
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 17

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

4.0 4.7 3.4 1.1 0.8 0.6 0.5Week 13

P
re

se
n

t

3.5 3.5 3.2 1.1 0.8 0.4 0.4Week 14

D
A

TE
G

R
O

U
P

3.4 3.9 2.9 1.3 0.8 0.5 0.6Week 15

D
A

TE
G

R
O

U
P

3.4 4.4 3.0 1.0 0.7 0.7 0.6Week 16

D
A

TE
G

R
O

U
P

3.8 3.7 2.5 1.3 0.8 0.5 0.4Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 17

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

3.0 1.1 0.7 1.3 12.4 4.8 7.5Week 13

P
re

se
n

t

2.9 1.1 0.7 0.8 12.7 5.1 9.6Week 14

D
A

TE
G

R
O

U
P

3.0 1.5 0.5 0.5 13.3 3.8 9.5Week 15

D
A

TE
G

R
O

U
P

2.9 1.4 0.6 1.2 12.0 5.0 7.2Week 16

D
A

TE
G

R
O

U
P

2.9 1.3 0.4 0.7 11.7 4.6 7.8Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 17

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.7 1.1 0.2 1.2 0.3 1.5 0.6Week 13

P
re

se
n

t

0.5 1.0 0.2 1.2 0.3 1.6 0.6Week 14

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 1.1 0.3 1.3 0.7Week 15

D
A

TE
G

R
O

U
P

0.7 0.8 0.2 1.0 0.4 1.9 1.0Week 16

D
A

TE
G

R
O

U
P

0.8 0.5 0.2 1.2 0.3 2.2 0.8Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 17

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 13

P
re

se
n

t

0.2 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 14

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 15

D
A

TE
G

R
O

U
P

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 16

D
A

TE
G

R
O

U
P

0.3 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 17

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.6 0.5 0.1 0.1 0.1 0.1Week 13

P
re

se
n

t

0.5 0.5 0.5 0.2 0.1 0.1 0.1Week 14

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 15

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Week 16

D
A

TE
G

R
O

U
P

0.5 0.5 0.4 0.2 0.1 0.1 0.1Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 17

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.5 0.6 0.8Week 13

P
re

se
n

t

0.4 0.2 0.1 0.1 1.8 0.7 1.2Week 14

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 2.2 0.6 1.5Week 15

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 2.2 0.9 1.3Week 16

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.6 0.6 1.0Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 17

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 0.2 0.0 0.2 0.1Week 13

P
re

se
n

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 14

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 15

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.3 0.2Week 16

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.3 0.1Week 17

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 17

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A
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Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.8 4.5 3.0 3.3 82 106 59 623.5 71

Viasat3 2.7 3.2 2.1 2.9 116 149 84 1102.8 115

AXN 2.3 2.0 2.6 2.5 108 104 111 1022.5 113

Story TV 1.1 1.6 0.5 0.8 59 94 25 370.9 48

Comedy Central 2.9 2.9 3.0 4.1 147 158 137 1803.5 163

RTL II 2.5 2.9 2.1 2.9 90 112 68 902.5 85

Prime TV 2.5 3.2 1.6 2.9 98 138 59 992.3 85

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 94,258 2.4 6.6 9525-04-17 Tue

A karib-tenger kalozai 3. - a vilag vegeAXN 17:35 20:54 90,813 2.3 7.7 14629-04-17 Sat

Beepitett szepseg Cool 20:50 22:52 85,416 2.2 5.9 11629-04-17 Sat

Nasz-ajanlat Prime TV 20:59 23:13 80,547 2.0 5.7 12529-04-17 Sat

Agymenok Comedy Central 20:00 20:29 74,572 1.9 5.3 18224-04-17 Mon

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 94,258 2.4 6.6 9525-04-17 Tue

Beepitett szepseg Cool 20:50 22:52 85,416 2.2 5.9 11629-04-17 Sat

Baratsag extrakkal Cool 21:00 23:04 72,036 1.8 5.4 9628-04-17 Fri

Gyilkos elmek Cool 22:00 22:54 69,636 1.8 6.1 14125-04-17 Tue

Negy karacsony Cool 19:15 20:44 53,781 1.4 4.2 10629-04-17 Sat

Castle Cool 20:05 20:55 51,830 1.3 3.7 6928-04-17 Fri

Majd elvalik Cool 23:00 25:10 48,620 1.2 5.8 11429-04-17 Sat

Miami helyszinelok Cool 15:05 15:58 47,110 1.2 6.3 6429-04-17 Sat

Rosewood Cool 19:10 20:02 46,503 1.2 3.9 7225-04-17 Tue

Az amazonas kincse Cool 19:00 20:53 45,072 1.1 3.4 8430-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 3.7 3.4 4.0 3.7 95 96 95 843.2 79

