
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 14

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

4.3 4.6 2.9 1.1 0.6 0.4 0.6Week 10

P
re

se
n

t

4.3 4.8 3.0 1.0 0.8 0.5 0.5Week 11

D
A

TE
G

R
O

U
P

4.6 4.2 2.9 1.2 0.7 0.7 0.6Week 12

D
A

TE
G

R
O

U
P

4.0 4.7 3.4 1.1 0.8 0.6 0.5Week 13

D
A

TE
G

R
O

U
P

3.5 3.5 3.2 1.1 0.8 0.4 0.4Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 14

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

2.8 0.8 0.7 1.4 11.2 4.3 8.3Week 10

P
re

se
n

t

2.7 0.9 0.5 0.9 11.5 3.9 8.5Week 11

D
A

TE
G

R
O

U
P

2.8 0.9 0.7 1.0 12.1 4.8 7.7Week 12

D
A

TE
G

R
O

U
P

3.0 1.1 0.7 1.3 12.4 4.8 7.5Week 13

D
A

TE
G

R
O

U
P

3.0 1.1 0.7 0.8 12.7 5.1 9.6Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 14

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.6 0.6 0.4 0.9 0.3 1.7 0.7Week 10

P
re

se
n

t

1.0 0.4 0.2 1.0 0.3 1.8 0.4Week 11

D
A

TE
G

R
O

U
P

1.4 0.7 0.2 1.0 0.4 1.3 0.5Week 12

D
A

TE
G

R
O

U
P

0.7 1.1 0.2 1.2 0.3 1.5 0.6Week 13

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 1.2 0.3 1.6 0.6Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 14

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 10

P
re

se
n

t

0.3 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 11

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 12

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 13

D
A

TE
G

R
O

U
P

0.2 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 14

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.4 0.2 0.1 0.1 0.1Week 10

P
re

se
n

t

0.7 0.8 0.5 0.2 0.1 0.1 0.1Week 11

D
A

TE
G

R
O

U
P

0.7 0.6 0.4 0.2 0.1 0.1 0.1Week 12

D
A

TE
G

R
O

U
P

0.5 0.6 0.5 0.1 0.1 0.1 0.1Week 13

D
A

TE
G

R
O

U
P

0.5 0.5 0.4 0.2 0.1 0.1 0.1Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 14

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.2 1.7 0.7 1.3Week 10

P
re

se
n

t

0.4 0.1 0.1 0.1 1.9 0.7 1.5Week 11

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.7 1.0Week 12

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.5 0.6 0.8Week 13

D
A

TE
G

R
O

U
P

0.4 0.2 0.1 0.1 1.8 0.7 1.2Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 14

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 0.1 0.2 0.1Week 10

P
re

se
n

t

0.2 0.1 0.0 0.2 0.0 0.3 0.1Week 11

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.2 0.1Week 12

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 0.2 0.0 0.2 0.1Week 13

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Week 14

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 14

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 13
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0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 14
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P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 3.5 3.8 3.3 3.2 83 96 70 663.2 72

Viasat3 3.0 3.5 2.4 3.5 113 142 84 1163.2 114

AXN 1.6 1.7 1.4 1.3 57 67 47 431.5 53

Story TV 1.3 1.8 0.7 0.9 65 97 33 371.1 49

Comedy Central 3.0 2.9 3.1 4.0 146 153 139 1773.3 153

RTL II 3.2 3.9 2.3 3.4 93 124 61 892.9 81

Prime TV 1.7 2.0 1.3 1.7 83 107 59 731.6 74

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hagyjal fozni! RTL II 20:30 21:24 91,012 2.3 6.3 12104-04-17 Tue

Dr. csont Cool 21:00 21:53 89,249 2.3 6.1 8705-04-17 Wed

Gyilkos elmek Cool 23:00 23:55 73,828 1.9 7.9 14307-04-17 Fri

Family guy Comedy Central 22:00 22:28 71,003 1.8 4.8 18609-04-17 Sun

A (sz)ex az oka mindennek Cool 21:00 22:53 66,070 1.7 4.9 10107-04-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 89,249 2.3 6.1 8705-04-17 Wed

Gyilkos elmek Cool 23:00 23:55 73,828 1.9 7.9 14307-04-17 Fri

A (sz)ex az oka mindennek Cool 21:00 22:53 66,070 1.7 4.9 10107-04-17 Fri

Alvin es a mokusok Cool 18:50 20:26 55,775 1.4 4.6 11208-04-17 Sat

Toy story - jatekhaboru Cool 20:33 22:04 55,370 1.4 3.7 11208-04-17 Sat

Rossz kisfiu Cool 22:10 23:53 52,581 1.3 4.4 10308-04-17 Sat

Mrs. doubtfire - apa csak egy van Cool 16:25 18:44 50,294 1.3 5.8 10208-04-17 Sat

