
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 34

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.4 4.6 2.8 0.9 0.8 1.1 0.6Jul 2017

D
A

TE
G

R
O

U
P

3.2 4.0 2.7 0.8 0.7 1.1 0.6Week 30

P
re

se
n

t

3.2 4.2 2.8 1.0 0.8 1.0 0.7Week 31

D
A

TE
G

R
O

U
P

3.5 4.7 2.4 0.8 1.1 1.0 0.5Week 32

D
A

TE
G

R
O

U
P

4.2 3.8 2.3 1.0 0.9 0.9 0.5Week 33

D
A

TE
G

R
O

U
P

4.0 4.3 2.3 0.7 1.1 1.3 0.5Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 34

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

2.9 1.2 0.4 1.2 11.4 2.9 6.4Jul 2017

D
A

TE
G

R
O

U
P

2.7 1.1 0.5 0.9 10.5 3.0 6.5Week 30

P
re

se
n

t

3.3 1.4 0.4 0.6 11.1 3.8 7.6Week 31

D
A

TE
G

R
O

U
P

3.3 1.1 0.4 0.4 12.1 5.0 7.5Week 32

D
A

TE
G

R
O

U
P

3.1 1.2 0.3 1.0 12.0 3.5 8.0Week 33

D
A

TE
G

R
O

U
P

3.3 1.2 0.4 1.6 11.6 3.9 9.2Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 34

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 0.9 0.2 0.4 0.3Jul 2017

D
A

TE
G

R
O

U
P

1.1 0.7 0.3 0.7 0.3 0.7 0.2Week 30

P
re

se
n

t

1.3 0.8 0.2 0.9 0.2 0.9 0.1Week 31

D
A

TE
G

R
O

U
P

1.2 0.6 0.2 0.9 0.2 0.7 0.3Week 32

D
A

TE
G

R
O

U
P

1.2 0.7 0.1 0.9 0.5 1.2 0.4Week 33

D
A

TE
G

R
O

U
P

1.2 0.7 0.3 1.0 0.2 1.0 0.5Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 34

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 30

P
re

se
n

t

0.3 0.7 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 31

D
A

TE
G

R
O

U
P

0.2 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 32

D
A

TE
G

R
O

U
P

0.3 0.4 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 33

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 34

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.2 0.1Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.4 0.1 0.1 0.1 0.1Week 30

P
re

se
n

t

0.4 0.6 0.4 0.1 0.1 0.1 0.1Week 31

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.1 0.1Week 32

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.1 0.1Week 33

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.2 0.2 0.1Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 34

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.7 0.4 1.0Jul 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.5 0.4 1.0Week 30

P
re

se
n

t

0.4 0.2 0.1 0.1 1.6 0.6 1.1Week 31

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.0 1.9 0.8 1.2Week 32

D
A

TE
G

R
O

U
P

0.4 0.2 0.0 0.1 2.0 0.6 1.3Week 33

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.2 1.8 0.6 1.5Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 34

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Jul 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 30

P
re

se
n

t

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 31

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 32

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.2 0.0Week 33

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 34

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jul 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 30

P
re

se
n

t

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 31

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 32

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 33

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 34

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 4.0 4.4 3.6 3.8 89 103 75 764.0 82

Viasat3 2.8 3.6 1.9 2.9 100 135 64 913.1 100

AXN 0.8 0.9 0.8 0.8 59 64 54 490.9 59

Story TV 1.0 1.2 0.8 1.1 65 84 47 661.2 69

Comedy Central 3.3 2.9 3.6 3.9 159 153 165 1714.0 177

RTL II 2.3 2.8 1.7 2.5 89 115 64 882.2 77

Prime TV 2.0 2.7 1.3 2.4 98 137 59 1032.0 89

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:04 22:00 100,139 2.5 7.3 10922-08-17 Tue

Narnia kronikai Cool 20:30 23:10 88,384 2.2 7.4 12526-08-17 Sat

Valotarsak Cool 22:00 23:00 71,864 1.8 6.3 15024-08-17 Thu

Harry potter es a bolcsek kove Viasat3 21:00 23:52 71,765 1.8 6.6 12225-08-17 Fri

Halalos fegyver Cool 21:03 22:00 70,644 1.8 5.3 10821-08-17 Mon

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:04 22:00 100,139 2.5 7.3 10922-08-17 Tue

Narnia kronikai Cool 20:30 23:10 88,384 2.2 7.4 12526-08-17 Sat

Valotarsak Cool 22:00 23:00 71,864 1.8 6.3 15024-08-17 Thu

Halalos fegyver Cool 21:03 22:00 70,644 1.8 5.3 10821-08-17 Mon

Cobra 11 Cool 14:30 15:26 56,496 1.4 12.1 10221-08-17 Mon

Almomban mar lattalak Cool 21:00 22:54 54,364 1.4 4.5 10125-08-17 Fri

A mentalista Cool 20:05 20:57 47,583 1.2 3.6 8123-08-17 Wed

Az igenember Cool 18:30 20:24 42,556 1.1 5.1 14426-08-17 Sat

Rosewood Cool 19:10 20:02 42,223 1.1 4.0 7322-08-17 Tue

Doglott aktak Cool 18:15 19:06 41,380 1.1 5.1 9722-08-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.3 3.6 5.2 4.5 106 94 119 984.2 94

