
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 37

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

4.2 3.8 2.3 1.0 0.9 0.9 0.5Week 33

P
re

se
n

t

4.0 4.3 2.3 0.7 1.1 1.3 0.5Week 34

D
A

TE
G

R
O

U
P

3.3 4.3 2.5 0.7 1.1 1.1 0.6Week 35

D
A

TE
G

R
O

U
P

3.8 4.5 2.4 0.9 1.3 1.1 0.6Week 36

D
A

TE
G

R
O

U
P

3.4 4.4 2.6 0.8 1.2 0.7 0.6Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 37

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

2.9 1.2 0.4 1.2 11.4 2.9 6.4Jul 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.4 0.9 11.8 4.2 8.2Aug 2017

D
A

TE
G

R
O

U
P

3.1 1.2 0.3 1.0 12.0 3.5 8.0Week 33

P
re

se
n

t

3.3 1.2 0.4 1.6 11.6 3.9 9.2Week 34

D
A

TE
G

R
O

U
P

2.8 2.4 0.5 0.9 10.6 4.3 7.6Week 35

D
A

TE
G

R
O

U
P

3.2 1.8 0.2 0.9 8.5 3.9 6.8Week 36

D
A

TE
G

R
O

U
P

2.7 1.6 0.2 1.3 7.8 4.1 5.9Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 37

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.2 0.4 0.3Jul 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.3 0.9 0.3Aug 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.1 0.9 0.5 1.2 0.4Week 33

P
re

se
n

t

1.2 0.7 0.3 1.0 0.2 0.9 0.5Week 34

D
A

TE
G

R
O

U
P

1.1 1.1 0.2 0.8 0.2 0.9 0.4Week 35

D
A

TE
G

R
O

U
P

0.9 0.9 0.2 0.8 0.3 1.0 0.6Week 36

D
A

TE
G

R
O

U
P

1.2 0.8 0.1 0.9 0.3 1.2 1.0Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 37

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.3 0.4 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 33

P
re

se
n

t

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

0.2 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 35

D
A

TE
G

R
O

U
P

0.2 0.6 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

0.3 0.8 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 37

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.1 0.1Week 33

P
re

se
n

t

0.5 0.6 0.3 0.1 0.2 0.2 0.1Week 34

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.2 0.2 0.1Week 35

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.2 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.2 0.1 0.1Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 37

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.7 0.4 1.0Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Aug 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 2.0 0.6 1.3Week 33

P
re

se
n

t

0.4 0.2 0.1 0.2 1.8 0.6 1.5Week 34

D
A

TE
G

R
O

U
P

0.4 0.3 0.1 0.1 1.8 0.7 1.4Week 35

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 1.1 0.5 0.8Week 36

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 1.0 0.5 0.7Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 37

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Jul 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Aug 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.2 0.0Week 33

P
re

se
n

t

0.2 0.1 0.0 0.1 0.0 0.1 0.1Week 34

D
A

TE
G

R
O

U
P

0.2 0.2 0.0 0.1 0.0 0.1 0.1Week 35

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.2 0.1Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 37

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 33

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 35

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 37

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.4 3.8 2.9 3.3 90 106 74 783.3 82

Viasat3 2.5 3.0 1.9 2.6 109 139 80 1032.5 103

AXN 0.8 0.8 0.9 0.8 59 55 62 510.8 53

Story TV 1.0 1.2 0.7 0.8 60 78 42 451.0 60

Comedy Central 2.7 2.3 3.2 3.5 149 131 168 1703.0 151

RTL II 2.5 2.7 2.4 2.8 106 117 95 1022.6 101

Prime TV 1.7 2.3 1.1 1.6 91 129 55 771.6 79

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuzgyuru Cool 16:30 18:52 93,889 2.4 7.7 16817-09-17 Sun

Showder klub RTL II 21:02 21:53 77,390 2.0 5.3 17014-09-17 Thu

Harry potter es a felver herceg Viasat3 15:49 18:44 75,820 1.9 6.3 17017-09-17 Sun

Agymenok Comedy Central 20:00 20:29 67,639 1.7 5.1 19214-09-17 Thu

Dr. csont Cool 21:00 21:54 61,218 1.6 4.2 9414-09-17 Thu

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuzgyuru Cool 16:30 18:52 93,889 2.4 7.7 16817-09-17 Sun

Dr. csont Cool 21:00 21:54 61,218 1.6 4.2 9414-09-17 Thu

A mentalista Cool 20:05 20:55 59,968 1.5 4.2 8912-09-17 Tue

A beavatott-sorozat: a huseges Cool 18:30 20:39 53,385 1.4 4.6 15416-09-17 Sat

Gyilkos elmek Cool 22:00 22:53 50,192 1.3 4.3 10914-09-17 Thu

Az etelmuvesz Cool 21:00 22:53 49,425 1.3 3.8 9415-09-17 Fri

Halalos fegyver Cool 21:00 21:54 46,149 1.2 3.3 7111-09-17 Mon

Doglott aktak Cool 23:00 23:54 45,083 1.1 5.3 13213-09-17 Wed

Cobra 11 Cool 14:30 15:25 40,806 1.0 9.0 10111-09-17 Mon

Eletmuvesz Cool 16:30 18:23 40,805 1.0 5.1 15516-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.4 3.2 5.6 4.6 104 80 128 963.8 83

