
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 15

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

4.3 4.8 3.0 1.0 0.8 0.5 0.5Week 11

P
re

se
n

t

4.6 4.2 2.9 1.2 0.7 0.7 0.6Week 12

D
A

TE
G

R
O

U
P

4.0 4.7 3.4 1.1 0.8 0.6 0.5Week 13

D
A

TE
G

R
O

U
P

3.5 3.5 3.2 1.1 0.8 0.4 0.4Week 14

D
A

TE
G

R
O

U
P

3.4 3.9 2.9 1.3 0.8 0.5 0.6Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 15

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.7 0.9 0.5 0.9 11.5 3.9 8.5Week 11

P
re

se
n

t

2.8 0.9 0.7 1.0 12.1 4.8 7.7Week 12

D
A

TE
G

R
O

U
P

3.0 1.1 0.7 1.3 12.4 4.8 7.5Week 13

D
A

TE
G

R
O

U
P

2.9 1.1 0.7 0.8 12.7 5.1 9.6Week 14

D
A

TE
G

R
O

U
P

3.0 1.5 0.5 0.5 13.3 3.8 9.5Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 15

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

1.0 0.4 0.2 1.0 0.3 1.8 0.4Week 11

P
re

se
n

t

1.4 0.7 0.2 1.0 0.4 1.3 0.5Week 12

D
A

TE
G

R
O

U
P

0.7 1.1 0.2 1.2 0.3 1.5 0.6Week 13

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 1.2 0.3 1.6 0.6Week 14

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 1.1 0.3 1.3 0.7Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 15

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 11

P
re

se
n

t

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 12

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 13

D
A

TE
G

R
O

U
P

0.2 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 14

D
A

TE
G

R
O

U
P

0.3 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 15

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Week 11

P
re

se
n

t

0.7 0.6 0.4 0.2 0.1 0.1 0.1Week 12

D
A

TE
G

R
O

U
P

0.5 0.6 0.5 0.1 0.1 0.1 0.1Week 13

D
A

TE
G

R
O

U
P

0.5 0.5 0.5 0.2 0.1 0.1 0.1Week 14

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 0.2 0.1 0.1 0.1Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 15

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.9 0.7 1.5Week 11

P
re

se
n

t

0.4 0.1 0.1 0.1 1.7 0.7 1.0Week 12

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.5 0.6 0.8Week 13

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.8 0.7 1.2Week 14

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 2.2 0.6 1.5Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 15

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.2 0.0 0.3 0.1Week 11

P
re

se
n

t

0.2 0.1 0.0 0.1 0.1 0.2 0.1Week 12

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 0.2 0.0 0.2 0.1Week 13

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 14

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 15

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 15

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A
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0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 11
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 14
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 15
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P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.4 4.0 2.7 2.9 83 105 61 613.3 77

Viasat3 3.2 3.3 3.1 3.5 124 137 112 1203.3 125

AXN 1.6 1.6 1.5 1.3 69 76 62 501.5 64

Story TV 1.0 1.4 0.5 0.8 56 87 26 380.9 49

Comedy Central 3.0 2.7 3.4 4.2 142 135 148 1733.2 147

RTL II 2.9 3.3 2.5 3.3 101 122 81 1002.7 91

Prime TV 1.9 2.4 1.3 2.1 88 121 55 851.6 72

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A karib-tenger kalozai 4. - ismeretlen vViasat3 21:00 23:41 86,508 2.2 7.0 15915-04-17 Sat

Showder klub RTL II 22:00 22:53 84,994 2.2 6.9 13110-04-17 Mon

Family guy Comedy Central 23:00 23:29 76,736 2.0 7.8 17411-04-17 Tue

Dr. csont Cool 21:00 21:52 74,754 1.9 4.8 11311-04-17 Tue

A karib-tenger kalozai 3. - a vilag vegeViasat3 20:59 24:22 74,177 1.9 6.3 16114-04-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:52 74,754 1.9 4.8 11311-04-17 Tue

A csuf igazsag Cool 21:00 22:52 65,865 1.7 4.8 11114-04-17 Fri

Megint 17 Cool 19:00 20:53 59,930 1.5 4.7 10714-04-17 Fri

Cobra 11 Cool 20:05 20:56 53,245 1.4 3.9 8512-04-17 Wed

Gyilkos elmek Cool 22:00 22:53 50,899 1.3 4.0 11312-04-17 Wed

Rosewood Cool 19:10 20:01 47,825 1.2 4.2 8611-04-17 Tue

Step up 4. - forradalom Cool 13:30 15:12 47,548 1.2 6.3 9616-04-17 Sun

Alvin es a mokusok 2. Cool 18:45 20:19 43,565 1.1 3.7 11515-04-17 Sat

Csi Cool 23:00 23:54 43,010 1.1 4.8 12312-04-17 Wed

Toy story - jatekhaboru 2. Cool 20:25 22:12 38,914 1.0 2.7 11215-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 3.9 3.2 4.6 3.8 98 87 109 843.6 86

Viasat3 3.2 3.3 3.1 3.5 124 137 112 1203.3 125

MOZI+ 3.1 2.8 3.5 3.1 105 100 109 913.1 100

Film Café 0.6 0.6 0.4 0.5 87 109 65 660.6 91

Video 5.4 3.4 7.7 6.6 141 94 187 1486.6 164

Paramount 1.5 1.5 1.6 1.6 138 145 132 1281.7 146

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuzgyuru F+ 20:45 23:10 124,126 3.2 8.2 14116-04-17 Sun

