
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 20

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.5 3.9 2.9 1.1 0.8 0.5 0.5Apr 2017

D
A

TE
G

R
O

U
P

3.4 4.4 3.0 1.0 0.7 0.7 0.6Week 16

P
re

se
n

t

3.8 3.7 2.5 1.2 0.8 0.5 0.4Week 17

D
A

TE
G

R
O

U
P

3.2 4.0 2.7 1.1 0.6 0.5 0.5Week 18

D
A

TE
G

R
O

U
P

3.2 4.3 2.3 1.2 0.8 0.7 0.4Week 19

D
A

TE
G

R
O

U
P

3.2 4.6 2.8 1.5 0.7 0.9 0.4Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 20

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.9 1.3 0.6 0.8 12.5 4.7 8.5Apr 2017

D
A

TE
G

R
O

U
P

2.9 1.4 0.6 1.2 12.0 5.0 7.2Week 16

P
re

se
n

t

2.9 1.3 0.4 0.7 11.7 4.6 7.8Week 17

D
A

TE
G

R
O

U
P

3.1 1.6 0.5 1.0 13.2 4.2 7.7Week 18

D
A

TE
G

R
O

U
P

3.2 1.2 0.4 0.9 15.0 4.1 7.4Week 19

D
A

TE
G

R
O

U
P

3.0 1.4 0.5 0.9 12.4 3.6 8.7Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 20

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.1 0.3 1.8 0.8Apr 2017

D
A

TE
G

R
O

U
P

0.7 0.8 0.2 1.0 0.4 1.9 1.0Week 16

P
re

se
n

t

0.8 0.5 0.2 1.2 0.3 2.2 0.8Week 17

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 1.2 0.3 2.3 0.6Week 18

D
A

TE
G

R
O

U
P

0.9 0.5 0.2 0.8 0.2 1.5 0.8Week 19

D
A

TE
G

R
O

U
P

0.7 0.7 0.1 1.0 0.3 1.7 0.8Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 20

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 16

P
re

se
n

t

0.3 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 17

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 18

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 19

D
A

TE
G

R
O

U
P

0.6 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 20

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Week 16

P
re

se
n

t

0.5 0.5 0.4 0.2 0.1 0.1 0.1Week 17

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 18

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 0.2 0.1 0.1 0.1Week 19

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 0.2 0.1 0.1 0.1Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 20

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.7 1.3Apr 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 2.2 0.9 1.3Week 16

P
re

se
n

t

0.4 0.2 0.1 0.1 1.6 0.6 1.0Week 17

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.0Week 18

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.9 0.5 0.8Week 19

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.5 0.4 0.9Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 20

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.3 0.2Week 16

P
re

se
n

t

0.1 0.1 0.0 0.2 0.0 0.3 0.1Week 17

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.3 0.1Week 18

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 19

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life TV Ozone TV CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 20

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 16

P
re

se
n

t

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 17

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 18

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 19

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 20

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.2 3.3 3.1 3.2 74 80 68 653.3 70

Viasat3 2.8 3.4 2.3 3.2 122 152 91 1223.0 119

AXN 1.2 1.1 1.4 1.3 57 54 60 531.3 53

Story TV 1.1 1.7 0.5 0.9 62 99 25 441.2 60

Comedy Central 3.0 3.1 2.9 4.6 142 156 128 1903.5 151

RTL II 2.8 3.0 2.5 3.0 93 107 79 882.7 82

Prime TV 1.5 1.8 1.0 1.8 80 107 53 881.4 71

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Red 2. Cool 18:50 20:53 105,750 2.7 7.5 10921-05-17 Sun

Dr. csont Cool 22:00 22:54 72,350 1.8 5.1 10221-05-17 Sun

Agymenok Comedy Central 21:00 21:27 71,956 1.8 5.4 14817-05-17 Wed

Mi kell a nonek? RTL II 20:00 22:24 70,448 1.8 4.3 10821-05-17 Sun

Family guy Comedy Central 22:31 23:00 63,411 1.6 5.8 18617-05-17 Wed

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Red 2. Cool 18:50 20:53 105,750 2.7 7.5 10921-05-17 Sun

Dr. csont Cool 22:00 22:54 72,350 1.8 5.1 10221-05-17 Sun

Castle Cool 20:05 20:55 51,803 1.3 3.8 8115-05-17 Mon

Rossz tanar Cool 21:00 22:52 46,182 1.2 3.8 10619-05-17 Fri

Zold lampas Cool 16:40 18:44 41,149 1.0 4.7 14521-05-17 Sun

Rosewood Cool 19:10 20:02 38,901 1.0 4.3 7117-05-17 Wed

Miami helyszinelok Cool 15:30 16:23 38,535 1.0 6.0 6420-05-17 Sat

A burok Cool 21:00 23:16 38,198 1.0 2.9 10715-05-17 Mon

Idorol idore Cool 23:00 23:54 37,691 1.0 4.0 11721-05-17 Sun

Gyilkos elmek Cool 22:00 22:53 36,351 0.9 3.2 10116-05-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.6 3.6 5.6 4.9 103 87 120 974.1 84

Viasat3 2.8 3.4 2.3 3.2 122 152 91 1223.0 119

MOZI+ 3.4 3.0 3.8 3.6 108 101 114 993.4 98

Film Café 0.7 0.7 0.7 0.8 82 83 82 820.5 53

Video 5.4 2.9 8.2 6.8 143 81 205 1576.8 164

Paramount 1.4 1.6 1.2 1.4 107 128 87 951.6 112

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Die hard 3. - az elet mindig draga MOZI+ 21:00 23:34 94,482 2.4 7.5 14015-05-17 Mon

