
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 24

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.2 4.6 2.8 1.5 0.7 0.9 0.4Week 20

P
re

se
n

t

4.1 4.5 2.8 1.3 0.6 0.5 0.5Week 21

D
A

TE
G

R
O

U
P

3.3 3.5 2.6 1.2 0.7 0.6 0.5Week 22

D
A

TE
G

R
O

U
P

3.3 5.0 2.4 1.2 0.8 0.7 0.5Week 23

D
A

TE
G

R
O

U
P

3.9 4.7 2.5 1.3 1.1 0.7 0.6Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 24

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.0 1.4 0.5 0.9 12.4 3.6 8.7Week 20

P
re

se
n

t

3.3 1.0 0.5 1.3 10.8 3.7 6.9Week 21

D
A

TE
G

R
O

U
P

3.1 1.3 0.6 1.1 11.8 4.6 6.9Week 22

D
A

TE
G

R
O

U
P

3.4 1.3 0.4 1.2 10.6 3.9 7.1Week 23

D
A

TE
G

R
O

U
P

3.6 1.1 0.5 1.1 12.4 3.9 7.9Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 24

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.1 1.0 0.3 1.7 0.8Week 20

P
re

se
n

t

0.9 0.8 0.3 0.9 0.4 0.5 0.3Week 21

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 1.0 0.4 1.1 0.9Week 22

D
A

TE
G

R
O

U
P

0.9 0.7 0.2 1.0 0.3 0.7 0.6Week 23

D
A

TE
G

R
O

U
P

1.4 0.8 0.2 1.1 0.4 0.7 0.4Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 24

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.6 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 20

P
re

se
n

t

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.3 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

0.2 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

0.3 0.4 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 24

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 0.2 0.1 0.1 0.1Week 20

P
re

se
n

t

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 21

D
A

TE
G

R
O

U
P

0.4 0.4 0.3 0.2 0.1 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 0.2 0.1 0.1 0.1Week 23

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 0.2 0.1 0.1 0.1Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 24

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.5 0.4 0.9Week 20

P
re

se
n

t

0.4 0.1 0.1 0.1 1.3 0.4 0.7Week 21

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.4 0.6 0.7Week 22

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.3 0.5 0.8Week 23

D
A

TE
G

R
O

U
P

0.5 0.1 0.1 0.1 1.8 0.5 1.0Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 24

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 20

P
re

se
n

t

0.1 0.1 0.0 0.1 0.0 0.1 0.0Week 21

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 23

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.1 0.0Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 24

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 20

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

0.0 0.0 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 24

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.9 4.1 3.6 3.9 77 85 69 683.9 73

Viasat3 2.9 3.2 2.6 3.3 115 133 97 1153.0 112

AXN 1.0 0.8 1.1 1.1 56 49 63 561.2 64

Story TV 1.2 1.5 0.9 1.0 67 88 46 491.2 64

Comedy Central 3.6 3.3 3.9 4.5 140 133 147 1554.3 159

RTL II 2.5 2.9 2.2 2.7 87 102 72 802.3 75

Prime TV 1.4 1.9 0.9 1.6 82 113 51 791.3 70

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mumia visszater Viasat3 20:59 23:26 99,255 2.5 7.4 14118-06-17 Sun

A mumia Viasat3 20:59 23:23 83,532 2.1 7.2 14317-06-17 Sat

Family guy Comedy Central 22:30 22:59 78,747 2.0 6.2 20118-06-17 Sun

Twilight saga - hajnalhasadas 2. Cool 20:50 22:52 67,555 1.7 5.6 13017-06-17 Sat

Az ehezok viadala: a kivalasztott - 1.reCool 18:40 20:52 66,178 1.7 5.4 13018-06-17 Sun

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Twilight saga - hajnalhasadas 2. Cool 20:50 22:52 67,555 1.7 5.6 13017-06-17 Sat

Az ehezok viadala: a kivalasztott - 1.reCool 18:40 20:52 66,178 1.7 5.4 13018-06-17 Sun

Miami helyszinelok Cool 15:55 16:49 63,490 1.6 8.8 8317-06-17 Sat

Dr. csont Cool 21:00 21:54 63,049 1.6 5.0 7514-06-17 Wed

Doglott aktak Cool 23:00 23:55 62,557 1.6 8.6 11414-06-17 Wed

Halalos fegyver Cool 22:00 22:53 61,605 1.6 5.7 9214-06-17 Wed

A kabalapasi Cool 21:00 22:49 60,312 1.5 5.3 9916-06-17 Fri

Daredevil a fenegyerek Cool 14:35 16:29 47,116 1.2 6.2 12918-06-17 Sun

Gyilkos elmek Cool 22:55 23:49 46,737 1.2 5.3 12416-06-17 Fri

A szuper exnom Cool 16:55 18:44 37,752 1.0 5.0 11517-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.7 3.9 5.5 4.8 104 90 117 954.7 98

Viasat3 2.9 3.2 2.6 3.3 115 133 97 1153.0 112

MOZI+ 3.7 3.3 4.2 3.7 101 92 109 873.8 95

Film Café 0.8 0.9 0.7 0.8 90 105 75 780.7 81

Video 5.8 3.8 7.9 6.3 133 92 174 1307.1 153

Paramount 1.1 1.1 1.0 1.1 108 116 100 1021.0 98

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mumia visszater Viasat3 20:59 23:26 99,255 2.5 7.4 14118-06-17 Sun