A karib-tenger kalozai 4. - ismeretlen vViasat3 21:00 23:41 86,508 2.2 7.0 15915-04-17 Sat

X-men - az elsok MOZI+ 21:00 23:39 77,558 2.0 6.5 15313-04-17 Thu

A karib-tenger kalozai 3. - a vilag vegeViasat3 20:59 24:22 74,177 1.9 6.3 16114-04-17 Fri

Noi szervek MOZI+ 21:00 23:21 72,155 1.8 5.5 10714-04-17 Fri

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Tuzgyuru F+ 20:45 23:10 124,126 3.2 8.2 14116-04-17 Sun

Elrabolva 2. F+ 19:06 20:51 70,579 1.8 5.5 11214-04-17 Fri

Riddick F+ 21:00 23:19 69,059 1.8 5.2 11714-04-17 Fri

Oceans 11 - tripla vagy semmi F+ 21:00 23:15 68,151 1.7 5.1 10612-04-17 Wed

A hobbit F+ 16:00 18:53 65,340 1.7 6.5 14116-04-17 Sun

Colombiana F+ 20:59 23:05 65,002 1.7 5.0 8413-04-17 Thu

Nico F+ 21:00 22:54 56,809 1.4 3.9 7211-04-17 Tue

Hipervandor F+ 19:00 20:37 53,024 1.3 3.8 11416-04-17 Sun

Feszultseg F+ 19:00 20:52 52,112 1.3 4.2 10011-04-17 Tue

A hobbit - smaug pusztasaga F+ 20:30 23:25 51,017 1.3 3.9 13015-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 2.9 3.3 2.5 3.3 101 122 81 1003.1 129

Super TV2 3.2 4.2 2.0 3.3 83 116 49 753.8 120

AXN 1.6 1.6 1.5 1.3 69 76 62 501.4 73

Story4 1.0 1.4 0.5 0.8 56 87 26 381.2 81

Prime TV 1.9 2.4 1.3 2.1 88 121 55 851.8 101

Duna TV 1.8 1.8 1.8 1.5 27 29 25 201.9 34

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:17 20:58 90,227 2.3 6.4 9612-04-17 Wed

Showder klub RTL II 22:00 22:53 84,994 2.2 6.9 13110-04-17 Mon

Hagyjal fozni! RTL II 20:30 21:23 66,972 1.7 4.4 13311-04-17 Tue

Hirado RTL II 21:30 21:54 59,322 1.5 3.8 12611-04-17 Tue

Kekfeny Duna TV 20:25 21:15 52,649 1.3 3.6 3610-04-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 22:00 22:53 84,994 2.2 6.9 13110-04-17 Mon

Hagyjal fozni! RTL II 20:30 21:23 66,972 1.7 4.4 13311-04-17 Tue

Hirado RTL II 21:30 21:54 59,322 1.5 3.8 12611-04-17 Tue

Baratok kozt RTL II 23:00 23:29 46,449 1.2 4.7 14811-04-17 Tue

Fogsagban RTL II 20:00 22:53 41,315 1.1 3.0 11915-04-17 Sat

Labdarugo merkozes - europa ligaRTL II 21:00 22:54 38,171 1.0 2.9 8413-04-17 Thu

Ne szolj szaj! RTL II 21:55 24:00 37,559 1.0 3.0 11016-04-17 Sun

Labdarugas RTL II 20:49 23:08 36,762 0.9 2.9 8513-04-17 Thu

A gyanu arnyekaban RTL II 18:55 19:53 36,299 0.9 3.6 11113-04-17 Thu

Konnyu nocske RTL II 20:00 21:48 35,866 0.9 2.3 15116-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.3 1.4 1.1 1.3 104 122 86 891.4 135

Sorozat + 0.8 1.0 0.6 0.8 66 84 48 540.9 82

Story5 0.3 0.4 0.2 0.2 28 41 14 180.4 53

Viasat6 1.0 0.9 1.0 1.1 118 121 116 1140.9 133

Humor+ 0.5 0.4 0.6 0.6 138 121 156 1530.4 132

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:50 23:00 54,658 1.4 4.1 12815-04-17 Sat

A karib-tenger kalozai 3. - a vilag vegeViasat6 17:31 20:53 49,514 1.3 3.8 19016-04-17 Sun

A karib-tenger kalozai 4. - ismeretlen vViasat6 21:01 23:41 44,335 1.1 3.1 13716-04-17 Sun

Csengetett mylord? RTL+ 21:04 22:06 34,521 0.9 2.3 11710-04-17 Mon

Ket pasi - meg egy kicsi Viasat6 20:31 20:59 30,294 0.8 2.1 13515-04-17 Sat

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:50 23:00 54,658 1.4 4.1 12815-04-17 Sat

