
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 29

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

4.1 4.7 2.5 1.1 0.8 0.7 0.5Week 25

P
re

se
n

t

3.2 4.9 2.5 1.1 0.8 0.7 0.5Week 26

D
A

TE
G

R
O

U
P

3.6 4.6 2.4 1.0 1.0 1.3 0.7Week 27

D
A

TE
G

R
O

U
P

3.6 4.6 3.1 1.0 0.8 1.1 0.6Week 28

D
A

TE
G

R
O

U
P

3.6 5.1 3.0 0.8 0.7 1.1 0.5Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 29

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

3.8 1.0 0.5 1.0 12.7 2.6 6.2Week 25

P
re

se
n

t

3.5 1.3 0.4 1.2 11.8 3.4 5.9Week 26

D
A

TE
G

R
O

U
P

3.0 1.0 0.4 1.2 13.0 3.0 6.3Week 27

D
A

TE
G

R
O

U
P

2.8 1.3 0.4 1.4 9.4 2.2 7.2Week 28

D
A

TE
G

R
O

U
P

3.0 1.4 0.4 1.3 12.6 3.3 5.7Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 29

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.6 0.8 0.3 1.0 0.3 0.3 0.2Week 25

P
re

se
n

t

1.3 0.8 0.2 1.1 0.2 0.2 0.1Week 26

D
A

TE
G

R
O

U
P

1.0 0.7 0.2 0.9 0.2 0.3 0.2Week 27

D
A

TE
G

R
O

U
P

1.2 0.6 0.2 0.9 0.1 0.5 0.3Week 28

D
A

TE
G

R
O

U
P

1.3 0.8 0.2 0.9 0.3 0.5 0.3Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 29

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.6 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 25

P
re

se
n

t

0.5 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 26

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 27

D
A

TE
G

R
O

U
P

0.3 0.8 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 28

D
A

TE
G

R
O

U
P

0.3 0.8 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + RTL GOLD Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 29

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.1 0.1Week 25

P
re

se
n

t

0.4 0.6 0.3 0.1 0.1 0.1 0.1Week 26

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 0.1 0.1 0.2 0.1Week 27

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.1 0.1 0.1 0.1Week 28

D
A

TE
G

R
O

U
P

0.5 0.7 0.4 0.1 0.1 0.1 0.1Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 29

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.1 1.9 0.4 0.9Week 25

P
re

se
n

t

0.5 0.2 0.1 0.1 1.8 0.5 0.9Week 26

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.9 0.4 0.9Week 27

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.4 0.3 1.1Week 28

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.5 0.8Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 29

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.0 0.0Week 25

P
re

se
n

t

0.2 0.1 0.0 0.1 0.0 0.0 0.0Week 26

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Week 27

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 28

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.0Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 29

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 25

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 26

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 27

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 28

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 29

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.7 4.5 2.7 3.9 80 104 57 754.0 80

Viasat3 2.3 2.7 1.8 2.4 94 118 71 882.3 89

AXN 1.0 0.9 1.0 1.1 62 63 61 621.1 67

Story TV 0.9 1.2 0.6 1.0 63 86 40 581.0 64

Comedy Central 3.0 2.6 3.3 3.9 142 131 153 1663.4 151

RTL II 3.0 3.4 2.6 3.3 98 115 81 942.8 84

Prime TV 1.2 1.6 0.8 1.4 75 106 45 761.2 66

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Halalos fegyver Cool 22:00 22:53 83,599 2.1 7.0 10918-07-17 Tue

Dr. csont Cool 22:00 22:52 79,638 2.0 7.0 11820-07-17 Thu

Tobb mint testor RTL II 20:00 22:24 74,266 1.9 5.7 12123-07-17 Sun

Showder klub RTL II 22:00 22:53 72,924 1.9 6.2 12117-07-17 Mon

Excsajok szelleme Cool 18:55 20:48 65,139 1.7 7.1 11922-07-17 Sat

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Halalos fegyver Cool 22:00 22:53 83,599 2.1 7.0 10918-07-17 Tue

Dr. csont Cool 22:00 22:52 79,638 2.0 7.0 11820-07-17 Thu

Excsajok szelleme Cool 18:55 20:48 65,139 1.7 7.1 11922-07-17 Sat

Csi Cool 23:00 23:53 61,078 1.6 7.3 13018-07-17 Tue

Tamadas a feher haz ellen Cool 18:45 20:52 58,371 1.5 4.9 10723-07-17 Sun

Baratsag extrakkal Cool 16:50 18:50 49,461 1.3 6.2 10122-07-17 Sat

A mentalista Cool 20:05 20:55 46,292 1.2 3.9 8118-07-17 Tue

Gyilkos elmek Cool 24:00 24:53 42,782 1.1 8.3 13718-07-17 Tue

A nagy gatsby Cool 16:00 18:37 40,829 1.0 4.3 10223-07-17 Sun

Cobra 11 Cool 14:30 15:25 38,783 1.0 9.2 9717-07-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 5.1 3.4 7.0 4.8 107 75 139 885.0 95

Viasat3 2.3 2.7 1.8 2.4 94 118 71 882.3 89

MOZI+ 3.8 2.9 4.8 3.5 107 85 128 853.9 100

Film Café 0.8 0.8 0.7 0.6 96 107 84 590.8 85

Video 4.6 3.4 5.8 5.5 127 100 153 1345.5 138

Paramount 1.4 1.3 1.4 1.5 117 119 114 1161.3 105

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Egyiptom istenei F+ 20:40 22:53 122,880 3.1 9.6 13623-07-17 Sun