A fantasztikus negyes F+ 21:00 22:54 94,620 2.4 6.7 13618-06-17 Sun

Fak ju tanar ur! F+ 20:50 22:54 93,981 2.4 7.8 12117-06-17 Sat

A felaldozhatok 2. F+ 21:00 22:49 89,944 2.3 7.5 11015-06-17 Thu

Joker F+ 21:00 22:40 85,024 2.2 7.1 9214-06-17 Wed

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A fantasztikus negyes F+ 21:00 22:54 94,620 2.4 6.7 13618-06-17 Sun

Fak ju tanar ur! F+ 20:50 22:54 93,981 2.4 7.8 12117-06-17 Sat

A felaldozhatok 2. F+ 21:00 22:49 89,944 2.3 7.5 11015-06-17 Thu

Joker F+ 21:00 22:40 85,024 2.2 7.1 9214-06-17 Wed

Mad max F+ 21:00 22:49 65,233 1.7 5.3 11312-06-17 Mon

Urcowboyok F+ 18:35 20:54 64,306 1.6 5.3 13118-06-17 Sun

Az utolso boszorkanyvadasz F+ 19:00 20:54 60,716 1.5 6.0 12112-06-17 Mon

Rendorakademia 3. F+ 14:45 16:17 59,806 1.5 7.9 11218-06-17 Sun

A csontember F+ 21:00 23:15 58,096 1.5 5.2 9616-06-17 Fri

Lockout - a titok nyitja F+ 23:00 24:43 55,923 1.4 7.3 14918-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.5 2.9 2.2 2.7 87 102 72 802.7 117

Super TV2 3.6 4.3 3.0 3.5 78 96 61 674.1 113

AXN 1.0 0.8 1.1 1.1 56 49 63 560.9 69

Story4 1.2 1.5 0.9 1.0 67 88 46 491.3 91

Prime TV 1.4 1.9 0.9 1.6 82 113 51 791.4 104

Duna TV 2.1 2.3 1.8 1.7 27 31 23 192.2 36

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 82,863 2.1 7.2 8015-06-17 Thu

Robin hood a tolvajok fejedelme Duna TV 21:00 23:17 65,499 1.7 5.9 7016-06-17 Fri

Mindenkeppen talan Super TV2 21:00 23:15 64,189 1.6 5.4 12213-06-17 Tue

Az utazo Super TV2 20:59 23:11 59,256 1.5 5.0 11517-06-17 Sat

Showder klub RTL II 20:30 21:22 58,230 1.5 4.6 10812-06-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:22 58,230 1.5 4.6 10812-06-17 Mon

Hirado RTL II 21:30 21:54 51,763 1.3 4.1 10615-06-17 Thu

Minden vegzet nehez RTL II 20:00 22:19 48,066 1.2 3.4 9018-06-17 Sun

Segitseg bajban vagyok! - a pszichologusRTL II 15:00 15:54 33,340 0.8 4.4 9718-06-17 Sun

Hagyjal fozni! RTL II 19:25 20:26 32,143 0.8 3.3 10612-06-17 Mon

Eberseg RTL II 22:17 23:46 32,032 0.8 3.1 11817-06-17 Sat

Miami helyszinelok RTL II 19:00 19:53 30,408 0.8 3.1 6817-06-17 Sat

Valo vilagtol a big brotherig RTL II 22:01 22:53 27,844 0.7 2.5 10315-06-17 Thu

A gyanu arnyekaban RTL II 17:00 17:55 25,822 0.7 3.6 7817-06-17 Sat

Isten aldjon esperanza RTL II 10:01 10:53 25,280 0.6 10.5 16612-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.3 1.4 1.1 1.3 112 132 93 1021.4 153

Sorozat + 1.1 1.5 0.8 1.0 83 110 56 671.2 111

Story5 0.6 0.9 0.4 0.6 46 68 25 410.8 76

Viasat6 1.2 1.1 1.3 1.0 117 113 121 870.9 115

Humor+ 0.6 0.4 0.8 0.9 127 91 162 1530.4 116

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 6. - az ostromlott varosViasat6 21:00 22:42 33,835 0.9 2.3 10018-06-17 Sun

Columbo Sorozat + 21:55 23:37 32,652 0.8 3.3 10115-06-17 Thu

Mr. bean RTL+ 22:12 22:43 32,621 0.8 2.9 14715-06-17 Thu

New york-i helyszinelok Sorozat + 23:45 24:34 31,977 0.8 6.0 15614-06-17 Wed

Grimm Viasat6 19:59 20:58 28,387 0.7 2.9 12116-06-17 Fri

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:12 22:43 32,621 0.8 2.9 14715-06-17 Thu

Csengetett mylord? RTL+ 21:10 22:07 27,545 0.7 2.2 11414-06-17 Wed

Jo baratok RTL+ 20:35 21:06 25,590 0.7 2.2 18015-06-17 Thu

Megy a gozos RTL+ 17:40 19:13 21,728 0.6 2.6 10817-06-17 Sat

3 nap a halalig RTL+ 21:00 23:10 21,091 0.5 1.5 10918-06-17 Sun

Rendorakademia RTL+ 17:00 17:55 16,393 0.4 2.1 14018-06-17 Sun

Balazs RTL+ 07:00 07:53 16,055 0.4 6.5 14816-06-17 Fri

Mi kell a nonek? RTL+ 14:35 16:54 15,538 0.4 2.0 12918-06-17 Sun

Monika RTL+ 16:59 17:53 13,527 0.3 2.3 5816-06-17 Fri

Benny hill-show RTL+ 22:50 23:24 13,309 0.3 1.5 12215-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 1.1 1.5 0.8 1.3 83 110 56 901.3 115

