
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 26

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.6 1.2 0.9 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

3.3 3.5 2.6 1.2 0.7 0.6 0.5Week 22

P
re

se
n

t

3.3 5.0 2.4 1.2 0.8 0.7 0.5Week 23

D
A

TE
G

R
O

U
P

3.9 4.6 2.6 1.3 1.1 0.7 0.6Week 24

D
A

TE
G

R
O

U
P

4.1 4.7 2.5 1.1 0.8 0.7 0.5Week 25

D
A

TE
G

R
O

U
P

3.2 4.9 2.5 1.1 0.8 0.7 0.5Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 26

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.6 1.2 0.5 1.1 11.9 3.6 6.8Jun 2017

D
A

TE
G

R
O

U
P

3.1 1.3 0.6 1.1 11.8 4.6 6.9Week 22

P
re

se
n

t

3.4 1.3 0.4 1.2 10.6 3.9 7.1Week 23

D
A

TE
G

R
O

U
P

3.6 1.1 0.5 1.1 12.4 3.9 7.9Week 24

D
A

TE
G

R
O

U
P

3.8 1.0 0.5 1.0 12.7 2.6 6.2Week 25

D
A

TE
G

R
O

U
P

3.5 1.3 0.4 1.2 11.8 3.4 5.9Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 26

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

1.2 0.8 0.2 1.0 0.3 0.7 0.5Jun 2017

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 1.0 0.4 1.1 0.9Week 22

P
re

se
n

t

0.9 0.7 0.2 1.0 0.3 0.7 0.6Week 23

D
A

TE
G

R
O

U
P

1.4 0.8 0.2 1.1 0.4 0.7 0.4Week 24

D
A

TE
G

R
O

U
P

1.6 0.8 0.3 1.0 0.3 0.3 0.2Week 25

D
A

TE
G

R
O

U
P

1.3 0.8 0.2 1.1 0.2 0.2 0.1Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 26

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.3 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 22

P
re

se
n

t

0.2 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

0.3 0.4 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 24

D
A

TE
G

R
O

U
P

0.6 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 25

D
A

TE
G

R
O

U
P

0.5 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 26

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.4 0.3 0.2 0.1 0.1 0.1Week 22

P
re

se
n

t

0.4 0.7 0.3 0.2 0.1 0.1 0.1Week 23

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Week 24

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.1 0.1 0.1 0.1Week 25

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 0.1 0.1 0.1 0.1Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 26

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.7 0.5 0.9Jun 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.4 0.6 0.7Week 22

P
re

se
n

t

0.5 0.2 0.1 0.1 1.3 0.5 0.8Week 23

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.1 1.8 0.5 1.0Week 24

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.1 1.9 0.4 0.9Week 25

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.8 0.5 0.9Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 26

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.0 0.1 0.1Jun 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 22

P
re

se
n

t

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 23
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O
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P

0.2 0.1 0.0 0.1 0.1 0.1 0.0Week 24
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0.2 0.1 0.0 0.1 0.0 0.0 0.0Week 25
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0.2 0.1 0.0 0.1 0.0 0.0 0.0Week 26
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A
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O
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P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 26

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 22

P
re

se
n

t

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

0.0 0.0 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 24

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 25

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 26

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.2 3.6 2.8 3.0 72 82 62 593.6 74

Viasat3 2.5 3.1 1.9 2.9 108 136 81 1092.8 112

AXN 0.9 0.7 1.0 1.1 63 54 72 681.0 69

Story TV 1.0 0.9 1.1 0.9 59 54 64 481.0 56

Comedy Central 3.5 2.8 4.1 5.0 140 115 164 1764.1 154

RTL II 2.5 2.8 2.2 2.3 86 99 74 702.4 77

Prime TV 1.2 1.6 0.8 1.2 73 99 47 661.1 65

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 23:01 23:29 72,054 1.8 8.2 16327-06-17 Tue

Halalos fegyver Cool 22:00 22:53 68,058 1.7 5.9 10728-06-17 Wed

Dr. csont Cool 21:00 21:54 67,122 1.7 5.3 7927-06-17 Tue

Anyad napja Viasat3 20:59 22:52 62,739 1.6 5.2 11930-06-17 Fri

Agymenok Comedy Central 20:30 20:58 61,435 1.6 5.0 16030-06-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Halalos fegyver Cool 22:00 22:53 68,058 1.7 5.9 10728-06-17 Wed

Dr. csont Cool 21:00 21:54 67,122 1.7 5.3 7927-06-17 Tue

Valentin - nap Cool 21:00 23:16 42,979 1.1 3.7 8730-06-17 Fri

Gyilkos elmek Cool 21:00 21:53 41,106 1.0 3.1 6926-06-17 Mon

Bazi nagy gorog lagzi 2 Cool 15:00 16:42 40,232 1.0 5.2 11002-07-17 Sun

New york-i helyszinelok Cool 16:25 17:16 38,461 1.0 6.8 6227-06-17 Tue

Ejsotet arnyek Cool 20:50 22:54 37,775 1.0 3.0 11401-07-17 Sat

A mentalista Cool 20:05 20:55 36,117 0.9 3.0 6726-06-17 Mon

Csi Cool 23:00 23:54 33,344 0.8 4.2 11327-06-17 Tue

Rosewood Cool 19:10 20:01 31,218 0.8 3.2 6028-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.9 3.9 5.9 4.6 95 76 113 785.0 91

