Shares Week 35

Cable channéls audience shares on different target groups

Channél Cool Film+ RTLII RTL+ Sorozat + RTL GOLD Muzska TV
Target 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Daypart 02:00-25:59  02:00-25:59  02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59  02:00-25:59
Jan 2016 5.1 5.4 2.0 13 0.6 0.3 0.5
Feb 2016 5.7 4.6 1.9 1.2 0.5 0.4 0.6
Mar 2016 4.8 4.9 1.9 1.6 0.4 0.3 0.6
Apr 2016 4.9 5.2 2.2 1.3 0.4 0.4 0.5
May 2016 4.9 5.2 23 13 0.5 0.3 0.5
Jun 2016 4.4 4.1 2.0 0.9 0.7 0.3 0.5

Jul 2016 4.6 4.4 2.1 1.2 0.8 0.3 0.5
Aug 2016 4.1 3.7 25 11 0.7 0.3 0.5
Sep 2016 4.4 4.2 4.2 11 0.8 0.3 0.5
Oct 2016 4.3 4.0 35 11 0.8 0.7 0.5
Nov 2016 4.4 45 3.9 11 0.7 05 0.5
Dec 2016 4.2 4.8 31 1.2 0.6 0.6 0.6

Jan 2017 4.3 4.3 3.0 1.2 0.5 0.5 0.6
Feb 2017 3.9 4.4 2.9 11 0.6 0.4 0.6
Mar 2017 43 4.7 3.0 1.2 0.7 0.5 0.6

Apr 2017 35 3.9 29 11 0.8 0.5 0.5
May 2017 34 4.2 2.6 13 0.7 0.6 0.5

Jun 2017 3.6 4.6 2.6 1.2 0.9 0.7 0.5

Jul 2017 34 4.6 2.8 0.9 0.8 11 0.6
Aug 2017 3.7 4.2 2.5 0.8 1.0 1.1 0.6
Week 31 3.2 4.2 2.8 1.0 0.8 1.0 0.7
Week 32 35 4.7 2.4 0.8 11 1.0 0.5
Week 33 4.2 3.8 2.3 1.0 0.9 0.9 0.5
Week 34 4.0 4.3 2.3 0.7 11 1.3 0.5
Week 35 3.3 4.3 2.5 0.7 1.1 1.1 0.6

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 10of8 R-Time Sales & Marketing



Shares

Cable channéls audience shares on different target groups

Week 35

Channe Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax
Target 18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Daypart 02:00-25:59  02:00-25:59  02:00-25:59  02:00-25:59  06:00-25:59  06:00-25:59 06:00-19:59
Jan 2016 3.9 11 0.0 0.7 9.5 0.0 10.3
Feb 2016 3.9 0.8 0.0 0.6 10.0 0.0 8.2
Mar 2016 3.7 0.9 0.0 0.8 10.2 0.0 7.5
Apr 2016 35 1.3 0.0 0.6 11.5 0.9 8.4
May 2016 3.3 0.9 0.0 0.7 9.9 3.5 7.9
Jun 2016 3.4 1.0 0.0 0.4 10.4 2.1 9.8

Jul 2016 3.6 11 0.0 0.6 8.8 2.7 10.7
Aug 2016 3.7 1.0 0.0 0.6 10.7 2.8 10.6
Sep 2016 3.5 14 0.0 0.6 10.6 4.5 10.3
Oct 2016 3.3 1.2 0.0 0.6 9.0 4.2 10.4
Nov 2016 3.6 0.9 0.0 0.5 8.4 3.7 10.8
Dec 2016 3.2 1.2 1.0 1.0 9.6 3.5 7.9
Jan 2017 3.2 11 0.8 0.5 12.2 2.9 8.0
Feb 2017 3.0 1.2 0.7 0.6 11.5 3.9 8.6
Mar 2017 2.9 0.9 0.6 1.2 11.5 4.1 8.1
Apr 2017 2.9 1.3 0.6 0.8 125 4.7 8.5
May 2017 3.2 1.3 0.5 1.0 12.8 3.9 7.5
Jun 2017 3.6 1.2 0.5 11 11.9 3.6 6.8

Jul 2017 2.9 1.2 0.4 1.2 11.4 2.9 6.4
Aug 2017 3.2 1.3 0.4 0.9 11.8 4.2 8.2
Week 31 3.3 14 0.4 0.6 11.1 3.8 7.6
Week 32 3.3 11 0.4 0.4 12.1 5.0 7.5
Week 33 3.1 1.2 0.3 1.0 12.0 35 8.0
Week 34 3.3 1.2 0.4 1.6 11.6 3.9 9.2
Week 35 2.8 2.4 0.5 0.9 10.6 4.2 7.6

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 20of8 R-Time Sales & Marketing



Shares Week 35

Cable channéls audience shares on different target groups

Channd AMC Film Cafe Film Mania Spektrum Spektrum Ho Sportl Sport2
Target 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49T SV
Daypart 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59  02:00-25:59
Jan 2016 0.9 0.7 0.3 0.8 0.2 1.3 1.0
Feb 2016 0.8 0.8 0.3 1.0 0.2 1.5 0.7
Mar 2016 0.8 0.7 0.2 1.0 0.2 1.3 0.5
Apr 2016 0.7 0.6 0.3 1.0 0.2 1.5 0.8
May 2016 0.7 0.7 0.2 1.0 0.2 1.8 0.7
Jun 2016 0.7 0.5 0.2 0.9 0.2 0.7 0.3
Jul 2016 0.8 0.7 0.2 1.0 0.2 0.2 0.2
Aug 2016 0.8 0.6 0.3 0.8 0.2 0.6 0.2
Sep 2016 0.9 0.6 0.2 0.9 0.2 0.9 0.5
Oct 2016 0.7 0.5 0.2 0.9 0.2 0.9 0.7
Nov 2016 0.7 0.6 0.2 0.8 0.4 1.2 0.9
Dec 2016 0.8 0.6 0.2 0.9 0.3 1.6 0.9
Jan 2017 0.6 0.7 0.2 0.9 0.3 1.3 1.0
Feb 2017 0.7 0.6 0.2 0.9 0.3 1.6 0.7
Mar 2017 0.9 0.6 0.3 1.0 0.3 1.6 0.6
Apr 2017 0.7 0.7 0.2 1.1 0.3 1.8 0.8
May 2017 0.9 0.6 0.2 1.0 0.3 1.4 0.6
Jun 2017 1.2 0.8 0.2 1.0 0.3 0.7 0.5
Jul 2017 1.2 0.7 0.2 0.9 0.2 0.4 0.3
Aug 2017 1.2 0.7 0.2 0.9 0.3 0.9 0.3
Week 31 1.3 0.8 0.2 0.9 0.2 0.9 0.1
Week 32 1.2 0.6 0.2 0.9 0.2 0.7 0.3
Week 33 1.2 0.7 0.1 0.9 0.5 1.2 0.4
Week 34 1.2 0.7 0.3 1.0 0.2 0.9 0.5
Week 35 1.1 1.1 0.2 0.8 0.2 0.9 0.4

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 30f8 R-Time Sales & Marketing



~ r-time

Shares

Cable channéls audience shares on different target groups

Week 35

Channél TV Paprika LifeTV Ozone TV CHANNEL4 CHANNELS5 CHANNEL6  CHANNEL7
Target 18-49TSV 18-49TSV 18-49TSV TARGET4 TARGETS TARGET6 TARGET7
Daypart 02:00-25:59  02:00-25:59 02:00-25:59 DAYPART4 DAYPARTS DAYPART6  DAYPART7
@ Jan 2016 0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE?
% Feb 2016 0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7
£ Mar2016 0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE?
Apr 2016 0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7
May 2016 0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE?
Jun 2016 0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7
Jul 2016 0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE?
Aug 2016 04 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Sep 2016 0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE?
Oct 2016 0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7
Nov 2016 0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE?
Dec 2016 0.4 05 0.3 VALUE4 VALUE5 VALUE6 VALUE7
Jan 2017 0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7
Feb 2017 0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7
Mar 2017 0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE?
Apr 2017 0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7
May 2017 04 05 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Jun 2017 0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Jul 2017 0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE?
Aug 2017 0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Week 31 0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Week 32 0.2 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7
Week 33 0.3 0.4 0.3 VALUE4 VALUE5 VALUE6 VALUE?
Week 34 04 05 0.3 VALUE4 VALUE5 VALUE6 VALUE7
Week 35 0.2 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

Page 4 of 8

R-Time Sales & Marketing




Ratings Week 35

Cablechannds ratings on different target groups

Channél Cool Film+ RTLII RTL+ Sorozat + RTL GOLD Muzska TV
Target 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Daypart 02:00-25:59  02:00-25:59  02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59  02:00-25:59
Jan 2016 1.0 1.0 0.4 0.2 0.1 0.1 0.1
Feb 2016 1.0 0.8 0.3 0.2 0.1 0.1 0.1
Mar 2016 0.8 0.8 0.3 0.3 0.1 0.1 0.1
Apr 2016 0.7 0.8 0.3 0.2 0.1 0.1 0.1
May 2016 0.7 0.8 0.3 0.2 0.1 0.1 0.1
Jun 2016 0.6 0.6 0.3 0.1 0.1 0.0 0.1