Beepitett tudat F+ 21:00 23:10 122,563 3.1 9.9 12817-07-17 Mon

Kiutes F+ 20:55 22:54 91,635 2.3 7.2 12118-07-17 Tue

A maganyos lovas F+ 20:30 23:13 88,551 2.3 7.7 11422-07-17 Sat

Kincs ami nincs F+ 18:35 20:34 88,118 2.2 7.5 11223-07-17 Sun

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Egyiptom istenei F+ 20:40 22:53 122,880 3.1 9.6 13623-07-17 Sun

Beepitett tudat F+ 21:00 23:10 122,563 3.1 9.9 12817-07-17 Mon

Kiutes F+ 20:55 22:54 91,635 2.3 7.2 12118-07-17 Tue

A maganyos lovas F+ 20:30 23:13 88,551 2.3 7.7 11422-07-17 Sat

Kincs ami nincs F+ 18:35 20:34 88,118 2.2 7.5 11223-07-17 Sun

Felholt F+ 21:00 22:54 85,272 2.2 6.8 10019-07-17 Wed

Dredd F+ 21:00 22:45 75,276 1.9 6.4 12621-07-17 Fri

Fektelen harag F+ 21:00 22:53 73,475 1.9 6.1 10320-07-17 Thu

Tintasziv F+ 13:45 15:40 62,558 1.6 7.5 12923-07-17 Sun

Red 2. F+ 18:50 21:00 58,944 1.5 5.4 10417-07-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.0 3.4 2.6 3.3 98 115 81 943.1 122

Super TV2 3.7 4.1 3.2 4.1 87 103 71 873.7 107

AXN 1.0 0.9 1.0 1.1 62 63 61 620.9 68

Story4 0.9 1.2 0.6 1.0 63 86 40 580.8 68

Prime TV 1.2 1.6 0.8 1.4 75 106 45 761.3 96

Duna TV 1.8 1.9 1.6 1.6 25 29 21 191.8 30

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az 50 elso randi Super TV2 21:00 22:53 114,553 2.9 9.0 14618-07-17 Tue

A csajok bosszuja Super TV2 21:00 23:17 105,355 2.7 9.2 12920-07-17 Thu

Joban rosszban Super TV2 20:14 20:59 77,857 2.0 6.6 7319-07-17 Wed

Tobb mint testor RTL II 20:00 22:24 74,266 1.9 5.7 12123-07-17 Sun

Showder klub RTL II 22:00 22:53 72,924 1.9 6.2 12117-07-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tobb mint testor RTL II 20:00 22:24 74,266 1.9 5.7 12123-07-17 Sun

Showder klub RTL II 22:00 22:53 72,924 1.9 6.2 12117-07-17 Mon

Hirado RTL II 21:30 21:54 57,291 1.5 4.2 10918-07-17 Tue

Baratok kozt RTL II 23:00 23:27 57,176 1.5 6.4 9717-07-17 Mon

Hagyjal fozni! RTL II 19:25 20:24 51,408 1.3 5.7 12521-07-17 Fri

A gyanu arnyekaban RTL II 17:00 17:56 39,711 1.0 5.0 10022-07-17 Sat

Anyak gyongye RTL II 23:30 23:56 33,876 0.9 4.7 14817-07-17 Mon

Segitseg bajban vagyok! - a pszichologusRTL II 15:25 16:18 30,590 0.8 3.5 9023-07-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 24:00 24:55 27,595 0.7 5.8 16417-07-17 Mon

Nicsak ki beszel meg? RTL II 18:25 19:52 26,974 0.7 2.4 11823-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 0.8 0.8 0.8 0.8 108 113 103 950.9 151

Sorozat + 0.7 1.1 0.4 0.5 65 100 31 390.9 99

Story5 0.3 0.5 0.1 0.2 27 44 10 170.5 50

Viasat6 1.1 0.9 1.2 1.0 137 128 146 1150.9 133

Humor+ 0.5 0.3 0.6 0.5 123 84 162 1310.4 129

RTL Gold 1.1 1.4 0.7 1.2 85 120 50 821.4 138

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+ RTL Gold

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vissza a jovobe 2. Viasat6 13:28 15:38 33,215 0.8 4.6 14922-07-17 Sat

A szef RTL Gold 21:00 21:56 32,672 0.8 2.4 13118-07-17 Tue

Grimm Viasat6 20:02 21:00 29,601 0.8 2.4 18117-07-17 Mon

A belso ember Viasat6 21:00 23:33 27,822 0.7 2.5 12422-07-17 Sat

A cleveland show Humor+ 21:30 21:54 27,778 0.7 2.1 19819-07-17 Wed

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Igazsagosztok RTL+ 22:50 23:44 22,151 0.6 2.5 13823-07-17 Sun

Csengetett mylord? RTL+ 21:05 22:05 19,470 0.5 1.4 9618-07-17 Tue

Bosszura torve RTL+ 21:00 22:43 19,044 0.5 1.5 12823-07-17 Sun

Lanyok forro szoknyaban RTL+ 22:55 24:48 17,979 0.5 2.3 11222-07-17 Sat

Knight rider RTL+ 20:00 20:56 17,804 0.5 1.4 12623-07-17 Sun

Mr. bean RTL+ 22:10 22:42 16,942 0.4 1.4 11219-07-17 Wed

Kameleon RTL+ 14:55 16:53 15,751 0.4 1.8 15123-07-17 Sun

Gyozike RTL+ 15:45 16:35 15,270 0.4 2.6 14718-07-17 Tue

Toyboy - selyemfiu a pacban RTL+ 21:00 22:48 14,076 0.4 1.2 12122-07-17 Sat

Benny hill-show RTL+ 22:50 23:20 12,054 0.3 1.3 15020-07-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.7 1.1 0.4 0.8 65 100 31 661.0 106