Viasat3 2.7 3.2 2.1 2.9 116 149 84 1102.8 115

MOZI+ 4.1 3.3 5.0 4.1 120 107 134 1073.7 104

Film Café 0.5 0.5 0.5 0.4 79 82 77 600.5 71

Video 5.3 3.6 7.3 7.1 139 104 174 1646.6 162

Paramount 1.2 1.4 1.0 1.4 109 136 82 1091.4 113

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

2012 F+ 20:45 23:40 111,420 2.8 8.1 13430-04-17 Sun

Torvenyre torve F+ 21:00 22:46 92,334 2.3 7.1 8925-04-17 Tue

Men in black - sotet zsaruk 3. MOZI+ 20:59 23:04 84,856 2.2 6.4 13628-04-17 Fri

Kingsman - a titkos szolgalat MOZI+ 20:59 23:32 82,718 2.1 7.0 13027-04-17 Thu

3 nap a halalig F+ 20:59 23:15 78,509 2.0 6.1 10824-04-17 Mon

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

2012 F+ 20:45 23:40 111,420 2.8 8.1 13430-04-17 Sun

Torvenyre torve F+ 21:00 22:46 92,334 2.3 7.1 8925-04-17 Tue

3 nap a halalig F+ 20:59 23:15 78,509 2.0 6.1 10824-04-17 Mon

Szupercella F+ 21:00 23:10 76,628 1.9 6.2 10927-04-17 Thu

Kopp-kopp F+ 21:00 22:54 68,144 1.7 5.1 8928-04-17 Fri

A gyuruk ura - a gyuru szovetsegeF+ 20:00 23:15 66,476 1.7 4.7 14329-04-17 Sat

Tokos csaj F+ 18:00 19:53 54,633 1.4 4.9 11529-04-17 Sat

A lehetetlen F+ 23:45 25:44 54,192 1.4 9.1 12030-04-17 Sun

Az igazsag vedoje F+ 22:55 24:52 44,704 1.1 6.7 9025-04-17 Tue

Fejloves F+ 19:00 20:50 36,467 0.9 2.9 7927-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.5 2.9 2.1 2.9 90 112 68 902.6 114

Super TV2 3.6 4.2 2.8 3.8 86 111 62 813.7 111

AXN 2.3 2.0 2.6 2.5 108 104 111 1022.0 119

Story4 1.1 1.6 0.5 0.8 59 94 25 371.2 83

Prime TV 2.5 3.2 1.6 2.9 98 138 59 992.7 131

Duna TV 1.7 2.0 1.4 1.4 25 31 19 181.7 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A karib-tenger kalozai 3. - a vilag vegeAXN 17:35 20:54 90,813 2.3 7.7 14629-04-17 Sat

Joban rosszban Super TV2 20:16 20:59 90,572 2.3 6.5 8927-04-17 Thu

Nasz-ajanlat Prime TV 20:59 23:13 80,547 2.0 5.7 12529-04-17 Sat

Hellboy ii - az aranyhadsereg Super TV2 21:20 23:41 68,081 1.7 5.2 14330-04-17 Sun

Roast RTL II 20:30 21:23 65,840 1.7 4.4 11024-04-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Roast RTL II 20:30 21:23 65,840 1.7 4.4 11024-04-17 Mon

Showder klub RTL II 22:00 22:53 63,130 1.6 5.3 10724-04-17 Mon

Hirado RTL II 21:30 21:54 44,195 1.1 3.2 13525-04-17 Tue

Baratok kozt RTL II 23:00 23:27 39,672 1.0 4.2 10824-04-17 Mon

Hagyjal fozni! RTL II 17:25 18:18 35,896 0.9 5.0 11425-04-17 Tue

A gyanu arnyekaban RTL II 17:00 17:55 34,438 0.9 3.7 8729-04-17 Sat

Az arany iranytu RTL II 20:00 22:04 33,327 0.8 2.2 10930-04-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 24:00 24:55 32,362 0.8 7.0 14324-04-17 Mon

Isten aldjon esperanza RTL II 10:00 10:55 32,270 0.8 10.8 14327-04-17 Thu

Vacsoracsata RTL II 09:00 09:56 30,415 0.8 10.1 9528-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.3 1.4 1.1 1.3 102 126 77 881.5 147

Sorozat + 0.8 1.0 0.5 0.8 61 86 36 550.7 65

Story5 0.5 0.7 0.2 0.3 44 72 17 220.8 85

Viasat6 0.6 0.5 0.7 0.5 115 102 128 850.6 140

Humor+ 0.5 0.3 0.7 0.6 140 88 191 1560.4 147

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bananos joe RTL+ 20:59 22:53 50,952 1.3 3.5 12729-04-17 Sat

Jo baratok RTL+ 19:05 19:31 34,526 0.9 3.1 16827-04-17 Thu

Csengetett mylord? RTL+ 21:05 22:05 34,338 0.9 2.5 9925-04-17 Tue

Csi Sorozat + 25:36 25:59 25,311 0.6 9.7 15827-04-17 Thu

Dr. csont Sorozat + 23:00 23:54 22,854 0.6 2.2 9829-04-17 Sat

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bananos joe RTL+ 20:59 22:53 50,952 1.3 3.5 12729-04-17 Sat

Jo baratok RTL+ 19:05 19:31 34,526 0.9 3.1 16827-04-17 Thu

Csengetett mylord? RTL+ 21:05 22:05 34,338 0.9 2.5 9925-04-17 Tue

Hallo hallo RTL+ 22:10 23:05 22,734 0.6 2.1 9225-04-17 Tue

Mr. bean RTL+ 22:10 22:43 22,065 0.6 1.9 10026-04-17 Wed

Volt egyszer egy amerika RTL+ 23:00 25:59 20,272 0.5 2.8 16829-04-17 Sat

Benny hill-show RTL+ 22:50 23:24 19,132 0.5 1.9 11924-04-17 Mon

Maga a pokol RTL+ 21:00 22:53 16,486 0.4 1.1 10530-04-17 Sun

Kungfu panda - a rendkivuliseg legendajaRTL+ 18:33 18:56 15,752 0.4 1.8 14924-04-17 Mon

