
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 39

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.5 0.8 1.2 0.9 0.5Sep 2017

D
A

TE
G

R
O

U
P

3.3 4.3 2.5 0.7 1.1 1.1 0.6Week 35

P
re

se
n

t

3.8 4.5 2.4 0.9 1.3 1.1 0.6Week 36

D
A

TE
G

R
O

U
P

3.4 4.3 2.6 0.8 1.2 0.7 0.6Week 37

D
A

TE
G

R
O

U
P

3.5 4.7 2.6 0.9 1.2 0.9 0.4Week 38

D
A

TE
G

R
O

U
P

3.0 4.7 2.5 0.9 1.2 0.9 0.4Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 39

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

2.9 1.2 0.4 1.2 11.4 2.9 6.4Jul 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.4 0.9 11.8 4.2 8.2Aug 2017

D
A

TE
G

R
O

U
P

3.0 1.6 0.2 1.3 8.6 4.0 7.5Sep 2017

D
A

TE
G

R
O

U
P

2.8 2.4 0.5 0.9 10.6 4.3 7.6Week 35

P
re

se
n

t

3.2 1.8 0.2 0.9 8.5 3.9 6.8Week 36

D
A

TE
G

R
O

U
P

2.7 1.6 0.2 1.3 7.7 4.1 5.8Week 37

D
A

TE
G

R
O

U
P

2.9 1.2 0.2 1.3 8.8 4.2 9.4Week 38

D
A

TE
G

R
O

U
P

3.2 1.4 0.3 1.7 10.0 3.4 8.6Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 39

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.2 0.4 0.3Jul 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.3 0.9 0.3Aug 2017

D
A

TE
G

R
O

U
P

1.0 0.7 0.2 0.9 0.4 1.2 0.7Sep 2017

D
A

TE
G

R
O

U
P

1.1 1.1 0.2 0.8 0.2 0.9 0.4Week 35

P
re

se
n

t

0.9 0.9 0.2 0.8 0.3 1.0 0.6Week 36

D
A

TE
G

R
O

U
P

1.2 0.8 0.1 0.9 0.3 1.2 1.0Week 37

D
A

TE
G

R
O

U
P

1.0 0.5 0.1 1.0 0.6 1.4 0.9Week 38

D
A

TE
G

R
O

U
P

0.9 0.4 0.2 0.7 0.7 1.2 0.7Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 39

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.2 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.2 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 35

P
re

se
n

t

0.2 0.6 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

0.3 0.8 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 37

D
A

TE
G

R
O

U
P

0.2 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 38

D
A

TE
G

R
O

U
P

0.3 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 39

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.2 0.2 0.1Week 35

P
re

se
n

t

0.5 0.6 0.3 0.1 0.2 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.2 0.1 0.1Week 37

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.2 0.1 0.1Week 38

D
A

TE
G

R
O

U
P

0.4 0.7 0.4 0.1 0.2 0.1 0.1Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 39

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.7 0.4 1.0Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 1.2 0.5 1.0Sep 2017

D
A

TE
G

R
O

U
P

0.4 0.3 0.1 0.1 1.8 0.7 1.4Week 35

P
re

se
n

t

0.4 0.2 0.0 0.1 1.1 0.5 0.8Week 36

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 1.0 0.5 0.7Week 37

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.2 0.6 1.3Week 38

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.2 1.3 0.5 1.1Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 39

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Jul 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Aug 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Sep 2017

D
A

TE
G

R
O

U
P

0.2 0.2 0.0 0.1 0.0 0.1 0.1Week 35

P
re

se
n

t

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.2 0.1Week 37

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.2 0.1 0.2 0.1Week 38

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 39

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 35

P
re

se
n

t

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 37

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 38

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 39

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.0 3.2 2.8 3.0 83 95 71 733.1 80

Viasat3 2.1 2.5 1.6 2.3 111 146 77 1102.1 107

AXN 1.1 1.2 1.0 1.0 66 78 53 511.2 70

Story TV 1.0 1.2 0.7 0.8 60 80 41 421.1 63

Comedy Central 3.2 2.6 3.9 4.3 155 137 173 1833.8 172

RTL II 2.5 3.0 1.9 2.7 96 126 67 932.3 85

Prime TV 1.6 1.8 1.3 1.6 89 112 67 791.6 83

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

5

4.5

4

3.5

3

2.5

2

1.5

1

0.5

0

Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tomeny tortenelem Comedy Central 22:00 22:31 77,360 2.0 6.5 13729-09-17 Fri

Hadhazi laszlo: a humorkabare visszater Comedy Central 20:28 21:59 73,306 1.9 5.2 11429-09-17 Fri

Agymenok Comedy Central 20:00 20:27 67,409 1.7 4.9 18129-09-17 Fri

A mentalista Cool 20:05 20:56 66,114 1.7 4.4 9528-09-17 Thu

Dr. csont Cool 21:00 21:54 65,676 1.7 4.5 9328-09-17 Thu

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mentalista Cool 20:05 20:56 66,114 1.7 4.4 9528-09-17 Thu

Dr. csont Cool 21:00 21:54 65,676 1.7 4.5 9328-09-17 Thu

Halalos fegyver Cool 21:00 21:54 59,427 1.5 4.1 9725-09-17 Mon

Gyilkos elmek Cool 22:00 22:54 53,298 1.4 4.4 11927-09-17 Wed

Doglott aktak Cool 23:00 23:55 46,935 1.2 6.0 13227-09-17 Wed

Csi Cool 23:00 23:54 40,380 1.0 5.1 8226-09-17 Tue

Rossz tanar Cool 21:00 22:52 36,808 0.9 2.9 8529-09-17 Fri

Foglalkozasuk: amerikai Cool 23:00 23:54 36,728 0.9 4.5 13128-09-17 Thu

Tusarok nyomozo Cool 11:25 12:16 33,881 0.9 5.5 11801-10-17 Sun

Valotarsak Cool 21:00 21:54 33,236 0.8 2.1 11201-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.7 3.6 5.8 4.6 105 89 121 934.1 86