Fem3 0.3 0.5 0.2 0.4 70 107 33 730.6 150

RTL+ 0.8 0.8 0.8 0.8 108 113 103 960.8 120

AMC 1.3 0.9 1.8 0.8 106 74 138 570.9 88

Story5 0.3 0.5 0.1 0.4 27 44 10 271.2 115

Izaura TV 0.5 0.7 0.2 0.9 36 56 16 631.0 86

RTL Gold 1.1 1.4 0.7 1.6 85 120 50 1201.3 125

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV RTL Gold

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:56 32,672 0.8 2.4 13118-07-17 Tue

A kod RTL Gold 19:00 19:56 27,309 0.7 2.9 12918-07-17 Tue

Aniko show RTL Gold 17:00 17:54 26,617 0.7 3.8 11318-07-17 Tue

Kalandra fal RTL Gold 21:46 22:27 25,097 0.6 2.2 13922-07-17 Sat

Columbo Sorozat + 21:55 23:35 22,248 0.6 2.0 10019-07-17 Wed

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:35 22,248 0.6 2.0 10019-07-17 Wed

Gyilkos elmek Sorozat + 23:45 24:36 13,664 0.3 2.3 13919-07-17 Wed

A midsomer gyilkossagok Sorozat + 15:50 17:45 11,104 0.3 1.8 16720-07-17 Thu

Cobra 11 Sorozat + 24:00 24:55 10,104 0.3 1.7 8922-07-17 Sat

New york-i helyszinelok Sorozat + 20:00 20:51 9,914 0.3 1.0 8521-07-17 Fri

A szerelem foglyai Sorozat + 13:40 14:39 9,045 0.2 1.1 8823-07-17 Sun

Szulejman Sorozat + 18:55 19:55 8,771 0.2 1.1 5721-07-17 Fri

Dr. csont Sorozat + 23:00 23:54 8,391 0.2 1.0 9823-07-17 Sun

Csi Sorozat + 02:00 02:26 6,523 0.2 3.3 5821-07-17 Fri

Buszkeseg es balitelet Sorozat + 15:50 16:50 6,028 0.2 0.7 12523-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL GOLD Week 29

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-59L+V 18-49L+V F18-49L+V M18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL GOLD 1.1 1.4 0.7 1.0 85 120 50 931.4 138

RTL+ 0.8 0.8 0.8 0.8 108 113 103 1160.9 151

RTL II 3.0 3.4 2.6 2.7 98 115 81 1013.1 122

Fem3 0.3 0.5 0.2 0.4 70 107 33 1000.4 103

Story4 0.9 1.2 0.6 1.0 63 86 40 800.8 68

Izaura TV 0.5 0.7 0.2 0.7 36 56 16 530.6 55

18-49L+V audience share, 02:00-25:59
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RTL GOLD RTL+ RTL II Fem3 Story4 Izaura TV

Weekly TOP 5 - RTL GOLD and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tobb mint testor RTL II 20:00 22:24 74,266 1.9 5.7 12123-07-17 Sun

Showder klub RTL II 22:00 22:53 72,924 1.9 6.2 12117-07-17 Mon

Hirado RTL II 21:30 21:54 57,291 1.5 4.2 10918-07-17 Tue

Baratok kozt RTL II 23:00 23:27 57,176 1.5 6.4 9717-07-17 Mon

Hagyjal fozni! RTL II 19:25 20:24 51,408 1.3 5.7 12521-07-17 Fri

RTL GOLD - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:56 32,672 0.8 2.4 13118-07-17 Tue

A kod RTL Gold 19:00 19:56 27,309 0.7 2.9 12918-07-17 Tue

Aniko show RTL Gold 17:00 17:54 26,617 0.7 3.8 11318-07-17 Tue

Kalandra fal RTL Gold 21:46 22:27 25,097 0.6 2.2 13922-07-17 Sat

1 perc es nyersz! RTL Gold 22:00 22:54 21,985 0.6 2.0 16221-07-17 Fri

Gyertek at szombat este! RTL Gold 22:31 23:28 21,042 0.5 2.0 17122-07-17 Sat

Legyen on is milliomos /kvizjatek RTL Gold 20:00 20:54 19,062 0.5 1.6 11218-07-17 Tue

Monika RTL Gold 16:00 16:52 15,163 0.4 2.4 13618-07-17 Tue

Portre RTL Gold 24:00 24:25 13,948 0.4 2.2 14521-07-17 Fri

Negy luzer RTL Gold 24:30 25:59 12,734 0.3 3.0 21821-07-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 29

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.7 0.7 0.5 38 53 61 341.1 109

Sláger TV 0.9 1.1 1.1 0.8 74 96 103 601.0 112

M3 1.2 1.6 1.6 1.2 62 91 101 571.5 111

Zenebutik 0.5 0.4 0.5 0.5 64 63 78 550.6 114

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:50 20:20 72,052 1.8 6.3 9217-07-17 Mon

Veszhelyzet M3 20:27 21:11 41,904 1.1 3.8 11721-07-17 Fri

Rozsa sandor M3 21:17 22:03 25,292 0.6 1.9 6518-07-17 Tue

Muzsika tv - roadshow Muzsika TV 21:00 21:49 19,117 0.5 1.5 5820-07-17 Thu

Szeszelyes evszakok M3 19:52 20:42 18,367 0.5 1.5 6723-07-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Muzsika tv - roadshow Muzsika TV 21:00 21:49 19,117 0.5 1.5 5820-07-17 Thu