Gyozike RTL+ 16:05 16:53 15,437 0.4 2.9 15828-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.0 0.5 1.1 61 86 36 851.1 102

Fem3 0.4 0.6 0.1 0.4 89 151 28 850.6 178

RTL+ 1.3 1.4 1.1 1.5 102 126 77 1121.3 129

AMC 0.8 0.6 1.1 0.6 92 70 114 640.7 90

Story5 0.5 0.7 0.2 0.4 44 72 17 331.1 121

Izaura TV 0.8 1.2 0.3 1.7 53 88 18 1111.1 94

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bananos joe RTL+ 20:59 22:53 50,952 1.3 3.5 12729-04-17 Sat

Kuzey guney - tuz es viz Izaura TV 20:00 20:55 38,965 1.0 2.7 6224-04-17 Mon

Jo baratok RTL+ 19:05 19:31 34,526 0.9 3.1 16827-04-17 Thu

Csengetett mylord? RTL+ 21:05 22:05 34,338 0.9 2.5 9925-04-17 Tue

Csi Sorozat + 25:36 25:59 25,311 0.6 9.7 15827-04-17 Thu

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csi Sorozat + 25:36 25:59 25,311 0.6 9.7 15827-04-17 Thu

Dr. csont Sorozat + 23:00 23:54 22,854 0.6 2.2 9829-04-17 Sat

Columbo Sorozat + 21:54 23:26 21,149 0.5 1.9 10124-04-17 Mon

A rejtely Sorozat + 24:00 24:53 14,631 0.4 2.0 11429-04-17 Sat

Szulejman Sorozat + 18:50 19:49 14,292 0.4 1.3 6426-04-17 Wed

Gyilkos elmek Sorozat + 22:00 22:53 12,327 0.3 0.9 10129-04-17 Sat

A szupercsapat Sorozat + 02:30 03:29 10,147 0.3 7.1 16228-04-17 Fri

Cobra 11 Sorozat + 02:00 02:55 9,204 0.2 4.5 22224-04-17 Mon

Ausztral expressz Sorozat + 15:45 16:40 8,408 0.2 2.0 8426-04-17 Wed

Narancsvidek Sorozat + 04:40 05:34 5,784 0.1 5.0 13729-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 17

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.5 0.5 0.5 0.4 72 83 62 460.6 107

Film Mánia 0.2 0.2 0.3 0.2 84 79 88 500.2 104

Film Café 0.5 0.5 0.5 0.4 79 82 77 600.5 102

Paramount 1.2 1.4 1.0 1.4 109 136 82 1091.2 134

FOX 0.4 0.6 0.2 0.6 128 212 45 1610.6 226

GALAXY TV 0.4 0.4 0.3 0.2 42 54 30 180.4 61

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Vissza a jovobe 3. Paramount 18:41 20:52 26,040 0.7 2.2 12824-04-17 Mon

Apadra utok Paramount 21:01 23:15 24,415 0.6 2.0 15626-04-17 Wed

Egyedul a vilag ellen Film+2 21:00 22:44 21,505 0.5 1.4 17130-04-17 Sun

40 nap 40 ejszaka Paramount 21:00 22:51 20,962 0.5 1.6 15527-04-17 Thu

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Egyedul a vilag ellen Film+2 21:00 22:44 21,505 0.5 1.4 17130-04-17 Sun

Egi hajsza Film+2 07:05 08:44 19,506 0.5 6.9 21828-04-17 Fri

Televizios vasarlas Film+2 09:00 09:15 11,072 0.3 3.7 22228-04-17 Fri

Egy szokenel jobb a ketto Film+2 19:05 20:52 9,458 0.2 0.7 8130-04-17 Sun

A leskelodo Film+2 22:50 24:34 9,227 0.2 1.0 12330-04-17 Sun

Egyetlen golyo Film+2 21:10 22:51 8,643 0.2 0.7 7627-04-17 Thu

Dogos mamik celkeresztben Film+2 22:55 24:34 8,456 0.2 0.9 7429-04-17 Sat

Orultek aranya Film+2 21:05 23:00 8,203 0.2 0.6 13028-04-17 Fri

Zimmer feri 2. Film+2 17:05 18:59 7,727 0.2 0.9 9230-04-17 Sun

Bakkermann Film+2 17:45 19:14 6,562 0.2 0.8 14425-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 17

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.4 0.5 0.6 0.3 39 53 76 240.8 110

Sláger TV 0.7 0.9 0.8 0.6 76 102 105 610.8 112

M3 1.3 1.6 1.5 1.4 71 98 102 721.5 114

Zenebutik 0.5 0.5 0.3 0.7 62 67 54 840.6 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:47 20:19 66,362 1.7 5.0 9124-04-17 Mon

A koppanyi aga testamentuma M3 19:09 20:36 33,945 0.9 2.7 6229-04-17 Sat

Veszhelyzet M3 20:29 21:10 31,441 0.8 2.2 12225-04-17 Tue

Jo estet nyar jo estet szerelem M3 22:10 23:38 18,120 0.5 1.5 10330-04-17 Sun

Hirado M3 11:00 11:10 17,309 0.4 6.1 11026-04-17 Wed

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dallamokon at Muzsika TV 21:00 21:54 12,947 0.3 0.8 7230-04-17 Sun