Viasat3 2.5 3.0 1.9 2.6 109 139 80 1032.5 103

MOZI+ 3.5 3.0 4.1 3.6 109 98 121 993.4 98

Film Café 0.8 1.0 0.7 0.7 110 134 86 800.5 58

Video 6.6 5.6 7.7 8.5 147 131 163 1678.0 165

Paramount 1.6 1.4 1.8 1.5 112 105 120 921.4 90

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csucsformaban F+ 18:55 20:47 89,779 2.3 5.4 10417-09-17 Sun

Robotzsaru F+ 20:55 23:10 84,923 2.2 5.8 11617-09-17 Sun

Harry potter es a felver herceg Viasat3 15:49 18:44 75,820 1.9 6.3 17017-09-17 Sun

James bond: a quantum csendje MOZI+ 21:00 23:04 71,323 1.8 4.8 12317-09-17 Sun

A mestergyilkos F+ 19:00 20:52 70,669 1.8 5.8 9311-09-17 Mon

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csucsformaban F+ 18:55 20:47 89,779 2.3 5.4 10417-09-17 Sun

Robotzsaru F+ 20:55 23:10 84,923 2.2 5.8 11617-09-17 Sun

A mestergyilkos F+ 19:00 20:52 70,669 1.8 5.8 9311-09-17 Mon

Penge F+ 21:00 23:21 69,292 1.8 5.6 11515-09-17 Fri

Allj vagy jovok F+ 19:00 20:48 67,481 1.7 5.3 11116-09-17 Sat

A felaldozhatok 3. F+ 18:40 20:54 65,870 1.7 5.8 9615-09-17 Fri

A hivas F+ 19:00 20:47 64,696 1.6 5.4 12614-09-17 Thu

Fektelenul F+ 20:55 23:11 62,925 1.6 4.8 10113-09-17 Wed

Gyilkossagba hajszolva F+ 22:55 24:49 55,200 1.4 8.6 12112-09-17 Tue

A cipobuvolo F+ 20:55 22:48 53,365 1.4 3.8 11216-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.5 2.7 2.4 2.8 106 117 95 1022.7 134

Super TV2 3.4 3.8 3.0 3.7 90 105 74 863.6 114

AXN 0.8 0.8 0.9 0.8 59 55 62 510.8 64

Story4 1.0 1.2 0.7 0.8 60 78 42 450.9 70

Prime TV 1.7 2.3 1.1 1.6 91 129 55 771.9 123

Duna TV 1.8 2.0 1.5 1.4 25 31 20 181.9 33

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 89,144 2.3 6.4 7611-09-17 Mon

Showder klub RTL II 21:02 21:53 77,390 2.0 5.3 17014-09-17 Thu

Hegyi doktor - ujra rendel Duna TV 19:31 20:14 58,527 1.5 5.0 2615-09-17 Fri

Gasztroangyal Duna TV 16:25 17:17 54,168 1.4 6.8 4316-09-17 Sat

Amerikai pite Super TV2 21:00 22:52 51,842 1.3 3.7 16316-09-17 Sat

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 21:02 21:53 77,390 2.0 5.3 17014-09-17 Thu

Labdarugas RTL II 20:50 24:05 51,666 1.3 4.7 13114-09-17 Thu

Hirado RTL II 21:30 21:54 44,454 1.1 3.1 12813-09-17 Wed

Labdarugo merkozes - europa ligaRTL II 22:00 24:00 43,603 1.1 4.8 11414-09-17 Thu

A konyhafonok junior RTL II 20:30 21:25 40,195 1.0 2.8 10111-09-17 Mon

Baratok kozt RTL II 15:55 16:25 35,887 0.9 7.6 12211-09-17 Mon

A hang ereje RTL II 13:00 14:54 35,200 0.9 5.8 12316-09-17 Sat

Mi kell a nonek? RTL II 20:00 22:25 32,241 0.8 1.9 13517-09-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 12:50 13:43 31,885 0.8 3.6 11317-09-17 Sun

Saul fia RTL II 21:00 22:39 31,868 0.8 2.3 12216-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.8 0.7 0.8 0.7 90 89 91 750.9 124

Sorozat + 1.2 1.6 0.7 0.8 86 125 48 521.1 93

Story5 0.5 0.6 0.4 0.5 49 63 35 430.7 83

Viasat6 1.1 1.0 1.1 1.0 111 114 109 880.9 118

Humor+ 0.6 0.5 0.8 0.8 138 113 162 1510.6 174

RTL Gold 0.7 0.9 0.4 0.9 97 135 58 1101.1 178

Sony Max 0.1 0.1 0.1 0.1 37 54 19 510.1 45

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mumia Viasat6 12:55 15:18 47,350 1.2 4.9 13817-09-17 Sun

A mumia visszater Viasat6 20:59 23:25 41,180 1.0 2.9 13117-09-17 Sun

Gyilkos elmek Sorozat + 23:45 24:36 37,086 0.9 6.2 18013-09-17 Wed

Columbo Sorozat + 21:55 23:41 33,965 0.9 3.0 13913-09-17 Wed

A kod RTL+ 21:00 22:54 29,911 0.8 2.0 13217-09-17 Sun

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A kod RTL+ 21:00 22:54 29,911 0.8 2.0 13217-09-17 Sun

