
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 23

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.2 4.3 2.3 1.2 0.8 0.7 0.4Week 19

P
re

se
n

t

3.2 4.6 2.8 1.5 0.7 0.9 0.4Week 20

D
A

TE
G

R
O

U
P

4.1 4.5 2.8 1.3 0.6 0.5 0.5Week 21

D
A

TE
G

R
O

U
P

3.3 3.5 2.6 1.2 0.7 0.6 0.5Week 22

D
A

TE
G

R
O

U
P

3.3 5.0 2.4 1.2 0.8 0.7 0.5Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 23

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.8 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.2 1.2 0.4 0.9 15.0 4.1 7.4Week 19

P
re

se
n

t

3.0 1.4 0.5 0.9 12.4 3.6 8.7Week 20

D
A

TE
G

R
O

U
P

3.3 1.0 0.5 1.3 10.8 3.7 6.9Week 21

D
A

TE
G

R
O

U
P

3.1 1.3 0.6 1.1 11.8 4.6 6.9Week 22

D
A

TE
G

R
O

U
P

3.4 1.3 0.4 1.2 10.6 3.9 7.1Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 23

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

0.9 0.5 0.2 0.8 0.2 1.5 0.8Week 19

P
re

se
n

t

0.7 0.7 0.1 1.0 0.3 1.7 0.8Week 20

D
A

TE
G

R
O

U
P

0.9 0.8 0.3 0.9 0.4 0.5 0.3Week 21

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 1.0 0.4 1.1 0.9Week 22

D
A

TE
G

R
O

U
P

0.9 0.7 0.2 1.0 0.3 0.7 0.6Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 23

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 19

P
re

se
n

t

0.6 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.3 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

0.2 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 23

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 0.2 0.1 0.1 0.1Week 19

P
re

se
n

t

0.4 0.6 0.4 0.2 0.1 0.1 0.1Week 20

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 21

D
A

TE
G

R
O

U
P

0.4 0.4 0.3 0.2 0.1 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 0.2 0.1 0.1 0.1Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 23

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.5 0.8Week 19

P
re

se
n

t

0.4 0.2 0.1 0.1 1.5 0.4 0.9Week 20

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.3 0.4 0.7Week 21

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.4 0.6 0.7Week 22

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.3 0.5 0.8Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 23

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 19

P
re

se
n

t

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 20

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Week 21

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 23

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 19

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 23

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.3 3.7 2.8 3.4 77 92 63 703.6 79

Viasat3 2.4 2.7 2.1 2.6 99 116 82 962.4 94

AXN 1.1 0.9 1.3 1.2 69 62 76 691.2 73

Story TV 1.1 1.6 0.6 1.1 67 102 33 581.1 60

Comedy Central 3.4 3.4 3.5 4.9 153 157 148 1913.8 159

RTL II 2.4 2.8 2.0 2.4 93 112 75 802.4 86

Prime TV 1.4 1.9 0.8 1.6 81 115 47 841.3 71

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csaladi uzelmek Cool 21:00 23:08 81,959 2.1 5.5 14005-06-17 Mon

Dr. csont Cool 21:00 21:53 80,278 2.0 5.9 8607-06-17 Wed

Agymenok Comedy Central 21:00 21:28 77,937 2.0 5.6 15507-06-17 Wed

Family guy Comedy Central 22:00 22:29 71,403 1.8 6.0 20407-06-17 Wed

Elrabolva Viasat3 21:00 22:49 56,033 1.4 4.5 14109-06-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csaladi uzelmek Cool 21:00 23:08 81,959 2.1 5.5 14005-06-17 Mon

Dr. csont Cool 21:00 21:53 80,278 2.0 5.9 8607-06-17 Wed

Gyilkos elmek Cool 22:00 22:53 51,918 1.3 4.7 11307-06-17 Wed

Rejtjelek Cool 22:00 22:54 48,542 1.2 4.4 10008-06-17 Thu

Rosewood Cool 19:10 20:01 48,220 1.2 6.6 8509-06-17 Fri

Az ehezok viadala: futotuz Cool 18:20 20:55 46,266 1.2 4.0 9411-06-17 Sun

Bergyilkosek Cool 19:00 20:52 46,013 1.2 3.7 10505-06-17 Mon

Az ehezok viadala Cool 16:20 18:55 37,607 1.0 4.5 10105-06-17 Mon

A (sz)ex az oka mindennek Cool 23:15 25:08 36,988 0.9 5.3 13005-06-17 Mon

A mentalista Cool 20:05 20:55 36,615 0.9 3.9 6209-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 5.0 3.7 6.4 5.3 104 80 128 964.7 92

Viasat3 2.4 2.7 2.1 2.6 99 116 82 962.4 94

MOZI+ 3.7 3.3 4.1 4.0 101 94 108 963.1 79

Film Café 0.7 0.8 0.6 0.6 77 96 59 540.6 62

Video 5.8 4.0 7.8 6.9 147 105 188 1547.1 169

Paramount 1.3 1.3 1.4 1.4 118 120 115 1101.4 114

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tamadas a feher haz ellen 2. - london osF+ 21:00 22:52 142,282 3.6 9.3 12005-06-17 Mon