A sotet lovag F+ 20:30 23:20 93,253 2.4 6.1 11821-05-17 Sun

Bolcsod lesz a koporsod F+ 21:00 22:54 91,411 2.3 6.9 12918-05-17 Thu

Dupla dinamit F+ 21:00 23:15 91,197 2.3 6.9 12215-05-17 Mon

Batman: kezdodik F+ 20:30 23:07 84,026 2.1 6.6 10920-05-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A sotet lovag F+ 20:30 23:20 93,253 2.4 6.1 11821-05-17 Sun

Bolcsod lesz a koporsod F+ 21:00 22:54 91,411 2.3 6.9 12918-05-17 Thu

Dupla dinamit F+ 21:00 23:15 91,197 2.3 6.9 12215-05-17 Mon

Batman: kezdodik F+ 20:30 23:07 84,026 2.1 6.6 10920-05-17 Sat

A macskano F+ 21:00 22:54 78,029 2.0 6.4 11819-05-17 Fri

A titanok harca F+ 20:55 22:51 76,823 2.0 6.1 10816-05-17 Tue

Red F+ 18:55 21:00 65,665 1.7 5.7 10415-05-17 Mon

A szellemlovas 2. - a bosszu erejeF+ 18:40 20:21 65,537 1.7 5.0 14821-05-17 Sun

Harcban elve F+ 21:00 22:53 62,252 1.6 4.9 10717-05-17 Wed

A sas F+ 23:25 25:27 58,868 1.5 10.1 14821-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.8 3.0 2.5 3.0 93 107 79 882.9 121

Super TV2 3.0 3.7 2.2 3.1 75 98 52 673.3 101

AXN 1.2 1.1 1.4 1.3 57 54 60 531.1 62

Story4 1.1 1.7 0.5 0.9 62 99 25 441.3 87

Prime TV 1.5 1.8 1.0 1.8 80 107 53 881.6 107

Duna TV 2.2 2.5 1.9 1.9 29 34 24 222.4 39

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:58 96,696 2.5 6.9 9515-05-17 Mon

Mi kell a nonek? RTL II 20:00 22:24 70,448 1.8 4.3 10821-05-17 Sun

Az utolso vakacio Duna TV 20:31 22:18 68,401 1.7 5.4 5320-05-17 Sat

Showder klub RTL II 22:00 22:54 63,385 1.6 5.0 13115-05-17 Mon

Z vilaghaboru Super TV2 20:59 23:21 62,072 1.6 4.2 13121-05-17 Sun

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mi kell a nonek? RTL II 20:00 22:24 70,448 1.8 4.3 10821-05-17 Sun

Showder klub RTL II 22:00 22:54 63,385 1.6 5.0 13115-05-17 Mon

Hirado RTL II 21:30 21:54 51,801 1.3 3.8 11916-05-17 Tue

Csi RTL II 22:10 23:04 43,146 1.1 3.4 13620-05-17 Sat

Baratok kozt RTL II 23:00 23:29 41,979 1.1 4.4 12219-05-17 Fri

Az elet csajos oldala RTL II 23:34 23:58 40,147 1.0 5.2 18619-05-17 Fri

A gyanu arnyekaban RTL II 18:25 19:20 34,817 0.9 4.1 11715-05-17 Mon

Hagyjal fozni! RTL II 19:25 20:25 34,628 0.9 3.8 11619-05-17 Fri

Fenegyerek RTL II 20:00 22:03 33,115 0.8 2.7 8520-05-17 Sat

Vacsoracsata RTL II 09:00 09:56 30,970 0.8 15.6 10515-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.6 1.7 1.4 1.6 99 111 86 881.5 122

Sorozat + 0.7 0.9 0.6 0.7 64 79 50 500.8 86

Story5 0.3 0.6 0.1 0.2 31 54 8 160.5 58

Viasat6 0.9 0.9 0.9 0.9 121 122 120 1030.7 123

Humor+ 0.6 0.4 0.9 1.0 143 99 187 1880.6 161

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 13:11 15:09 58,818 1.5 9.1 11821-05-17 Sun

Mr. bean RTL+ 22:09 22:42 30,341 0.8 2.5 10517-05-17 Wed

Jo baratok RTL+ 20:35 21:00 29,842 0.8 2.2 16116-05-17 Tue

Csi Sorozat + 23:43 24:36 29,740 0.8 4.6 13719-05-17 Fri

A csendor es a csendorlanyok RTL+ 15:15 17:06 29,261 0.7 3.9 8221-05-17 Sun

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 13:11 15:09 58,818 1.5 9.1 11821-05-17 Sun

Mr. bean RTL+ 22:09 22:42 30,341 0.8 2.5 10517-05-17 Wed

Jo baratok RTL+ 20:35 21:00 29,842 0.8 2.2 16116-05-17 Tue

A csendor es a csendorlanyok RTL+ 15:15 17:06 29,261 0.7 3.9 8221-05-17 Sun

Rendorakademia RTL+ 17:10 18:02 28,372 0.7 3.3 11621-05-17 Sun

Csengetett mylord? RTL+ 21:05 22:04 25,253 0.6 1.9 8317-05-17 Wed

Lepattant a fater zuzzuk le a kecot!RTL+ 23:10 24:48 21,334 0.5 2.6 11320-05-17 Sat