Viasat3 2.8 3.6 1.9 2.9 100 135 64 913.1 100

MOZI+ 3.7 2.8 4.6 3.4 100 81 118 823.0 75

Film Café 0.7 0.8 0.6 0.6 87 102 73 700.7 75

Video 6.3 5.1 7.7 6.6 143 123 162 1337.9 164

Paramount 1.2 1.1 1.3 1.3 107 105 109 1021.2 98

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

3 nap a halalig F+ 20:55 23:05 99,201 2.5 7.8 13722-08-17 Tue

Joker F+ 20:55 22:38 95,640 2.4 7.4 9921-08-17 Mon

Es megint duhbe jovunk F+ 18:45 20:54 88,842 2.3 6.8 8727-08-17 Sun

Red F+ 21:00 23:05 82,490 2.1 6.7 11624-08-17 Thu

A maszk F+ 21:00 22:53 82,314 2.1 6.8 13626-08-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

3 nap a halalig F+ 20:55 23:05 99,201 2.5 7.8 13722-08-17 Tue

Joker F+ 20:55 22:38 95,640 2.4 7.4 9921-08-17 Mon

Es megint duhbe jovunk F+ 18:45 20:54 88,842 2.3 6.8 8727-08-17 Sun

Red F+ 21:00 23:05 82,490 2.1 6.7 11624-08-17 Thu

A maszk F+ 21:00 22:53 82,314 2.1 6.8 13626-08-17 Sat

A biztonsag zaloga F+ 19:05 20:45 65,511 1.7 5.9 11421-08-17 Mon

Az ehezok viadala: a kivalasztott - befeF+ 18:30 20:54 63,704 1.6 6.1 15524-08-17 Thu

Kolibri kod F+ 21:00 22:54 61,886 1.6 4.6 10727-08-17 Sun

Red 2. F+ 18:55 20:54 61,693 1.6 6.5 11025-08-17 Fri

Halalos melo F+ 23:05 25:00 57,545 1.5 8.8 14822-08-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.3 2.8 1.7 2.5 89 115 64 882.6 120

Super TV2 4.3 4.9 3.5 4.5 91 112 70 874.5 116

AXN 0.8 0.9 0.8 0.8 59 64 54 490.7 62

Story4 1.0 1.2 0.8 1.1 65 84 47 660.7 52

Prime TV 2.0 2.7 1.3 2.4 98 137 59 1031.9 108

Duna TV 1.6 1.8 1.3 1.1 23 28 18 141.8 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Fak ju tanar ur 2.! Super TV2 21:00 23:17 129,324 3.3 10.0 15127-08-17 Sun

Joban rosszban Super TV2 20:15 20:59 96,228 2.4 7.5 8021-08-17 Mon

Shrek a vege fuss el vele Super TV2 19:15 20:51 81,665 2.1 6.0 10827-08-17 Sun

En es a hercegem Super TV2 21:00 23:17 75,513 1.9 6.1 11622-08-17 Tue

Mig a jackpot el nem valaszt Super TV2 21:00 22:57 75,111 1.9 5.9 13823-08-17 Wed

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:20 49,848 1.3 3.8 9521-08-17 Mon

A kismeno RTL II 20:00 21:44 43,195 1.1 2.9 11827-08-17 Sun

Hirado RTL II 21:30 21:53 38,609 1.0 3.0 10824-08-17 Thu

Segitseg bajban vagyok! - a pszichologusRTL II 16:30 17:25 35,184 0.9 3.8 9127-08-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 14:29 15:24 32,501 0.8 3.4 8227-08-17 Sun

Egy cipoben RTL II 17:30 19:55 31,869 0.8 2.9 11327-08-17 Sun

Baratok kozt RTL II 23:00 23:25 30,052 0.8 3.4 9324-08-17 Thu

A gyanu arnyekaban RTL II 18:25 19:21 29,994 0.8 3.5 13422-08-17 Tue

A konyhafonok junior RTL II 19:25 20:22 24,330 0.6 2.2 8924-08-17 Thu

Tul a fenyvesen RTL II 23:00 25:40 24,306 0.6 3.5 13126-08-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.7 0.6 0.8 0.8 93 87 99 960.7 112

Sorozat + 1.1 1.5 0.7 1.0 92 134 50 700.8 78

Story5 0.5 0.6 0.4 0.5 49 64 35 460.6 70

Viasat6 0.9 1.0 0.9 0.9 106 115 97 890.9 116

Humor+ 0.7 0.5 0.9 0.8 141 110 172 1410.7 168

RTL Gold 1.3 1.3 1.3 1.7 100 105 96 1201.3 123

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Grimm Viasat6 20:01 20:59 39,592 1.0 3.7 13625-08-17 Fri

Columbo Sorozat + 21:55 23:40 39,228 1.0 3.7 13323-08-17 Wed

A szef RTL Gold 21:00 21:57 32,873 0.8 2.4 10722-08-17 Tue

1 perc es nyersz! RTL Gold 22:00 22:56 32,066 0.8 2.7 12522-08-17 Tue

Aniko show RTL Gold 15:00 15:56 28,821 0.7 4.2 12226-08-17 Sat

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ket pasi - meg egy kicsi RTL+ 22:09 22:35 23,321 0.6 2.1 15225-08-17 Fri

Gyozike RTL+ 16:00 16:45 21,060 0.5 3.6 9322-08-17 Tue

Mr. bean RTL+ 12:30 12:58 18,968 0.5 3.6 12626-08-17 Sat

Transzcendens RTL+ 21:00 23:10 13,478 0.3 1.0 14827-08-17 Sun

Krokodil dundee los angelesben RTL+ 19:15 20:54 13,149 0.3 1.4 7626-08-17 Sat

Kungfu panda - a rendkivuliseg legendajaRTL+ 18:25 18:48 11,885 0.3 1.5 15921-08-17 Mon

