
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 36

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.7 4.2 2.5 0.8 1.0 1.1 0.6Aug 2017

D
A

TE
G

R
O

U
P

3.5 4.7 2.4 0.8 1.1 1.0 0.5Week 32

P
re

se
n

t

4.2 3.8 2.3 1.0 0.9 0.9 0.5Week 33

D
A

TE
G

R
O

U
P

4.0 4.3 2.3 0.7 1.1 1.3 0.5Week 34

D
A

TE
G

R
O

U
P

3.3 4.3 2.5 0.7 1.1 1.1 0.6Week 35

D
A

TE
G

R
O

U
P

3.8 4.5 2.4 0.9 1.3 1.1 0.6Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 36

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

2.9 1.2 0.4 1.2 11.4 2.9 6.4Jul 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.4 0.9 11.8 4.2 8.2Aug 2017

D
A

TE
G

R
O

U
P

3.3 1.1 0.4 0.4 12.1 5.0 7.5Week 32

P
re

se
n

t

3.1 1.2 0.3 1.0 12.0 3.5 8.0Week 33

D
A

TE
G

R
O

U
P

3.3 1.2 0.4 1.6 11.6 3.9 9.2Week 34

D
A

TE
G

R
O

U
P

2.8 2.4 0.5 0.9 10.6 4.3 7.6Week 35

D
A

TE
G

R
O

U
P

3.2 1.8 0.2 0.9 8.5 3.9 6.8Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 36

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.2 0.4 0.3Jul 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.3 0.9 0.3Aug 2017

D
A

TE
G

R
O

U
P

1.2 0.6 0.2 0.9 0.2 0.7 0.3Week 32

P
re

se
n

t

1.2 0.7 0.1 0.9 0.5 1.2 0.4Week 33

D
A

TE
G

R
O

U
P

1.2 0.7 0.3 1.0 0.2 0.9 0.5Week 34

D
A

TE
G

R
O

U
P

1.1 1.1 0.2 0.8 0.2 0.9 0.4Week 35

D
A

TE
G

R
O

U
P

0.9 0.9 0.2 0.8 0.3 1.0 0.6Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 36

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.2 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 32

P
re

se
n

t

0.3 0.4 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 33

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

0.2 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 35

D
A

TE
G

R
O

U
P

0.2 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 36

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.2 0.1Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.1 0.1Week 32

P
re

se
n

t

0.6 0.5 0.3 0.1 0.1 0.1 0.1Week 33

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.2 0.2 0.1Week 34

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.2 0.2 0.1Week 35

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.2 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 36

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.7 0.4 1.0Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Aug 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.0 1.9 0.8 1.2Week 32

P
re

se
n

t

0.4 0.2 0.0 0.1 2.0 0.6 1.3Week 33

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.2 1.8 0.6 1.5Week 34

D
A

TE
G

R
O

U
P

0.4 0.3 0.1 0.1 1.8 0.7 1.4Week 35

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 1.1 0.5 0.8Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 36

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016
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A

TE
G
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O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G
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O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A
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G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G
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O
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P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017
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O
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0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017
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A
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0.2 0.1 0.0 0.1 0.0 0.1 0.0Jul 2017
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A
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0.2 0.1 0.0 0.1 0.0 0.1 0.0Aug 2017
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O
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P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 32

P
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se
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0.2 0.1 0.0 0.1 0.1 0.2 0.0Week 33

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Week 34

D
A
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G
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O

U
P

0.2 0.2 0.0 0.1 0.0 0.1 0.1Week 35

D
A
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G
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O
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P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 36

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 32

P
re

se
n

t

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 33

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 35

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 36

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.8 4.2 3.4 3.6 90 105 75 733.7 81

Viasat3 3.0 3.5 2.4 3.4 114 142 86 1132.9 104

AXN 1.0 1.1 0.9 0.9 69 78 59 501.0 65

Story TV 0.9 1.2 0.5 0.8 58 83 33 451.0 60

Comedy Central 3.2 2.6 3.9 4.1 162 141 182 1793.7 174

RTL II 2.3 2.7 1.9 2.5 100 123 78 922.4 95

Prime TV 1.6 1.9 1.2 1.8 94 120 68 921.4 79

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:54 71,919 1.8 5.0 9006-09-17 Wed

Gyilkos elmek Cool 22:00 22:53 70,572 1.8 6.0 12307-09-17 Thu

Agymenok Comedy Central 20:00 20:29 68,422 1.7 5.1 16406-09-17 Wed

A mentalista Cool 20:05 20:56 65,661 1.7 5.3 9408-09-17 Fri

Family guy Comedy Central 22:30 22:59 64,285 1.6 6.1 19206-09-17 Wed

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:54 71,919 1.8 5.0 9006-09-17 Wed

Gyilkos elmek Cool 22:00 22:53 70,572 1.8 6.0 12307-09-17 Thu

A mentalista Cool 20:05 20:56 65,661 1.7 5.3 9408-09-17 Fri

Twilight saga - hajnalhasadas 2. Cool 21:00 23:06 50,470 1.3 4.2 12808-09-17 Fri

Rosewood Cool 19:10 20:01 47,976 1.2 4.1 9306-09-17 Wed

Godzilla Cool 16:40 18:54 46,721 1.2 4.8 13010-09-17 Sun

Gyilkos ugyek Cool 17:20 18:10 44,708 1.1 6.5 9604-09-17 Mon

Valotarsak Cool 22:05 23:01 44,664 1.1 3.7 16710-09-17 Sun

Csi Cool 23:00 23:54 44,160 1.1 6.0 11405-09-17 Tue

Doglott aktak Cool 18:15 19:06 41,491 1.1 5.3 10308-09-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.5 3.6 5.6 5.0 103 88 119 1014.2 89