Zenes randevu Muzsika TV 22:00 22:55 11,244 0.3 0.9 8528-04-17 Fri

Szombat esti laz Muzsika TV 18:55 20:53 10,541 0.3 0.8 2829-04-17 Sat

Klippek Muzsika TV 11:00 11:27 10,402 0.3 3.5 13725-04-17 Tue

Hazibuli attilaval Muzsika TV 12:30 13:26 9,228 0.2 1.5 6130-04-17 Sun

Fredy show Muzsika TV 15:00 15:55 9,117 0.2 1.1 4830-04-17 Sun

Felvideki mulatos show Muzsika TV 22:00 22:27 8,360 0.2 0.6 7030-04-17 Sun

Arany hangjegy dijatado gala Muzsika TV 19:00 19:54 7,872 0.2 0.7 5030-04-17 Sun

Zenes baratsagok Muzsika TV 22:00 22:56 7,600 0.2 0.6 11124-04-17 Mon

Hungarian pop top Muzsika TV 15:30 16:24 7,348 0.2 1.7 11227-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 17

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.9 5.1 5.0 4.1 147 156 178 1634.1 197

Cool 3.8 2.6 2.4 2.2 82 34 37 384.2 86

Viasat3 2.7 2.1 3.0 2.4 116 55 92 823.4 139

Story4 1.1 0.1 1.0 0.4 59 4 39 161.1 59

AXN 2.3 1.2 2.1 2.5 108 35 71 942.4 110

Super TV2 3.6 4.2 3.7 3.0 86 63 64 574.6 107

RTL II 2.5 3.2 3.4 2.5 90 70 87 703.2 110

Humor+ 0.5 0.8 1.0 1.0 140 147 206 2310.3 79

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 94,258 2.4 6.6 9525-04-17 Tue

A karib-tenger kalozai 3. - a vilag vegeAXN 17:35 20:54 90,813 2.3 7.7 14629-04-17 Sat

Joban rosszban Super TV2 20:16 20:59 90,572 2.3 6.5 8927-04-17 Thu

Beepitett szepseg Cool 20:50 22:52 85,416 2.2 5.9 11629-04-17 Sat

Agymenok Comedy Central 20:00 20:29 74,572 1.9 5.3 18224-04-17 Mon

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:00 20:29 74,572 1.9 5.3 18224-04-17 Mon

Family guy Comedy Central 22:30 22:59 64,440 1.6 5.1 15330-04-17 Sun

Badar sandor: 500 felesleges cucc: badarComedy Central 21:00 22:15 55,771 1.4 4.0 13628-04-17 Fri

Amerika huangjai Comedy Central 21:30 22:00 49,614 1.3 3.5 16324-04-17 Mon

Modern csalad Comedy Central 21:00 21:29 48,647 1.2 3.2 17624-04-17 Mon

South park Comedy Central 23:30 24:00 45,387 1.2 5.1 16730-04-17 Sun

A comedy central bemutatja Comedy Central 22:16 22:35 34,758 0.9 2.7 11028-04-17 Fri

Szivem csucskei Comedy Central 16:30 16:59 33,011 0.8 5.9 17528-04-17 Fri

Csaladom darabokban Comedy Central 21:01 21:30 29,297 0.7 2.0 16725-04-17 Tue

Uj csaj Comedy Central 24:01 24:30 28,573 0.7 4.2 17228-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 17

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.2 1.6 1.4 1.0 109 136 136 821.4 113

Film+2 0.5 0.5 0.5 0.5 72 63 83 620.4 54

AMC 0.8 0.6 0.6 1.1 92 64 70 1140.7 79

Film Cafe 0.5 0.4 0.5 0.5 79 60 82 770.5 71

Film Mania 0.2 0.2 0.2 0.3 84 56 79 880.2 53

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Vissza a jovobe 3. Paramount 18:41 20:52 26,040 0.7 2.2 12824-04-17 Mon

Apadra utok Paramount 21:01 23:15 24,415 0.6 2.0 15626-04-17 Wed

Egyedul a vilag ellen Film+2 21:00 22:44 21,505 0.5 1.4 17130-04-17 Sun

40 nap 40 ejszaka Paramount 21:00 22:51 20,962 0.5 1.6 15527-04-17 Thu

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Vissza a jovobe 3. Paramount 18:41 20:52 26,040 0.7 2.2 12824-04-17 Mon

Apadra utok Paramount 21:01 23:15 24,415 0.6 2.0 15626-04-17 Wed

40 nap 40 ejszaka Paramount 21:00 22:51 20,962 0.5 1.6 15527-04-17 Thu

Amerikai szepseg Paramount 21:00 23:23 20,931 0.5 1.7 11125-04-17 Tue

Joszomszedi iszony Paramount 11:20 13:05 18,624 0.5 3.2 16930-04-17 Sun

Az utolso mohikan Paramount 21:00 23:17 16,194 0.4 1.2 8229-04-17 Sat

Csingiling es a nagy tundermentesParamount 13:15 14:40 15,896 0.4 2.2 12029-04-17 Sat

Micimacko es a zelefant Paramount 11:46 13:04 15,852 0.4 3.0 12929-04-17 Sat

Bumerang Paramount 23:25 25:51 14,842 0.4 3.1 20026-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 17

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.4 0.4 0.6 0.6 94 64 97 1130.3 74

Viasat6 0.6 0.4 0.6 0.7 115 59 91 1280.5 102

AXN 2.3 2.1 2.5 2.6 108 71 94 1112.0 104

Prime TV 2.5 2.9 2.0 1.6 98 81 62 593.2 138

FOX 0.4 0.6 0.1 0.2 128 147 31 450.6 212

Discovery Channel 1.4 1.1 2.0 2.3 111 61 128 1670.6 54

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A karib-tenger kalozai 3. - a vilag vegeAXN 17:35 20:54 90,813 2.3 7.7 14629-04-17 Sat