Hallo hallo RTL+ 02:00 02:08 11,688 0.3 4.3 17526-08-17 Sat

Vermesek RTL+ 21:00 23:05 11,352 0.3 0.9 6126-08-17 Sat

Igazsagosztok RTL+ 23:10 24:04 10,832 0.3 1.4 15427-08-17 Sun

Jo baratok RTL+ 20:40 21:07 10,714 0.3 0.8 15923-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.1 1.5 0.7 1.4 92 134 50 1111.4 133

Fem3 0.3 0.4 0.2 0.5 69 96 42 940.6 155

RTL+ 0.7 0.6 0.8 0.7 93 87 99 910.6 97

AMC 1.2 1.0 1.4 1.0 103 95 110 801.2 122

Story5 0.5 0.6 0.4 0.6 49 64 35 550.9 103

Izaura TV 0.9 1.2 0.6 1.4 45 61 28 661.5 85

RTL Gold 1.3 1.3 1.3 1.6 100 105 96 1171.2 111

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV RTL Gold

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:40 39,228 1.0 3.7 13323-08-17 Wed

A szef RTL Gold 21:00 21:57 32,873 0.8 2.4 10722-08-17 Tue

1 perc es nyersz! RTL Gold 22:00 22:56 32,066 0.8 2.7 12522-08-17 Tue

Aniko show RTL Gold 15:00 15:56 28,821 0.7 4.2 12226-08-17 Sat

A kod RTL Gold 17:00 17:58 27,491 0.7 3.9 14426-08-17 Sat

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:40 39,228 1.0 3.7 13323-08-17 Wed

New york-i helyszinelok Sorozat + 20:55 21:48 22,203 0.6 1.6 8623-08-17 Wed

Gyilkos elmek Sorozat + 23:44 24:35 21,517 0.5 4.0 15523-08-17 Wed

Szulejman Sorozat + 18:55 19:53 15,577 0.4 1.6 7721-08-17 Mon

Cobra 11 Sorozat + 24:00 24:55 11,391 0.3 2.2 14327-08-17 Sun

Csi Sorozat + 25:35 25:59 10,925 0.3 4.4 16524-08-17 Thu

Miami helyszinelok Sorozat + 02:30 03:20 10,685 0.3 7.4 16525-08-17 Fri

Dr. csont Sorozat + 23:00 23:54 10,329 0.3 1.3 11827-08-17 Sun

Sherlock holmes naplojabol Sorozat + 12:50 13:49 9,646 0.2 2.4 14023-08-17 Wed

A midsomer gyilkossagok Sorozat + 03:25 05:16 9,422 0.2 9.3 18725-08-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 34

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 1.3 1.3 1.3 1.2 100 105 96 991.3 123

RTL+ 0.7 0.6 0.8 0.7 93 87 99 1080.7 112

RTL II 2.3 2.8 1.7 2.2 89 115 64 962.6 120

Fem3 0.3 0.4 0.2 0.5 69 96 42 1140.4 95

Story4 1.0 1.2 0.8 1.0 65 84 47 760.7 52

Izaura TV 0.9 1.2 0.6 1.1 45 61 28 581.0 57

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:20 49,848 1.3 3.8 9521-08-17 Mon

A kismeno RTL II 20:00 21:44 43,195 1.1 2.9 11827-08-17 Sun

Hirado RTL II 21:30 21:53 38,609 1.0 3.0 10824-08-17 Thu

Segitseg bajban vagyok! - a pszichologusRTL II 16:30 17:25 35,184 0.9 3.8 9127-08-17 Sun

A szef RTL Gold 21:00 21:57 32,873 0.8 2.4 10722-08-17 Tue

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:57 32,873 0.8 2.4 10722-08-17 Tue

1 perc es nyersz! RTL Gold 22:00 22:56 32,066 0.8 2.7 12522-08-17 Tue

Aniko show RTL Gold 15:00 15:56 28,821 0.7 4.2 12226-08-17 Sat

A kod RTL Gold 17:00 17:58 27,491 0.7 3.9 14426-08-17 Sat

Monika RTL Gold 16:00 16:53 24,546 0.6 4.1 12025-08-17 Fri

Dr. toth RTL Gold 23:00 23:56 22,215 0.6 2.7 17222-08-17 Tue

Balazs RTL Gold 15:00 15:53 19,833 0.5 3.7 10625-08-17 Fri

Legyen on is milliomos! RTL Gold 20:08 20:45 16,297 0.4 1.2 12822-08-17 Tue

Portre RTL Gold 24:00 24:25 15,895 0.4 2.7 18622-08-17 Tue

Kalandra fal RTL Gold 21:45 22:26 13,761 0.4 1.1 10526-08-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 34

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.6 0.5 38 55 57 361.0 104

Sláger TV 0.9 1.0 1.0 0.9 82 102 105 770.9 110

M3 1.2 1.5 1.4 1.4 73 103 100 841.3 114

Zenebutik 0.3 0.4 0.3 0.4 48 61 60 580.5 113

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:48 20:14 78,700 2.0 7.0 9723-08-17 Wed

Veszhelyzet M3 20:22 21:04 48,616 1.2 3.5 11423-08-17 Wed

Eletkepek M3 19:55 20:26 34,759 0.9 3.5 9625-08-17 Fri

Derrick M3 18:10 19:09 23,077 0.6 2.8 9622-08-17 Tue

Halalbiztos diagnozis M3 17:18 18:02 18,592 0.5 2.9 12022-08-17 Tue

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Klippek Muzsika TV 18:00 18:51 12,246 0.3 1.6 10224-08-17 Thu