Fem3 0.3 0.5 0.2 0.3 77 121 34 670.6 154

RTL+ 1.3 1.4 1.1 1.4 112 132 93 1161.3 133

AMC 1.4 1.3 1.5 1.0 102 100 104 701.4 124

Story5 0.6 0.9 0.4 0.8 46 68 25 571.4 118

Izaura TV 0.2 0.3 0.2 0.2 18 23 14 160.6 60

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:37 32,652 0.8 3.3 10115-06-17 Thu

Mr. bean RTL+ 22:12 22:43 32,621 0.8 2.9 14715-06-17 Thu

New york-i helyszinelok Sorozat + 23:45 24:34 31,977 0.8 6.0 15614-06-17 Wed

Csengetett mylord? RTL+ 21:10 22:07 27,545 0.7 2.2 11414-06-17 Wed

Jo baratok RTL+ 20:35 21:06 25,590 0.7 2.2 18015-06-17 Thu

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:37 32,652 0.8 3.3 10115-06-17 Thu

New york-i helyszinelok Sorozat + 23:45 24:34 31,977 0.8 6.0 15614-06-17 Wed

Csi Sorozat + 02:00 02:26 23,210 0.6 11.0 22214-06-17 Wed

Dr. csont Sorozat + 23:00 23:54 20,942 0.5 2.3 12817-06-17 Sat

Szulejman Sorozat + 02:30 03:29 16,405 0.4 12.2 20014-06-17 Wed

Cobra 11 Sorozat + 24:00 24:55 15,520 0.4 2.9 17918-06-17 Sun

Gyilkos elmek Sorozat + 22:00 22:54 13,800 0.4 1.2 10117-06-17 Sat

Sherlock holmes visszater Sorozat + 03:35 04:38 10,735 0.3 10.0 9716-06-17 Fri

Sherlock holmes Sorozat + 15:44 16:44 8,108 0.2 1.6 17816-06-17 Fri

Narancsvidek Sorozat + 12:49 13:44 5,983 0.2 2.1 13914-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 24

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.7 0.8 0.6 0.5 78 92 64 520.8 117

Film Mánia 0.2 0.2 0.3 0.2 56 46 66 360.2 67

Film Café 0.8 0.9 0.7 0.8 90 105 75 780.9 127

Paramount 1.1 1.1 1.0 1.1 108 116 100 1021.0 123

FOX 0.6 0.9 0.3 0.9 132 198 68 1760.7 202

GALAXY TV 0.4 0.4 0.3 0.1 46 52 41 140.5 71

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

A grace klinika FOX 10:56 11:48 23,505 0.6 4.2 18718-06-17 Sun

Dante pokla Paramount 20:00 21:54 20,305 0.5 1.4 9518-06-17 Sun

A penznyelo Paramount 09:15 11:03 19,605 0.5 4.6 18917-06-17 Sat

Hivatlan vendeg Paramount 22:01 23:43 18,081 0.5 1.5 10018-06-17 Sun

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Paranoia Film+2 22:45 24:44 15,473 0.4 2.3 12715-06-17 Thu

Icarus Film+2 21:00 22:36 15,285 0.4 1.3 10414-06-17 Wed

Csak szex es mas semmi Film+2 21:17 23:09 15,088 0.4 1.1 8918-06-17 Sun

Bosszutol futve Film+2 21:10 23:14 14,807 0.4 1.3 11616-06-17 Fri

En es a hercegem 3.: kiralyi mezeshetekFilm+2 15:30 17:09 13,082 0.3 1.7 11118-06-17 Sun

Hippolyt Film+2 19:15 21:03 11,227 0.3 1.2 10116-06-17 Fri

Orjito magany Film+2 21:00 22:35 10,703 0.3 0.8 9413-06-17 Tue

Vampirok alkonya Film+2 21:10 22:38 10,342 0.3 0.8 9715-06-17 Thu

A midsomer gyilkossagok Film+2 13:35 15:18 10,271 0.3 3.0 10512-06-17 Mon

Mulan Film+2 19:00 21:12 9,597 0.2 0.7 8618-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 24

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.7 0.8 0.6 40 59 71 391.0 106

Sláger TV 0.8 1.0 0.9 0.8 79 105 103 770.8 111

M3 1.5 1.8 1.8 1.6 64 92 94 661.8 113

Zenebutik 0.7 0.6 0.6 0.7 78 78 87 730.7 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:51 20:22 76,767 2.0 7.5 9012-06-17 Mon

A tenkes kapitanya M3 21:48 22:13 52,131 1.3 4.1 8912-06-17 Mon

Veszhelyzet M3 20:26 21:10 37,663 1.0 3.6 9816-06-17 Fri

Szeszelyes evszakok M3 20:07 21:15 28,149 0.7 2.0 6218-06-17 Sun

Csak szilveszter M3 21:17 22:18 21,652 0.6 1.9 6516-06-17 Fri

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nagyfroccs Muzsika TV 12:30 13:24 15,365 0.4 2.8 8517-06-17 Sat