Viasat3 3.0 3.5 2.4 3.4 114 142 86 1132.9 104

MOZI+ 3.8 3.2 4.4 3.8 106 97 115 943.5 92

Film Café 0.9 0.9 0.9 0.9 80 83 76 740.7 60

Video 6.1 4.9 7.4 7.6 144 125 163 1587.4 164

Paramount 1.8 1.7 1.9 1.7 105 104 105 871.3 74

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mestergyilkos F+ 21:00 22:53 122,579 3.1 8.5 9710-09-17 Sun

A felaldozhatok 2. F+ 21:00 22:53 102,387 2.6 7.9 12307-09-17 Thu

Oscar F+ 16:55 18:52 83,378 2.1 8.5 12610-09-17 Sun

Veres jatek MOZI+ 18:59 20:52 76,868 2.0 6.1 11407-09-17 Thu

A villamtolvaj - percy jackson es az oliMOZI+ 16:19 18:44 74,060 1.9 9.6 16509-09-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mestergyilkos F+ 21:00 22:53 122,579 3.1 8.5 9710-09-17 Sun

A felaldozhatok 2. F+ 21:00 22:53 102,387 2.6 7.9 12307-09-17 Thu

Oscar F+ 16:55 18:52 83,378 2.1 8.5 12610-09-17 Sun

Men in black - sotet zsaruk F+ 19:00 20:51 72,327 1.8 5.0 11910-09-17 Sun

A fold invazioja - csata: los angelesF+ 20:55 23:10 63,471 1.6 5.3 11208-09-17 Fri

Az utolso boszorkanyvadasz F+ 19:00 20:54 59,366 1.5 4.8 12605-09-17 Tue

November man F+ 23:00 25:02 56,287 1.4 8.4 10210-09-17 Sun

Tokos csaj F+ 14:55 16:48 55,709 1.4 6.8 11610-09-17 Sun

Tamadas a feher haz ellen 2. - london osF+ 19:00 20:52 54,820 1.4 4.4 10807-09-17 Thu

District 9 F+ 25:15 25:59 49,391 1.3 12.0 16409-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.3 2.7 1.9 2.5 100 123 78 922.3 122

Super TV2 3.0 3.3 2.7 3.3 83 97 68 783.2 106

AXN 1.0 1.1 0.9 0.9 69 78 59 501.0 81

Story4 0.9 1.2 0.5 0.8 58 83 33 450.8 61

Prime TV 1.6 1.9 1.2 1.8 94 120 68 921.6 112

Duna TV 1.5 1.9 1.1 1.2 23 31 15 151.6 30

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 105,507 2.7 7.2 8504-09-17 Mon

Csajok pasik balaton... Super TV2 21:00 22:15 54,691 1.4 3.9 13705-09-17 Tue

A szallito 2. Super TV2 21:00 22:45 49,350 1.3 3.4 13910-09-17 Sun

Showder klub RTL II 22:00 22:50 45,754 1.2 3.9 10308-09-17 Fri

A konyhafonok junior RTL II 20:30 21:24 44,461 1.1 3.0 11404-09-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 22:00 22:50 45,754 1.2 3.9 10308-09-17 Fri

A konyhafonok junior RTL II 20:30 21:24 44,461 1.1 3.0 11404-09-17 Mon

A gyanu arnyekaban RTL II 18:30 19:23 39,398 1.0 4.3 14304-09-17 Mon

Hirado RTL II 21:30 21:54 38,580 1.0 2.8 14706-09-17 Wed

Baratok kozt RTL II 23:00 23:30 34,673 0.9 4.0 11107-09-17 Thu

Valentin - nap RTL II 20:00 22:20 29,511 0.8 1.9 8610-09-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 17:30 18:25 29,328 0.7 4.1 12405-09-17 Tue

Tucatjaval olcsobb 2 RTL II 18:10 19:51 28,746 0.7 2.4 13710-09-17 Sun

Gordon ramsay - a konyha ordogeRTL II 16:30 17:23 28,094 0.7 4.9 13804-09-17 Mon

Segitseg bajban vagyok! - a pszichologusRTL II 14:10 15:03 25,708 0.7 3.3 9610-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.9 0.8 1.0 0.8 100 98 102 820.9 128

Sorozat + 1.4 1.8 0.8 1.2 102 147 58 770.9 85

Story5 0.3 0.4 0.2 0.3 38 51 25 280.4 58

Viasat6 0.8 0.7 0.9 0.6 107 99 115 730.7 123

Humor+ 0.6 0.4 0.9 0.8 151 108 194 1780.6 163

RTL Gold 1.1 1.4 0.7 1.3 111 153 70 1201.5 191

Sony Max 0.1 0.1 0.0 0.1 22 32 13 310.0 9

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold Sony Max

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:41 36,028 0.9 3.5 10408-09-17 Fri

Csi Sorozat + 20:55 21:49 31,380 0.8 2.2 12705-09-17 Tue

Grimm Viasat6 20:01 21:00 31,109 0.8 2.2 14506-09-17 Wed

Oviapu RTL+ 19:14 20:54 30,746 0.8 2.4 17409-09-17 Sat

Mr. bean RTL+ 20:35 21:05 28,859 0.7 1.9 13404-09-17 Mon

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oviapu RTL+ 19:14 20:54 30,746 0.8 2.4 17409-09-17 Sat

Mr. bean RTL+ 20:35 21:05 28,859 0.7 1.9 13404-09-17 Mon

Ket pasi - meg egy kicsi RTL+ 21:40 22:05 20,477 0.5 1.5 19906-09-17 Wed

Gyozike RTL+ 15:30 16:20 15,977 0.4 3.7 17005-09-17 Tue

Macskafogo ii. - a satan macskaja RTL+ 17:20 19:07 14,363 0.4 1.7 11409-09-17 Sat