Klipfesztival Muzsika TV 19:55 20:55 10,678 0.3 0.8 9924-08-17 Thu

Muzsika tv - roadshow Muzsika TV 21:00 21:56 10,668 0.3 0.8 6424-08-17 Thu

Egy ora... Muzsika TV 17:00 17:54 9,908 0.3 1.4 5026-08-17 Sat

Hazibuli attilaval Muzsika TV 12:30 13:24 9,536 0.2 1.3 3827-08-17 Sun

Kivansagpercek Muzsika TV 18:55 19:49 8,930 0.2 1.0 9124-08-17 Thu

Nagyfroccs Muzsika TV 16:00 16:56 8,692 0.2 0.9 6527-08-17 Sun

Muzsika tv - extra Muzsika TV 21:00 21:54 7,563 0.2 0.5 6622-08-17 Tue

Nem elhetek muzsikaszo nelkul Muzsika TV 03:00 03:55 7,469 0.2 4.3 14026-08-17 Sat

Dallamokon at Muzsika TV 04:00 04:49 7,469 0.2 5.3 14026-08-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 34

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.3 5.6 4.8 4.2 159 205 187 1713.7 172

Cool 4.0 5.0 4.2 3.3 89 84 75 604.4 92

Viasat3 2.8 1.6 2.9 1.9 100 43 82 563.8 126

Story4 1.0 0.1 1.8 0.9 65 6 93 511.3 81

AXN 0.8 0.6 0.8 1.0 59 31 44 550.7 43

Super TV2 4.3 5.8 4.5 4.0 91 94 78 715.0 103

RTL II 2.3 1.6 2.6 1.9 89 48 80 613.1 116

Humor+ 0.7 0.5 1.1 1.2 141 76 173 2020.4 79

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Fak ju tanar ur 2.! Super TV2 21:00 23:17 129,324 3.3 10.0 15127-08-17 Sun

Dr. csont Cool 21:04 22:00 100,139 2.5 7.3 10922-08-17 Tue

Joban rosszban Super TV2 20:15 20:59 96,228 2.4 7.5 8021-08-17 Mon

Narnia kronikai Cool 20:30 23:10 88,384 2.2 7.4 12526-08-17 Sat

Shrek a vege fuss el vele Super TV2 19:15 20:51 81,665 2.1 6.0 10827-08-17 Sun

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:00 22:29 61,195 1.6 4.7 21427-08-17 Sun

Agymenok Comedy Central 20:30 20:57 54,610 1.4 4.2 14921-08-17 Mon

South park Comedy Central 23:00 23:30 51,773 1.3 5.1 20926-08-17 Sat

Apa-csata Comedy Central 21:00 21:28 46,379 1.2 3.4 15821-08-17 Mon

Amerika huangjai Comedy Central 21:30 21:59 44,881 1.1 3.4 18221-08-17 Mon

Mike es molly Comedy Central 18:30 18:57 41,304 1.1 3.8 22027-08-17 Sun

Anyam borogass Comedy Central 17:30 17:59 39,200 1.0 5.8 17425-08-17 Fri

Modern csalad Comedy Central 13:00 13:29 33,950 0.9 7.6 18522-08-17 Tue

Dokik Comedy Central 24:30 24:59 33,529 0.9 7.1 22225-08-17 Fri

Megrekedve Comedy Central 20:30 20:58 32,850 0.8 2.2 19327-08-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 34

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.2 1.3 1.1 1.3 107 108 105 1091.2 98

AMC 1.2 1.0 1.0 1.4 103 80 95 1101.1 85

Film Cafe 0.7 0.7 0.8 0.6 87 87 102 730.7 75

Film Mania 0.3 0.1 0.3 0.2 75 37 103 470.2 40

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Csak szexre kellesz Paramount 19:50 21:54 36,499 0.9 2.5 12327-08-17 Sun

Megint 48 ora Paramount 22:02 23:55 26,164 0.7 2.5 10527-08-17 Sun

Beverly hills-i zsaru Paramount 22:42 24:38 22,273 0.6 3.1 18323-08-17 Wed

Penz beszel Paramount 21:00 23:24 21,116 0.5 1.7 15722-08-17 Tue

Cyborg - a robotno Paramount 23:01 24:40 17,701 0.5 2.6 16324-08-17 Thu

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Csak szexre kellesz Paramount 19:50 21:54 36,499 0.9 2.5 12327-08-17 Sun

Megint 48 ora Paramount 22:02 23:55 26,164 0.7 2.5 10527-08-17 Sun

Beverly hills-i zsaru Paramount 22:42 24:38 22,273 0.6 3.1 18323-08-17 Wed

Penz beszel Paramount 21:00 23:24 21,116 0.5 1.7 15722-08-17 Tue

Cyborg - a robotno Paramount 23:01 24:40 17,701 0.5 2.6 16324-08-17 Thu

Vissza a jovobe 3. Paramount 17:35 19:41 16,039 0.4 1.5 12727-08-17 Sun

Forraspont Paramount 21:00 22:49 15,783 0.4 1.3 6425-08-17 Fri

Munkaval szerzett pasi Paramount 17:15 18:55 13,664 0.3 2.0 14223-08-17 Wed

Vissza a jovobe 2. Paramount 15:30 17:27 13,647 0.3 1.5 13027-08-17 Sun

I.q. - a szerelem relativ Paramount 11:22 13:08 13,416 0.3 2.1 11627-08-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 34

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.3 0.4 0.6 77 47 67 1010.3 53

