
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 22

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.2 2.6 1.3 0.7 0.6 0.5May 2017

D
A

TE
G

R
O

U
P

3.2 4.0 2.7 1.1 0.6 0.5 0.5Week 18

P
re

se
n

t

3.2 4.3 2.3 1.2 0.8 0.7 0.4Week 19

D
A

TE
G

R
O

U
P

3.2 4.6 2.8 1.5 0.7 0.9 0.4Week 20

D
A

TE
G

R
O

U
P

4.1 4.5 2.8 1.3 0.6 0.5 0.5Week 21

D
A

TE
G

R
O

U
P

3.3 3.5 2.6 1.2 0.7 0.6 0.5Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 22

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

3.2 1.3 0.5 1.0 12.7 3.9 7.5May 2017

D
A

TE
G

R
O

U
P

3.1 1.6 0.5 1.0 13.2 4.2 7.7Week 18

P
re

se
n

t

3.2 1.2 0.4 0.9 15.0 4.1 7.4Week 19

D
A

TE
G

R
O

U
P

3.0 1.4 0.5 0.9 12.4 3.6 8.7Week 20

D
A

TE
G

R
O

U
P

3.3 1.0 0.5 1.3 10.8 3.7 6.9Week 21

D
A

TE
G

R
O

U
P

3.1 1.3 0.6 1.1 11.8 4.6 6.9Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 22

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 1.0 0.3 1.4 0.6May 2017

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 1.2 0.3 2.3 0.6Week 18

P
re

se
n

t

0.9 0.5 0.2 0.8 0.2 1.5 0.8Week 19

D
A

TE
G

R
O

U
P

0.7 0.7 0.1 1.0 0.3 1.7 0.8Week 20

D
A

TE
G

R
O

U
P

0.9 0.8 0.3 0.9 0.4 0.5 0.3Week 21

D
A

TE
G

R
O

U
P

1.2 0.7 0.2 1.0 0.3 1.1 0.9Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 22

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 18

P
re

se
n

t

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 19

D
A

TE
G

R
O

U
P

0.6 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.3 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 22

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1May 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 18

P
re

se
n

t

0.4 0.6 0.3 0.2 0.1 0.1 0.1Week 19

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 0.2 0.1 0.1 0.1Week 20

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 21

D
A

TE
G

R
O

U
P

0.4 0.4 0.3 0.2 0.1 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 22

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.5 0.8May 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.0Week 18

P
re

se
n

t

0.4 0.2 0.1 0.1 1.9 0.5 0.8Week 19

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.5 0.4 0.9Week 20

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.3 0.4 0.7Week 21

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.4 0.6 0.7Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 22

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.3 0.1Week 18

P
re

se
n

t

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 19

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 20

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Week 21

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 22

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 18

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 19

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 21

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 22

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.3 3.6 2.9 3.4 74 85 64 683.4 71

Viasat3 2.5 2.9 2.0 2.5 106 131 82 952.5 99

AXN 1.2 1.0 1.4 1.3 74 64 83 741.4 79

Story TV 1.1 1.6 0.6 1.0 65 99 31 501.0 53

Comedy Central 3.2 3.3 3.1 4.4 144 155 133 1783.5 146

RTL II 2.6 3.1 2.0 2.8 92 115 68 882.6 84

Prime TV 1.7 2.1 1.2 1.9 87 114 60 861.6 74

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:54 74,682 1.9 5.0 8731-05-17 Wed

Jegvarazs Viasat3 21:00 22:49 74,160 1.9 6.2 12902-06-17 Fri

Showder klub RTL II 20:30 21:26 73,048 1.9 5.4 12330-05-17 Tue

Family guy Comedy Central 22:30 22:59 68,073 1.7 6.0 19101-06-17 Thu

Hirado RTL II 21:30 21:54 61,653 1.6 4.6 14201-06-17 Thu

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:54 74,682 1.9 5.0 8731-05-17 Wed

Doglott aktak Cool 23:00 23:55 61,642 1.6 8.2 13630-05-17 Tue

Gyilkos elmek Cool 22:00 22:54 61,063 1.6 4.8 12731-05-17 Wed

Mirol almodik a lany? Cool 21:00 22:59 51,727 1.3 4.4 7802-06-17 Fri

Csi Cool 23:00 23:55 51,657 1.3 6.3 12731-05-17 Wed

Ilyen az elet Cool 20:45 22:53 48,104 1.2 3.8 10103-06-17 Sat

Rejtjelek Cool 22:00 22:54 41,824 1.1 3.4 11501-06-17 Thu

A hivas Cool 21:00 22:44 39,669 1.0 3.1 7629-05-17 Mon

Rosewood Cool 19:10 20:02 38,894 1.0 4.0 6030-05-17 Tue

Idorol idore Cool 23:00 23:51 36,645 0.9 3.7 11804-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 3.6 2.8 4.4 3.4 96 78 113 823.4 84

Viasat3 2.5 2.9 2.0 2.5 106 131 82 952.5 99

MOZI+ 4.4 3.2 5.7 4.7 115 86 143 1104.1 98

Film Café 0.7 0.8 0.7 0.7 87 98 77 730.7 73

Video 6.2 4.3 8.3 6.8 149 107 190 1467.0 155

Paramount 1.3 1.2 1.3 1.3 122 120 124 1151.2 109

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Holnaputan MOZI+ 21:00 23:23 106,474 2.7 8.8 14830-05-17 Tue