Jul 2016 0.6 0.6 0.3 0.2 0.1 0.0 0.1
Aug 2016 0.6 0.5 0.3 0.1 0.1 0.0 0.1
Sep 2016 0.6 0.6 0.6 0.1 0.1 0.0 0.1
Oct 2016 0.7 0.6 0.5 0.2 0.1 0.1 0.1
Nov 2016 0.7 0.7 0.6 0.2 0.1 0.1 0.1
Dec 2016 0.7 0.8 05 0.2 0.1 0.1 0.1

Jan 2017 0.7 0.8 0.5 0.2 0.1 0.1 0.1
Feb 2017 0.6 0.7 0.5 0.2 0.1 0.1 0.1
Mar 2017 0.6 0.7 0.5 0.2 0.1 0.1 0.1
Apr 2017 0.5 0.6 0.4 0.2 0.1 0.1 0.1
May 2017 0.5 0.6 0.4 0.2 0.1 0.1 0.1

Jun 2017 0.5 0.6 0.3 0.2 0.1 0.1 0.1

Jul 2017 0.5 0.6 0.4 0.1 0.1 0.2 0.1
Aug 2017 0.5 0.6 0.3 0.1 0.1 0.2 0.1
Week 31 0.4 0.6 0.4 0.1 0.1 0.1 0.1
Week 32 0.5 0.6 0.3 0.1 0.1 0.1 0.1
Week 33 0.6 0.5 0.3 0.1 0.1 0.1 0.1
Week 34 0.5 0.6 0.3 0.1 0.2 0.2 0.1
Week 35 0.5 0.6 0.4 0.1 0.2 0.2 0.1

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 50f 8 R-Time Sales & Marketing



Ratings

Cablechannds ratings on different target groups

Week 35

Channe Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax
Target 18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Daypart 02:00-25:59  02:00-25:59  02:00-25:59  02:00-25:59  06:00-25:59  06:00-25:59 06:00-19:59
Jan 2016 0.7 0.2 0.0 0.1 1.7 0.0 1.9
Feb 2016 0.7 0.1 0.0 0.1 1.8 0.0 15
Mar 2016 0.6 0.1 0.0 0.1 1.8 0.0 1.3
Apr 2016 0.5 0.2 0.0 0.1 1.7 0.1 1.1
May 2016 0.5 0.1 0.0 0.1 1.4 0.5 1.0
Jun 2016 0.5 0.1 0.0 0.0 1.6 0.3 15

Jul 2016 0.5 0.2 0.0 0.1 1.3 0.4 1.6
Aug 2016 0.5 0.1 0.0 0.1 1.8 0.5 1.8
Sep 2016 0.5 0.2 0.0 0.1 1.4 0.6 1.3
Oct 2016 0.5 0.2 0.0 0.1 1.4 0.7 1.6
Nov 2016 0.6 0.2 0.0 0.1 1.4 0.6 1.8
Dec 2016 0.5 0.2 0.2 0.1 1.8 0.7 15
Jan 2017 0.6 0.2 0.1 0.1 2.2 0.5 15
Feb 2017 0.5 0.2 0.1 0.1 1.9 0.6 1.4
Mar 2017 0.4 0.1 0.1 0.1 1.7 0.6 1.2
Apr 2017 0.4 0.2 0.1 0.1 1.9 0.7 1.3
May 2017 0.4 0.2 0.1 0.1 1.6 0.5 0.8
Jun 2017 0.5 0.2 0.1 0.1 1.7 0.5 0.9

Jul 2017 0.4 0.2 0.1 0.1 1.7 0.4 1.0
Aug 2017 0.4 0.2 0.1 0.1 1.9 0.7 1.3
Week 31 0.4 0.2 0.1 0.1 1.6 0.6 11
Week 32 0.5 0.1 0.1 0.0 1.9 0.8 1.2
Week 33 0.4 0.2 0.0 0.1 2.0 0.6 1.3
Week 34 0.4 0.2 0.1 0.2 1.8 0.6 15
Week 35 0.4 0.3 0.1 0.1 1.8 0.7 1.4

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 60f 8 R-Time Sales & Marketing



Ratings Week 35

Cablechannds ratings on different target groups

Channd AMC Film Cafe Film Mania Spektrum Spektrum Ho Sportl Sport2
Target 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49T SV
Daypart 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59  02:00-25:59
Jan 2016 0.2 0.1 0.1 0.1 0.0 0.2 0.2
Feb 2016 0.1 0.1 0.0 0.2 0.0 0.2 0.1
Mar 2016 0.1 0.1 0.0 0.2 0.0 0.2 0.1
Apr 2016 0.1 0.1 0.0 0.2 0.0 0.2 0.1
May 2016 0.1 0.1 0.0 0.1 0.0 0.2 0.1
Jun 2016 0.1 0.1 0.0 0.1 0.0 0.1 0.0
Jul 2016 0.1 0.1 0.0 0.1 0.0 0.0 0.0
Aug 2016 0.1 0.1 0.0 0.1 0.0 0.1 0.0
Sep 2016 0.1 0.1 0.0 0.1 0.0 0.1 0.1
Oct 2016 0.1 0.1 0.0 0.1 0.0 0.1 0.1
Nov 2016 0.1 0.1 0.0 0.1 0.1 0.2 0.1
Dec 2016 0.1 0.1 0.0 0.1 0.1 0.3 0.1
Jan 2017 0.1 0.1 0.0 0.2 0.1 0.2 0.2
Feb 2017 0.1 0.1 0.0 0.2 0.0 0.2 0.1
Mar 2017 0.1 0.1 0.0 0.1 0.0 0.2 0.1
Apr 2017 0.1 0.1 0.0 0.2 0.0 0.2 0.1
May 2017 0.1 0.1 0.0 0.1 0.0 0.2 0.1
Jun 2017 0.2 0.1 0.0 0.1 0.0 0.1 0.1
Jul 2017 0.2 0.1 0.0 0.1 0.0 0.1 0.0
Aug 2017 0.2 0.1 0.0 0.1 0.0 0.1 0.0
Week 31 0.2 0.1 0.0 0.1 0.0 0.1 0.0
Week 32 0.2 0.1 0.0 0.1 0.0 0.1 0.0
Week 33 0.2 0.1 0.0 0.1 0.1 0.2 0.0
Week 34 0.2 0.1 0.0 0.1 0.0 0.1 0.1
Week 35 0.2 0.2 0.0 0.1 0.0 0.1 0.1

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week page 70f8 R-Time Sales & Marketing




~ r-time

Ratings

Cablechannds ratings on different target groups

Week 35

Channél TV Paprika LifeTV Ozone TV CHANNEL4 CHANNELS5 CHANNEL6  CHANNEL7
Target 18-49TSV 18-49TSV 18-49TSV TARGET4 TARGETS TARGET6 TARGET7
Daypart 02:00-25:59  02:00-25:59 02:00-25:59 DAYPART4 DAYPARTS DAYPART6  DAYPART7
@ Jan 2016 0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE?
% Feb 2016 0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7
£ Mar2016 0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Apr 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
May 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Jun 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Jul 2016 0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE?
Aug 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Sep 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Oct 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Nov 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Dec 2016 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Jan 2017 0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7
Feb 2017 0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7
Mar 2017 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Apr 2017 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
May 2017 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Jun 2017 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Jul 2017 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Aug 2017 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Week 31 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Week 32 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Week 33 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE?
Week 34 0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7
Week 35 0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week
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@0 COOL Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V M18-40L+V 18-30L+V 3-40ABC L+ | 18-49L+V F18-49L+V M18-49L+V 18-30L+V 3-49ABC L+
Cool 3.4 3.6 3.0 3.1 35 85 98 73 71 85
Viasat3 2.3 2.9 1.7 2.6 2.2 101 134 68 101 92
AXN 0.7 0.8 0.7 0.8 0.8 54 59 49 50 56
Story TV 1.1 1.3 0.8 1.2 1.2 72 92 51 71 80
Comedy Centr: 2.8 2.2 35 3.9 3.4 146 122 170 180 169
RTLII 25 3.0 1.9 2.7 2.4 105 134 77 104 98
Prime TV 1.6 2.1 1.1 1.8 1.5 98 133 63 100 84
| 18-49L+V audience share, 02:00-25:59
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® Cool * Viasat3 @ AXN < Story TV * ComedyCentral == RTLII — Prime TV
Weekly TOP 5 - Cool and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Az utolso boszorkanyvadasz Cool 03-09-17 Sun 17:00 18:53 83,399 2.1 7.2 131
Agymenok Comedy C 30-08-17 Wed 21:00 21:28 64,376 1.6 4.4 205
Family quy Comedy C 30-08-17 Wed 22:30 22:59 63,117 1.6 5.7 209
Harry potter es a titkok kamraja ~ Viasat3 01-09-17 Fri 21:00 24:12 61,907 1.6 5.6 133
A mentalista Cool 28-08-17 Mon 20:05 20:57 59,047 1.5 4.3 89
Cool - weekly TOP 10 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Az utolso boszorkanyvadasz Cool 03-09-17  Sun 17:00 18:53 83,399 2.1 7.2 131
A mentalista Cool 28-08-17 Mon 20:05 20:57 59,047 1.5 4.3 89
Halalos fegyver Cool 28-08-17 Mon 21:03 22:00 58,520 1.5 4.2 80
Dr. csont Cool 30-08-17 Wed 21:00 21:54 56,130 1.4 3.9 89
Gyilkos elmek Cool 29-08-17 Tue 22:00 22:52 52,808 1.3 4.5 126
A pap - haboru a vampirok ellen  Cool 02-09-17 Sat 23:00 24:33 51,371 1.3 5.7 150
Doglott aktak Cool 30-08-17 Wed 23:00 23:54 47,367 1.2 6.0 112
Valotarsak Cool 03-09-17 Sun 21:00 21:55 46,101 1.2 2.7 148
A vegzet ereklyei - csontvaros  Cool 03-09-17 Sun 14:35 16:54 42,988 1.1 4.2 111
Rosewood Cool 28-08-17 Mon 19:10 20:02 38,750 1.0 3.7 74