Bonanza banzai - bucsukoncert Muzsika TV 19:50 20:55 16,849 0.4 1.7 9722-07-17 Sat

Egy ora... Muzsika TV 21:00 21:56 14,194 0.4 1.0 7718-07-17 Tue

Retro disco Muzsika TV 14:30 14:55 13,638 0.3 1.8 6422-07-17 Sat

Klippek Muzsika TV 18:00 18:51 11,368 0.3 1.4 13822-07-17 Sat

Hungarian pop top Muzsika TV 16:00 16:54 11,015 0.3 1.5 13022-07-17 Sat

Dallamokon at Muzsika TV 22:00 22:54 9,768 0.2 0.9 5120-07-17 Thu

Hazibuli attilaval Muzsika TV 20:00 21:53 9,223 0.2 0.7 4717-07-17 Mon

Zenes baratsagok Muzsika TV 15:00 15:56 9,222 0.2 1.3 7022-07-17 Sat

Zenes randevu Muzsika TV 13:29 14:25 8,749 0.2 1.3 4522-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 29

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 5.3 4.7 4.3 142 204 176 1693.6 164

Cool 3.7 3.7 3.6 2.9 80 66 61 534.7 98

Viasat3 2.3 0.4 1.5 1.4 94 14 49 463.4 132

Story4 0.9 0.5 1.5 0.8 63 26 82 481.1 69

AXN 1.0 0.3 1.2 1.3 62 14 60 710.9 53

Super TV2 3.7 4.6 4.9 3.4 87 88 91 664.8 108

RTL II 3.0 2.3 3.2 2.8 98 60 80 753.7 113

Humor+ 0.5 0.6 0.7 0.8 123 125 148 1730.3 89

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az 50 elso randi Super TV2 21:00 22:53 114,553 2.9 9.0 14618-07-17 Tue

A csajok bosszuja Super TV2 21:00 23:17 105,355 2.7 9.2 12920-07-17 Thu

Halalos fegyver Cool 22:00 22:53 83,599 2.1 7.0 10918-07-17 Tue

Dr. csont Cool 22:00 22:52 79,638 2.0 7.0 11820-07-17 Thu

Joban rosszban Super TV2 20:14 20:59 77,857 2.0 6.6 7319-07-17 Wed

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:31 22:59 60,848 1.5 5.7 17717-07-17 Mon

Agymenok Comedy Central 17:00 17:28 51,831 1.3 6.7 15322-07-17 Sat

Kovacs andras peter: evolucio Comedy Central 21:01 22:28 45,627 1.2 3.8 13321-07-17 Fri

South park Comedy Central 23:30 24:00 40,963 1.0 5.8 19818-07-17 Tue

Broad city Comedy Central 23:00 23:30 34,845 0.9 4.1 18120-07-17 Thu

Anyam borogass Comedy Central 17:30 17:58 30,368 0.8 4.5 18117-07-17 Mon

Amerika huangjai Comedy Central 21:30 21:59 28,912 0.7 2.1 15917-07-17 Mon

Dokik Comedy Central 24:31 24:59 28,565 0.7 6.4 17019-07-17 Wed

Modern csalad Comedy Central 11:00 11:29 27,612 0.7 5.8 17322-07-17 Sat

A goldberg csalad Comedy Central 21:30 21:59 26,044 0.7 1.9 16518-07-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 29

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.4 1.6 1.3 1.4 117 126 119 1141.3 105

AMC 1.3 0.8 0.9 1.8 106 57 74 1381.2 89

Film Cafe 0.8 0.7 0.8 0.7 96 77 107 840.8 85

Film Mania 0.2 0.1 0.2 0.2 59 28 70 490.1 31

18-49_LIVE+V audience share, 02:00-25:59
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Paramount AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Tiz elveszett ev Paramount 19:45 21:51 34,373 0.9 2.6 10823-07-17 Sun

Beverly hills-i zsaru Paramount 21:00 23:02 26,422 0.7 2.3 14022-07-17 Sat

Jurassic park 3. Paramount 16:32 18:16 22,942 0.6 3.5 15620-07-17 Thu

Sorsjegyesek Paramount 21:01 23:07 21,426 0.5 1.7 10018-07-17 Tue

A mandzsuriai jelolt Paramount 21:00 23:22 19,649 0.5 1.8 12621-07-17 Fri

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Tiz elveszett ev Paramount 19:45 21:51 34,373 0.9 2.6 10823-07-17 Sun

Beverly hills-i zsaru Paramount 21:00 23:02 26,422 0.7 2.3 14022-07-17 Sat

Jurassic park 3. Paramount 16:32 18:16 22,942 0.6 3.5 15620-07-17 Thu

Sorsjegyesek Paramount 21:01 23:07 21,426 0.5 1.7 10018-07-17 Tue

A mandzsuriai jelolt Paramount 21:00 23:22 19,649 0.5 1.8 12621-07-17 Fri

A szivem erted rap-es 2. Paramount 19:10 20:51 18,669 0.5 1.7 13217-07-17 Mon

Jurassic park Paramount 16:25 18:51 17,291 0.4 2.4 15418-07-17 Tue

Telitalalat Paramount 23:10 25:18 16,769 0.4 2.5 15722-07-17 Sat

Piszkos alku Paramount 21:00 23:11 16,588 0.4 1.3 8417-07-17 Mon

Ejfel a jo es a rossz kertjeben Paramount 22:00 25:04 16,224 0.4 1.9 14723-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 29