Egy ora... Muzsika TV 21:00 21:57 11,561 0.3 0.9 10313-06-17 Tue

Dallamokon at Muzsika TV 21:00 21:55 11,549 0.3 0.9 4717-06-17 Sat

Zenes randevu Muzsika TV 20:00 20:56 11,545 0.3 1.0 4613-06-17 Tue

Hungarian pop top klip mix Muzsika TV 22:00 22:51 11,415 0.3 1.0 7217-06-17 Sat

Klippek Muzsika TV 23:00 23:56 11,399 0.3 1.5 8615-06-17 Thu

Muzsika tv - roadshow Muzsika TV 21:00 21:56 11,334 0.3 0.9 4815-06-17 Thu

Zenes baratsagok Muzsika TV 22:00 22:52 9,467 0.2 0.8 6512-06-17 Mon

Hazai Muzsika TV 24:00 24:57 9,225 0.2 1.9 10915-06-17 Thu

Darido - garden Muzsika TV 20:55 21:55 8,883 0.2 0.7 4914-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 24

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.6 6.3 5.6 4.6 140 168 160 1514.3 159

Cool 3.9 5.8 3.8 3.4 77 78 55 574.3 80

Viasat3 2.9 1.0 2.9 2.7 115 26 82 883.8 142

Story4 1.2 0.5 1.6 1.0 67 19 66 451.0 54

AXN 1.0 0.3 1.6 1.5 56 11 68 720.7 39

Super TV2 3.6 3.5 4.3 3.2 78 51 67 573.8 78

RTL II 2.5 2.5 2.7 2.5 87 59 68 712.8 90

Humor+ 0.6 1.5 1.2 1.2 127 210 178 1980.6 106

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A mumia visszater Viasat3 20:59 23:26 99,255 2.5 7.4 14118-06-17 Sun

A mumia Viasat3 20:59 23:23 83,532 2.1 7.2 14317-06-17 Sat

Joban rosszban Super TV2 20:15 20:59 82,863 2.1 7.2 8015-06-17 Thu

Family guy Comedy Central 22:30 22:59 78,747 2.0 6.2 20118-06-17 Sun

Twilight saga - hajnalhasadas 2. Cool 20:50 22:52 67,555 1.7 5.6 13017-06-17 Sat

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:30 22:59 78,747 2.0 6.2 20118-06-17 Sun

Agymenok Comedy Central 20:30 20:58 63,983 1.6 5.4 16114-06-17 Wed

Csaladom darabokban Comedy Central 21:00 21:29 42,368 1.1 3.2 17113-06-17 Tue

Kovacs andras peter: osok es utodokComedy Central 19:00 20:34 40,415 1.0 3.9 9217-06-17 Sat

South park Comedy Central 23:30 24:00 36,691 0.9 4.8 16218-06-17 Sun

Mike es molly Comedy Central 21:30 21:58 33,894 0.9 2.8 15714-06-17 Wed

Broad city Comedy Central 23:00 23:29 32,380 0.8 3.9 15215-06-17 Thu

Apa-csata Comedy Central 21:00 21:28 32,036 0.8 2.4 13212-06-17 Mon

Amerika huangjai Comedy Central 21:30 21:59 31,168 0.8 2.4 15412-06-17 Mon

Szivem csucskei Comedy Central 11:00 11:27 31,157 0.8 15.3 16714-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 24

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.1 1.1 1.1 1.0 108 109 116 1001.0 98

Film+2 0.7 0.7 0.8 0.6 78 82 92 640.5 57

AMC 1.4 1.0 1.3 1.5 102 70 100 1041.4 96

Film Cafe 0.8 0.9 0.9 0.7 90 93 105 750.7 81

Film Mania 0.2 0.2 0.2 0.3 56 40 46 660.2 37

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

Dante pokla Paramount 20:00 21:54 20,305 0.5 1.4 9518-06-17 Sun

A penznyelo Paramount 09:15 11:03 19,605 0.5 4.6 18917-06-17 Sat

Hivatlan vendeg Paramount 22:01 23:43 18,081 0.5 1.5 10018-06-17 Sun

Spinedzserek Paramount 11:10 13:01 17,986 0.5 3.5 19817-06-17 Sat

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

Dante pokla Paramount 20:00 21:54 20,305 0.5 1.4 9518-06-17 Sun

A penznyelo Paramount 09:15 11:03 19,605 0.5 4.6 18917-06-17 Sat

Hivatlan vendeg Paramount 22:01 23:43 18,081 0.5 1.5 10018-06-17 Sun

Spinedzserek Paramount 11:10 13:01 17,986 0.5 3.5 19817-06-17 Sat

Flort a fellegekben Paramount 19:15 20:51 17,619 0.4 1.6 8517-06-17 Sat

Bumerang Paramount 23:15 25:33 16,656 0.4 3.3 17113-06-17 Tue

Jobb ma egy zsaru mint holnap kettoParamount 22:35 24:46 15,949 0.4 2.2 13112-06-17 Mon

Airplane! Paramount 10:15 11:52 14,836 0.4 2.7 11018-06-17 Sun

48 ora Paramount 21:00 22:52 14,298 0.4 1.2 10015-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 24

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.5 0.6 0.7 95 78 106 1280.3 62