Nasz-ajanlat Prime TV 20:59 23:13 80,547 2.0 5.7 12529-04-17 Sat

A karib-tenger kalozai 2. - holtak kincsAXN 14:40 17:30 56,982 1.4 7.1 15129-04-17 Sat

A csuf igazsag Prime TV 21:00 22:57 49,046 1.2 3.7 13128-04-17 Fri

A karib-tenger kalozai 4. - ismeretlen vAXN 19:15 21:57 47,786 1.2 3.3 12930-04-17 Sun

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Cobra 11 RTL Spike 21:00 21:58 15,654 0.4 1.1 11024-04-17 Mon

Top gear RTL Spike 24:00 25:28 14,609 0.4 3.2 18725-04-17 Tue

Pumpedek RTL Spike 22:00 22:28 13,362 0.3 1.1 12424-04-17 Mon

Jeglovagok RTL Spike 19:00 19:59 12,193 0.3 1.1 17025-04-17 Tue

A galaxis orzoi RTL Spike 09:30 09:58 11,452 0.3 2.1 22230-04-17 Sun

New orleans-i fejvadaszok RTL Spike 25:30 25:59 8,822 0.2 3.1 22225-04-17 Tue

Hihetetlen de halalos RTL Spike 02:01 02:26 7,858 0.2 4.1 21826-04-17 Wed

Rohamjarorok RTL Spike 18:00 18:58 6,500 0.2 0.6 16829-04-17 Sat

Star wars: lazadok RTL Spike 12:30 12:59 5,910 0.2 1.0 19930-04-17 Sun

Kontar kivitelezok RTL Spike 03:00 03:44 4,788 0.1 3.6 22226-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 17

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.3 0.1 0.1 0.1 544 66 74 470.2 110

Music Channel 0.6 0.2 0.2 0.3 261 130 172 1780.2 133

Muzsika TV 0.4 0.5 0.4 0.2 23 36 39 160.3 31

Sláger TV 0.5 0.6 0.7 0.7 30 47 76 560.8 80

Zenebutik 0.2 0.1 0.5 0.3 15 10 62 330.2 29

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Retro disco Muzsika TV 07:30 07:57 5,886 0.4 8.5 18424-04-17 Mon

Klippek Muzsika TV 11:00 11:27 5,758 0.3 5.9 17825-04-17 Tue

Viva night sounds Viva 02:00 06:00 5,709 0.3 13.1 45428-04-17 Fri

Trevor nelsons top 20 icons of hip-hop &Viva 21:00 23:08 5,658 0.3 1.4 40226-04-17 Wed

Dallamokon at Muzsika TV 21:00 21:54 5,441 0.3 1.3 7130-04-17 Sun

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva night sounds Viva 02:00 06:00 5,709 0.3 13.1 45428-04-17 Fri

Trevor nelsons top 20 icons of hip-hop &Viva 21:00 23:08 5,658 0.3 1.4 40226-04-17 Wed

Viva beatz Viva 12:02 12:59 5,275 0.3 3.0 47830-04-17 Sun

Klip Viva 24:52 25:00 4,346 0.3 2.7 46427-04-17 Thu

Party hard Viva 25:00 25:59 4,346 0.3 3.3 50527-04-17 Thu

Online chart Viva 24:00 24:52 4,346 0.3 2.6 52227-04-17 Thu

Club crazy Viva 23:00 24:00 4,346 0.3 1.9 52227-04-17 Thu

Viva base Viva 24:00 24:51 4,248 0.3 2.5 51225-04-17 Tue

Viva chart show Viva 06:00 08:01 4,139 0.2 5.8 46624-04-17 Mon

Viva backstage Viva 21:00 23:53 4,032 0.2 1.2 38425-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 17

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 11.7 1.1 0.8 2.4 610 85 51 891.0 44

Cartoon Network 4.3 0.8 0.3 0.5 624 167 57 550.1 11

MiniMax 5.0 1.4 0.5 0.6 470 194 60 410.3 25

Disney Channel 5.2 1.2 0.6 2.2 477 164 63 1441.4 111

M2 6.7 4.0 1.9 1.3 271 239 89 391.5 51

Nick JR 4.6 2.1 1.0 0.4 409 267 102 250.4 28

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:18 21:29 60,741 6.3 21.6 58129-04-17 Sat

Alex es bandaja Disney Channel 20:04 20:26 49,385 5.1 15.6 64826-04-17 Wed

Tini nindzsa teknocok Nickelodeon 21:39 22:01 43,696 4.6 23.2 70028-04-17 Fri

Soy luna Disney Channel 19:00 19:58 40,137 4.2 13.6 57126-04-17 Wed

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:18 21:29 60,741 6.3 21.6 58129-04-17 Sat

Tini nindzsa teknocok Nickelodeon 21:39 22:01 43,696 4.6 23.2 70028-04-17 Fri

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Nicky ricky dicky es dawn Nickelodeon 20:00 20:21 37,752 3.9 12.3 61124-04-17 Mon