Kungfu panda - a rendkivuliseg legendajaRTL+ 18:33 18:55 20,117 0.5 2.8 19416-05-17 Tue

Gyozike RTL+ 16:04 16:52 18,415 0.5 4.1 14019-05-17 Fri

Monika RTL+ 17:00 17:51 17,387 0.4 3.4 9419-05-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.7 0.9 0.6 0.9 64 79 50 731.0 104

Fem3 0.3 0.5 0.2 0.4 76 118 35 970.5 141

RTL+ 1.6 1.7 1.4 1.7 99 111 86 1031.6 122

AMC 0.7 0.6 0.9 0.5 79 66 92 550.6 89

Story5 0.3 0.6 0.1 0.3 31 54 8 241.2 126

Izaura TV 0.4 0.6 0.1 0.7 32 54 10 580.8 81

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 13:11 15:09 58,818 1.5 9.1 11821-05-17 Sun

Mr. bean RTL+ 22:09 22:42 30,341 0.8 2.5 10517-05-17 Wed

Jo baratok RTL+ 20:35 21:00 29,842 0.8 2.2 16116-05-17 Tue

Csi Sorozat + 23:43 24:36 29,740 0.8 4.6 13719-05-17 Fri

A csendor es a csendorlanyok RTL+ 15:15 17:06 29,261 0.7 3.9 8221-05-17 Sun

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csi Sorozat + 23:43 24:36 29,740 0.8 4.6 13719-05-17 Fri

Columbo Sorozat + 21:54 23:39 28,703 0.7 2.6 11915-05-17 Mon

Dr. csont Sorozat + 23:00 23:53 21,909 0.6 2.2 14720-05-17 Sat

Gyilkos elmek Sorozat + 22:00 22:53 9,661 0.2 0.7 10921-05-17 Sun

Szulejman Sorozat + 18:50 19:49 8,193 0.2 1.0 5819-05-17 Fri

Cobra 11 Sorozat + 20:00 20:55 7,649 0.2 0.7 7420-05-17 Sat

A rejtely Sorozat + 24:00 24:54 7,432 0.2 1.1 13120-05-17 Sat

Ausztral expressz Sorozat + 19:00 19:55 7,056 0.2 0.7 9720-05-17 Sat

Sherlock holmes kalandjai Sorozat + 15:45 16:45 4,872 0.1 1.4 4618-05-17 Thu

A zold ijasz Sorozat + 19:00 19:53 3,342 0.1 0.3 6921-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 20

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.9 1.0 0.8 0.9 92 105 80 821.1 140

Film Mánia 0.1 0.1 0.1 0.1 50 55 45 340.1 50

Film Café 0.7 0.7 0.7 0.8 82 83 82 820.7 98

Paramount 1.4 1.6 1.2 1.4 107 128 87 951.4 139

FOX 0.4 0.6 0.2 0.5 114 173 56 1170.5 183

GALAXY TV 0.3 0.4 0.2 0.2 39 55 23 200.4 64

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Twister Paramount 18:45 20:52 22,219 0.6 2.0 13915-05-17 Mon

A grace klinika FOX 11:50 12:42 21,309 0.5 3.9 20521-05-17 Sun

A szivem erted rap-es Paramount 15:00 17:17 20,335 0.5 2.7 16521-05-17 Sun

Eberseg Film+2 21:00 22:34 19,638 0.5 1.5 10120-05-17 Sat

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Eberseg Film+2 21:00 22:34 19,638 0.5 1.5 10120-05-17 Sat

A gonosz markaban Film+2 21:20 22:58 19,088 0.5 1.5 10017-05-17 Wed

Karacsonyi remalom Film+2 22:40 24:13 18,530 0.5 1.8 10320-05-17 Sat

Kesonerok Film+2 21:10 23:12 17,659 0.4 1.2 13321-05-17 Sun

Elarulva Film+2 21:15 23:04 15,936 0.4 1.2 11615-05-17 Mon

Merulesek Film+2 23:15 25:09 15,874 0.4 2.4 16321-05-17 Sun

A halott tulelo Film+2 02:00 02:17 15,637 0.4 6.5 13621-05-17 Sun

Nok akcioban Film+2 21:10 22:47 14,274 0.4 1.1 9616-05-17 Tue

Szerelem kolcsonbe Film+2 19:10 21:14 13,907 0.4 1.3 10917-05-17 Wed

Logan bosszuja Film+2 19:20 21:09 12,322 0.3 1.0 6315-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 20

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.4 0.5 0.5 0.4 36 50 57 350.8 105

Sláger TV 0.8 0.9 0.8 0.7 73 98 94 670.8 112

M3 1.5 2.0 2.0 1.4 66 100 108 601.8 114

Zenebutik 0.6 0.7 0.5 0.9 68 86 71 950.7 113

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:56 20:26 84,611 2.2 7.6 9016-05-17 Tue

Veszhelyzet M3 20:33 21:15 37,257 0.9 2.8 13916-05-17 Tue

Volt egyszer egy vadnyugat M3 21:20 23:59 33,628 0.9 2.9 6420-05-17 Sat

A tavasz 17 pillanata M3 24:05 25:15 21,957 0.6 3.5 12220-05-17 Sat

Mienk a szilveszter M3 21:23 23:07 19,874 0.5 1.7 5919-05-17 Fri

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dallamokon at Muzsika TV 21:00 21:55 15,886 0.4 1.2 10020-05-17 Sat