Viasat6 0.9 1.0 1.0 0.9 106 92 94 971.0 115

AXN 0.8 0.8 1.0 0.8 59 44 55 540.9 64

Prime TV 2.0 2.5 1.2 1.3 98 99 48 592.7 137

FOX 0.6 1.0 0.2 0.3 131 168 35 550.9 208

Discovery Channel 1.1 0.5 1.2 1.4 90 34 85 1110.8 69

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Dirty dancing Prime TV 21:14 23:15 57,288 1.5 4.5 12527-08-17 Sun

Az ordog pradat visel Prime TV 21:00 23:15 50,949 1.3 4.4 10125-08-17 Fri

Labdarugas Prime TV 16:54 18:54 41,622 1.1 4.1 14527-08-17 Sun

Labdarugo merkozes - angol bajnoksagPrime TV 16:55 18:52 41,604 1.1 4.1 14527-08-17 Sun

Grimm Viasat6 20:01 20:59 39,592 1.0 3.7 13625-08-17 Fri

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A visszaterok RTL Spike 21:00 21:54 19,481 0.5 1.5 14025-08-17 Fri

Cobra 11 RTL Spike 18:10 19:09 13,287 0.3 1.2 8527-08-17 Sun

Pumpedek RTL Spike 22:37 23:07 12,250 0.3 1.2 18121-08-17 Mon

Rohamjarorok RTL Spike 13:00 13:54 10,901 0.3 1.4 8527-08-17 Sun

Jeglovagok RTL Spike 14:00 14:55 10,596 0.3 1.1 18027-08-17 Sun

Kedvencek temetoje RTL Spike 25:35 25:59 8,771 0.2 3.3 22227-08-17 Sun

Vampirnaplok RTL Spike 22:00 22:54 8,555 0.2 0.7 20322-08-17 Tue

Star wars: lazadok RTL Spike 10:30 10:58 8,184 0.2 1.5 15427-08-17 Sun

Playback parbaj - lip sync battle RTL Spike 19:00 19:30 7,687 0.2 0.9 18925-08-17 Fri

Sotet arvak RTL Spike 21:07 21:59 4,843 0.1 0.3 13427-08-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 34

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.7 1.8 0.6 1.4 616 439 182 3670.5 148

Music Channel 0.9 0.5 0.3 0.2 428 275 171 1020.5 271

Muzsika TV 0.1 0.7 0.5 0.5 8 42 38 350.4 33

Sláger TV 0.8 0.9 0.9 1.0 59 66 82 800.9 80

Zenebutik 0.1 0.1 0.3 0.1 16 12 48 130.2 22

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva sunshine Viva 19:30 20:08 12,410 0.7 4.0 51221-08-17 Mon

Klippek Muzsika TV 23:00 23:55 10,258 0.6 3.7 17725-08-17 Fri

Zenes randevu Muzsika TV 24:00 24:55 8,932 0.5 5.3 18126-08-17 Sat

Hatartalan Muzsika TV 25:00 25:54 8,612 0.5 6.5 19926-08-17 Sat

Kivansagkosar Muzsika TV 24:00 24:54 8,563 0.5 4.1 21425-08-17 Fri

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva sunshine Viva 19:30 20:08 12,410 0.7 4.0 51221-08-17 Mon

Bikini girls top 20 Viva 12:00 13:27 7,235 0.4 3.4 37422-08-17 Tue

Kamureg Viva 20:08 20:57 7,057 0.4 2.0 43421-08-17 Mon

Pump it up! Viva 16:01 16:56 6,957 0.4 3.2 29621-08-17 Mon

Bekerdezel Viva 17:30 18:00 6,535 0.4 2.7 52221-08-17 Mon

Top 5 Viva 19:00 19:26 6,344 0.4 2.3 52221-08-17 Mon

Helyi hosok Viva 15:38 16:01 6,126 0.4 3.1 25621-08-17 Mon

Viva feat Viva 15:00 15:38 6,066 0.4 2.9 27821-08-17 Mon

Club crazy Viva 23:05 23:56 5,633 0.3 2.1 50624-08-17 Thu

Mtv vidiots Viva 10:30 10:57 5,455 0.3 3.9 52223-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 34

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 11.6 1.7 1.6 3.1 514 87 69 1031.6 55

Cartoon Network 3.3 0.5 0.6 2.2 434 72 78 2130.8 86

MiniMax 6.4 1.5 0.6 0.8 557 158 52 511.1 78

Disney Channel 7.4 0.6 0.6 2.3 576 53 49 1301.2 73

M2 6.2 3.6 1.8 1.7 269 185 77 552.1 72

Nick JR 3.9 3.6 1.4 0.4 320 351 116 240.8 52

Kiwi TV 1.0 0.4 0.2 0.1 403 187 79 310.0 9

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:28 55,363 5.8 22.6 60126-08-17 Sat

A thundermans csalad Nickelodeon 12:14 12:36 40,462 4.3 25.6 56421-08-17 Mon

Tini nindzsa teknocok Nickelodeon 21:33 21:55 38,863 4.1 16.7 60525-08-17 Fri

100 dolog a gimi elott Nickelodeon 22:51 23:12 38,132 4.0 19.3 65926-08-17 Sat

Nicky ricky dicky es dawn Nickelodeon 12:41 13:03 35,803 3.8 28.0 49121-08-17 Mon

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:28 55,363 5.8 22.6 60126-08-17 Sat