Viasat3 2.5 3.1 1.9 2.9 108 136 81 1092.8 112

MOZI+ 4.1 3.6 4.6 3.9 116 104 128 964.1 108

Film Café 0.8 1.0 0.7 0.7 86 104 69 650.7 66

Video 5.6 3.7 7.6 6.7 129 85 173 1357.1 151

Paramount 1.3 1.2 1.5 1.4 116 101 130 1041.4 116

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oscar F+ 20:45 22:44 154,252 3.9 12.4 10001-07-17 Sat

Gru MOZI+ 19:10 21:00 127,721 3.3 10.0 14202-07-17 Sun

Szupercella F+ 20:59 23:10 95,499 2.4 6.6 10802-07-17 Sun

Rocky 4. F+ 21:00 22:44 94,055 2.4 7.6 11827-06-17 Tue

Halalos fegyver 4. F+ 20:59 23:20 91,841 2.3 8.0 10429-06-17 Thu

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oscar F+ 20:45 22:44 154,252 3.9 12.4 10001-07-17 Sat

Szupercella F+ 20:59 23:10 95,499 2.4 6.6 10802-07-17 Sun

Rocky 4. F+ 21:00 22:44 94,055 2.4 7.6 11827-06-17 Tue

Halalos fegyver 4. F+ 20:59 23:20 91,841 2.3 8.0 10429-06-17 Thu

Boszorkanyvadaszok F+ 21:00 22:33 80,538 2.0 6.6 10930-06-17 Fri

Winnetou: apacsok foldjen F+ 18:40 20:54 78,097 2.0 6.4 7702-07-17 Sun

Mad max 3. F+ 20:55 22:55 72,177 1.8 5.8 10426-06-17 Mon

Sebhelyek F+ 21:00 22:52 68,378 1.7 5.6 8228-06-17 Wed

Boszorkanyvadaszat F+ 23:20 24:58 54,708 1.4 9.2 12129-06-17 Thu

Conan a barbar F+ 22:40 24:40 53,821 1.4 6.9 12330-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.5 2.8 2.2 2.3 86 99 74 702.6 111

Super TV2 4.4 5.2 3.6 4.7 85 102 69 804.3 102

AXN 0.9 0.7 1.0 1.1 63 54 72 680.7 60

Story4 1.0 0.9 1.1 0.9 59 54 64 480.7 55

Prime TV 1.2 1.6 0.8 1.2 73 99 47 661.3 101

Duna TV 1.9 2.0 1.8 1.5 25 26 23 171.9 30

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:58 92,101 2.3 7.5 7629-06-17 Thu

Elrabolva 3. Super TV2 21:00 23:15 79,558 2.0 5.6 13602-07-17 Sun

Agyo nagy o! Super TV2 20:59 23:19 73,412 1.9 6.3 14528-06-17 Wed

Gorogbe fogadva Super TV2 20:59 22:51 69,002 1.8 5.7 11029-06-17 Thu

Halalra jelolve Super TV2 21:01 22:52 67,495 1.7 5.4 8326-06-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:24 60,563 1.5 5.0 10927-06-17 Tue

Hirado RTL II 21:30 21:54 49,388 1.3 3.7 10526-06-17 Mon

Baratok kozt RTL II 23:00 23:29 45,421 1.2 5.1 9229-06-17 Thu

Sotet helyek RTL II 21:00 23:05 32,631 0.8 2.6 9401-07-17 Sat

A gyanu arnyekaban RTL II 18:25 19:19 30,628 0.8 3.8 12830-06-17 Fri

Izlesek es pofonok RTL II 20:00 22:05 26,942 0.7 1.8 7202-07-17 Sun

Hagyjal fozni! RTL II 19:25 20:25 26,440 0.7 2.6 8730-06-17 Fri

Segitseg bajban vagyok! - az ugyved valaRTL II 16:19 17:13 26,163 0.7 3.3 10102-07-17 Sun

Vacsoracsata RTL II 09:00 09:57 24,135 0.6 11.1 12528-06-17 Wed

Segitseg bajban vagyok! - a pszichologusRTL II 14:20 15:14 19,883 0.5 2.7 7802-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.1 1.1 1.1 1.3 99 102 97 1011.0 116

Sorozat + 0.8 1.0 0.7 0.6 65 77 52 411.0 93

Story5 0.3 0.4 0.1 0.2 26 38 14 130.4 49

Viasat6 1.1 1.0 1.1 0.9 126 121 130 910.9 129

Humor+ 0.7 0.4 1.0 1.0 140 75 203 1790.5 132

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:05 20:32 35,650 0.9 3.1 20226-06-17 Mon

Ket pasi - meg egy kicsi Viasat6 20:33 21:00 32,502 0.8 2.2 16702-07-17 Sun

Capa 2. Viasat6 21:00 23:21 32,012 0.8 2.6 13901-07-17 Sat

Grimm Viasat6 20:01 20:59 30,814 0.8 2.6 15428-06-17 Wed

Columbo Sorozat + 21:55 23:37 25,852 0.7 2.5 7130-06-17 Fri

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:05 20:32 35,650 0.9 3.1 20226-06-17 Mon

