25,768 0.7 3.7 13927-10-17 Fri

Szulejman Sorozat + 18:55 19:54 18,362 0.5 1.4 8324-10-17 Tue

A midsomer gyilkossagok Sorozat + 15:50 17:42 15,155 0.4 1.2 9523-10-17 Mon

Sherlock holmes visszater Sorozat + 12:50 13:51 12,626 0.3 1.3 14923-10-17 Mon

A szerelem foglyai Sorozat + 06:55 07:42 11,086 0.3 3.9 17826-10-17 Thu

Dr. csont Sorozat + 23:00 23:54 9,463 0.2 0.9 10528-10-17 Sat

Cobra 11 Sorozat + 21:00 21:56 8,018 0.2 0.5 10329-10-17 Sun

Televizios vasarlas Sorozat + 07:45 08:00 7,831 0.2 2.9 20926-10-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 43

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.8 1.1 0.5 0.7 95 132 58 951.1 160

RTL+ 0.8 0.8 0.9 0.8 98 95 101 1080.8 115

RTL II 2.1 2.4 1.8 2.0 98 118 79 1052.2 122

Fem3 0.4 0.6 0.3 0.4 88 125 52 1000.4 112

Story4 0.6 0.8 0.4 0.8 53 71 34 710.7 67

Izaura TV 0.9 1.2 0.6 1.1 49 69 29 660.9 60

Sony Max 0.1 0.2 0.1 0.2 78 100 57 1090.2 137

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Roast RTL II 22:01 23:58 56,035 1.4 5.1 11323-10-17 Mon

Showder klub RTL II 20:30 21:24 53,685 1.4 3.6 9627-10-17 Fri

Hirado RTL II 21:30 21:54 47,386 1.2 3.4 11426-10-17 Thu

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

Esmeralda Izaura TV 21:00 21:52 43,023 1.1 3.0 7427-10-17 Fri

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aniko show RTL Gold 17:00 17:54 31,672 0.8 3.8 10627-10-17 Fri

A szef RTL Gold 14:00 14:55 26,390 0.7 2.5 12129-10-17 Sun

Balazs RTL Gold 15:00 15:54 24,071 0.6 1.9 11423-10-17 Mon

1 perc es nyersz! RTL Gold 22:00 22:55 17,574 0.4 1.5 14224-10-17 Tue

Monika RTL Gold 16:00 16:53 16,093 0.4 1.3 6323-10-17 Mon

A kod RTL Gold 13:00 13:56 15,666 0.4 1.5 8823-10-17 Mon

Gyertek at szombat este! RTL Gold 22:35 23:32 15,479 0.4 1.7 17929-10-17 Sun

Legyen on is milliomos /kvizjatek RTL Gold 18:00 18:54 15,250 0.4 1.5 10024-10-17 Tue

Zuhanorepules RTL Gold 24:37 25:59 9,547 0.2 2.9 21729-10-17 Sun

Titanic 2 RTL Gold 24:35 25:59 7,228 0.2 1.3 11128-10-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 43

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.7 0.7 0.5 39 58 66 371.0 102

Sláger TV 1.0 1.1 0.9 1.1 89 109 91 950.9 107

M3 0.9 1.1 1.4 0.8 63 87 110 541.2 114

Zenebutik 0.5 0.5 0.4 0.6 66 64 57 750.7 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Eletkepek M3 19:48 20:21 44,157 1.1 3.0 9125-10-17 Wed

Veszhelyzet M3 20:31 21:14 43,497 1.1 2.9 10627-10-17 Fri

T.i.r. M3 21:17 22:13 23,188 0.6 1.4 11423-10-17 Mon

Szeszelyes evszakok M3 18:43 19:35 22,969 0.6 1.4 4829-10-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 19,955 0.5 2.0 5929-10-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 12:30 13:24 19,955 0.5 2.0 5929-10-17 Sun