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.3 0.4 0.5 98 54 84 1190.3 76

Viasat6 1.1 1.1 1.2 1.2 137 109 124 1460.9 128

AXN 1.0 1.2 1.3 1.0 62 60 71 610.9 63

Prime TV 1.2 1.3 0.6 0.8 75 61 33 451.6 106

FOX 0.5 0.5 0.3 0.3 131 100 62 800.7 183

Discovery Channel 1.2 0.9 1.7 1.7 114 64 128 1480.8 80

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Mr. es mrs. smith Prime TV 21:00 23:12 45,265 1.2 3.9 8922-07-17 Sat

Hogyan keszult? Discovery Channel 22:00 22:26 41,309 1.1 3.3 15518-07-17 Tue

Vissza a jovobe 2. Viasat6 13:28 15:38 33,215 0.8 4.6 14922-07-17 Sat

Gyilkos elmek AXN 22:00 22:58 29,954 0.8 2.6 8822-07-17 Sat

Grimm Viasat6 20:02 21:00 29,601 0.8 2.4 18117-07-17 Mon

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Pumpedek RTL Spike 23:29 24:00 20,063 0.5 2.7 18121-07-17 Fri

Kondi mentoakcio RTL Spike 24:00 24:57 14,626 0.4 2.7 22123-07-17 Sun

Cobra 11 RTL Spike 21:00 21:59 13,911 0.4 1.1 11220-07-17 Thu

Jeglovagok RTL Spike 19:00 19:58 10,994 0.3 1.3 21122-07-17 Sat

Hihetetlen de halalos RTL Spike 23:30 23:59 10,796 0.3 1.5 22020-07-17 Thu

Sotet arvak RTL Spike 23:00 23:57 10,784 0.3 1.3 22223-07-17 Sun

Pokember elkepeszto kalandjai RTL Spike 15:00 15:27 6,394 0.2 1.2 22221-07-17 Fri

Vampirnaplok RTL Spike 22:00 22:58 5,750 0.1 0.5 17623-07-17 Sun

Rohamjarorok RTL Spike 11:00 11:58 5,706 0.1 0.9 11323-07-17 Sun

Top gear RTL Spike 14:00 15:04 5,149 0.1 0.7 19622-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 29

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.1 0.2 0.2 0.2 410 44 56 300.5 107

Music Channel 1.3 0.3 0.3 0.6 451 112 138 2090.3 109

Muzsika TV 0.1 0.4 0.5 0.4 7 22 38 220.6 37

Sláger TV 0.9 0.8 0.9 1.0 58 50 74 670.8 58

Zenebutik 0.2 0.2 0.5 0.3 19 22 64 360.1 13

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Party hard Viva 25:02 25:59 14,595 0.9 13.1 52217-07-17 Mon

Klip Viva 24:46 25:02 13,890 0.8 10.2 52217-07-17 Mon

Ranglista - magyar Viva 24:00 24:45 10,443 0.6 6.0 52217-07-17 Mon

Hazibuli attilaval Muzsika TV 25:00 25:56 10,101 0.6 7.2 35018-07-17 Tue

Viva night sounds Viva 02:00 06:00 10,081 0.6 22.6 50918-07-17 Tue

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Party hard Viva 25:02 25:59 14,595 0.9 13.1 52217-07-17 Mon

Klip Viva 24:46 25:02 13,890 0.8 10.2 52217-07-17 Mon

Ranglista - magyar Viva 24:00 24:45 10,443 0.6 6.0 52217-07-17 Mon

Viva night sounds Viva 02:00 06:00 10,081 0.6 22.6 50918-07-17 Tue

Kamureg Viva 11:00 11:50 9,843 0.6 5.3 52018-07-17 Tue

Viva backstage Viva 19:12 20:13 9,525 0.6 3.6 51422-07-17 Sat

Viva girlpower Viva 09:00 09:31 9,226 0.6 6.0 32022-07-17 Sat

Club crazy Viva 23:00 23:56 9,045 0.5 3.4 52217-07-17 Mon

Playback parbaj - lip sync battle Viva 21:36 21:56 8,949 0.5 2.3 40817-07-17 Mon

Viva base Viva 24:00 24:45 8,807 0.5 4.8 43618-07-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 29

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.6 2.0 1.9 4.9 497 102 78 1613.4 109

Cartoon Network 4.6 0.3 0.3 1.1 624 47 38 1220.4 41

MiniMax 4.0 1.8 0.8 3.0 377 211 82 2321.9 149

Disney Channel 6.9 0.5 0.4 1.6 625 57 37 1220.8 57

M2 6.8 3.9 1.8 1.3 306 223 86 492.5 91

Nick JR 3.3 2.5 0.9 0.2 381 369 105 190.6 56

Kiwi TV 0.9 0.4 0.3 0.2 266 163 88 380.2 53

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR Kiwi TV

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 11:34 12:18 45,480 4.8 25.2 52522-07-17 Sat

Spongya bob Nickelodeon 11:06 11:28 41,471 4.3 25.9 47223-07-17 Sun

Bori M2 08:10 08:22 39,669 4.2 26.4 52917-07-17 Mon

Szofia hercegno - egyszer volt egy herceM2 08:24 08:46 39,019 4.1 23.1 50517-07-17 Mon

Kikiwaka tabor Disney Channel 09:32 09:55 38,614 4.0 24.1 78017-07-17 Mon

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 11:34 12:18 45,480 4.8 25.2 52522-07-17 Sat