Az utolso boszorkanyvadasz F+ 20:50 22:47 113,014 2.9 7.5 13611-06-17 Sun

Orvlovesz MOZI+ 21:03 23:39 90,980 2.3 6.9 11311-06-17 Sun

A felaldozhatok F+ 21:00 22:53 89,697 2.3 7.8 10508-06-17 Thu

Tamadas a feher haz ellen F+ 18:45 20:52 87,003 2.2 7.2 12405-06-17 Mon

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tamadas a feher haz ellen 2. - london osF+ 21:00 22:52 142,282 3.6 9.3 12005-06-17 Mon

Az utolso boszorkanyvadasz F+ 20:50 22:47 113,014 2.9 7.5 13611-06-17 Sun

A felaldozhatok F+ 21:00 22:53 89,697 2.3 7.8 10508-06-17 Thu

Tamadas a feher haz ellen F+ 18:45 20:52 87,003 2.2 7.2 12405-06-17 Mon

A cipobuvolo F+ 20:45 22:37 83,924 2.1 6.3 11510-06-17 Sat

Banki melo F+ 21:00 23:10 73,231 1.9 6.1 8907-06-17 Wed

A da vinci-kod F+ 21:00 23:44 72,817 1.9 6.3 12809-06-17 Fri

Gagyi mami 2. F+ 13:20 15:13 60,327 1.5 9.7 14211-06-17 Sun

A tulelo F+ 23:00 25:14 59,210 1.5 8.0 12505-06-17 Mon

Elrabolva 2. F+ 16:55 18:39 54,112 1.4 6.4 12805-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.4 2.8 2.0 2.4 93 112 75 802.4 115

Super TV2 3.3 4.0 2.6 3.4 78 97 59 713.5 102

AXN 1.1 0.9 1.3 1.2 69 62 76 691.1 88

Story4 1.1 1.6 0.6 1.1 67 102 33 581.3 93

Prime TV 1.4 1.9 0.8 1.6 81 115 47 841.4 100

Duna TV 1.7 2.0 1.3 1.4 24 30 18 181.7 29

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Noi szervek Super TV2 21:00 23:19 73,134 1.9 5.0 11405-06-17 Mon

Joban rosszban Super TV2 20:15 20:59 72,916 1.9 5.7 7507-06-17 Wed

Bad boys - mire jok a rosszfiuk Super TV2 21:00 23:22 68,149 1.7 5.3 12910-06-17 Sat

Showder klub RTL II 20:30 21:22 55,830 1.4 4.2 11607-06-17 Wed

X-men 2. Super TV2 21:00 23:34 51,048 1.3 3.8 15911-06-17 Sun

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:22 55,830 1.4 4.2 11607-06-17 Wed

Hirado RTL II 21:30 21:54 49,760 1.3 3.7 13007-06-17 Wed

Kapcsolat RTL II 20:00 22:53 43,297 1.1 3.4 11010-06-17 Sat

Pimaszur atcuccol RTL II 22:00 22:53 38,123 1.0 3.4 11707-06-17 Wed

Szuzet szuntess! RTL II 20:00 22:05 34,195 0.9 2.3 9411-06-17 Sun

A gyanu arnyekaban RTL II 18:25 19:19 31,685 0.8 3.8 15507-06-17 Wed

Hagyjal fozni! RTL II 19:25 20:26 31,451 0.8 3.9 12209-06-17 Fri

Amit meg mindig tudni akarsz a szexrolRTL II 22:10 24:03 28,209 0.7 2.8 10811-06-17 Sun

Baratok kozt RTL II 23:00 23:27 27,983 0.7 3.9 11006-06-17 Tue

A da vinci-kod RTL II 23:00 25:43 25,566 0.7 3.5 13410-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.2 1.4 1.0 1.3 112 137 86 1071.3 155

Sorozat + 0.8 1.1 0.5 0.5 65 93 38 371.0 95

Story5 0.4 0.7 0.2 0.2 37 61 13 170.6 62

Viasat6 1.0 0.9 1.2 0.9 117 109 125 911.0 138

Humor+ 0.6 0.7 0.6 0.9 133 144 121 1680.7 181

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 3. Viasat6 21:00 22:42 39,835 1.0 3.0 13110-06-17 Sat

A simpson csalad Humor+ 23:50 24:15 36,862 0.9 4.6 18610-06-17 Sat

Batman visszater Viasat6 22:50 25:15 36,723 0.9 4.5 15910-06-17 Sat

Rendorakademia 4. - zsenialis amatorok aViasat6 21:00 22:40 31,888 0.8 2.1 9711-06-17 Sun

Jo baratok RTL+ 20:04 20:32 28,653 0.7 3.0 19508-06-17 Thu

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:04 20:32 28,653 0.7 3.0 19508-06-17 Thu

Mr. bean RTL+ 22:10 22:42 26,174 0.7 2.1 13009-06-17 Fri

Csengetett mylord? RTL+ 21:09 22:07 24,736 0.6 2.0 9506-06-17 Tue

Vermesek RTL+ 21:00 23:05 23,988 0.6 1.8 15710-06-17 Sat

A vampirok szaga : alkonyat teljes sotetRTL+ 23:10 24:38 22,732 0.6 2.7 15910-06-17 Sat

Knight rider RTL+ 19:00 19:56 21,758 0.6 2.1 10111-06-17 Sun

Sliders RTL+ 24:45 25:39 20,335 0.5 3.9 18710-06-17 Sat

Gyozike RTL+ 16:06 16:54 14,391 0.4 2.9 12706-06-17 Tue

Benny hill-show RTL+ 22:50 23:24 14,301 0.4 1.2 10805-06-17 Mon

Veszelyzona RTL+ 21:00 22:53 13,805 0.4 0.9 12411-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.1 0.5 0.9 65 93 38 631.1 104

