
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 16

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

4.6 4.2 2.9 1.2 0.7 0.7 0.6Week 12

P
re

se
n

t

4.0 4.7 3.4 1.1 0.8 0.6 0.5Week 13

D
A

TE
G

R
O

U
P

3.5 3.5 3.2 1.1 0.8 0.4 0.4Week 14

D
A

TE
G

R
O

U
P

3.4 3.9 2.9 1.3 0.8 0.5 0.6Week 15

D
A

TE
G

R
O

U
P

3.4 4.4 3.0 1.0 0.7 0.7 0.6Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 16

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.8 0.9 0.7 1.0 12.1 4.8 7.7Week 12

P
re

se
n

t

3.0 1.1 0.7 1.3 12.4 4.8 7.5Week 13

D
A

TE
G

R
O

U
P

2.9 1.1 0.7 0.8 12.7 5.1 9.6Week 14

D
A

TE
G

R
O

U
P

3.0 1.5 0.5 0.5 13.3 3.8 9.5Week 15

D
A

TE
G

R
O

U
P

2.9 1.4 0.6 1.2 12.0 5.0 7.2Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 16

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

1.4 0.7 0.2 1.0 0.4 1.3 0.5Week 12

P
re

se
n

t

0.7 1.1 0.2 1.2 0.3 1.5 0.6Week 13

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 1.2 0.3 1.6 0.6Week 14

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 1.1 0.3 1.3 0.7Week 15

D
A

TE
G

R
O

U
P

0.7 0.8 0.2 1.0 0.4 1.9 1.0Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 16

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 12

P
re

se
n

t

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 13

D
A

TE
G

R
O

U
P

0.2 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 14

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 15

D
A

TE
G

R
O

U
P

0.4 0.5 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 16

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.4 0.2 0.1 0.1 0.1Week 12

P
re

se
n

t

0.5 0.6 0.5 0.1 0.1 0.1 0.1Week 13

D
A

TE
G

R
O

U
P

0.5 0.5 0.5 0.2 0.1 0.1 0.1Week 14

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 15

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 16

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.7 1.0Week 12

P
re

se
n

t

0.4 0.1 0.1 0.1 1.5 0.6 0.8Week 13

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.8 0.7 1.2Week 14

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 2.2 0.6 1.5Week 15

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 2.2 0.9 1.3Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 16

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.2 0.1Week 12

P
re

se
n

t

0.1 0.2 0.0 0.2 0.0 0.2 0.1Week 13

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 14

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 15

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.3 0.2Week 16

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 16

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 12
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 13
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 14
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 15
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0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 16
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P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.4 3.5 3.3 3.3 80 89 70 683.4 75

Viasat3 2.6 2.9 2.3 2.7 108 130 86 992.7 104

AXN 1.0 1.0 1.1 1.0 60 64 56 501.2 66

Story TV 1.1 1.6 0.6 0.8 62 96 29 420.9 47

Comedy Central 2.9 3.0 2.7 3.7 145 163 127 1653.1 151

RTL II 3.1 3.3 2.8 3.2 100 117 83 932.8 87

Prime TV 1.9 2.4 1.3 2.0 87 118 56 831.5 64

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apad anyad idejojjon! Cool 17:55 20:17 86,540 2.2 6.5 8517-04-17 Mon

Dr. csont Cool 21:00 21:54 83,167 2.1 4.8 10723-04-17 Sun

A karate kolyok Cool 18:15 20:52 83,051 2.1 5.9 11823-04-17 Sun

Studio RTL II 20:53 21:00 78,547 2.0 5.2 12920-04-17 Thu

Hagyjal fozni! RTL II 20:30 21:24 76,783 2.0 4.9 13519-04-17 Wed

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apad anyad idejojjon! Cool 17:55 20:17 86,540 2.2 6.5 8517-04-17 Mon

Dr. csont Cool 21:00 21:54 83,167 2.1 4.8 10723-04-17 Sun

A karate kolyok Cool 18:15 20:52 83,051 2.1 5.9 11823-04-17 Sun

A maszk Cool 20:40 22:33 60,007 1.5 4.1 13222-04-17 Sat

Rosewood Cool 19:10 20:01 52,699 1.3 3.8 8119-04-17 Wed

Gyilkos elmek Cool 22:00 22:53 50,674 1.3 3.8 8719-04-17 Wed

Csi Cool 23:00 23:54 50,672 1.3 5.9 12019-04-17 Wed

Tammy Cool 21:00 22:52 45,067 1.1 3.4 7221-04-17 Fri

Alvin es a mokusok 3. Cool 14:35 16:07 45,035 1.1 5.4 11523-04-17 Sun

Idorol idore Cool 23:00 23:54 42,603 1.1 4.8 9223-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.4 4.2 4.7 4.6 115 119 111 1054.3 107

Viasat3 2.6 2.9 2.3 2.7 108 130 86 992.7 104

MOZI+ 3.5 3.2 3.9 3.6 108 106 111 983.2 94

Film Café 0.8 0.8 0.7 0.8 104 125 84 960.8 109

Video 5.3 3.4 7.6 6.4 136 95 176 1426.4 155

Paramount 1.4 1.5 1.2 1.4 114 139 89 1051.5 117

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az oriasolo F+ 20:50 22:53 129,501 3.3 8.4 14117-04-17 Mon