Viasat3 2.1 2.5 1.6 2.3 111 146 77 1102.1 107

MOZI+ 3.7 3.2 4.3 4.1 109 102 116 1063.1 86

Film Café 0.4 0.4 0.3 0.3 65 77 53 490.4 61

Video 5.8 4.8 7.0 6.8 155 138 171 1597.2 180

Paramount 1.5 1.4 1.5 1.7 132 142 123 1361.6 136

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A holnap hatara F+ 20:50 22:54 135,228 3.4 9.8 14930-09-17 Sat

Egyiptom istenei F+ 20:55 23:16 103,090 2.6 8.4 12329-09-17 Fri

Herkules F+ 21:00 22:52 91,804 2.3 6.4 10401-10-17 Sun

Csucsformaban 3 F+ 19:09 20:51 91,303 2.3 5.4 8501-10-17 Sun

Boszorkanyvadaszat F+ 23:00 24:42 77,269 2.0 10.1 17630-09-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A holnap hatara F+ 20:50 22:54 135,228 3.4 9.8 14930-09-17 Sat

Egyiptom istenei F+ 20:55 23:16 103,090 2.6 8.4 12329-09-17 Fri

Herkules F+ 21:00 22:52 91,804 2.3 6.4 10401-10-17 Sun

Csucsformaban 3 F+ 19:09 20:51 91,303 2.3 5.4 8501-10-17 Sun

Boszorkanyvadaszat F+ 23:00 24:42 77,269 2.0 10.1 17630-09-17 Sat

Con air - a fegyencjarat F+ 20:59 23:15 75,355 1.9 5.8 10127-09-17 Wed

Uszo erod F+ 21:00 22:54 69,134 1.8 5.2 10826-09-17 Tue

Colombiana F+ 21:00 23:05 68,105 1.7 5.4 10525-09-17 Mon

A pusztito F+ 21:00 23:16 65,355 1.7 5.1 9228-09-17 Thu

Pompeji F+ 23:00 24:53 60,013 1.5 9.1 11501-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.5 3.0 1.9 2.7 96 126 67 932.4 118

Super TV2 3.6 4.3 2.8 4.1 97 125 69 963.7 122

AXN 1.1 1.2 1.0 1.0 66 78 53 511.2 89

Story4 1.0 1.2 0.7 0.8 60 80 41 420.9 66

Prime TV 1.6 1.8 1.3 1.6 89 112 67 791.6 109

Duna TV 1.7 1.9 1.5 1.3 26 31 21 181.9 36

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

4.5

4

3.5

3

2.5

2

1.5

1

0.5

0

RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:59 99,079 2.5 6.5 8527-09-17 Wed

Nagyfiuk Super TV2 21:00 23:00 97,248 2.5 7.2 15230-09-17 Sat

Hegyi doktor - ujra rendel Duna TV 19:32 20:16 63,814 1.6 4.5 2927-09-17 Wed

Madagaszkar 3. Super TV2 19:15 20:52 61,793 1.6 4.5 13530-09-17 Sat

Dr. dolittle Prime TV 19:20 20:52 53,170 1.4 3.1 15201-10-17 Sun

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A konyhafonok junior RTL II 20:30 21:24 49,617 1.3 3.3 10525-09-17 Mon

Showder klub RTL II 22:00 22:52 47,545 1.2 4.2 12225-09-17 Mon

A gyanu arnyekaban RTL II 18:30 19:24 43,142 1.1 4.2 10225-09-17 Mon

Labdarugo merkozes - europa ligaRTL II 21:00 22:59 32,534 0.8 2.5 7428-09-17 Thu

Baratok kozt RTL II 23:00 23:27 31,678 0.8 3.6 9027-09-17 Wed

Labdarugas RTL II 20:51 23:08 30,045 0.8 2.3 7328-09-17 Thu

Vacsoracsata RTL II 09:00 09:56 29,775 0.8 9.6 14926-09-17 Tue

Last vegas RTL II 20:00 22:04 29,768 0.8 1.8 10401-10-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 16:55 17:49 29,660 0.8 3.3 8801-10-17 Sun

Hirado RTL II 21:30 21:54 28,934 0.7 2.0 12925-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.9 0.8 1.0 0.8 91 86 95 751.0 126

Sorozat + 1.3 1.7 0.8 1.0 94 136 53 690.9 85

Story5 0.4 0.6 0.1 0.4 45 74 16 390.5 71

Viasat6 1.2 1.0 1.4 1.0 111 100 121 801.1 128

Humor+ 0.4 0.4 0.5 0.5 132 123 140 1360.4 172

RTL Gold 0.9 1.1 0.5 1.0 91 129 54 961.2 155

Sony Max 0.2 0.2 0.1 0.1 59 78 39 480.2 77

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 21:00 23:09 55,574 1.4 4.2 14430-09-17 Sat

Superhero movie Viasat6 22:55 24:33 41,915 1.1 5.2 15130-09-17 Sat

Csi Sorozat + 20:55 21:49 31,649 0.8 2.3 10229-09-17 Fri

Columbo Sorozat + 21:55 23:40 30,413 0.8 3.1 13125-09-17 Mon

Gyilkos elmek Sorozat + 23:46 24:37 30,148 0.8 5.8 17327-09-17 Wed

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 21:00 23:09 55,574 1.4 4.2 14430-09-17 Sat