A mentalista Cool 19:10 20:02 49,761 1.3 4.4 8304-04-17 Tue

Rejtjelek Cool 22:00 22:54 45,893 1.2 3.9 14006-04-17 Thu

Rosewood Cool 19:10 20:02 42,412 1.1 3.7 7706-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 3.5 3.0 4.0 3.7 95 89 102 893.3 86

Viasat3 3.0 3.5 2.4 3.5 113 142 84 1163.2 114

MOZI+ 2.5 2.0 3.0 2.5 98 87 108 892.2 84

Film Café 1.0 1.0 0.9 0.8 79 90 68 620.9 67

Video 4.8 2.7 7.3 5.8 144 87 200 1535.5 156

Paramount 1.1 1.0 1.3 1.2 122 120 124 1171.2 124

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

4

2
0

1
6

w
1

6

2
0

1
6

w
1

8

2
0

1
6

w
2

0

2
0

1
6

w
2

2

2
0

1
6

w
2

4

2
0

1
6

w
2

6

2
0

1
6

w
2

8

2
0

1
6

w
3

0

2
0

1
6

w
3

2

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

S
H

R
%

7

6.5

6

5.5

5

4.5

4

3.5

3

2.5

2

1.5

1

0.5

0

Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sherlock holmes 2. - arnyjatek F+ 20:35 22:59 78,463 2.0 5.1 13709-04-17 Sun

Holtpont F+ 21:00 22:56 70,176 1.8 5.5 9206-04-17 Thu

A hobbit F+ 20:30 23:40 66,517 1.7 4.8 12408-04-17 Sat

A biztonsag zaloga F+ 21:01 22:42 66,301 1.7 5.1 8404-04-17 Tue

Masnaposok Viasat3 21:00 23:01 65,264 1.7 4.4 14509-04-17 Sun

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sherlock holmes 2. - arnyjatek F+ 20:35 22:59 78,463 2.0 5.1 13709-04-17 Sun

Holtpont F+ 21:00 22:56 70,176 1.8 5.5 9206-04-17 Thu

A hobbit F+ 20:30 23:40 66,517 1.7 4.8 12408-04-17 Sat

A biztonsag zaloga F+ 21:01 22:42 66,301 1.7 5.1 8404-04-17 Tue

A mesterlovesz F+ 23:02 24:48 58,570 1.5 8.4 11706-04-17 Thu

Nemzetbiztonsag bt. F+ 18:44 20:21 50,837 1.3 4.3 9708-04-17 Sat

Constantine - a demonvadasz F+ 21:00 23:15 50,651 1.3 3.9 13107-04-17 Fri

Vitathatatlan F+ 21:00 22:44 48,944 1.2 3.6 9805-04-17 Wed

A kovetkezo harom nap F+ 18:29 20:55 40,400 1.0 3.5 10804-04-17 Tue

Brillians csapda F+ 18:20 20:27 39,100 1.0 2.8 8509-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.2 3.9 2.3 3.4 93 124 61 893.3 119

Super TV2 3.4 4.0 2.6 3.4 89 116 63 794.0 131

AXN 1.6 1.7 1.4 1.3 57 67 47 431.5 67

Story4 1.3 1.8 0.7 0.9 65 97 33 371.6 96

Prime TV 1.7 2.0 1.3 1.7 83 107 59 731.7 104

Duna TV 2.0 2.0 2.0 1.5 27 30 25 192.2 37

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:58 98,724 2.5 7.0 8906-04-17 Thu

Hagyjal fozni! RTL II 20:30 21:24 91,012 2.3 6.3 12104-04-17 Tue

Fak ju tanar ur 2.! Super TV2 20:35 22:59 88,493 2.3 6.1 15108-04-17 Sat

Bloff Super TV2 20:59 23:12 74,706 1.9 5.9 14603-04-17 Mon

Kekfeny Duna TV 20:27 21:18 69,197 1.8 4.7 3903-04-17 Mon

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hagyjal fozni! RTL II 20:30 21:24 91,012 2.3 6.3 12104-04-17 Tue