Hupikek torpikek RTL+ 15:00 15:25 23,926 0.6 5.5 15911-09-17 Mon

Benny hill-show RTL+ 18:50 19:24 22,444 0.6 2.4 10215-09-17 Fri

Winnetou - az ezust-to kincse RTL+ 21:00 22:49 20,100 0.5 1.4 8216-09-17 Sat

Knight rider RTL+ 19:00 19:55 17,617 0.4 1.1 13017-09-17 Sun

Spongya bob RTL+ 18:20 18:43 15,909 0.4 2.0 18415-09-17 Fri

A szupercsapat RTL+ 18:00 18:55 15,854 0.4 1.2 5617-09-17 Sun

Csengetett mylord? RTL+ 19:30 20:31 15,499 0.4 1.2 9514-09-17 Thu

Pokolba taszitva RTL+ 22:55 24:50 15,031 0.4 2.0 15416-09-17 Sat

A bajkevero RTL+ 19:15 20:53 13,651 0.3 1.0 8116-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.2 1.6 0.7 1.1 86 125 48 761.5 128

Fem3 0.5 0.5 0.4 0.5 102 124 80 1090.6 141

AMC 1.2 1.1 1.4 1.1 90 82 97 751.2 104

Story5 0.5 0.6 0.4 0.5 49 63 35 530.9 104

Izaura TV 0.9 1.4 0.4 1.4 50 77 22 681.7 107

RTL Gold 0.7 0.9 0.4 1.3 97 135 58 1700.8 134

Sony Max 0.1 0.1 0.1 0.2 37 54 19 780.1 60

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 23:45 24:36 37,086 0.9 6.2 18013-09-17 Wed

Columbo Sorozat + 21:55 23:41 33,965 0.9 3.0 13913-09-17 Wed

Esmeralda Izaura TV 21:00 21:53 32,917 0.8 2.2 7514-09-17 Thu

Paula es paulina Izaura TV 22:00 22:53 29,254 0.7 2.5 11914-09-17 Thu

Dr. csont Sorozat + 23:00 23:54 27,713 0.7 3.0 12216-09-17 Sat

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos elmek Sorozat + 23:45 24:36 37,086 0.9 6.2 18013-09-17 Wed

Columbo Sorozat + 21:55 23:41 33,965 0.9 3.0 13913-09-17 Wed

Dr. csont Sorozat + 23:00 23:54 27,713 0.7 3.0 12216-09-17 Sat

Cobra 11 Sorozat + 24:00 24:55 20,931 0.5 3.8 11016-09-17 Sat

Csi Sorozat + 20:55 21:49 19,423 0.5 1.4 8211-09-17 Mon

Miami helyszinelok Sorozat + 02:30 03:19 14,979 0.4 9.5 17914-09-17 Thu

Szulejman Sorozat + 18:55 21:49 14,075 0.4 1.1 7415-09-17 Fri

A midsomer gyilkossagok Sorozat + 03:25 05:14 8,977 0.2 7.7 17314-09-17 Thu

A szerelem foglyai Sorozat + 06:55 07:43 6,749 0.2 2.8 12211-09-17 Mon

Narancsvidek Sorozat + 06:00 06:49 4,692 0.1 2.5 20911-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 37

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 0.7 0.9 0.4 0.6 97 135 58 971.1 178

RTL+ 0.8 0.7 0.8 0.8 90 89 91 1080.9 124

RTL II 2.5 2.7 2.4 2.3 106 117 95 1062.7 134

Fem3 0.5 0.5 0.4 0.5 102 124 80 1090.5 132

Story4 1.0 1.2 0.7 1.1 60 78 42 770.9 70

Izaura TV 0.9 1.4 0.4 1.2 50 77 22 670.9 57

Sony Max 0.1 0.1 0.1 0.1 37 54 19 430.1 45

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 21:02 21:53 77,390 2.0 5.3 17014-09-17 Thu

Labdarugas RTL II 20:50 24:05 51,666 1.3 4.7 13114-09-17 Thu

Hirado RTL II 21:30 21:54 44,454 1.1 3.1 12813-09-17 Wed

Labdarugo merkozes - europa ligaRTL II 22:00 24:00 43,603 1.1 4.8 11414-09-17 Thu

A konyhafonok junior RTL II 20:30 21:25 40,195 1.0 2.8 10111-09-17 Mon

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:56 19,523 0.5 1.4 13415-09-17 Fri

1 perc es nyersz! RTL Gold 22:00 23:03 16,142 0.4 1.3 12613-09-17 Wed

Dr. toth RTL Gold 23:03 23:56 12,556 0.3 1.5 14413-09-17 Wed

A kod RTL Gold 19:55 20:54 12,526 0.3 0.9 11013-09-17 Wed

Portre RTL Gold 24:00 24:25 12,034 0.3 2.1 20813-09-17 Wed

Aniko show RTL Gold 15:00 15:55 11,839 0.3 1.1 10817-09-17 Sun

Legyen on is milliomos! RTL Gold 19:10 19:51 10,645 0.3 0.9 9216-09-17 Sat

Monika RTL Gold 16:00 16:52 8,943 0.2 1.9 9313-09-17 Wed

Balazs RTL Gold 15:00 15:52 8,805 0.2 2.2 9813-09-17 Wed

Gyertek at szombat este! RTL Gold 22:32 23:29 8,555 0.2 0.8 14016-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 37

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.7 0.8 0.5 50 60 75 400.9 99

Sláger TV 0.8 1.0 1.0 0.8 80 111 113 780.8 112

M3 1.0 1.1 1.2 0.9 64 81 93 591.2 111

Zenebutik 0.4 0.4 0.4 0.5 50 49 51 510.7 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Veszhelyzet M3 20:39 21:21 49,881 1.3 3.4 12014-09-17 Thu

Eletkepek M3 19:53 20:27 45,371 1.2 3.4 9311-09-17 Mon

Szeszelyes evszakok M3 18:57 19:49 20,127 0.5 1.3 5217-09-17 Sun

Presszo M3 21:29 22:19 19,165 0.5 1.4 15714-09-17 Thu

Hazibuli attilaval Muzsika TV 12:32 13:24 18,665 0.5 2.2 11817-09-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 12:32 13:24 18,665 0.5 2.2 11817-09-17 Sun