Bella es a bulldogok Nickelodeon 20:03 20:25 37,052 3.8 12.3 60929-04-17 Sat

A legboszibb boszik Nickelodeon 20:25 20:47 36,922 3.8 11.9 59826-04-17 Wed

Tunderi keresztszulok Nickelodeon 19:27 19:48 35,229 3.7 12.2 61225-04-17 Tue

Veszelyes henry Nickelodeon 13:48 14:10 35,120 3.6 18.0 64629-04-17 Sat

A thundermans csalad Nickelodeon 11:28 12:11 33,757 3.5 17.4 73130-04-17 Sun

Alvinnn!!! es a mokusok Nickelodeon 09:54 10:16 33,582 3.5 13.6 58229-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 17

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 4.6 2.1 1.0 1.8 409 267 102 1851.0 133

Nickelodeon 11.7 1.1 0.8 1.1 610 85 51 660.7 51

Cartoon Network 4.3 0.8 0.3 0.6 624 167 57 990.4 91

MiniMax 5.0 1.4 0.5 0.7 470 194 60 760.6 78

Disney Channel 5.2 1.2 0.6 1.3 477 164 63 1380.5 62

M2 6.7 4.0 1.9 2.4 271 239 89 1122.0 118

Kiwi TV 0.3 0.1 0.1 0.1 279 219 132 1560.1 132

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:18 21:29 60,741 6.3 21.6 58129-04-17 Sat

Alex es bandaja Disney Channel 20:04 20:26 49,385 5.1 15.6 64826-04-17 Wed

Tini nindzsa teknocok Nickelodeon 21:39 22:01 43,696 4.6 23.2 70028-04-17 Fri

Soy luna Disney Channel 19:00 19:58 40,137 4.2 13.6 57126-04-17 Wed

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:18 21:29 60,741 6.3 21.6 58129-04-17 Sat

Alex es bandaja Disney Channel 20:04 20:26 49,385 5.1 15.6 64826-04-17 Wed

Tini nindzsa teknocok Nickelodeon 21:39 22:01 43,696 4.6 23.2 70028-04-17 Fri

Soy luna Disney Channel 19:00 19:58 40,137 4.2 13.6 57126-04-17 Wed

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Jake es sohaorszag kalozai M2 18:51 19:14 39,188 4.1 14.0 44626-04-17 Wed

Szofia hercegno - egyszer volt egy herceM2 18:13 18:35 38,778 4.0 15.2 44529-04-17 Sat

Nicky ricky dicky es dawn Nickelodeon 20:00 20:21 37,752 3.9 12.3 61124-04-17 Mon

Tashi M2 18:39 18:51 37,055 3.8 13.2 45729-04-17 Sat

Bella es a bulldogok Nickelodeon 20:03 20:25 37,052 3.8 12.3 60929-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 17

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.8 2.5 1.2 1.2 470 194 76 841.2 79

Nickelodeon 10.0 1.2 0.9 0.7 576 90 56 491.7 105

Nick JR 5.9 2.9 2.6 1.6 412 257 184 1251.1 86

Cartoon Network 4.8 1.0 0.7 0.6 623 165 91 810.9 132

Disney Channel 6.2 1.6 1.2 0.7 514 172 102 701.1 95

M2 9.6 6.5 3.7 3.5 294 256 116 1232.7 90

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 11:10 11:21 43,225 4.5 24.5 67930-04-17 Sun

Soy luna Disney Channel 19:00 19:58 40,137 4.2 13.6 57126-04-17 Wed

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Jake es sohaorszag kalozai M2 18:51 19:14 39,188 4.1 14.0 44626-04-17 Wed

Szofia hercegno - egyszer volt egy herceM2 18:13 18:35 38,778 4.0 15.2 44529-04-17 Sat

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 11:10 11:21 43,225 4.5 24.5 67930-04-17 Sun

Soy luna Disney Channel 19:00 19:58 40,137 4.2 13.6 57126-04-17 Wed

A larmas csalad Nickelodeon 10:23 10:45 39,976 4.1 19.5 60129-04-17 Sat

Jake es sohaorszag kalozai M2 18:51 19:14 39,188 4.1 14.0 44626-04-17 Wed

Szofia hercegno - egyszer volt egy herceM2 18:13 18:35 38,778 4.0 15.2 44529-04-17 Sat

Tashi M2 18:39 18:51 37,055 3.8 13.2 45729-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:48 35,229 3.7 12.2 61225-04-17 Tue

Veszelyes henry Nickelodeon 13:48 14:10 35,120 3.6 18.0 64629-04-17 Sat

Aladdin M2 17:51 18:13 35,060 3.6 14.5 38429-04-17 Sat

A thundermans csalad Nickelodeon 11:28 12:11 33,757 3.5 17.4 73130-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 17

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.8 1.1 0.6 0.9 92 114 70 1150.7 79

Story4 1.1 0.5 1.6 1.3 59 25 94 790.9 48

Story5 0.5 0.2 0.7 0.8 44 17 72 780.6 47

Paramount 1.2 1.0 1.4 1.3 109 82 136 1271.4 113

Film+2 0.5 0.5 0.5 0.6 72 62 83 1010.4 54

Film Cafe 0.5 0.5 0.5 0.6 79 77 82 1010.5 71

AXN 2.3 2.6 2.0 2.4 108 111 104 1262.5 113

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A karib-tenger kalozai 3. - a vilag vegeAXN 17:35 20:54 90,813 2.3 7.7 14629-04-17 Sat

A karib-tenger kalozai 2. - holtak kincsAXN 14:40 17:30 56,982 1.4 7.1 15129-04-17 Sat

A karib-tenger kalozai 4. - ismeretlen vAXN 19:15 21:57 47,786 1.2 3.3 12930-04-17 Sun