A hobbit - az ot sereg csataja F+ 20:30 23:07 101,548 2.6 7.2 14022-04-17 Sat

X-men - az eljovendo mult napjai MOZI+ 21:00 23:36 87,658 2.2 6.6 17120-04-17 Thu

Olve vagy halva F+ 21:00 22:52 86,119 2.2 5.9 8920-04-17 Thu

Bergyilkosek F+ 19:00 20:44 84,419 2.1 5.6 11217-04-17 Mon

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az oriasolo F+ 20:50 22:53 129,501 3.3 8.4 14117-04-17 Mon

A hobbit - az ot sereg csataja F+ 20:30 23:07 101,548 2.6 7.2 14022-04-17 Sat

Olve vagy halva F+ 21:00 22:52 86,119 2.2 5.9 8920-04-17 Thu

Bergyilkosek F+ 19:00 20:44 84,419 2.1 5.6 11217-04-17 Mon

Tuzgyuru F+ 16:35 18:55 75,621 1.9 7.1 16317-04-17 Mon

Oceans twelve - eggyel no a tet F+ 21:00 23:21 75,207 1.9 5.5 15619-04-17 Wed

Apad anyad idejojjon! F+ 13:50 16:09 60,360 1.5 11.5 11919-04-17 Wed

Boszorkanyvadaszat F+ 19:00 20:51 59,756 1.5 4.4 10118-04-17 Tue

Halhatatlanok F+ 23:00 24:58 59,506 1.5 9.1 14817-04-17 Mon

Hipervandor F+ 14:50 16:27 54,204 1.4 5.9 13917-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.1 3.3 2.8 3.2 100 117 83 932.9 120

Super TV2 3.4 4.0 2.7 3.5 87 110 64 793.7 119

AXN 1.0 1.0 1.1 1.0 60 64 56 500.9 65

Story4 1.1 1.6 0.6 0.8 62 96 29 421.1 78

Prime TV 1.9 2.4 1.3 2.0 87 118 56 831.8 107

Duna TV 1.8 2.0 1.7 1.6 27 31 22 201.9 35

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nagyfiuk 2. Super TV2 21:00 22:54 123,947 3.2 8.2 11717-04-17 Mon

Dirty dancing Super TV2 21:00 22:53 82,427 2.1 5.4 11018-04-17 Tue

Joban rosszban Super TV2 20:17 20:58 78,723 2.0 5.1 8819-04-17 Wed

Studio RTL II 20:53 21:00 78,547 2.0 5.2 12920-04-17 Thu

Hagyjal fozni! RTL II 20:30 21:24 76,783 2.0 4.9 13519-04-17 Wed

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Studio RTL II 20:53 21:00 78,547 2.0 5.2 12920-04-17 Thu

Hagyjal fozni! RTL II 20:30 21:24 76,783 2.0 4.9 13519-04-17 Wed

Showder klub RTL II 22:00 22:53 75,316 1.9 5.2 14418-04-17 Tue

Labdarugo merkozes - europa ligaRTL II 21:00 23:33 68,192 1.7 5.1 10420-04-17 Thu

Labdarugas RTL II 20:52 23:47 68,071 1.7 5.2 10620-04-17 Thu

Hirado RTL II 21:30 21:54 55,194 1.4 3.5 15618-04-17 Tue

Ejszaka a parton RTL II 21:50 23:37 49,283 1.3 3.8 10823-04-17 Sun

A hivas RTL II 20:00 21:44 48,699 1.2 3.3 9422-04-17 Sat

A gyanu arnyekaban RTL II 18:55 19:53 46,300 1.2 3.5 10920-04-17 Thu

A vasalarcos RTL II 17:49 20:22 43,102 1.1 3.2 11317-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.0 1.0 1.0 1.1 90 98 83 851.2 133

Sorozat + 0.7 0.8 0.7 0.7 66 75 57 540.6 72

Story5 0.5 0.6 0.3 0.4 46 68 25 370.6 70

Viasat6 0.7 0.7 0.8 0.8 123 122 124 1130.6 115

Humor+ 0.4 0.3 0.5 0.6 123 108 137 1470.4 135

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

6

2
0

1
6

w
1

8

2
0

1
6

w
2

0

2
0

1
6

w
2

2

2
0

1
6

w
2

4

2
0

1
6

w
2

6

2
0

1
6

w
2

8

2
0

1
6

w
3

0

2
0

1
6

w
3

2

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

2
0

1
7

w
1

6

S
H

R
%

1.6

1.5

1.4

1.3

1.2

1.1

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 19:35 20:01 33,706 0.9 2.4 20119-04-17 Wed

Csengetett mylord? RTL+ 21:04 22:06 31,711 0.8 2.0 13020-04-17 Thu

Gyozike RTL+ 16:04 16:52 30,730 0.8 4.7 11820-04-17 Thu

Csi Sorozat + 24:40 25:31 29,513 0.8 7.5 13618-04-17 Tue

A cleveland show Humor+ 22:00 22:30 26,474 0.7 2.0 16921-04-17 Fri

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 19:35 20:01 33,706 0.9 2.4 20119-04-17 Wed