Fem3 0.3 0.5 0.1 0.3 71 117 26 660.6 146

RTL+ 1.2 1.4 1.0 1.5 112 137 86 1321.2 132

AMC 0.9 0.7 1.1 0.8 78 67 89 680.9 94

Story5 0.4 0.7 0.2 0.3 37 61 13 281.2 120

Izaura TV 0.4 0.5 0.3 0.5 28 35 20 360.9 75

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 20:04 20:32 28,653 0.7 3.0 19508-06-17 Thu

Mr. bean RTL+ 22:10 22:42 26,174 0.7 2.1 13009-06-17 Fri

Columbo Sorozat + 21:55 23:37 25,649 0.7 2.9 10606-06-17 Tue

Csengetett mylord? RTL+ 21:09 22:07 24,736 0.6 2.0 9506-06-17 Tue

Vermesek RTL+ 21:00 23:05 23,988 0.6 1.8 15710-06-17 Sat

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:37 25,649 0.7 2.9 10606-06-17 Tue

New york-i helyszinelok Sorozat + 20:55 21:49 22,283 0.6 1.9 15108-06-17 Thu

Dr. csont Sorozat + 23:00 23:54 21,703 0.6 2.2 12410-06-17 Sat

Gyilkos elmek Sorozat + 22:00 22:54 17,390 0.4 1.3 9110-06-17 Sat

Szulejman Sorozat + 17:50 18:50 14,324 0.4 2.4 8408-06-17 Thu

Buszkeseg es balitelet Sorozat + 16:55 17:55 12,902 0.3 1.8 13510-06-17 Sat

Csi Sorozat + 25:35 25:59 8,753 0.2 4.1 11406-06-17 Tue

Cobra 11 Sorozat + 20:00 20:54 7,516 0.2 0.5 6411-06-17 Sun

Sherlock holmes visszater Sorozat + 15:45 16:46 6,040 0.2 0.8 10205-06-17 Mon

A zold ijasz Sorozat + 19:00 19:54 5,739 0.1 0.5 9211-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 23

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.7 0.7 0.8 0.5 87 86 88 520.7 101

Film Mánia 0.2 0.1 0.3 0.2 58 42 74 440.2 73

Film Café 0.7 0.8 0.6 0.6 77 96 59 540.9 115

Paramount 1.3 1.3 1.4 1.4 118 120 115 1101.2 132

FOX 0.5 0.6 0.3 0.7 122 171 73 1520.5 173

GALAXY TV 0.4 0.4 0.3 0.2 41 53 29 160.5 65

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

A grace klinika FOX 11:43 12:36 25,927 0.7 7.4 22207-06-17 Wed

Vissza a jovobe 2. Paramount 11:45 13:47 23,303 0.6 7.7 18609-06-17 Fri

Borotvaelen Film+2 21:00 22:53 21,904 0.6 1.7 7910-06-17 Sat

Vissza a jovobe 3. Paramount 14:00 16:19 20,485 0.5 5.4 17809-06-17 Fri

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Borotvaelen Film+2 21:00 22:53 21,904 0.6 1.7 7910-06-17 Sat

Kincsvadaszok tarsasaga Film+2 15:35 17:14 19,586 0.5 2.9 15010-06-17 Sat

Hopihe Film+2 17:20 18:59 17,666 0.4 2.2 17610-06-17 Sat

Lepattant a fater zuzzuk le a kecot!Film+2 23:00 24:39 16,721 0.4 1.9 15110-06-17 Sat

Halalos csomag Film+2 21:00 22:58 13,860 0.4 0.9 13005-06-17 Mon

A kek szoba Film+2 21:00 22:57 13,543 0.3 1.1 10707-06-17 Wed

A gonosz markaban Film+2 23:05 24:42 12,977 0.3 1.6 17405-06-17 Mon

A bun halojaban Film+2 21:00 22:44 12,640 0.3 1.1 8108-06-17 Thu

Megfontolt szandekkal Film+2 21:05 22:43 12,111 0.3 1.0 11309-06-17 Fri

Tarzan Film+2 15:25 17:03 11,915 0.3 1.6 10005-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 23

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.7 0.8 0.6 37 56 63 371.1 108

Sláger TV 0.8 1.0 1.0 0.5 71 101 112 450.9 112

M3 1.6 2.1 2.1 1.7 68 103 106 711.9 114

Zenebutik 0.8 0.7 0.6 1.0 78 82 79 970.8 113

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 20:10 20:40 85,033 2.2 6.3 9205-06-17 Mon

Veszhelyzet M3 20:28 21:12 48,201 1.2 3.7 13607-06-17 Wed

A tenkes kapitanya M3 21:18 21:43 44,866 1.1 3.3 9007-06-17 Wed

A fantasztikus nagyneni M3 22:23 23:16 32,006 0.8 3.3 10908-06-17 Thu

Szeszelyes evszakok M3 20:38 21:43 29,623 0.8 1.9 9711-06-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Muzsika tv - roadshow Muzsika TV 21:00 21:54 16,066 0.4 1.3 8208-06-17 Thu