Fredy show Muzsika TV 15:00 15:55 10,147 0.3 1.4 9421-05-17 Sun

Egy ora... Muzsika TV 20:50 21:55 9,289 0.2 0.7 10516-05-17 Tue

Arany hangjegy dijatado gala Muzsika TV 21:00 21:55 8,572 0.2 0.6 3918-05-17 Thu

Balazs pali - zenes randevu Muzsika TV 19:50 20:46 8,022 0.2 0.7 7516-05-17 Tue

Klippek Muzsika TV 16:30 16:56 7,910 0.2 1.6 13615-05-17 Mon

Zenes baratsagok Muzsika TV 17:00 17:56 7,587 0.2 1.4 7915-05-17 Mon

Kivansagpercek Muzsika TV 14:30 15:24 7,391 0.2 2.3 7318-05-17 Thu

Janicsak veca koncert Muzsika TV 19:00 20:52 6,845 0.2 0.7 6420-05-17 Sat

Zenes randevu Muzsika TV 13:30 14:26 6,699 0.2 2.2 7018-05-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 20

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 6.0 5.7 4.4 142 183 198 1744.7 206

Cool 3.2 5.6 3.7 3.0 74 84 63 583.4 73

Viasat3 2.8 1.7 3.4 2.3 122 46 106 824.1 162

Story4 1.1 0.4 1.4 0.4 62 14 55 181.4 71

AXN 1.2 0.5 1.7 1.7 57 15 57 660.9 40

Super TV2 3.0 3.1 2.5 2.5 75 50 46 523.6 84

RTL II 2.8 2.6 3.6 2.9 93 57 89 813.1 96

Humor+ 0.6 1.3 1.3 1.4 143 191 222 2530.6 121

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Red 2. Cool 18:50 20:53 105,750 2.7 7.5 10921-05-17 Sun

Joban rosszban Super TV2 20:16 20:58 96,696 2.5 6.9 9515-05-17 Mon

Dr. csont Cool 22:00 22:54 72,350 1.8 5.1 10221-05-17 Sun

Agymenok Comedy Central 21:00 21:27 71,956 1.8 5.4 14817-05-17 Wed

Mi kell a nonek? RTL II 20:00 22:24 70,448 1.8 4.3 10821-05-17 Sun

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 21:00 21:27 71,956 1.8 5.4 14817-05-17 Wed

Family guy Comedy Central 22:31 23:00 63,411 1.6 5.8 18617-05-17 Wed

Keszhelyzet Comedy Central 21:30 22:01 50,060 1.3 3.7 14717-05-17 Wed

South park Comedy Central 23:30 24:00 45,003 1.1 6.5 19617-05-17 Wed

Angie tribeca - a torveny nemebenComedy Central 21:30 21:59 38,362 1.0 2.7 19118-05-17 Thu

Szomszedneni produkcios iroda: az alkohoComedy Central 20:58 22:19 36,538 0.9 2.9 13019-05-17 Fri

Csaladom darabokban Comedy Central 21:30 21:59 35,868 0.9 2.6 20416-05-17 Tue

Amerika huangjai Comedy Central 21:30 21:59 34,427 0.9 2.3 15515-05-17 Mon

Apa-csata Comedy Central 21:00 21:29 33,138 0.8 2.2 11615-05-17 Mon

Modern csalad Comedy Central 18:00 18:29 30,712 0.8 5.1 19417-05-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 20

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.4 1.6 1.6 1.2 107 118 128 871.6 112

Film+2 0.9 1.2 1.0 0.8 92 116 105 800.8 75

AMC 0.7 0.5 0.6 0.9 79 55 66 920.7 71

Film Cafe 0.7 0.6 0.7 0.7 82 70 83 820.5 53

Film Mania 0.1 0.1 0.1 0.1 50 46 55 450.1 31

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Twister Paramount 18:45 20:52 22,219 0.6 2.0 13915-05-17 Mon

A szivem erted rap-es Paramount 15:00 17:17 20,335 0.5 2.7 16521-05-17 Sun

Eberseg Film+2 21:00 22:34 19,638 0.5 1.5 10120-05-17 Sat

Apadra utok Paramount 21:00 23:13 19,472 0.5 1.5 10720-05-17 Sat

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Twister Paramount 18:45 20:52 22,219 0.6 2.0 13915-05-17 Mon

A szivem erted rap-es Paramount 15:00 17:17 20,335 0.5 2.7 16521-05-17 Sun

Apadra utok Paramount 21:00 23:13 19,472 0.5 1.5 10720-05-17 Sat

Kulonvelemeny Paramount 21:00 23:46 19,318 0.5 1.7 14816-05-17 Tue

Apamra utok Paramount 12:45 14:51 18,646 0.5 3.0 11521-05-17 Sun

Csupasz pisztoly 2 1/2 Paramount 19:15 20:49 17,455 0.4 1.6 11116-05-17 Tue

Minden heten haboru Paramount 23:10 25:59 17,450 0.4 3.4 19715-05-17 Mon

A szivem erted rap-es 2. Paramount 17:25 19:17 15,684 0.4 1.6 13921-05-17 Sun

A szmokinger Paramount 10:40 12:36 13,111 0.3 2.5 10221-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 20

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.5 0.7 0.6 89 72 99 1070.4 71

Viasat6 0.9 0.9 0.9 0.9 121 90 104 1200.9 122

AXN 1.2 1.7 1.7 1.4 57 57 66 601.1 54

Prime TV 1.5 2.0 1.1 1.0 80 82 52 531.8 107

FOX 0.4 0.5 0.1 0.2 114 103 22 560.6 173

Discovery Channel 1.2 0.7 1.6 1.9 95 39 105 1380.6 51

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Indiana jones es a vegzet templomaPrime TV 21:00 23:22 41,696 1.1 2.8 13321-05-17 Sun