Felvideki mulatos show Muzsika TV 12:00 12:28 17,541 0.4 2.3 17017-09-17 Sun

Magyar lovas szinhaz Muzsika TV 11:30 11:56 12,562 0.3 1.8 10117-09-17 Sun

Nagyfroccs Muzsika TV 15:59 16:55 11,555 0.3 1.0 5117-09-17 Sun

Zenes randevu Muzsika TV 20:00 20:55 10,344 0.3 0.7 8212-09-17 Tue

Kivansagpercek Muzsika TV 14:30 15:25 10,299 0.3 2.3 6015-09-17 Fri

Klippek Muzsika TV 16:30 16:55 10,242 0.3 1.6 11012-09-17 Tue

Muzsika tv - roadshow Muzsika TV 19:00 19:56 9,911 0.3 0.9 6216-09-17 Sat

Fredy show Muzsika TV 13:30 14:25 9,743 0.2 2.4 6715-09-17 Fri

Dallamokon at Muzsika TV 22:00 22:55 9,191 0.2 0.7 6513-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 37

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.7 5.5 4.0 4.0 149 200 169 1853.0 155

Cool 3.4 3.0 3.1 2.5 90 53 63 564.1 101

Viasat3 2.5 0.8 2.0 1.7 109 23 69 653.5 143

Story4 1.0 0.3 1.1 0.7 60 11 51 390.9 52

AXN 0.8 0.4 0.7 1.0 59 20 36 610.6 41

Super TV2 3.4 6.0 4.7 3.5 90 105 96 783.8 94

RTL II 2.5 1.9 2.9 2.7 106 51 92 952.8 110

Humor+ 0.6 0.7 0.9 1.1 138 98 157 2020.5 99

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuzgyuru Cool 16:30 18:52 93,889 2.4 7.7 16817-09-17 Sun

Joban rosszban Super TV2 20:15 20:59 89,144 2.3 6.4 7611-09-17 Mon

Showder klub RTL II 21:02 21:53 77,390 2.0 5.3 17014-09-17 Thu

Harry potter es a felver herceg Viasat3 15:49 18:44 75,820 1.9 6.3 17017-09-17 Sun

Agymenok Comedy Central 20:00 20:29 67,639 1.7 5.1 19214-09-17 Thu

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:00 20:29 67,639 1.7 5.1 19214-09-17 Thu

Family guy Comedy Central 22:31 23:00 58,974 1.5 5.3 19915-09-17 Fri

Dombovari istvan: 120021 gramm Comedy Central 20:30 22:01 49,854 1.3 3.6 12115-09-17 Fri

Modern csalad Comedy Central 10:30 10:58 47,507 1.2 6.6 20717-09-17 Sun

Amerika huangjai Comedy Central 21:30 21:59 47,064 1.2 3.4 21711-09-17 Mon

Brickleberry Comedy Central 23:30 24:00 41,403 1.1 6.2 20612-09-17 Tue

Megrekedve Comedy Central 21:00 21:29 39,149 1.0 2.7 15014-09-17 Thu

Bob burgerfalodaja Comedy Central 21:30 21:59 36,714 0.9 2.5 18614-09-17 Thu

South park Comedy Central 24:00 24:30 36,702 0.9 6.7 20417-09-17 Sun

Anyam borogass Comedy Central 12:30 12:59 31,557 0.8 3.8 18817-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 37

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.6 1.4 1.4 1.8 112 93 105 1201.4 90

AMC 1.2 1.1 1.1 1.4 90 75 82 971.2 80

Film Cafe 0.8 0.9 1.0 0.7 110 108 134 860.5 58

Film Mania 0.1 0.1 0.1 0.2 45 21 31 590.1 32

Sony Movie Channel0.1 0.0 0.0 0.1 77 19 32 1220.1 85

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az elveszett frigylada Paramount 21:01 23:19 63,589 1.6 5.2 16111-09-17 Mon

Ace ventura 2. - hiv a termeszet Paramount 16:51 18:38 31,007 0.8 5.1 16413-09-17 Wed

Star trek Paramount 18:21 20:48 26,549 0.7 2.2 12612-09-17 Tue

Robin hood a tolvajok fejedelme Paramount 17:56 20:49 25,602 0.7 2.5 10211-09-17 Mon

Micimacko Paramount 13:41 15:08 23,958 0.6 3.8 14016-09-17 Sat

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az elveszett frigylada Paramount 21:01 23:19 63,589 1.6 5.2 16111-09-17 Mon

Ace ventura 2. - hiv a termeszet Paramount 16:51 18:38 31,007 0.8 5.1 16413-09-17 Wed

Star trek Paramount 18:21 20:48 26,549 0.7 2.2 12612-09-17 Tue

Robin hood a tolvajok fejedelme Paramount 17:56 20:49 25,602 0.7 2.5 10211-09-17 Mon

Micimacko Paramount 13:41 15:08 23,958 0.6 3.8 14016-09-17 Sat

48 ora Paramount 23:27 25:20 23,942 0.6 5.1 13311-09-17 Mon

Beverly hills-i zsaru Paramount 23:22 25:24 23,257 0.6 4.8 11714-09-17 Thu

Lara croft - tomb raider 2. Paramount 21:00 23:14 21,995 0.6 1.8 8414-09-17 Thu

Csao lizzie! Paramount 16:42 18:21 17,745 0.5 2.7 12115-09-17 Fri

Beethoven 3. Paramount 13:42 15:37 17,550 0.4 3.9 16011-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 37