Csengetett mylord? RTL+ 19:30 20:29 14,138 0.4 1.1 10607-09-17 Thu

Winnetou: apacsok foldjen RTL+ 21:00 23:19 13,297 0.3 1.0 7109-09-17 Sat

Knight rider RTL+ 19:59 20:56 13,234 0.3 0.8 7710-09-17 Sun

Csucshatas RTL+ 02:00 02:36 12,874 0.3 5.7 14604-09-17 Mon

Hetvegi fozocske RTL+ 02:39 03:13 12,725 0.3 7.4 14504-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.4 1.8 0.8 1.5 102 147 58 1081.6 141

Fem3 0.4 0.6 0.3 0.6 95 129 61 1100.6 156

AMC 0.9 0.7 1.1 0.7 86 73 99 651.0 113

Story5 0.3 0.4 0.2 0.3 38 51 25 330.7 89

Izaura TV 1.0 1.4 0.6 1.7 58 83 32 851.7 110

RTL Gold 1.1 1.4 0.7 1.6 111 153 70 1531.2 145

Sony Max 0.1 0.1 0.0 0.1 22 32 13 490.2 70

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 AMC Story5 Izaura TV RTL Gold Sony Max

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:41 36,028 0.9 3.5 10408-09-17 Fri

Paula es paulina Izaura TV 22:00 22:53 33,132 0.8 2.9 13106-09-17 Wed

Csi Sorozat + 20:55 21:49 31,380 0.8 2.2 12705-09-17 Tue

Esmeralda Izaura TV 21:00 21:53 30,167 0.8 2.1 7106-09-17 Wed

Dr. csont Sorozat + 23:00 23:54 24,649 0.6 2.8 16010-09-17 Sun

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:41 36,028 0.9 3.5 10408-09-17 Fri

Csi Sorozat + 20:55 21:49 31,380 0.8 2.2 12705-09-17 Tue

Dr. csont Sorozat + 23:00 23:54 24,649 0.6 2.8 16010-09-17 Sun

Gyilkos elmek Sorozat + 23:45 24:37 23,806 0.6 4.2 21407-09-17 Thu

New york-i helyszinelok Sorozat + 20:55 21:48 19,004 0.5 1.3 10504-09-17 Mon

Cobra 11 Sorozat + 24:00 24:55 18,845 0.5 3.2 19509-09-17 Sat

Miami helyszinelok Sorozat + 02:30 03:21 17,532 0.4 9.8 18009-09-17 Sat

A midsomer gyilkossagok Sorozat + 03:25 05:16 14,255 0.4 10.6 19709-09-17 Sat

Szulejman Sorozat + 17:50 18:46 13,254 0.3 1.6 7107-09-17 Thu

Sherlock holmes naplojabol Sorozat + 15:50 17:54 7,632 0.2 0.9 12210-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 36

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 1.1 1.4 0.7 0.9 111 153 70 1041.5 191

RTL+ 0.9 0.8 1.0 0.9 100 98 102 1150.9 128

RTL II 2.3 2.7 1.9 2.2 100 123 78 1032.3 122

Fem3 0.4 0.6 0.3 0.5 95 129 61 1120.4 111

Story4 0.9 1.2 0.5 1.1 58 83 33 770.8 61

Izaura TV 1.0 1.4 0.6 1.2 58 83 32 711.1 74

Sony Max 0.1 0.1 0.0 0.1 22 32 13 530.0 9

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV Sony Max

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 22:00 22:50 45,754 1.2 3.9 10308-09-17 Fri

A konyhafonok junior RTL II 20:30 21:24 44,461 1.1 3.0 11404-09-17 Mon

A gyanu arnyekaban RTL II 18:30 19:23 39,398 1.0 4.3 14304-09-17 Mon

Hirado RTL II 21:30 21:54 38,580 1.0 2.8 14706-09-17 Wed

Baratok kozt RTL II 23:00 23:30 34,673 0.9 4.0 11107-09-17 Thu

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL Gold 16:00 16:52 23,710 0.6 4.3 15806-09-17 Wed

Aniko show RTL Gold 17:00 17:55 22,328 0.6 3.2 12906-09-17 Wed

A szef RTL Gold 21:00 21:55 19,548 0.5 1.5 11108-09-17 Fri

A kod RTL Gold 18:05 19:06 18,716 0.5 2.1 15809-09-17 Sat

Balazs RTL Gold 15:00 15:53 17,587 0.4 4.0 13806-09-17 Wed

1 perc es nyersz! RTL Gold 22:00 22:55 17,479 0.4 1.5 12505-09-17 Tue

Dr. toth RTL Gold 23:00 23:54 16,839 0.4 2.3 13605-09-17 Tue

Gyertek at szombat este! RTL Gold 22:35 23:35 14,140 0.4 1.4 13610-09-17 Sun

Legyen on is milliomos! RTL Gold 19:12 19:52 13,732 0.3 1.2 12009-09-17 Sat

Szanon nyert orokseg RTL Gold 02:00 02:26 13,530 0.3 4.6 14610-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 36

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.7 0.7 0.6 61 70 78 540.8 109

Sláger TV 0.8 0.9 0.8 0.9 87 109 106 890.7 112

M3 1.2 1.4 1.4 1.2 68 89 96 681.4 114

Zenebutik 0.4 0.4 0.3 0.4 46 50 49 520.7 115

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Veszhelyzet M3 20:36 21:19 44,442 1.1 3.0 12705-09-17 Tue