Mr. bean RTL+ 20:35 21:05 22,808 0.6 1.5 10826-09-17 Tue

Csengetett mylord? RTL+ 19:30 20:30 22,109 0.6 1.6 14327-09-17 Wed

Ket pasi - meg egy kicsi RTL+ 21:10 21:36 20,713 0.5 1.4 14025-09-17 Mon

A szupercsapat RTL+ 18:00 18:56 16,276 0.4 1.3 13701-10-17 Sun

Spongya bob RTL+ 12:00 12:23 14,907 0.4 2.4 11501-10-17 Sun

Feher agyar 2. - a feher farkas mitoszaRTL+ 18:50 20:52 14,381 0.4 1.1 4930-09-17 Sat

Knight rider RTL+ 19:00 19:56 14,240 0.4 0.9 14501-10-17 Sun

Sherlock RTL+ 23:50 25:33 13,288 0.3 2.9 16801-10-17 Sun

Harcosok klubja RTL+ 21:01 23:43 13,172 0.3 1.0 12601-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.3 1.7 0.8 1.3 94 136 53 961.6 139

Fem3 0.3 0.4 0.2 0.5 78 121 35 1250.5 139

AMC 0.9 0.6 1.2 0.8 93 73 114 780.8 103

Story5 0.4 0.6 0.1 0.6 45 74 16 670.8 113

Izaura TV 1.2 1.5 0.7 1.5 58 83 33 741.8 107

RTL Gold 0.9 1.1 0.5 1.3 91 129 54 1341.0 127

Sony Max 0.2 0.2 0.1 0.2 59 78 39 610.2 105

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Paula es paulina Izaura TV 22:00 22:53 42,125 1.1 3.6 13528-09-17 Thu

Esmeralda Izaura TV 21:00 21:53 35,177 0.9 2.6 7429-09-17 Fri

Csi Sorozat + 20:55 21:49 31,649 0.8 2.3 10229-09-17 Fri

Columbo Sorozat + 21:55 23:40 30,413 0.8 3.1 13125-09-17 Mon

Gyilkos elmek Sorozat + 23:46 24:37 30,148 0.8 5.8 17327-09-17 Wed

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csi Sorozat + 20:55 21:49 31,649 0.8 2.3 10229-09-17 Fri

Columbo Sorozat + 21:55 23:40 30,413 0.8 3.1 13125-09-17 Mon

Gyilkos elmek Sorozat + 23:46 24:37 30,148 0.8 5.8 17327-09-17 Wed

Szulejman Sorozat + 18:55 19:53 24,369 0.6 2.0 9225-09-17 Mon

Dr. csont Sorozat + 23:00 23:54 18,777 0.5 2.1 14330-09-17 Sat

Buszkeseg es balitelet Sorozat + 16:55 17:55 18,363 0.5 2.0 12701-10-17 Sun

A midsomer gyilkossagok Sorozat + 03:26 05:18 10,620 0.3 11.2 15329-09-17 Fri

Televizios vasarlas Sorozat + 05:44 05:59 10,620 0.3 7.3 22229-09-17 Fri

Cobra 11 Sorozat + 24:00 24:56 10,124 0.3 1.8 15830-09-17 Sat

Miami helyszinelok Sorozat + 02:30 03:21 9,678 0.2 7.1 16129-09-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 39

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.9 1.1 0.5 0.8 91 129 54 911.2 155

RTL+ 0.9 0.8 1.0 1.0 91 86 95 1111.0 126

RTL II 2.5 3.0 1.9 2.3 96 126 67 1012.4 118

Fem3 0.3 0.4 0.2 0.4 78 121 35 990.3 103

Story4 1.0 1.2 0.7 1.2 60 80 41 800.9 66

Izaura TV 1.2 1.5 0.7 1.3 58 83 33 741.2 76

Sony Max 0.2 0.2 0.1 0.2 59 78 39 770.2 77

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 21:00 23:09 55,574 1.4 4.2 14430-09-17 Sat

A konyhafonok junior RTL II 20:30 21:24 49,617 1.3 3.3 10525-09-17 Mon

Showder klub RTL II 22:00 22:52 47,545 1.2 4.2 12225-09-17 Mon

A gyanu arnyekaban RTL II 18:30 19:24 43,142 1.1 4.2 10225-09-17 Mon

Paula es paulina Izaura TV 22:00 22:53 42,125 1.1 3.6 13528-09-17 Thu

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

1 perc es nyersz! RTL Gold 22:01 22:56 23,507 0.6 2.1 11929-09-17 Fri

A szef RTL Gold 21:00 22:01 22,938 0.6 1.7 12129-09-17 Fri

Dr. toth RTL Gold 23:01 23:57 19,877 0.5 2.5 10628-09-17 Thu

Aniko show RTL Gold 17:00 17:55 15,755 0.4 2.8 9526-09-17 Tue

A kod RTL Gold 17:00 18:01 15,498 0.4 1.7 9201-10-17 Sun

Legyen on is milliomos! RTL Gold 18:00 18:38 13,039 0.3 1.8 10626-09-17 Tue

Portre RTL Gold 24:01 24:26 12,760 0.3 2.9 13328-09-17 Thu

Suszter szabo baka kem RTL Gold 24:30 25:59 11,472 0.3 3.9 12728-09-17 Thu

Gyertek at! RTL Gold 22:31 23:28 11,225 0.3 1.0 10530-09-17 Sat

Monika RTL Gold 16:00 16:52 11,055 0.3 2.2 9327-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 39

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.4 0.6 0.6 0.4 38 61 70 310.8 105