Fure lepni ihos! Muzsika TV 14:30 14:56 18,145 0.5 1.7 7729-10-17 Sun

Egy ora... Muzsika TV 17:00 17:56 15,710 0.4 1.2 7829-10-17 Sun

Lakodalmas Muzsika TV 19:00 19:55 15,175 0.4 0.9 4529-10-17 Sun

Dallamokon at Muzsika TV 21:00 21:55 14,755 0.4 0.9 7628-10-17 Sat

Muzsika tv - extra Muzsika TV 13:30 14:21 14,653 0.4 1.4 6229-10-17 Sun

Kivansagpercek Muzsika TV 14:30 15:25 11,995 0.3 1.0 3323-10-17 Mon

Nagyfroccs Muzsika TV 16:00 16:55 11,356 0.3 1.0 4429-10-17 Sun

Klippek Muzsika TV 15:00 15:55 11,338 0.3 1.1 6629-10-17 Sun

Magyar lovas szinhaz Muzsika TV 11:30 11:56 10,179 0.3 1.2 7029-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 43

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.4 4.4 3.6 3.6 147 159 160 1762.9 165

Cool 3.4 3.3 3.8 3.3 89 50 71 673.9 93

Viasat3 2.6 1.9 2.0 2.3 116 51 64 832.8 115

Story4 0.6 0.2 0.5 0.5 53 9 32 320.4 30

AXN 1.9 0.6 0.9 1.4 77 15 25 441.1 40

Super TV2 3.4 5.4 4.7 3.6 100 93 100 854.1 111

RTL II 2.1 2.2 2.6 2.0 98 60 88 742.5 107

Humor+ 0.6 0.5 0.8 1.1 116 65 127 1770.4 78

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apad anyad idejojjon! Cool 18:15 20:39 115,549 2.9 6.6 8723-10-17 Mon

Joban rosszban Super TV2 20:16 20:58 94,944 2.4 6.2 8325-10-17 Wed

Hotel transylvania - ahol a szornyek lazSuper TV2 17:10 18:46 91,231 2.3 6.2 13123-10-17 Mon

A sziv bajnokai Cool 16:35 18:54 88,000 2.2 6.4 11129-10-17 Sun

Nagy durranas - a masodik pukk Super TV2 19:05 20:51 81,268 2.1 4.5 16129-10-17 Sun

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 21:00 21:27 71,907 1.8 4.8 14425-10-17 Wed

Family guy Comedy Central 23:00 23:29 55,065 1.4 6.4 18624-10-17 Tue

Mike es molly Comedy Central 21:30 21:58 51,763 1.3 3.7 16225-10-17 Wed

Tomeny tortenelem Comedy Central 22:00 22:29 44,614 1.1 3.4 14527-10-17 Fri

Brickleberry Comedy Central 23:30 23:58 43,803 1.1 5.2 17327-10-17 Fri

Badar sandor: 500 felesleges cucc: badarComedy Central 20:31 21:56 39,587 1.0 2.7 10727-10-17 Fri

Szivem csucskei Comedy Central 10:30 10:58 36,458 0.9 4.5 16229-10-17 Sun

South park Comedy Central 22:00 22:29 35,680 0.9 2.8 20326-10-17 Thu

Megrekedve Comedy Central 21:00 21:28 33,608 0.9 2.4 17226-10-17 Thu

Csaladom darabokban Comedy Central 21:00 21:28 30,771 0.8 2.1 16524-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



CC Family Week 43

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central Family0.5 0.8 1.3 0.4 140 134 265 831.0 275

Viasat6 0.8 0.4 0.4 0.7 110 31 47 810.4 53

Story4 0.6 0.2 0.5 0.5 53 9 32 320.4 30

AXN 1.9 0.6 0.9 1.4 77 15 25 441.1 40

Humor+ 0.6 0.5 0.8 1.1 116 65 127 1770.4 78

Prime TV 1.2 1.2 1.1 0.6 83 51 59 351.5 99

RTL+ 0.8 0.8 0.9 1.0 98 56 80 960.7 81

RTL Spike 0.4 0.5 0.4 0.6 95 69 69 1180.3 63

18-49L+V audience share, 02:00-25:59
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Comedy Central Family Viasat6 Story4 AXN Humor+ Prime TV RTL+ RTL Spike

Weekly TOP 5 - Comedy Central Family and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

A bourne-csapda AXN 21:00 23:05 44,824 1.1 3.4 11227-10-17 Fri

Sherlock AXN 21:00 22:59 42,574 1.1 2.8 15323-10-17 Mon

A bourne-ultimatum AXN 14:50 16:59 42,281 1.1 3.8 9629-10-17 Sun

Ncis: los angeles AXN 17:00 17:59 37,703 1.0 2.9 7129-10-17 Sun

Comedy Cental Family - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Igy jartam anyatokkal Comedy Central Family 22:30 22:57 19,608 0.5 1.7 14427-10-17 Fri