Viasat6 1.2 1.1 1.0 1.3 117 75 76 1211.1 113

AXN 1.0 1.6 1.5 1.1 56 68 72 630.8 49

Prime TV 1.4 1.7 0.8 0.9 82 69 39 511.9 113

FOX 0.6 1.1 0.5 0.3 132 183 82 680.9 198

Discovery Channel 1.4 1.4 2.0 1.9 93 69 110 1200.9 65

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Rio 2. Prime TV 21:00 22:56 37,055 0.9 3.3 12816-06-17 Fri

Apafej Prime TV 21:00 22:52 36,509 0.9 2.6 15518-06-17 Sun

Rendorakademia 6. - az ostromlott varosViasat6 21:00 22:42 33,835 0.9 2.3 10018-06-17 Sun

Hogyan keszult? Discovery Channel 22:00 22:26 32,043 0.8 2.6 15213-06-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 22:25 29,821 0.8 2.4 12115-06-17 Thu

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Star wars: lazadok RTL Spike 09:00 09:29 16,973 0.4 4.1 16517-06-17 Sat

Cobra 11 RTL Spike 21:01 22:03 14,105 0.4 1.1 8215-06-17 Thu

A galaxis orzoi RTL Spike 08:30 08:58 11,965 0.3 2.9 15417-06-17 Sat

Jeglovagok RTL Spike 19:00 19:59 10,195 0.3 1.1 13112-06-17 Mon

Hihetetlen de halalos RTL Spike 23:05 23:33 10,020 0.3 1.2 17415-06-17 Thu

Pumpedek RTL Spike 22:33 23:05 8,768 0.2 0.9 20515-06-17 Thu

Rohamjarorok RTL Spike 10:00 10:59 7,618 0.2 1.7 12017-06-17 Sat

A visszaterok RTL Spike 22:01 22:58 6,855 0.2 0.6 14013-06-17 Tue

New orleans-i fejvadaszok RTL Spike 02:00 02:25 6,496 0.2 2.4 22217-06-17 Sat

Ehes befektetok RTL Spike 04:00 04:54 5,687 0.1 5.5 16418-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 24

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.9 0.2 0.2 0.2 604 62 70 630.2 79

Music Channel 1.0 0.3 0.2 0.4 463 145 142 2090.2 113

Muzsika TV 0.3 0.8 0.6 0.4 14 41 40 250.7 44

Sláger TV 0.9 1.1 0.8 1.0 61 74 79 800.9 81

Zenebutik 0.5 0.2 0.7 0.4 36 19 78 400.2 18

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Zenes randevu Muzsika TV 20:00 20:56 12,980 0.8 3.5 12113-06-17 Tue

Nagyfroccs Muzsika TV 12:30 13:24 12,240 0.7 6.6 16017-06-17 Sat

Zenes baratsagok Muzsika TV 15:00 15:54 8,728 0.5 3.8 12317-06-17 Sat

Dallamokon at Muzsika TV 21:00 21:55 7,807 0.5 2.2 7517-06-17 Sat

Viva beatz Viva 12:01 13:00 7,622 0.5 3.4 32818-06-17 Sun

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva beatz Viva 12:01 13:00 7,622 0.5 3.4 32818-06-17 Sun

Playback parbaj Viva 20:25 21:03 7,059 0.4 2.1 27914-06-17 Wed

Viva flashback Viva 11:00 11:27 5,934 0.4 3.5 52217-06-17 Sat

Bekerdezel Viva 10:00 10:29 5,677 0.3 3.4 52217-06-17 Sat

Viva feat Viva 21:31 21:56 5,228 0.3 1.2 45813-06-17 Tue

Hack viva Viva 13:00 13:30 5,145 0.3 2.3 50018-06-17 Sun

Viva hot & fresh Viva 14:33 14:59 4,743 0.3 2.3 42618-06-17 Sun

Mtv essentials... Viva 21:03 23:00 4,741 0.3 1.4 25814-06-17 Wed

Party hard Viva 25:00 25:53 4,546 0.3 3.9 49412-06-17 Mon

Viva chart show Viva 22:59 25:00 4,455 0.3 1.9 49418-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 24

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.4 1.7 1.2 3.2 592 106 61 1071.7 59

Cartoon Network 4.2 0.7 0.4 1.4 557 115 57 1300.4 39

MiniMax 5.2 1.5 0.5 0.7 504 180 50 500.4 31

Disney Channel 6.6 0.9 0.3 1.4 615 102 32 870.4 27

M2 7.4 4.9 2.2 2.1 279 237 85 532.6 71

Nick JR 3.9 2.4 0.9 0.4 392 308 94 280.4 27

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:28 50,819 5.3 19.8 72814-06-17 Wed

Tini nindzsa teknocok Nickelodeon 21:30 21:52 43,619 4.6 19.9 66413-06-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:48 42,495 4.4 15.5 72416-06-17 Fri

Bori M2 07:58 08:09 42,155 4.4 26.6 48616-06-17 Fri

A thundermans csalad Nickelodeon 12:48 13:10 41,570 4.4 22.0 67817-06-17 Sat

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:28 50,819 5.3 19.8 72814-06-17 Wed

Tini nindzsa teknocok Nickelodeon 21:30 21:52 43,619 4.6 19.9 66413-06-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:48 42,495 4.4 15.5 72416-06-17 Fri