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Ncis - tengereszeti helyszinelok AXN 13:50 14:49 35,274 0.9 4.6 10730-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 17

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.5 0.5 0.5 0.5 79 77 82 970.5 102

Film Mania 0.2 0.3 0.2 0.2 84 88 79 1020.2 104

Film+2 0.5 0.5 0.5 0.6 72 62 83 1020.6 107

RTL+ 1.3 1.1 1.4 1.3 102 77 126 1291.5 147

Paramount 1.2 1.0 1.4 1.4 109 82 136 1431.2 134

FOX 0.4 0.2 0.6 0.5 128 45 212 2100.6 226

GALAXY TV 0.4 0.3 0.4 0.6 42 30 54 840.4 61

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bananos joe RTL+ 20:59 22:53 50,952 1.3 3.5 12729-04-17 Sat

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Jo baratok RTL+ 19:05 19:31 34,526 0.9 3.1 16827-04-17 Thu

Csengetett mylord? RTL+ 21:05 22:05 34,338 0.9 2.5 9925-04-17 Tue

Vissza a jovobe 3. Paramount 18:41 20:52 26,040 0.7 2.2 12824-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 17

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.3 0.2 0.3 84 88 79 960.3 106

Film Cafe 0.5 0.5 0.5 0.5 79 77 82 780.6 101

Film+2 0.5 0.5 0.5 0.6 72 62 83 880.6 101

RTL+ 1.3 1.1 1.4 0.7 102 77 126 591.2 106

Paramount 1.2 1.0 1.4 1.1 109 82 136 961.3 127

FOX 0.4 0.2 0.6 0.2 128 45 212 530.4 132

GALAXY TV 0.4 0.3 0.4 0.4 42 30 54 480.5 63

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bananos joe RTL+ 20:59 22:53 50,952 1.3 3.5 12729-04-17 Sat

A szmokinger Paramount 21:00 22:52 36,188 0.9 2.7 11524-04-17 Mon

Jo baratok RTL+ 19:05 19:31 34,526 0.9 3.1 16827-04-17 Thu

Csengetett mylord? RTL+ 21:05 22:05 34,338 0.9 2.5 9925-04-17 Tue

Vissza a jovobe 3. Paramount 18:41 20:52 26,040 0.7 2.2 12824-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 17

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.2 1.7 0.8 1.3 95 124 66 971.4 107

Discovery Channel 1.4 2.3 0.6 1.6 111 167 54 1181.1 86

National Geographic 0.7 1.2 0.4 0.8 86 122 48 910.7 75

NAT GEO WILD 0.5 0.6 0.4 0.4 88 103 74 730.5 91

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 23:00 23:26 39,115 1.0 4.6 18725-04-17 Tue

Hogyan keszult? Discovery Channel 22:30 22:56 34,257 0.9 3.3 17625-04-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 21:56 25,448 0.6 1.8 10927-04-17 Thu

Tulelopar-baj Discovery Channel 20:00 20:56 23,426 0.6 1.6 16524-04-17 Mon

Kanadai raktarvadaszok Discovery Channel 16:30 16:56 23,037 0.6 2.7 11229-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 17

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.3 0.1 103 160 151 460.3 117

Life Network 0.7 0.8 0.7 0.6 109 132 123 860.7 102

TLC 0.7 1.0 1.0 0.3 86 141 150 320.6 76

ID Xtra 0.5 0.8 0.7 0.2 82 132 134 320.3 43

Fem3 0.4 0.6 0.6 0.1 89 151 178 280.2 49

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mondj igent a ruhara TLC 17:00 17:26 18,594 0.5 2.9 16028-04-17 Fri

Otos ikrek a csaladban TLC 21:00 21:56 17,233 0.4 1.2 9724-04-17 Mon

Elet 250 kilo felett TLC 20:59 22:56 17,213 0.4 1.3 8327-04-17 Thu

Jill es jessa: a tortenet folytatodik TLC 22:00 22:55 14,230 0.4 1.1 11029-04-17 Sat

Sotet titkok a mocsarbol ID Xtra 15:00 15:56 13,618 0.3 1.7 16030-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 17

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 1.4 2.5 2.2 0.8 94 127 132 562.3 152

M4 SPORT 1.6 2.4 2.6 0.8 66 77 95 362.6 106

Sport2 0.5 0.8 0.8 0.2 89 107 134 430.7 121

SPILERTV 0.3 0.3 0.5 0.1 105 110 179 300.3 132

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:56 15:59 140,107 7.1 34.0 11830-04-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:12 122,577 6.2 30.8 12030-04-17 Sun

Forma-1 studio M4 SPORT 13:30 13:54 74,008 3.7 22.1 14730-04-17 Sun

Forma-1 idomero edzes M4 SPORT 13:56 15:17 59,499 3.0 16.3 10129-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:43 22:35 48,879 2.5 6.9 14729-04-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 21:28 23:25 40,967 2.1 8.1 15126-04-17 Wed

Labdarugas Sport1 21:27 23:40 38,497 1.9 7.9 15026-04-17 Wed

Ferfi jegkorong merkozes - divizio-1-es Sport1 19:25 21:47 34,300 1.7 5.5 21024-04-17 Mon

Ferfi kezilabda merkozes - bajnokok ligaSport1 18:26 20:09 33,265 1.7 5.8 8130-04-17 Sun