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.2 0.1 0.2 0.3 81 28 90 1020.1 61

Viasat6 1.1 1.0 0.9 1.1 111 79 81 1091.0 114

AXN 0.8 0.7 1.0 0.9 59 36 61 620.8 55

Prime TV 1.7 1.6 1.0 1.1 91 68 44 552.3 129

FOX 0.7 1.0 0.5 0.4 145 143 84 651.1 225

Discovery Channel 1.3 0.8 1.4 1.7 111 54 101 1390.9 83

Sony Max 0.1 0.0 0.1 0.1 37 13 25 190.1 54

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hat nap het ejszaka Prime TV 21:00 23:00 50,447 1.3 3.4 10917-09-17 Sun

A mumia Viasat6 12:55 15:18 47,350 1.2 4.9 13817-09-17 Sun

A mumia visszater Viasat6 20:59 23:25 41,180 1.0 2.9 13117-09-17 Sun

Az 50 elso randi Prime TV 18:55 20:51 40,315 1.0 2.4 11717-09-17 Sun

Hogyan csinaljak? Discovery Channel 19:30 19:57 38,332 1.0 3.1 14512-09-17 Tue

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 11:00 11:59 10,147 0.3 1.4 15417-09-17 Sun

Jeglovagok RTL Spike 14:00 14:55 8,346 0.2 0.8 17117-09-17 Sun

Vampirnaplok RTL Spike 22:00 22:54 6,651 0.2 0.6 22212-09-17 Tue

A galaxis orzoi RTL Spike 09:30 09:58 5,438 0.1 1.2 22216-09-17 Sat

Rohamjarorok RTL Spike 13:01 13:54 5,102 0.1 0.6 5617-09-17 Sun

Star wars: lazadok RTL Spike 10:00 10:26 4,668 0.1 0.7 7717-09-17 Sun

Pokember elkepeszto kalandjai RTL Spike 15:00 15:25 4,525 0.1 1.0 10715-09-17 Fri

Playback parbaj RTL Spike 19:00 19:36 4,400 0.1 0.5 20314-09-17 Thu

Pumpedek RTL Spike 22:00 22:29 4,109 0.1 0.3 8015-09-17 Fri

Cyborg - a robotno RTL Spike 24:00 25:59 3,776 0.1 1.0 21517-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 37

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.8 1.3 0.4 0.7 474 386 167 2390.5 187

Music Channel 0.6 0.3 0.2 0.2 362 227 202 1280.2 191

Muzsika TV 0.3 0.9 0.6 0.6 16 59 50 400.7 53

Sláger TV 0.9 1.1 0.8 0.9 57 85 80 780.9 83

Zenebutik 0.4 0.4 0.4 0.3 33 33 50 250.3 36

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva backstage Viva 10:00 10:51 12,226 0.7 6.4 35616-09-17 Sat

Klip Viva 10:51 11:00 12,071 0.7 5.7 52216-09-17 Sat

Klippek Muzsika TV 18:00 18:51 9,115 0.5 3.8 18611-09-17 Mon

Kedvenceink kedvencei Zenebutik 11:00 11:50 8,952 0.5 3.8 15117-09-17 Sun

Mulattato Zenebutik 10:00 10:54 8,832 0.5 4.0 16917-09-17 Sun

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva backstage Viva 10:00 10:51 12,226 0.7 6.4 35616-09-17 Sat

Klip Viva 10:51 11:00 12,071 0.7 5.7 52216-09-17 Sat

Kamureg Viva 11:00 11:53 8,369 0.5 8.1 52213-09-17 Wed

Bekerdezel Viva 09:00 09:30 7,536 0.5 10.1 41411-09-17 Mon

Viva beatz Viva 22:05 23:05 7,108 0.4 2.0 51417-09-17 Sun

Mtv vidiots Viva 10:32 11:00 6,199 0.4 6.6 52213-09-17 Wed

A masik nem Viva 21:00 21:33 5,818 0.3 1.2 50117-09-17 Sun

Best of... Viva 10:02 10:32 5,801 0.3 6.2 46413-09-17 Wed

Hack viva Viva 10:01 10:27 5,628 0.3 4.7 52215-09-17 Fri

Viva chart show Viva 23:05 24:44 5,205 0.3 2.3 52217-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 37

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 7.8 1.3 0.9 2.1 506 127 75 1111.6 97

Cartoon Network 7.3 0.5 0.5 1.5 624 70 51 1070.4 33

MiniMax 3.9 1.5 0.6 1.7 389 227 78 1401.2 115

Disney Channel 5.2 1.0 0.6 1.1 531 161 70 940.5 52

M2 7.6 3.4 1.6 1.4 314 216 84 472.0 77

Nick JR 4.1 2.3 0.9 0.3 376 332 105 190.8 67

Kiwi TV 0.6 0.3 0.1 0.0 387 303 104 100.0 11

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dr. plussi M2 09:42 10:05 46,809 4.9 18.6 47116-09-17 Sat

Gumimacik M2 16:41 17:03 43,945 4.6 18.1 34117-09-17 Sun

Dzsungelbanda - mentes indul M2 11:46 11:57 41,463 4.4 16.6 52516-09-17 Sat

Jake es sohaorszag kalozai M2 18:25 18:48 41,552 4.4 17.4 49712-09-17 Tue

Dino dan M2 10:07 10:29 40,821 4.3 16.8 46116-09-17 Sat

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 20:47 21:08 35,551 3.7 12.1 54215-09-17 Fri