A thundermans csalad Nickelodeon 12:48 13:10 41,570 4.4 22.0 67817-06-17 Sat

Game shakers Nickelodeon 13:28 13:50 40,447 4.2 21.0 62216-06-17 Fri

Bunsen aki szorny! Nickelodeon 15:32 15:54 39,018 4.1 22.8 71615-06-17 Thu

Bella es a bulldogok Nickelodeon 16:28 16:50 38,685 4.0 26.1 70715-06-17 Thu

Nicky ricky dicky es dawn Nickelodeon 13:00 13:22 37,627 3.9 22.6 56416-06-17 Fri

Csoros harvey Nickelodeon 07:58 08:20 34,383 3.6 22.4 66018-06-17 Sun

Veszelyes henry Nickelodeon 13:15 13:37 33,800 3.5 17.5 62917-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 24

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.9 2.4 0.9 2.0 392 308 94 2011.2 158

Nickelodeon 12.4 1.7 1.2 2.0 592 106 61 920.9 59

Cartoon Network 4.2 0.7 0.4 0.5 557 115 57 710.4 64

MiniMax 5.2 1.5 0.5 0.9 504 180 50 900.5 69

Disney Channel 6.6 0.9 0.3 0.7 615 102 32 620.4 44

M2 7.4 4.9 2.2 3.4 279 237 85 1262.5 124

Kiwi TV 0.6 0.2 0.1 0.2 375 138 80 1130.1 96

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:28 50,819 5.3 19.8 72814-06-17 Wed

Tini nindzsa teknocok Nickelodeon 21:30 21:52 43,619 4.6 19.9 66413-06-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:48 42,495 4.4 15.5 72416-06-17 Fri

Bori M2 07:58 08:09 42,155 4.4 26.6 48616-06-17 Fri

A thundermans csalad Nickelodeon 12:48 13:10 41,570 4.4 22.0 67817-06-17 Sat

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:28 50,819 5.3 19.8 72814-06-17 Wed

Tini nindzsa teknocok Nickelodeon 21:30 21:52 43,619 4.6 19.9 66413-06-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:48 42,495 4.4 15.5 72416-06-17 Fri

Bori M2 07:58 08:09 42,155 4.4 26.6 48616-06-17 Fri

A thundermans csalad Nickelodeon 12:48 13:10 41,570 4.4 22.0 67817-06-17 Sat

Game shakers Nickelodeon 13:28 13:50 40,447 4.2 21.0 62216-06-17 Fri

Bunsen aki szorny! Nickelodeon 15:32 15:54 39,018 4.1 22.8 71615-06-17 Thu

Bella es a bulldogok Nickelodeon 16:28 16:50 38,685 4.0 26.1 70715-06-17 Thu

Nicky ricky dicky es dawn Nickelodeon 13:00 13:22 37,627 3.9 22.6 56416-06-17 Fri

Wendy wu: a harcos balkiralyno Disney Channel 12:29 14:00 36,604 3.8 19.4 66017-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 24

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.9 2.6 1.7 1.2 504 180 90 691.2 72

Nickelodeon 12.1 1.8 2.0 1.4 621 99 87 652.0 98

Nick JR 5.0 3.2 2.6 1.6 411 285 184 1211.5 116

Cartoon Network 5.2 0.9 0.7 0.5 562 101 64 460.8 83

Disney Channel 8.0 1.2 1.0 0.6 631 104 66 451.3 97

M2 10.4 7.8 5.2 4.4 302 244 130 1142.9 80

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tunderi keresztszulok Nickelodeon 19:27 19:48 42,495 4.4 15.5 72416-06-17 Fri

Bori M2 07:58 08:09 42,155 4.4 26.6 48616-06-17 Fri

A thundermans csalad Nickelodeon 12:48 13:10 41,570 4.4 22.0 67817-06-17 Sat

Game shakers Nickelodeon 13:28 13:50 40,447 4.2 21.0 62216-06-17 Fri

Bunsen aki szorny! Nickelodeon 15:32 15:54 39,018 4.1 22.8 71615-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 24

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.4 1.5 1.3 1.5 102 104 100 1271.4 96

Story4 1.2 0.9 1.5 1.1 67 46 88 731.2 64

Story5 0.6 0.4 0.9 0.9 46 25 68 780.7 47

Paramount 1.1 1.0 1.1 1.1 108 100 116 1241.0 98

Film+2 0.7 0.6 0.8 0.8 78 64 92 1140.5 57

Film Cafe 0.8 0.7 0.9 0.8 90 75 105 1020.7 81

AXN 1.0 1.1 0.8 1.4 56 63 49 941.2 64

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hetmerfoldes szerelem Story4 21:00 23:05 28,449 0.7 2.3 11213-06-17 Tue

Gyilkos elmek AXN 21:00 21:58 25,915 0.7 2.0 9213-06-17 Tue

Gyilkos sorok Story5 21:25 22:24 24,945 0.6 2.0 7015-06-17 Thu

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

Quantico AXN 14:05 15:04 23,981 0.6 3.4 8818-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 24

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 0.9 0.9 90 75 105 1180.9 127