Zenes randevu Muzsika TV 25:00 25:54 10,809 0.3 3.7 12207-06-17 Wed

Nagyfroccs Muzsika TV 24:00 24:55 10,706 0.3 2.4 11607-06-17 Wed

Hatartalan Muzsika TV 24:00 24:53 10,422 0.3 1.5 8510-06-17 Sat

Kivansagkosar Muzsika TV 13:30 14:24 9,868 0.3 1.6 7011-06-17 Sun

3+2 egyuttes Muzsika TV 19:20 20:52 9,795 0.2 0.9 3010-06-17 Sat

Klippek Muzsika TV 20:41 20:49 9,100 0.2 0.7 7807-06-17 Wed

Zenes baratsagok Muzsika TV 15:00 15:56 8,960 0.2 1.4 6410-06-17 Sat

Dallamokon at Muzsika TV 22:00 22:55 8,884 0.2 0.8 7308-06-17 Thu

Balazs pali - zenes randevu Muzsika TV 22:00 22:54 8,801 0.2 0.7 5709-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 23

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.4 6.7 6.1 4.8 153 184 199 1784.9 204

Cool 3.3 5.5 3.8 2.8 77 81 65 543.9 86

Viasat3 2.4 0.9 2.4 2.1 99 23 73 743.1 119

Story4 1.1 0.3 1.4 0.9 67 13 61 431.4 75

AXN 1.1 0.2 1.5 1.7 69 10 68 890.8 49

Super TV2 3.3 3.5 3.3 2.9 78 52 57 563.9 85

RTL II 2.4 2.1 2.4 1.8 93 51 69 592.8 102

Humor+ 0.6 1.0 1.2 0.9 133 124 173 1580.9 179

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csaladi uzelmek Cool 21:00 23:08 81,959 2.1 5.5 14005-06-17 Mon

Dr. csont Cool 21:00 21:53 80,278 2.0 5.9 8607-06-17 Wed

Agymenok Comedy Central 21:00 21:28 77,937 2.0 5.6 15507-06-17 Wed

Noi szervek Super TV2 21:00 23:19 73,134 1.9 5.0 11405-06-17 Mon

Joban rosszban Super TV2 20:15 20:59 72,916 1.9 5.7 7507-06-17 Wed

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 21:00 21:28 77,937 2.0 5.6 15507-06-17 Wed

Family guy Comedy Central 22:00 22:29 71,403 1.8 6.0 20407-06-17 Wed

South park Comedy Central 23:30 23:58 48,719 1.2 6.4 17309-06-17 Fri

Csaladom darabokban Comedy Central 21:30 21:59 47,484 1.2 3.8 16706-06-17 Tue

Mogacs daniel: dr. mogacs orszagos nepbuComedy Central 21:00 22:29 45,586 1.2 3.7 15609-06-17 Fri

Mike es molly Comedy Central 21:30 21:58 41,341 1.1 3.1 14707-06-17 Wed

Broad city Comedy Central 23:00 23:29 40,713 1.0 5.0 20808-06-17 Thu

Anyam borogass Comedy Central 17:30 17:59 36,005 0.9 4.3 17505-06-17 Mon

Modellek kozt Comedy Central 24:00 24:29 35,442 0.9 6.1 17309-06-17 Fri

Angie tribeca - a torveny nemebenComedy Central 21:30 21:58 30,986 0.8 2.5 16108-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 23

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.3 1.4 1.3 1.4 118 115 120 1151.4 114

Film+2 0.7 0.6 0.7 0.8 87 65 86 880.6 66

AMC 0.9 0.8 0.7 1.1 78 68 67 890.8 67

Film Cafe 0.7 0.7 0.8 0.6 77 67 96 590.6 62

Film Mania 0.2 0.1 0.1 0.3 58 28 42 740.1 28

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

Vissza a jovobe 2. Paramount 11:45 13:47 23,303 0.6 7.7 18609-06-17 Fri

Borotvaelen Film+2 21:00 22:53 21,904 0.6 1.7 7910-06-17 Sat

Vissza a jovobe 3. Paramount 14:00 16:19 20,485 0.5 5.4 17809-06-17 Fri

Aeon flux Paramount 21:01 22:48 20,452 0.5 1.3 16805-06-17 Mon

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

Vissza a jovobe 2. Paramount 11:45 13:47 23,303 0.6 7.7 18609-06-17 Fri

Vissza a jovobe 3. Paramount 14:00 16:19 20,485 0.5 5.4 17809-06-17 Fri

Aeon flux Paramount 21:01 22:48 20,452 0.5 1.3 16805-06-17 Mon

Jol all neki a halal Paramount 18:51 20:47 20,369 0.5 1.7 15205-06-17 Mon

A legelo hosei Paramount 11:50 13:11 19,069 0.5 4.1 11910-06-17 Sat

Tiz elveszett ev Paramount 21:00 23:15 18,318 0.5 1.4 7310-06-17 Sat

Hatulgombolos hekus Paramount 19:10 20:52 17,790 0.5 1.7 7410-06-17 Sat

A penz boldogit Paramount 16:30 18:47 16,022 0.4 3.0 14609-06-17 Fri

Vissza a jovobe Paramount 09:15 11:32 14,769 0.4 5.9 21709-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 23

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.6 0.9 0.7 83 89 145 1210.2 45

Viasat6 1.0 1.0 1.0 1.2 117 80 90 1250.9 109

AXN 1.1 1.5 1.7 1.3 69 68 89 760.9 62

Prime TV 1.4 1.9 0.8 0.8 81 82 41 471.9 115

FOX 0.5 0.9 0.4 0.3 122 176 79 730.6 171

Discovery Channel 1.3 1.3 2.1 1.9 103 74 134 1420.8 63

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hotel transylvania - ahol a szornyek lazPrime TV 19:05 20:49 44,698 1.1 3.6 14011-06-17 Sun