A sas RTL+ 21:00 23:09 25,739 0.7 1.8 16502-07-17 Sun

Hippolyt RTL+ 17:00 18:53 19,607 0.5 3.0 8201-07-17 Sat

Mr. bean RTL+ 22:10 22:43 17,697 0.5 1.5 9326-06-17 Mon

Csonthulye 2. - csapas a multbol RTL+ 19:00 20:54 16,712 0.4 1.9 7801-07-17 Sat

Monika RTL+ 02:00 02:44 15,892 0.4 7.0 22230-06-17 Fri

Gyozike RTL+ 24:49 25:45 14,469 0.4 4.1 22029-06-17 Thu

Balazs RTL+ 07:00 07:52 14,111 0.4 6.2 14526-06-17 Mon

Csengetett mylord? RTL+ 21:05 22:06 13,225 0.3 1.0 7026-06-17 Mon

Szerelem zalogba RTL+ 02:50 03:47 13,197 0.3 8.1 22230-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.0 0.7 0.8 65 77 52 551.2 105

Fem3 0.3 0.5 0.2 0.4 73 103 43 750.5 132

RTL+ 1.1 1.1 1.1 1.2 99 102 97 1001.1 116

AMC 1.3 1.0 1.6 0.9 102 77 127 631.1 100

Story5 0.3 0.4 0.1 0.1 26 38 14 120.9 101

Izaura TV 0.4 0.6 0.2 0.8 31 45 17 510.8 67

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:05 20:32 35,650 0.9 3.1 20226-06-17 Mon

Columbo Sorozat + 21:55 23:37 25,852 0.7 2.5 7130-06-17 Fri

A sas RTL+ 21:00 23:09 25,739 0.7 1.8 16502-07-17 Sun

New york-i helyszinelok Sorozat + 20:55 21:49 22,659 0.6 1.8 6630-06-17 Fri

Hippolyt RTL+ 17:00 18:53 19,607 0.5 3.0 8201-07-17 Sat

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:37 25,852 0.7 2.5 7130-06-17 Fri

New york-i helyszinelok Sorozat + 20:55 21:49 22,659 0.6 1.8 6630-06-17 Fri

Gyilkos elmek Sorozat + 22:00 22:53 17,163 0.4 1.3 13402-07-17 Sun

Cobra 11 Sorozat + 21:00 21:56 15,569 0.4 1.0 10102-07-17 Sun

Szulejman Sorozat + 18:55 19:58 15,112 0.4 1.6 8529-06-17 Thu

Dr. csont Sorozat + 23:00 23:54 13,810 0.4 1.5 11002-07-17 Sun

Sherlock holmes emlekiratai Sorozat + 15:45 16:45 12,734 0.3 2.5 20228-06-17 Wed

Csi Sorozat + 25:35 25:59 6,029 0.2 1.9 7630-06-17 Fri

Miert eppen alaszka? Sorozat + 16:50 17:44 5,158 0.1 0.9 15828-06-17 Wed

A szerelem foglyai Sorozat + 11:45 12:44 3,877 0.1 1.2 5026-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 26

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.7 0.8 0.7 0.8 80 86 74 740.8 108

Film Mánia 0.2 0.2 0.2 0.2 61 53 69 470.2 80

Film Café 0.8 1.0 0.7 0.7 86 104 69 651.0 127

Paramount 1.3 1.2 1.5 1.4 116 101 130 1041.3 140

FOX 0.8 1.0 0.5 1.2 149 200 98 1940.9 212

GALAXY TV 0.3 0.4 0.3 0.1 46 54 37 140.5 81

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

A simpson csalad FOX 19:11 19:36 24,023 0.6 2.7 15827-06-17 Tue

Bergyilkosek RTL Gold 21:00 22:49 22,891 0.6 1.8 14201-07-17 Sat

A grace klinika FOX 11:45 12:38 22,466 0.6 6.6 21828-06-17 Wed

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bergyilkosek RTL Gold 21:00 22:49 22,891 0.6 1.8 14201-07-17 Sat

Step up 4. - forradalom RTL Gold 15:20 17:03 21,003 0.5 2.7 9302-07-17 Sun

Ninja ii. - a harcos bosszuja RTL Gold 21:05 22:44 15,855 0.4 1.3 8626-06-17 Mon

Eberseg RTL Gold 22:55 24:24 14,213 0.4 1.6 13001-07-17 Sat

A harag tuze RTL Gold 21:00 23:10 12,539 0.3 1.1 11327-06-17 Tue

Kesonerok RTL Gold 21:10 23:05 12,101 0.3 1.0 11930-06-17 Fri

Step up - all in RTL Gold 17:10 19:14 11,484 0.3 1.2 6302-07-17 Sun

Street fighter - chun-li legendaja RTL Gold 23:25 25:14 10,692 0.3 1.8 8902-07-17 Sun

A vegzet ereklyei - csontvaros RTL Gold 21:00 23:21 9,756 0.2 0.7 8902-07-17 Sun

Szemenszedett boldogsag - szerelem eskuvRTL Gold 13:35 15:11 8,809 0.2 1.2 7802-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 26

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.7 0.7 0.5 36 54 60 361.0 107

Sláger TV 0.8 0.8 0.9 0.7 75 91 104 620.8 111

M3 1.8 2.2 2.3 1.8 71 102 106 732.0 115

Zenebutik 0.5 0.5 0.5 0.6 69 77 82 770.6 113

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:51 20:21 84,045 2.1 7.5 10128-06-17 Wed