Kezilabda Sport1 18:00 20:24 29,656 1.5 5.3 8430-04-17 Sun

Jegkorong Sport1 18:45 22:07 27,651 1.4 4.7 20824-04-17 Mon

Studio Sport1 21:52 22:06 20,504 1.0 3.3 26324-04-17 Mon

Okolvivas Sport1 22:46 25:39 18,069 0.9 4.4 18129-04-17 Sat

Harmadik felido Sport1 22:15 24:12 11,946 0.6 2.7 22524-04-17 Mon

Ufc fight night Sport1 02:00 02:12 11,768 0.6 9.8 29524-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 17

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 0.8 0.8 0.2 89 107 137 430.7 121

M4 SPORT 1.6 2.4 2.6 0.8 66 77 95 362.6 106

Sport1 1.4 2.5 2.2 0.8 94 127 133 562.3 152

SPILERTV 0.3 0.3 0.5 0.1 105 110 179 300.3 132

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 13:56 15:59 140,107 7.1 34.0 11830-04-17 Sun

Forma-1 kozvetites M4 SPORT 13:29 16:12 122,577 6.2 30.8 12030-04-17 Sun

Forma-1 studio M4 SPORT 13:30 13:54 74,008 3.7 22.1 14730-04-17 Sun

Forma-1 idomero edzes M4 SPORT 13:56 15:17 59,499 3.0 16.3 10129-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport2 20:43 22:35 48,879 2.5 6.9 14729-04-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:43 22:35 48,879 2.5 6.9 14729-04-17 Sat

Labdarugas Sport2 20:43 22:37 48,516 2.5 6.9 14729-04-17 Sat

Darts Sport2 20:06 22:56 14,489 0.7 2.4 21627-04-17 Thu

Labdarugo merkozes - nemet kupaSport2 20:44 22:42 10,642 0.5 1.8 13726-04-17 Wed

Kezilabda Sport2 24:30 25:59 8,763 0.4 3.4 39830-04-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport2 24:36 25:59 8,713 0.4 3.5 39730-04-17 Sun

Futsal Sport2 23:03 23:27 8,309 0.4 1.9 38127-04-17 Thu

Ferfi futsal merkozes - spanyol bajnoksaSport2 22:46 24:19 7,670 0.4 1.5 13929-04-17 Sat

Heti helyzet Sport2 21:20 22:12 5,700 0.3 0.9 25028-04-17 Fri

Ferfi kosarlabda merkozes - nba Sport2 21:33 24:12 5,368 0.3 0.9 34430-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 17

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.4 0.3 71 83 111 590.4 98

Chili TV 0.2 0.2 0.2 0.1 79 93 122 640.2 134

TLC 0.7 1.0 1.0 0.3 86 141 150 320.8 127

Fem3 0.4 0.6 0.6 0.1 89 151 178 280.4 137

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mondj igent a ruhara TLC 17:00 17:26 18,594 0.5 2.9 16028-04-17 Fri

Otos ikrek a csaladban TLC 21:00 21:56 17,233 0.4 1.2 9724-04-17 Mon

Elet 250 kilo felett TLC 20:59 22:56 17,213 0.4 1.3 8327-04-17 Thu

Jill es jessa: a tortenet folytatodik TLC 22:00 22:55 14,230 0.4 1.1 11029-04-17 Sat

Ikerterhesseg toloszekben TLC 20:00 20:56 13,450 0.3 0.9 11330-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 17

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.7 1.0 0.8 0.6 109 142 132 860.7 139

TLC 0.7 1.1 1.0 0.3 86 140 141 320.8 127

ID Xtra 0.5 0.2 0.8 0.2 82 33 132 320.8 144

Story5 0.5 0.4 0.7 0.2 44 33 72 170.8 85

TV Paprika 0.3 0.2 0.3 0.3 71 46 83 590.4 98

Spektrum Home 0.3 0.3 0.4 0.1 103 90 160 460.4 181

Fem3 0.4 0.4 0.6 0.1 89 85 151 280.4 137

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 14:10 15:06 21,228 0.5 2.7 7529-04-17 Sat

Mondj igent a ruhara TLC 17:00 17:26 18,594 0.5 2.9 16028-04-17 Fri

Otos ikrek a csaladban TLC 21:00 21:56 17,233 0.4 1.2 9724-04-17 Mon

Elet 250 kilo felett TLC 20:59 22:56 17,213 0.4 1.3 8327-04-17 Thu

Jill es jessa: a tortenet folytatodik TLC 22:00 22:55 14,230 0.4 1.1 11029-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 17

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.3 0.2 0.2 0.4 77 55 41 990.3 88

Spektrum 1.2 0.8 1.1 1.7 95 66 71 1240.9 93

National Geographic 0.7 0.4 1.1 1.2 86 48 105 1220.7 95

NAT GEO WILD 0.5 0.4 0.7 0.6 88 74 98 1030.5 106

DoQ 0.2 0.1 0.1 0.3 75 40 35 1100.1 60

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyaroriasok National Geographic 16:02 17:00 20,023 0.5 3.8 14328-04-17 Fri

Pedig jo otletnek tunt National Geographic 19:30 19:57 19,992 0.5 1.7 8224-04-17 Mon

Garazs varazs National Geographic 21:07 22:01 18,849 0.5 1.4 19627-04-17 Thu

Az utolso haborus hosok National Geographic 20:00 20:56 18,827 0.5 1.3 13424-04-17 Mon

Szabadok szigete National Geographic 22:03 22:58 15,729 0.4 1.4 14227-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