Rendorakademia 3. Viasat6 21:00 22:42 39,835 1.0 3.0 13110-06-17 Sat

Batman visszater Viasat6 22:50 25:15 36,723 0.9 4.5 15910-06-17 Sat

Rendorakademia 4. - zsenialis amatorok aViasat6 21:00 22:40 31,888 0.8 2.1 9711-06-17 Sun

Grimm Viasat6 20:02 21:00 28,436 0.7 2.3 13806-06-17 Tue

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 21:10 22:06 16,608 0.4 1.3 9906-06-17 Tue

Hihetetlen de halalos RTL Spike 23:02 23:30 12,340 0.3 1.5 21608-06-17 Thu

Jeglovagok RTL Spike 19:00 19:59 10,903 0.3 1.4 9908-06-17 Thu

Rohamjarorok RTL Spike 12:01 12:59 8,955 0.2 1.3 20605-06-17 Mon

Star wars: lazadok RTL Spike 09:00 09:29 8,903 0.2 1.7 21311-06-17 Sun

Pumpedek RTL Spike 22:32 23:01 8,335 0.2 0.8 17108-06-17 Thu

A visszaterok RTL Spike 22:06 23:04 8,307 0.2 0.8 16006-06-17 Tue

Playback parbaj RTL Spike 22:02 22:41 7,210 0.2 0.6 9707-06-17 Wed

Kontar kivitelezok RTL Spike 13:01 13:54 6,532 0.2 2.0 19206-06-17 Tue

Pokember elkepeszto kalandjai RTL Spike 15:00 15:28 6,511 0.2 0.9 20305-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 23

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.9 0.4 0.2 0.1 440 107 71 460.4 138

Music Channel 1.0 0.4 0.2 0.2 432 207 162 1310.2 147

Muzsika TV 0.3 0.4 0.5 0.6 14 20 37 330.4 27

Sláger TV 0.5 0.5 0.8 0.5 29 32 71 411.0 85

Zenebutik 0.3 0.2 0.8 0.5 22 17 78 450.3 29

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Nagyfroccs Muzsika TV 24:00 24:55 8,502 0.5 5.1 21607-06-17 Wed

Zenes randevu Muzsika TV 25:00 25:54 8,502 0.5 6.8 22607-06-17 Wed

Klip Viva 10:49 11:00 8,285 0.5 6.1 29910-06-17 Sat

Hack viva Viva 17:01 17:30 8,118 0.5 3.4 42306-06-17 Tue

Az enek iskolaja best of Zenebutik 15:40 16:03 7,626 0.5 4.8 15507-06-17 Wed

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Klip Viva 10:49 11:00 8,285 0.5 6.1 29910-06-17 Sat

Hack viva Viva 17:01 17:30 8,118 0.5 3.4 42306-06-17 Tue

Viva chart show Viva 13:59 15:57 7,328 0.4 4.6 32806-06-17 Tue

Viva beatz Viva 22:10 23:10 7,171 0.4 2.5 37908-06-17 Thu

Viva backstage Viva 10:00 10:49 6,230 0.4 5.1 34810-06-17 Sat

Pump it up! Viva 16:01 17:01 6,225 0.4 2.9 38506-06-17 Tue

Sam es cat Viva 19:55 20:26 5,296 0.3 2.0 52208-06-17 Thu

Viva hot & fresh Viva 17:30 18:02 4,660 0.3 2.4 51809-06-17 Fri

Club crazy Viva 23:00 24:00 4,424 0.3 1.8 52207-06-17 Wed

Viva base Viva 24:01 24:50 4,390 0.3 2.7 52206-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 23

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 10.6 1.5 1.0 2.8 562 119 65 1091.4 67

Cartoon Network 3.4 0.7 0.3 1.2 542 160 58 1400.2 24

MiniMax 4.6 1.1 0.5 0.3 422 148 53 230.4 35

Disney Channel 6.3 0.8 0.4 0.9 596 111 48 660.4 34

M2 8.6 4.2 1.7 1.8 300 212 73 461.8 54

Nick JR 3.9 1.7 0.7 0.3 432 282 97 250.2 24

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Agi bagi M2 19:46 19:57 45,942 4.8 19.1 61008-06-17 Thu

Tini nindzsa teknocok Nickelodeon 21:30 21:52 44,982 4.7 19.2 66005-06-17 Mon

Spongya bob Nickelodeon 20:47 21:09 44,790 4.7 17.9 59606-06-17 Tue

Jonalu M2 19:20 19:45 43,537 4.5 17.9 64508-06-17 Thu

Bori M2 19:07 19:18 41,367 4.3 19.5 55608-06-17 Thu

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:30 21:52 44,982 4.7 19.2 66005-06-17 Mon

Spongya bob Nickelodeon 20:47 21:09 44,790 4.7 17.9 59606-06-17 Tue

100 dolog a gimi elott Nickelodeon 22:25 22:45 35,540 3.7 22.6 79805-06-17 Mon

Alvinnn!!! es a mokusok Nickelodeon 09:51 10:13 35,286 3.7 18.2 61711-06-17 Sun

A larmas csalad Nickelodeon 10:19 10:41 33,134 3.5 19.6 56911-06-17 Sun

A legboszibb boszik Nickelodeon 20:24 20:46 32,247 3.4 10.4 52105-06-17 Mon

A thundermans csalad Nickelodeon 12:47 13:09 32,108 3.4 21.4 79311-06-17 Sun

A hathaway kisertetlak - megtelt haz kiaNickelodeon 23:46 24:07 30,572 3.2 27.6 67605-06-17 Mon