Szomszedaink M3 19:48 20:18 77,353 2.0 7.2 8830-06-17 Fri

Tuskevar M3 21:49 22:23 71,581 1.8 5.6 9326-06-17 Mon

Veszhelyzet M3 20:28 21:12 48,841 1.2 4.1 14127-06-17 Tue

Uj szeszelyes evszakok M3 20:48 21:41 31,235 0.8 2.0 6602-07-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nagyfroccs Muzsika TV 16:00 16:54 18,889 0.5 2.4 7002-07-17 Sun

Hazibuli attilaval Muzsika TV 20:00 21:55 16,060 0.4 1.3 8330-06-17 Fri

Hungarian pop top klip mix Muzsika TV 22:00 22:55 11,531 0.3 0.9 6501-07-17 Sat

Fredy show Muzsika TV 15:00 15:54 11,107 0.3 1.5 5202-07-17 Sun

Egy ora... Muzsika TV 17:00 17:56 10,741 0.3 1.3 5102-07-17 Sun

Kivansagkosar Muzsika TV 24:00 24:56 9,650 0.2 1.7 9430-06-17 Fri

Klippek Muzsika TV 18:00 18:56 9,535 0.2 1.0 6402-07-17 Sun

Zenes baratsagok Muzsika TV 22:00 22:56 9,296 0.2 0.8 4226-06-17 Mon

Dallamokon at Muzsika TV 21:00 21:54 8,806 0.2 0.6 3602-07-17 Sun

Muzsika tv - roadshow Muzsika TV 21:00 21:54 8,329 0.2 0.7 3429-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 26

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.5 9.2 6.8 5.9 140 261 202 2034.1 149

Cool 3.2 3.9 2.7 2.3 72 62 44 453.7 74

Viasat3 2.5 0.8 2.4 1.9 108 25 75 693.9 149

Story4 1.0 0.2 1.6 1.3 59 9 70 680.5 27

AXN 0.9 0.6 1.5 1.3 63 29 81 830.8 52

Super TV2 4.4 4.5 5.6 4.0 85 62 80 655.5 96

RTL II 2.5 1.7 2.5 1.9 86 42 65 582.6 83

Humor+ 0.7 0.9 1.7 1.5 140 137 261 2720.4 84

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:58 92,101 2.3 7.5 7629-06-17 Thu

Elrabolva 3. Super TV2 21:00 23:15 79,558 2.0 5.6 13602-07-17 Sun

Agyo nagy o! Super TV2 20:59 23:19 73,412 1.9 6.3 14528-06-17 Wed

Family guy Comedy Central 23:01 23:29 72,054 1.8 8.2 16327-06-17 Tue

Gorogbe fogadva Super TV2 20:59 22:51 69,002 1.8 5.7 11029-06-17 Thu

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 23:01 23:29 72,054 1.8 8.2 16327-06-17 Tue

Agymenok Comedy Central 20:30 20:58 61,435 1.6 5.0 16030-06-17 Fri

Lart pour lart tarsulat: a pofon egyszerComedy Central 21:00 22:51 57,225 1.5 4.8 14230-06-17 Fri

Anyam borogass Comedy Central 17:00 17:29 45,268 1.2 8.0 15426-06-17 Mon

Broad city Comedy Central 23:01 23:30 42,781 1.1 4.9 16729-06-17 Thu

South park Comedy Central 23:30 24:00 42,028 1.1 6.3 19226-06-17 Mon

Szivem csucskei Comedy Central 16:31 17:00 36,316 0.9 6.9 20129-06-17 Thu

Apa-csata Comedy Central 21:00 21:28 35,110 0.9 2.7 15226-06-17 Mon

Mike es molly Comedy Central 21:31 21:59 33,290 0.8 2.6 16228-06-17 Wed

Amerika huangjai Comedy Central 21:30 21:59 32,234 0.8 2.4 15926-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 26

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.3 1.2 1.2 1.5 116 91 101 1301.4 116

Film+2 0.7 0.9 0.8 0.7 80 92 86 740.5 46

AMC 1.3 0.9 1.0 1.6 102 63 77 1271.2 88

Film Cafe 0.8 0.7 1.0 0.7 86 70 104 690.7 66

Film Mania 0.2 0.2 0.2 0.2 61 53 53 690.2 50

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

Bergyilkosek RTL Gold 21:00 22:49 22,891 0.6 1.8 14201-07-17 Sat

Step up 4. - forradalom RTL Gold 15:20 17:03 21,003 0.5 2.7 9302-07-17 Sun

Star trek Paramount 19:25 21:48 19,244 0.5 1.4 15802-07-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

Star trek Paramount 19:25 21:48 19,244 0.5 1.4 15802-07-17 Sun

Cool tura Paramount 23:00 24:50 17,908 0.5 2.7 16227-06-17 Tue

Csak szexre kellesz Paramount 21:00 23:12 15,749 0.4 1.3 11228-06-17 Wed

Farkasok szovetsege Paramount 21:59 24:53 15,115 0.4 1.6 15202-07-17 Sun

Nem vagyunk mi angyalok Paramount 18:50 20:53 14,300 0.4 1.4 10230-06-17 Fri

Twister Paramount 18:46 20:50 12,033 0.3 1.2 15727-06-17 Tue

Bergyilkos a szomszedom Paramount 14:25 16:30 11,790 0.3 2.6 11830-06-17 Fri

Casper Paramount 11:40 13:32 11,612 0.3 2.2 11901-07-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 26