Die hard 5.0 - dragabb mint az eletedMOZI+ 21:00 22:53 96,064 2.4 7.6 12229-05-17 Mon

Tamadas a feher haz ellen F+ 21:00 23:10 85,632 2.2 6.1 11804-06-17 Sun

Jegvarazs Viasat3 21:00 22:49 74,160 1.9 6.2 12902-06-17 Fri

A kem MOZI+ 21:00 23:24 71,974 1.8 6.3 10902-06-17 Fri

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tamadas a feher haz ellen F+ 21:00 23:10 85,632 2.2 6.1 11804-06-17 Sun

A biztonsag zaloga F+ 21:00 22:47 68,210 1.7 4.8 9631-05-17 Wed

Last vegas F+ 20:49 22:52 63,394 1.6 5.0 11703-06-17 Sat

Elrabolva 2. F+ 21:00 22:52 58,265 1.5 4.6 10901-06-17 Thu

Viharzona F+ 20:56 23:24 57,707 1.5 4.8 9930-05-17 Tue

A kovetkezo harom nap F+ 20:49 23:20 54,868 1.4 4.6 8829-05-17 Mon

Rendorakademia F+ 18:50 20:42 50,359 1.3 6.0 10803-06-17 Sat

A kod F+ 19:00 20:53 48,269 1.2 4.0 12104-06-17 Sun

Legenda vagyok F+ 23:00 24:42 47,912 1.2 6.6 13403-06-17 Sat

Csapda F+ 23:00 25:03 46,553 1.2 7.3 13201-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.6 3.1 2.0 2.8 92 115 68 882.5 112

Super TV2 3.3 3.9 2.7 3.3 77 93 61 683.4 97

AXN 1.2 1.0 1.4 1.3 74 64 83 741.0 79

Story4 1.1 1.6 0.6 1.0 65 99 31 501.2 85

Prime TV 1.7 2.1 1.2 1.9 87 114 60 861.7 108

Duna TV 1.8 2.0 1.5 1.6 25 29 21 202.0 35

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 101,065 2.6 8.4 9201-06-17 Thu

Csabitunk es vedunk Super TV2 20:59 22:47 81,206 2.1 6.1 11630-05-17 Tue

Showder klub RTL II 20:30 21:26 73,048 1.9 5.4 12330-05-17 Tue

Elysium - zart vilag Super TV2 20:59 23:07 64,051 1.6 4.5 17104-06-17 Sun

Kekfeny Duna TV 20:26 21:19 62,484 1.6 5.0 4529-05-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:26 73,048 1.9 5.4 12330-05-17 Tue

Hirado RTL II 21:30 21:54 61,653 1.6 4.6 14201-06-17 Thu

Roast RTL II 22:00 22:53 39,901 1.0 3.5 9329-05-17 Mon

Pimaszur atcuccol RTL II 22:00 22:54 38,295 1.0 3.1 8201-06-17 Thu

Hagyjal fozni! RTL II 19:25 20:24 36,058 0.9 3.7 11601-06-17 Thu

Csi RTL II 20:00 20:54 35,718 0.9 3.6 8303-06-17 Sat

A (sz)ex az oka mindennek RTL II 20:00 21:54 31,393 0.8 2.2 13004-06-17 Sun

Kesonerok RTL II 22:00 23:54 31,182 0.8 2.6 12404-06-17 Sun

Gyilkos oszton RTL II 21:00 22:54 30,626 0.8 2.4 11103-06-17 Sat

Baratok kozt RTL II 23:00 23:28 29,957 0.8 3.3 9501-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.2 1.4 1.0 1.3 104 129 80 981.3 138

Sorozat + 0.7 0.8 0.6 0.5 56 65 47 340.7 64

Story5 0.4 0.6 0.2 0.3 40 60 21 240.6 72

Viasat6 1.0 0.8 1.2 0.9 115 97 134 980.9 132

Humor+ 0.8 0.6 1.1 1.2 145 105 185 1980.8 169

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rendorakademia 2. Viasat6 21:01 22:41 46,761 1.2 3.2 11604-06-17 Sun

Ket pasi - meg egy kicsi Viasat6 22:46 23:11 33,804 0.9 2.8 12704-06-17 Sun

Mr. bean RTL+ 22:11 22:43 30,468 0.8 2.4 12031-05-17 Wed

Jo baratok RTL+ 19:35 20:03 29,967 0.8 3.0 16430-05-17 Tue

Columbo Sorozat + 21:55 23:28 28,872 0.7 2.5 13531-05-17 Wed

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:11 22:43 30,468 0.8 2.4 12031-05-17 Wed

Jo baratok RTL+ 19:35 20:03 29,967 0.8 3.0 16430-05-17 Tue

Csengetett mylord? RTL+ 21:06 22:06 24,662 0.6 1.8 9429-05-17 Mon

Balazs RTL+ 07:00 07:52 23,774 0.6 9.0 17802-06-17 Fri

Igazsagosztok RTL+ 23:15 24:07 20,071 0.5 2.3 15304-06-17 Sun

Dogos mamik celkeresztben RTL+ 23:10 24:49 18,803 0.5 2.8 13103-06-17 Sat

Spongya bob RTL+ 18:00 18:23 18,753 0.5 2.8 13430-05-17 Tue

Televizios vasarlas RTL+ 08:00 08:31 17,992 0.5 8.6 22002-06-17 Fri

Szuperzsaru RTL+ 21:00 23:05 17,357 0.4 1.4 10203-06-17 Sat

Monika RTL+ 17:00 17:52 16,112 0.4 2.8 10401-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.7 0.8 0.6 0.7 56 65 47 521.0 91