Sláger TV 0.8 1.0 0.8 0.9 85 116 104 880.8 110

M3 1.2 1.3 1.4 1.2 69 90 102 641.4 112

Zenebutik 0.5 0.4 0.4 0.5 75 72 78 700.5 114

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Angyalborben M3 21:29 22:26 82,951 2.1 6.2 16026-09-17 Tue

Veszhelyzet M3 20:40 21:23 52,623 1.3 3.4 12628-09-17 Thu

Eletkepek M3 19:58 20:32 44,660 1.1 3.1 7328-09-17 Thu

Egy ora... Muzsika TV 17:00 17:57 19,333 0.5 2.1 4701-10-17 Sun

Az enek iskolaja best of Zenebutik 16:15 16:42 14,396 0.4 2.7 13725-09-17 Mon

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Egy ora... Muzsika TV 17:00 17:57 19,333 0.5 2.1 4701-10-17 Sun

Klippek Muzsika TV 14:18 14:25 14,290 0.4 2.0 6201-10-17 Sun

Fure lepni ihos! Muzsika TV 14:30 14:56 13,746 0.3 1.9 7301-10-17 Sun

Dallamokon at Muzsika TV 22:00 22:53 12,192 0.3 1.0 6428-09-17 Thu

Nagyfroccs Muzsika TV 16:00 16:55 11,466 0.3 1.4 6401-10-17 Sun

Muzsika tv - extra Muzsika TV 13:30 14:18 10,569 0.3 1.5 4901-10-17 Sun

Hazibuli attilaval Muzsika TV 12:30 13:24 9,693 0.2 1.5 6201-10-17 Sun

Muzsika tv - roadshow Muzsika TV 21:00 21:55 8,987 0.2 0.6 5528-09-17 Thu

Kivansagpercek Muzsika TV 19:00 19:54 8,799 0.2 0.8 4526-09-17 Tue

Felvideki mulatos show Muzsika TV 12:00 12:27 8,292 0.2 1.3 8501-10-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 39

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.2 5.6 5.1 5.4 155 164 186 2093.3 157

Cool 3.0 3.8 2.8 2.8 83 62 58 603.3 86

Viasat3 2.1 0.9 1.6 1.3 111 29 64 553.2 166

Story4 1.0 0.3 1.1 0.7 60 10 49 320.9 51

AXN 1.1 0.5 1.0 1.0 66 18 44 480.9 55

Super TV2 3.6 5.9 4.9 3.5 97 94 99 754.5 116

RTL II 2.5 1.8 3.1 2.0 96 43 92 623.3 125

Humor+ 0.4 0.4 0.6 0.6 132 67 145 1580.4 113

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:59 99,079 2.5 6.5 8527-09-17 Wed

Nagyfiuk Super TV2 21:00 23:00 97,248 2.5 7.2 15230-09-17 Sat

Tomeny tortenelem Comedy Central 22:00 22:31 77,360 2.0 6.5 13729-09-17 Fri

Hadhazi laszlo: a humorkabare visszater Comedy Central 20:28 21:59 73,306 1.9 5.2 11429-09-17 Fri

Agymenok Comedy Central 20:00 20:27 67,409 1.7 4.9 18129-09-17 Fri

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tomeny tortenelem Comedy Central 22:00 22:31 77,360 2.0 6.5 13729-09-17 Fri

Hadhazi laszlo: a humorkabare visszater Comedy Central 20:28 21:59 73,306 1.9 5.2 11429-09-17 Fri

Agymenok Comedy Central 20:00 20:27 67,409 1.7 4.9 18129-09-17 Fri

Family guy Comedy Central 22:00 22:29 54,545 1.4 4.5 18128-09-17 Thu

Amerika huangjai Comedy Central 21:00 21:28 45,957 1.2 3.0 20525-09-17 Mon

Anyam borogass Comedy Central 17:30 17:58 44,927 1.1 5.9 18125-09-17 Mon

Brickleberry Comedy Central 23:30 23:59 44,703 1.1 5.7 19329-09-17 Fri

South park Comedy Central 24:00 24:29 40,114 1.0 6.4 19029-09-17 Fri

Bob burgerfalodaja Comedy Central 21:30 21:59 39,682 1.0 2.9 17728-09-17 Thu

Szivem csucskei Comedy Central 16:00 16:29 36,708 0.9 7.2 15025-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 39

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.5 1.7 1.4 1.5 132 155 142 1231.6 136

AMC 0.9 0.8 0.6 1.2 93 78 73 1140.8 82

Film Cafe 0.4 0.3 0.4 0.3 65 54 77 530.4 61

Film Mania 0.2 0.2 0.2 0.2 87 66 91 830.1 53

Sony Movie Channel0.0 0.0 0.0 0.1 107 75 69 1440.0 91

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az utolso kereszteslovaParamount 21:00 23:29 41,133 1.0 3.5 16625-09-17 Mon

Bajos csajok Paramount 19:01 20:52 37,982 1.0 2.9 17926-09-17 Tue

Balhe bronxban Paramount 19:15 20:52 26,930 0.7 2.1 11029-09-17 Fri

Hobortos vakacio Paramount 15:00 16:46 24,760 0.6 3.5 16230-09-17 Sat

48 ora Paramount 21:00 22:53 23,439 0.6 1.9 14629-09-17 Fri

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az utolso kereszteslovaParamount 21:00 23:29 41,133 1.0 3.5 16625-09-17 Mon

Bajos csajok Paramount 19:01 20:52 37,982 1.0 2.9 17926-09-17 Tue

Balhe bronxban Paramount 19:15 20:52 26,930 0.7 2.1 11029-09-17 Fri

Hobortos vakacio Paramount 15:00 16:46 24,760 0.6 3.5 16230-09-17 Sat

48 ora Paramount 21:00 22:53 23,439 0.6 1.9 14629-09-17 Fri

Jurassic park Paramount 14:45 17:13 20,427 0.5 4.3 16527-09-17 Wed

Csupasz pisztoly 33 1/3 Paramount 12:55 14:36 19,555 0.5 5.5 16727-09-17 Wed

Az elveszett vilag - jurassic park 2.Paramount 18:24 20:53 18,578 0.5 1.5 18828-09-17 Thu