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.2 0.4 0.5 97 32 74 1240.3 70

Viasat6 1.1 1.0 0.9 1.1 126 88 94 1301.0 121

AXN 0.9 1.5 1.3 1.0 63 81 83 720.7 54

Prime TV 1.2 1.2 0.7 0.8 73 57 39 471.6 99

FOX 0.8 1.8 0.7 0.5 149 251 117 981.0 200

Discovery Channel 1.4 1.7 2.2 2.0 109 97 146 1500.9 69

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Amcsi benzinfalok Discovery Channel 15:00 15:56 34,972 0.9 4.6 19202-07-17 Sun

Ket pasi - meg egy kicsi Viasat6 20:33 21:00 32,502 0.8 2.2 16702-07-17 Sun

Capa 2. Viasat6 21:00 23:21 32,012 0.8 2.6 13901-07-17 Sat

Grimm Viasat6 20:01 20:59 30,814 0.8 2.6 15428-06-17 Wed

Autokereskedok Discovery Channel 17:00 17:56 28,842 0.7 4.7 17728-06-17 Wed

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Pumpedek RTL Spike 22:01 22:37 21,365 0.5 1.7 14926-06-17 Mon

Hihetetlen de halalos RTL Spike 23:35 24:02 15,640 0.4 2.4 20426-06-17 Mon

Rohamjarorok RTL Spike 24:02 24:58 13,041 0.3 2.8 22226-06-17 Mon

Cobra 11 RTL Spike 21:01 22:01 12,735 0.3 1.0 10526-06-17 Mon

Jeglovagok RTL Spike 19:00 19:59 11,409 0.3 1.2 18929-06-17 Thu

Star wars: lazadok RTL Spike 09:31 10:00 9,717 0.2 2.2 16301-07-17 Sat

Sotet arvak RTL Spike 22:01 22:58 6,607 0.2 0.6 18830-06-17 Fri

Vampirnaplok RTL Spike 22:01 22:58 6,364 0.2 0.6 11528-06-17 Wed

Ehes befektetok RTL Spike 04:00 04:54 6,027 0.2 4.1 22202-07-17 Sun

Frankenkaja RTL Spike 03:30 03:55 6,027 0.2 2.9 22202-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 26

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.1 0.3 0.2 0.1 563 73 60 350.4 119

Music Channel 0.4 0.2 0.1 0.2 409 239 159 2170.1 199

Muzsika TV 0.2 0.5 0.5 0.4 8 27 36 260.4 28

Sláger TV 0.8 1.0 0.8 1.0 54 71 75 790.8 67

Zenebutik 0.5 0.3 0.5 0.7 40 28 69 740.2 20

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Klippek Muzsika TV 23:00 23:56 10,798 0.6 4.1 19927-06-17 Tue

Nagyfroccs Muzsika TV 16:00 16:54 10,063 0.6 4.0 8702-07-17 Sun

Retrora Zenebutik 22:30 22:53 9,815 0.6 2.6 20801-07-17 Sat

Viva backstage Viva 23:02 23:52 9,605 0.6 3.6 52227-06-17 Tue

Zenes baratsagok Muzsika TV 22:00 22:56 9,435 0.6 2.5 10026-06-17 Mon

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva backstage Viva 23:02 23:52 9,605 0.6 3.6 52227-06-17 Tue

Viva chart show Viva 09:59 11:19 9,125 0.5 5.3 42202-07-17 Sun

Viva feat Viva 10:01 10:29 8,086 0.5 8.0 24227-06-17 Tue

Szep napot! Viva 06:00 07:00 7,360 0.4 15.0 39530-06-17 Fri

A masik nem Viva 09:30 10:01 7,075 0.4 8.5 29127-06-17 Tue

Bekerdezel Viva 09:00 09:30 6,889 0.4 8.4 28527-06-17 Tue

Club crazy Viva 23:03 24:00 5,756 0.3 2.3 43729-06-17 Thu

Viva tgif Viva 17:57 18:56 5,302 0.3 2.5 33830-06-17 Fri

Viva flashback Viva 11:00 11:29 4,986 0.3 3.2 46201-07-17 Sat

Klip Viva 11:28 12:00 4,970 0.3 2.7 52202-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 26

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 11.9 1.8 1.4 3.4 528 102 61 1041.7 54

Cartoon Network 4.7 0.7 0.4 0.9 570 104 43 780.1 9

MiniMax 4.1 1.3 0.6 0.8 471 189 63 610.9 76

Disney Channel 7.5 1.2 0.5 1.3 630 128 45 740.5 33

M2 7.1 4.0 2.0 1.3 289 202 80 361.8 54

Nick JR 3.4 1.7 0.7 0.5 434 265 89 420.3 27

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 48,687 5.1 19.0 56702-07-17 Sun

Hetedhet kaland M2 10:32 10:42 43,035 4.5 29.8 58326-06-17 Mon

A thundermans csalad Nickelodeon 12:19 12:41 40,135 4.2 19.5 67802-07-17 Sun

A nagy ho-ho-horgasz M2 11:16 11:24 37,839 3.9 24.3 52626-06-17 Mon

A legkisebb ugrifules M2 11:08 11:16 37,383 3.9 25.5 57926-06-17 Mon

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 48,687 5.1 19.0 56702-07-17 Sun