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



F"_M:] Film+ Week 35

02:00-25:59
SHR% Affinity (4+ L+V)

Channel 18-49L+V  F18-49L+V M18-49L+V 18-39L+V 3-49ABC L+ | 18-49L+V F18-49L+V M18-49L+V 18-39L+V 3-49ABC L+
Film+ 43 3.6 5.2 44 42 100 87 114 91 92
Viasat3 2.3 2.9 1.7 2.6 2.2 101 134 68 101 92
MOZI+ 3.2 2.6 3.9 3.2 2.9 99 85 113 88 83
Film Café 1.1 1.3 0.9 1.1 0.9 93 112 74 79 73
Video 6.0 45 7.7 7.5 7.0 128 101 156 145 141
Paramount 2.4 2.4 2.4 2.4 2.4 141 149 134 127 137

18-49L+V audience share, 02:00-25:59
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® Film+ =+ Viasat3 - MOZI+ < Film Café * Video = Paramount
Weekly TOP 5 - Film+ and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A mesterqgyilkos F+ 03-09-17 Sun 21:00 22:44 98,781 2.5 6.2 96
Noi szervek MOZI+ 31-08-17 Thu 20:59 23:16 98,313 2.5 7.2 135
A pap - haboru a vampirok ellen  F+ 01-09-17 Fri 21:00 22:39 93,807 2.4 7.2 140
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Nagyfater elszabadul F+ 03-09-17  Sun 22:50 24:44 77,509 2.0 9.4 137
Film+ - weekly TOP 10 18-49L +V,
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A mesterqgyilkos F+ 03-09-17  Sun 21:00 22:44 98,781 2.5 6.2 96
A pap - haboru a vampirok ellen  F+ 01-09-17 Fri 21:00 22:39 93,807 2.4 7.2 140
Nagyfater elszabadul F+ 03-09-17  Sun 22:50 24:44 77,509 2.0 9.4 137
Roald dahl - a baratsagos orias  F+ 03-09-17  Sun 14:20 16:31 76,730 2.0 7.5 135
Tamadas a feher haz ellen F+ 30-08-17 Wed 21:00 23:15 75,279 1.9 5.9 122
Tavkapcs F+ 03-09-17 Sun 16:40 18:38 68,057 1.7 6.1 149
Kutyak es macskak: a rusnya mi F+ 03-09-17 Sun 12:45 14:13 67,114 1.7 7.5 139
A felaldozhatok F+ 01-09-17 Fri 19:00 20:53 60,523 1.5 5.6 101
Conan a barbar F+ 01-09-17 Fri 22:45 24:44 57,829 1.5 7.3 117
Es megqint duhbe jovunk F+ 30-08-17 Wed 18:45 20:54 57,356 1.5 5.2 79

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RITILD RTL II Week 35

02:00-25:59
SHR% Affinity (4+ L+V)

Channel 18-49L+V  F18-49L+V M18-49L+V 18-39L+V Hw18-49L+V | 18-49L+V F18-40L+V M18-40L+V 18-39L+V Hw18-49L +V
RTLII 2.5 3.0 1.9 2.7 2.5 105 134 77 104 128
Super TV2 3.3 3.7 2.8 3.1 3.4 85 101 68 73 106
AXN 0.7 0.8 0.7 0.8 0.7 54 59 49 50 64
Story4 1.1 1.3 0.8 1.2 0.6 72 92 51 71 52
Prime TV 1.6 2.1 1.1 1.8 1.6 98 133 63 100 114
Duna TV 1.7 2.0 1.4 1.1 2.0 24 30 19 14 33

| 18-49L+V audience share, 02:00-25:59 |
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= RTLIl + SuperTV2 = AXN < Story4 * Prime TV == DunaTV
Weekly TOP 5- RTL Il and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Joban rosszban Super TVz 30-08-17 Wed 20:15 20:59 92,162 2.3 6.7 83
Csajok pasik balaton... Super TVz 29-08-17  Tue 21:01 22:16 60,964 1.6 4.4 143
Hirado RTL Il 28-08-17 Mon 21:30 21:54 58,889 1.5 4.3 134
Showder klub RTL Il 31-08-17 Thu 22:01 22:51 53,584 1.4 4.0 127
Buszkeseq es balitelet Duna TV  28-08-17 Mon 20:25 21:15 49,197 1.3 3.4 46
RTL |l - weekly TOP 10 18-49L +V.
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hirado RTL Il 28-08-17 Mon 21:30 21:54 58,889 1.5 4.3 134
Showder klub RTL Il 31-08-17 Thu 22:01 22:51 53,584 1.4 4.0 127
Baratok kozt RTLII 28-08-17 Mon 23:00 23:26 38,344 1.0 4.3 95
Szerencsecsillag RTLIl 03-09-17  Sun 20:30 22:24 36,954 0.9 2.2 106
Anyak gyongye RTLIl 01-09-17 Fri 23:31 23:55 36,108 0.9 4.5 139
A gyanu arnyekaban RTLII 02-09-17 Sat 19:00 19:54 35,484 0.9 3.2 83
Segitseg bajban vagyok! - az ug» RTLII 30-08-17 Wed 24:00 24:54 34,463 0.9 6.8 162
A konyhafonok junior RTL Il 30-08-17 Wed 19:25 20:21 31,696 0.8 2.9 143
Szerelem kolcsonbe RTL Il 03-09-17 Sun 08:35 10:39 29,012 0.7 4.6 165
Oceans 11 - tripla vagy semmi RTL Il 02-09-17  Sat 20:00 22:11 27,864 0.7 1.9 100

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL ] RTL+ Week 35

02:00-25:59
SHR% Affinity (4+ L+V)

Channel 18-49L+V  F18-49L+V M18-49L+V 18-39L+V Hw18-49L+V | 18-49L+V F18-40L+V M18-40L+V 18-39L+V Hw18-49L +V
RTL+ 0.7 0.7 0.7 0.6 0.8 91 102 81 71 131
Sorozat + 1.1 1.5 0.7 1.1 0.8 98 138 58 91 88
Story5 0.4 0.7 0.2 0.4 0.6 43 72 14 38 69
Viasat6 1.0 0.9 1.0 0.8 0.9 110 107 113 88 126
Humor+ 0.6 0.4 0.8 0.7 0.5 144 99 189 156 156
RTL Gold 1.1 1.3 0.9 1.4 1.4 100 126 75 109 150

| 18-49L+V audience share, 02:00-25:59 |
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® RTL+ -+ Sorozat+ @ Story5 < Viasat6 * Humor+ - RTL Gold
Weekly TOP 5 - RTL+ and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A szef RTL Gold 30-08-17 Wed 21:00 21:56 46,869 1.2 3.2 148
1 perc es nyersz! RTL Gold 30-08-17 Wed 22:00 23:01 37,547 1.0 3.2 175
Columbo Sorozat + 29-08-17  Tue 21:56 23:31 33,769 0.9 3.2 157
Grimm Viasat6 28-08-17 Mon 20:01 21:00 32,416 0.8 2.4 136
A kod RTL Gold 31-08-17 Thu 19:55 20:54 30,693 0.8 2.3 150
RTL+ - weekly TOP 10 18-49L +V.
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Bazi naqy gorog lagzi 2 RTL+ 02-09-17  Sat 21:00 22:49 25,658 0.7 1.8 102
Ket pasi - meq eqy kicsi RTL+ 30-08-17 Wed 21:40 22:06 21,803 0.6 1.6 130
Csucshatas RTL+ 03-09-17  Sun 21:00 22:54 21,081 0.5 1.4 128
Mr. bean RTL+ 31-08-17 Thu 20:35 21:05 14,648 0.4 1.0 116
Lepattant a fater zuzzuk le a kec RTL+ 02-09-17 Sat 22:55 24:34 13,714 0.3 1.5 121
Televizios vasarlas RTL+ 02-09-17 Sat 08:00 08:30 12,614 0.3 3.6 222
Gyozike RTL+ 31-08-17 Thu 15:30 16:19 12,271 0.3 2.3 92
Csengetett mylord? RTL+ 29-08-17 Tue 19:30 20:30 12,254 0.3 1.0 116
Benny hill-show RTL+ 28-08-17 Mon 18:50 19:24 10,392 0.3 1.1 100
Rendorakademia RTL+ 03-09-17  Sun 17:00 17:54 10,183 0.3 0.9 71