A thundermans csalad Nickelodeon 12:14 12:36 40,462 4.3 25.6 56421-08-17 Mon

Tini nindzsa teknocok Nickelodeon 21:33 21:55 38,863 4.1 16.7 60525-08-17 Fri

100 dolog a gimi elott Nickelodeon 22:51 23:12 38,132 4.0 19.3 65926-08-17 Sat

Nicky ricky dicky es dawn Nickelodeon 12:41 13:03 35,803 3.8 28.0 49121-08-17 Mon

Vadkaland a vadnyugaton Nickelodeon 11:34 12:18 31,465 3.3 15.9 65727-08-17 Sun

Tunderi keresztszulok Nickelodeon 19:41 19:52 30,370 3.2 13.1 65723-08-17 Wed

A legboszibb boszik Nickelodeon 20:20 20:42 29,349 3.1 11.5 47921-08-17 Mon

Sanjay es craig Nickelodeon 08:14 08:25 29,275 3.1 22.7 59924-08-17 Thu

A hathaway kisertetlak - megtelt haz kiaNickelodeon 23:17 23:39 29,071 3.0 17.8 52926-08-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 34

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.9 3.6 1.4 3.1 320 351 116 2431.9 182

Nickelodeon 11.6 1.7 1.6 1.6 514 87 69 681.2 60

Cartoon Network 3.3 0.5 0.6 0.8 434 72 78 960.3 39

MiniMax 6.4 1.5 0.6 1.3 557 158 52 1060.6 60

Disney Channel 7.4 0.6 0.6 1.3 576 53 49 940.4 32

M2 6.2 3.6 1.8 2.8 269 185 77 1162.1 109

Kiwi TV 1.0 0.4 0.2 0.4 403 187 79 1630.2 103

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:28 55,363 5.8 22.6 60126-08-17 Sat

A thundermans csalad Nickelodeon 12:14 12:36 40,462 4.3 25.6 56421-08-17 Mon

Tini nindzsa teknocok Nickelodeon 21:33 21:55 38,863 4.1 16.7 60525-08-17 Fri

100 dolog a gimi elott Nickelodeon 22:51 23:12 38,132 4.0 19.3 65926-08-17 Sat

Nicky ricky dicky es dawn Nickelodeon 12:41 13:03 35,803 3.8 28.0 49121-08-17 Mon

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:16 21:28 55,363 5.8 22.6 60126-08-17 Sat

A thundermans csalad Nickelodeon 12:14 12:36 40,462 4.3 25.6 56421-08-17 Mon

Tini nindzsa teknocok Nickelodeon 21:33 21:55 38,863 4.1 16.7 60525-08-17 Fri

100 dolog a gimi elott Nickelodeon 22:51 23:12 38,132 4.0 19.3 65926-08-17 Sat

Nicky ricky dicky es dawn Nickelodeon 12:41 13:03 35,803 3.8 28.0 49121-08-17 Mon

Az ifju robin hood kalandjai M2 09:11 09:23 35,125 3.7 19.8 45123-08-17 Wed

Jake es sohaorszag kalozai M2 08:46 09:09 33,818 3.5 23.9 45223-08-17 Wed

Zou M2 19:45 19:56 33,407 3.5 16.7 40426-08-17 Sat

Irany okido! M2 08:20 08:31 32,464 3.4 19.0 67427-08-17 Sun

Mano beno es lili hercegno apro kiralysaM2 19:54 20:05 31,596 3.3 11.8 44821-08-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 34

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 9.2 2.7 2.2 1.4 557 158 106 741.5 77

Nickelodeon 10.7 2.1 1.9 1.7 496 91 69 682.0 80

Nick JR 4.4 4.9 4.1 2.5 322 344 241 1561.3 83

Cartoon Network 3.7 0.7 1.2 0.8 433 73 112 760.6 58

Disney Channel 9.0 0.8 1.5 1.0 623 50 84 592.0 121

M2 8.2 5.5 3.9 3.1 313 201 119 1022.0 65

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 11:07 11:29 51,306 5.4 24.3 68527-08-17 Sun

A thundermans csalad Nickelodeon 12:14 12:36 40,462 4.3 25.6 56421-08-17 Mon

Nicky ricky dicky es dawn Nickelodeon 12:41 13:03 35,803 3.8 28.0 49121-08-17 Mon

Az ifju robin hood kalandjai M2 09:11 09:23 35,125 3.7 19.8 45123-08-17 Wed

Jake es sohaorszag kalozai M2 08:46 09:09 33,818 3.5 23.9 45223-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 34

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.2 1.4 1.0 1.3 103 110 95 1211.1 85

Story4 1.0 0.8 1.2 1.0 65 47 84 761.2 69

Story5 0.5 0.4 0.6 0.7 49 35 64 710.3 28

Paramount 1.2 1.3 1.1 1.2 107 109 105 1221.2 98

Film Cafe 0.7 0.6 0.8 0.7 87 73 102 1040.7 75

AXN 0.8 0.8 0.9 1.1 59 54 64 830.9 59

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Csak szexre kellesz Paramount 19:50 21:54 36,499 0.9 2.5 12327-08-17 Sun

Megint 48 ora Paramount 22:02 23:55 26,164 0.7 2.5 10527-08-17 Sun

Quantico AXN 22:40 23:39 22,907 0.6 2.6 20321-08-17 Mon

Beverly hills-i zsaru Paramount 22:42 24:38 22,273 0.6 3.1 18323-08-17 Wed

Szuletett felesegek Story4 13:00 13:54 21,271 0.5 4.9 16225-08-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 34

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.6 0.8 0.8 87 73 102 1220.7 111