Fem3 0.5 0.7 0.1 0.5 81 137 25 750.7 156

RTL+ 1.2 1.4 1.0 1.4 104 129 80 1121.3 134

AMC 1.2 1.2 1.2 1.1 90 94 85 781.1 105

Story5 0.4 0.6 0.2 0.4 40 60 21 351.1 118

Izaura TV 0.4 0.4 0.3 0.5 30 35 25 370.8 70

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:11 22:43 30,468 0.8 2.4 12031-05-17 Wed

Jo baratok RTL+ 19:35 20:03 29,967 0.8 3.0 16430-05-17 Tue

Columbo Sorozat + 21:55 23:28 28,872 0.7 2.5 13531-05-17 Wed

Csi Sorozat + 20:54 21:49 28,078 0.7 2.1 8729-05-17 Mon

Csengetett mylord? RTL+ 21:06 22:06 24,662 0.6 1.8 9429-05-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:28 28,872 0.7 2.5 13531-05-17 Wed

Csi Sorozat + 20:54 21:49 28,078 0.7 2.1 8729-05-17 Mon

Dr. csont Sorozat + 23:00 23:53 13,970 0.4 1.4 10804-06-17 Sun

Cobra 11 Sorozat + 24:00 24:55 13,831 0.4 2.3 13904-06-17 Sun

Szulejman Sorozat + 18:55 19:53 12,584 0.3 1.4 5030-05-17 Tue

Buszkeseg es balitelet Sorozat + 16:56 17:56 11,837 0.3 1.5 15004-06-17 Sun

New york-i helyszinelok Sorozat + 23:46 24:36 11,796 0.3 2.2 11030-05-17 Tue

Miert eppen alaszka? Sorozat + 16:50 17:46 8,853 0.2 1.9 12529-05-17 Mon

A bosszu asszonya Sorozat + 06:00 06:51 7,415 0.2 3.9 10631-05-17 Wed

Narancsvidek Sorozat + 04:45 05:38 7,415 0.2 8.1 13531-05-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 22

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.6 0.6 0.5 0.5 81 89 73 570.6 105

Film Mánia 0.2 0.2 0.2 0.1 53 54 52 230.2 77

Film Café 0.7 0.8 0.7 0.7 87 98 77 730.7 97

Paramount 1.3 1.2 1.3 1.3 122 120 124 1151.0 118

FOX 0.6 0.9 0.3 0.9 131 210 53 1700.7 195

GALAXY TV 0.2 0.2 0.1 0.1 25 36 13 130.3 48

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Vissza a jovobe 2. Paramount 11:20 13:28 26,893 0.7 4.1 16604-06-17 Sun

A grace klinika FOX 10:55 11:47 25,961 0.7 4.4 18704-06-17 Sun

Capa to Film+2 22:50 24:28 24,118 0.6 3.0 17303-06-17 Sat

Vissza a jovobe Paramount 08:40 10:58 20,886 0.5 3.9 20304-06-17 Sun

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Capa to Film+2 22:50 24:28 24,118 0.6 3.0 17303-06-17 Sat

Pokolba az elettel Film+2 21:00 22:49 15,022 0.4 1.2 9801-06-17 Thu

Kameleon Film+2 21:00 23:01 14,178 0.4 1.0 15004-06-17 Sun

Kispalyas szerelem Film+2 19:10 21:04 13,162 0.3 1.5 10902-06-17 Fri

Nok akcioban Film+2 19:15 20:52 10,885 0.3 1.1 10701-06-17 Thu

A masik ferfi Film+2 02:00 02:12 9,527 0.2 3.9 22204-06-17 Sun

A midsomer gyilkossagok Film+2 13:35 15:18 8,739 0.2 2.2 14502-06-17 Fri

A vereskezu Film+2 02:20 04:32 8,341 0.2 5.0 21004-06-17 Sun

Veletlen boldogsag Film+2 18:55 20:53 7,529 0.2 0.6 8304-06-17 Sun

Tarzan Film+2 17:10 18:47 7,452 0.2 0.9 18404-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 22

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.6 0.5 38 52 55 371.0 106

Sláger TV 0.9 1.0 0.9 0.9 83 107 106 800.8 112

M3 1.4 1.7 1.7 1.5 69 97 103 711.6 113

Zenebutik 0.5 0.5 0.5 0.7 71 77 73 850.6 115

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:53 20:23 101,207 2.6 9.7 10601-06-17 Thu

Veszhelyzet M3 20:30 21:13 45,451 1.2 3.6 14101-06-17 Thu

Derrick M3 18:11 19:10 22,906 0.6 3.0 8231-05-17 Wed

Kivansagpiac Zenebutik 11:55 12:16 18,524 0.5 2.9 8304-06-17 Sun

Csendul a nota Zenebutik 12:25 12:48 15,950 0.4 2.4 7504-06-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hungarian pop top klip mix Muzsika TV 16:00 16:55 14,268 0.4 2.3 12903-06-17 Sat