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sor ozat+ Week 35
02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V M18-49L+V F18-39L+V F18-59L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V F18-59L+V
Sorozat + 1.1 15 0.7 1.5 1.3 98 138 131 131
Fem3 0.4 0.4 0.4 0.4 0.5 90 99 90 148
RTL+ 0.7 0.7 0.7 0.6 0.8 91 102 71 120
AMC 11 0.8 1.4 0.8 1.0 99 75 122 71 103
Story5 0.4 0.7 0.2 0.7 11 43 72 65 122
Izaura TV 0.9 1.2 0.5 1.3 15 54 80 80 109
RTL Gold 1.1 1.3 0.9 1.7 1.2 100 126 140 128
| 18-49L+V audience share, 02:00-25:59 |
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*® Sorozat+ #* Fem3 @ RTL+ <* AMC * Story5 - lzaura TV — RTL Gold
Weekly TOP 5 - Sorozat+ and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A szef RTL Gold 30-08-17 Wed 21:00 21:56 46,869 1.2 3.2 148
1 perc es nyersz! RTL Gold 30-08-17 Wed 22:00 23:01 37,547 1.0 3.2 175
Columbo Sorozat + 29-08-17  Tue 21:56 23:31 33,769 0.9 3.2 157
A kod RTL Gold 31-08-17 Thu 19:55 20:54 30,693 0.8 2.3 150
Esmeralda lzaura TV 30-08-17 Wed 21:00 21:54 30,671 0.8 2.1 85
Sorozat+ - weekly TOP 10 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Columbo Sorozat + 29-08-17  Tue 21:56 23:31 33,769 0.9 3.2 157
New york-i helyszinelok Sorozat + 28-08-17 Mon 20:55 21:48 26,169 0.7 1.8 86
Gyilkos elmek Sorozat + 29-08-17  Tue 23:45 24:36 25,686 0.7 4.5 173
Csi Sorozat + 01-09-17 Fri 25:35 25:59 22,965 0.6 6.9 173
Dr. csont Sorozat + 02-09-17 Sat 23:00 23:53 20,963 0.5 2.0 120
Miami helyszinelok Sorozat + 30-08-17 Wed 02:30 03:21 14,887 0.4 8.2 146
Cobra 11 Sorozat + 02-09-17  Sat 25:00 25:55 14,580 0.4 4.0 188
A midsomer gyilkossagok Sorozat + 30-08-17 Wed 03:25 05:16 14,375 0.4 10.9 188
A zold ijasz Sorozat + 02-09-17  Sat 19:00 19:53 9,527 0.2 0.9 193
Szulejman Sorozat + 28-08-17 Mon 17:50 18:49 9,389 0.2 1.2 57

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.

In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



@@@ RTL GOLD Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V M18-49L+V 18-59L+V Hw18-49L+V | 18-49L+V F18-49L+V M18-49L+V 18-59L+V Hw18-49L +V
RTL GOLD 1.1 1.3 0.9 1.0 1.4 100 126 75 100 150
RTL+ 0.7 0.7 0.7 0.8 0.8 91 102 81 112 131
RTLII 2.5 3.0 1.9 2.3 2.5 105 134 77 107 128
Fem3 0.4 0.4 0.4 0.5 0.4 90 99 81 122 116
Story4 1.1 1.3 0.8 1.1 0.6 72 92 51 80 52
Izaura TV 0.9 1.2 0.5 1.0 0.9 54 80 29 70 64
| 18-49L+V audience share, 02:00-25:59
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® RTL GOLD * RTL+ © RTLIl < Fem3 * Story4d = lzauraTV
Weekly TOP5- RTL GOLD and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hirado RTLII 28-08-17 Mon 21:30 21:54 58,889 1.5 4.3 134
Showder klub RTLII 31-08-17 Thu 22:01 22:51 53,584 1.4 4.0 127
A szef RTL Gold 30-08-17 Wed 21:00 21:56 46,869 1.2 3.2 148
Baratok kozt RTL Il 28-08-17 Mon 23:00 23:26 38,344 1.0 4.3 95
1 perc es nyersz! RTL Gold 30-08-17 Wed 22:00 23:.01 37,547 1.0 3.2 175
RTL GOLD - weekly TOP 10 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A szef RTL Gold 30-08-17 Wed 21:00 21:56 46,869 1.2 3.2 148
1 perc es nyersz! RTL Gold 30-08-17 Wed 22:00 23:.01 37,547 1.0 3.2 175
A kod RTL Gold 31-08-17 Thu 19:55 20:54 30,693 0.8 2.3 150
Gyertek at szombat este! RTL Gold 03-09-17  Sun 22:31 23:26 25,218 0.6 2.2 148
Monika RTL Gold 31-08-17 Thu 16:00 16:53 23,254 0.6 4.1 167
Aniko show RTL Gold 31-08-17 Thu 17:00 17:51 20,657 0.5 3.3 137
Legyen on is milliomos! RTL Gold 03-09-17 Sun 19:10 19:48 17,053 0.4 1.1 117
Balazs RTL Gold 30-08-17 Wed 15:00 15:53 16,398 0.4 3.1 100
Dr. toth RTL Gold 28-08-17 Mon 23:05 24:00 11,567 0.3 15 168
Amit meg mindig tudni akarszas RTL Gold 03-09-17 Sun 02:15 04:10 11,370 0.3 7.3 135

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MuzskaTv

Week 35

02:00-25:59

SHR% Affinity (4+ L+V)
Channel 18-49L+V  18-50L+V .8-59FemL+\ M18-49L+V  18+L+V 18-49L+V  18-59L+V .8-59FemL+\ M18-49L+V  18+L+V
Muzsika TV 0.6 0.7 0.7 0.5 0.9 48 67 69 40 106
Slager TV 0.8 0.9 0.9 0.8 0.8 77 98 107 73 109
M3 0.9 1.1 1.0 1.1 1.1 68 88 90 75 112
Zenebutik 0.4 0.4 0.4 0.5 0.6 64 66 69 63 115

| 18-49L+V audience share, 02:00-25:59 |
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2016w49 -
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2017wl -
2017w3 -

2017w5 A
2017w7 A
2017w9 A

2017w1l -
2017w13 -

2017w15 -

2017w17 -
2017w19 -

= Muzsika TV

4+ Slager TV @ M3 < Zenebutik

2017w21 -
2017w23 -
2017w25 -
2017w27 -
2017w29 A
2017w31 A
2017w33 A
2017w35 -

Weekly TOP 5 - Muzsika and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Veszhelyzet M3 31-08-17 Thu 20:31 21:13 51,909 1.3 3.6 148
Eletkepek M3 01-09-17 Fri 19:56 20:31 37,747 1.0 3.2 73

Ket pisztolyloves M3 31-08-17 Thu 21:21 22:20 20,486 0.5 1.4 105
Kivansagkosar Muzsika T' 03-09-17  Sun 13:30 14:24 15,257 0.4 1.6 81

Az enek iskolaja best of Zenebutik 01-09-17 Fri 16:15 16:41 14,458 0.4 2.5 172
Muzsika - weekly TOP 10 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Kivansagkosar Muzsika T' 03-09-17  Sun 13:30 14:24 15,257 0.4 1.6 81

Fure lepni ihos! Muzsika T' 03-09-17  Sun 14:30 14:57 13,796 0.4 1.4 75

Klippek Muzsika T' 31-08-17 Thu 16:30 16:57 12,916 0.3 2.3 107

Magyar lovas szinhaz Muzsika T' 03-09-17  Sun 11:30 11:57 11,906 0.3 1.6 130

Hazibuli attilaval Muzsika T' 03-09-17  Sun 12:30 13:25 11,735 0.3 1.4 60
Felvideki mulatos show Muzsika T' 03-09-17  Sun 12:00 12:26 11,459 0.3 1.4 90

Klip Muzsika T' 28-08-17 Mon 16:30 16:57 10,329 0.3 2.0 114
Hungarian pop top Muzsika T' 02-09-17  Sat 16:00 16:54 10,197 0.3 1.4 66
Hungarian pop top klip mix Muzsika T' 31-08-17 Thu 15:30 16:25 10,141 0.3 1.9 106