Eletkepek M3 19:55 20:30 42,465 1.1 3.2 7406-09-17 Wed

Zambo jimmy-koncert M3 17:19 18:49 32,525 0.8 3.3 5910-09-17 Sun

Szokes az alcatrazbol M3 21:02 22:49 29,586 0.8 2.0 12110-09-17 Sun

Szeszelyes evszakok M3 20:02 20:54 22,202 0.6 1.4 5410-09-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Muzsika tv - extra Muzsika TV 20:00 20:54 13,366 0.3 1.0 6509-09-17 Sat

Zenes baratsagok Muzsika TV 13:30 14:26 13,069 0.3 2.1 6709-09-17 Sat

Klippek Muzsika TV 15:00 15:56 11,862 0.3 1.9 9609-09-17 Sat

Zenes randevu Muzsika TV 24:00 24:55 11,131 0.3 1.9 21409-09-17 Sat

Retro disco Muzsika TV 14:30 14:56 10,666 0.3 1.6 6409-09-17 Sat

Hazibuli attilaval Muzsika TV 20:00 21:53 9,847 0.3 0.7 8604-09-17 Mon

Hungarian pop top klip mix Muzsika TV 15:30 16:25 9,398 0.2 2.0 10407-09-17 Thu

Dallamokon at Muzsika TV 21:00 21:53 8,656 0.2 0.5 4210-09-17 Sun

Muzsika mix Muzsika TV 06:00 07:58 8,550 0.2 3.3 20209-09-17 Sat

Nagyfroccs Muzsika TV 12:30 13:26 8,421 0.2 1.5 5009-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 36

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.2 5.1 4.8 5.0 162 171 184 2083.2 149

Cool 3.8 4.5 3.2 3.0 90 71 56 594.1 89

Viasat3 3.0 2.1 3.6 2.4 114 53 103 754.3 153

Story4 0.9 0.4 0.9 0.6 58 16 45 311.0 59

AXN 1.0 0.5 0.5 0.9 69 23 27 510.8 50

Super TV2 3.0 3.8 3.3 2.8 83 69 69 643.7 92

RTL II 2.3 1.7 2.9 2.1 100 48 93 732.8 112

Humor+ 0.6 0.5 1.2 1.3 151 85 212 2540.4 99

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 105,507 2.7 7.2 8504-09-17 Mon

Dr. csont Cool 21:00 21:54 71,919 1.8 5.0 9006-09-17 Wed

Gyilkos elmek Cool 22:00 22:53 70,572 1.8 6.0 12307-09-17 Thu

Agymenok Comedy Central 20:00 20:29 68,422 1.7 5.1 16406-09-17 Wed

A mentalista Cool 20:05 20:56 65,661 1.7 5.3 9408-09-17 Fri

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:00 20:29 68,422 1.7 5.1 16406-09-17 Wed

Family guy Comedy Central 22:30 22:59 64,285 1.6 6.1 19206-09-17 Wed

Megrekedve Comedy Central 21:00 21:29 51,411 1.3 3.6 19307-09-17 Thu

Bob burgerfalodaja Comedy Central 21:30 21:59 47,559 1.2 3.4 19207-09-17 Thu

Mike es molly Comedy Central 21:30 21:58 43,329 1.1 3.1 18206-09-17 Wed

Csaladom darabokban Comedy Central 21:00 21:29 40,570 1.0 2.8 19605-09-17 Tue

A goldberg csalad Comedy Central 21:30 21:59 38,178 1.0 2.7 18805-09-17 Tue

South park Comedy Central 23:30 24:00 36,499 0.9 4.8 18610-09-17 Sun

Brickleberry Comedy Central 23:35 24:04 35,765 0.9 5.4 22208-09-17 Fri

Amerika huangjai Comedy Central 21:30 21:59 34,109 0.9 2.4 15004-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 36

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.8 1.9 1.7 1.9 105 104 104 1051.3 74

AMC 0.9 0.7 0.7 1.1 86 65 73 990.8 73

Film Cafe 0.9 0.9 0.9 0.9 80 75 83 760.7 60

Film Mania 0.2 0.1 0.2 0.3 64 25 61 670.2 40

Sony Movie Channel0.0 0.0 0.0 0.1 62 60 59 660.1 66

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania Sony Movie Channel

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A z Paramount 22:01 24:01 46,461 1.2 4.4 12109-09-17 Sat

Waterworld - vizivilag Paramount 21:02 23:42 42,992 1.1 3.8 14304-09-17 Mon

Ace ventura 2. - hiv a termeszet Paramount 20:01 21:51 24,103 0.6 1.5 12810-09-17 Sun

Bilko fotorzs Paramount 19:03 20:52 22,494 0.6 1.8 14905-09-17 Tue

Jobb ma egy zsaru mint holnap kettoParamount 21:01 23:17 19,762 0.5 1.6 9805-09-17 Tue

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A z Paramount 22:01 24:01 46,461 1.2 4.4 12109-09-17 Sat

Waterworld - vizivilag Paramount 21:02 23:42 42,992 1.1 3.8 14304-09-17 Mon

Ace ventura 2. - hiv a termeszet Paramount 20:01 21:51 24,103 0.6 1.5 12810-09-17 Sun

Bilko fotorzs Paramount 19:03 20:52 22,494 0.6 1.8 14905-09-17 Tue

Jobb ma egy zsaru mint holnap kettoParamount 21:01 23:17 19,762 0.5 1.6 9805-09-17 Tue

Indiana jones es a kristalykoponya kiralParamount 16:26 18:49 19,749 0.5 2.9 7304-09-17 Mon

Indiana jones es a vegzet templomaParamount 11:53 14:13 19,457 0.5 6.1 10805-09-17 Tue