Csengetett mylord? RTL+ 21:04 22:06 34,521 0.9 2.3 11710-04-17 Mon

Gyozike RTL+ 16:05 16:51 25,924 0.7 5.4 12911-04-17 Tue

Sliders RTL+ 02:00 02:12 24,736 0.6 7.9 19216-04-17 Sun

Hallo hallo RTL+ 22:10 22:43 22,083 0.6 1.8 10110-04-17 Mon

Halali fegyver RTL+ 19:05 20:38 22,056 0.6 1.7 11915-04-17 Sat

Monika RTL+ 17:00 17:54 21,997 0.6 3.5 10711-04-17 Tue

Kaliforniaba jottem RTL+ 02:20 02:49 21,323 0.5 9.3 18816-04-17 Sun

Jo baratok RTL+ 19:35 20:01 21,180 0.5 1.9 19612-04-17 Wed

Skalpvadaszat RTL+ 20:59 22:51 19,255 0.5 1.2 9216-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.0 0.6 1.1 66 84 48 791.0 99

Fem3 0.2 0.2 0.1 0.3 58 80 37 790.3 130

RTL+ 1.3 1.4 1.1 1.3 104 122 86 1001.3 122

AMC 0.7 0.5 0.9 0.5 81 66 96 490.7 95

Story5 0.3 0.4 0.2 0.3 28 41 14 240.9 109

Izaura TV 0.5 0.8 0.3 1.3 40 62 19 940.9 85

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:50 23:00 54,658 1.4 4.1 12815-04-17 Sat

Csengetett mylord? RTL+ 21:04 22:06 34,521 0.9 2.3 11710-04-17 Mon

Gyozike RTL+ 16:05 16:51 25,924 0.7 5.4 12911-04-17 Tue

Sliders RTL+ 02:00 02:12 24,736 0.6 7.9 19216-04-17 Sun

Csi Sorozat + 20:55 21:49 24,069 0.6 1.6 9510-04-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csi Sorozat + 20:55 21:49 24,069 0.6 1.6 9510-04-17 Mon

A rejtely Sorozat + 24:00 24:54 23,290 0.6 3.3 15516-04-17 Sun

Columbo Sorozat + 21:55 23:26 22,682 0.6 2.0 10410-04-17 Mon

Dr. csont Sorozat + 23:00 23:54 21,239 0.5 2.0 13716-04-17 Sun

Szulejman Sorozat + 18:51 19:50 14,699 0.4 1.5 6113-04-17 Thu

Cobra 11 Sorozat + 25:00 25:55 13,805 0.4 2.9 18416-04-17 Sun

Ausztral expressz Sorozat + 15:45 16:40 13,533 0.3 1.9 7214-04-17 Fri

Gyilkos elmek Sorozat + 22:00 22:54 9,119 0.2 0.7 10415-04-17 Sat

Sherlock holmes naplojabol Sorozat + 16:45 17:45 8,824 0.2 1.1 8214-04-17 Fri

A szupercsapat Sorozat + 02:30 03:25 8,668 0.2 3.6 22215-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 15

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.5 0.5 0.5 0.5 70 71 68 620.6 101

Film Mánia 0.2 0.1 0.3 0.2 59 41 77 440.2 78

Film Café 0.6 0.6 0.4 0.5 87 109 65 660.7 128

Paramount 1.5 1.5 1.6 1.6 138 145 132 1281.5 163

FOX 0.4 0.5 0.3 0.5 135 162 109 1570.4 173

GALAXY TV 0.3 0.3 0.3 0.2 35 39 30 180.5 70

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Csingiling Paramount 13:10 14:37 32,980 0.8 5.9 19315-04-17 Sat

Ace ventura - az allati nyomozoo Paramount 19:15 20:51 29,905 0.8 2.6 15213-04-17 Thu

Zodiakus Paramount 21:00 24:06 29,484 0.8 2.4 13014-04-17 Fri

Capa 2. Paramount 22:00 24:08 28,948 0.7 2.4 16616-04-17 Sun

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A fenevad gyomraban Film+2 21:20 23:04 14,598 0.4 1.1 7413-04-17 Thu

Bosszutol futve Film+2 21:00 23:14 12,858 0.3 1.0 9810-04-17 Mon

A vonal tulso vegen Film+2 18:56 20:54 12,487 0.3 0.9 13316-04-17 Sun

Vegzetes joslat Film+2 07:05 08:50 11,660 0.3 3.6 16815-04-17 Sat

Vegzetes hazugsagok Film+2 21:00 22:59 11,483 0.3 0.9 7515-04-17 Sat

Lepattant a fater zuzzuk le a kecot!Film+2 21:25 23:09 9,657 0.2 0.7 8414-04-17 Fri

A falka Film+2 23:10 24:47 9,466 0.2 1.3 9013-04-17 Thu

Diana Film+2 21:00 23:10 8,902 0.2 0.6 6516-04-17 Sun

Ha beut az elet Film+2 19:00 20:53 8,322 0.2 0.6 9515-04-17 Sat

Negy luzer Film+2 23:20 25:18 7,361 0.2 1.2 16410-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 15

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.8 1.0 0.4 44 64 83 281.1 108

Sláger TV 1.1 1.2 1.3 0.7 87 110 134 571.0 111

M3 1.5 1.8 1.8 1.5 74 103 113 741.6 113

Zenebutik 0.5 0.6 0.5 0.8 60 80 67 860.7 112

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:53 20:23 98,806 2.5 7.9 11010-04-17 Mon