Hirado RTL II 21:30 21:54 55,381 1.4 4.0 12807-04-17 Fri

A gyanu arnyekaban RTL II 19:25 20:24 52,424 1.3 4.5 8903-04-17 Mon

Showder klub RTL II 22:00 22:58 45,110 1.1 3.9 11405-04-17 Wed

Almomban mar lattalak RTL II 19:59 21:56 43,235 1.1 2.6 9309-04-17 Sun

Baratok kozt RTL II 23:01 23:30 39,429 1.0 4.8 11104-04-17 Tue

Kejlak RTL II 20:59 22:53 30,985 0.8 2.1 6908-04-17 Sat

Az elet csajos oldala RTL II 23:33 23:57 30,211 0.8 4.5 18304-04-17 Tue

Miami helyszinelok RTL II 19:00 19:53 30,056 0.8 2.6 6408-04-17 Sat

Vacsoracsata RTL II 09:00 09:57 28,995 0.7 11.1 10906-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.1 1.4 0.8 0.9 104 140 67 771.4 163

Sorozat + 0.8 0.9 0.8 0.7 74 85 63 580.7 80

Story5 0.6 0.9 0.3 0.3 50 80 20 220.8 87

Viasat6 0.9 0.8 1.1 0.9 117 111 123 960.8 128

Humor+ 0.6 0.4 0.8 0.7 130 97 163 1430.4 109

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A karib-tenger kalozai Viasat6 18:19 21:01 54,181 1.4 3.8 18009-04-17 Sun

Bunvadaszok RTL+ 20:45 23:04 52,421 1.3 3.6 12908-04-17 Sat

A karib-tenger kalozai 2. - holtak kincsViasat6 21:01 23:53 45,161 1.1 3.4 14609-04-17 Sun

Columbo Sorozat + 21:55 23:34 34,276 0.9 3.2 12606-04-17 Thu

Gyilkos sorok Story5 22:25 23:25 29,107 0.7 3.1 10904-04-17 Tue

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunvadaszok RTL+ 20:45 23:04 52,421 1.3 3.6 12908-04-17 Sat

Monika RTL+ 17:00 17:56 26,514 0.7 3.8 11307-04-17 Fri

Csengetett mylord? RTL+ 21:05 22:05 25,164 0.6 1.8 10003-04-17 Mon

Jo baratok RTL+ 20:35 21:01 24,979 0.6 1.7 17806-04-17 Thu

Gyozike RTL+ 16:05 16:53 20,374 0.5 4.2 15803-04-17 Mon

Hupikek torpikek RTL+ 12:00 12:24 16,391 0.4 3.6 14608-04-17 Sat

Zimmer feri 2. RTL+ 11:00 12:44 16,269 0.4 3.3 12209-04-17 Sun

Knight rider RTL+ 19:00 19:55 15,772 0.4 1.1 12209-04-17 Sun

Hallo hallo RTL+ 22:10 22:43 15,270 0.4 1.2 7807-04-17 Fri

Kungfu panda - a rendkivuliseg legendajaRTL+ 18:02 18:24 15,103 0.4 1.9 19707-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 0.9 0.8 1.0 74 85 63 861.0 108

Fem3 0.3 0.4 0.1 0.3 67 108 27 750.5 140

RTL+ 1.1 1.4 0.8 1.2 104 140 67 1021.3 141

AMC 0.5 0.3 0.7 0.2 64 44 83 290.5 89

Story5 0.6 0.9 0.3 0.5 50 80 20 391.1 117

Izaura TV 0.7 1.0 0.3 1.7 52 84 19 1241.1 98

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunvadaszok RTL+ 20:45 23:04 52,421 1.3 3.6 12908-04-17 Sat

Columbo Sorozat + 21:55 23:34 34,276 0.9 3.2 12606-04-17 Thu

Gyilkos sorok Story5 22:25 23:25 29,107 0.7 3.1 10904-04-17 Tue

Monika RTL+ 17:00 17:56 26,514 0.7 3.8 11307-04-17 Fri

Csengetett mylord? RTL+ 21:05 22:05 25,164 0.6 1.8 10003-04-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:34 34,276 0.9 3.2 12606-04-17 Thu

Csi Sorozat + 23:46 24:36 24,407 0.6 4.5 12503-04-17 Mon

Szulejman Sorozat + 18:51 19:50 13,889 0.4 1.3 4406-04-17 Thu

A rejtely Sorozat + 24:00 24:53 9,686 0.2 1.5 12708-04-17 Sat

Ausztral expressz Sorozat + 03:55 04:48 9,065 0.2 7.1 21409-04-17 Sun

Cobra 11 Sorozat + 25:00 25:55 8,531 0.2 2.1 14708-04-17 Sat

Dr. csont Sorozat + 03:00 03:50 8,380 0.2 4.6 22209-04-17 Sun

A szupercsapat Sorozat + 02:30 03:26 7,955 0.2 3.7 11308-04-17 Sat

Sherlock holmes visszater Sorozat + 16:45 17:45 5,550 0.1 1.0 7003-04-17 Mon

Gyilkos elmek Sorozat + 22:00 22:53 4,677 0.1 0.3 7609-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 14