Darido - garden Muzsika TV 20:55 21:53 12,509 0.3 0.8 5131-05-17 Wed

Klippek Muzsika TV 16:30 16:57 11,458 0.3 2.5 18430-05-17 Tue

Zenes randevu Muzsika TV 13:30 14:26 10,726 0.3 2.0 6603-06-17 Sat

Egy ora... Muzsika TV 20:55 21:55 10,185 0.3 0.7 6830-05-17 Tue

Muzsika tv - roadshow Muzsika TV 25:00 25:55 10,124 0.3 2.9 22202-06-17 Fri

Hazibuli attilaval Muzsika TV 19:55 21:52 9,919 0.3 0.9 5202-06-17 Fri

3+2 egyuttes Muzsika TV 18:30 20:53 8,694 0.2 1.0 2703-06-17 Sat

Fredy show Muzsika TV 17:00 17:55 8,196 0.2 1.6 6830-05-17 Tue

Zenes baratsagok Muzsika TV 22:00 22:55 8,114 0.2 0.7 5429-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 22

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.2 6.7 5.5 4.2 144 196 188 1644.6 192

Cool 3.3 4.5 3.6 3.0 74 66 62 583.7 79

Viasat3 2.5 1.0 2.1 1.8 106 28 67 663.1 124

Story4 1.1 0.5 1.0 0.6 65 20 45 301.3 70

AXN 1.2 0.4 1.9 1.8 74 16 89 980.9 50

Super TV2 3.3 3.8 2.8 2.6 77 57 48 524.0 85

RTL II 2.6 2.1 3.0 2.2 92 49 82 673.3 110

Humor+ 0.8 1.7 2.1 1.7 145 194 289 2650.8 129

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 101,065 2.6 8.4 9201-06-17 Thu

Csabitunk es vedunk Super TV2 20:59 22:47 81,206 2.1 6.1 11630-05-17 Tue

Dr. csont Cool 21:00 21:54 74,682 1.9 5.0 8731-05-17 Wed

Jegvarazs Viasat3 21:00 22:49 74,160 1.9 6.2 12902-06-17 Fri

Showder klub RTL II 20:30 21:26 73,048 1.9 5.4 12330-05-17 Tue

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:30 22:59 68,073 1.7 6.0 19101-06-17 Thu

Broad city Comedy Central 23:00 23:29 61,145 1.6 6.8 21401-06-17 Thu

Agymenok Comedy Central 21:00 21:28 48,641 1.2 3.3 15531-05-17 Wed

South park Comedy Central 23:30 24:00 46,720 1.2 6.8 17831-05-17 Wed

Modern csalad Comedy Central 09:30 09:57 37,924 1.0 7.0 17804-06-17 Sun

Angie tribeca - a torveny nemebenComedy Central 21:30 21:58 35,739 0.9 2.6 15201-06-17 Thu

Kohalmi zoltan: en kohalmi zoltan Comedy Central 21:00 22:33 31,263 0.8 2.6 10202-06-17 Fri

Mike es molly Comedy Central 20:30 20:57 29,429 0.7 2.2 15404-06-17 Sun

Ferjek gyongye Comedy Central 08:30 08:57 28,103 0.7 6.8 18204-06-17 Sun

Amerika huangjai Comedy Central 21:30 21:59 27,145 0.7 2.0 16829-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 22

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.3 1.2 1.2 1.3 122 109 120 1241.2 109

Film+2 0.6 0.6 0.6 0.5 81 77 89 730.5 63

AMC 1.2 1.1 1.2 1.2 90 78 94 851.1 76

Film Cafe 0.7 0.8 0.8 0.7 87 94 98 770.7 73

Film Mania 0.2 0.1 0.2 0.2 53 35 54 520.2 37

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Vissza a jovobe 2. Paramount 11:20 13:28 26,893 0.7 4.1 16604-06-17 Sun

Capa to Film+2 22:50 24:28 24,118 0.6 3.0 17303-06-17 Sat

Vissza a jovobe Paramount 08:40 10:58 20,886 0.5 3.9 20304-06-17 Sun

Pentek 13 Paramount 22:00 23:51 20,608 0.5 1.7 11604-06-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Vissza a jovobe 2. Paramount 11:20 13:28 26,893 0.7 4.1 16604-06-17 Sun

Vissza a jovobe Paramount 08:40 10:58 20,886 0.5 3.9 20304-06-17 Sun

Pentek 13 Paramount 22:00 23:51 20,608 0.5 1.7 11604-06-17 Sun

A zongorista Paramount 21:00 23:52 19,641 0.5 1.7 8730-05-17 Tue

Ha igaz volna Paramount 21:00 22:51 18,147 0.5 1.4 10601-06-17 Thu

Joszomszedi iszony Paramount 21:00 22:46 18,034 0.5 1.3 15431-05-17 Wed

Kulonvelemeny Paramount 21:00 23:41 17,070 0.4 1.5 17402-06-17 Fri

Agyo nagy o! Paramount 22:55 25:12 15,786 0.4 2.5 13931-05-17 Wed

Bajos csajok Paramount 19:00 20:52 14,344 0.4 1.5 15329-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 22

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.6 0.8 0.9 0.7 102 111 136 1230.4 80