Spongya bob Nickelodeon 11:06 11:28 41,471 4.3 25.9 47223-07-17 Sun

100 dolog a gimi elott Nickelodeon 22:53 23:13 38,809 4.0 25.8 68423-07-17 Sun

Bunsen aki szorny! Nickelodeon 15:23 15:45 38,111 4.0 22.3 54118-07-17 Tue

Nicky ricky dicky es dawn Nickelodeon 12:50 13:12 37,802 4.0 18.9 51817-07-17 Mon

Tini nindzsa teknocok Nickelodeon 21:41 22:03 37,361 3.9 19.3 73618-07-17 Tue

Sanjay es craig Nickelodeon 08:15 08:36 36,223 3.8 29.7 59620-07-17 Thu

A thundermans csalad Nickelodeon 12:23 12:45 34,561 3.6 19.2 48617-07-17 Mon

Game shakers Nickelodeon 13:45 14:07 33,989 3.5 17.1 62621-07-17 Fri

Big time rush Nickelodeon 11:33 12:17 30,215 3.1 16.2 61423-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 29

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.3 2.5 0.9 2.0 381 369 105 2291.2 181

Nickelodeon 12.6 2.0 1.9 2.0 497 102 78 801.3 66

Cartoon Network 4.6 0.3 0.3 0.2 624 47 38 330.2 41

MiniMax 4.0 1.8 0.8 1.4 377 211 82 1270.8 99

Disney Channel 6.9 0.5 0.4 0.7 625 57 37 670.3 32

M2 6.8 3.9 1.8 2.9 306 223 86 1302.3 132

Kiwi TV 0.9 0.4 0.3 0.4 266 163 88 1020.3 101

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 11:34 12:18 45,480 4.8 25.2 52522-07-17 Sat

Spongya bob Nickelodeon 11:06 11:28 41,471 4.3 25.9 47223-07-17 Sun

Bori M2 08:10 08:22 39,669 4.2 26.4 52917-07-17 Mon

Szofia hercegno - egyszer volt egy herceM2 08:24 08:46 39,019 4.1 23.1 50517-07-17 Mon

Kikiwaka tabor Disney Channel 09:32 09:55 38,614 4.0 24.1 78017-07-17 Mon

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 11:34 12:18 45,480 4.8 25.2 52522-07-17 Sat

Spongya bob Nickelodeon 11:06 11:28 41,471 4.3 25.9 47223-07-17 Sun

Bori M2 08:10 08:22 39,669 4.2 26.4 52917-07-17 Mon

Szofia hercegno - egyszer volt egy herceM2 08:24 08:46 39,019 4.1 23.1 50517-07-17 Mon

Kikiwaka tabor Disney Channel 09:32 09:55 38,614 4.0 24.1 78017-07-17 Mon

100 dolog a gimi elott Nickelodeon 22:53 23:13 38,809 4.0 25.8 68423-07-17 Sun

Bunsen aki szorny! Nickelodeon 15:23 15:45 38,111 4.0 22.3 54118-07-17 Tue

Miraculous: tales of ladybug and cat noiDisney Channel 12:00 12:22 37,840 4.0 20.1 75417-07-17 Mon

Nicky ricky dicky es dawn Nickelodeon 12:50 13:12 37,802 4.0 18.9 51817-07-17 Mon

Tini nindzsa teknocok Nickelodeon 21:41 22:03 37,361 3.9 19.3 73618-07-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 29

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 5.7 3.1 2.3 1.5 377 211 127 931.3 77

Nickelodeon 12.5 2.4 2.3 1.7 484 96 75 622.2 78

Nick JR 3.8 3.8 2.8 1.8 370 378 230 1561.1 100

Cartoon Network 5.2 0.3 0.2 0.2 640 39 25 220.8 92

Disney Channel 8.2 0.6 1.0 0.7 678 50 70 511.3 96

M2 9.1 6.0 4.3 3.6 344 234 139 1251.9 65

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 11:34 12:18 45,480 4.8 25.2 52522-07-17 Sat

Spongya bob Nickelodeon 11:06 11:28 41,471 4.3 25.9 47223-07-17 Sun

Bori M2 08:10 08:22 39,669 4.2 26.4 52917-07-17 Mon

Szofia hercegno - egyszer volt egy herceM2 08:24 08:46 39,019 4.1 23.1 50517-07-17 Mon

Kikiwaka tabor Disney Channel 09:32 09:55 38,614 4.0 24.1 78017-07-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 29

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.3 1.8 0.9 1.3 106 138 74 1211.2 89

Story4 0.9 0.6 1.2 1.0 63 40 86 801.0 64

Story5 0.3 0.1 0.5 0.7 27 10 44 660.3 25

Paramount 1.4 1.4 1.3 1.3 117 114 119 1241.3 105

Film Cafe 0.8 0.7 0.8 0.8 96 84 107 1060.8 85

AXN 1.0 1.0 0.9 1.2 62 61 63 921.1 67

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Tiz elveszett ev Paramount 19:45 21:51 34,373 0.9 2.6 10823-07-17 Sun

Amerikai hofeherke Story4 21:00 23:09 31,630 0.8 2.6 11619-07-17 Wed

Gyilkos elmek AXN 22:00 22:58 29,954 0.8 2.6 8822-07-17 Sat

Holtak hajnala Story4 22:10 24:07 27,725 0.7 2.8 13022-07-17 Sat

Beverly hills-i zsaru Paramount 21:00 23:02 26,422 0.7 2.3 14022-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 29