Csengetett mylord? RTL+ 21:04 22:06 31,711 0.8 2.0 13020-04-17 Thu

Gyozike RTL+ 16:04 16:52 30,730 0.8 4.7 11820-04-17 Thu

Benny hill-show RTL+ 22:50 23:24 26,324 0.7 2.5 16320-04-17 Thu

Hallo hallo RTL+ 22:10 22:42 24,544 0.6 1.8 11820-04-17 Thu

Fekete vipera RTL+ 23:30 24:07 21,959 0.6 2.9 17820-04-17 Thu

Monika RTL+ 16:59 17:51 21,577 0.5 2.5 8619-04-17 Wed

Szuperhekusok RTL+ 21:00 22:53 21,479 0.5 1.5 5922-04-17 Sat

Gyilkos tanc RTL+ 22:59 24:40 21,129 0.5 2.4 10222-04-17 Sat

Krokodil dundee los angelesben RTL+ 19:10 20:52 20,036 0.5 1.5 5022-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.7 0.8 0.7 0.8 66 75 57 701.0 104

Fem3 0.3 0.4 0.2 0.2 71 104 39 540.4 135

RTL+ 1.0 1.0 1.0 1.0 90 98 83 881.0 113

AMC 0.7 0.7 0.7 0.6 83 92 75 640.8 111

Story5 0.5 0.6 0.3 0.6 46 68 25 511.0 117

Izaura TV 0.6 0.8 0.3 1.5 42 65 19 1010.9 82

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jo baratok RTL+ 19:35 20:01 33,706 0.9 2.4 20119-04-17 Wed

Csengetett mylord? RTL+ 21:04 22:06 31,711 0.8 2.0 13020-04-17 Thu

Gyozike RTL+ 16:04 16:52 30,730 0.8 4.7 11820-04-17 Thu

Csi Sorozat + 24:40 25:31 29,513 0.8 7.5 13618-04-17 Tue

Benny hill-show RTL+ 22:50 23:24 26,324 0.7 2.5 16320-04-17 Thu

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csi Sorozat + 24:40 25:31 29,513 0.8 7.5 13618-04-17 Tue

Columbo Sorozat + 21:53 23:38 24,149 0.6 1.9 10318-04-17 Tue

A rejtely Sorozat + 24:00 24:54 19,552 0.5 3.7 13123-04-17 Sun

Dr. csont Sorozat + 23:00 23:54 18,824 0.5 2.1 10923-04-17 Sun

Szulejman Sorozat + 18:52 19:51 17,715 0.5 1.4 6020-04-17 Thu

Cobra 11 Sorozat + 25:00 25:55 14,634 0.4 4.3 17723-04-17 Sun

A szupercsapat Sorozat + 02:30 03:26 13,423 0.3 7.4 13819-04-17 Wed

Gyilkos elmek Sorozat + 21:59 22:54 12,780 0.3 0.9 9223-04-17 Sun

Narancsvidek Sorozat + 04:45 05:39 6,877 0.2 6.8 13922-04-17 Sat

Televizios vasarlas Sorozat + 06:35 06:50 5,799 0.1 2.4 12522-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 16

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.7 0.9 0.5 0.7 80 105 54 670.8 111

Film Mánia 0.2 0.2 0.2 0.1 52 53 51 350.2 73

Film Café 0.8 0.8 0.7 0.8 104 125 84 960.8 130

Paramount 1.4 1.5 1.2 1.4 114 139 89 1051.5 156

FOX 0.5 0.7 0.3 0.7 139 194 85 1590.6 203

GALAXY TV 0.3 0.4 0.2 0.1 45 63 27 140.5 78

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Micimacko es a zelefant Paramount 15:25 16:39 26,025 0.7 3.3 13022-04-17 Sat

Lara croft - tomb raider Paramount 19:00 20:53 25,643 0.7 1.8 11220-04-17 Thu

Kulonvelemeny Paramount 21:00 23:43 22,523 0.6 1.7 13822-04-17 Sat

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A kod Film+2 21:10 23:05 22,428 0.6 1.4 12823-04-17 Sun

Vihar seattle-ben Film+2 19:15 20:52 20,614 0.5 1.3 9217-04-17 Mon

Halalos ellenfel Film+2 21:15 23:04 19,426 0.5 1.5 6221-04-17 Fri

En es a hercegem 3.: kiralyi mezeshetekFilm+2 13:40 15:19 18,509 0.5 2.3 9923-04-17 Sun

Gyilkos folyo Film+2 21:00 22:44 17,587 0.4 1.1 7717-04-17 Mon

Hippolyt Film+2 11:45 13:34 15,766 0.4 2.2 16123-04-17 Sun

Kikepzotabor Film+2 21:10 23:03 15,545 0.4 1.1 14820-04-17 Thu

Gyilkos megszallottsag Film+2 17:25 19:04 13,722 0.3 1.3 12820-04-17 Thu

Az almodo Film+2 19:10 21:04 12,133 0.3 0.9 7320-04-17 Thu

Borotvaelen Film+2 13:15 15:08 11,449 0.3 1.6 11022-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 16

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.7 0.7 0.8 0.6 43 55 66 351.2 104

Sláger TV 0.8 0.9 1.0 0.5 71 93 108 450.9 110

M3 1.3 1.7 1.7 1.4 71 102 107 701.6 113

Zenebutik 0.5 0.5 0.5 0.6 61 73 73 710.7 114

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:46 20:18 88,463 2.3 6.0 9019-04-17 Wed