Spongya bob Comedy Central Family 08:00 08:29 16,375 0.4 2.5 14329-10-17 Sun

Papas-babas Comedy Central Family 13:30 13:57 13,208 0.3 3.6 15025-10-17 Wed

Anyam borogass Comedy Central Family 15:30 15:57 13,208 0.3 2.7 17125-10-17 Wed

Melissa es joey Comedy Central Family 17:00 17:26 13,187 0.3 1.9 22224-10-17 Tue

Uj csaj Comedy Central Family 09:00 09:28 11,996 0.3 4.1 16626-10-17 Thu

Hallatlan Comedy Central Family 19:30 19:57 7,698 0.2 0.5 21128-10-17 Sat

Kertvarosba szamuzve Comedy Central Family 20:00 20:28 5,491 0.1 0.4 19724-10-17 Tue

Instant anyu Comedy Central Family 03:55 04:17 3,457 0.1 5.5 22224-10-17 Tue

Susogos mackok Comedy Central Family 06:05 07:06 421 0.0 0.2 3424-10-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 43

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.7 1.6 1.6 1.9 119 105 113 1251.7 108

AMC 1.2 1.0 1.0 1.4 96 70 86 1061.2 87

Film Cafe 0.7 0.7 0.8 0.6 78 73 95 620.6 69

Film Mania 0.2 0.1 0.2 0.1 51 38 62 400.1 32

Sony Movie Channel0.2 0.2 0.2 0.2 72 49 66 770.2 64

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Az elveszett vilag - jurassic park 2.Paramount 14:10 16:40 44,365 1.1 5.6 16028-10-17 Sat

Jurassic park 3. Paramount 16:50 18:27 42,599 1.1 4.1 13728-10-17 Sat

Forrest gump Paramount 19:10 21:51 41,125 1.0 2.4 12829-10-17 Sun

Ace ventura 2. - hiv a termeszet Paramount 21:01 22:48 36,861 0.9 2.7 14425-10-17 Wed

Kutyam jerry lee 3. Paramount 13:20 15:12 34,152 0.9 3.2 9929-10-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Az elveszett vilag - jurassic park 2.Paramount 14:10 16:40 44,365 1.1 5.6 16028-10-17 Sat

Jurassic park 3. Paramount 16:50 18:27 42,599 1.1 4.1 13728-10-17 Sat

Forrest gump Paramount 19:10 21:51 41,125 1.0 2.4 12829-10-17 Sun

Ace ventura 2. - hiv a termeszet Paramount 21:01 22:48 36,861 0.9 2.7 14425-10-17 Wed

Kutyam jerry lee 3. Paramount 13:20 15:12 34,152 0.9 3.2 9929-10-17 Sun

Bilko fotorzs Paramount 19:02 20:52 30,490 0.8 2.1 12025-10-17 Wed

Indiana jones es az elveszett frigylada Paramount 11:40 14:01 28,487 0.7 2.9 11523-10-17 Mon

Indiana jones es az utolso kereszteslovaParamount 16:45 19:14 27,917 0.7 1.9 9623-10-17 Mon

Indiana jones es a vegzet templomaParamount 14:12 16:35 25,968 0.7 2.1 10323-10-17 Mon

Sin city Paramount 21:59 24:22 25,747 0.7 2.8 15729-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 43

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.4 0.6 0.6 95 69 118 1200.3 69

Viasat6 0.8 0.4 0.7 1.0 110 47 81 1320.6 88

AXN 1.9 0.9 1.4 1.7 77 25 44 662.1 88

Prime TV 1.2 1.1 0.6 0.8 83 59 35 571.5 110

FOX 0.7 0.7 0.6 0.5 126 92 90 850.9 167

Discovery Channel 1.0 0.7 1.1 1.3 88 45 77 1070.8 70

Sony Max 0.1 0.1 0.1 0.1 78 63 61 570.2 100

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A bourne-csapda AXN 21:00 23:05 44,824 1.1 3.4 11227-10-17 Fri