Norbit Prime TV 18:50 20:51 40,067 1.0 2.8 14321-05-17 Sun

Ncis - tengereszeti helyszinelok AXN 22:00 22:54 36,540 0.9 3.1 9718-05-17 Thu

A fold rejtelyes oldala Discovery Channel 21:00 21:56 34,290 0.9 2.5 12116-05-17 Tue

Jegkorszak 2. - az olvadas Prime TV 21:00 22:46 34,086 0.9 2.8 10519-05-17 Fri

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 21:00 21:59 18,586 0.5 1.4 11616-05-17 Tue

Jeglovagok RTL Spike 20:00 20:58 11,544 0.3 1.0 14520-05-17 Sat

Pokember elkepeszto kalandjai RTL Spike 15:30 15:58 7,829 0.2 1.8 12519-05-17 Fri

Pumpedek RTL Spike 23:00 23:29 7,443 0.2 0.8 21919-05-17 Fri

Rohamjarorok RTL Spike 11:00 11:58 7,139 0.2 1.4 9921-05-17 Sun

New orleans-i fejvadaszok RTL Spike 02:06 02:28 6,270 0.2 2.9 22217-05-17 Wed

Hihetetlen de halalos RTL Spike 23:04 23:31 6,005 0.2 0.7 22218-05-17 Thu

A galaxis orzoi RTL Spike 08:30 08:59 5,738 0.1 1.5 21520-05-17 Sat

A visszaterok RTL Spike 22:00 22:58 5,546 0.1 0.5 8016-05-17 Tue

Star wars: lazadok RTL Spike 09:30 09:59 5,234 0.1 1.7 12920-05-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 20

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.5 0.4 0.2 0.1 553 183 106 360.5 240

Music Channel 0.2 0.1 0.1 0.2 123 97 156 1500.1 94

Muzsika TV 0.2 0.5 0.4 0.3 14 33 36 230.3 24

Sláger TV 0.4 0.5 0.8 0.7 23 35 73 580.7 59

Zenebutik 0.4 0.3 0.6 0.5 32 21 68 450.1 8

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Fredy show Muzsika TV 15:00 15:55 10,010 0.6 4.0 21821-05-17 Sun

Viva beatz Viva 22:02 22:59 8,272 0.5 2.0 51921-05-17 Sun

Party hard Viva 25:01 25:59 7,972 0.5 5.8 52215-05-17 Mon

Klipfesztival Muzsika TV 04:00 04:57 7,624 0.5 19.8 28321-05-17 Sun

Arany hangjegy dijatado gala Muzsika TV 21:00 21:55 7,514 0.4 1.9 8018-05-17 Thu

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva beatz Viva 22:02 22:59 8,272 0.5 2.0 51921-05-17 Sun

Party hard Viva 25:01 25:59 7,972 0.5 5.8 52215-05-17 Mon

Viva chart show Viva 22:59 24:56 7,249 0.4 3.3 50721-05-17 Sun

Viva night sounds Viva 25:00 25:59 4,900 0.3 3.9 52221-05-17 Sun

Club crazy Viva 23:03 24:00 4,608 0.3 1.8 52217-05-17 Wed

Klip Viva 25:49 25:59 4,385 0.3 3.4 52218-05-17 Thu

Ranglista - online Viva 24:01 25:00 4,385 0.3 2.5 52218-05-17 Thu

G-eazys takeover Viva 12:00 14:00 4,320 0.3 2.6 48520-05-17 Sat

Szep napot! Viva 06:00 06:55 4,295 0.3 7.5 43220-05-17 Sat

Viva local chart Viva 24:00 25:01 4,283 0.3 2.2 52215-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 20

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.3 1.9 1.2 2.6 546 119 66 891.5 60

Cartoon Network 3.0 0.8 0.4 1.0 439 176 76 1200.2 32

MiniMax 5.4 1.6 0.6 1.0 475 203 59 660.9 69

Disney Channel 6.2 0.7 0.4 1.1 583 101 46 840.7 55

M2 7.8 3.9 1.6 1.0 298 214 73 311.6 53

Nick JR 3.6 2.2 0.8 0.3 367 328 101 240.0 4

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:32 21:54 54,248 5.7 21.9 72621-05-17 Sun

Spongya bob Nickelodeon 20:52 21:15 46,467 4.9 15.3 50821-05-17 Sun

Bella es a bulldogok Nickelodeon 19:57 20:19 44,933 4.7 13.6 64321-05-17 Sun

Szofia hercegno - egyszer volt egy herceM2 09:44 10:06 41,850 4.4 20.6 61021-05-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 39,678 4.1 17.2 61819-05-17 Fri

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:32 21:54 54,248 5.7 21.9 72621-05-17 Sun

Spongya bob Nickelodeon 20:52 21:15 46,467 4.9 15.3 50821-05-17 Sun

Bella es a bulldogok Nickelodeon 19:57 20:19 44,933 4.7 13.6 64321-05-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 39,678 4.1 17.2 61819-05-17 Fri