Film Mania 0.2 0.3 0.2 0.3 56 66 46 960.2 67

Film+2 0.7 0.6 0.8 0.8 78 64 92 1180.8 117

RTL+ 1.3 1.1 1.4 1.3 112 93 132 1331.4 153

Paramount 1.1 1.0 1.1 1.1 108 100 116 1301.0 123

FOX 0.6 0.3 0.9 0.8 132 68 198 2070.7 202

GALAXY TV 0.4 0.3 0.4 0.6 46 41 52 830.5 71

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:12 22:43 32,621 0.8 2.9 14715-06-17 Thu

Csengetett mylord? RTL+ 21:10 22:07 27,545 0.7 2.2 11414-06-17 Wed

Jo baratok RTL+ 20:35 21:06 25,590 0.7 2.2 18015-06-17 Thu

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

A grace klinika FOX 10:56 11:48 23,505 0.6 4.2 18718-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 24

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.3 0.2 0.4 56 66 46 880.4 98

Film Cafe 0.8 0.7 0.9 0.6 90 75 105 720.8 102

Film+2 0.7 0.6 0.8 0.6 78 64 92 690.8 114

RTL+ 1.3 1.1 1.4 0.8 112 93 132 761.2 116

Paramount 1.1 1.0 1.1 0.9 108 100 116 981.1 124

FOX 0.6 0.3 0.9 0.2 132 68 198 530.6 139

GALAXY TV 0.4 0.3 0.4 0.3 46 41 52 420.5 64

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:12 22:43 32,621 0.8 2.9 14715-06-17 Thu

Csengetett mylord? RTL+ 21:10 22:07 27,545 0.7 2.2 11414-06-17 Wed

Jo baratok RTL+ 20:35 21:06 25,590 0.7 2.2 18015-06-17 Thu

A szmokinger Paramount 21:00 23:04 24,021 0.6 2.0 11213-06-17 Tue

A grace klinika FOX 10:56 11:48 23,505 0.6 4.2 18718-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 24

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.7 0.7 1.1 89 124 54 831.4 102

Discovery Channel 1.4 1.9 0.9 1.3 93 120 65 821.0 65

National Geographic 0.9 1.3 0.5 1.0 77 110 44 781.0 80

NAT GEO WILD 0.6 0.7 0.6 0.7 89 96 81 860.8 99

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan keszult? Discovery Channel 22:00 22:26 32,043 0.8 2.6 15213-06-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 22:25 29,821 0.8 2.4 12115-06-17 Thu

Hogyan csinaljak? Discovery Channel 23:30 23:56 26,840 0.7 4.1 17113-06-17 Tue

Autokereskedok Discovery Channel 17:00 17:56 24,763 0.6 4.9 12812-06-17 Mon

Bakik a fold korul Discovery Channel 23:59 24:27 23,988 0.6 4.6 20413-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 24

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.5 0.5 0.3 103 138 146 680.4 89

LifeTv 0.4 0.4 0.4 0.3 65 79 91 510.4 68

TLC 0.9 1.2 1.2 0.6 101 142 159 601.0 99

ID Xtra 0.5 0.7 0.7 0.4 75 103 116 480.4 55

Fem3 0.3 0.5 0.6 0.2 77 121 154 340.3 73

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szuletett medium TLC 20:30 20:56 22,672 0.6 2.2 8916-06-17 Fri

Valami kolcson valami uj TLC 17:30 17:56 22,516 0.6 2.8 16318-06-17 Sun

Elplasztikazva TLC 22:00 22:55 22,373 0.6 2.1 14014-06-17 Wed

Szex veszhelyzetek TLC 22:59 23:56 21,167 0.5 2.9 11514-06-17 Wed

Elet 250 kilo felett TLC 20:59 21:56 21,072 0.5 1.7 11315-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 24

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.5 0.8 0.7 0.3 66 96 94 370.9 131

M4 SPORT 1.0 1.3 1.4 0.7 58 59 75 411.7 99

Sport2 0.2 0.4 0.4 0.1 64 102 101 270.4 119

SPILERTV 0.1 0.1 0.1 0.0 73 48 107 390.2 128

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Kezilabda M4 SPORT 19:08 20:52 36,756 1.9 5.8 8018-06-17 Sun

Ferfi kezilabda merkozes - eb selejtezoM4 SPORT 19:08 20:47 36,350 1.8 5.7 7918-06-17 Sun

Labdarugas M4 SPORT 16:48 19:02 30,012 1.5 6.6 10718-06-17 Sun

Labdarugo merkozes - konfoderacios kupaM4 SPORT 16:54 18:52 29,818 1.5 6.7 10618-06-17 Sun

Dtm M4 SPORT 15:06 16:39 20,546 1.0 5.4 10618-06-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - felkeszulesi merkozSport1 20:55 22:58 15,541 0.8 2.7 9513-06-17 Tue

Labdarugas Sport1 20:45 23:08 14,729 0.7 2.6 9613-06-17 Tue

Ferfi kosarlabda merkozes - nba Sport1 17:00 19:44 9,816 0.5 2.8 25313-06-17 Tue

Kosarlabda Sport1 17:00 20:05 9,313 0.5 2.6 25213-06-17 Tue

Autosport Sport1 09:03 09:49 8,634 0.4 3.5 23918-06-17 Sun

Mai helyzet Sport1 24:38 24:49 7,292 0.4 3.3 24112-06-17 Mon

Trash talk Sport1 20:45 22:11 6,438 0.3 1.1 33015-06-17 Thu

Labdarugo merkozes - vb-selejtezoSport1 15:38 17:36 6,032 0.3 3.2 19012-06-17 Mon