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.4 0.5 0.4 0.4 65 75 55 480.5 98

Film Mánia 0.2 0.1 0.2 0.1 59 51 67 340.1 59

Film Café 1.0 1.0 0.9 0.8 79 90 68 621.0 103

Paramount 1.1 1.0 1.3 1.2 122 120 124 1171.0 136

FOX 0.5 0.6 0.4 0.7 121 156 87 1470.5 162

GALAXY TV 0.4 0.5 0.3 0.3 41 58 25 260.6 78

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Super 8 Paramount 21:00 23:12 24,850 0.6 2.0 12103-04-17 Mon

Amerikai nindzsa Paramount 21:00 22:52 24,265 0.6 1.9 12104-04-17 Tue

Az utolso zsaru GALAXY TV 16:35 17:30 17,178 0.4 2.7 7606-04-17 Thu

Jol all neki a halal Paramount 13:10 15:11 16,822 0.4 2.5 14909-04-17 Sun

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos donor Film+2 21:00 22:54 16,699 0.4 1.1 9609-04-17 Sun

Street fighter - chun-li legendaja Film+2 21:00 22:49 8,992 0.2 0.7 6807-04-17 Fri

A midsomer gyilkossagok Film+2 13:35 15:19 8,449 0.2 2.1 11206-04-17 Thu

Kis vuk Film+2 13:35 15:01 7,866 0.2 1.1 12809-04-17 Sun

Szexmentes ovezet Film+2 02:00 02:32 7,587 0.2 4.2 11005-04-17 Wed

A sas es a sarkany Film+2 15:25 17:22 6,837 0.2 1.3 4306-04-17 Thu

Atkozottak harca Film+2 02:40 04:17 6,574 0.2 5.6 13505-04-17 Wed

A te eseted Film+2 19:05 20:47 5,825 0.1 0.4 13009-04-17 Sun

Az igazsag nyomaban Film+2 19:15 20:52 5,418 0.1 0.4 3508-04-17 Sat

Hat tolteny ara Film+2 23:15 25:23 5,112 0.1 1.0 6605-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 14

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.4 0.6 0.7 0.4 36 52 65 300.9 104

Sláger TV 0.9 1.0 1.3 0.6 85 105 139 470.8 107

M3 1.4 1.6 1.6 1.4 73 96 104 671.5 114

Zenebutik 0.5 0.5 0.4 0.6 56 61 63 630.7 111

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:51 20:23 79,259 2.0 6.4 8603-04-17 Mon

Veszhelyzet M3 20:30 21:15 41,209 1.0 2.8 11203-04-17 Mon

Derrick M3 18:11 19:10 20,181 0.5 2.4 9703-04-17 Mon

Top-show M3 21:18 22:19 19,354 0.5 1.5 12804-04-17 Tue

Hirado M3 17:00 17:10 19,000 0.5 3.5 13103-04-17 Mon

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szombat esti laz Muzsika TV 19:00 21:01 12,898 0.3 1.0 3308-04-17 Sat

Hazibuli attilaval Muzsika TV 20:00 21:54 12,395 0.3 0.9 4207-04-17 Fri

Klippek Muzsika TV 16:30 16:56 12,070 0.3 2.4 10005-04-17 Wed

Hungarian pop top klip mix Muzsika TV 15:30 16:26 10,768 0.3 2.3 13306-04-17 Thu

Hungarian pop top Muzsika TV 15:30 16:25 10,411 0.3 2.6 11205-04-17 Wed

Dallamokon at Muzsika TV 17:00 17:54 10,251 0.3 1.4 8606-04-17 Thu

Egy ora... Muzsika TV 17:00 17:55 8,976 0.2 1.0 3609-04-17 Sun

Kivansagpercek Muzsika TV 14:30 15:26 7,282 0.2 1.7 9006-04-17 Thu

Balazs pali - zenes randevu Muzsika TV 25:00 25:56 6,448 0.2 1.8 7309-04-17 Sun

Darido - garden Muzsika TV 21:09 22:06 6,443 0.2 0.4 4005-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 14

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 5.9 5.5 4.2 146 172 200 1713.9 184

Cool 3.5 4.8 3.8 3.1 83 66 67 603.3 74

Viasat3 3.0 1.6 3.3 2.8 113 35 91 874.1 147

Story4 1.3 0.9 1.0 0.6 65 25 37 241.1 51

AXN 1.6 0.3 0.8 1.5 57 5 23 451.2 40

Super TV2 3.4 3.0 3.2 2.6 89 47 64 564.1 102

RTL II 3.2 3.6 3.7 2.6 93 62 81 624.2 116

Humor+ 0.6 1.5 1.2 1.1 130 191 195 2020.4 82

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:16 20:58 98,724 2.5 7.0 8906-04-17 Thu