Viasat6 1.0 1.1 1.2 1.2 115 102 118 1340.8 97

AXN 1.2 1.9 1.8 1.4 74 89 98 831.0 64

Prime TV 1.7 2.0 1.1 1.2 87 75 49 602.1 114

FOX 0.6 1.3 0.3 0.3 131 213 58 530.9 210

Discovery Channel 1.2 1.0 1.6 1.6 97 58 112 1180.9 75

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jegkorszak 4. - vandorlo kontinensPrime TV 20:59 22:45 52,739 1.3 4.4 15802-06-17 Fri

Rendorakademia 2. Viasat6 21:01 22:41 46,761 1.2 3.2 11604-06-17 Sun

Indiana jones es a kristalykoponya kiralPrime TV 20:59 23:30 45,989 1.2 3.4 14704-06-17 Sun

Hogyan csinaljak? Discovery Channel 13:00 13:26 34,261 0.9 5.0 12804-06-17 Sun

Sherlock AXN 21:00 22:55 34,013 0.9 2.3 14304-06-17 Sun

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 21:02 22:01 15,659 0.4 1.0 13331-05-17 Wed

Jeglovagok RTL Spike 19:00 19:59 11,616 0.3 1.0 20104-06-17 Sun

Rohamjarorok RTL Spike 18:00 18:58 11,525 0.3 1.2 16904-06-17 Sun

Playback parbaj RTL Spike 22:03 22:40 10,808 0.3 0.8 12504-06-17 Sun

Hihetetlen de halalos RTL Spike 23:30 23:59 10,539 0.3 1.5 22201-06-17 Thu

Pumpedek RTL Spike 22:00 22:29 10,449 0.3 0.9 13929-05-17 Mon

Top gear RTL Spike 24:00 25:05 8,062 0.2 1.8 22230-05-17 Tue

Star wars: lazadok RTL Spike 09:30 09:59 7,514 0.2 2.2 11503-06-17 Sat

Pokember elkepeszto kalandjai RTL Spike 08:00 08:28 5,162 0.1 1.8 13903-06-17 Sat

A galaxis orzoi RTL Spike 08:30 08:57 5,003 0.1 1.8 13803-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 22

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.1 0.3 0.1 0.1 584 93 61 330.3 117

Music Channel 1.2 0.7 0.2 0.5 610 397 165 3130.2 161

Muzsika TV 0.5 0.7 0.5 0.5 25 39 38 300.5 36

Sláger TV 0.4 0.4 0.9 1.0 27 32 83 840.7 62

Zenebutik 0.2 0.3 0.5 0.5 15 32 71 600.3 31

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Darido - garden Muzsika TV 20:55 21:53 9,096 0.5 2.0 8731-05-17 Wed

Zenes randevu Muzsika TV 13:30 14:26 9,031 0.5 4.8 13103-06-17 Sat

Klippek Muzsika TV 18:00 18:56 7,693 0.5 2.9 17404-06-17 Sun

Kinos Viva 20:30 20:53 7,683 0.5 1.9 43604-06-17 Sun

A masik nem Viva 18:00 18:29 7,035 0.4 2.9 34930-05-17 Tue

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Kinos Viva 20:30 20:53 7,683 0.5 1.9 43604-06-17 Sun

A masik nem Viva 18:00 18:29 7,035 0.4 2.9 34930-05-17 Tue

Viva tgif Viva 12:01 12:53 6,453 0.4 5.3 52202-06-17 Fri

Viva beatz Viva 12:00 12:59 5,882 0.4 3.1 38404-06-17 Sun

Bekerdezel Viva 17:30 18:01 5,609 0.3 2.7 52231-05-17 Wed

Hack viva Viva 17:01 17:27 5,517 0.3 3.2 48529-05-17 Mon

Viva hot & fresh Viva 18:30 18:59 5,359 0.3 2.0 30230-05-17 Tue

Szep napot! Viva 06:00 07:00 5,142 0.3 10.2 49002-06-17 Fri

Club crazy Viva 23:02 24:00 5,074 0.3 1.9 48829-05-17 Mon

Viva night sounds Viva 02:00 06:00 4,679 0.3 8.3 51202-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 22

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 11.8 1.5 0.9 1.8 603 106 58 690.9 39

Cartoon Network 3.7 0.8 0.4 1.8 505 159 58 1850.1 18

MiniMax 4.2 2.0 0.5 0.5 406 269 63 380.7 58

Disney Channel 6.6 0.6 0.3 1.2 649 84 35 910.3 29

M2 7.6 4.2 1.9 1.7 281 219 86 492.2 74

Nick JR 4.6 2.0 0.7 0.2 456 281 88 180.5 44

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:15 21:26 48,629 5.1 19.4 58802-06-17 Fri

Bori M2 19:07 19:18 45,945 4.8 25.8 53002-06-17 Fri

Rubi szivarvanyiaban M2 19:32 19:44 43,934 4.6 22.2 52802-06-17 Fri

K.c. a tinikem Disney Channel 09:32 09:53 42,549 4.5 19.0 74304-06-17 Sun

A legboszibb boszik Nickelodeon 20:23 20:45 41,884 4.4 13.1 71631-05-17 Wed

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:15 21:26 48,629 5.1 19.4 58802-06-17 Fri