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 0.8 0.8 96 84 107 1130.8 118

Film Mania 0.2 0.2 0.2 0.2 59 49 70 800.2 87

RTL+ 0.8 0.8 0.8 0.8 108 103 113 1200.9 151

Paramount 1.4 1.4 1.3 1.2 117 114 119 1261.1 115

FOX 0.5 0.3 0.7 0.6 131 80 183 1980.6 178

GALAXY TV 0.3 0.2 0.3 0.5 39 33 46 810.4 61

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tiz elveszett ev Paramount 19:45 21:51 34,373 0.9 2.6 10823-07-17 Sun

Beverly hills-i zsaru Paramount 21:00 23:02 26,422 0.7 2.3 14022-07-17 Sat

A grace klinika FOX 12:40 13:33 24,923 0.6 5.8 18018-07-17 Tue

A simpson csalad FOX 14:35 15:00 24,578 0.6 3.3 19122-07-17 Sat

Jurassic park 3. Paramount 16:32 18:16 22,942 0.6 3.5 15620-07-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 29

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 59 49 70 700.2 69

Film Cafe 0.8 0.7 0.8 0.6 96 84 107 730.8 106

RTL+ 0.8 0.8 0.8 0.4 108 103 113 590.8 116

Paramount 1.4 1.4 1.3 1.1 117 114 119 981.3 124

FOX 0.5 0.3 0.7 0.2 131 80 183 660.5 138

GALAXY TV 0.3 0.2 0.3 0.4 39 33 46 510.4 66

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tiz elveszett ev Paramount 19:45 21:51 34,373 0.9 2.6 10823-07-17 Sun

Beverly hills-i zsaru Paramount 21:00 23:02 26,422 0.7 2.3 14022-07-17 Sat

A grace klinika FOX 12:40 13:33 24,923 0.6 5.8 18018-07-17 Tue

A simpson csalad FOX 14:35 15:00 24,578 0.6 3.3 19122-07-17 Sat

Jurassic park 3. Paramount 16:32 18:16 22,942 0.6 3.5 15620-07-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 29

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.9 1.3 0.5 1.0 93 135 51 941.4 139

Discovery Channel 1.2 1.7 0.8 1.1 114 148 80 990.7 62

National Geographic 0.9 1.3 0.5 0.9 79 111 46 761.1 92

NAT GEO WILD 0.6 0.7 0.5 0.6 93 106 79 780.6 93

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan keszult? Discovery Channel 22:00 22:26 41,309 1.1 3.3 15518-07-17 Tue

Hogyan csinaljak? Discovery Channel 23:00 23:25 26,366 0.7 2.8 21018-07-17 Tue

Kamionosok Discovery Channel 21:00 21:54 24,500 0.6 1.9 15919-07-17 Wed

Tulelopar-baj Discovery Channel 14:00 14:56 23,081 0.6 5.0 13920-07-17 Thu

Raktarvadaszok Discovery Channel 18:00 18:26 20,865 0.5 2.9 13920-07-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 29

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.1 123 186 181 610.3 116

LifeTv 0.8 1.0 0.8 0.6 114 148 139 790.9 113

TLC 0.7 1.1 1.1 0.4 88 135 162 410.7 74

ID Xtra 0.4 0.5 0.5 0.4 90 105 115 750.3 66

Fem3 0.3 0.5 0.6 0.2 70 107 150 330.4 69

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 22:56 22,117 0.6 1.9 10220-07-17 Thu

Mondj igent a ruhara: kanada TLC 07:10 07:33 18,284 0.5 7.6 16622-07-17 Sat

Veznak kontra dagik Fem3 21:00 22:02 16,444 0.4 1.2 15418-07-17 Tue

Nate es jeremiah alomotthonai TLC 21:00 21:56 16,359 0.4 1.4 14122-07-17 Sat

Kenyszeres takaritok TLC 15:00 15:56 15,290 0.4 2.1 11522-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 29

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.3 0.5 0.5 0.1 60 88 92 280.4 95

M4 SPORT 7.0 7.0 7.2 6.8 68 56 67 6910.2 103

Sport2 0.2 0.4 0.3 0.1 62 105 98 260.3 100

SPILERTV 0.1 0.1 0.2 0.1 77 55 115 400.2 127

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Eredmenyhirdetes - uszas M4 SPORT 19:20 19:28 100,366 5.1 17.7 6523-07-17 Sun

Uszas M4 SPORT 18:53 19:03 93,575 4.7 17.8 6123-07-17 Sun

Ferfi vizilabda merkozes - vilagbajnoksaM4 SPORT 20:07 21:31 92,351 4.7 16.7 6419-07-17 Wed

Studio M4 SPORT 19:28 19:36 87,114 4.4 15.5 6223-07-17 Sun

Noi vizilabda merkozes - vilagbajnoksag M4 SPORT 20:02 21:19 80,205 4.1 13.8 7218-07-17 Tue

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport1 20:08 24:13 15,404 0.8 2.8 20623-07-17 Sun

Noi kezilabda merkozes - bajnokok ligajaSport1 20:01 21:37 5,566 0.3 0.9 16417-07-17 Mon

Rally Sport1 17:30 17:56 4,974 0.3 1.7 27221-07-17 Fri

Labdarugas Sport1 14:00 15:08 4,851 0.2 2.7 43117-07-17 Mon

Kezilabda Sport1 20:00 21:56 4,689 0.2 0.8 15117-07-17 Mon

Ufc greatest fights Sport1 24:18 24:43 4,662 0.2 1.7 19823-07-17 Sun

Eros emberek Sport1 20:00 20:56 4,536 0.2 0.8 11518-07-17 Tue

Poker Sport1 24:59 25:53 3,754 0.2 2.4 30618-07-17 Tue

Studio Sport1 22:47 22:57 3,379 0.2 0.6 21818-07-17 Tue

Legbolkapott Sport1 17:15 17:26 3,298 0.2 1.1 16221-07-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 29