Film Mania 0.3 0.2 0.3 0.4 75 47 103 1320.3 117

RTL+ 0.7 0.8 0.6 0.6 93 99 87 970.7 112

Paramount 1.2 1.3 1.1 1.2 107 109 105 1261.2 127

FOX 0.6 0.3 0.9 0.8 131 55 208 2010.7 172

GALAXY TV 0.3 0.3 0.4 0.6 45 36 53 880.5 78

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

2
0

1
7

w
2

2

2
0

1
7

w
2

4

2
0

1
7

w
2

6

2
0

1
7

w
2

8

2
0

1
7

w
3

0

2
0

1
7

w
3

2

2
0

1
7

w
3

4

S
H

R
%

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csak szexre kellesz Paramount 19:50 21:54 36,499 0.9 2.5 12327-08-17 Sun

Megint 48 ora Paramount 22:02 23:55 26,164 0.7 2.5 10527-08-17 Sun

Ket pasi - meg egy kicsi RTL+ 22:09 22:35 23,321 0.6 2.1 15225-08-17 Fri

Beverly hills-i zsaru Paramount 22:42 24:38 22,273 0.6 3.1 18323-08-17 Wed

Penz beszel Paramount 21:00 23:24 21,116 0.5 1.7 15722-08-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 34

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.3 0.2 0.3 0.3 75 47 103 790.3 102

Film Cafe 0.7 0.6 0.8 0.7 87 73 102 820.7 104

RTL+ 0.7 0.8 0.6 0.6 93 99 87 730.7 108

Paramount 1.2 1.3 1.1 1.1 107 109 105 961.2 122

FOX 0.6 0.3 0.9 0.2 131 55 208 520.5 124

GALAXY TV 0.3 0.3 0.4 0.5 45 36 53 670.5 71

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csak szexre kellesz Paramount 19:50 21:54 36,499 0.9 2.5 12327-08-17 Sun

Megint 48 ora Paramount 22:02 23:55 26,164 0.7 2.5 10527-08-17 Sun

Ket pasi - meg egy kicsi RTL+ 22:09 22:35 23,321 0.6 2.1 15225-08-17 Fri

Beverly hills-i zsaru Paramount 22:42 24:38 22,273 0.6 3.1 18323-08-17 Wed

Penz beszel Paramount 21:00 23:24 21,116 0.5 1.7 15722-08-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 34

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.0 1.6 0.5 1.1 116 169 62 1131.1 122

Discovery Channel 1.1 1.4 0.8 1.1 90 111 69 860.9 71

National Geographic 1.2 1.6 0.8 1.2 101 127 76 931.4 107

NAT GEO WILD 0.5 0.6 0.5 0.5 97 96 98 780.5 79

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:57 28,816 0.7 2.7 10922-08-17 Tue

Apokalipszis: sztalin National Geographic 22:00 22:58 28,415 0.7 2.4 9726-08-17 Sat

Hitler a beteg National Geographic 23:01 23:57 25,514 0.6 2.7 10826-08-17 Sat

Ut normandiaig National Geographic 23:00 23:59 25,046 0.6 3.2 17323-08-17 Wed

Das reich - hitler rettegett halalbrigadNational Geographic 21:00 21:56 24,966 0.6 1.8 14623-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 34

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.2 0.3 0.3 0.1 80 107 144 530.2 62

LifeTv 0.5 0.7 0.7 0.3 89 131 145 480.4 63

TLC 0.9 1.3 1.3 0.5 92 141 152 440.8 75

ID Xtra 0.5 0.7 0.7 0.3 80 118 135 420.4 54

Fem3 0.3 0.4 0.6 0.2 69 96 155 420.3 53

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bizarr veszhelyzetek TLC 22:00 22:56 25,342 0.6 2.2 11223-08-17 Wed

Csendes szornyetegek TLC 22:00 22:57 22,435 0.6 2.0 9425-08-17 Fri

Dr. christian rendel TLC 21:00 21:57 22,309 0.6 1.6 10723-08-17 Wed

Kenyszeres takaritok TLC 20:00 20:57 20,705 0.5 1.6 13621-08-17 Mon

Mondj igent a szalagavatora TLC 16:00 16:57 20,256 0.5 2.2 15827-08-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 34

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.6 1.3 1.0 0.2 70 128 110 281.1 131

M4 SPORT 2.5 2.9 3.4 1.6 63 61 81 444.5 116

Sport2 0.3 0.6 0.5 0.1 77 145 129 250.5 153

SPILERTV 0.2 0.3 0.3 0.0 84 140 139 280.2 133

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:58 15:29 149,364 7.6 33.2 9827-08-17 Sun

Forma-1 kozvetites M4 SPORT 13:35 15:55 132,703 6.7 30.0 10027-08-17 Sun

Forma-1 studio M4 SPORT 13:37 13:56 94,261 4.8 24.3 10527-08-17 Sun

Labdarugo merkozes - europa ligaM4 SPORT 19:56 21:52 73,352 3.7 11.4 12324-08-17 Thu

Labdarugas M4 SPORT 19:23 22:10 58,529 3.0 9.7 11924-08-17 Thu

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 22:10 24:06 22,890 1.2 4.8 16427-08-17 Sun

Labdarugas Sport1 22:09 24:22 21,103 1.1 4.6 16527-08-17 Sun

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:38 15,770 0.8 2.6 12822-08-17 Tue