Sherlock AXN 21:00 22:59 42,574 1.1 2.8 15323-10-17 Mon

A bourne-ultimatum AXN 14:50 16:59 42,281 1.1 3.8 9629-10-17 Sun

Ncis: los angeles AXN 17:00 17:59 37,703 1.0 2.9 7129-10-17 Sun

Ncis - tengereszeti helyszinelok AXN 21:00 21:59 36,295 0.9 2.6 6226-10-17 Thu

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 20:00 20:55 18,729 0.5 1.2 14625-10-17 Wed

Pumpedek RTL Spike 22:34 23:04 14,359 0.4 1.2 21927-10-17 Fri

Rohamjarorok RTL Spike 13:00 13:55 10,877 0.3 1.1 10829-10-17 Sun

Star wars: lazadok RTL Spike 10:30 10:57 10,768 0.3 1.3 10329-10-17 Sun

Jeglovagok RTL Spike 14:00 14:54 9,928 0.3 0.9 21929-10-17 Sun

Sotet arvak RTL Spike 23:04 23:56 9,566 0.2 1.0 22127-10-17 Fri

A galaxis orzoi RTL Spike 09:30 09:57 7,358 0.2 1.5 21828-10-17 Sat

Vampirnaplok RTL Spike 22:01 22:55 6,405 0.2 0.5 20824-10-17 Tue

Batman RTL Spike 15:00 15:25 6,078 0.2 0.5 8223-10-17 Mon

Cloverfield RTL Spike 21:00 22:45 5,948 0.2 0.4 15023-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MTV Week 43

18-39L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-39L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

MTV (Music Television)0.2 0.9 0.3 0.1 149 410 178 390.4 322

Music Channel 0.2 0.6 0.2 0.3 159 284 154 2010.1 106

Muzsika TV 0.5 0.5 0.4 0.3 39 24 25 220.4 29

Sláger TV 1.0 0.7 0.9 1.0 89 37 71 740.8 68

Zenebutik 0.5 0.3 0.3 0.2 66 20 32 250.3 38

18-49L+V audience share, 02:00-25:59
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MTV (Music Television) Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - MTV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 12:30 13:24 19,955 0.5 2.0 5929-10-17 Sun

Az enek iskolaja best of Zenebutik 16:30 16:54 18,503 0.5 1.4 8323-10-17 Mon

Fure lepni ihos! Muzsika TV 14:30 14:56 18,145 0.5 1.7 7729-10-17 Sun

Egy ora... Muzsika TV 17:00 17:56 15,710 0.4 1.2 7829-10-17 Sun

Lakodalmas Muzsika TV 19:00 19:55 15,175 0.4 0.9 4529-10-17 Sun

MTV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rohej MTV (Music Television) 24:40 25:04 8,364 0.2 2.1 22229-10-17 Sun

Hot and fresh MTV (Music Television) 18:00 18:30 8,295 0.2 1.0 22226-10-17 Thu

Chart show MTV (Music Television) 11:00 11:53 8,125 0.2 0.9 14429-10-17 Sun

100% music MTV (Music Television) 09:00 10:55 8,113 0.2 1.0 20029-10-17 Sun

Hits MTV (Music Television) 19:00 20:55 8,091 0.2 0.6 13026-10-17 Thu

Top 5 MTV (Music Television) 18:30 18:55 7,983 0.2 0.8 21326-10-17 Thu

Online chart MTV (Music Television) 13:00 13:54 5,706 0.1 0.6 12229-10-17 Sun

Local chart MTV (Music Television) 12:00 12:54 5,272 0.1 0.6 12129-10-17 Sun

Club chart MTV (Music Television) 18:00 18:55 5,183 0.1 0.4 21428-10-17 Sat

Top 10 MTV (Music Television) 17:00 17:54 4,716 0.1 0.8 22226-10-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 43

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 8.6 1.6 1.2 1.9 482 131 76 741.4 67

Cartoon Network 4.0 0.6 0.4 1.1 562 131 66 1070.3 40

MiniMax 5.6 1.7 0.7 2.0 471 206 71 1141.3 94

Disney Channel 3.7 0.6 0.4 0.9 513 122 66 900.6 69

M2 7.9 4.2 2.1 1.0 298 230 91 272.5 81

Nick JR 2.7 2.1 0.9 0.2 312 344 120 130.5 49

Kiwi TV 0.9 0.5 0.2 0.0 389 277 106 20.0 4

Boomerang 3.6 0.7 0.4 0.6 519 150 71 600.9 110

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV Boomerang

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:28 18:51 61,072 6.4 21.5 48325-10-17 Wed