Indul a bakterhaz M3 21:16 22:22 68,443 1.7 4.3 9418-04-17 Tue

Veszhelyzet M3 20:27 21:10 37,473 1.0 2.4 11018-04-17 Tue

Salamon kiraly kincse M3 20:31 22:07 36,208 0.9 2.2 9717-04-17 Mon

Derrick M3 18:11 19:08 22,806 0.6 2.0 9420-04-17 Thu

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Fure lepni ihos! Muzsika TV 11:30 11:57 22,484 0.6 4.3 10122-04-17 Sat

Felvideki mulatos show Muzsika TV 12:00 12:27 21,968 0.6 3.9 10922-04-17 Sat

Nagyfroccs Muzsika TV 12:30 13:25 17,617 0.4 2.7 8422-04-17 Sat

Klippek Muzsika TV 16:30 16:55 17,527 0.4 2.5 13420-04-17 Thu

Hungarian pop top klip mix Muzsika TV 16:00 16:53 17,127 0.4 2.1 11822-04-17 Sat

Dallamokon at Muzsika TV 21:00 21:55 16,855 0.4 1.0 6223-04-17 Sun

Retro disco Muzsika TV 12:00 12:25 16,485 0.4 2.5 7423-04-17 Sun

Kivansagkosar Muzsika TV 13:30 14:24 15,184 0.4 1.9 5723-04-17 Sun

Zenes randevu Muzsika TV 13:30 14:26 13,975 0.4 2.0 9922-04-17 Sat

Hazibuli attilaval Muzsika TV 12:30 13:24 13,589 0.3 1.9 5223-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 16

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.9 5.2 5.0 3.6 145 175 184 1443.8 186

Cool 3.4 4.3 3.5 3.4 80 67 60 643.2 73

Viasat3 2.6 1.7 2.4 2.1 108 46 72 703.2 127

Story4 1.1 1.1 1.0 0.5 62 41 42 221.1 62

AXN 1.0 0.6 1.0 1.1 60 24 43 530.9 48

Super TV2 3.4 4.0 3.3 2.9 87 69 61 604.0 98

RTL II 3.1 3.7 3.7 3.1 100 82 88 803.4 106

Humor+ 0.4 1.3 1.1 0.8 123 248 231 1830.4 110

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nagyfiuk 2. Super TV2 21:00 22:54 123,947 3.2 8.2 11717-04-17 Mon

Apad anyad idejojjon! Cool 17:55 20:17 86,540 2.2 6.5 8517-04-17 Mon

Dr. csont Cool 21:00 21:54 83,167 2.1 4.8 10723-04-17 Sun

A karate kolyok Cool 18:15 20:52 83,051 2.1 5.9 11823-04-17 Sun

Dirty dancing Super TV2 21:00 22:53 82,427 2.1 5.4 11018-04-17 Tue

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:00 20:28 62,187 1.6 4.3 15320-04-17 Thu

Bodocs tibor - az elet ertelme es kertesComedy Central 21:00 22:06 60,845 1.5 4.4 11621-04-17 Fri

Family guy Comedy Central 23:00 23:28 52,851 1.3 4.9 17718-04-17 Tue

A comedy central bemutatja Comedy Central 22:06 22:28 47,353 1.2 3.5 12321-04-17 Fri

South park Comedy Central 23:30 24:00 43,574 1.1 5.0 19021-04-17 Fri

A goldberg csalad Comedy Central 19:00 19:29 37,673 1.0 2.9 18923-04-17 Sun

Amerika huangjai Comedy Central 21:30 21:59 34,122 0.9 2.1 16917-04-17 Mon

Modern csalad Comedy Central 20:57 21:29 30,821 0.8 1.8 17317-04-17 Mon

Szivem csucskei Comedy Central 16:00 16:28 30,460 0.8 4.8 14719-04-17 Wed

Anyam borogass Comedy Central 13:00 13:29 29,318 0.7 3.9 14923-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 16

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.4 1.6 1.5 1.2 114 124 139 891.5 117

Film+2 0.7 1.0 0.9 0.5 80 103 105 540.7 75

AMC 0.7 0.6 0.7 0.7 83 64 92 750.7 78

Film Cafe 0.8 1.0 0.8 0.7 104 130 125 840.8 109

Film Mania 0.2 0.1 0.2 0.2 52 33 53 510.2 41

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Micimacko es a zelefant Paramount 15:25 16:39 26,025 0.7 3.3 13022-04-17 Sat

Lara croft - tomb raider Paramount 19:00 20:53 25,643 0.7 1.8 11220-04-17 Thu

Kulonvelemeny Paramount 21:00 23:43 22,523 0.6 1.7 13822-04-17 Sat

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Micimacko es a zelefant Paramount 15:25 16:39 26,025 0.7 3.3 13022-04-17 Sat

Lara croft - tomb raider Paramount 19:00 20:53 25,643 0.7 1.8 11220-04-17 Thu

Kulonvelemeny Paramount 21:00 23:43 22,523 0.6 1.7 13822-04-17 Sat

Robin hood a tolvajok fejedelme Paramount 21:01 23:47 22,232 0.6 1.8 11021-04-17 Fri