Rocksuli Nickelodeon 24:07 24:28 29,260 3.1 27.2 63305-06-17 Mon

Nicky ricky dicky es dawn Nickelodeon 16:18 16:40 28,933 3.0 16.7 48010-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 23

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.9 1.7 0.7 1.4 432 282 97 1790.9 150

Nickelodeon 10.6 1.5 1.0 1.4 562 119 65 820.9 71

Cartoon Network 3.4 0.7 0.3 0.6 542 160 58 1080.4 82

MiniMax 4.6 1.1 0.5 0.7 422 148 53 700.5 64

Disney Channel 6.3 0.8 0.4 0.8 596 111 48 830.5 67

M2 8.6 4.2 1.7 2.8 300 212 73 1112.0 105

Kiwi TV 0.5 0.1 0.1 0.1 496 181 74 1250.1 129

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Agi bagi M2 19:46 19:57 45,942 4.8 19.1 61008-06-17 Thu

Tini nindzsa teknocok Nickelodeon 21:30 21:52 44,982 4.7 19.2 66005-06-17 Mon

Spongya bob Nickelodeon 20:47 21:09 44,790 4.7 17.9 59606-06-17 Tue

Jonalu M2 19:20 19:45 43,537 4.5 17.9 64508-06-17 Thu

Bori M2 19:07 19:18 41,367 4.3 19.5 55608-06-17 Thu

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Agi bagi M2 19:46 19:57 45,942 4.8 19.1 61008-06-17 Thu

Tini nindzsa teknocok Nickelodeon 21:30 21:52 44,982 4.7 19.2 66005-06-17 Mon

Spongya bob Nickelodeon 20:47 21:09 44,790 4.7 17.9 59606-06-17 Tue

Jonalu M2 19:20 19:45 43,537 4.5 17.9 64508-06-17 Thu

Bori M2 19:07 19:18 41,367 4.3 19.5 55608-06-17 Thu

Vipo es baratai - az idosziget tuleloiM2 08:20 08:32 39,083 4.1 19.1 49011-06-17 Sun

Jake es sohaorszag kalozai M2 08:57 09:20 37,730 3.9 17.8 47811-06-17 Sun

Dr. plussi M2 18:06 18:30 36,214 3.8 20.5 66308-06-17 Thu

Mickey eger jatszotere M2 18:30 18:53 35,695 3.7 20.5 50908-06-17 Thu

100 dolog a gimi elott Nickelodeon 22:25 22:45 35,540 3.7 22.6 79805-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 23

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.0 2.0 1.2 1.2 422 148 70 761.0 64

Nickelodeon 9.3 1.6 1.4 1.0 536 114 85 631.7 107

Nick JR 4.9 2.4 1.8 1.2 440 272 167 1221.0 98

Cartoon Network 3.8 0.9 0.7 0.4 532 150 100 670.6 88

Disney Channel 7.8 1.0 1.0 0.6 598 98 77 520.9 73

M2 12.1 6.8 4.3 3.7 322 224 117 1082.3 66

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Agi bagi M2 19:46 19:57 45,942 4.8 19.1 61008-06-17 Thu

Jonalu M2 19:20 19:45 43,537 4.5 17.9 64508-06-17 Thu

Bori M2 19:07 19:18 41,367 4.3 19.5 55608-06-17 Thu

Vipo es baratai - az idosziget tuleloiM2 08:20 08:32 39,083 4.1 19.1 49011-06-17 Sun

Jake es sohaorszag kalozai M2 08:57 09:20 37,730 3.9 17.8 47811-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 23

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.9 1.1 0.7 1.1 78 89 67 1110.8 67

Story4 1.1 0.6 1.6 1.2 67 33 102 791.1 60

Story5 0.4 0.2 0.7 0.8 37 13 61 770.4 31

Paramount 1.3 1.4 1.3 1.2 118 115 120 1271.4 114

Film+2 0.7 0.8 0.7 0.8 87 88 86 1030.6 66

Film Cafe 0.7 0.6 0.8 0.9 77 59 96 1050.6 62

AXN 1.1 1.3 0.9 1.4 69 76 62 1011.2 73

18-49_LIVE+V audience share, 02:00-25:59

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

S
H

R
%

2.4

2.2

2

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

Szuletett felesegek Story4 13:15 14:07 24,310 0.6 7.2 17409-06-17 Fri

Vissza a jovobe 2. Paramount 11:45 13:47 23,303 0.6 7.7 18609-06-17 Fri

Gyilkos elmek AXN 22:00 22:59 23,022 0.6 1.8 9610-06-17 Sat

Borotvaelen Film+2 21:00 22:53 21,904 0.6 1.7 7910-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 23

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.6 0.8 0.9 77 59 96 1200.9 115