Az utolso dobas Paramount 21:01 23:07 18,804 0.5 1.6 10808-09-17 Fri

Kutyam jerry lee Paramount 18:56 20:54 18,321 0.5 1.5 10904-09-17 Mon

Minden heten haboru Paramount 21:02 24:12 17,190 0.4 1.6 12907-09-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 36

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.2 0.2 0.3 0.3 87 50 80 990.2 76

Viasat6 0.8 0.5 0.8 0.9 107 53 89 1150.7 99

AXN 1.0 0.5 0.9 0.9 69 27 51 591.1 78

Prime TV 1.6 2.1 1.1 1.2 94 95 53 681.9 120

FOX 0.8 0.9 0.3 0.3 148 125 51 531.2 245

Discovery Channel 1.2 1.0 1.6 1.7 101 66 114 1360.7 66

Sony Max 0.1 0.0 0.0 0.0 22 5 13 130.1 32

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel Sony Max

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ncis - tengereszeti helyszinelok Prime TV 21:00 21:53 38,925 1.0 2.8 7307-09-17 Thu

A grace klinika FOX 12:39 13:32 35,715 0.9 10.2 22208-09-17 Fri

A nagy hazalakitas Prime TV 07:25 08:19 32,967 0.8 7.7 14810-09-17 Sun

Grimm Viasat6 20:01 21:00 31,109 0.8 2.2 14506-09-17 Wed

Hogyan csinaljak? Discovery Channel 19:29 19:56 30,194 0.8 2.6 14505-09-17 Tue

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 17:00 17:59 10,395 0.3 1.4 12809-09-17 Sat

Star wars: lazadok RTL Spike 10:00 10:25 9,819 0.2 2.2 21909-09-17 Sat

Pumpedek RTL Spike 22:00 23:02 9,717 0.2 0.8 15508-09-17 Fri

A galaxis orzoi RTL Spike 09:30 09:58 8,990 0.2 2.0 21809-09-17 Sat

Playback parbaj - lip sync battle RTL Spike 19:00 19:29 7,674 0.2 0.8 21504-09-17 Mon

Jeglovagok RTL Spike 15:00 15:54 6,626 0.2 1.0 14009-09-17 Sat

Pokember elkepeszto kalandjai RTL Spike 08:30 08:57 6,217 0.2 1.6 22209-09-17 Sat

48 ora RTL Spike 23:03 24:59 5,916 0.2 1.0 17204-09-17 Mon

Rohamjarorok RTL Spike 14:00 14:54 5,914 0.2 1.6 18907-09-17 Thu

Hihetetlen de halalos RTL Spike 24:30 24:57 5,747 0.1 1.2 7908-09-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 36

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.7 1.0 0.3 0.6 583 390 183 2600.3 167

Music Channel 0.6 0.3 0.2 0.2 295 157 182 1350.2 130

Muzsika TV 0.2 0.8 0.6 0.7 12 58 61 520.7 62

Sláger TV 0.8 0.7 0.8 1.1 62 59 87 1040.5 49

Zenebutik 0.1 0.1 0.4 0.1 9 11 46 150.2 22

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Hazibuli attilaval Muzsika TV 20:00 20:52 14,092 0.8 3.2 13410-09-17 Sun

Dallamokon at Muzsika TV 21:00 21:53 12,399 0.7 2.8 14010-09-17 Sun

Hack viva Viva 14:30 14:52 9,528 0.6 3.6 49409-09-17 Sat

Zenes baratsagok Muzsika TV 13:30 14:26 8,118 0.5 2.9 9709-09-17 Sat

Viva flashback Viva 11:00 11:30 7,602 0.5 3.3 24309-09-17 Sat

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Hack viva Viva 14:30 14:52 9,528 0.6 3.6 49409-09-17 Sat

Viva flashback Viva 11:00 11:30 7,602 0.5 3.3 24309-09-17 Sat

Klip Viva 14:52 15:00 7,436 0.4 2.7 52209-09-17 Sat

Viva feat Viva 11:30 11:56 6,870 0.4 3.0 23309-09-17 Sat

Viva hot & fresh Viva 18:35 19:01 6,630 0.4 2.6 51309-09-17 Sat

Viva backstage Viva 22:00 23:00 5,667 0.3 1.7 43506-09-17 Wed

Viva chart show Viva 10:00 11:34 5,522 0.3 3.3 17310-09-17 Sun

Best of... Viva 19:30 20:03 5,459 0.3 1.3 50110-09-17 Sun

Viva girlpower Viva 11:34 12:11 4,683 0.3 2.3 16810-09-17 Sun

Mtv vidiots Viva 10:30 10:56 4,472 0.3 3.5 52206-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 36

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 8.5 1.2 1.0 2.6 498 108 69 1241.6 85

Cartoon Network 4.6 0.4 0.4 2.0 552 77 57 2010.6 69

MiniMax 4.3 1.5 0.6 2.7 428 222 80 2231.8 167

Disney Channel 6.8 1.0 0.6 1.6 542 118 64 1041.0 72

M2 7.4 3.3 1.8 1.6 278 193 84 492.1 75

Nick JR 3.9 1.8 0.8 0.1 413 295 102 120.2 24

Kiwi TV 0.6 0.2 0.1 0.0 373 203 86 80.1 42

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Utodok 2. Disney Channel 12:30 14:23 73,317 7.7 31.2 60009-09-17 Sat

Rubi szivarvanyiaban M2 19:19 19:31 48,208 5.1 16.0 53704-09-17 Mon

Szofia hercegno - egyszer volt egy herceM2 18:03 18:26 47,810 5.0 24.8 47707-09-17 Thu