Vissza a jovobe Paramount 18:00 20:23 17,915 0.5 1.6 12725-09-17 Mon

40 nap 40 ejszaka Paramount 19:00 20:52 17,019 0.4 1.3 9130-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 39

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.3 0.2 0.3 0.3 104 55 110 1120.2 96

Viasat6 1.2 1.0 1.0 1.4 111 72 72 1211.0 100

AXN 1.1 1.0 1.0 1.0 66 44 48 531.2 78

Prime TV 1.6 1.5 1.3 1.3 89 62 58 671.8 112

FOX 0.6 0.7 0.3 0.2 150 124 65 531.0 249

Discovery Channel 1.1 1.1 1.3 1.5 95 72 90 1220.7 68

Sony Max 0.2 0.1 0.1 0.1 59 25 35 390.2 78

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Dr. dolittle Prime TV 19:20 20:52 53,170 1.4 3.1 15201-10-17 Sun

Superhero movie Viasat6 22:55 24:33 41,915 1.1 5.2 15130-09-17 Sat

Hogyan csinaljak? Discovery Channel 19:30 19:57 31,132 0.8 2.6 12229-09-17 Fri

Elnokcsemete Prime TV 18:55 20:52 30,988 0.8 2.3 6530-09-17 Sat

Pearl harbor - egi haboru Prime TV 21:00 24:36 30,292 0.8 2.8 12501-10-17 Sun

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Star wars: lazadok RTL Spike 10:30 10:58 15,356 0.4 2.3 11601-10-17 Sun

Star trek RTL Spike 24:25 25:59 15,044 0.4 4.1 22101-10-17 Sun

Batman RTL Spike 08:30 08:57 13,841 0.4 2.5 12501-10-17 Sun

Cobra 11 RTL Spike 17:01 17:55 10,932 0.3 1.3 16830-09-17 Sat

Rohamjarorok RTL Spike 13:01 13:56 10,821 0.3 1.6 10001-10-17 Sun

A galaxis orzoi RTL Spike 09:00 09:27 9,947 0.3 1.6 10901-10-17 Sun

Vampirnaplok RTL Spike 21:59 22:53 7,465 0.2 0.6 21726-09-17 Tue

Jeglovagok RTL Spike 14:00 14:56 7,183 0.2 1.0 13401-10-17 Sun

Cyborg - a robotno RTL Spike 24:30 25:59 7,045 0.2 1.8 21630-09-17 Sat

A visszaterok RTL Spike 21:00 21:53 6,766 0.2 0.5 20425-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 39

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.7 1.9 0.6 1.4 515 471 192 3570.5 151

Music Channel 0.5 0.3 0.1 0.2 408 254 176 2310.1 179

Muzsika TV 0.3 0.5 0.4 0.3 19 33 38 240.4 32

Sláger TV 0.9 1.0 0.8 1.0 55 77 85 840.6 62

Zenebutik 0.1 0.3 0.5 0.2 12 32 75 250.3 40

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Egy ora... Muzsika TV 17:00 17:57 11,383 0.7 4.6 6501-10-17 Sun

Klip Viva 12:52 13:00 10,857 0.6 8.8 52227-09-17 Wed

Best of... Viva 13:00 13:56 10,421 0.6 8.5 52227-09-17 Wed

Bekerdezel Viva 12:00 12:27 9,563 0.6 6.9 50828-09-17 Thu

Zenes randevu Muzsika TV 20:00 20:55 9,366 0.6 2.1 14226-09-17 Tue

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Klip Viva 12:52 13:00 10,857 0.6 8.8 52227-09-17 Wed

Best of... Viva 13:00 13:56 10,421 0.6 8.5 52227-09-17 Wed

Bekerdezel Viva 12:00 12:27 9,563 0.6 6.9 50828-09-17 Thu

Viva feat Viva 15:00 15:33 9,324 0.6 6.4 51827-09-17 Wed

Mtv asks... Viva 10:32 11:00 9,275 0.6 8.5 26327-09-17 Wed

Hack viva Viva 12:30 13:00 9,169 0.5 7.4 51528-09-17 Thu

Kamureg Viva 11:05 11:53 9,169 0.5 7.6 52228-09-17 Thu

Online chart Viva 14:00 14:48 8,975 0.5 6.8 43727-09-17 Wed

Helyi hosok Viva 15:33 15:57 7,213 0.4 4.4 52227-09-17 Wed

Viva hot & fresh Viva 08:36 09:11 6,893 0.4 7.1 50325-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 39

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 10.1 1.3 0.9 1.5 569 116 65 651.4 73

Cartoon Network 5.9 0.7 0.5 1.4 593 104 57 1010.4 35

MiniMax 5.6 1.8 0.6 2.3 464 226 66 1431.4 110

Disney Channel 5.0 0.8 0.5 1.1 533 122 69 840.8 84

M2 7.3 3.3 1.5 1.0 303 208 76 311.6 64

Nick JR 3.4 2.4 0.9 0.2 349 385 110 130.2 19

Kiwi TV 0.7 0.3 0.1 0.0 406 301 102 170.1 46

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:27 18:50 45,671 4.8 17.4 56826-09-17 Tue