Eqy ora... Muzsika T' 02-09-17  Sat 17:00 17:55 9,750 0.2 1.3 73

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



COMEDY C ’ CENTRAL

Comedy Central

Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  15-24L+V  18-29L+V M18-39L+V F18-39L+V 18-49L+V  15-24L+V  18-29L+V M18-39L+V F18-39L+V
Comedy Centr: 2.8 6.3 5.2 4.9 2.9 146 239 217 217 143
Cool 3.4 4.3 3.4 2.7 3.4 85 80 70 59 83
Viasat3 2.3 1.0 2.1 15 3.6 101 31 74 56 148
Story4 1.1 0.3 2.0 0.9 1.4 72 15 109 54 89
AXN 0.7 0.7 0.5 0.8 0.7 54 35 31 53 47
Super TV2 3.3 3.4 2.9 2.8 3.4 85 65 60 62 83
RTLII 2.5 1.8 2.7 2.2 3.2 105 54 92 79 130
Humor+ 0.6 0.4 1.0 1.1 0.4 144 68 195 220 91
| 18-49L+V audience share, 02:00-25:59 |
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® Comedy Central = Cool @ Viasat3 < Story4 * AXN = Super TV2 — RTLIl — Humor+
Weekly TOP 5 - Comedy Central and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Joban rosszban Super TVz 30-08-17 Wed 20:15 20:59 92,162 2.3 6.7 83
Az utolso boszorkanyvadasz Cool 03-09-17 Sun 17:00 18:53 83,399 2.1 7.2 131
Agymenok Comedy C 30-08-17 Wed 21:00 21:28 64,376 1.6 4.4 205
Family quy Comedy C 30-08-17 Wed 22:30 22:59 63,117 1.6 5.7 209
Harry potter es a titkok kamraja ~ Viasat3 01-09-17 Fri 21:00 24:12 61,907 1.6 5.6 133
Comedy Cental - weekly TOP 10 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Agymenok Comedy C 30-08-17 Wed 21:00 21:28 64,376 1.6 4.4 205
Family quy Comedy C 30-08-17 Wed 22:30 22:59 63,117 1.6 5.7 209
Mike es molly Comedy C 30-08-17 Wed 21:30 21:58 37,673 1.0 2.6 217
Dombovari istvan: 120021 gramn  Comedy C 01-09-17 Fri 20:29 22:00 35,126 0.9 2.6 90
Tomeny tortenelem Comedy C 01-09-17 Fri 22:00 22:29 34,930 0.9 2.7 113
South park Comedy C 30-08-17 Wed 23:30 24:00 33,407 0.9 5.0 179
Modern csalad Comedy C 28-08-17 Mon 18:30 18:58 31,714 0.8 3.6 185
Anyam borogass Comedy C 29-08-17  Tue 17:00 17:29 30,732 0.8 5.1 146
Kuria Comedy C 31-08-17 Thu 23:00 23:30 27,892 0.7 2.9 178
Szivem csucskei Comedy C 29-08-17  Tue 16:00 16:29 27,591 0.7 5.7 169

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing
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Paramount Channd

Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-39L+V F18-49L+V M18-49L+V -49 ABCpplL- 18-49L+V F18-39L+V F18-49L+V M18-49L+V -49 ABCpplL-
Paramount 2.4 2.7 2.4 2.4 2.4 141 152 149 134 137
AMC 1.1 0.8 0.8 1.4 0.9 99 71 75 122 80
Film Cafe 1.1 1.3 1.3 0.9 0.9 93 102 112 74 73
Film Mania 0.2 0.2 0.2 0.2 0.2 65 45 58 72 46
18-49 LIVE+V audience share, 02:00-25:59
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® Paramount «+= AMC -© Film Cafe < Film Mania
Weekly TOP 5 - Paramount Channel and its competitors 18-49 LIVE+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Indiana jones es a kristalykopony Paramount 03-09-17  Sun 21:33 24:01 75,455 1.9 6.1 142
Bergyilkos a szomszedom Paramount 30-08-17 Wed 21:01 22:45 52,071 1.3 3.9 161
Beverly hills-i zsaru 2. Paramount 30-08-17 Wed 22:53 24:49 45,599 1.2 6.7 159
Indiana jones es a vegzet templo Paramount 03-09-17  Sun 16:41 18:53 45,294 1.2 4.0 127
Paramount Channel - weekly TOP 10 18-49 LIVE+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Indiana jones es a kristalykopony Paramount 03-09-17  Sun 21:33 24:01 75,455 1.9 6.1 142
Berqgyilkos a szomszedom Paramount 30-08-17 Wed 21:01 22:45 52,071 1.3 3.9 161
Beverly hills-i zsaru 2. Paramount 30-08-17 Wed 22:53 24:49 45,599 1.2 6.7 159
Indiana jones es a vegzet templo Paramount 03-09-17  Sun 16:41 18:53 45,294 1.2 4.0 127
Az eqgyetlen Paramount 03-09-17  Sun 24:01 25:42 37,263 0.9 7.7 133
Bajos csajok Paramount 29-08-17  Tue 21:02 22:50 33,219 0.8 2.5 190
Indiana jones es az elveszett fric Paramouni 02-09-17  Sat 19:03 21:27 30,770 0.8 2.3 121
Vissza a jovobe Paramount 30-08-17 Wed 16:42 18:55 23,985 0.6 3.6 174
A ayuijto Paramount 30-08-17 Wed 24:56 25:59 23,844 0.6 7.6 171

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.

In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



Spike

RTL Spike

Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  18-29L+V M18-39L+V M18-49L+V F18-49L+V 18-49L+V  18-29L+V M18-39L+V M18-49L+V F18-49L+V
RTL Spike 0.5 0.2 0.4 0.7 0.4 90 30 52 114 66
Viasat6 1.0 0.9 0.9 1.0 0.9 110 79 84 113 107
AXN 0.7 0.5 0.8 0.7 0.8 54 31 53 49 59
Prime TV 1.6 2.2 1.1 1.1 2.1 98 108 54 63 133
FOX 0.6 1.2 0.5 0.3 0.9 126 182 79 59 194
Discovery Cha 1.0 0.6 1.4 1.5 0.6 94 47 106 130 58
18-49 LIVE+V audience share, 02:00-25:59 |
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® RTL Spike * Viasat6 @ AXN < Prime TV * FOX == Discovery Channel
Weekly TOP 5 - RTL Spike and its competitors 18-49 LIVE+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Ncis - tengereszeti helyszinelok Prime TV 29-08-17  Tue 20:00 21:00 37,807 1.0 2.8 94
Grimm Viasat6 28-08-17 Mon 20:01 21:00 32,416 0.8 2.4 136
Bazi nagy gorog lagzi Prime TV  03-09-17 Sun 21:00 22:54 28,548 0.7 1.8 94
Ncis: los angeles Prime TV  30-08-17 Wed 21:00 21:54 26,272 0.7 1.8 89
Kanadai raktarvadaszok Discovery 28-08-17 Mon 18:30 18:56 25,087 0.6 2.8 165
RTL Spike - weekly TOP 10 18-49 LIVE+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Cobra 11 RTL Spike 03-09-17  Sun 18:00 19:00 17,482 0.4 1.4 99
Star wars: lazadok RTL Spike 03-09-17  Sun 10:30 10:57 11,532 0.3 1.6 135
Hihetetlen de halalos RTL Spike 02-09-17  Sat 02:00 02:24 11,506 0.3 5.0 144
A visszaterok RTL Spike 01-09-17 Fri 25:00 25:54 10,905 0.3 2.9 159
48 ora RTL Spike 02-09-17  Sat 22:00 24:00 9,975 0.3 0.8 138
Sotet arvak RTL Spike 01-09-17 Fri 23:05 23:59 9,270 0.2 1.1 101
A galaxis orzoi RTL Spike 03-09-17  Sun 09:30 09:57 8,960 0.2 1.4 199
Kedvencek temetoje RTL Spike 28-08-17 Mon 23:12 25:20 8,619 0.2 15 142
Pumpedek RTL Spike 01-09-17 Fri 22:35 23:04 8,593 0.2 0.8 97
Batman of the future RTL Spike 29-08-17 Tue 16:30 16:57 8,068 0.2 15 222

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.