Sandor matyas M3 20:25 21:24 45,434 1.2 3.1 7814-04-17 Fri

Veszhelyzet M3 20:24 21:07 37,104 0.9 2.6 14712-04-17 Wed

Derrick M3 18:09 19:07 32,504 0.8 3.6 12911-04-17 Tue

Kedvenceink kedvencei Zenebutik 16:50 17:45 22,359 0.6 2.9 11814-04-17 Fri

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 20:00 22:02 18,455 0.5 1.3 8110-04-17 Mon

Klippek Muzsika TV 23:00 23:56 17,992 0.5 2.0 15515-04-17 Sat

Zenes baratsagok Muzsika TV 15:00 15:55 16,950 0.4 2.6 9315-04-17 Sat

Szombat esti laz Muzsika TV 19:00 20:53 16,694 0.4 1.3 4215-04-17 Sat

Dallamokon at Muzsika TV 21:00 21:55 14,574 0.4 1.0 5615-04-17 Sat

Hatartalan Muzsika TV 24:01 24:56 14,556 0.4 2.2 17615-04-17 Sat

Hungarian pop top Muzsika TV 21:59 22:54 14,513 0.4 1.2 9815-04-17 Sat

Nagyfroccs Muzsika TV 19:00 19:55 14,444 0.4 1.3 5214-04-17 Fri

Zenes randevu Muzsika TV 25:00 25:56 14,409 0.4 3.3 17515-04-17 Sat

Szivkuldi Muzsika TV 19:00 19:55 10,605 0.3 1.0 6711-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 15

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 5.4 5.2 4.8 142 172 179 1843.7 161

Cool 3.4 3.3 2.6 2.5 83 54 47 493.2 73

Viasat3 3.2 1.6 2.7 3.0 124 41 77 974.0 143

Story4 1.0 0.5 1.0 0.4 56 21 39 191.1 57

AXN 1.6 0.9 1.2 1.5 69 25 39 541.1 46

Super TV2 3.2 3.3 3.0 2.3 83 57 57 494.3 101

RTL II 2.9 3.2 3.5 2.9 101 75 88 823.8 120

Humor+ 0.5 1.3 1.1 0.9 138 234 223 2050.4 98

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:17 20:58 90,227 2.3 6.4 9612-04-17 Wed

A karib-tenger kalozai 4. - ismeretlen vViasat3 21:00 23:41 86,508 2.2 7.0 15915-04-17 Sat

Showder klub RTL II 22:00 22:53 84,994 2.2 6.9 13110-04-17 Mon

Family guy Comedy Central 23:00 23:29 76,736 2.0 7.8 17411-04-17 Tue

Dr. csont Cool 21:00 21:52 74,754 1.9 4.8 11311-04-17 Tue

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 23:00 23:29 76,736 2.0 7.8 17411-04-17 Tue

Agymenok Comedy Central 20:30 20:57 68,082 1.7 4.7 17412-04-17 Wed

South park Comedy Central 23:30 24:00 65,419 1.7 8.2 17511-04-17 Tue

Aranyosi peter: negybetus szavakComedy Central 21:00 22:29 63,796 1.6 4.5 15414-04-17 Fri

Anyam borogass Comedy Central 17:30 17:59 44,902 1.1 7.3 16612-04-17 Wed

Feketek feheren Comedy Central 24:00 24:29 41,968 1.1 6.8 16711-04-17 Tue

Modern csalad Comedy Central 18:30 18:58 39,497 1.0 4.5 16712-04-17 Wed

Broad city Comedy Central 24:00 24:30 38,791 1.0 6.6 20410-04-17 Mon

Szivem csucskei Comedy Central 16:00 16:29 38,206 1.0 5.3 14514-04-17 Fri

A goldberg csalad Comedy Central 21:30 21:59 35,413 0.9 2.3 17711-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 15

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.5 1.7 1.5 1.6 138 146 145 1321.7 146

Film+2 0.5 0.6 0.5 0.5 70 71 71 680.5 68

AMC 0.7 0.5 0.5 0.9 81 49 66 960.7 78

Film Cafe 0.6 0.6 0.6 0.4 87 84 109 650.6 91

Film Mania 0.2 0.1 0.1 0.3 59 17 41 770.2 62

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Csingiling Paramount 13:10 14:37 32,980 0.8 5.9 19315-04-17 Sat

Ace ventura - az allati nyomozoo Paramount 19:15 20:51 29,905 0.8 2.6 15213-04-17 Thu

Zodiakus Paramount 21:00 24:06 29,484 0.8 2.4 13014-04-17 Fri

Capa 2. Paramount 22:00 24:08 28,948 0.7 2.4 16616-04-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Csingiling Paramount 13:10 14:37 32,980 0.8 5.9 19315-04-17 Sat

Ace ventura - az allati nyomozoo Paramount 19:15 20:51 29,905 0.8 2.6 15213-04-17 Thu

Zodiakus Paramount 21:00 24:06 29,484 0.8 2.4 13014-04-17 Fri

Capa 2. Paramount 22:00 24:08 28,948 0.7 2.4 16616-04-17 Sun

Botcsinalta tanero Paramount 22:55 24:51 27,817 0.7 3.7 17013-04-17 Thu

Kellemes husveti unnepeket! Paramount 18:50 20:51 22,488 0.6 1.8 15215-04-17 Sat

Az elveszett vilag - jurassic park 2.Paramount 15:36 18:04 20,757 0.5 2.3 17716-04-17 Sun

Flintstone 2. - viva rock vegas Paramount 07:55 09:40 19,236 0.5 3.9 15914-04-17 Fri