Chuggington M2 19:18 19:28 44,596 4.7 15.0 56326-09-17 Tue

Dora a felfedezo M2 18:51 19:15 41,259 4.3 14.9 51628-09-17 Thu

Sam a tuzolto M2 19:45 19:55 39,202 4.1 14.2 46728-09-17 Thu

Tini nindzsa teknocok Nickelodeon 21:55 22:17 37,796 4.0 21.2 80126-09-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:55 22:17 37,796 4.0 21.2 80126-09-17 Tue

Csoros harvey Nickelodeon 18:56 19:17 36,788 3.9 12.5 77026-09-17 Tue

Spongya bob Nickelodeon 21:16 21:27 36,237 3.8 16.1 74726-09-17 Tue

Nella a hercegno lovag Nickelodeon 08:00 08:22 33,113 3.5 19.4 57501-10-17 Sun

Tunderi keresztszulok Nickelodeon 19:17 19:29 32,730 3.5 10.9 78526-09-17 Tue

A legboszibb boszik Nickelodeon 20:20 20:41 32,578 3.4 12.3 69027-09-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 18:07 18:29 31,951 3.4 13.7 66527-09-17 Wed

Rocksuli Nickelodeon 18:39 19:02 29,315 3.1 11.1 84201-10-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:52 20:14 29,109 3.1 8.9 54626-09-17 Tue

Lang es a szuperverdak Nickelodeon 06:26 06:48 26,849 2.8 26.3 47629-09-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 39

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.4 2.4 0.9 1.8 349 385 110 2351.2 191

Nickelodeon 10.1 1.3 0.9 1.3 569 116 65 880.9 78

Cartoon Network 5.9 0.7 0.5 0.5 593 104 57 590.4 60

MiniMax 5.6 1.8 0.6 1.0 464 226 66 1020.8 100

Disney Channel 5.0 0.8 0.5 1.0 533 122 69 1310.4 63

M2 7.3 3.3 1.5 2.0 303 208 76 1011.7 112

Kiwi TV 0.7 0.3 0.1 0.3 406 301 102 2330.2 173

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:27 18:50 45,671 4.8 17.4 56826-09-17 Tue

Chuggington M2 19:18 19:28 44,596 4.7 15.0 56326-09-17 Tue

Dora a felfedezo M2 18:51 19:15 41,259 4.3 14.9 51628-09-17 Thu

Sam a tuzolto M2 19:45 19:55 39,202 4.1 14.2 46728-09-17 Thu

Tini nindzsa teknocok Nickelodeon 21:55 22:17 37,796 4.0 21.2 80126-09-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Shimmer es shine Nick JR 18:50 19:12 24,094 2.5 10.1 40129-09-17 Fri

Beci es reci Nick JR 18:00 18:20 23,096 2.4 11.4 54025-09-17 Mon

Mancs orjarat Nick JR 19:13 19:35 22,830 2.4 7.7 49625-09-17 Mon

Rusty rendbe hozza Nick JR 17:45 17:56 18,308 1.9 10.4 66828-09-17 Thu

Hokusz pokusz Nick JR 08:50 09:12 18,163 1.9 7.7 40130-09-17 Sat

Dora a felfedezo Nick JR 18:23 18:46 16,661 1.8 7.6 43125-09-17 Mon

Ben es holly apro kiralysaga Nick JR 09:15 09:36 16,260 1.7 7.8 36530-09-17 Sat

Little charmers Nick JR 20:10 20:22 15,754 1.7 5.4 45329-09-17 Fri

Lang es a szuperverdak Nick JR 17:25 17:46 15,256 1.6 8.3 50827-09-17 Wed

Dora es baratai Nick JR 20:50 21:12 14,308 1.5 5.4 45429-09-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 39

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.6 3.2 1.7 1.4 464 226 102 880.9 50

Nickelodeon 9.5 1.7 1.5 1.2 525 126 91 771.2 75

Nick JR 4.4 3.6 2.6 1.7 344 376 229 1621.1 96

Cartoon Network 7.4 0.6 0.3 0.4 590 67 30 401.3 113

Disney Channel 5.8 0.9 1.2 0.9 554 111 125 970.8 79

M2 10.5 4.8 2.8 2.5 336 205 101 952.1 74

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Jake es sohaorszag kalozai M2 18:27 18:50 45,671 4.8 17.4 56826-09-17 Tue

Chuggington M2 19:18 19:28 44,596 4.7 15.0 56326-09-17 Tue

Dora a felfedezo M2 18:51 19:15 41,259 4.3 14.9 51628-09-17 Thu

Sam a tuzolto M2 19:45 19:55 39,202 4.1 14.2 46728-09-17 Thu

Csoros harvey Nickelodeon 18:56 19:17 36,788 3.9 12.5 77026-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 39

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 1.2 0.6 1.0 93 114 73 1240.8 82

Story4 1.0 0.7 1.2 1.2 60 41 80 801.1 63

Story5 0.4 0.1 0.6 0.5 45 16 74 690.4 47

Paramount 1.5 1.5 1.4 1.3 132 123 142 1311.6 136

Film Cafe 0.4 0.3 0.4 0.5 65 53 77 1020.4 61

AXN 1.1 1.0 1.2 1.4 66 53 78 931.2 70

Sony Movie Channel0.0 0.1 0.0 0.0 107 144 69 1070.0 91

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az utolso kereszteslovaParamount 21:00 23:29 41,133 1.0 3.5 16625-09-17 Mon

Bajos csajok Paramount 19:01 20:52 37,982 1.0 2.9 17926-09-17 Tue

Balhe bronxban Paramount 19:15 20:52 26,930 0.7 2.1 11029-09-17 Fri

Gyilkos elmek: tul minden hataron AXN 21:00 21:54 26,596 0.7 1.8 10726-09-17 Tue

Hobortos vakacio Paramount 15:00 16:46 24,760 0.6 3.5 16230-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 39