In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



VAVA VivaTV Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 15-24L+V  18-20L+V  18-49L+V M18-39L+V F18-39L+V | 15-24L+V  18-20L+V  18-49L+V M18-39L+V F18-39L+V
Viva 1.7 1.1 0.4 0.9 0.3 533 382 164 333 122
Music Channel 0.8 0.2 0.2 0.3 0.2 382 121 138 147 136
Muzsika TV 0.2 0.7 0.6 0.3 0.7 12 51 48 23 58
Slager TV 0.7 0.6 0.8 0.8 0.6 52 49 77 67 59
Zenebutik 0.2 0.2 0.4 0.2 0.1 16 22 64 24 19
15-29 L+V audience share, 02:00-25:59
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= Viva + Music Channel - Muzsika TV < Slager TV * Zenebutik
Weekly TOP 5 - Viva TV and its competitors 15-29 L+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hack viva Viva 29-08-17 Tue 17:00 17:25 8,424 0.5 3.6 514
Kivansagpercek Muzsika T' 31-08-17  Thu 25:00 25:53 8,265 0.5 5.1 334
Muzsika tv - extra Muzsika T' 31-08-17 Thu 24:00 24:54 8,265 0.5 4.1 314
Klippek Muzsika T' 31-08-17 Thu 23:00 23:56 8,265 0.5 2.9 253
Hazai Muzsika T' 03-09-17  Sun 25:00 25:48 8,161 0.5 6.2 331
Viva TV- weekly TOP 10 15-29 L+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hack viva Viva 29-08-17 Tue 17:00 17:25 8,424 0.5 3.6 514
Klip Viva 30-08-17 Wed 14:53 15:00 6,171 0.4 2.9 293
Mtv video music awards 2017 Viva 29-08-17  Tue 02:00 03:19 6,152 04 7.9 503
Bekerdezel Viva 29-08-17 Tue 17:30 18:01 6,006 0.4 2.6 458
Pump it up! Viva 29-08-17 Tue 16:01 16:56 5,287 0.3 2.3 352
Viva girlpower Viva 03-09-17 Sun 11:30 12:04 5,036 0.3 1.9 392
Viva backstage Viva 29-08-17 Tue 22:01 22:57 4,672 0.3 1.3 522
Viva feat Viva 30-08-17 Wed 15:00 15:30 4,599 0.3 2.1 265
Best of... Viva 29-08-17 Tue 10:02 10:27 4,595 0.3 3.9 487
Top 20: ... Viva 03-09-17  Sun 15:00 16:49 4,208 0.3 1.3 365

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon

Week 35

06:00-25:59
SHR% Affinity (4+ L+V)

Channel 4-14L+V  wvW/ch0-14L- 18-49L+V 15-24L +V 18-29L +V 4-14L+V  wvW/ch0-14L- 18-49L+V  15-24L+V 18-29L +V
Nickelodeon 10.6 2.1 1.3 2.2 15 552 128 66 78 61
Cartoon Netwc 4.7 0.7 0.4 15 0.4 608 105 53 133 36
MiniMax 54 1.3 0.6 1.7 11 540 146 56 113 88
Disney Channe 6.3 0.8 0.6 1.9 1.2 580 87 56 122 84

M2 6.7 3.6 1.8 0.9 22 309 190 82 28 79
Nick JR 4.2 2.7 1.1 0.1 0.4 428 310 103 9 29
Kiwi TV 0.8 0.4 0.2 0.0 0.1 422 262 94 13 20

| 4-14L+V audience share, 06:00-25:59 |
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= Nickelodeon * Cartoon Network @ MiniMax < Disney Channel ®* M2 - Nick JR — Kiwi TV
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Weekly TOP 5 - Nickelodeon and its competitors 4-14L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Spongya bob Nickelodec 28-08-17 Mon 21:16 21:27 45,956 4.8 18.5 490

Csillag kontra gonosz erok Disney Ch. 03-09-17  Sun 10:30 10:51 42,897 4.5 17.2 575

Nicky ricky dicky es dawn Nickelodec 30-08-17 Wed 13:12 13:34 41,914 4.4 25.6 806

A thundermans csalad Nickelodec 30-08-17 Wed 12:18 12:40 41,689 4.4 21.9 741

Bunsen aki szorny! Nickelodec 31-08-17 Thu 15:24 15:46 39,929 4.2 18.4 723
Nickelodeon- weekly TOP 10 4-14L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Spongya bob Nickelodec 28-08-17 Mon 21:16 21:27 45,956 4.8 18.5 490

Nicky ricky dicky es dawn Nickelodec 30-08-17 Wed 13:12 13:34 41,914 4.4 25.6 806

A thundermans csalad Nickelodec 30-08-17 Wed 12:18 12:40 41,689 4.4 21.9 741

Bunsen aki szorny! Nickelodec 31-08-17 Thu 15:24 15:46 39,929 4.2 18.4 723
Veszelyes henry Nickelodec 30-08-17 Wed 15:51 16:11 38,633 4.1 19.9 641

Game shakers Nickelodec 31-08-17 Thu 13:40 14:02 36,491 3.8 22.4 663
Tunderi keresztszulok Nickelodec 31-08-17 Thu 19:11 19:23 32,717 34 15.0 656

Bella es a bulldogok Nickelodec 30-08-17 Wed 16:17 16:39 31,568 3.3 17.3 742

100 dolog a gimi elott Nickelodec 01-09-17 Fri 22:29 22:49 31,351 3.3 19.0 721

Csoros harvey Nickelodec 31-08-17 Thu 18:38 19:11 30,311 3.2 15.1 780

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



Jr Nick Jr. Week 35

06:00-25:59
SHR% Affinity (4+ L+V)
Channel 4-14L+V  wvW/chO-14L- 18-49L+V  F18-39L+V Hw18-49L+V 4-14L+V wvW/ch0-14L- 18-49L+V F18-39L+V Hw18-49L +V
Nick JR 4.2 2.7 1.1 2.2 1.4 428 310 103 203 160
Nickelodeon 10.6 2.1 1.3 1.7 1.3 552 128 66 84 76
Cartoon Netwc 4.7 0.7 0.4 0.6 0.4 608 105 53 73 57
MiniMax 5.4 1.3 0.6 0.9 0.5 540 146 56 83 61
Disney Channe 6.3 0.8 0.6 1.1 0.5 580 87 56 94 57
M2 6.7 3.6 1.8 2.6 2.0 309 190 82 110 107
Kiwi TV 0.8 0.4 0.2 0.3 0.2 422 262 94 168 143
| 4-14L+V audience share, 06:00-25:59 |
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= Nick JR = Nickelodeon @ Cartoon Network < MiniMax * Disney Channel = M2 — Kiwi TV
Weekly TOP 5 - Nick Jr. and its competitors 4-14L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Spongya bob Nickelodec 28-08-17 Mon 21:16 21:27 45,956 4.8 18.5 490
Csillag kontra gonosz erok Disney Ch. 03-09-17  Sun 10:30 10:51 42,897 4.5 17.2 575
Nicky ricky dicky es dawn Nickelodec 30-08-17 Wed 13:12 13:34 41,914 4.4 25.6 806
A thundermans csalad Nickelodec 30-08-17 Wed 12:18 12:40 41,689 4.4 21.9 741
Bunsen aki szorny! Nickelodec 31-08-17 Thu 15:24 15:46 39,929 4.2 18.4 723
Nick Jr. - weekly TOP 10 4-14L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Rusty rendbe hozza Nick JR 02-09-17  Sat 08:34 08:46 21,372 2.2 9.1 474
Mancs orjarat Nick JR 01-09-17 Fri 19:13 19:35 21,086 2.2 8.8 605
Shimmer es shine Nick JR 28-08-17 Mon 16:11 16:33 18,780 2.0 11.6 668
Dora a felfedezo Nick JR 31-08-17 Thu 18:23 18:46 18,597 2.0 9.5 590
Amikor henry talalkozott... Nick JR 01-09-17 Fri 19:50 20:09 18,323 1.9 6.7 494
Little charmers Nick JR 28-08-17 Mon 20:10 20:21 17,867 1.9 7.7 590
Bubi guppik Nick JR 02-09-17  Sat 20:51 21:14 17,592 1.8 5.0 684
Lang es a szuperverdak Nick JR 30-08-17 Wed 17:24 17:45 17,394 1.8 9.6 414
Beci es reci Nick JR 28-08-17 Mon 18:00 18:20 16,420 1.7 10.8 563
Ben es holly apro kiralysaga Nick JR 31-08-17 Thu 09:17 09:37 15,720 1.7 7.7 518

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



wfid Minimax Week 35

06:00-19:59
SHR% Affinity (4+ L+V)
Channel 4-14L+V  wvW/ch0-14L- F18-39L+V F18-49L+V ies ABCppL 4-14L+V  vW/ch0-14L- F18-39L+V F18-49L+V es ABCppL
MiniMax 7.6 2.3 1.5 1.1 0.8 540 146 83 62 48
Nickelodeon 11.0 2.7 2.0 1.6 1.9 561 121 80 65 80
Nick JR 4.9 4.2 3.1 2.1 1.4 417 311 203 143 95
Cartoon Netwc 51 1.1 0.9 0.6 0.7 629 121 86 61 67
Disney Channe 7.3 11 1.4 1.0 1.2 638 83 92 73 88
M2 8.8 5.5 3.7 3.0 2.5 339 185 109 95 80
| 4-14L+V audience share, 06:00-19:59 |
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= MiniMax #* Nickelodeon @ Nick JR < Cartoon Network * Disney Channel = M2
Weekly TOP 5 - Minimax and its competitors 4-14L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Spongya bob Nickelodec 01-09-17 Fri 14:32 14:44 44,596 4.7 25.7 680
Csillag kontra gonosz erok Disney Ch. 03-09-17  Sun 10:30 10:51 42,897 4.5 17.2 575
Nicky ricky dicky es dawn Nickelodec 30-08-17 Wed 13:12 13:34 41,914 4.4 25.6 806
A thundermans csalad Nickelodec 30-08-17 Wed 12:18 12:40 41,689 4.4 21.9 741
Bunsen aki szorny! Nickelodec 31-08-17 Thu 15:24 15:46 39,929 4.2 18.4 723