Hagyjal fozni! RTL II 20:30 21:24 91,012 2.3 6.3 12104-04-17 Tue

Dr. csont Cool 21:00 21:53 89,249 2.3 6.1 8705-04-17 Wed

Fak ju tanar ur 2.! Super TV2 20:35 22:59 88,493 2.3 6.1 15108-04-17 Sat

Bloff Super TV2 20:59 23:12 74,706 1.9 5.9 14603-04-17 Mon

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Family guy Comedy Central 22:00 22:28 71,003 1.8 4.8 18609-04-17 Sun

Agymenok Comedy Central 20:30 20:58 65,695 1.7 4.4 17105-04-17 Wed

Kovacs andras peter: evolucio Comedy Central 19:00 20:27 51,805 1.3 4.2 11008-04-17 Sat

South park Comedy Central 23:30 23:59 49,526 1.3 5.8 20107-04-17 Fri

Eletkritika Comedy Central 23:00 23:29 44,207 1.1 4.7 21906-04-17 Thu

Uj csaj Comedy Central 24:00 24:29 42,041 1.1 6.0 22107-04-17 Fri

A goldberg csalad Comedy Central 21:00 21:29 38,682 1.0 2.7 15204-04-17 Tue

Angie tribeca - a torveny nemebenComedy Central 21:30 21:58 32,145 0.8 2.4 18306-04-17 Thu

Anyam borogass Comedy Central 17:30 17:59 30,848 0.8 4.2 18207-04-17 Fri

Felhotlen philadelphia Comedy Central 02:00 02:20 29,593 0.8 10.1 22209-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 14

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.1 1.3 1.0 1.3 122 131 120 1241.2 124

Film+2 0.4 0.4 0.5 0.4 65 53 75 550.3 42

AMC 0.5 0.2 0.3 0.7 64 29 44 830.4 51

Film Cafe 1.0 0.9 1.0 0.9 79 72 90 680.9 67

Film Mania 0.2 0.1 0.1 0.2 59 40 51 670.2 55

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Super 8 Paramount 21:00 23:12 24,850 0.6 2.0 12103-04-17 Mon

Amerikai nindzsa Paramount 21:00 22:52 24,265 0.6 1.9 12104-04-17 Tue

Jol all neki a halal Paramount 13:10 15:11 16,822 0.4 2.5 14909-04-17 Sun

Gyilkos donor Film+2 21:00 22:54 16,699 0.4 1.1 9609-04-17 Sun

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Super 8 Paramount 21:00 23:12 24,850 0.6 2.0 12103-04-17 Mon

Amerikai nindzsa Paramount 21:00 22:52 24,265 0.6 1.9 12104-04-17 Tue

Jol all neki a halal Paramount 13:10 15:11 16,822 0.4 2.5 14909-04-17 Sun

Cool tura Paramount 22:51 24:42 16,680 0.4 2.4 19405-04-17 Wed

Csak szexre kellesz Paramount 23:20 25:32 12,008 0.3 2.4 16403-04-17 Mon

Csupasz pisztoly Paramount 14:00 15:43 11,617 0.3 3.7 18703-04-17 Mon

Ikrek Paramount 14:25 16:33 11,475 0.3 2.5 16707-04-17 Fri

Romy es michele: micsoda spinek! Paramount 16:26 18:27 11,384 0.3 1.4 9008-04-17 Sat

Kamukem Paramount 18:00 19:42 11,162 0.3 0.9 9509-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 14

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.7 0.7 1.3 1.1 94 68 141 1370.3 51

Viasat6 0.9 1.1 0.9 1.1 117 99 91 1230.8 111

AXN 1.6 0.8 1.5 1.4 57 23 45 471.7 67

Prime TV 1.7 1.8 1.4 1.3 83 67 56 592.0 107

FOX 0.5 0.7 0.6 0.4 121 130 110 870.6 156

Discovery Channel 1.2 1.3 2.0 1.9 89 71 119 1250.7 52

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A karib-tenger kalozai Viasat6 18:19 21:01 54,181 1.4 3.8 18009-04-17 Sun

A szokes Prime TV 20:59 21:41 46,677 1.2 3.4 8306-04-17 Thu

A karib-tenger kalozai 2. - holtak kincsViasat6 21:01 23:53 45,161 1.1 3.4 14609-04-17 Sun