Mickey eger jatszotere M2 18:04 18:27 56,774 6.0 24.6 46624-10-17 Tue

Bohokas professzor M2 17:55 18:03 54,134 5.7 22.6 42325-10-17 Wed

Dora a felfedezo M2 18:53 19:17 47,347 5.0 15.4 42724-10-17 Tue

A dzsungel konyve M2 17:43 17:54 46,603 4.9 20.3 37325-10-17 Wed

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:19 21:41 40,804 4.3 20.4 63724-10-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:53 20:15 39,631 4.2 12.1 69326-10-17 Thu

Tunderi keresztszulok Nickelodeon 09:56 10:17 39,443 4.1 14.3 51623-10-17 Mon

Mancs orjarat Nickelodeon 06:15 06:26 36,699 3.9 44.0 66924-10-17 Tue

A legboszibb boszik Nickelodeon 20:21 20:43 36,264 3.8 12.3 65526-10-17 Thu

A thundermans csalad Nickelodeon 11:38 12:00 34,742 3.6 13.5 44923-10-17 Mon

Alvinnn!!! es a mokusok Nickelodeon 13:19 13:41 32,249 3.4 13.4 39029-10-17 Sun

Game shakers Nickelodeon 17:10 17:32 28,886 3.0 11.8 68727-10-17 Fri

Csoros harvey Nickelodeon 18:40 19:02 26,998 2.8 9.0 66125-10-17 Wed

Veszelyes henry Nickelodeon 16:14 16:36 26,486 2.8 8.8 48023-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 43

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.7 2.1 0.9 1.9 312 344 120 2391.1 177

Nickelodeon 8.6 1.6 1.2 1.8 482 131 76 1071.1 83

Cartoon Network 4.0 0.6 0.4 0.5 562 131 66 710.3 66

MiniMax 5.6 1.7 0.7 1.2 471 206 71 1130.8 100

Disney Channel 3.7 0.6 0.4 0.7 513 122 66 1070.4 78

M2 7.9 4.2 2.1 2.9 298 230 91 1202.4 125

Kiwi TV 0.9 0.5 0.2 0.5 389 277 106 2150.3 159

Boomerang 3.6 0.7 0.4 0.7 519 150 71 1040.4 88

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV Boomerang

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:28 18:51 61,072 6.4 21.5 48325-10-17 Wed

Mickey eger jatszotere M2 18:04 18:27 56,774 6.0 24.6 46624-10-17 Tue

Bohokas professzor M2 17:55 18:03 54,134 5.7 22.6 42325-10-17 Wed

Dora a felfedezo M2 18:53 19:17 47,347 5.0 15.4 42724-10-17 Tue

A dzsungel konyve M2 17:43 17:54 46,603 4.9 20.3 37325-10-17 Wed

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Shimmer es shine Nick JR 08:07 08:29 30,760 3.2 13.5 48128-10-17 Sat

Rusty rendbe hozza Nick JR 08:36 08:48 24,506 2.6 10.8 44728-10-17 Sat

Mancs orjarat Nick JR 09:27 09:38 22,073 2.3 9.3 65929-10-17 Sun

Dora a felfedezo Nick JR 10:46 11:08 20,265 2.1 8.9 42929-10-17 Sun

Dora es baratai Nick JR 20:57 21:20 19,160 2.0 5.8 56323-10-17 Mon

Fresh beat - a kemcsapat Nick JR 09:30 09:52 18,715 2.0 7.4 47323-10-17 Mon

Max es ruby Nick JR 12:11 12:34 18,417 1.9 8.2 54829-10-17 Sun

Hokusz pokusz Nick JR 08:48 09:10 17,864 1.9 8.3 39128-10-17 Sat

Umizoomi csapat Nick JR 11:14 11:37 17,721 1.9 7.9 37729-10-17 Sun

Bubi guppik Nick JR 10:17 10:39 16,862 1.8 6.9 52329-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 43

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.0 2.7 2.0 1.5 471 206 113 981.2 75