Jake es sohaorszag kalozai M2 18:29 18:52 46,198 4.9 16.8 53204-09-17 Mon

Dora a felfedezo M2 18:53 19:17 44,975 4.7 15.8 49904-09-17 Mon

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 19:54 20:16 40,976 4.3 13.5 58104-09-17 Mon

A legboszibb boszik Nickelodeon 20:20 20:42 33,060 3.5 10.9 47806-09-17 Wed

Spongya bob Nickelodeon 20:48 21:10 32,939 3.5 12.2 76606-09-17 Wed

Vadkaland a vadnyugaton Nickelodeon 11:38 12:21 31,189 3.3 13.7 49409-09-17 Sat

Tini nindzsa teknocok Nickelodeon 21:34 21:56 29,090 3.1 14.8 67504-09-17 Mon

Lang es a szuperverdak Nickelodeon 06:26 06:50 26,823 2.8 24.4 53406-09-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 18:07 18:30 26,245 2.8 10.4 74804-09-17 Mon

Tunderi keresztszulok Nickelodeon 17:17 17:40 24,398 2.6 19.0 42210-09-17 Sun

Game shakers Nickelodeon 17:16 17:38 24,166 2.5 15.1 64005-09-17 Tue

Veszelyes henry Nickelodeon 23:20 23:42 22,333 2.3 22.9 57404-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 36

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.9 1.8 0.8 1.5 413 295 102 1861.0 151

Nickelodeon 8.5 1.2 1.0 1.2 498 108 69 810.8 67

Cartoon Network 4.6 0.4 0.4 0.5 552 77 57 740.3 46

MiniMax 4.3 1.5 0.6 0.9 428 222 80 1080.6 96

Disney Channel 6.8 1.0 0.6 1.2 542 118 64 1160.6 75

M2 7.4 3.3 1.8 2.7 278 193 84 1162.0 111

Kiwi TV 0.6 0.2 0.1 0.2 373 203 86 1520.1 110

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Utodok 2. Disney Channel 12:30 14:23 73,317 7.7 31.2 60009-09-17 Sat

Rubi szivarvanyiaban M2 19:19 19:31 48,208 5.1 16.0 53704-09-17 Mon

Szofia hercegno - egyszer volt egy herceM2 18:03 18:26 47,810 5.0 24.8 47707-09-17 Thu

Jake es sohaorszag kalozai M2 18:29 18:52 46,198 4.9 16.8 53204-09-17 Mon

Dora a felfedezo M2 18:53 19:17 44,975 4.7 15.8 49904-09-17 Mon

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rusty rendbe hozza Nick JR 16:35 16:57 27,449 2.9 14.4 56009-09-17 Sat

Ben es holly apro kiralysaga Nick JR 09:17 09:37 26,644 2.8 12.5 48209-09-17 Sat

Mancs orjarat Nick JR 19:38 19:50 24,298 2.5 8.6 65409-09-17 Sat

Nella a hercegno lovag Nick JR 14:57 15:19 24,027 2.5 11.7 74409-09-17 Sat

Fresh beat - a kemcsapat Nick JR 09:40 10:02 23,962 2.5 10.2 41609-09-17 Sat

Shimmer es shine Nick JR 18:48 19:10 22,419 2.4 9.2 57809-09-17 Sat

Little charmers Nick JR 20:10 20:21 20,023 2.1 6.8 53304-09-17 Mon

Beci es reci Nick JR 18:00 18:20 19,797 2.1 10.4 68909-09-17 Sat

Bubi guppik Nick JR 08:51 09:14 19,312 2.0 9.1 38909-09-17 Sat

Lang es a szuperverdak Nick JR 17:24 17:46 19,304 2.0 10.8 55109-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 36

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 6.8 2.7 1.6 1.2 428 222 108 870.6 43

Nickelodeon 7.9 1.7 1.4 1.1 454 125 87 721.6 100

Nick JR 4.8 2.7 2.1 1.3 395 296 184 1291.3 117

Cartoon Network 4.3 0.6 0.8 0.5 501 98 96 690.6 72

Disney Channel 8.4 1.2 1.5 1.0 568 104 112 791.1 81

M2 10.8 5.2 3.9 3.3 308 194 120 1122.4 74

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Utodok 2. Disney Channel 12:30 14:23 73,317 7.7 31.2 60009-09-17 Sat

Rubi szivarvanyiaban M2 19:19 19:31 48,208 5.1 16.0 53704-09-17 Mon

Szofia hercegno - egyszer volt egy herceM2 18:03 18:26 47,810 5.0 24.8 47707-09-17 Thu

Jake es sohaorszag kalozai M2 18:29 18:52 46,198 4.9 16.8 53204-09-17 Mon

Dora a felfedezo M2 18:53 19:17 44,975 4.7 15.8 49904-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 36

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 1.1 0.7 1.1 86 99 73 1170.8 73

Story4 0.9 0.5 1.2 1.1 58 33 83 771.0 60

Story5 0.3 0.2 0.4 0.5 38 25 51 610.3 28

Paramount 1.8 1.9 1.7 1.9 105 105 104 1261.3 74

Film Cafe 0.9 0.9 0.9 1.0 80 76 83 990.7 60

AXN 1.0 0.9 1.1 1.3 69 59 78 951.0 65

Sony Movie Channel0.0 0.1 0.0 0.1 62 66 59 720.1 66

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN Sony Movie Channel

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A z Paramount 22:01 24:01 46,461 1.2 4.4 12109-09-17 Sat

Waterworld - vizivilag Paramount 21:02 23:42 42,992 1.1 3.8 14304-09-17 Mon

Ncis - tengereszeti helyszinelok AXN 20:00 20:59 24,916 0.6 2.0 7108-09-17 Fri

Mindorokke AXN 18:05 19:04 24,837 0.6 3.0 16105-09-17 Tue

Ace ventura 2. - hiv a termeszet Paramount 20:01 21:51 24,103 0.6 1.5 12810-09-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 36