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.4 0.3 0.4 0.6 65 53 77 1220.5 99

Film Mania 0.2 0.2 0.2 0.2 87 83 91 1090.2 111

RTL+ 0.9 1.0 0.8 0.9 91 95 86 1071.0 126

Paramount 1.5 1.5 1.4 1.3 132 123 142 1411.4 158

FOX 0.6 0.2 1.0 0.8 150 53 249 2300.9 261

GALAXY TV 0.4 0.4 0.3 0.5 52 54 49 870.6 96

Sony Movie Channel0.0 0.1 0.0 0.0 107 144 69 890.1 170

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

2.6

2.4

2.2

2

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 21:00 23:09 55,574 1.4 4.2 14430-09-17 Sat

Indiana jones es az utolso kereszteslovaParamount 21:00 23:29 41,133 1.0 3.5 16625-09-17 Mon

Bajos csajok Paramount 19:01 20:52 37,982 1.0 2.9 17926-09-17 Tue

Balhe bronxban Paramount 19:15 20:52 26,930 0.7 2.1 11029-09-17 Fri

A grace klinika FOX 13:35 14:27 26,923 0.7 7.9 19326-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 39

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 87 83 91 840.2 95

Film Cafe 0.4 0.3 0.4 0.5 65 53 77 790.5 102

RTL+ 0.9 1.0 0.8 0.7 91 95 86 731.0 111

Paramount 1.5 1.5 1.4 1.2 132 123 142 1041.3 131

FOX 0.6 0.2 1.0 0.1 150 53 249 330.5 141

GALAXY TV 0.4 0.4 0.3 0.5 52 54 49 590.5 74

Sony Movie Channel0.0 0.1 0.0 0.0 107 144 69 1140.0 107

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 21:00 23:09 55,574 1.4 4.2 14430-09-17 Sat

Indiana jones es az utolso kereszteslovaParamount 21:00 23:29 41,133 1.0 3.5 16625-09-17 Mon

Bajos csajok Paramount 19:01 20:52 37,982 1.0 2.9 17926-09-17 Tue

Balhe bronxban Paramount 19:15 20:52 26,930 0.7 2.1 11029-09-17 Fri

A grace klinika FOX 13:35 14:27 26,923 0.7 7.9 19326-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 39

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.7 1.0 0.4 0.7 85 120 50 870.8 96

Discovery Channel 1.1 1.5 0.7 1.2 95 122 68 1000.8 69

National Geographic 1.0 1.6 0.6 1.0 101 141 59 951.1 98

NAT GEO WILD 0.6 0.8 0.4 0.5 97 126 67 820.7 103

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

1.6

1.5

1.4

1.3

1.2

1.1

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:57 31,132 0.8 2.6 12229-09-17 Fri

Illegalis gyorsulasi versenyek Discovery Channel 21:00 21:57 26,187 0.7 1.9 15129-09-17 Fri

Autokereskedok Discovery Channel 20:00 20:57 25,847 0.7 1.8 12229-09-17 Fri

Hogyan keszult? Discovery Channel 19:00 19:26 25,272 0.6 2.4 11429-09-17 Fri

A 2. vilaghaboru roncsai National Geographic 22:00 22:56 24,099 0.6 2.1 13528-09-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 39

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.7 0.9 0.7 0.4 124 176 156 730.9 151

LifeTv 0.5 0.7 0.6 0.2 111 172 160 500.5 113

TLC 0.7 1.0 0.9 0.4 100 146 146 550.6 82

ID Xtra 0.7 1.0 0.9 0.3 96 149 154 430.6 83

Fem3 0.3 0.4 0.5 0.2 78 121 139 350.2 58

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csini dogos botranyos TLC 16:00 16:27 25,173 0.6 3.3 12130-09-17 Sat

Hutlensegem tortenete TLC 16:59 17:27 21,482 0.5 2.6 11530-09-17 Sat

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 21,306 0.5 3.2 16830-09-17 Sat

Bunteny a csaladban ID Xtra 15:00 15:57 21,080 0.5 2.9 13901-10-17 Sun

Otos ikrek a csaladban TLC 20:00 20:56 18,781 0.5 1.3 16930-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 39

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.8 1.2 1.2 0.4 67 78 97 361.4 114

M4 SPORT 2.3 3.3 3.6 1.1 76 88 111 404.0 129

Sport2 0.4 0.9 0.7 0.2 83 140 127 390.6 112

SPILERTV 0.3 0.7 0.5 0.2 113 176 168 580.4 141

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 08:56 10:54 132,216 6.7 37.6 12801-10-17 Sun

Forma-1 kozvetites M4 SPORT 08:29 11:06 116,719 5.9 34.6 12901-10-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:41 22:38 107,079 5.4 15.6 15626-09-17 Tue

Studio M4 SPORT 21:39 21:47 101,718 5.1 14.7 18426-09-17 Tue

Labdarugas M4 SPORT 20:35 22:52 99,234 5.0 14.8 15726-09-17 Tue

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:34 39,219 2.0 5.2 17001-10-17 Sun

Labdarugas Sport1 20:40 22:50 36,359 1.8 4.9 17301-10-17 Sun

Labdarugo merkozes - bajnokok ligajaSport1 20:40 22:39 27,080 1.4 4.2 10627-09-17 Wed

Kezeket fel! Sport1 15:31 15:57 22,176 1.1 6.1 16501-10-17 Sun

Studio Sport1 22:38 22:49 18,930 1.0 3.3 22201-10-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport1 16:53 18:32 16,274 0.8 3.7 6601-10-17 Sun

Kezilabda Sport1 16:30 18:50 15,764 0.8 3.5 7001-10-17 Sun

Noi kezilabda merkozes - eb-selejtezoSport1 13:25 15:02 13,673 0.7 4.1 5201-10-17 Sun