A thundermans csalad Nickelodeon 12:19 12:41 40,135 4.2 19.5 67802-07-17 Sun

Tini nindzsa teknocok Nickelodeon 21:31 21:53 36,988 3.9 18.7 61729-06-17 Thu

Tunderi keresztszulok Nickelodeon 19:25 19:48 36,226 3.8 16.6 62028-06-17 Wed

Game shakers Nickelodeon 13:57 14:19 34,955 3.7 24.4 66830-06-17 Fri

A legboszibb boszik Nickelodeon 20:22 20:44 30,650 3.2 12.4 59028-06-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:54 20:16 30,321 3.2 12.4 56328-06-17 Wed

100 dolog a gimi elott Nickelodeon 22:54 23:16 28,158 3.0 18.2 64301-07-17 Sat

Egy eszveszto hajout Nickelodeon 11:33 12:40 27,659 2.9 13.7 65501-07-17 Sat

Bella es a bulldogok Nickelodeon 19:55 20:17 25,780 2.7 10.1 59102-07-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 26

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.4 1.7 0.7 1.6 434 265 89 1810.9 142

Nickelodeon 11.9 1.8 1.4 2.2 528 102 61 911.1 61

Cartoon Network 4.7 0.7 0.4 0.7 570 104 43 720.4 58

MiniMax 4.1 1.3 0.6 1.2 471 189 63 1290.7 99

Disney Channel 7.5 1.2 0.5 1.2 630 128 45 950.8 78

M2 7.1 4.0 2.0 3.0 289 202 80 1112.3 116

Kiwi TV 0.6 0.2 0.1 0.2 406 147 97 1120.1 91

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 48,687 5.1 19.0 56702-07-17 Sun

Hetedhet kaland M2 10:32 10:42 43,035 4.5 29.8 58326-06-17 Mon

A thundermans csalad Nickelodeon 12:19 12:41 40,135 4.2 19.5 67802-07-17 Sun

A nagy ho-ho-horgasz M2 11:16 11:24 37,839 3.9 24.3 52626-06-17 Mon

A legkisebb ugrifules M2 11:08 11:16 37,383 3.9 25.5 57926-06-17 Mon

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 48,687 5.1 19.0 56702-07-17 Sun

Hetedhet kaland M2 10:32 10:42 43,035 4.5 29.8 58326-06-17 Mon

A thundermans csalad Nickelodeon 12:19 12:41 40,135 4.2 19.5 67802-07-17 Sun

A nagy ho-ho-horgasz M2 11:16 11:24 37,839 3.9 24.3 52626-06-17 Mon

A legkisebb ugrifules M2 11:08 11:16 37,383 3.9 25.5 57926-06-17 Mon

Tini nindzsa teknocok Nickelodeon 21:31 21:53 36,988 3.9 18.7 61729-06-17 Thu

Sebaj tobias M2 10:53 11:00 36,809 3.8 25.8 55726-06-17 Mon

Allatkert a hatizsakban M2 10:04 10:31 36,736 3.8 25.8 53126-06-17 Mon

Maya a mehecske M2 09:53 10:05 36,448 3.8 30.4 49930-06-17 Fri

Kirby buckets kalandjai Disney Channel 11:30 11:52 36,360 3.8 23.8 72828-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 26

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 5.9 2.4 2.1 1.4 471 189 129 921.3 91

Nickelodeon 11.2 2.1 2.3 1.6 530 99 82 592.1 91

Nick JR 4.1 2.5 2.3 1.5 434 266 184 1280.8 74

Cartoon Network 5.3 0.5 0.5 0.3 598 61 44 281.3 134

Disney Channel 8.8 1.5 1.6 1.0 664 117 94 631.4 93

M2 9.6 6.4 4.6 3.8 324 216 116 1042.6 80

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Hetedhet kaland M2 10:32 10:42 43,035 4.5 29.8 58326-06-17 Mon

A thundermans csalad Nickelodeon 12:19 12:41 40,135 4.2 19.5 67802-07-17 Sun

Spongya bob Nickelodeon 11:32 12:14 38,773 4.1 20.0 56202-07-17 Sun

A nagy ho-ho-horgasz M2 11:16 11:24 37,839 3.9 24.3 52626-06-17 Mon

A legkisebb ugrifules M2 11:08 11:16 37,383 3.9 25.5 57926-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 26

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.3 1.6 1.0 1.4 102 127 77 1271.2 88

Story4 1.0 1.1 0.9 1.1 59 64 54 731.0 56

Story5 0.3 0.1 0.4 0.6 26 14 38 670.3 27

Paramount 1.3 1.5 1.2 1.3 116 130 101 1281.4 116

Film+2 0.7 0.7 0.8 1.0 80 74 86 1210.5 46

Film Cafe 0.8 0.7 1.0 0.8 86 69 104 990.7 66

AXN 0.9 1.0 0.7 1.2 63 72 54 1011.0 69

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

Bergyilkosek RTL Gold 21:00 22:49 22,891 0.6 1.8 14201-07-17 Sat

A csodalatos pokember 2. AXN 21:45 24:29 22,386 0.6 2.1 11101-07-17 Sat

Shannara - a jovo kronikaja AXN 21:55 22:49 21,232 0.5 1.8 11126-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 26