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



amc AMC Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-49L+V F18-49L+V  18-59L+V -49 ABCppL-| 18-49L+V M18-49L+V F18-49L+V 18-59L+V -49 ABCpplL-
AMC 1.1 1.4 0.8 1.2 0.9 99 122 75 123 80
Story4 1.1 0.8 1.3 1.1 1.2 72 51 92 80 80
Story5 0.4 0.2 0.7 0.7 0.3 43 14 72 71 28
Paramount 2.4 2.4 2.4 2.1 2.4 141 134 149 140 137
Film Cafe 1.1 0.9 1.3 1.2 0.9 93 74 112 110 73
AXN 0.7 0.7 0.8 1.0 0.8 54 49 59 85 56
18-49 LIVE+V audience share, 02:00-25:59 |
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= AMC -+ Story4 © Story5 < Paramount * Film Cafe == AXN
Weekly TOP 5- AMC and its competitors 18-49 LIVE+V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Indiana jones es a kristalykopony Paramount 03-09-17  Sun 21:33 24:01 75,455 1.9 6.1 142
Bergyilkos a szomszedom Paramount 30-08-17 Wed 21:01 22:45 52,071 1.3 3.9 161
Beverly hills-i zsaru 2. Paramount 30-08-17 Wed 22:53 24:49 45,599 1.2 6.7 159
Indiana jones es a vegzet templo Paramount 03-09-17  Sun 16:41 18:53 45,294 1.2 4.0 127

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



FILM N4 Film Café Week 35

CAFE

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-49L+V F18-49L+V .8-59FemL +\ Hw18-49L +V 18-49L+V M18-49L+V F18-49L+V [8-59FemL +\ Hw18-49L +V
Film Cafe 1.1 0.9 1.3 1.4 1.2 93 74 112 133 117
Film Mania 0.2 0.2 0.2 0.3 0.2 65 72 58 96 62
RTL+ 0.7 0.7 0.7 0.8 0.8 91 81 102 120 131
Paramount 2.4 2.4 2.4 2.2 2.1 141 134 149 151 150
FOX 0.6 0.3 0.9 0.9 0.6 126 59 194 199 136
GALAXY TV 0.3 0.2 0.4 0.6 0.5 42 26 58 85 71
18-49L+V audience share, 02:00-25:59
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® Film Cafe + Film Mania @ RTL+ < Paramount ®* FOX = GALAXY TV
Weekly TOP 5 - Film Café and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Indiana jones es a kristalykopony Paramount 03-09-17  Sun 21:33 24:01 75,455 1.9 6.1 142
Bergyilkos a szomszedom Paramount 30-08-17 Wed 21:01 22:45 52,071 1.3 3.9 161
Beverly hills-i zsaru 2. Paramount 30-08-17 Wed 22:53 24:49 45,599 1.2 6.7 159
Indiana jones es a vegzet templo Paramount 03-09-17  Sun 16:41 18:53 45,294 1.2 4.0 127

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



MANIA

FILM \Q\\ Film Mania Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-49L+V F18-49L+V iles ABCppL 18-59L +V 18-49L+V M18-49L+V F18-49L+V iles ABCppL 18-59L+V
Film Mania 0.2 0.2 0.2 0.3 0.3 65 72 58 98 90
Film Cafe 1.1 0.9 1.3 0.8 1.2 93 74 112 67 110
RTL+ 0.7 0.7 0.7 0.5 0.8 91 81 102 69 112
Paramount 2.4 2.4 2.4 1.7 2.1 141 134 149 104 140
FOX 0.6 0.3 0.9 0.3 0.6 126 59 194 61 126
GALAXY TV 0.3 0.2 0.4 0.3 0.4 42 26 58 46 62
18-49L+V audience share, 02:00-25:59
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® Film Mania * Film Cafe @ RTL+ < Paramount ®* FOX = GALAXY TV

Weekly TOP 5 - Film Mania and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Indiana jones es az utolso keres. Paramount 03-09-17  Sun 19:03 21:33 78,732 2.0 4.8 162
Indiana jones es a kristalykopony Paramount 03-09-17  Sun 21:33 24:01 75,455 1.9 6.1 142
Bergyilkos a szomszedom Paramount 30-08-17 Wed 21:01 22:45 52,071 1.3 3.9 161
Beverly hills-i zsaru 2. Paramount 30-08-17 Wed 22:53 24:49 45,599 1.2 6.7 159
Indiana jones es a vegzet templo Paramount 03-09-17  Sun 16:41 18:53 45,294 1.2 4.0 127

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing
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Spektrum

Week 35

SPEKTRUM
02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-49L+V F18-49L+V -49 ABCppL--59 ABpp L-| 18-49L+V M18-49L+V F18-49L+V -49 ABCppL--59 ABpp L-
Spektrum 0.8 1.3 0.4 0.9 1.1 105 160 50 111 122
Discovery Cha 1.0 15 0.6 1.1 0.8 94 130 58 95 67
National Geogi 1.0 1.3 0.7 1.0 1.3 87 108 66 84 98
NAT GEO WILL 0.6 0.7 0.5 0.5 0.7 111 124 98 95 116
| 18-49L+V audience share, 02:00-25:59 |
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® Spektrum -+ Discovery Channel @ National Geographic < NAT GEO WILD
Weekly TOP 5 - Spektrum and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hitler utolso napjai National G 30-08-17 Wed 21:00 21:56 27,298 0.7 1.9 122
Kanadai raktarvadaszok Discovery 28-08-17 Mon 18:30 18:56 25,087 0.6 2.8 165
A harmadik birodalom epitmenyei National G 28-08-17 Mon 23:00 23:56 24,955 0.6 3.2 135
Ne probald ki otthon Discovery 03-09-17 Sun 19:00 19:57 22,547 0.6 15 179
Hogyan keszult? Discovery 28-08-17 Mon 19:00 19:26 22,306 0.6 2.3 147

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.

In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



2 Spektrum Home Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V .8-59FemL+\ M18-49L+V -49 ABCppL-| 18-49L+V F18-49L+V .8-59FemL +\ M18-49L +V -49 ABCppL-
Spektrum Hom: 0.2 0.2 0.3 0.2 0.2 64 81 99 48 63
LifeTv 0.7 0.9 0.8 0.5 0.8 117 157 140 77 122
TLC 1.0 1.4 1.3 0.5 0.9 93 141 145 45 87
ID Xtra 0.4 0.5 0.5 0.3 0.3 86 115 118 57 54
Fem3 0.4 0.4 0.5 0.4 0.3 90 99 148 81 58
18-49L+V audience share, 02:00-25:59 |
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*® Spektrum Home =+ LifeTv © TLC < ID Xtra * Fem3
Weekly TOP 5 - Spektrum Home and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Diana: a tragedia nyomaban TLC 31-08-17 Thu 22:00 22:57 31,577 0.8 2.4 81
Mondj igent a ruhara: koszorusla TLC 03-09-17 Sun 18:00 18:27 24,696 0.6 2.1 196
Otos ikrek a csaladban TLC 29-08-17 Tue 22:00 22:57 22,766 0.6 2.0 153
Mondij igent a ruhara: egyesult ki TLC 03-09-17 Sun 17:00 17:57 20,856 0.5 1.9 137
Mondi igent a ruhara TLC 03-09-17 Sun 16:00 16:57 17,616 0.4 1.7 149