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.9 0.9 0.9 1.0 80 76 83 1100.9 100

Film Mania 0.2 0.3 0.2 0.3 64 67 61 970.2 69

RTL+ 0.9 1.0 0.8 0.8 100 102 98 1030.9 128

Paramount 1.8 1.9 1.7 1.9 105 105 104 1321.8 133

FOX 0.8 0.3 1.2 1.0 148 53 245 2291.0 228

GALAXY TV 0.3 0.3 0.2 0.4 35 37 34 610.3 47

Sony Movie Channel0.0 0.1 0.0 0.1 62 66 59 780.0 59

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A z Paramount 22:01 24:01 46,461 1.2 4.4 12109-09-17 Sat

Waterworld - vizivilag Paramount 21:02 23:42 42,992 1.1 3.8 14304-09-17 Mon

A grace klinika FOX 12:39 13:32 35,715 0.9 10.2 22208-09-17 Fri

Oviapu RTL+ 19:14 20:54 30,746 0.8 2.4 17409-09-17 Sat

Mr. bean RTL+ 20:35 21:05 28,859 0.7 1.9 13404-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 36

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.3 0.2 0.3 64 67 61 820.3 89

Film Cafe 0.9 0.9 0.9 0.7 80 76 83 601.0 99

RTL+ 0.9 1.0 0.8 0.8 100 102 98 920.9 115

Paramount 1.8 1.9 1.7 1.3 105 105 104 741.9 126

FOX 0.8 0.3 1.2 0.2 148 53 245 420.7 138

GALAXY TV 0.3 0.3 0.2 0.4 35 37 34 510.4 55

Sony Movie Channel0.0 0.1 0.0 0.1 62 66 59 1180.1 72

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV Sony Movie Channel

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A z Paramount 22:01 24:01 46,461 1.2 4.4 12109-09-17 Sat

Waterworld - vizivilag Paramount 21:02 23:42 42,992 1.1 3.8 14304-09-17 Mon

A grace klinika FOX 12:39 13:32 35,715 0.9 10.2 22208-09-17 Fri

Oviapu RTL+ 19:14 20:54 30,746 0.8 2.4 17409-09-17 Sat

Mr. bean RTL+ 20:35 21:05 28,859 0.7 1.9 13404-09-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 36

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.8 1.4 0.3 0.9 100 162 36 1010.8 94

Discovery Channel 1.2 1.7 0.7 1.3 101 136 66 1081.0 84

National Geographic 1.0 1.5 0.5 1.0 92 131 53 851.1 93

NAT GEO WILD 0.5 0.7 0.4 0.5 94 112 77 870.7 108

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:29 19:56 30,194 0.8 2.6 14505-09-17 Tue

Hogyan keszult? Discovery Channel 22:30 22:57 26,737 0.7 2.6 16305-09-17 Tue

Alaszka melyen Discovery Channel 22:00 22:57 20,356 0.5 1.8 14004-09-17 Mon

Aranylaz a bering-tengeren Discovery Channel 22:00 22:57 19,919 0.5 1.8 12306-09-17 Wed

Kamionosok Discovery Channel 21:00 21:57 19,564 0.5 1.4 13806-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 36

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.2 84 119 122 480.3 93

LifeTv 0.6 0.7 0.6 0.4 117 155 137 790.6 118

TLC 0.9 1.0 1.0 0.6 104 134 145 730.9 99

ID Xtra 0.5 0.7 0.6 0.3 91 129 128 520.3 51

Fem3 0.4 0.6 0.6 0.3 95 129 156 610.4 82

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

2
0

1
7

w
3

6

S
H

R
%

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 14:00 14:56 18,800 0.5 2.9 14009-09-17 Sat

Mondj igent a ruhara: egyesult kiralysagTLC 17:30 17:57 17,994 0.5 2.7 18305-09-17 Tue

A jovo cukraszai Fem3 20:00 20:54 17,982 0.5 1.3 8504-09-17 Mon

Olasz tortacsodak TLC 16:00 16:27 16,978 0.4 2.6 18109-09-17 Sat

Hutlensegem tortenete TLC 16:30 16:57 16,720 0.4 3.3 18205-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 36

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.6 1.2 1.0 0.2 68 106 106 291.3 137

M4 SPORT 1.4 1.8 2.1 0.7 65 71 92 372.5 117

Sport2 0.4 0.8 0.7 0.2 99 163 142 550.6 144

SPILERTV 0.3 0.4 0.5 0.2 124 124 181 670.4 166

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Ferfi kosarlabda merkozes - europa bajnoM4 SPORT 19:21 21:25 42,663 2.2 7.0 9105-09-17 Tue

Labdarugo merkozes - otp bank ligaM4 SPORT 17:57 19:59 37,823 1.9 7.9 7709-09-17 Sat

Kosarlabda M4 SPORT 19:00 21:56 37,132 1.9 6.3 9405-09-17 Tue

Labdarugas M4 SPORT 17:34 19:59 33,938 1.7 7.3 7609-09-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:40 22:37 32,199 1.6 4.8 12809-09-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:40 22:37 32,199 1.6 4.8 12809-09-17 Sat

Labdarugas Sport1 20:30 22:53 29,825 1.5 4.5 12609-09-17 Sat

Labdarugo merkozes - vb-selejtezoSport1 20:39 22:35 19,385 1.0 2.9 12204-09-17 Mon