Kulonvelemeny Paramount 22:55 25:46 17,938 0.5 2.8 21911-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 15

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.3 0.6 0.6 102 50 90 1060.5 97

Viasat6 1.0 1.4 1.1 1.0 118 122 103 1160.9 121

AXN 1.6 1.2 1.5 1.5 69 39 54 621.6 76

Prime TV 1.9 2.1 1.4 1.3 88 71 52 552.4 121

FOX 0.4 0.6 0.5 0.3 135 155 132 1090.5 162

Discovery Channel 1.0 1.0 1.3 1.4 78 59 82 1060.6 49

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A karib-tenger kalozai 3. - a vilag vegeViasat6 17:31 20:53 49,514 1.3 3.8 19016-04-17 Sun

Ncis - tengereszeti helyszinelok AXN 21:55 22:54 47,749 1.2 3.8 7713-04-17 Thu

A karib-tenger kalozai 4. - ismeretlen vViasat6 21:01 23:41 44,335 1.1 3.1 13716-04-17 Sun

Hulk AXN 18:25 20:59 37,502 1.0 3.1 11114-04-17 Fri

Ncis: los angeles AXN 22:55 23:54 37,428 1.0 4.2 7113-04-17 Thu

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek RTL Spike 21:00 21:57 21,148 0.5 1.4 14810-04-17 Mon

Cobra 11 RTL Spike 16:00 16:59 18,160 0.5 2.1 12616-04-17 Sun

Pumpedek RTL Spike 22:00 22:28 17,550 0.4 1.4 13210-04-17 Mon

Hihetetlen de halalos RTL Spike 23:03 23:30 13,098 0.3 1.4 12910-04-17 Mon

Playback parbaj RTL Spike 22:34 23:07 11,309 0.3 1.0 16012-04-17 Wed

A visszaterok RTL Spike 22:00 22:56 11,308 0.3 0.9 10611-04-17 Tue

Star wars: lazadok RTL Spike 09:30 09:59 10,945 0.3 1.9 22216-04-17 Sun

Rohamjarorok RTL Spike 12:00 12:58 9,373 0.2 1.6 22214-04-17 Fri

Jeglovagok RTL Spike 09:00 09:58 7,110 0.2 2.7 15411-04-17 Tue

A galaxis orzoi RTL Spike 08:30 08:58 6,926 0.2 1.3 11616-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 15

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 0.9 0.1 0.2 0.2 337 33 95 800.2 123

Music Channel 0.4 0.1 0.1 0.1 295 102 143 620.1 161

Muzsika TV 0.4 0.5 0.6 0.3 18 28 44 170.5 29

Sláger TV 0.5 1.0 1.1 0.8 26 61 87 511.3 97

Zenebutik 0.4 0.3 0.5 0.6 27 23 60 580.2 25

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Kedvenceink kedvencei Zenebutik 16:50 17:45 7,277 0.4 3.2 9014-04-17 Fri

Klippek Muzsika TV 23:00 23:55 6,701 0.4 2.4 9110-04-17 Mon

Televizios vasarlas Muzsika TV 10:30 11:00 6,588 0.4 4.8 26113-04-17 Thu

Club crazy Viva 23:00 24:00 6,225 0.4 1.8 44711-04-17 Tue

Dance chart Viva 14:04 14:58 6,201 0.4 3.0 28914-04-17 Fri

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Club crazy Viva 23:00 24:00 6,225 0.4 1.8 44711-04-17 Tue

Dance chart Viva 14:04 14:58 6,201 0.4 3.0 28914-04-17 Fri

Viva flashback Viva 10:30 10:56 5,731 0.3 3.0 21714-04-17 Fri

Hack viva Viva 10:00 10:29 5,444 0.3 2.9 20014-04-17 Fri

Viva beatz Viva 21:59 23:00 5,114 0.3 1.2 46511-04-17 Tue

Viva hot & fresh Viva 18:31 18:57 4,774 0.3 2.2 28710-04-17 Mon

Viva local chart Viva 24:00 24:49 4,558 0.3 2.4 52210-04-17 Mon

Klip Viva 22:51 22:59 4,558 0.3 1.4 52210-04-17 Mon

Spongya bob Viva 11:00 11:30 4,558 0.3 7.4 35810-04-17 Mon

Viva feat Viva 15:01 15:29 4,487 0.3 3.6 37012-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 15

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 13.3 1.7 1.2 3.0 596 95 54 931.3 42

Cartoon Network 4.1 0.5 0.3 1.5 557 85 40 1420.2 24

MiniMax 6.4 1.6 0.7 0.3 542 162 57 180.9 56

Disney Channel 4.5 0.8 0.6 1.3 501 105 64 980.9 72

M2 6.0 3.3 1.8 1.1 277 187 87 342.0 69

Nick JR 3.8 1.9 0.8 0.1 422 252 89 110.3 21

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:10 21:21 62,941 6.6 20.7 55812-04-17 Wed

Rubi szivarvanyiaban M2 19:17 19:29 56,948 5.9 18.7 49111-04-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

Jake es sohaorszag kalozai M2 18:49 19:12 52,547 5.5 17.3 49111-04-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:10 21:21 62,941 6.6 20.7 55812-04-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