Sorsugynokseg Prime TV 20:59 23:01 43,543 1.1 3.0 18108-04-17 Sat

Ncis - tengereszeti helyszinelok AXN 19:00 19:59 42,516 1.1 3.6 7908-04-17 Sat

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hihetetlen de halalos RTL Spike 23:31 23:59 30,642 0.8 4.6 20904-04-17 Tue

A visszaterok RTL Spike 22:00 22:58 22,656 0.6 2.1 19104-04-17 Tue

Gyilkos elmek RTL Spike 21:00 21:58 18,619 0.5 1.1 13009-04-17 Sun

Cobra 11 RTL Spike 19:01 19:59 16,904 0.4 1.5 11004-04-17 Tue

Rohamjarorok RTL Spike 24:01 24:58 15,066 0.4 3.4 21304-04-17 Tue

Pumpedek RTL Spike 22:32 23:04 12,946 0.3 1.2 9103-04-17 Mon

Top gear RTL Spike 24:00 25:04 10,363 0.3 2.2 15503-04-17 Mon

New orleans-i fejvadaszok RTL Spike 03:00 03:26 9,067 0.2 5.8 22204-04-17 Tue

Playback parbaj RTL Spike 22:00 22:35 8,776 0.2 0.7 19105-04-17 Wed

Star wars: lazadok RTL Spike 09:30 09:59 7,667 0.2 1.7 15208-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 14

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.5 0.1 0.1 0.2 537 62 74 890.2 97

Music Channel 0.3 0.3 0.1 0.3 189 279 165 2910.1 122

Muzsika TV 0.3 0.2 0.4 0.2 16 15 36 130.2 17

Sláger TV 1.0 0.9 0.9 0.3 52 61 85 251.2 103

Zenebutik 0.6 0.2 0.5 0.4 41 19 56 380.1 15

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Hazibuli attilaval Muzsika TV 20:00 21:54 10,100 0.6 2.7 8107-04-17 Fri

Az enek iskolaja best of Zenebutik 18:53 19:53 7,842 0.5 2.4 11408-04-17 Sat

Dallamokon at Muzsika TV 21:00 21:55 6,678 0.4 1.2 6709-04-17 Sun

Viva feat Viva 21:32 21:56 6,614 0.4 1.7 52204-04-17 Tue

Hungarian pop top klip mix Muzsika TV 16:00 16:54 6,592 0.4 3.1 14208-04-17 Sat

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva feat Viva 21:32 21:56 6,614 0.4 1.7 52204-04-17 Tue

Mtv essentials... Viva 21:00 23:00 6,020 0.4 1.5 50205-04-17 Wed

A masik nem Viva 21:00 21:32 5,359 0.3 1.3 49104-04-17 Tue

Hack viva Viva 17:01 17:31 4,810 0.3 2.2 52207-04-17 Fri

Viva beatz Viva 22:00 22:59 4,610 0.3 1.4 52204-04-17 Tue

Viva hot & fresh Viva 18:31 18:57 4,590 0.3 1.8 52206-04-17 Thu

Club crazy Viva 23:00 23:57 4,559 0.3 1.6 50905-04-17 Wed

Klip Viva 24:52 25:00 4,489 0.3 2.7 52205-04-17 Wed

Ranglista - dance Viva 24:00 24:51 4,489 0.3 2.3 52205-04-17 Wed

Party hard Viva 25:00 25:53 4,489 0.3 3.3 52205-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 14

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.7 1.3 0.8 2.4 631 91 47 821.1 47

Cartoon Network 4.2 0.8 0.4 0.6 552 155 53 530.0 5

MiniMax 6.0 1.8 0.7 0.9 509 226 65 511.2 84

Disney Channel 5.5 0.7 0.5 1.9 531 92 60 1210.9 74

M2 6.9 4.0 2.2 0.9 264 224 95 242.2 73

Nick JR 5.1 2.5 1.1 0.1 433 313 106 60.3 23

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Spongya bob Nickelodeon 21:16 21:27 51,218 5.3 19.9 69209-04-17 Sun

A legboszibb boszik Nickelodeon 20:24 20:46 50,517 5.3 16.2 62207-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Spongya bob Nickelodeon 21:16 21:27 51,218 5.3 19.9 69209-04-17 Sun

A legboszibb boszik Nickelodeon 20:24 20:46 50,517 5.3 16.2 62207-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Tini nindzsa teknocok Nickelodeon 21:27 21:49 46,779 4.9 20.1 71509-04-17 Sun

A hathaway kisertetlak - megtelt haz kiaNickelodeon 23:48 24:09 39,095 4.1 32.0 71009-04-17 Sun