A legboszibb boszik Nickelodeon 20:23 20:45 41,884 4.4 13.1 71631-05-17 Wed

A larmas csalad Nickelodeon 10:21 10:43 41,159 4.3 20.0 74704-06-17 Sun

Tunderi keresztszulok csodalatos nyaralaNickelodeon 11:38 12:44 37,961 4.0 18.0 55804-06-17 Sun

Bella es a bulldogok Nickelodeon 19:56 20:18 37,440 3.9 14.9 77604-06-17 Sun

Tini nindzsa teknocok Nickelodeon 21:26 21:48 36,965 3.9 14.9 62502-06-17 Fri

Alvinnn!!! es a mokusok Nickelodeon 09:53 10:15 34,356 3.6 15.9 87504-06-17 Sun

A murphy-atok - jinxed Nickelodeon 11:36 12:44 32,279 3.4 21.4 66803-06-17 Sat

A thundermans csalad Nickelodeon 19:34 19:56 32,002 3.4 12.7 78304-06-17 Sun

Lang es a szuperverdak Nickelodeon 06:24 06:45 31,033 3.2 22.8 50501-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 22

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 4.6 2.0 0.7 1.7 456 281 88 1891.0 146

Nickelodeon 11.8 1.5 0.9 1.3 603 106 58 730.9 67

Cartoon Network 3.7 0.8 0.4 0.7 505 159 58 1090.4 87

MiniMax 4.2 2.0 0.5 1.2 406 269 63 1340.7 107

Disney Channel 6.6 0.6 0.3 0.6 649 84 35 620.4 52

M2 7.6 4.2 1.9 3.5 281 219 86 1472.1 115

Kiwi TV 0.2 0.1 0.1 0.1 323 125 120 1070.1 144

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:15 21:26 48,629 5.1 19.4 58802-06-17 Fri

Bori M2 19:07 19:18 45,945 4.8 25.8 53002-06-17 Fri

Rubi szivarvanyiaban M2 19:32 19:44 43,934 4.6 22.2 52802-06-17 Fri

K.c. a tinikem Disney Channel 09:32 09:53 42,549 4.5 19.0 74304-06-17 Sun

A legboszibb boszik Nickelodeon 20:23 20:45 41,884 4.4 13.1 71631-05-17 Wed

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:15 21:26 48,629 5.1 19.4 58802-06-17 Fri

Bori M2 19:07 19:18 45,945 4.8 25.8 53002-06-17 Fri

Rubi szivarvanyiaban M2 19:32 19:44 43,934 4.6 22.2 52802-06-17 Fri

K.c. a tinikem Disney Channel 09:32 09:53 42,549 4.5 19.0 74304-06-17 Sun

A legboszibb boszik Nickelodeon 20:23 20:45 41,884 4.4 13.1 71631-05-17 Wed

Macskafogo M2 10:06 11:38 41,345 4.3 21.2 31304-06-17 Sun

A larmas csalad Nickelodeon 10:21 10:43 41,159 4.3 20.0 74704-06-17 Sun

Agi bagi M2 19:45 19:56 40,776 4.3 19.8 65202-06-17 Fri

Tunderi keresztszulok csodalatos nyaralaNickelodeon 11:38 12:44 37,961 4.0 18.0 55804-06-17 Sun

Bella es a bulldogok Nickelodeon 19:56 20:18 37,440 3.9 14.9 77604-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 22

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 6.9 3.7 2.2 1.7 406 269 134 1130.8 55

Nickelodeon 11.6 2.0 1.6 1.1 590 127 84 642.4 138

Nick JR 6.1 2.8 2.4 1.5 465 270 189 1321.1 97

Cartoon Network 4.5 1.2 1.0 0.6 511 165 111 820.8 106

Disney Channel 8.0 0.9 0.7 0.5 637 89 61 480.9 80

M2 11.6 7.0 5.9 4.4 305 230 158 1302.2 66

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Bori M2 19:07 19:18 45,945 4.8 25.8 53002-06-17 Fri

Rubi szivarvanyiaban M2 19:32 19:44 43,934 4.6 22.2 52802-06-17 Fri

K.c. a tinikem Disney Channel 09:32 09:53 42,549 4.5 19.0 74304-06-17 Sun

Macskafogo M2 10:06 11:38 41,345 4.3 21.2 31304-06-17 Sun

A larmas csalad Nickelodeon 10:21 10:43 41,159 4.3 20.0 74704-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 22

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.2 1.2 1.2 1.3 90 85 94 1191.1 76

Story4 1.1 0.6 1.6 1.2 65 31 99 791.0 53

Story5 0.4 0.2 0.6 0.7 40 21 60 770.4 38

Paramount 1.3 1.3 1.2 1.2 122 124 120 1281.2 109

Film+2 0.6 0.5 0.6 0.7 81 73 89 1070.5 63

Film Cafe 0.7 0.7 0.8 0.8 87 77 98 1040.7 73

AXN 1.2 1.4 1.0 1.5 74 83 64 1081.4 79

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Sherlock AXN 21:00 22:55 34,013 0.9 2.3 14304-06-17 Sun

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Ncis - tengereszeti helyszinelok AXN 22:00 22:59 30,160 0.8 2.5 7901-06-17 Thu

Szuletett felesegek Story4 13:30 14:24 28,844 0.7 7.8 19701-06-17 Thu

Skorpio - agymenok akcioban AXN 20:00 20:59 28,491 0.7 2.3 8930-05-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 22

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.7 0.8 0.8 87 77 98 1080.7 97