Film Mania 0.2 0.3 0.1 0.2 58 74 42 820.2 73

Film+2 0.7 0.8 0.7 0.7 87 88 86 1050.7 101

RTL+ 1.2 1.0 1.4 1.2 112 86 137 1321.3 155

Paramount 1.3 1.4 1.3 1.2 118 115 120 1261.2 132

FOX 0.5 0.3 0.6 0.7 122 73 171 2030.5 173

GALAXY TV 0.4 0.3 0.4 0.5 41 29 53 650.5 65

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

Jo baratok RTL+ 20:04 20:32 28,653 0.7 3.0 19508-06-17 Thu

Mr. bean RTL+ 22:10 22:42 26,174 0.7 2.1 13009-06-17 Fri

A grace klinika FOX 11:43 12:36 25,927 0.7 7.4 22207-06-17 Wed

Csengetett mylord? RTL+ 21:09 22:07 24,736 0.6 2.0 9506-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 23

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.3 0.1 0.2 58 74 42 670.3 90

Film Cafe 0.7 0.6 0.8 0.7 77 59 96 740.9 105

Film+2 0.7 0.8 0.7 0.7 87 88 86 850.8 103

RTL+ 1.2 1.0 1.4 0.7 112 86 137 671.0 110

Paramount 1.3 1.4 1.3 1.1 118 115 120 1021.2 127

FOX 0.5 0.3 0.6 0.2 122 73 171 580.5 142

GALAXY TV 0.4 0.3 0.4 0.4 41 29 53 450.4 53

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apadra utok Paramount 21:00 23:12 32,868 0.8 3.0 14906-06-17 Tue

Jo baratok RTL+ 20:04 20:32 28,653 0.7 3.0 19508-06-17 Thu

Mr. bean RTL+ 22:10 22:42 26,174 0.7 2.1 13009-06-17 Fri

A grace klinika FOX 11:43 12:36 25,927 0.7 7.4 22207-06-17 Wed

Csengetett mylord? RTL+ 21:09 22:07 24,736 0.6 2.0 9506-06-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 23

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.0 1.5 0.6 1.1 90 127 54 920.8 70

Discovery Channel 1.3 1.9 0.8 1.4 103 142 63 1021.1 83

National Geographic 1.0 1.5 0.5 0.9 83 121 45 731.0 79

NAT GEO WILD 0.6 0.6 0.7 0.6 89 80 98 800.7 91

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Autokereskedok Discovery Channel 17:00 17:56 27,113 0.7 3.3 10605-06-17 Mon

Hogyan keszult? Discovery Channel 22:30 22:56 24,773 0.6 2.6 14906-06-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 21:56 24,299 0.6 2.0 13008-06-17 Thu

A fold rejtelyes oldala Discovery Channel 21:00 21:56 23,339 0.6 1.8 13406-06-17 Tue

Kamionosok Discovery Channel 20:59 21:56 23,232 0.6 1.7 9907-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 23

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.3 0.3 0.3 95 106 108 840.3 80

LifeTv 0.4 0.5 0.5 0.3 75 101 108 500.4 72

TLC 0.8 1.3 1.2 0.3 95 154 166 360.7 80

ID Xtra 0.5 0.7 0.5 0.3 83 116 109 500.4 61

Fem3 0.3 0.5 0.6 0.1 71 117 146 260.3 65

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 20:59 21:55 35,286 0.9 2.9 10008-06-17 Thu

Kenyszeres takaritok TLC 21:00 21:56 33,739 0.9 2.1 13611-06-17 Sun

Kinos betegsegek: eloben a klinikarolTLC 21:59 22:55 28,118 0.7 2.6 10008-06-17 Thu

Kifogytam a borombol TLC 21:00 21:56 23,586 0.6 1.7 11307-06-17 Wed

Rendhagyo csaladok TLC 15:00 15:56 19,748 0.5 3.1 14910-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 23

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.5 0.6 0.7 0.3 75 82 97 530.7 112

M4 SPORT 2.8 3.7 4.1 1.6 72 79 100 434.6 120

Sport2 0.3 0.6 0.6 0.1 77 128 133 210.6 158

SPILERTV 0.2 0.2 0.3 0.1 102 106 147 570.3 148

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 19:56 21:55 197,633 10.0 25.0 14811-06-17 Sun

Forma-1 kozvetites M4 SPORT 19:29 22:11 169,700 8.6 22.4 14811-06-17 Sun

Forma-1 studio M4 SPORT 19:31 19:54 111,346 5.6 18.8 15411-06-17 Sun

Labdarugo merkozes - felkeszulesi merkozM4 SPORT 20:23 22:31 110,726 5.6 14.5 11505-06-17 Mon

Labdarugo merkozes - vb-selejtezoM4 SPORT 20:38 22:39 103,057 5.2 17.9 9309-06-17 Fri

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - vb-selejtezoSport1 20:39 22:35 12,352 0.6 1.5 11411-06-17 Sun

Labdarugas Sport1 20:29 22:52 11,424 0.6 1.5 11411-06-17 Sun

Studio Sport1 22:41 22:52 9,873 0.5 1.6 12611-06-17 Sun

Helyszini riport Sport1 12:59 13:09 8,189 0.4 2.2 8905-06-17 Mon

Labdarugo merkozes - felkeszulesi merkozSport1 17:53 19:55 8,038 0.4 2.7 13009-06-17 Fri

Ferfi kosarlabda merkozes - nba Sport1 03:02 06:02 7,777 0.4 10.7 22210-06-17 Sat

Kosarlabda Sport1 03:00 06:02 7,733 0.4 10.6 22210-06-17 Sat

Ufc classics Sport1 21:00 21:53 6,996 0.4 1.1 16807-06-17 Wed

Trash talk Sport1 20:00 21:23 6,651 0.3 1.4 28508-06-17 Thu

Arany pillanatok Sport1 20:15 20:26 6,436 0.3 1.5 21109-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 23