Nickelodeon 8.8 2.1 2.1 1.5 477 144 110 901.5 85

Nick JR 3.2 2.9 2.6 1.6 302 351 243 1630.8 80

Cartoon Network 4.2 0.6 0.4 0.4 558 103 52 551.1 148

Disney Channel 4.1 0.6 0.8 0.6 506 100 95 740.7 90

M2 10.8 6.2 4.3 3.6 323 239 126 1162.3 73

Boomerang 3.3 0.8 0.7 0.5 522 158 109 880.3 55

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2 Boomerang

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:28 18:51 61,072 6.4 21.5 48325-10-17 Wed

Mickey eger jatszotere M2 18:04 18:27 56,774 6.0 24.6 46624-10-17 Tue

Bohokas professzor M2 17:55 18:03 54,134 5.7 22.6 42325-10-17 Wed

Dora a felfedezo M2 18:53 19:17 47,347 5.0 15.4 42724-10-17 Tue

A dzsungel konyve M2 17:43 17:54 46,603 4.9 20.3 37325-10-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 43

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.2 1.4 1.0 1.3 96 106 86 1181.2 87

Story4 0.6 0.4 0.8 0.8 53 34 71 710.6 49

Story5 0.5 0.2 0.8 0.7 61 27 96 930.4 42

Paramount 1.7 1.9 1.6 1.7 119 125 113 1281.7 108

Film Cafe 0.7 0.6 0.8 0.9 78 62 95 1100.6 69

AXN 1.9 1.7 2.1 2.3 77 66 88 1031.5 57

Sony Movie Channel0.2 0.2 0.2 0.3 72 77 66 1070.2 64

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A bourne-csapda AXN 21:00 23:05 44,824 1.1 3.4 11227-10-17 Fri

Az elveszett vilag - jurassic park 2.Paramount 14:10 16:40 44,365 1.1 5.6 16028-10-17 Sat

Jurassic park 3. Paramount 16:50 18:27 42,599 1.1 4.1 13728-10-17 Sat

Sherlock AXN 21:00 22:59 42,574 1.1 2.8 15323-10-17 Mon

A bourne-ultimatum AXN 14:50 16:59 42,281 1.1 3.8 9629-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 43

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.6 0.8 0.9 78 62 95 1220.7 94

Film Mania 0.2 0.1 0.2 0.2 51 40 62 910.2 60

RTL+ 0.8 0.9 0.8 0.8 98 101 95 1080.8 115

Paramount 1.7 1.9 1.6 1.5 119 125 113 1201.5 124

FOX 0.7 0.5 0.9 0.9 126 85 167 1770.7 158

GALAXY TV 0.4 0.3 0.4 0.5 55 49 60 820.5 89

Sony Movie Channel0.2 0.2 0.2 0.2 72 77 66 960.2 92

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

Az elveszett vilag - jurassic park 2.Paramount 14:10 16:40 44,365 1.1 5.6 16028-10-17 Sat

Jurassic park 3. Paramount 16:50 18:27 42,599 1.1 4.1 13728-10-17 Sat

Forrest gump Paramount 19:10 21:51 41,125 1.0 2.4 12829-10-17 Sun

Ace ventura 2. - hiv a termeszet Paramount 21:01 22:48 36,861 0.9 2.7 14425-10-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 43

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.1 0.2 0.2 51 40 62 680.2 85

Film Cafe 0.7 0.6 0.8 0.6 78 62 95 690.9 110

RTL+ 0.8 0.9 0.8 0.5 98 101 95 620.8 108

Paramount 1.7 1.9 1.6 1.6 119 125 113 1071.7 128

FOX 0.7 0.5 0.9 0.4 126 85 167 670.6 125

GALAXY TV 0.4 0.3 0.4 0.5 55 49 60 750.4 69

Sony Movie Channel0.2 0.2 0.2 0.3 72 77 66 930.3 107

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:59 23:14 45,039 1.1 2.9 12728-10-17 Sat

Az elveszett vilag - jurassic park 2.Paramount 14:10 16:40 44,365 1.1 5.6 16028-10-17 Sat

Jurassic park 3. Paramount 16:50 18:27 42,599 1.1 4.1 13728-10-17 Sat

Forrest gump Paramount 19:10 21:51 41,125 1.0 2.4 12829-10-17 Sun

Ace ventura 2. - hiv a termeszet Paramount 21:01 22:48 36,861 0.9 2.7 14425-10-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 43

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.4 2.0 0.9 1.3 91 118 63 781.2 71