Film Mania 0.2 0.2 0.2 0.2 53 52 54 750.2 77

Film+2 0.6 0.5 0.6 0.7 81 73 89 1130.6 105

RTL+ 1.2 1.0 1.4 1.3 104 80 129 1341.3 138

Paramount 1.3 1.3 1.2 1.1 122 124 120 1211.0 118

FOX 0.6 0.3 0.9 0.8 131 53 210 2190.7 195

GALAXY TV 0.2 0.1 0.2 0.3 25 13 36 510.3 48

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:11 22:43 30,468 0.8 2.4 12031-05-17 Wed

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Jo baratok RTL+ 19:35 20:03 29,967 0.8 3.0 16430-05-17 Tue

Vissza a jovobe 2. Paramount 11:20 13:28 26,893 0.7 4.1 16604-06-17 Sun

A grace klinika FOX 10:55 11:47 25,961 0.7 4.4 18704-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 22

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.4 53 52 54 930.3 75

Film Cafe 0.7 0.7 0.8 0.6 87 77 98 730.8 104

Film+2 0.6 0.5 0.6 0.6 81 73 89 880.7 107

RTL+ 1.2 1.0 1.4 0.6 104 80 129 571.2 115

Paramount 1.3 1.3 1.2 1.1 122 124 120 1041.2 128

FOX 0.6 0.3 0.9 0.2 131 53 210 470.6 151

GALAXY TV 0.2 0.1 0.2 0.3 25 13 36 370.3 44

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mr. bean RTL+ 22:11 22:43 30,468 0.8 2.4 12031-05-17 Wed

Vissza a jovobe 3. Paramount 13:45 16:03 30,371 0.8 4.0 19104-06-17 Sun

Jo baratok RTL+ 19:35 20:03 29,967 0.8 3.0 16430-05-17 Tue

Vissza a jovobe 2. Paramount 11:20 13:28 26,893 0.7 4.1 16604-06-17 Sun

A grace klinika FOX 10:55 11:47 25,961 0.7 4.4 18704-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 22

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.0 1.5 0.5 1.0 89 128 50 871.0 86

Discovery Channel 1.2 1.6 0.9 1.4 97 118 75 991.2 90

National Geographic 1.0 1.5 0.5 1.0 84 124 44 821.0 82

NAT GEO WILD 0.7 0.9 0.6 0.6 91 102 80 710.8 89

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 13:00 13:26 34,261 0.9 5.0 12804-06-17 Sun

Hogyan keszult: ujrahasznositva Discovery Channel 12:30 12:56 31,312 0.8 4.6 12704-06-17 Sun

Aranylaz alaszkaban Discovery Channel 21:00 21:56 28,518 0.7 2.2 14101-06-17 Thu

Pedig jo otletnek tunt National Geographic 16:00 16:27 23,983 0.6 3.9 15503-06-17 Sat

Raktarvadaszok Discovery Channel 18:00 18:25 23,175 0.6 3.4 11931-05-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 22

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.3 109 115 111 1020.3 101

LifeTv 0.4 0.6 0.5 0.3 76 101 99 500.4 61

TLC 0.7 1.1 1.1 0.4 87 131 152 440.7 79

ID Xtra 0.6 0.7 0.6 0.4 79 104 93 550.5 67

Fem3 0.5 0.7 0.7 0.1 81 137 156 250.4 60

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tortakiraly TLC 21:30 21:56 23,077 0.6 1.7 12803-06-17 Sat

Kifogytam a borombol TLC 21:00 21:56 22,527 0.6 1.5 12331-05-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 21,526 0.5 1.7 12601-06-17 Thu

A nagy hazalakitas Fem3 19:00 19:55 18,823 0.5 2.0 10330-05-17 Tue

Maniakus szoptatok TLC 22:00 22:56 18,063 0.5 1.3 8404-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 22

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.7 0.8 1.0 0.3 57 58 85 301.4 118

M4 SPORT 2.5 3.1 3.5 1.5 79 86 108 493.6 119

Sport2 0.5 0.8 0.9 0.2 112 160 182 420.7 154

SPILERTV 0.2 0.2 0.3 0.1 96 103 145 460.3 160

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:31 22:40 182,303 9.2 29.3 10803-06-17 Sat

Labdarugas M4 SPORT 19:43 23:24 137,504 7.0 24.5 11003-06-17 Sat

Studio M4 SPORT 22:49 23:21 98,996 5.0 19.1 13003-06-17 Sat

Labdarugo merkozes - magyar kupaM4 SPORT 18:54 21:59 89,410 4.5 16.2 12531-05-17 Wed

Ferfi kezilabda merkozes - bajnokok ligaSport1 15:00 17:11 32,500 1.6 10.2 8603-06-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Ferfi kezilabda merkozes - bajnokok ligaSport1 15:00 17:11 32,500 1.6 10.2 8603-06-17 Sat