Studio Sport1 22:41 22:53 19,244 1.0 3.1 11909-09-17 Sat

Sportverda Sport1 15:46 15:57 10,066 0.5 3.2 16009-09-17 Sat

Arany pillanatok Sport1 20:05 20:16 5,284 0.3 0.8 17206-09-17 Wed

Hard knocks - harcosok klubja Sport1 24:01 24:57 4,675 0.2 1.7 23308-09-17 Fri

Ufc ultimate knockouts Sport1 21:30 21:55 4,323 0.2 0.7 22106-09-17 Wed

Ufc - unleashed Sport1 23:02 23:53 3,929 0.2 1.0 39908-09-17 Fri

Ut kijevbe Sport1 18:30 19:54 3,353 0.2 0.7 9607-09-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 36

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.4 0.8 0.6 0.2 99 163 142 550.6 144

M4 SPORT 1.4 1.8 2.0 0.7 65 71 92 372.5 117

Sport1 0.6 1.2 1.0 0.2 68 106 107 291.3 137

SPILERTV 0.3 0.4 0.5 0.2 124 124 181 670.4 166

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Ferfi kosarlabda merkozes - europa bajnoM4 SPORT 19:21 21:25 42,663 2.2 7.0 9105-09-17 Tue

Labdarugo merkozes - otp bank ligaM4 SPORT 17:57 19:59 37,823 1.9 7.9 7709-09-17 Sat

Kosarlabda M4 SPORT 19:00 21:56 37,132 1.9 6.3 9405-09-17 Tue

Labdarugas M4 SPORT 17:34 19:59 33,938 1.7 7.3 7609-09-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:40 22:37 32,199 1.6 4.8 12809-09-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - vb-selejtezoSport2 20:40 22:40 19,032 1.0 3.0 18005-09-17 Tue

Labdarugas Sport2 20:32 22:40 18,319 0.9 2.9 18005-09-17 Tue

Amerikai futball merkozes - nfl Sport2 22:22 25:30 12,469 0.6 3.4 27010-09-17 Sun

Amerikai futball Sport2 22:22 25:38 12,051 0.6 3.3 26910-09-17 Sun

Arany pillanatok Sport2 16:15 16:26 5,570 0.3 1.4 19810-09-17 Sun

Ferfi jegkorong merkozes - kontinentalisSport2 18:28 20:53 5,065 0.3 0.9 40906-09-17 Wed

Jegkorong Sport2 18:28 20:53 5,063 0.3 0.9 40906-09-17 Wed

Kezilabda Sport2 05:50 06:00 4,575 0.2 8.5 32410-09-17 Sun

Studio Sport2 18:04 18:12 4,284 0.2 1.2 16607-09-17 Thu

Szkander Sport2 15:48 17:54 2,841 0.1 1.3 12005-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 36

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.2 0.2 0.4 0.2 43 47 121 390.2 58

Chili TV 0.2 0.2 0.2 0.3 92 79 83 1050.3 155

TLC 0.9 1.0 1.0 0.6 104 134 145 730.8 125

Fem3 0.4 0.6 0.6 0.3 95 129 156 610.4 111

RTL Gold 1.1 1.4 1.2 0.7 111 153 145 701.5 191

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL Gold 16:00 16:52 23,710 0.6 4.3 15806-09-17 Wed

Aniko show RTL Gold 17:00 17:55 22,328 0.6 3.2 12906-09-17 Wed

A szef RTL Gold 21:00 21:55 19,548 0.5 1.5 11108-09-17 Fri

Bazi nagy amerikai roma lagzi TLC 14:00 14:56 18,800 0.5 2.9 14009-09-17 Sat

A kod RTL Gold 18:05 19:06 18,716 0.5 2.1 15809-09-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 36

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.6 0.6 0.7 0.4 117 116 155 790.6 150

TLC 0.9 1.1 1.0 0.6 104 128 134 730.8 125

ID Xtra 0.5 0.6 0.7 0.3 91 109 129 520.5 113

Story5 0.3 0.3 0.4 0.2 38 33 51 250.4 58

TV Paprika 0.2 0.1 0.2 0.2 43 25 47 390.2 58

Spektrum Home 0.3 0.2 0.4 0.2 84 69 119 480.4 142

Fem3 0.4 0.6 0.6 0.3 95 110 129 610.4 111

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 14:00 14:56 18,800 0.5 2.9 14009-09-17 Sat

Mondj igent a ruhara: egyesult kiralysagTLC 17:30 17:57 17,994 0.5 2.7 18305-09-17 Tue

A jovo cukraszai Fem3 20:00 20:54 17,982 0.5 1.3 8504-09-17 Mon

Olasz tortacsodak TLC 16:00 16:27 16,978 0.4 2.6 18109-09-17 Sat

Hutlensegem tortenete TLC 16:30 16:57 16,720 0.4 3.3 18205-09-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 36

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.0 0.2 53 54 12 520.2 73

Spektrum 0.8 0.3 0.8 1.4 100 36 83 1620.7 104

National Geographic 1.0 0.5 1.3 1.5 92 53 103 1310.8 96

NAT GEO WILD 0.5 0.4 0.8 0.7 94 77 115 1120.4 93

DoQ 0.3 0.1 0.1 0.4 103 62 34 1430.2 109

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A masodik vilaghaboru - belulrol National Geographic 23:00 23:56 18,185 0.5 2.5 11505-09-17 Tue

Hitler nepirto gepezete National Geographic 22:00 22:58 17,470 0.4 1.6 12205-09-17 Tue

Pedig jo otletnek tunt National Geographic 20:00 20:26 17,204 0.4 1.3 10407-09-17 Thu

Az elet hitler utan National Geographic 14:00 14:56 16,624 0.4 4.5 13407-09-17 Thu

A nacik hajnala National Geographic 22:00 22:56 16,471 0.4 1.4 11406-09-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