A larmas csalad Nickelodeon 07:39 08:01 47,724 5.0 24.7 72113-04-17 Thu

Tini nindzsa teknocok Nickelodeon 21:21 21:43 46,480 4.9 16.0 56412-04-17 Wed

Tunderi keresztszulok Nickelodeon 19:27 19:49 44,319 4.6 13.8 57112-04-17 Wed

Mancs orjarat Nickelodeon 07:31 07:54 41,902 4.4 28.9 57915-04-17 Sat

A legboszibb boszik Nickelodeon 20:24 20:46 41,014 4.3 13.0 49212-04-17 Wed

Game shakers Nickelodeon 14:00 14:21 40,726 4.2 23.0 62914-04-17 Fri

A thundermans csalad Nickelodeon 11:45 12:07 37,876 4.0 21.7 62513-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 15

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.8 1.9 0.8 1.6 422 252 89 1711.0 130

Nickelodeon 13.3 1.7 1.2 1.7 596 95 54 711.1 59

Cartoon Network 4.1 0.5 0.3 0.4 557 85 40 490.3 49

MiniMax 6.4 1.6 0.7 1.2 542 162 57 1010.9 96

Disney Channel 4.5 0.8 0.6 1.2 501 105 64 1300.5 63

M2 6.0 3.3 1.8 2.8 277 187 87 1221.9 110

Kiwi TV 0.7 0.5 0.3 0.5 263 244 121 1920.3 134

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:10 21:21 62,941 6.6 20.7 55812-04-17 Wed

Rubi szivarvanyiaban M2 19:17 19:29 56,948 5.9 18.7 49111-04-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

Jake es sohaorszag kalozai M2 18:49 19:12 52,547 5.5 17.3 49111-04-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:10 21:21 62,941 6.6 20.7 55812-04-17 Wed

Rubi szivarvanyiaban M2 19:17 19:29 56,948 5.9 18.7 49111-04-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

Jake es sohaorszag kalozai M2 18:49 19:12 52,547 5.5 17.3 49111-04-17 Tue

Pocoyo M2 20:00 20:07 49,575 5.2 15.9 44911-04-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 48,493 5.1 19.7 52111-04-17 Tue

A larmas csalad Nickelodeon 07:39 08:01 47,724 5.0 24.7 72113-04-17 Thu

Tini nindzsa teknocok Nickelodeon 21:21 21:43 46,480 4.9 16.0 56412-04-17 Wed

Tunderi keresztszulok Nickelodeon 19:27 19:49 44,319 4.6 13.8 57112-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 15

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 9.5 2.9 2.2 1.8 542 162 101 931.3 66

Nickelodeon 12.3 2.2 2.0 1.5 577 104 75 622.4 101

Nick JR 4.6 2.7 2.3 1.4 412 243 162 1141.3 109

Cartoon Network 4.5 0.7 0.5 0.4 558 83 51 441.1 121

Disney Channel 4.9 1.1 1.4 0.9 536 117 121 850.8 79

M2 8.1 5.1 4.2 3.3 317 199 129 1172.3 81

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 56,948 5.9 18.7 49111-04-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

Jake es sohaorszag kalozai M2 18:49 19:12 52,547 5.5 17.3 49111-04-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 48,493 5.1 19.7 52111-04-17 Tue

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 56,948 5.9 18.7 49111-04-17 Tue

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 55,441 5.8 17.7 58912-04-17 Wed

Alvinnn!!! es a mokusok Nickelodeon 07:10 07:32 55,207 5.8 32.8 72013-04-17 Thu

Jake es sohaorszag kalozai M2 18:49 19:12 52,547 5.5 17.3 49111-04-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 48,493 5.1 19.7 52111-04-17 Tue

A larmas csalad Nickelodeon 07:39 08:01 47,724 5.0 24.7 72113-04-17 Thu

Pocoyo M2 19:46 19:53 45,607 4.8 14.2 47711-04-17 Tue

Tunderi keresztszulok Nickelodeon 19:27 19:49 44,319 4.6 13.8 57112-04-17 Wed

Digby a tinisarkany M2 18:11 18:22 42,284 4.4 18.9 56311-04-17 Tue

Mancs orjarat Nickelodeon 07:31 07:54 41,902 4.4 28.9 57915-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 15

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.7 0.9 0.5 0.9 81 96 66 1170.7 78

Story4 1.0 0.5 1.4 1.2 56 26 87 770.9 49

Story5 0.3 0.2 0.4 0.6 28 14 41 690.3 31

Paramount 1.5 1.6 1.5 1.3 138 132 145 1381.7 146

Film+2 0.5 0.5 0.5 0.7 70 68 71 1120.5 68

Film Cafe 0.6 0.4 0.6 0.6 87 65 109 1130.6 91

AXN 1.6 1.5 1.6 2.1 69 62 76 1081.5 64

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ncis - tengereszeti helyszinelok AXN 21:55 22:54 47,749 1.2 3.8 7713-04-17 Thu

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Hulk AXN 18:25 20:59 37,502 1.0 3.1 11114-04-17 Fri

Ncis: los angeles AXN 22:55 23:54 37,428 1.0 4.2 7113-04-17 Thu

Serenity AXN 21:00 23:15 36,606 0.9 2.7 11614-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 15

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.6 0.4 0.6 0.7 87 65 109 1380.7 128