A larmas csalad Nickelodeon 10:19 10:41 38,928 4.1 23.4 52620-05-17 Sat

100 dolog a gimi elott Nickelodeon 20:25 20:47 33,828 3.5 9.9 60421-05-17 Sun

Alvinnn!!! es a mokusok Nickelodeon 09:51 10:13 33,121 3.5 18.7 54120-05-17 Sat

A legboszibb boszik Nickelodeon 20:23 20:45 32,799 3.4 11.4 58715-05-17 Mon

A thundermans csalad Nickelodeon 19:35 19:57 32,216 3.4 11.4 58821-05-17 Sun

Sanjay es craig Nickelodeon 08:55 09:17 30,086 3.1 16.1 53320-05-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 20

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.6 2.2 0.8 2.0 367 328 101 2351.1 172

Nickelodeon 12.3 1.9 1.2 1.5 546 119 66 741.0 69

Cartoon Network 3.0 0.8 0.4 0.7 439 176 76 1180.5 103

MiniMax 5.4 1.6 0.6 1.1 475 203 59 1140.7 90

Disney Channel 6.2 0.7 0.4 0.8 583 101 46 830.3 48

M2 7.8 3.9 1.6 2.6 298 214 73 1151.8 101

Kiwi TV 0.3 0.9 0.5 0.9 102 441 190 3200.5 253

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:32 21:54 54,248 5.7 21.9 72621-05-17 Sun

Spongya bob Nickelodeon 20:52 21:15 46,467 4.9 15.3 50821-05-17 Sun

Bella es a bulldogok Nickelodeon 19:57 20:19 44,933 4.7 13.6 64321-05-17 Sun

Szofia hercegno - egyszer volt egy herceM2 09:44 10:06 41,850 4.4 20.6 61021-05-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 39,678 4.1 17.2 61819-05-17 Fri

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Tini nindzsa teknocok Nickelodeon 21:32 21:54 54,248 5.7 21.9 72621-05-17 Sun

Spongya bob Nickelodeon 20:52 21:15 46,467 4.9 15.3 50821-05-17 Sun

Bella es a bulldogok Nickelodeon 19:57 20:19 44,933 4.7 13.6 64321-05-17 Sun

Szofia hercegno - egyszer volt egy herceM2 09:44 10:06 41,850 4.4 20.6 61021-05-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 39,678 4.1 17.2 61819-05-17 Fri

A larmas csalad Nickelodeon 10:19 10:41 38,928 4.1 23.4 52620-05-17 Sat

Rubi szivarvanyiaban M2 19:20 19:32 36,269 3.8 14.1 46315-05-17 Mon

Rosie vilaga M2 06:58 07:09 34,311 3.6 24.9 49116-05-17 Tue

100 dolog a gimi elott Nickelodeon 20:25 20:47 33,828 3.5 9.9 60421-05-17 Sun

Alvinnn!!! es a mokusok Nickelodeon 09:51 10:13 33,121 3.5 18.7 54120-05-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 20

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.8 3.1 2.1 1.5 475 203 114 911.3 78

Nickelodeon 11.4 2.5 1.7 1.4 499 134 73 652.1 102

Nick JR 4.5 3.1 2.8 1.7 367 310 233 1490.9 80

Cartoon Network 3.2 1.0 0.8 0.6 417 163 109 800.7 102

Disney Channel 7.8 1.1 1.2 0.8 592 100 87 651.0 87

M2 11.4 6.6 4.3 3.5 318 223 120 1072.5 76

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Bella es a bulldogok Nickelodeon 19:57 20:19 44,933 4.7 13.6 64321-05-17 Sun

Szofia hercegno - egyszer volt egy herceM2 09:44 10:06 41,850 4.4 20.6 61021-05-17 Sun

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 39,678 4.1 17.2 61819-05-17 Fri

A larmas csalad Nickelodeon 10:19 10:41 38,928 4.1 23.4 52620-05-17 Sat

Spongya bob Nickelodeon 06:51 07:03 37,917 4.0 30.9 66615-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 20

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.7 0.9 0.6 1.0 79 92 66 1260.7 71

Story4 1.1 0.5 1.7 1.3 62 25 99 801.2 60

Story5 0.3 0.1 0.6 0.7 31 8 54 770.4 35

Paramount 1.4 1.2 1.6 1.4 107 87 128 1291.6 112

Film+2 0.9 0.8 1.0 1.0 92 80 105 1160.8 75

Film Cafe 0.7 0.7 0.7 0.7 82 82 83 980.5 53

AXN 1.2 1.4 1.1 1.9 57 60 54 1021.3 53

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ncis - tengereszeti helyszinelok AXN 22:00 22:54 36,540 0.9 3.1 9718-05-17 Thu

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Gyilkos elmek: tul minden hataron AXN 22:00 22:57 29,120 0.7 2.5 10517-05-17 Wed

Gyilkos elmek AXN 21:55 22:49 27,965 0.7 2.2 7420-05-17 Sat

Ncis: los angeles AXN 22:55 23:54 27,695 0.7 3.6 9018-05-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 20

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.7 0.7 0.7 0.6 82 82 83 950.7 98

Film Mania 0.1 0.1 0.1 0.2 50 45 55 850.1 50

Film+2 0.9 0.8 1.0 0.9 92 80 105 1141.1 140

RTL+ 1.6 1.4 1.7 1.6 99 86 111 1221.5 122

Paramount 1.4 1.2 1.6 1.4 107 87 128 1371.4 139

FOX 0.4 0.2 0.6 0.6 114 56 173 2010.5 183

GALAXY TV 0.3 0.2 0.4 0.6 39 23 55 820.4 64

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 13:11 15:09 58,818 1.5 9.1 11821-05-17 Sun