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.3 0.6 0.6 0.1 77 128 135 210.6 158

M4 SPORT 2.8 3.7 4.1 1.6 72 79 101 434.6 120

Sport1 0.5 0.6 0.7 0.3 75 82 98 530.7 112

SPILERTV 0.2 0.2 0.3 0.1 102 106 147 570.3 148

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 19:56 21:55 197,633 10.0 25.0 14811-06-17 Sun

Forma-1 kozvetites M4 SPORT 19:29 22:11 169,700 8.6 22.4 14811-06-17 Sun

Forma-1 studio M4 SPORT 19:31 19:54 111,346 5.6 18.8 15411-06-17 Sun

Labdarugo merkozes - felkeszulesi merkozM4 SPORT 20:23 22:31 110,726 5.6 14.5 11505-06-17 Mon

Labdarugo merkozes - vb-selejtezoM4 SPORT 20:38 22:39 103,057 5.2 17.9 9309-06-17 Fri

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - vb-selejtezoSport2 20:39 22:39 14,847 0.8 2.2 11710-06-17 Sat

Labdarugas Sport2 20:30 22:40 13,958 0.7 2.1 11510-06-17 Sat

Ferfi kosarlabda merkozes - nba Sport2 17:03 19:37 13,588 0.7 2.9 35405-06-17 Mon

Kosarlabda Sport2 17:00 19:37 13,564 0.7 2.9 35405-06-17 Mon

Mai helyzet Sport2 19:46 19:58 10,561 0.5 1.8 41605-06-17 Mon

Horgaszsport magazin Sport2 15:30 15:56 6,397 0.3 1.8 18405-06-17 Mon

Kornel on tour Sport2 16:00 16:54 5,932 0.3 1.6 16805-06-17 Mon

Kezilabda Sport2 14:57 15:50 5,707 0.3 1.6 15811-06-17 Sun

Harmadik felido Sport2 22:05 24:04 4,851 0.2 1.2 17506-06-17 Tue

Ko-tv box kozvetites Sport2 10:00 10:55 4,289 0.2 1.6 29105-06-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 23

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.2 0.3 0.5 0.2 41 49 95 340.2 55

Chili TV 0.2 0.2 0.2 0.1 65 76 105 540.2 109

TLC 0.8 1.3 1.2 0.3 95 154 166 361.0 143

Fem3 0.3 0.5 0.6 0.1 71 117 146 260.4 110

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 20:59 21:55 35,286 0.9 2.9 10008-06-17 Thu

Kenyszeres takaritok TLC 21:00 21:56 33,739 0.9 2.1 13611-06-17 Sun

Kinos betegsegek: eloben a klinikarolTLC 21:59 22:55 28,118 0.7 2.6 10008-06-17 Thu

Kifogytam a borombol TLC 21:00 21:56 23,586 0.6 1.7 11307-06-17 Wed

Rendhagyo csaladok TLC 15:00 15:56 19,748 0.5 3.1 14910-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 23

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.7 0.5 0.3 75 113 101 500.4 84

TLC 0.8 1.5 1.3 0.3 95 159 154 361.0 143

ID Xtra 0.5 0.4 0.7 0.3 83 64 116 500.7 137

Story5 0.4 0.3 0.7 0.2 37 28 61 130.6 62

TV Paprika 0.2 0.2 0.3 0.2 41 37 49 340.2 55

Spektrum Home 0.3 0.2 0.3 0.3 95 63 106 840.3 119

Fem3 0.3 0.3 0.5 0.1 71 66 117 260.4 110

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

2
0

1
7

w
1

5

2
0

1
7

w
1

7

2
0

1
7

w
1

9

2
0

1
7

w
2

1

2
0

1
7

w
2

3

S
H

R
%

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 20:59 21:55 35,286 0.9 2.9 10008-06-17 Thu

Kenyszeres takaritok TLC 21:00 21:56 33,739 0.9 2.1 13611-06-17 Sun

Kinos betegsegek: eloben a klinikarolTLC 21:59 22:55 28,118 0.7 2.6 10008-06-17 Thu

Kifogytam a borombol TLC 21:00 21:56 23,586 0.6 1.7 11307-06-17 Wed

Rendhagyo csaladok TLC 15:00 15:56 19,748 0.5 3.1 14910-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 23

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.1 0.2 57 52 24 620.2 70

Spektrum 1.0 0.6 1.0 1.5 90 54 71 1270.9 102

National Geographic 1.0 0.5 1.6 1.5 83 45 110 1210.8 85

NAT GEO WILD 0.6 0.7 0.4 0.6 89 98 45 800.7 123

DoQ 0.2 0.1 0.1 0.3 52 27 20 760.1 42

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hitler - ut a hatalomba National Geographic 21:00 21:57 16,155 0.4 1.3 9309-06-17 Fri

Vegtelen nyar – a 60-as evek legendas teNational Geographic 13:00 13:55 16,134 0.4 2.2 11405-06-17 Mon

Isten nyomaban morgan freemannelNational Geographic 13:01 14:00 15,647 0.4 2.7 15411-06-17 Sun

Legikatasztrofak National Geographic 18:01 18:57 15,402 0.4 1.7 12805-06-17 Mon

Orszagut a pokolba National Geographic 24:00 24:56 14,854 0.4 3.4 14607-06-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