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 1.0 1.0 86 69 104 1181.0 127

Film Mania 0.2 0.2 0.2 0.2 61 69 53 830.2 80

Film+2 0.7 0.7 0.8 0.9 80 74 86 1150.8 108

RTL+ 1.1 1.1 1.1 1.1 99 97 102 1161.0 116

Paramount 1.3 1.5 1.2 1.1 116 130 101 1161.3 140

FOX 0.8 0.5 1.0 0.9 149 98 200 1940.9 212

GALAXY TV 0.3 0.3 0.4 0.6 46 37 54 1020.5 81

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:05 20:32 35,650 0.9 3.1 20226-06-17 Mon

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

A sas RTL+ 21:00 23:09 25,739 0.7 1.8 16502-07-17 Sun

A simpson csalad FOX 19:11 19:36 24,023 0.6 2.7 15827-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 26

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 61 69 53 920.2 88

Film Cafe 0.8 0.7 1.0 0.6 86 69 104 700.8 99

Film+2 0.7 0.7 0.8 0.7 80 74 86 771.0 121

RTL+ 1.1 1.1 1.1 0.8 99 97 102 741.1 110

Paramount 1.3 1.5 1.2 1.3 116 130 101 1221.3 128

FOX 0.8 0.5 1.0 0.3 149 98 200 680.7 143

GALAXY TV 0.3 0.3 0.4 0.3 46 37 54 460.5 73

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:05 20:32 35,650 0.9 3.1 20226-06-17 Mon

Ponyvaregeny Paramount 23:20 25:59 33,126 0.8 7.5 20328-06-17 Wed

Apadra utok Paramount 16:40 18:43 27,795 0.7 4.3 17230-06-17 Fri

A sas RTL+ 21:00 23:09 25,739 0.7 1.8 16502-07-17 Sun

A simpson csalad FOX 19:11 19:36 24,023 0.6 2.7 15827-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 26

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.5 0.7 1.1 110 152 68 1061.3 121

Discovery Channel 1.4 2.0 0.9 1.6 109 150 69 1151.3 94

National Geographic 1.0 1.5 0.6 1.1 102 147 57 1021.2 107

NAT GEO WILD 0.6 0.7 0.5 0.5 87 106 68 710.6 85

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Amcsi benzinfalok Discovery Channel 15:00 15:56 34,972 0.9 4.6 19202-07-17 Sun

Autokereskedok Discovery Channel 17:00 17:56 28,842 0.7 4.7 17728-06-17 Wed

Kamionosok Discovery Channel 21:00 21:56 27,629 0.7 2.2 15828-06-17 Wed

Hitler - ut a hatalomba National Geographic 23:00 23:57 26,985 0.7 3.4 15729-06-17 Thu

Ausztral kamionosok Discovery Channel 20:00 20:56 26,773 0.7 2.3 16228-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 26

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.2 0.2 0.2 0.2 103 115 122 910.2 91

LifeTv 0.5 0.6 0.5 0.5 92 107 103 770.5 80

TLC 0.9 1.3 1.1 0.5 97 143 151 520.9 91

ID Xtra 0.5 0.6 0.5 0.5 76 83 89 690.5 66

Fem3 0.3 0.5 0.5 0.2 73 103 132 430.3 65

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 21:55 27,575 0.7 2.2 12029-06-17 Thu

Tortakiraly TLC 17:59 18:25 19,366 0.5 2.7 15526-06-17 Mon

Igy kerek az eletem TLC 21:00 21:55 19,218 0.5 1.5 13327-06-17 Tue

Mondj igent a ruhara TLC 17:29 17:55 18,926 0.5 3.1 13426-06-17 Mon

Szex veszhelyzetek TLC 23:00 23:56 18,364 0.5 2.4 10026-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 26

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.2 0.3 0.2 0.1 36 68 57 140.5 124

M4 SPORT 1.7 2.1 2.3 1.1 69 73 93 452.5 109

Sport2 0.1 0.1 0.1 0.0 22 29 32 130.4 122

SPILERTV 0.2 0.3 0.3 0.1 67 95 103 300.4 156

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - konfoderacios kupaM4 SPORT 19:50 22:25 71,157 3.6 9.4 10402-07-17 Sun

Labdarugas M4 SPORT 19:14 22:26 60,108 3.0 8.3 10302-07-17 Sun

Studio M4 SPORT 20:53 21:01 37,326 1.9 5.8 15229-06-17 Thu

Red bull - air race M4 SPORT 16:42 17:42 24,741 1.3 5.7 6302-07-17 Sun

Sporthirado M4 SPORT 22:21 22:33 18,373 0.9 3.2 18329-06-17 Thu

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Kezilabda Sport1 21:00 22:04 5,110 0.3 0.8 22130-06-17 Fri

Noi kezilabda merkozes - bajnokok ligajaSport1 20:00 21:42 4,827 0.2 0.8 10126-06-17 Mon

Mai helyzet Sport1 17:30 17:40 4,426 0.2 1.7 18326-06-17 Mon

Heti helyzet Sport1 19:00 19:53 4,360 0.2 1.0 14530-06-17 Fri

Labdarugo merkozes - bajnokok ligajaSport1 15:24 17:26 3,244 0.2 1.4 12326-06-17 Mon