Kekek Sport1 16:00 16:26 13,075 0.7 3.7 9901-10-17 Sun

Sportgazdasag Sport1 22:30 23:25 8,064 0.4 1.7 22728-09-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 39

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.4 0.9 0.7 0.2 83 140 127 390.6 112

M4 SPORT 2.3 3.3 3.6 1.1 76 88 112 404.0 129

Sport1 0.8 1.2 1.2 0.4 67 78 98 361.4 114

SPILERTV 0.3 0.7 0.5 0.2 113 176 170 580.4 141

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 08:56 10:54 132,216 6.7 37.6 12801-10-17 Sun

Forma-1 kozvetites M4 SPORT 08:29 11:06 116,719 5.9 34.6 12901-10-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:41 22:38 107,079 5.4 15.6 15626-09-17 Tue

Studio M4 SPORT 21:39 21:47 101,718 5.1 14.7 18426-09-17 Tue

Labdarugas M4 SPORT 20:35 22:52 99,234 5.0 14.8 15726-09-17 Tue

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 16:14 18:05 23,038 1.2 5.8 9401-10-17 Sun

Labdarugas Sport2 16:14 18:07 22,965 1.2 5.8 9401-10-17 Sun

Kempomagazin Sport2 18:14 18:25 14,164 0.7 2.8 11501-10-17 Sun

Labdarugo merkozes - bajnokok ligajaSport2 20:39 22:37 13,412 0.7 2.1 17227-09-17 Wed

Amerikai futball merkozes - nfl Sport2 19:32 22:44 11,573 0.6 1.9 24425-09-17 Mon

Amerikai futball Sport2 19:30 22:49 11,503 0.6 1.9 24425-09-17 Mon

Nfl - game day amerikai futball Sport2 18:29 18:55 11,499 0.6 1.9 14301-10-17 Sun

Kezeket fel! Sport2 11:56 12:07 5,142 0.3 3.8 44227-09-17 Wed

Ut kijevbe Sport2 15:29 16:54 4,224 0.2 2.1 20929-09-17 Fri

Ufc fight night Sport2 23:00 25:22 4,148 0.2 1.6 27525-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 39

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.5 0.2 52 62 116 430.2 48

Chili TV 0.2 0.2 0.2 0.2 55 53 86 580.2 78

TLC 0.7 1.0 0.9 0.4 100 146 146 550.9 159

Fem3 0.3 0.4 0.5 0.2 78 121 139 350.3 103

RTL Gold 0.9 1.1 1.0 0.5 91 129 127 541.2 155

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csini dogos botranyos TLC 16:00 16:27 25,173 0.6 3.3 12130-09-17 Sat

1 perc es nyersz! RTL Gold 22:01 22:56 23,507 0.6 2.1 11929-09-17 Fri

A szef RTL Gold 21:00 22:01 22,938 0.6 1.7 12129-09-17 Fri

Hutlensegem tortenete TLC 16:59 17:27 21,482 0.5 2.6 11530-09-17 Sat

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 21,306 0.5 3.2 16830-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 39

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.8 0.7 0.2 111 186 172 500.6 166

TLC 0.7 1.2 1.0 0.4 100 169 146 550.9 159

ID Xtra 0.7 0.3 1.0 0.3 96 39 149 430.9 159

Story5 0.4 0.6 0.6 0.1 45 67 74 160.5 71

TV Paprika 0.3 0.2 0.3 0.2 52 34 62 430.2 48

Spektrum Home 0.7 0.3 0.9 0.4 124 59 176 730.8 173

Fem3 0.3 0.5 0.4 0.2 78 125 121 350.3 103

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csini dogos botranyos TLC 16:00 16:27 25,173 0.6 3.3 12130-09-17 Sat

Hutlensegem tortenete TLC 16:59 17:27 21,482 0.5 2.6 11530-09-17 Sat

Bazi nagy amerikai roma lagzi TLC 15:00 15:57 21,306 0.5 3.2 16830-09-17 Sat

Bunteny a csaladban ID Xtra 15:00 15:57 21,080 0.5 2.9 13901-10-17 Sun

Otos ikrek a csaladban TLC 20:00 20:56 18,781 0.5 1.3 16930-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 39

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.1 0.1 0.2 0.2 52 45 49 590.1 42

Spektrum 0.7 0.4 0.9 1.0 85 50 92 1200.6 92

National Geographic 1.0 0.6 1.3 1.6 101 59 103 1410.9 110

NAT GEO WILD 0.6 0.4 0.9 0.8 97 67 118 1260.4 75

DoQ 0.2 0.1 0.0 0.3 89 53 9 1250.1 42

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

2
0

1
7

w
2

5

2
0

1
7

w
2

7

2
0

1
7

w
2

9

2
0

1
7

w
3

1

2
0

1
7

w
3

3

2
0

1
7

w
3

5

2
0

1
7

w
3

7

2
0

1
7

w
3

9

S
H

R
%

1.4

1.3

1.2

1.1

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A 2. vilaghaboru roncsai National Geographic 22:00 22:56 24,099 0.6 2.1 13528-09-17 Thu

Hitler - ut a hatalomba National Geographic 22:01 22:57 21,271 0.5 1.8 19126-09-17 Tue

Pedig jo otletnek tunt National Geographic 20:31 20:57 21,172 0.5 1.4 13826-09-17 Tue

Apokalipszis: a masodik vilaghaboruNational Geographic 24:00 24:57 19,496 0.5 4.1 15826-09-17 Tue

Tabornokok a harcmezon National Geographic 25:00 25:58 19,346 0.5 6.8 14826-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