Mr. bean RTL+ 22:09 22:42 30,341 0.8 2.5 10517-05-17 Wed

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Jo baratok RTL+ 20:35 21:00 29,842 0.8 2.2 16116-05-17 Tue

A csendor es a csendorlanyok RTL+ 15:15 17:06 29,261 0.7 3.9 8221-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 20

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.1 0.1 0.1 0.2 50 45 55 960.2 89

Film Cafe 0.7 0.7 0.7 0.5 82 82 83 670.7 98

Film+2 0.9 0.8 1.0 0.8 92 80 105 821.0 116

RTL+ 1.6 1.4 1.7 0.9 99 86 111 601.5 109

Paramount 1.4 1.2 1.6 1.2 107 87 128 941.4 129

FOX 0.4 0.2 0.6 0.2 114 56 173 680.4 133

GALAXY TV 0.3 0.2 0.4 0.4 39 23 55 500.4 62

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kincs ami nincs RTL+ 13:11 15:09 58,818 1.5 9.1 11821-05-17 Sun

Mr. bean RTL+ 22:09 22:42 30,341 0.8 2.5 10517-05-17 Wed

Beverly hills-i zsaru Paramount 21:00 23:01 29,891 0.8 2.2 17015-05-17 Mon

Jo baratok RTL+ 20:35 21:00 29,842 0.8 2.2 16116-05-17 Tue

A csendor es a csendorlanyok RTL+ 15:15 17:06 29,261 0.7 3.9 8221-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 20

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.7 0.4 1.1 104 161 47 951.0 93

Discovery Channel 1.2 1.9 0.6 1.2 95 138 51 861.0 69

National Geographic 1.0 1.4 0.6 1.0 91 119 62 851.1 91

NAT GEO WILD 0.6 0.7 0.5 0.6 86 98 74 750.7 102

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A fold rejtelyes oldala Discovery Channel 21:00 21:56 34,290 0.9 2.5 12116-05-17 Tue

Pedig jo otletnek tunt - sport National Geographic 23:30 23:57 28,878 0.7 3.7 15619-05-17 Fri

Hogyan keszult? Discovery Channel 22:00 22:26 28,833 0.7 2.4 14216-05-17 Tue

Felbehagyott mernoki megoldasok Discovery Channel 11:00 11:56 26,497 0.7 5.2 16721-05-17 Sun

Aranylaz alaszkaban Discovery Channel 21:00 21:56 25,499 0.6 1.8 14618-05-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 20

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.3 0.3 0.2 117 142 146 920.3 118

LifeTv 0.5 0.7 0.5 0.4 90 120 115 610.6 90

TLC 0.9 1.2 1.2 0.4 94 142 164 460.8 82

ID Xtra 0.6 0.7 0.7 0.5 88 106 124 700.4 46

Fem3 0.3 0.5 0.5 0.2 76 118 141 350.2 49

18-49L+V audience share, 02:00-25:59
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Spektrum Home LifeTv TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kifogytam a borombol TLC 20:59 21:56 23,116 0.6 1.7 15417-05-17 Wed

Sotet titkok a mocsarbol ID Xtra 15:00 15:55 19,150 0.5 2.6 13021-05-17 Sun

Valami kolcson valami uj TLC 17:30 17:56 18,881 0.5 2.2 9421-05-17 Sun

Tortakiraly TLC 18:00 18:26 18,606 0.5 3.1 16817-05-17 Wed

A legrosszabb remalmod ID Xtra 22:59 23:55 18,546 0.5 2.0 17621-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 20

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 1.1 1.7 1.7 0.5 100 133 150 491.6 153

M4 SPORT 1.4 1.7 2.1 0.8 64 64 91 382.1 97

Sport2 0.5 0.8 0.8 0.2 94 124 141 460.8 161

SPILERTV 0.2 0.3 0.4 0.1 94 101 152 350.3 149

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 19:57 21:56 66,301 3.4 8.0 19121-05-17 Sun

Labdarugas Sport1 19:44 22:25 57,824 2.9 7.2 18821-05-17 Sun

Labdarugo merkozes - otp bank ligaM4 SPORT 17:58 19:56 54,012 2.7 12.5 10520-05-17 Sat

Studio M4 SPORT 20:11 20:25 43,407 2.2 8.6 9720-05-17 Sat

Goool! - otp bank liga osszefoglaloM4 SPORT 22:29 23:45 23,353 1.2 4.3 11120-05-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 19:57 21:56 66,301 3.4 8.0 19121-05-17 Sun

Labdarugas Sport1 19:44 22:25 57,824 2.9 7.2 18821-05-17 Sun

Studio Sport1 22:03 22:23 37,883 1.9 4.8 16921-05-17 Sun

Darts Sport1 20:05 23:21 22,029 1.1 3.9 22318-05-17 Thu

Jegkorong Sport1 23:32 25:26 13,605 0.7 5.2 30218-05-17 Thu

Ferfi jegkorong merkozes - vb Sport1 23:33 25:26 13,589 0.7 5.2 30218-05-17 Thu

Ufc road to the octagon Sport1 23:16 24:07 10,968 0.6 2.9 14817-05-17 Wed

Ut cardiffba Sport1 18:32 19:56 10,588 0.5 2.9 29918-05-17 Thu

Ko-tv box kozvetites Sport1 21:00 21:55 8,290 0.4 1.5 21519-05-17 Fri

Ferfi kezilabda merkozes - ehf kupaSport1 12:15 13:42 8,235 0.4 3.1 21221-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 20