Labdarugas Sport1 15:15 17:27 3,026 0.2 1.4 11926-06-17 Mon

Labdarugo merkozes - spanyol bajnoksagSport1 04:03 05:53 3,007 0.2 4.4 27528-06-17 Wed

Kezeket fel! Sport1 13:00 13:14 3,007 0.2 1.7 21528-06-17 Wed

Tenisz - atp tour of champions Sport1 09:05 11:52 2,883 0.1 1.8 13329-06-17 Thu

Studio Sport1 23:42 23:52 2,686 0.1 0.7 15526-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 26

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.1 0.1 0.1 0.0 22 29 32 130.4 122

M4 SPORT 1.7 2.1 2.3 1.1 69 73 93 452.5 109

Sport1 0.2 0.3 0.2 0.1 36 68 57 140.5 124

SPILERTV 0.2 0.3 0.3 0.1 67 95 103 300.4 156

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - konfoderacios kupaM4 SPORT 19:50 22:25 71,157 3.6 9.4 10402-07-17 Sun

Labdarugas M4 SPORT 19:14 22:26 60,108 3.0 8.3 10302-07-17 Sun

Studio M4 SPORT 20:53 21:01 37,326 1.9 5.8 15229-06-17 Thu

Red bull - air race M4 SPORT 16:42 17:42 24,741 1.3 5.7 6302-07-17 Sun

Sporthirado M4 SPORT 22:21 22:33 18,373 0.9 3.2 18329-06-17 Thu

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Heti helyzet Sport2 09:00 09:53 2,466 0.1 1.3 35601-07-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 22:03 23:47 2,253 0.1 0.3 6102-07-17 Sun

Studio Sport2 22:00 23:47 2,182 0.1 0.3 6002-07-17 Sun

Ufc - unleashed Sport2 19:01 19:54 2,119 0.1 0.6 16001-07-17 Sat

Ufc Sport2 21:04 23:52 1,992 0.1 0.4 6629-06-17 Thu

Labdarugas Sport2 22:00 23:53 1,880 0.1 0.3 5301-07-17 Sat

Sportmix Sport2 19:48 19:58 1,770 0.1 0.3 27602-07-17 Sun

Cselgancs Sport2 11:00 12:46 1,675 0.1 0.6 24102-07-17 Sun

Poker Sport2 09:00 09:55 1,656 0.1 0.8 12102-07-17 Sun

Ufc fight night Sport2 21:09 23:34 1,471 0.1 0.3 5726-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 26

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.5 0.6 0.6 0.3 58 73 92 430.4 57

Chili TV 0.2 0.2 0.3 0.3 75 58 110 910.2 99

TLC 0.9 1.3 1.1 0.5 97 143 151 520.9 132

Fem3 0.3 0.5 0.5 0.2 73 103 132 430.4 101

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 21:55 27,575 0.7 2.2 12029-06-17 Thu

Tortakiraly TLC 17:59 18:25 19,366 0.5 2.7 15526-06-17 Mon

Igy kerek az eletem TLC 21:00 21:55 19,218 0.5 1.5 13327-06-17 Tue

Mondj igent a ruhara TLC 17:29 17:55 18,926 0.5 3.1 13426-06-17 Mon

Szex veszhelyzetek TLC 23:00 23:56 18,364 0.5 2.4 10026-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 26

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.9 0.6 0.5 92 144 107 770.6 118

TLC 0.9 1.4 1.3 0.5 97 137 143 520.9 132

ID Xtra 0.5 0.4 0.6 0.5 76 45 83 690.6 101

Story5 0.3 0.1 0.4 0.1 26 12 38 140.4 49

TV Paprika 0.5 0.6 0.6 0.3 58 72 73 430.4 57

Spektrum Home 0.2 0.2 0.2 0.2 103 90 115 910.2 149

Fem3 0.3 0.4 0.5 0.2 73 75 103 430.4 101

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 21:55 27,575 0.7 2.2 12029-06-17 Thu

Tortakiraly TLC 17:59 18:25 19,366 0.5 2.7 15526-06-17 Mon

Igy kerek az eletem TLC 21:00 21:55 19,218 0.5 1.5 13327-06-17 Tue

Mondj igent a ruhara TLC 17:29 17:55 18,926 0.5 3.1 13426-06-17 Mon

Szex veszhelyzetek TLC 23:00 23:56 18,364 0.5 2.4 10026-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 26

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.2 0.3 62 53 55 720.2 75

Spektrum 1.1 0.7 1.1 1.5 110 68 91 1520.9 112

National Geographic 1.0 0.6 1.4 1.5 102 57 117 1470.8 99

NAT GEO WILD 0.6 0.5 0.6 0.7 87 68 77 1060.4 79

DoQ 0.2 0.1 0.2 0.4 71 34 44 1080.1 48

18-49L+V audience share, 02:00-25:59
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Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hitler - ut a hatalomba National Geographic 23:00 23:57 26,985 0.7 3.4 15729-06-17 Thu

Hitler utolso eve National Geographic 14:00 14:56 23,173 0.6 5.8 9828-06-17 Wed

1914-18: a meszarlas negy eve National Geographic 23:00 24:00 20,640 0.5 2.7 21227-06-17 Tue

Zsarnokok National Geographic 21:00 21:57 20,392 0.5 1.6 8930-06-17 Fri

A harmadik birodalom titkai National Geographic 13:00 13:57 17,856 0.5 4.7 22130-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