Bunsen aki szorny! Nickelodeon 20:25 20:47 34,585 3.7 12.2 68716-09-17 Sat

Tunderi keresztszulok Nickelodeon 11:28 12:11 33,295 3.5 13.9 56516-09-17 Sat

Alvinnn!!! es a mokusok Nickelodeon 09:52 10:15 28,763 3.0 11.5 45416-09-17 Sat

Mancs orjarat Nickelodeon 06:14 06:25 28,652 3.0 31.1 60312-09-17 Tue

Lang es a szuperverdak Nickelodeon 06:26 06:47 26,757 2.8 19.7 48412-09-17 Tue

A legboszibb boszik Nickelodeon 20:19 20:41 26,402 2.8 9.1 54915-09-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:17 25,504 2.7 8.5 61214-09-17 Thu

Veszelyes henry Nickelodeon 13:41 14:03 24,259 2.6 14.4 63316-09-17 Sat

Game shakers Nickelodeon 14:08 14:30 22,417 2.4 10.4 69917-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 37

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 4.1 2.3 0.9 2.0 376 332 105 2181.2 165

Nickelodeon 7.8 1.3 0.9 1.1 506 127 75 850.8 75

Cartoon Network 7.3 0.5 0.5 0.4 624 70 51 420.3 39

MiniMax 3.9 1.5 0.6 1.0 389 227 78 1160.6 98

Disney Channel 5.2 1.0 0.6 1.2 531 161 70 1370.6 96

M2 7.6 3.4 1.6 2.3 314 216 84 1121.9 119

Kiwi TV 0.6 0.3 0.1 0.3 387 303 104 2070.2 162

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dr. plussi M2 09:42 10:05 46,809 4.9 18.6 47116-09-17 Sat

Gumimacik M2 16:41 17:03 43,945 4.6 18.1 34117-09-17 Sun

Dzsungelbanda - mentes indul M2 11:46 11:57 41,463 4.4 16.6 52516-09-17 Sat

Jake es sohaorszag kalozai M2 18:25 18:48 41,552 4.4 17.4 49712-09-17 Tue

Dino dan M2 10:07 10:29 40,821 4.3 16.8 46116-09-17 Sat

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Mancs orjarat Nick JR 16:59 17:21 28,340 3.0 17.7 63415-09-17 Fri

Nella a hercegno lovag Nick JR 16:35 16:56 28,340 3.0 19.7 62115-09-17 Fri

Shimmer es shine Nick JR 10:30 10:52 26,398 2.8 10.6 62716-09-17 Sat

Beci es reci Nick JR 10:52 11:12 22,045 2.3 8.5 61716-09-17 Sat

Rusty rendbe hozza Nick JR 17:46 17:57 20,061 2.1 10.5 66215-09-17 Fri

Bubi guppik Nick JR 08:50 09:13 19,563 2.1 8.1 63116-09-17 Sat

Dora a felfedezo Nick JR 18:24 18:47 19,289 2.0 8.5 54311-09-17 Mon

Lang es a szuperverdak Nick JR 17:24 17:45 18,976 2.0 9.9 68415-09-17 Fri

Fresh beat - a kemcsapat Nick JR 09:40 10:02 17,288 1.8 6.9 52916-09-17 Sat

Ben es holly apro kiralysaga Nick JR 09:16 09:36 14,940 1.6 6.2 57116-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 37

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 5.8 2.6 1.6 1.3 389 227 116 971.0 73

Nickelodeon 8.0 1.6 1.4 1.0 491 131 89 691.2 81

Nick JR 4.8 3.2 2.6 1.7 373 323 217 1550.9 74

Cartoon Network 7.3 0.8 0.6 0.5 577 88 50 491.5 129

Disney Channel 6.3 1.6 1.7 1.1 545 183 156 1120.8 78

M2 11.1 5.3 3.3 3.2 349 219 111 1142.1 71

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Dr. plussi M2 09:42 10:05 46,809 4.9 18.6 47116-09-17 Sat

Gumimacik M2 16:41 17:03 43,945 4.6 18.1 34117-09-17 Sun

Dzsungelbanda - mentes indul M2 11:46 11:57 41,463 4.4 16.6 52516-09-17 Sat

Jake es sohaorszag kalozai M2 18:25 18:48 41,552 4.4 17.4 49712-09-17 Tue

Dino dan M2 10:07 10:29 40,821 4.3 16.8 46116-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 37

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.2 1.4 1.1 1.4 90 97 82 1131.2 80

Story4 1.0 0.7 1.2 1.1 60 42 78 771.0 60

Story5 0.5 0.4 0.6 0.6 49 35 63 720.4 36

Paramount 1.6 1.8 1.4 1.7 112 120 105 1321.4 90

Film Cafe 0.8 0.7 1.0 0.8 110 86 134 1200.5 58

AXN 0.8 0.9 0.8 1.2 59 62 55 950.8 53

Sony Movie Channel0.1 0.1 0.0 0.1 77 122 32 1170.1 85

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es az elveszett frigylada Paramount 21:01 23:19 63,589 1.6 5.2 16111-09-17 Mon

Ace ventura 2. - hiv a termeszet Paramount 16:51 18:38 31,007 0.8 5.1 16413-09-17 Wed

Agatha christie: poirot Story4 20:00 22:11 26,676 0.7 1.9 7216-09-17 Sat

Star trek Paramount 18:21 20:48 26,549 0.7 2.2 12612-09-17 Tue

Heartland Story4 10:30 11:23 25,756 0.7 8.0 11012-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 37