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 0.8 0.8 0.2 94 124 142 460.8 161

M4 SPORT 1.4 1.7 2.1 0.8 64 64 91 382.1 97

Sport1 1.1 1.7 1.7 0.5 100 133 151 491.6 153

SPILERTV 0.2 0.3 0.4 0.1 94 101 152 350.3 149

18-49MaleL+V audience share, 02:00-25:59

2
0

1
6

w
2

0

2
0

1
6

w
2

2

2
0

1
6

w
2

4

2
0

1
6

w
2

6

2
0

1
6

w
2

8

2
0

1
6

w
3

0

2
0

1
6

w
3

2

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

2
0

1
7

w
1

8

2
0

1
7

w
2

0

S
H

R
%

26

24

22

20

18

16

14

12

10

8

6

4

2

0

Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 19:57 21:56 66,301 3.4 8.0 19121-05-17 Sun

Labdarugas Sport1 19:44 22:25 57,824 2.9 7.2 18821-05-17 Sun

Labdarugo merkozes - otp bank ligaM4 SPORT 17:58 19:56 54,012 2.7 12.5 10520-05-17 Sat

Studio M4 SPORT 20:11 20:25 43,407 2.2 8.6 9720-05-17 Sat

Goool! - otp bank liga osszefoglaloM4 SPORT 22:29 23:45 23,353 1.2 4.3 11120-05-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 19:58 21:51 24,416 1.2 3.0 11621-05-17 Sun

Labdarugas Sport2 19:57 21:53 24,378 1.2 3.0 11621-05-17 Sun

Jegkorong Sport2 20:11 22:52 12,954 0.7 2.3 16716-05-17 Tue

Ferfi jegkorong merkozes - vb Sport2 20:11 22:52 12,953 0.7 2.3 16716-05-17 Tue

Kezeket fel! Sport2 19:43 20:09 7,246 0.4 1.6 12216-05-17 Tue

Eros emberek Sport2 19:11 20:07 6,772 0.3 1.5 17015-05-17 Mon

Tempo - autosmagazin Sport2 25:07 25:34 5,033 0.3 2.7 44215-05-17 Mon

Arany pillanatok Sport2 18:44 18:54 4,676 0.2 1.3 14318-05-17 Thu

Ferfi kosarlabda merkozes - nba Sport2 22:45 24:47 4,502 0.2 1.2 43915-05-17 Mon

Kosarlabda Sport2 22:45 24:47 4,496 0.2 1.2 43915-05-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 20

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.6 0.7 0.8 0.5 64 79 107 490.5 64

Chili TV 0.2 0.1 0.2 0.3 70 51 96 880.2 90

TLC 0.9 1.2 1.2 0.4 94 142 164 461.0 133

Fem3 0.3 0.5 0.5 0.2 76 118 141 350.4 113

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Kifogytam a borombol TLC 20:59 21:56 23,116 0.6 1.7 15417-05-17 Wed

Valami kolcson valami uj TLC 17:30 17:56 18,881 0.5 2.2 9421-05-17 Sun

Tortakiraly TLC 18:00 18:26 18,606 0.5 3.1 16817-05-17 Wed

Csendes szornyetegek TLC 23:00 23:56 17,130 0.4 2.3 8818-05-17 Thu

Mondj igent a ruhara: egyesult kiralysagTLC 16:00 16:26 16,903 0.4 2.3 13721-05-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life TV Week 20

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.7 0.7 0.4 90 121 120 610.5 118

TLC 0.9 1.4 1.2 0.4 94 137 142 461.0 133

ID Xtra 0.6 0.3 0.7 0.5 88 39 106 700.7 132

Story5 0.3 0.3 0.6 0.1 31 24 54 80.5 58

TV Paprika 0.6 0.7 0.7 0.5 64 76 79 490.5 64

Spektrum Home 0.3 0.2 0.3 0.2 117 67 142 920.3 187

Fem3 0.3 0.4 0.5 0.2 76 97 118 350.4 113

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 21:25 22:25 26,944 0.7 2.1 10017-05-17 Wed

Kifogytam a borombol TLC 20:59 21:56 23,116 0.6 1.7 15417-05-17 Wed

Sotet titkok a mocsarbol ID Xtra 15:00 15:55 19,150 0.5 2.6 13021-05-17 Sun

Valami kolcson valami uj TLC 17:30 17:56 18,881 0.5 2.2 9421-05-17 Sun

Tortakiraly TLC 18:00 18:26 18,606 0.5 3.1 16817-05-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone TV Week 20

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.1 0.2 53 56 22 510.2 83

Spektrum 1.1 0.4 1.3 1.7 104 47 106 1610.9 113

National Geographic 1.0 0.6 1.2 1.4 91 62 93 1190.9 103

NAT GEO WILD 0.6 0.5 0.8 0.7 86 74 96 980.4 79

DoQ 0.3 0.2 0.2 0.5 91 46 49 1350.1 48

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pedig jo otletnek tunt - sport National Geographic 23:30 23:57 28,878 0.7 3.7 15619-05-17 Fri

Zsarnokok National Geographic 21:00 21:57 23,147 0.6 1.7 9416-05-17 Tue

A harmadik birodalom titkai National Geographic 20:00 20:57 19,780 0.5 1.7 11517-05-17 Wed

Orszagut a pokolba National Geographic 24:00 24:56 19,333 0.5 3.4 15019-05-17 Fri

A heroin vonzasaban National Geographic 22:00 22:57 19,300 0.5 1.7 17719-05-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