Bortoncsapda Paramount 19:00 20:51 20,149 0.5 1.5 7822-04-17 Sat

Csingiling es az elveszett kincs Paramount 13:46 15:10 20,044 0.5 2.8 8922-04-17 Sat

Spinedzserek Paramount 12:55 14:50 19,795 0.5 2.6 13917-04-17 Mon

Lara croft - tomb raider 2. Paramount 23:00 25:16 18,815 0.5 3.1 16517-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 16

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.6 0.8 1.0 0.7 100 101 140 1230.4 76

Viasat6 0.7 1.2 0.9 0.8 123 149 115 1240.7 122

AXN 1.0 1.0 1.1 1.1 60 43 53 561.0 64

Prime TV 1.9 2.1 1.4 1.3 87 70 53 562.4 118

FOX 0.5 0.7 0.3 0.3 139 137 67 850.7 194

Discovery Channel 1.2 0.9 1.7 1.8 86 47 99 1200.7 52

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gorogbe fogadva Prime TV 18:59 20:51 58,626 1.5 3.8 12117-04-17 Mon

Ncis: los angeles Prime TV 20:00 20:53 46,768 1.2 3.7 7721-04-17 Fri

A hazinyuszi Prime TV 21:00 22:56 44,289 1.1 3.3 13221-04-17 Fri

Aranylaz alaszkaban Discovery Channel 21:00 21:55 42,059 1.1 2.7 13420-04-17 Thu

Garfield 2. Prime TV 21:00 22:36 39,502 1.0 2.7 11522-04-17 Sat

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Pumpedek RTL Spike 22:30 22:59 24,253 0.6 1.9 13617-04-17 Mon

Cobra 11 RTL Spike 21:00 21:59 22,199 0.6 1.4 15518-04-17 Tue

Hihetetlen de halalos RTL Spike 23:00 23:28 14,653 0.4 1.5 12517-04-17 Mon

Playback parbaj RTL Spike 22:00 22:33 13,828 0.4 1.0 16619-04-17 Wed

Top gear RTL Spike 24:00 25:03 12,382 0.3 2.5 13718-04-17 Tue

Pokember elkepeszto kalandjai RTL Spike 15:00 15:28 8,454 0.2 0.9 16617-04-17 Mon

Rohamjarorok RTL Spike 17:00 17:52 7,873 0.2 0.9 13520-04-17 Thu

Sotet arvak RTL Spike 22:00 22:58 7,332 0.2 0.6 8721-04-17 Fri

Frankenkaja RTL Spike 03:30 03:55 7,276 0.2 4.9 22221-04-17 Fri

Batman RTL Spike 04:30 04:54 7,160 0.2 6.7 22221-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 16

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.1 0.1 0.2 0.2 487 33 54 490.2 59

Music Channel 0.4 0.1 0.1 0.1 322 103 139 1060.1 96

Muzsika TV 0.4 0.5 0.7 0.5 16 23 43 260.4 22

Sláger TV 0.4 0.6 0.8 0.6 23 42 71 410.8 72

Zenebutik 0.2 0.2 0.5 0.5 14 20 61 500.2 24

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva flashback Viva 10:19 10:46 8,837 0.5 4.0 50818-04-17 Tue

Klip Viva 10:46 11:01 8,837 0.5 4.0 52218-04-17 Tue

Hazibuli attilaval Muzsika TV 20:00 21:53 8,636 0.5 2.2 9521-04-17 Fri

Klippek Muzsika TV 18:00 18:55 8,595 0.5 3.7 20221-04-17 Fri

Az enek iskolaja best of Zenebutik 18:50 19:49 8,338 0.5 2.2 27118-04-17 Tue

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva flashback Viva 10:19 10:46 8,837 0.5 4.0 50818-04-17 Tue

Klip Viva 10:46 11:01 8,837 0.5 4.0 52218-04-17 Tue

Ranglista - magyar Viva 24:00 25:01 7,754 0.5 3.7 52217-04-17 Mon

Dance chart Viva 24:00 24:50 7,641 0.5 3.6 28819-04-17 Wed

Club crazy Viva 23:00 23:59 7,641 0.5 2.5 30319-04-17 Wed

Online chart Viva 24:00 24:52 7,605 0.5 3.9 46220-04-17 Thu

Party hard Viva 25:00 25:49 7,605 0.5 5.3 52220-04-17 Thu

Hack viva Viva 09:51 10:19 7,493 0.4 3.5 50418-04-17 Tue

Viva hot & fresh Viva 18:30 18:56 7,195 0.4 2.2 52218-04-17 Tue

Spongya bob Viva 11:01 11:31 6,910 0.4 3.2 52218-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 16

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.1 1.1 0.8 2.7 636 72 42 981.0 40

Cartoon Network 4.4 0.6 0.3 0.9 638 109 42 940.1 9

MiniMax 5.0 1.8 0.6 0.5 494 230 59 370.7 50

Disney Channel 4.7 0.9 0.7 2.3 497 121 73 1691.5 122

M2 6.6 4.5 2.2 0.8 277 247 97 222.3 72

Nick JR 5.0 2.9 1.3 0.4 405 303 107 220.4 27

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:12 21:24 68,240 7.1 20.3 70521-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Tini nindzsa teknocok Nickelodeon 21:22 21:44 50,406 5.2 18.7 66623-04-17 Sun