Ufc greatest fights Sport1 20:21 20:44 5,231 0.3 0.9 12013-06-17 Tue

Ferfi kezilabda merkozes - eb selejtezoSport1 18:31 20:08 5,217 0.3 1.3 5615-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 24

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.2 0.4 0.4 0.1 64 102 101 270.4 119

M4 SPORT 1.0 1.3 1.4 0.7 58 59 75 411.7 99

Sport1 0.5 0.8 0.7 0.3 66 96 95 370.9 131

SPILERTV 0.1 0.1 0.2 0.0 73 48 115 390.2 128

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Kezilabda M4 SPORT 19:08 20:52 36,756 1.9 5.8 8018-06-17 Sun

Ferfi kezilabda merkozes - eb selejtezoM4 SPORT 19:08 20:47 36,350 1.8 5.7 7918-06-17 Sun

Labdarugas M4 SPORT 16:48 19:02 30,012 1.5 6.6 10718-06-17 Sun

Labdarugo merkozes - konfoderacios kupaM4 SPORT 16:54 18:52 29,818 1.5 6.7 10618-06-17 Sun

Dtm M4 SPORT 15:06 16:39 20,546 1.0 5.4 10618-06-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Kornel on tour Sport2 17:41 18:33 7,272 0.4 2.6 40012-06-17 Mon

Okolvivas Sport2 18:38 21:29 6,517 0.3 1.4 29312-06-17 Mon

Sportverda Sport2 10:00 10:55 5,778 0.3 5.9 29813-06-17 Tue

Sportpercek Sport2 23:20 23:28 4,149 0.2 1.1 17115-06-17 Thu

Labdarugas Sport2 17:42 18:37 4,117 0.2 1.5 40115-06-17 Thu

Kekek Sport2 21:34 21:46 4,051 0.2 0.7 38612-06-17 Mon

Ufc Sport2 18:41 21:24 3,720 0.2 0.8 22315-06-17 Thu

Labdarugo merkozes - felkeszulesi merkozSport2 13:06 15:01 3,710 0.2 2.0 18616-06-17 Fri

Ko-tv box kozvetites Sport2 10:00 10:55 3,527 0.2 2.9 44212-06-17 Mon

Arany pillanatok Sport2 02:10 02:21 3,410 0.2 2.5 44217-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 24

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.5 0.3 49 47 96 510.3 71

Chili TV 0.2 0.1 0.1 0.3 77 51 66 1020.2 111

TLC 0.9 1.2 1.2 0.6 101 142 159 600.9 125

Fem3 0.3 0.5 0.6 0.2 77 121 154 340.4 130

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szuletett medium TLC 20:30 20:56 22,672 0.6 2.2 8916-06-17 Fri

Valami kolcson valami uj TLC 17:30 17:56 22,516 0.6 2.8 16318-06-17 Sun

Elplasztikazva TLC 22:00 22:55 22,373 0.6 2.1 14014-06-17 Wed

Szex veszhelyzetek TLC 22:59 23:56 21,167 0.5 2.9 11514-06-17 Wed

Elet 250 kilo felett TLC 20:59 21:56 21,072 0.5 1.7 11315-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 24

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.5 0.4 0.3 65 89 79 510.3 71

TLC 0.9 1.5 1.2 0.6 101 153 142 600.9 125

ID Xtra 0.5 0.7 0.7 0.4 75 85 103 480.7 114

Story5 0.6 0.8 0.9 0.4 46 57 68 250.8 76

TV Paprika 0.3 0.2 0.3 0.3 49 35 47 510.3 71

Spektrum Home 0.4 0.5 0.5 0.3 103 118 138 680.6 188

Fem3 0.3 0.3 0.5 0.2 77 67 121 340.4 130

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 21:25 22:24 24,945 0.6 2.0 7015-06-17 Thu

Szuletett medium TLC 20:30 20:56 22,672 0.6 2.2 8916-06-17 Fri

Valami kolcson valami uj TLC 17:30 17:56 22,516 0.6 2.8 16318-06-17 Sun

Elplasztikazva TLC 22:00 22:55 22,373 0.6 2.1 14014-06-17 Wed

Szex veszhelyzetek TLC 22:59 23:56 21,167 0.5 2.9 11514-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 24

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.1 0.1 0.1 0.2 39 30 29 480.1 48

Spektrum 1.1 0.7 1.1 1.7 89 54 71 1240.9 88

National Geographic 0.9 0.5 1.3 1.3 77 44 91 1100.7 77

NAT GEO WILD 0.6 0.6 0.6 0.7 89 81 65 960.6 104

DoQ 0.2 0.1 0.2 0.3 53 22 39 840.1 48

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Attores a jovobe National Geographic 21:00 21:59 19,500 0.5 1.5 14012-06-17 Mon

Legikatasztrofak National Geographic 18:00 18:56 15,989 0.4 2.4 10916-06-17 Fri

Apokalipszis: sztalin National Geographic 22:01 22:58 15,651 0.4 1.4 7613-06-17 Tue

A nacik hajnala National Geographic 23:00 23:56 13,985 0.4 1.7 15716-06-17 Fri

A harmadik birodalom epitmenyei National Geographic 22:01 22:57 13,845 0.4 1.2 10212-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