Discovery Channel 1.0 1.3 0.8 1.0 88 107 70 770.7 60

National Geographic 0.8 1.3 0.4 0.7 93 136 49 790.6 65

NAT GEO WILD 0.6 0.6 0.5 0.4 88 97 80 640.5 73

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Autokereskedok Discovery Channel 16:00 16:57 27,705 0.7 2.2 12423-10-17 Mon

Legikatasztrofak National Geographic 17:01 17:57 23,793 0.6 1.7 12123-10-17 Mon

Hogyan keszult? Discovery Channel 19:00 19:27 22,726 0.6 1.8 8124-10-17 Tue

Raktarvadaszok Discovery Channel 09:00 09:27 21,727 0.6 6.4 12024-10-17 Tue

Pedig jo otletnek tunt National Geographic 15:31 15:59 20,917 0.5 3.5 13027-10-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 43

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.5 0.4 0.3 124 156 152 930.5 139

LifeTv 0.4 0.5 0.5 0.2 101 150 147 530.3 86

TLC 0.9 1.1 1.0 0.6 112 148 155 760.8 98

ID Xtra 0.6 0.7 0.6 0.4 109 139 131 790.5 83

Fem3 0.4 0.6 0.6 0.3 88 125 138 520.4 74

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Harom honap mulva eskuvo - a kezdetekTLC 20:00 20:57 38,106 1.0 2.1 19223-10-17 Mon

Csini dogos botranyos TLC 16:30 16:57 28,000 0.7 3.0 16628-10-17 Sat

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 24,764 0.6 3.1 19828-10-17 Sat

Kenyszeres takaritok TLC 19:00 19:56 21,462 0.5 1.2 17623-10-17 Mon

Valami kolcson valami uj TLC 17:30 17:57 21,330 0.5 2.4 12627-10-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 43

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.6 1.1 1.0 0.2 75 109 120 291.2 146

M4 SPORT 1.6 2.0 2.5 0.8 71 70 103 382.7 117

Sport2 0.3 0.7 0.5 0.1 81 158 126 360.5 137

SPILERTV 0.3 0.4 0.4 0.1 94 118 154 340.4 152

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 19:57 22:01 146,188 7.4 17.5 12529-10-17 Sun

Forma-1 kozvetites M4 SPORT 19:29 22:18 123,961 6.3 15.0 12629-10-17 Sun

Forma-1 studio M4 SPORT 21:07 21:19 81,497 4.1 10.0 16028-10-17 Sat

Forma-1 idomero edzes M4 SPORT 19:57 21:07 76,725 3.9 9.4 9828-10-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 16:14 18:06 33,887 1.7 5.6 12829-10-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 16:14 18:06 33,887 1.7 5.6 12829-10-17 Sun

Labdarugas Sport1 16:10 18:09 33,535 1.7 5.5 12829-10-17 Sun

Labdarugo merkozes - nemet kupaSport1 20:41 23:31 23,386 1.2 4.0 16225-10-17 Wed

Studio Sport1 22:41 22:52 17,636 0.9 2.5 10928-10-17 Sat

Tenisz - atp tour of champions Sport1 18:14 20:11 10,715 0.5 1.3 10329-10-17 Sun

Snooker Sport1 23:38 25:59 7,650 0.4 4.0 27325-10-17 Wed

Mai helyzet Sport1 17:31 17:42 6,073 0.3 2.0 28825-10-17 Wed

Amerikai futball merkozes - nfl Sport1 15:19 18:18 5,699 0.3 0.9 12523-10-17 Mon

Amerikai futball Sport1 15:15 18:24 5,513 0.3 0.8 12523-10-17 Mon

Heti helyzet Sport1 22:30 23:24 5,385 0.3 1.0 40427-10-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 43

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.3 0.7 0.5 0.1 81 158 126 360.5 137

M4 SPORT 1.6 2.0 2.5 0.8 71 70 103 382.7 117

Sport1 0.6 1.1 1.0 0.2 75 109 120 291.2 146

SPILERTV 0.3 0.4 0.4 0.1 94 118 154 340.4 152

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 19:57 22:01 146,188 7.4 17.5 12529-10-17 Sun

Forma-1 kozvetites M4 SPORT 19:29 22:18 123,961 6.3 15.0 12629-10-17 Sun

Forma-1 studio M4 SPORT 21:07 21:19 81,497 4.1 10.0 16028-10-17 Sat

Forma-1 idomero edzes M4 SPORT 19:57 21:07 76,725 3.9 9.4 9828-10-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 16:14 18:06 33,887 1.7 5.6 12829-10-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Amerikai futball merkozes - nfl Sport2 21:23 24:37 10,522 0.5 2.0 33029-10-17 Sun