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:12 21:24 68,240 7.1 20.3 70521-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Tini nindzsa teknocok Nickelodeon 21:22 21:44 50,406 5.2 18.7 66623-04-17 Sun

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

A larmas csalad Nickelodeon 18:58 19:20 45,087 4.7 13.7 67820-04-17 Thu

Veszelyes henry Nickelodeon 19:07 19:30 44,478 4.6 16.4 65523-04-17 Sun

Alvinnn!!! es a mokusok Nickelodeon 18:07 18:30 43,587 4.5 15.6 76320-04-17 Thu

Tunderi keresztszulok Nickelodeon 19:27 19:50 40,454 4.2 11.4 73918-04-17 Tue

Sanjay es craig Nickelodeon 09:27 09:49 39,210 4.1 15.4 73222-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 16

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 5.0 2.9 1.3 2.4 405 303 107 1931.6 165

Nickelodeon 12.1 1.1 0.8 1.1 636 72 42 560.6 43

Cartoon Network 4.4 0.6 0.3 0.5 638 109 42 690.3 61

MiniMax 5.0 1.8 0.6 1.1 494 230 59 1120.7 95

Disney Channel 4.7 0.9 0.7 1.5 497 121 73 1640.6 84

M2 6.6 4.5 2.2 3.5 277 247 97 1472.5 136

Kiwi TV 0.6 0.3 0.2 0.3 301 198 102 1290.2 135

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:12 21:24 68,240 7.1 20.3 70521-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Tini nindzsa teknocok Nickelodeon 21:22 21:44 50,406 5.2 18.7 66623-04-17 Sun

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:12 21:24 68,240 7.1 20.3 70521-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Tini nindzsa teknocok Nickelodeon 21:22 21:44 50,406 5.2 18.7 66623-04-17 Sun

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

A larmas csalad Nickelodeon 18:58 19:20 45,087 4.7 13.7 67820-04-17 Thu

Veszelyes henry Nickelodeon 19:07 19:30 44,478 4.6 16.4 65523-04-17 Sun

Alvinnn!!! es a mokusok M2 09:18 09:29 44,179 4.6 18.5 39818-04-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:50 40,454 4.2 11.4 73918-04-17 Tue

Sanjay es craig Nickelodeon 09:27 09:49 39,210 4.1 15.4 73222-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 16

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.2 3.0 1.9 1.4 494 230 112 930.7 46

Nickelodeon 11.0 1.2 1.0 0.8 616 76 50 432.1 112

Nick JR 6.0 4.0 3.2 2.1 397 295 184 1351.5 96

Cartoon Network 5.0 0.6 0.5 0.3 645 86 58 441.0 121

Disney Channel 5.3 1.1 1.4 0.9 528 126 124 831.0 99

M2 8.9 6.6 5.1 4.0 305 255 151 1312.3 75

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:48 18:00 54,894 5.7 20.0 75620-04-17 Thu

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

A larmas csalad Nickelodeon 18:58 19:20 45,087 4.7 13.7 67820-04-17 Thu

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 17:48 18:00 54,894 5.7 20.0 75620-04-17 Thu

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 50,463 5.3 14.3 64818-04-17 Tue

Game shakers Nickelodeon 17:19 17:41 47,848 5.0 19.6 75220-04-17 Thu

A thundermans csalad Nickelodeon 12:13 12:35 46,816 4.9 19.7 69718-04-17 Tue

A larmas csalad Nickelodeon 18:58 19:20 45,087 4.7 13.7 67820-04-17 Thu

Veszelyes henry Nickelodeon 19:07 19:30 44,478 4.6 16.4 65523-04-17 Sun

Alvinnn!!! es a mokusok M2 09:18 09:29 44,179 4.6 18.5 39818-04-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:50 40,454 4.2 11.4 73918-04-17 Tue

Sanjay es craig Nickelodeon 09:27 09:49 39,210 4.1 15.4 73222-04-17 Sat

Rejtelyek varoskaja Disney Channel 09:02 09:23 38,220 4.0 17.7 64423-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 16

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.7 0.7 0.7 0.9 83 75 92 1140.7 78

Story4 1.1 0.6 1.6 1.2 62 29 96 770.9 47

Story5 0.5 0.3 0.6 0.7 46 25 68 750.5 47

Paramount 1.4 1.2 1.5 1.4 114 89 139 1281.5 117

Film+2 0.7 0.5 0.9 0.8 80 54 105 1010.7 75

Film Cafe 0.8 0.7 0.8 0.7 104 84 125 1150.8 109

AXN 1.0 1.1 1.0 1.5 60 56 64 1031.2 66

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

A karib-tenger kalozai AXN 11:25 14:08 36,983 0.9 5.2 11023-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Szuletett felesegek Story4 13:30 14:24 29,019 0.7 7.2 19921-04-17 Fri

Intelligence - a jovo ugynoke AXN 23:55 24:50 26,656 0.7 3.9 10222-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 16

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 0.8 0.8 104 84 125 1260.8 130