Kezilabda Sport1 14:53 17:29 29,344 1.5 9.3 8403-06-17 Sat

Helyszini riport Sport1 17:03 17:10 20,380 1.0 6.7 7503-06-17 Sat

Studio Sport1 14:53 15:00 17,696 0.9 6.2 8603-06-17 Sat

Ut cardiffba Sport1 18:30 19:52 8,562 0.4 2.2 36101-06-17 Thu

Trash talk Sport1 21:00 22:25 7,678 0.4 1.2 39501-06-17 Thu

Harmadik felido Sport1 19:59 20:55 7,330 0.4 1.3 22801-06-17 Thu

Ferfi kosarlabda merkozes - nba Sport1 03:00 05:35 6,966 0.4 9.9 36502-06-17 Fri

Kosarlabda Sport1 03:00 05:35 6,946 0.4 9.9 36502-06-17 Fri

Kuzdosportok Sport1 05:44 05:56 6,669 0.3 10.6 44202-06-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 22

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 0.8 0.9 0.2 112 160 184 420.7 154

M4 SPORT 2.5 3.1 3.5 1.5 79 86 108 493.6 119

Sport1 0.7 0.8 1.1 0.3 57 58 91 301.4 118

SPILERTV 0.2 0.2 0.3 0.1 96 103 145 460.3 160

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:31 22:40 182,303 9.2 29.3 10803-06-17 Sat

Labdarugas M4 SPORT 19:43 23:24 137,504 7.0 24.5 11003-06-17 Sat

Studio M4 SPORT 22:49 23:21 98,996 5.0 19.1 13003-06-17 Sat

Labdarugo merkozes - magyar kupaM4 SPORT 18:54 21:59 89,410 4.5 16.2 12531-05-17 Wed

Ferfi kezilabda merkozes - bajnokok ligaSport1 15:00 17:11 32,500 1.6 10.2 8603-06-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport2 20:05 22:53 13,103 0.7 1.8 25504-06-17 Sun

Trash talk Sport2 14:30 15:55 9,564 0.5 5.2 33902-06-17 Fri

Kornel on tour Sport2 23:01 23:52 8,055 0.4 1.6 37604-06-17 Sun

Harmadik felido Sport2 24:15 25:10 6,505 0.3 2.7 38501-06-17 Thu

Poker Sport2 13:00 13:54 6,200 0.3 2.8 13003-06-17 Sat

Futsal Sport2 17:59 19:57 5,701 0.3 1.5 28403-06-17 Sat

Ferfi futsal merkozes - spanyol bajnoksaSport2 17:59 19:57 5,692 0.3 1.5 28403-06-17 Sat

Judo Sport2 23:37 23:58 4,605 0.2 1.2 36103-06-17 Sat

Studio Sport2 24:00 24:07 4,480 0.2 1.2 44203-06-17 Sat

Kezeket fel! Sport2 17:47 17:57 4,467 0.2 1.4 21603-06-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 22

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.6 0.3 47 46 102 470.3 66

Chili TV 0.4 0.3 0.3 0.4 95 78 102 1120.4 128

TLC 0.7 1.1 1.1 0.4 87 131 152 440.9 131

Fem3 0.5 0.7 0.7 0.1 81 137 156 250.5 119

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tortakiraly TLC 21:30 21:56 23,077 0.6 1.7 12803-06-17 Sat

Kifogytam a borombol TLC 21:00 21:56 22,527 0.6 1.5 12331-05-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 21,526 0.5 1.7 12601-06-17 Thu

A nagy hazalakitas Fem3 19:00 19:55 18,823 0.5 2.0 10330-05-17 Tue

Maniakus szoptatok TLC 22:00 22:56 18,063 0.5 1.3 8404-06-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 22

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.4 0.6 0.6 0.3 76 91 101 500.5 99

TLC 0.7 1.2 1.1 0.4 87 128 131 440.9 131

ID Xtra 0.6 0.5 0.7 0.4 79 68 104 550.6 107

Story5 0.4 0.4 0.6 0.2 40 35 60 210.6 72

TV Paprika 0.3 0.3 0.3 0.3 47 38 46 470.3 66

Spektrum Home 0.3 0.3 0.4 0.3 109 97 115 1020.3 123

Fem3 0.5 0.5 0.7 0.1 81 75 137 250.5 119

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 21:25 22:23 24,437 0.6 1.7 8431-05-17 Wed

Tortakiraly TLC 21:30 21:56 23,077 0.6 1.7 12803-06-17 Sat

Kifogytam a borombol TLC 21:00 21:56 22,527 0.6 1.5 12331-05-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 21,526 0.5 1.7 12601-06-17 Thu

A nagy hazalakitas Fem3 19:00 19:55 18,823 0.5 2.0 10330-05-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 22

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 64 53 27 750.2 74

Spektrum 1.0 0.5 1.2 1.5 89 50 93 1280.8 93

National Geographic 1.0 0.5 1.6 1.5 84 44 122 1240.7 76

NAT GEO WILD 0.7 0.6 0.7 0.9 91 80 75 1020.6 87

DoQ 0.3 0.1 0.2 0.4 73 42 45 1040.2 57

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pedig jo otletnek tunt National Geographic 16:00 16:27 23,983 0.6 3.9 15503-06-17 Sat

Attores a jovobe National Geographic 22:00 22:59 19,838 0.5 1.6 14831-05-17 Wed

Das reich - hitler rettegett halalbrigadNational Geographic 23:00 23:56 19,474 0.5 2.3 11202-06-17 Fri

Hitler es churchill: a sas es az oroszlaNational Geographic 21:01 21:58 19,069 0.5 1.4 10930-05-17 Tue

Szabadok szigete National Geographic 22:00 22:55 17,408 0.4 1.4 13001-06-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