Amerikai futball Sport2 21:22 24:42 10,373 0.5 2.0 33029-10-17 Sun

Tenisz - atp tour of champions Sport2 19:29 20:32 7,516 0.4 1.2 21826-10-17 Thu

Jegkorong Sport2 24:54 25:06 7,252 0.4 3.1 44227-10-17 Fri

Kezilabda Sport2 20:40 20:48 4,796 0.2 0.7 17426-10-17 Thu

Labdarugo merkozes - spanyol bajnoksagSport2 09:00 10:46 4,371 0.2 1.2 10723-10-17 Mon

Labdarugas Sport2 09:00 10:47 4,346 0.2 1.2 10723-10-17 Mon

Ferfi kosarlabda merkozes - nba Sport2 23:20 24:57 4,268 0.2 1.5 27425-10-17 Wed

Kosarlabda Sport2 23:20 24:57 4,253 0.2 1.5 27425-10-17 Wed

Poker Sport2 12:00 12:54 4,064 0.2 0.9 18423-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 43

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.4 0.6 0.3 71 83 126 590.4 87

Chili TV 0.2 0.1 0.2 0.2 59 49 70 690.1 62

TLC 0.9 1.1 1.0 0.6 112 148 155 760.9 146

Fem3 0.4 0.6 0.6 0.3 88 125 138 520.4 112

RTL Gold 0.8 1.1 0.9 0.5 95 132 130 581.1 160

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Harom honap mulva eskuvo - a kezdetekTLC 20:00 20:57 38,106 1.0 2.1 19223-10-17 Mon

Aniko show RTL Gold 17:00 17:54 31,672 0.8 3.8 10627-10-17 Fri

Csini dogos botranyos TLC 16:30 16:57 28,000 0.7 3.0 16628-10-17 Sat

A szef RTL Gold 14:00 14:55 26,390 0.7 2.5 12129-10-17 Sun

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 24,764 0.6 3.1 19828-10-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 43

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.4 0.5 0.2 101 104 150 530.5 162

TLC 0.9 1.2 1.1 0.6 112 146 148 760.9 146

ID Xtra 0.6 0.5 0.7 0.4 109 91 139 790.7 164

Story5 0.5 0.7 0.8 0.2 61 74 96 270.6 83

TV Paprika 0.4 0.5 0.4 0.3 71 81 83 590.4 87

Spektrum Home 0.4 0.2 0.5 0.3 124 46 156 930.5 184

Fem3 0.4 0.6 0.6 0.3 88 117 125 520.4 112

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Harom honap mulva eskuvo - a kezdetekTLC 20:00 20:57 38,106 1.0 2.1 19223-10-17 Mon

Csini dogos botranyos TLC 16:30 16:57 28,000 0.7 3.0 16628-10-17 Sat

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 24,764 0.6 3.1 19828-10-17 Sat

Murdoch nyomozo rejtelyei Story5 22:11 23:08 24,067 0.6 2.0 9927-10-17 Fri

Kenyszeres takaritok TLC 19:00 19:56 21,462 0.5 1.2 17623-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 43

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.1 0.2 57 52 23 620.1 62

Spektrum 1.4 0.9 1.4 2.0 91 63 70 1181.4 106

National Geographic 0.8 0.4 1.3 1.3 93 49 121 1360.7 97

NAT GEO WILD 0.6 0.5 0.5 0.6 88 80 69 970.5 99

DoQ 0.2 0.2 0.0 0.3 90 63 12 1170.2 77

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Legikatasztrofak National Geographic 17:01 17:57 23,793 0.6 1.7 12123-10-17 Mon

Pedig jo otletnek tunt National Geographic 15:31 15:59 20,917 0.5 3.5 13027-10-17 Fri

Gyaroriasok National Geographic 16:01 16:57 18,924 0.5 1.5 14623-10-17 Mon

A harmadik birodalom titkai National Geographic 23:00 23:57 18,693 0.5 2.4 11824-10-17 Tue

2. vilaghaboru: pokol a tenger alattNational Geographic 14:00 14:57 15,919 0.4 1.4 9923-10-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