Film Mania 0.2 0.2 0.2 0.3 52 51 53 860.2 73

Film+2 0.7 0.5 0.9 0.9 80 54 105 1220.8 111

RTL+ 1.0 1.0 1.0 1.0 90 83 98 1131.2 133

Paramount 1.4 1.2 1.5 1.4 114 89 139 1421.5 156

FOX 0.5 0.3 0.7 0.6 139 85 194 1830.6 203

GALAXY TV 0.3 0.2 0.4 0.6 45 27 63 960.5 78

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Jo baratok RTL+ 19:35 20:01 33,706 0.9 2.4 20119-04-17 Wed

Csengetett mylord? RTL+ 21:04 22:06 31,711 0.8 2.0 13020-04-17 Thu

Gyozike RTL+ 16:04 16:52 30,730 0.8 4.7 11820-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 16

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 52 51 53 700.3 80

Film Cafe 0.8 0.7 0.8 0.6 104 84 125 860.7 115

Film+2 0.7 0.5 0.9 0.8 80 54 105 930.8 101

RTL+ 1.0 1.0 1.0 0.7 90 83 98 641.0 105

Paramount 1.4 1.2 1.5 1.1 114 89 139 931.4 128

FOX 0.5 0.3 0.7 0.2 139 85 194 590.4 129

GALAXY TV 0.3 0.2 0.4 0.4 45 27 63 540.4 66

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jurassic park 3. Paramount 15:45 17:31 40,570 1.0 4.3 15923-04-17 Sun

Vissza a jovobe 2. Paramount 18:50 20:52 34,710 0.9 2.3 18617-04-17 Mon

Jo baratok RTL+ 19:35 20:01 33,706 0.9 2.4 20119-04-17 Wed

Csengetett mylord? RTL+ 21:04 22:06 31,711 0.8 2.0 13020-04-17 Thu

Gyozike RTL+ 16:04 16:52 30,730 0.8 4.7 11820-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 16

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.0 1.5 0.5 1.0 95 131 58 971.2 113

Discovery Channel 1.2 1.8 0.7 1.2 86 120 52 821.1 80

National Geographic 1.0 1.4 0.6 1.1 92 120 63 971.0 88

NAT GEO WILD 0.4 0.6 0.3 0.4 80 92 68 670.5 82

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aranylaz alaszkaban Discovery Channel 21:00 21:55 42,059 1.1 2.7 13420-04-17 Thu

Hogyan keszult? Discovery Channel 19:00 19:26 26,221 0.7 2.1 10920-04-17 Thu

Pedig jo otletnek tunt National Geographic 15:00 15:27 25,482 0.6 3.1 14823-04-17 Sun

Autokereskedok Discovery Channel 17:00 17:56 20,489 0.5 2.3 9719-04-17 Wed

Isten nyomaban morgan freemannelNational Geographic 20:04 21:03 20,229 0.5 1.2 9217-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 16

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.4 0.4 0.3 131 159 158 1040.4 145

Life Network 0.5 0.6 0.6 0.4 87 109 111 650.4 56

TLC 0.7 0.9 0.9 0.4 89 132 140 460.6 74

ID Xtra 0.6 0.9 0.8 0.3 97 151 152 430.5 69

Fem3 0.3 0.4 0.4 0.2 71 104 135 390.2 42

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Segitseg ver a baratom! TLC 21:00 21:56 21,113 0.5 1.2 11323-04-17 Sun

Hihetetlen szulesek TLC 19:00 19:56 20,353 0.5 1.5 18723-04-17 Sun

Elet 250 kilo felett TLC 14:00 14:56 20,104 0.5 4.8 13221-04-17 Fri

Nyomoz a people magazin ID Xtra 22:00 22:56 18,521 0.5 1.4 15917-04-17 Mon

Percenkent egy baba TLC 20:00 20:56 16,945 0.4 1.0 12123-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 16

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 1.3 2.0 1.9 0.8 92 118 125 601.9 145

M4 SPORT 2.2 3.1 3.3 1.3 80 90 109 513.2 120

Sport2 0.7 1.1 1.0 0.4 85 107 113 571.0 120

SPILERTV 0.2 0.2 0.3 0.1 102 89 159 450.2 145

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:39 23:15 179,520 9.1 26.1 13918-04-17 Tue

Labdarugas M4 SPORT 20:10 23:32 153,784 7.8 23.1 14018-04-17 Tue

Studio M4 SPORT 21:37 21:45 135,612 6.9 18.3 13918-04-17 Tue

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:40 116,807 5.9 14.1 16423-04-17 Sun

Labdarugo merkozes - otp bank ligaM4 SPORT 20:29 22:21 56,464 2.9 7.6 12422-04-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:40 116,807 5.9 14.1 16423-04-17 Sun

Labdarugas Sport1 20:30 23:11 100,074 5.1 12.7 16323-04-17 Sun

Studio Sport1 22:45 23:11 50,172 2.5 8.4 15023-04-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport1 17:21 19:08 26,309 1.3 5.5 8222-04-17 Sat

Kezilabda Sport1 17:00 19:25 22,367 1.1 4.6 8022-04-17 Sat

Ferfi jegkorong merkozes - divizio-1-es Sport1 12:25 15:02 19,593 1.0 6.3 16922-04-17 Sat