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.2 0.4 0.3 0.1 62 105 98 260.3 100

M4 SPORT 7.0 7.0 7.2 6.8 68 56 67 6910.2 103

Sport1 0.3 0.5 0.5 0.1 60 88 92 280.4 95

SPILERTV 0.1 0.1 0.2 0.1 77 55 115 400.2 127

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Eredmenyhirdetes - uszas M4 SPORT 19:20 19:28 100,366 5.1 17.7 6523-07-17 Sun

Uszas M4 SPORT 18:53 19:03 93,575 4.7 17.8 6123-07-17 Sun

Ferfi vizilabda merkozes - vilagbajnoksaM4 SPORT 20:07 21:31 92,351 4.7 16.7 6419-07-17 Wed

Studio M4 SPORT 19:28 19:36 87,114 4.4 15.5 6223-07-17 Sun

Noi vizilabda merkozes - vilagbajnoksag M4 SPORT 20:02 21:19 80,205 4.1 13.8 7218-07-17 Tue

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - star sixes Sport2 19:08 19:53 7,867 0.4 1.8 32417-07-17 Mon

Labdarugo merkozes - spanyol bajnoksagSport2 22:01 23:48 7,485 0.4 1.4 19618-07-17 Tue

Labdarugas Sport2 22:00 23:52 7,169 0.4 1.4 19518-07-17 Tue

Sportmix Sport2 04:49 04:59 6,683 0.3 17.1 44222-07-17 Sat

Uszas Sport2 06:30 06:57 4,957 0.3 7.0 42422-07-17 Sat

Ko-tv Sport2 04:59 05:51 4,843 0.2 11.5 44222-07-17 Sat

H2o vizisport-magazin Sport2 06:00 06:25 4,842 0.2 8.9 42622-07-17 Sat

Horgaszsport magazin Sport2 07:00 07:26 4,842 0.2 5.2 42522-07-17 Sat

Triatlon Sport2 15:35 18:25 4,230 0.2 0.9 19523-07-17 Sun

Eros emberek Sport2 22:00 22:55 3,090 0.2 0.5 11523-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 29

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.5 0.3 48 53 94 440.3 63

Chili TV 0.2 0.2 0.2 0.3 88 63 87 1140.3 146

TLC 0.7 1.1 1.1 0.4 88 135 162 410.9 127

Fem3 0.3 0.5 0.6 0.2 70 107 150 330.4 103

RTL Gold 1.1 1.4 1.3 0.7 85 120 125 501.4 138

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3 RTL Gold

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szef RTL Gold 21:00 21:56 32,672 0.8 2.4 13118-07-17 Tue

A kod RTL Gold 19:00 19:56 27,309 0.7 2.9 12918-07-17 Tue

Aniko show RTL Gold 17:00 17:54 26,617 0.7 3.8 11318-07-17 Tue

Kalandra fal RTL Gold 21:46 22:27 25,097 0.6 2.2 13922-07-17 Sat

Elet 250 kilo felett TLC 21:00 22:56 22,117 0.6 1.9 10220-07-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 29

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.8 1.1 1.0 0.6 114 145 148 790.9 156

TLC 0.7 1.4 1.1 0.4 88 160 135 410.9 127

ID Xtra 0.4 0.4 0.5 0.4 90 76 105 750.4 112

Story5 0.3 0.4 0.5 0.1 27 27 44 100.5 50

TV Paprika 0.3 0.3 0.3 0.3 48 48 53 440.3 63

Spektrum Home 0.3 0.2 0.4 0.1 123 101 186 610.3 179

Fem3 0.3 0.4 0.5 0.2 70 73 107 330.4 103

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 22:56 22,117 0.6 1.9 10220-07-17 Thu

Mondj igent a ruhara: kanada TLC 07:10 07:33 18,284 0.5 7.6 16622-07-17 Sat

Veznak kontra dagik Fem3 21:00 22:02 16,444 0.4 1.2 15418-07-17 Tue

Nate es jeremiah alomotthonai TLC 21:00 21:56 16,359 0.4 1.4 14122-07-17 Sat

Kenyszeres takaritok TLC 15:00 15:56 15,290 0.4 2.1 11522-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 29

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 69 66 34 730.2 86

Spektrum 0.9 0.5 0.9 1.3 93 51 82 1350.9 110

National Geographic 0.9 0.5 0.8 1.3 79 46 60 1110.8 87

NAT GEO WILD 0.6 0.5 0.9 0.7 93 79 110 1060.5 93

DoQ 0.2 0.1 0.1 0.4 81 36 23 1250.2 86

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A harmadik birodalom epitmenyei National Geographic 21:00 21:56 18,418 0.5 1.3 8517-07-17 Mon

Hitler nepirto gepezete National Geographic 21:00 21:58 17,704 0.5 1.3 9318-07-17 Tue

Zsarnokok National Geographic 21:05 22:01 17,124 0.4 1.4 9822-07-17 Sat

Pedig jo otletnek tunt National Geographic 15:00 15:27 17,106 0.4 4.0 14317-07-17 Mon

Orszagut a pokolba National Geographic 02:46 03:29 14,223 0.4 7.4 11022-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