Film Mania 0.2 0.3 0.1 0.2 59 77 41 860.2 78

Film+2 0.5 0.5 0.5 0.7 70 68 71 1090.6 101

RTL+ 1.3 1.1 1.4 1.3 104 86 122 1221.4 135

Paramount 1.5 1.6 1.5 1.3 138 132 145 1451.5 163

FOX 0.4 0.3 0.5 0.4 135 109 162 1500.4 173

GALAXY TV 0.3 0.3 0.3 0.5 35 30 39 720.5 70

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:50 23:00 54,658 1.4 4.1 12815-04-17 Sat

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Csengetett mylord? RTL+ 21:04 22:06 34,521 0.9 2.3 11710-04-17 Mon

Csingiling Paramount 13:10 14:37 32,980 0.8 5.9 19315-04-17 Sat

Ace ventura - az allati nyomozoo Paramount 19:15 20:51 29,905 0.8 2.6 15213-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 15

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.3 0.1 0.3 59 77 41 1010.3 92

Film Cafe 0.6 0.4 0.6 0.5 87 65 109 760.6 113

Film+2 0.5 0.5 0.5 0.6 70 68 71 830.7 112

RTL+ 1.3 1.1 1.4 0.6 104 86 122 531.2 109

Paramount 1.5 1.6 1.5 1.2 138 132 145 1121.3 138

FOX 0.4 0.3 0.5 0.3 135 109 162 930.3 122

GALAXY TV 0.3 0.3 0.3 0.5 35 30 39 610.4 59

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nyomas utana RTL+ 20:50 23:00 54,658 1.4 4.1 12815-04-17 Sat

Ace ventura 2. - hiv a termeszet Paramount 21:00 22:47 44,183 1.1 3.3 16613-04-17 Thu

Csengetett mylord? RTL+ 21:04 22:06 34,521 0.9 2.3 11710-04-17 Mon

Csingiling Paramount 13:10 14:37 32,980 0.8 5.9 19315-04-17 Sat

Ace ventura - az allati nyomozoo Paramount 19:15 20:51 29,905 0.8 2.6 15213-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 15

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.1 1.6 0.6 1.1 103 142 65 1021.2 116

Discovery Channel 1.0 1.4 0.6 1.0 78 106 49 791.0 78

National Geographic 0.9 1.3 0.5 0.9 83 118 48 800.8 79

NAT GEO WILD 0.4 0.6 0.3 0.4 85 113 56 740.5 86

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mi tortent ezutan? Discovery Channel 24:00 24:27 26,395 0.7 4.3 14911-04-17 Tue

Hogyan keszult: ujrahasznositva Discovery Channel 22:00 22:26 24,813 0.6 1.8 16011-04-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 21:56 24,545 0.6 1.8 10813-04-17 Thu

Legikatasztrofak National Geographic 17:00 17:57 23,366 0.6 3.0 11914-04-17 Fri

Raktarvadaszok Discovery Channel 18:00 18:26 19,793 0.5 2.3 8014-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 15

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.3 0.3 0.3 156 176 169 1360.3 137

Life Network 0.6 0.8 0.6 0.5 96 129 116 630.6 86

TLC 0.5 0.8 0.8 0.3 75 116 136 350.5 70

ID Xtra 0.5 0.7 0.6 0.4 89 122 120 570.4 73

Fem3 0.2 0.2 0.3 0.1 58 80 130 370.2 48

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Siri csend ID Xtra 21:00 21:55 17,859 0.5 1.2 13515-04-17 Sat

Oltari stilus TLC 17:30 17:56 16,278 0.4 1.6 15816-04-17 Sun

Kifogytam a borombol TLC 21:00 21:56 15,514 0.4 1.0 13212-04-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 14,343 0.4 1.1 9213-04-17 Thu

Emlekezetes bunugyek ID Xtra 02:48 03:35 12,408 0.3 7.0 16412-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 15

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.8 1.5 1.3 0.4 82 121 120 421.3 138

M4 SPORT 3.3 4.5 4.7 2.0 78 88 105 524.7 117

Sport2 0.5 0.7 0.7 0.3 88 105 121 540.7 132

SPILERTV 0.3 0.4 0.5 0.1 126 171 214 370.3 134

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:39 22:40 149,938 7.6 21.6 13612-04-17 Wed

Forma-1 futam M4 SPORT 16:56 18:57 135,242 6.8 25.4 11616-04-17 Sun

Studio M4 SPORT 21:36 21:44 130,179 6.6 17.2 14511-04-17 Tue

Forma-1 kozvetites M4 SPORT 16:30 19:10 117,427 5.9 22.4 11516-04-17 Sun

Labdarugas M4 SPORT 19:59 22:58 115,669 5.9 17.5 13612-04-17 Wed

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaSport1 18:40 20:37 29,855 1.5 5.9 11312-04-17 Wed

Darts Sport1 20:08 23:17 24,569 1.2 4.0 25313-04-17 Thu

Labdarugas Sport1 17:45 20:37 21,946 1.1 5.0 11712-04-17 Wed

Noi kezilabda merkozes - bajnokok ligajaSport1 18:54 20:34 21,576 1.1 3.6 5615-04-17 Sat

Kezilabda Sport1 18:45 20:56 19,430 1.0 3.2 5715-04-17 Sat

Studio Sport1 22:33 22:41 15,413 0.8 2.5 19112-04-17 Wed

Trash talk Sport1 23:30 24:54 13,642 0.7 4.0 43713-04-17 Thu

Labdarugo merkozes - spanyol bajnoksagSport1 20:43 22:38 12,597 0.6 1.7 22516-04-17 Sun