Darts Sport1 20:05 23:05 19,437 1.0 2.9 26020-04-17 Thu

Jegkorong Sport1 11:44 15:02 16,815 0.9 5.7 17222-04-17 Sat

Labdarugo merkozes - bajnokok ligajaSport1 20:45 22:40 12,319 0.6 1.7 11219-04-17 Wed

Ufc fight night Sport1 23:17 25:59 12,300 0.6 4.5 18923-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 16

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.7 1.1 1.0 0.4 85 107 113 571.0 120

M4 SPORT 2.2 3.1 3.3 1.3 80 90 109 513.2 120

Sport1 1.3 2.0 1.9 0.8 92 118 125 601.9 145

SPILERTV 0.2 0.2 0.3 0.1 102 89 159 450.2 145

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:39 23:15 179,520 9.1 26.1 13918-04-17 Tue

Labdarugas M4 SPORT 20:10 23:32 153,784 7.8 23.1 14018-04-17 Tue

Studio M4 SPORT 21:37 21:45 135,612 6.9 18.3 13918-04-17 Tue

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:40 116,807 5.9 14.1 16423-04-17 Sun

Labdarugo merkozes - otp bank ligaM4 SPORT 20:29 22:21 56,464 2.9 7.6 12422-04-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 20:41 22:40 62,510 3.2 7.6 14723-04-17 Sun

Labdarugas Sport2 20:30 23:11 56,641 2.9 7.2 14623-04-17 Sun

Studio Sport2 22:45 23:11 38,662 2.0 6.5 13123-04-17 Sun

Labdarugo merkozes - f.a. kupa Sport2 18:14 20:13 30,807 1.6 5.3 22322-04-17 Sat

Kosarlabda Sport2 23:15 25:49 8,566 0.4 3.0 18523-04-17 Sun

Ferfi kosarlabda merkozes - nba Sport2 23:16 25:49 8,531 0.4 3.0 18523-04-17 Sun

Heti helyzet Sport2 08:57 09:50 7,899 0.4 4.1 36922-04-17 Sat

Sportverda Sport2 20:21 21:01 7,842 0.4 1.0 15022-04-17 Sat

Darts Sport2 18:34 21:10 6,700 0.3 1.5 24221-04-17 Fri

Labdarugo merkozes - bajnokok ligajaSport2 09:01 10:56 5,910 0.3 3.9 33618-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 16

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.4 0.5 0.4 78 91 116 660.5 123

Chili TV 0.2 0.1 0.2 0.2 88 73 114 1020.2 114

TLC 0.7 0.9 0.9 0.4 89 132 140 460.8 125

Fem3 0.3 0.4 0.4 0.2 71 104 135 390.4 112

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Segitseg ver a baratom! TLC 21:00 21:56 21,113 0.5 1.2 11323-04-17 Sun

Hihetetlen szulesek TLC 19:00 19:56 20,353 0.5 1.5 18723-04-17 Sun

Elet 250 kilo felett TLC 14:00 14:56 20,104 0.5 4.8 13221-04-17 Fri

Percenkent egy baba TLC 20:00 20:56 16,945 0.4 1.0 12123-04-17 Sun

Szules a racs mogott TLC 22:00 22:56 16,889 0.4 1.2 10923-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 16

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.6 0.6 0.4 87 88 109 650.5 98

TLC 0.7 1.1 0.9 0.4 89 132 132 460.8 125

ID Xtra 0.6 0.6 0.9 0.3 97 87 151 430.8 161

Story5 0.5 0.6 0.6 0.3 46 51 68 250.6 70

TV Paprika 0.4 0.4 0.4 0.4 78 70 91 660.5 123

Spektrum Home 0.4 0.4 0.4 0.3 131 126 159 1040.4 192

Fem3 0.3 0.2 0.4 0.2 71 54 104 390.4 112

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Segitseg ver a baratom! TLC 21:00 21:56 21,113 0.5 1.2 11323-04-17 Sun

Hihetetlen szulesek TLC 19:00 19:56 20,353 0.5 1.5 18723-04-17 Sun

Elet 250 kilo felett TLC 14:00 14:56 20,104 0.5 4.8 13221-04-17 Fri

Nyomoz a people magazin ID Xtra 22:00 22:56 18,521 0.5 1.4 15917-04-17 Mon

Percenkent egy baba TLC 20:00 20:56 16,945 0.4 1.0 12123-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 16

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.1 0.1 0.0 0.2 42 35 9 480.1 49

Spektrum 1.0 0.5 1.1 1.5 95 58 88 1310.8 98

National Geographic 1.0 0.6 1.4 1.4 92 63 110 1200.8 99

NAT GEO WILD 0.4 0.3 0.6 0.6 80 68 88 920.3 75

DoQ 0.2 0.1 0.1 0.3 77 56 31 970.1 72

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pedig jo otletnek tunt National Geographic 15:00 15:27 25,482 0.6 3.1 14823-04-17 Sun

Isten nyomaban morgan freemannelNational Geographic 20:04 21:03 20,229 0.5 1.2 9217-04-17 Mon

Eszement jatekok National Geographic 16:32 16:59 19,537 0.5 2.1 19417-04-17 Mon

Amerika nemzeti parkjai National Geographic 09:00 09:56 17,932 0.5 2.8 8717-04-17 Mon

Szabadok szigete National Geographic 08:00 08:56 17,047 0.4 3.3 15117-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