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 1.0 1.0 110 86 134 1500.8 135

Film Mania 0.1 0.2 0.1 0.2 45 59 31 830.1 43

RTL+ 0.8 0.8 0.7 0.8 90 91 89 1050.9 124

Paramount 1.6 1.8 1.4 1.7 112 120 105 1341.6 138

FOX 0.7 0.4 1.1 1.0 145 65 225 2180.8 200

GALAXY TV 0.3 0.1 0.5 0.6 44 18 70 980.4 75

Sony Movie Channel0.1 0.1 0.0 0.1 77 122 32 990.0 66

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Indiana jones es az elveszett frigylada Paramount 21:01 23:19 63,589 1.6 5.2 16111-09-17 Mon

A grace klinika FOX 13:35 14:28 32,791 0.8 7.9 21615-09-17 Fri

Ace ventura 2. - hiv a termeszet Paramount 16:51 18:38 31,007 0.8 5.1 16413-09-17 Wed

A kod RTL+ 21:00 22:54 29,911 0.8 2.0 13217-09-17 Sun

Star trek Paramount 18:21 20:48 26,549 0.7 2.2 12612-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 37

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.1 0.2 0.1 0.3 45 59 31 1080.2 85

Film Cafe 0.8 0.7 1.0 0.4 110 86 134 570.8 120

RTL+ 0.8 0.8 0.7 0.6 90 91 89 640.8 108

Paramount 1.6 1.8 1.4 1.1 112 120 105 741.7 132

FOX 0.7 0.4 1.1 0.2 145 65 225 430.6 137

GALAXY TV 0.3 0.1 0.5 0.3 44 18 70 410.4 62

Sony Movie Channel0.1 0.1 0.0 0.1 77 122 32 1370.1 117

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Indiana jones es az elveszett frigylada Paramount 21:01 23:19 63,589 1.6 5.2 16111-09-17 Mon

A grace klinika FOX 13:35 14:28 32,791 0.8 7.9 21615-09-17 Fri

Ace ventura 2. - hiv a termeszet Paramount 16:51 18:38 31,007 0.8 5.1 16413-09-17 Wed

A kod RTL+ 21:00 22:54 29,911 0.8 2.0 13217-09-17 Sun

Star trek Paramount 18:21 20:48 26,549 0.7 2.2 12612-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 37

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.9 1.4 0.4 0.9 101 154 48 950.8 82

Discovery Channel 1.3 1.7 0.9 1.3 111 139 83 1041.1 90

National Geographic 1.0 1.5 0.4 1.1 98 148 48 1021.0 93

NAT GEO WILD 0.4 0.5 0.2 0.4 80 106 54 710.4 86

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:57 38,332 1.0 3.1 14512-09-17 Tue

A kovetkezo egymillio ev National Geographic 21:00 21:58 31,271 0.8 2.1 18614-09-17 Thu

Hogyan keszult: ujrahasznositva Discovery Channel 23:30 23:57 30,588 0.8 4.6 16112-09-17 Tue

Hogyan keszult? Discovery Channel 19:00 19:27 28,767 0.7 2.6 14712-09-17 Tue

Hitler nepirto gepezete National Geographic 22:00 22:59 27,292 0.7 2.4 12112-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 37

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.2 94 131 126 570.3 102

LifeTv 0.8 1.0 0.7 0.6 137 171 148 1041.0 150

TLC 0.9 1.1 1.0 0.7 115 147 151 820.9 111

ID Xtra 0.7 0.9 0.8 0.5 98 135 125 600.6 81

Fem3 0.5 0.5 0.6 0.4 102 124 141 800.3 64

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bizarr veszhelyzetek TLC 22:00 22:56 22,841 0.6 1.8 14013-09-17 Wed

Eletmento egy ora TLC 21:00 21:57 18,934 0.5 1.3 14413-09-17 Wed

Sotet titkok a mocsarbol ID Xtra 11:00 11:56 18,814 0.5 2.6 19717-09-17 Sun

Tulsulyos kisemberek TLC 21:00 21:57 18,524 0.5 1.3 9814-09-17 Thu

Harom honap mulva eskuvo - boldogan elteTLC 20:00 20:57 16,563 0.4 0.9 14717-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 37

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.7 1.0 1.1 0.4 77 85 113 411.2 123

M4 SPORT 2.6 3.3 3.9 1.3 75 82 109 404.5 131

Sport2 0.5 1.1 0.9 0.2 80 134 131 291.0 140

SPILERTV 0.2 0.3 0.4 0.1 110 124 182 370.3 147

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:55 16:26 142,040 7.2 25.2 12017-09-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:32 130,213 6.6 23.6 12017-09-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:38 22:37 104,870 5.3 15.3 12612-09-17 Tue

Studio M4 SPORT 21:40 21:47 89,017 4.5 12.5 12712-09-17 Tue

Forma-1 idomero edzes M4 SPORT 14:57 16:09 88,880 4.5 26.8 10516-09-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaSport1 20:40 22:38 50,955 2.6 7.4 17313-09-17 Wed

Studio Sport1 22:45 22:57 42,206 2.1 6.7 22113-09-17 Wed

Labdarugas Sport1 20:00 22:57 41,703 2.1 6.2 17913-09-17 Wed

Ferfi kezilabda merkozes - bajnokok ligaSport1 19:24 21:03 23,389 1.2 2.8 11217-09-17 Sun

Kezilabda Sport1 19:00 21:22 17,856 0.9 2.2 10717-09-17 Sun

Amerikai futball merkozes - nfl Sport1 22:24 25:59 12,828 0.6 3.5 32217-09-17 Sun