100 dolog a gimi elott Nickelodeon 22:51 23:13 39,095 4.1 25.4 66209-04-17 Sun

Regal academy Nickelodeon 08:28 08:51 37,449 3.9 16.1 62508-04-17 Sat

Csoros harvey Nickelodeon 18:35 18:57 36,399 3.8 14.0 80207-04-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 14

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 5.1 2.5 1.1 2.2 433 313 106 2091.4 171

Nickelodeon 12.7 1.3 0.8 1.4 631 91 47 750.7 48

Cartoon Network 4.2 0.8 0.4 0.7 552 155 53 980.5 86

MiniMax 6.0 1.8 0.7 1.4 509 226 65 1320.9 107

Disney Channel 5.5 0.7 0.5 1.1 531 92 60 1170.5 68

M2 6.9 4.0 2.2 3.1 264 224 95 1342.5 139

Kiwi TV 0.4 0.4 0.2 0.3 210 302 132 1940.2 169

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Spongya bob Nickelodeon 21:16 21:27 51,218 5.3 19.9 69209-04-17 Sun

A legboszibb boszik Nickelodeon 20:24 20:46 50,517 5.3 16.2 62207-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Spongya bob Nickelodeon 21:16 21:27 51,218 5.3 19.9 69209-04-17 Sun

A legboszibb boszik Nickelodeon 20:24 20:46 50,517 5.3 16.2 62207-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Tini nindzsa teknocok Nickelodeon 21:27 21:49 46,779 4.9 20.1 71509-04-17 Sun

Rubi szivarvanyiaban M2 19:17 19:30 44,775 4.7 16.7 44405-04-17 Wed

Jake es sohaorszag kalozai M2 18:49 19:12 40,638 4.2 16.5 41605-04-17 Wed

A hathaway kisertetlak - megtelt haz kiaNickelodeon 23:48 24:09 39,095 4.1 32.0 71009-04-17 Sun

100 dolog a gimi elott Nickelodeon 22:51 23:13 39,095 4.1 25.4 66209-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 14

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 9.6 3.3 2.5 1.7 509 226 132 1001.2 71

Nickelodeon 11.6 1.5 1.7 1.0 593 97 86 582.1 112

Nick JR 6.1 3.6 3.0 1.9 425 320 208 1471.4 100

Cartoon Network 4.8 1.1 1.0 0.7 538 163 108 831.0 125

Disney Channel 6.4 0.9 0.9 0.6 557 96 78 561.1 101

M2 9.7 6.2 4.4 4.2 291 239 133 1391.7 54

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Rubi szivarvanyiaban M2 19:17 19:30 44,775 4.7 16.7 44405-04-17 Wed

Jake es sohaorszag kalozai M2 18:49 19:12 40,638 4.2 16.5 41605-04-17 Wed

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:58 19:20 57,589 6.0 21.9 75407-04-17 Fri

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 48,462 5.1 16.2 71107-04-17 Fri

Tunderi keresztszulok Nickelodeon 19:27 19:49 47,749 5.0 16.9 81007-04-17 Fri

Rubi szivarvanyiaban M2 19:17 19:30 44,775 4.7 16.7 44405-04-17 Wed

Jake es sohaorszag kalozai M2 18:49 19:12 40,638 4.2 16.5 41605-04-17 Wed

Spongya bob Nickelodeon 06:54 07:05 38,362 4.0 23.1 77707-04-17 Fri

Regal academy Nickelodeon 08:28 08:51 37,449 3.9 16.1 62508-04-17 Sat

Csoros harvey Nickelodeon 18:35 18:57 36,399 3.8 14.0 80207-04-17 Fri

Mano beno es lili hercegno apro kiralysaM2 17:11 17:22 35,418 3.7 16.2 38707-04-17 Fri

Dr. plussi M2 09:43 10:06 34,664 3.6 16.0 44608-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 14

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.5 0.7 0.3 0.8 64 83 44 1200.4 51

Story4 1.3 0.7 1.8 1.4 65 33 97 781.1 49

Story5 0.6 0.3 0.9 0.8 50 20 80 800.6 48

Paramount 1.1 1.3 1.0 1.1 122 124 120 1311.2 124

Film+2 0.4 0.4 0.5 0.6 65 55 75 1060.3 42

Film Cafe 1.0 0.9 1.0 1.1 79 68 90 980.9 67

AXN 1.6 1.4 1.7 2.5 57 47 67 1051.5 53

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ncis - tengereszeti helyszinelok AXN 19:00 19:59 42,516 1.1 3.6 7908-04-17 Sat

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Gyilkos elmek - alapos gyanu AXN 21:00 21:58 36,656 0.9 2.4 7708-04-17 Sat