Ufc classics Sport1 25:00 25:55 7,913 0.4 3.7 43213-04-17 Thu

Ufc fight night Sport1 02:00 04:25 7,740 0.4 7.1 26916-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 15

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.5 0.7 0.7 0.3 88 105 121 540.7 132

M4 SPORT 3.3 4.5 4.7 2.0 78 88 106 524.7 117

Sport1 0.8 1.5 1.3 0.4 82 121 121 421.3 138

SPILERTV 0.3 0.4 0.5 0.1 126 171 214 370.3 134

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:39 22:40 149,938 7.6 21.6 13612-04-17 Wed

Forma-1 futam M4 SPORT 16:56 18:57 135,242 6.8 25.4 11616-04-17 Sun

Studio M4 SPORT 21:36 21:44 130,179 6.6 17.2 14511-04-17 Tue

Forma-1 kozvetites M4 SPORT 16:30 19:10 117,427 5.9 22.4 11516-04-17 Sun

Labdarugas M4 SPORT 19:59 22:58 115,669 5.9 17.5 13612-04-17 Wed

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 16:14 18:06 35,898 1.8 9.1 16815-04-17 Sat

Labdarugas Sport2 16:13 18:12 35,148 1.8 8.8 16515-04-17 Sat

Studio Sport2 22:40 22:50 17,524 0.9 3.1 12015-04-17 Sat

Sportverda Sport2 20:28 20:40 8,638 0.4 1.2 10315-04-17 Sat

Autosport Sport2 11:54 12:37 8,453 0.4 2.8 34116-04-17 Sun

Ko-tv box kozvetites Sport2 10:53 11:46 8,314 0.4 2.9 20616-04-17 Sun

Ferfi kosarlabda merkozes - nba Sport2 21:30 24:04 4,775 0.2 0.8 14316-04-17 Sun

Kosarlabda Sport2 21:29 24:05 4,765 0.2 0.8 14316-04-17 Sun

Tenisz - atp tour of champions Sport2 23:00 25:59 4,244 0.2 1.3 19615-04-17 Sat

Ferfi jegkorong merkozes - kontinentalisSport2 18:28 21:02 4,135 0.2 0.7 21814-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 15

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.3 0.4 0.3 50 50 82 510.4 75

Chili TV 0.1 0.1 0.2 0.1 69 77 111 610.2 120

TLC 0.5 0.8 0.8 0.3 75 116 136 350.7 112

Fem3 0.2 0.2 0.3 0.1 58 80 130 370.2 71

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oltari stilus TLC 17:30 17:56 16,278 0.4 1.6 15816-04-17 Sun

Kifogytam a borombol TLC 21:00 21:56 15,514 0.4 1.0 13212-04-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 14,343 0.4 1.1 9213-04-17 Thu

Csendes szornyetegek TLC 23:00 23:56 12,181 0.3 1.3 11014-04-17 Fri

James martin mediterran kaland Chili TV 17:25 17:53 11,781 0.3 1.2 15416-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 15

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.6 0.9 0.8 0.5 96 123 129 630.7 136

TLC 0.5 0.7 0.8 0.3 75 93 116 350.7 112

ID Xtra 0.5 0.3 0.7 0.4 89 54 122 570.6 134

Story5 0.3 0.3 0.4 0.2 28 24 41 140.4 53

TV Paprika 0.3 0.2 0.3 0.3 50 38 50 510.4 75

Spektrum Home 0.3 0.3 0.3 0.3 156 118 176 1360.4 240

Fem3 0.2 0.3 0.2 0.1 58 79 80 370.2 71

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Siri csend ID Xtra 21:00 21:55 17,859 0.5 1.2 13515-04-17 Sat

Gyilkos sorok Story5 21:20 22:18 16,713 0.4 1.2 7113-04-17 Thu

Oltari stilus TLC 17:30 17:56 16,278 0.4 1.6 15816-04-17 Sun

Kifogytam a borombol TLC 21:00 21:56 15,514 0.4 1.0 13212-04-17 Wed

Elet 250 kilo felett TLC 21:00 22:56 14,343 0.4 1.1 9213-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 15

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.1 0.2 68 69 42 670.2 90

Spektrum 1.1 0.6 1.1 1.6 103 65 82 1420.8 94

National Geographic 0.9 0.5 0.9 1.3 83 48 69 1180.7 78

NAT GEO WILD 0.4 0.3 0.8 0.6 85 56 119 1130.3 70

DoQ 0.3 0.1 0.3 0.5 82 35 67 1290.1 44

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Legikatasztrofak National Geographic 17:00 17:57 23,366 0.6 3.0 11914-04-17 Fri

Kezdetek - az emberiseg utja National Geographic 21:00 21:58 19,271 0.5 1.3 14512-04-17 Wed

A harmadik birodalom epitmenyei National Geographic 14:00 14:56 19,188 0.5 3.0 13014-04-17 Fri

Szabadok szigete National Geographic 22:00 22:56 16,161 0.4 1.3 13913-04-17 Thu

Pedig jo otletnek tunt National Geographic 19:31 19:58 15,893 0.4 1.5 10613-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