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sportl Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-39L+V M18-49L+V F18-49L+V ies ABCpplL 18-49L+V M18-39L+V M18-49L+V F18-49L+V ies ABCppL
Sportl 0.5 1.0 0.9 0.2 0.9 73 113 112 33 120
M4 SPORT 3.9 5.1 5.5 2.4 5.9 82 91 111 53 127
Sport2 0.3 0.6 0.4 0.1 0.5 73 138 112 34 133
SPILERTV 0.1 0.2 0.2 0.1 0.2 68 80 98 38 105
18-49MalelL+V audience share, 02:00-25:59
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® Sportl « M4 SPORT @ Sport2 ¢ SPILERTV
Weekly TOP 5 - Sportl and its competitors 18-49Malel +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Labdarugo merkozes - vb-selejte M4 SPORT 03-09-17 Sun 20:36 22:49 257,488 13.0 31.0 138
Labdarugas M4 SPORT 03-09-17  Sun 19:59 23.07 210,749 10.7 26.0 138
Forma-1 futam M4 SPORT 03-09-17  Sun 13:57 15:39 190,074 9.6 36.1 131
Forma-1 kozvetites M4 SPORT 03-09-17  Sun 13:28 15:46 163,858 8.3 31.8 129
Forma-1 idomero edzes M4 SPORT 02-09-17  Sat 13:56 17:44 88,919 4.5 25.7 119
Sportl - weekly TOP 10 18-49Malel +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Labdarugo merkozes - vb-selejte Sportl 02-09-17  Sat 20:41 22:35 33,667 1.7 4.5 133
Labdarugas Sportl 02-09-17  Sat 20:29 22:53 29,636 1.5 4.1 130
Studio Sportl 03-09-17  Sun 19:58 20:08 18,979 1.0 2.3 123
Kempomagazin Sportl 02-09-17 Sat 20:14 20:25 11,853 0.6 1.8 180
Arany pillanatok Sportl 03-09-17 Sun 20:15 20:25 8,116 0.4 0.9 97
Labdarugo merkozes - spanyol t Sportl 28-08-17 Mon 19:30 20:23 6,197 0.3 1.2 124
Kekek Sportl 02-09-17 Sat 12:15 12:41 5,503 0.3 2.1 387
Televizios vasarlas Sportl 01-09-17 Fri 06:00 07:30 5,231 0.3 5.4 442
Ferfi roplabda merkozes - eb Sportl 01-09-17 Fri 03:58 05:59 5,231 0.3 7.1 440
Tempo - autosmagazin Sportl 01-09-17 Fri 07:30 07:57 5,231 0.3 5.9 308

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



SPORT/] Sport2 Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V M18-39L+V M18-49TSV F18-49L+V ies ABCpplL 18-49L+V M18-39L+V M18-49TSV F18-49L+V ies ABCppL
Sport2 0.3 0.6 0.4 0.1 0.5 73 138 112 34 133
M4 SPORT 3.9 5.1 5.6 2.4 5.9 82 91 111 53 127
Sportl 0.5 1.0 0.9 0.2 0.9 73 113 112 33 120
SPILERTV 0.1 0.2 0.2 0.1 0.2 68 80 99 38 105
18-49MalelL+V audience share, 02:00-25:59
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® Sport2 « M4 SPORT @ Sportl ¢ SPILERTV
Weekly TOP 5 - Sport2 and its competitors 18-49Malel +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Labdarugo merkozes - vb-selejte M4 SPORT 03-09-17 Sun 20:36 22:49 257,488 13.0 31.0 138
Labdarugas M4 SPORT 03-09-17  Sun 19:59 23:07 210,749 10.7 26.0 138
Forma-1 futam M4 SPORT 03-09-17  Sun 13:57 15:39 190,074 9.6 36.1 131
Forma-1 kozvetites M4 SPORT 03-09-17  Sun 13:28 15:46 163,858 8.3 31.8 129
Forma-1 idomero edzes M4 SPORT 02-09-17  Sat 13:56 17:44 88,919 4.5 25.7 119
Sport2 - weekly TOP 10 18-49Malel +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Kempomagazin Sport2 03-09-17  Sun 11:44 11:55 6,908 0.3 1.9 164
Labdarugo merkozes - vb-selejte Sport2 02-09-17  Sat 20:40 22:38 5,806 0.3 0.8 138
Labdarugas Sport2 02-09-17  Sat 20:30 22:38 5,352 0.3 0.7 137
Amerikai futball Sport2 30-08-17 Wed 02:01 05:08 5,106 0.3 5.6 396
Amerikai futball merkozes - nfl Sport2 30-08-17 Wed 02:06 05:08 5,106 0.3 5.7 394
Televizios vasarlas Sport2 30-08-17 Wed 07:30 09:00 5,106 0.3 4.8 438
Mob - a sport mindenkie! Sport2 30-08-17 Wed 07:00 07:26 5,106 0.3 4.1 422
Kekek Sport2 30-08-17 Wed 05:30 05:53 5,106 0.3 6.9 442
Sportgazdasag Sport2 30-08-17 Wed 06:00 06:56 5,106 0.3 5.7 436
Ufc Sport2 29-08-17 Tue 23:00 25:59 4,652 0.2 1.8 242

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



papnka TV Paprika Week 35

02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V .8-59FemL +\ M 18-49L +V Hw18-49L +V 18-49L+V F18-49L+V .8-59FemL +\ M 18-49L +V Hw18-49L +V
TV Paprika 0.2 0.2 0.5 0.3 0.2 44 44 111 45 47
Chili TV 0.2 0.1 0.2 0.2 0.3 73 65 91 80 145
TLC 1.0 1.4 1.3 0.5 1.1 93 141 145 45 124
Fem3 0.4 0.4 0.5 0.4 0.4 90 99 148 81 116
RTL Gold 1.1 1.3 1.2 0.9 1.4 100 126 128 75 150
18-49L+V audience share, 02:00-25:59
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= TV Paprika + ChiliTVv @ TLC < Fem3 * RTL Gold
Weekly TOP 5 - TV Paprika and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
A szef RTL Gold 30-08-17 Wed 21:00 21:56 46,869 1.2 3.2 148
1 perc es nyersz! RTL Gold 30-08-17 Wed 22:00 23:01 37,547 1.0 3.2 175
Diana: a tragedia nyomaban TLC 31-08-17 Thu 22:00 22:57 31,577 0.8 2.4 81
A kod RTL Gold 31-08-17 Thu 19:55 20:54 30,693 0.8 2.3 150
Gyertek at szombat este! RTL Gold 03-09-17 Sun 22:31 23:26 25,218 0.6 2.2 148

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



LifeTV Week 35

02:00-25:59
SHR% Affinity (4+ L+V)

Channel 18-49L+V  F18-39L+V F18-49L+V M18-49L+V Hw18-49L+V | 18-49L+V F18-39L+V F18-49L+V M18-49L+V Hw18-49L +V
Life Network 0.7 0.6 0.9 0.5 0.8 117 90 157 77 149
TLC 1.0 15 1.4 0.5 1.1 93 138 141 45 124

ID Xtra 0.4 0.4 0.5 0.3 0.5 86 76 115 57 125
Story5 0.4 0.7 0.7 0.2 0.6 43 65 72 14 69

TV Paprika 0.2 0.2 0.2 0.3 0.2 44 30 44 45 47
Spektrum Hom 0.2 0.2 0.2 0.2 0.2 64 56 81 48 96
Fem3 0.4 0.4 0.4 0.4 0.4 90 90 99 81 116

18-49L+V audience share, 02:00-25:59 |
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= Life Network + TLC -e |D Xtra < Story5 * TV Paprika - Spektrum Home — Fem3
Weekly TOP 5 - Life TV and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Diana: a tragedia nyomaban TLC 31-08-17 Thu 22:00 22:57 31,577 0.8 2.4 81
Mondj igent a ruhara: koszorusla TLC 03-09-17 Sun 18:00 18:27 24,696 0.6 2.1 196
Otos ikrek a csaladban TLC 29-08-17 Tue 22:00 22:57 22,766 0.6 2.0 153
Mondij igent a ruhara: egyesult ki TLC 03-09-17 Sun 17:00 17:57 20,856 0.5 1.9 137
Gyilkos sorok Story5 01-09-17 Fri 22:11 23:09 18,670 0.5 1.7 63

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 35
02:00-25:59
SHR% Affinity (4+ L+V)
Channel 18-49L+V  F18-49L+V M18-39L+V M18-49L+V Hw18-49L+V | 18-49L+V F18-49L+V M18-39L+V M18-49L+V Hw18-49L +V
Ozone Networ 0.2 0.2 0.1 0.2 0.2 65 66 23 63 72
Spektrum 0.8 0.4 0.9 1.3 0.7 105 50 93 160 101
National Geogi 1.0 0.7 1.1 1.3 1.0 87 66 76 108 98
NAT GEO WILL 0.6 0.5 0.5 0.7 0.6 111 98 87 124 131
DoQ 0.2 0.1 0.1 0.4 0.2 98 49 40 147 77
| 18-49L+V audience share, 02:00-25:59 |
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® OzoneNetwork #* Spektrum -© National Geographic < NAT GEO WILD * DoQ
Weekly TOP 5 - Ozone TV and its competitors 18-49L +V
Title Channel Date Day Start Time EndTime AMR'000 AMR % SHR % Affinity (4+ L+V)
Hitler utolso napjai National G 30-08-17 Wed 21:00 21:56 27,298 0.7 1.9 122
A harmadik birodalom epitmenyei National G 28-08-17 Mon 23:00 23:56 24,955 0.6 3.2 135
Pedig jo otletnek tunt National G 31-08-17 Thu 23:30 23:57 18,743 0.5 2.5 196
Legikatasztrofak National G 28-08-17 Mon 22:00 22:56 17,455 0.4 15 94
Amerikai tabornokok National G 29-08-17 Tue 13:05 13:59 17,032 0.4 4.2 104

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week

R-Time Sales & Marketing