Amerikai futball Sport1 22:22 25:59 12,772 0.6 3.5 32317-09-17 Sun

Labdarugo merkozes - spanyol bajnoksagSport1 20:44 22:38 10,319 0.5 1.6 17916-09-17 Sat

Harmadik felido Sport1 20:00 21:55 10,120 0.5 1.5 18011-09-17 Mon

Nfl - game day amerikai futball Sport1 11:30 11:56 7,728 0.4 3.5 37316-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 37

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 1.1 1.0 0.2 80 134 136 291.0 140

M4 SPORT 2.6 3.3 3.9 1.3 75 82 109 404.5 131

Sport1 0.7 1.0 1.2 0.4 77 85 116 411.2 123

SPILERTV 0.2 0.3 0.4 0.1 110 124 182 370.3 147

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:55 16:26 142,040 7.2 25.2 12017-09-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:32 130,213 6.6 23.6 12017-09-17 Sun

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:38 22:37 104,870 5.3 15.3 12612-09-17 Tue

Studio M4 SPORT 21:40 21:47 89,017 4.5 12.5 12712-09-17 Tue

Forma-1 idomero edzes M4 SPORT 14:57 16:09 88,880 4.5 26.8 10516-09-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:42 22:43 46,866 2.4 5.7 15717-09-17 Sun

Labdarugas Sport2 20:42 22:44 46,647 2.4 5.7 15717-09-17 Sun

Labdarugo merkozes - bajnokok ligajaSport2 20:40 22:40 12,621 0.6 1.8 10313-09-17 Wed

Sportverda Sport2 18:15 18:27 9,242 0.5 2.4 9916-09-17 Sat

Amerikai futball merkozes - nfl Sport2 19:33 22:47 8,941 0.5 1.4 36811-09-17 Mon

Amerikai futball Sport2 19:30 22:48 8,837 0.4 1.4 36811-09-17 Mon

Heti helyzet Sport2 09:00 09:52 8,695 0.4 4.4 40016-09-17 Sat

Arany pillanatok Sport2 22:18 22:29 7,065 0.4 1.2 12115-09-17 Fri

Nfl - game day amerikai futball Sport2 18:15 18:42 5,787 0.3 0.9 29417-09-17 Sun

Ufc fight night Sport2 22:52 25:15 5,103 0.3 1.4 13517-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 37

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.5 0.2 47 55 115 400.2 47

Chili TV 0.2 0.1 0.2 0.2 65 51 69 790.2 84

TLC 0.9 1.1 1.0 0.7 115 147 151 821.0 153

Fem3 0.5 0.5 0.6 0.4 102 124 141 800.5 132

RTL Gold 0.7 0.9 0.8 0.4 97 135 134 581.1 178

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bizarr veszhelyzetek TLC 22:00 22:56 22,841 0.6 1.8 14013-09-17 Wed

A szef RTL Gold 21:00 21:56 19,523 0.5 1.4 13415-09-17 Fri

Eletmento egy ora TLC 21:00 21:57 18,934 0.5 1.3 14413-09-17 Wed

Tulsulyos kisemberek TLC 21:00 21:57 18,524 0.5 1.3 9814-09-17 Thu

Harom honap mulva eskuvo - boldogan elteTLC 20:00 20:57 16,563 0.4 0.9 14717-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 37

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.8 0.9 1.0 0.6 137 135 171 1040.8 168

TLC 0.9 1.2 1.1 0.7 115 148 147 821.0 153

ID Xtra 0.7 0.8 0.9 0.5 98 106 135 600.8 136

Story5 0.5 0.5 0.6 0.4 49 53 63 350.7 83

TV Paprika 0.3 0.2 0.3 0.2 47 37 55 400.2 47

Spektrum Home 0.3 0.2 0.4 0.2 94 46 131 570.4 145

Fem3 0.5 0.5 0.5 0.4 102 109 124 800.5 132

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bizarr veszhelyzetek TLC 22:00 22:56 22,841 0.6 1.8 14013-09-17 Wed

Eletmento egy ora TLC 21:00 21:57 18,934 0.5 1.3 14413-09-17 Wed

Sotet titkok a mocsarbol ID Xtra 11:00 11:56 18,814 0.5 2.6 19717-09-17 Sun

Tulsulyos kisemberek TLC 21:00 21:57 18,524 0.5 1.3 9814-09-17 Thu

Gyilkos sorok Story5 22:10 23:07 17,056 0.4 1.4 7113-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 37

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.1 0.2 56 41 28 700.1 55

Spektrum 0.9 0.4 1.2 1.4 101 48 116 1540.7 96

National Geographic 1.0 0.4 1.1 1.5 98 48 94 1480.8 105

NAT GEO WILD 0.4 0.2 0.6 0.5 80 54 110 1060.3 72

DoQ 0.2 0.2 0.1 0.3 89 71 22 1070.1 41

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A kovetkezo egymillio ev National Geographic 21:00 21:58 31,271 0.8 2.1 18614-09-17 Thu

Hitler nepirto gepezete National Geographic 22:00 22:59 27,292 0.7 2.4 12112-09-17 Tue

Zsarnokok National Geographic 23:01 23:57 22,819 0.6 3.1 10612-09-17 Tue

Apokalipszis: a verduni csata National Geographic 24:00 24:56 20,960 0.5 3.9 15115-09-17 Fri

Szokes a naci halaltaborbol National Geographic 22:02 22:58 20,151 0.5 1.8 15614-09-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