Studio Sport1 04:43 04:50 12,601 0.6 18.7 25227-08-17 Sun

Okolvivas Sport1 03:03 07:11 10,827 0.5 14.4 17827-08-17 Sun

Mai helyzet Sport1 17:30 17:41 8,326 0.4 2.6 44224-08-17 Thu

Ufc top 10 Sport1 21:31 21:54 6,869 0.3 1.1 18221-08-17 Mon

All access Sport1 19:29 20:10 4,835 0.2 1.0 16023-08-17 Wed

Poker Sport1 22:15 23:11 4,531 0.2 0.9 22425-08-17 Fri

Ut kijevbe Sport1 23:15 24:38 3,944 0.2 1.1 22225-08-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 34

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.3 0.6 0.5 0.1 77 145 129 250.5 153

M4 SPORT 2.5 2.9 3.4 1.6 63 61 81 444.5 116

Sport1 0.6 1.3 1.0 0.2 70 128 110 281.1 131

SPILERTV 0.2 0.3 0.3 0.0 84 140 141 280.2 133

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:58 15:29 149,364 7.6 33.2 9827-08-17 Sun

Forma-1 kozvetites M4 SPORT 13:35 15:55 132,703 6.7 30.0 10027-08-17 Sun

Forma-1 studio M4 SPORT 13:37 13:56 94,261 4.8 24.3 10527-08-17 Sun

Labdarugo merkozes - europa ligaM4 SPORT 19:56 21:52 73,352 3.7 11.4 12324-08-17 Thu

Labdarugas M4 SPORT 19:23 22:10 58,529 3.0 9.7 11924-08-17 Thu

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Kuzdosportok Sport2 20:14 20:26 13,347 0.7 2.6 15226-08-17 Sat

Labdarugas Sport2 18:12 20:07 10,924 0.6 2.9 8426-08-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 18:13 20:07 10,905 0.6 2.9 8426-08-17 Sat

All access Sport2 20:28 20:57 9,428 0.5 1.7 18526-08-17 Sat

Ut kijevbe Sport2 11:30 12:54 8,105 0.4 4.7 38825-08-17 Fri

Amerikai futball merkozes - nfl Sport2 19:01 22:12 6,685 0.3 1.0 33627-08-17 Sun

Amerikai futball Sport2 18:58 22:16 6,500 0.3 1.0 33427-08-17 Sun

Ferfi jegkorong merkozes - bajnokok ligaSport2 17:58 20:12 4,162 0.2 1.0 34124-08-17 Thu

Jegkorong Sport2 17:58 20:12 4,140 0.2 1.0 34124-08-17 Thu

Labdarugo merkozes - bajnokok ligajaSport2 20:40 22:38 3,908 0.2 0.6 14723-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 34

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.3 0.4 0.5 63 46 83 800.3 67

Chili TV 0.2 0.2 0.3 0.2 45 45 77 460.3 67

TLC 0.9 1.3 1.3 0.5 92 141 152 440.9 106

Fem3 0.3 0.4 0.6 0.2 69 96 155 420.4 95

RTL Gold 1.3 1.3 1.2 1.3 100 105 111 961.3 123

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:57 32,873 0.8 2.4 10722-08-17 Tue

1 perc es nyersz! RTL Gold 22:00 22:56 32,066 0.8 2.7 12522-08-17 Tue

Aniko show RTL Gold 15:00 15:56 28,821 0.7 4.2 12226-08-17 Sat

A kod RTL Gold 17:00 17:58 27,491 0.7 3.9 14426-08-17 Sat

Bizarr veszhelyzetek TLC 22:00 22:56 25,342 0.6 2.2 11223-08-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 34

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.7 0.7 0.3 89 131 131 480.6 142

TLC 0.9 1.7 1.3 0.5 92 164 141 440.9 106

ID Xtra 0.5 0.5 0.7 0.3 80 77 118 420.6 114

Story5 0.5 0.6 0.6 0.4 49 55 64 350.6 70

TV Paprika 0.4 0.2 0.3 0.5 63 38 46 800.3 67

Spektrum Home 0.2 0.1 0.3 0.1 80 55 107 530.3 118

Fem3 0.3 0.5 0.4 0.2 69 94 96 420.4 95

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bizarr veszhelyzetek TLC 22:00 22:56 25,342 0.6 2.2 11223-08-17 Wed

Csendes szornyetegek TLC 22:00 22:57 22,435 0.6 2.0 9425-08-17 Fri

Dr. christian rendel TLC 21:00 21:57 22,309 0.6 1.6 10723-08-17 Wed

Kenyszeres takaritok TLC 20:00 20:57 20,705 0.5 1.6 13621-08-17 Mon

Mondj igent a szalagavatora TLC 16:00 16:57 20,256 0.5 2.2 15827-08-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 34

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.3 0.3 0.3 0.3 83 84 77 810.3 89

Spektrum 1.0 0.5 0.7 1.6 116 62 67 1690.8 110

National Geographic 1.2 0.8 1.4 1.6 101 76 97 1271.1 114

NAT GEO WILD 0.5 0.5 0.3 0.6 97 98 45 960.5 108

DoQ 0.2 0.1 0.1 0.3 92 33 55 1500.1 52

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apokalipszis: sztalin National Geographic 22:00 22:58 28,415 0.7 2.4 9726-08-17 Sat

Hitler a beteg National Geographic 23:01 23:57 25,514 0.6 2.7 10826-08-17 Sat

Ut normandiaig National Geographic 23:00 23:59 25,046 0.6 3.2 17323-08-17 Wed

Das reich - hitler rettegett halalbrigadNational Geographic 21:00 21:56 24,966 0.6 1.8 14623-08-17 Wed

Jeges pokol norvegiaban National Geographic 24:00 24:56 24,896 0.6 4.6 15925-08-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