Gyilkos elmek AXN 21:00 21:59 35,828 0.9 2.5 7604-04-17 Tue

Ncis: los angeles AXN 20:05 21:00 34,575 0.9 2.5 7403-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 14

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 1.0 0.9 1.0 1.1 79 68 90 1101.0 103

Film Mania 0.2 0.2 0.1 0.2 59 67 51 800.1 59

Film+2 0.4 0.4 0.5 0.5 65 55 75 970.5 98

RTL+ 1.1 0.8 1.4 1.3 104 67 140 1411.4 163

Paramount 1.1 1.3 1.0 0.9 122 124 120 1231.0 136

FOX 0.5 0.4 0.6 0.5 121 87 156 1510.5 162

GALAXY TV 0.4 0.3 0.5 0.7 41 25 58 910.6 78

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunvadaszok RTL+ 20:45 23:04 52,421 1.3 3.6 12908-04-17 Sat

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Monika RTL+ 17:00 17:56 26,514 0.7 3.8 11307-04-17 Fri

Csengetett mylord? RTL+ 21:05 22:05 25,164 0.6 1.8 10003-04-17 Mon

Jo baratok RTL+ 20:35 21:01 24,979 0.6 1.7 17806-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 14

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.1 0.3 59 67 51 1100.2 86

Film Cafe 1.0 0.9 1.0 0.8 79 68 90 651.1 98

Film+2 0.4 0.4 0.5 0.4 65 55 75 680.6 106

RTL+ 1.1 0.8 1.4 0.5 104 67 140 441.1 114

Paramount 1.1 1.3 1.0 1.1 122 124 120 1191.1 131

FOX 0.5 0.4 0.6 0.3 121 87 156 730.4 115

GALAXY TV 0.4 0.3 0.5 0.6 41 25 58 660.5 59

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bunvadaszok RTL+ 20:45 23:04 52,421 1.3 3.6 12908-04-17 Sat

Jurassic park Paramount 15:20 17:50 37,699 1.0 4.4 16409-04-17 Sun

Monika RTL+ 17:00 17:56 26,514 0.7 3.8 11307-04-17 Fri

Csengetett mylord? RTL+ 21:05 22:05 25,164 0.6 1.8 10003-04-17 Mon

Jo baratok RTL+ 20:35 21:01 24,979 0.6 1.7 17806-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 14

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.2 1.7 0.7 1.2 108 147 67 1081.4 120

Discovery Channel 1.2 1.9 0.7 1.3 89 125 52 851.0 71

National Geographic 1.0 1.6 0.4 0.9 88 137 39 810.8 71

NAT GEO WILD 0.6 0.9 0.4 0.7 102 134 70 1040.8 126

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aranylaz alaszkaban Discovery Channel 21:00 21:56 34,241 0.9 2.5 11106-04-17 Thu

Amcsi benzinfalok Discovery Channel 15:00 15:56 27,518 0.7 3.5 13309-04-17 Sun

Pedig jo otletnek tunt National Geographic 23:30 23:57 27,506 0.7 4.2 14803-04-17 Mon

Angliai raktarvadaszok Discovery Channel 20:00 20:26 24,142 0.6 1.8 10805-04-17 Wed

Apokalipszis: sztalin National Geographic 21:00 21:58 23,595 0.6 1.7 8904-04-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 14

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.4 0.3 125 161 161 890.4 154

Life Network 0.5 0.6 0.6 0.4 86 109 115 640.4 61

TLC 0.6 0.8 0.8 0.3 89 131 152 480.5 79

ID Xtra 0.5 0.7 0.7 0.3 79 112 119 460.6 78

Fem3 0.3 0.4 0.5 0.1 67 108 140 270.1 27

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az elso szivdobbanas TLC 22:00 22:55 18,596 0.5 1.4 10709-04-17 Sun

Rendkivuli terhessegek TLC 21:00 21:56 17,963 0.5 1.1 8809-04-17 Sun

Remalom a szomszedban ID Xtra 20:00 20:56 16,822 0.4 1.2 11808-04-17 Sat

A mi kis csaladunk TLC 14:00 14:26 14,165 0.4 2.4 12008-04-17 Sat

Csendes szornyetegek TLC 23:00 23:55 13,422 0.3 1.6 9706-04-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 14

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 1.0 1.7 1.6 0.6 80 107 113 471.6 124

M4 SPORT 1.9 2.6 3.0 1.0 70 78 100 393.1 119

Sport2 0.3 0.7 0.6 0.1 76 150 124 260.7 163

SPILERTV 0.4 0.5 0.7 0.1 135 155 239 300.4 139

18-49MaleL+V audience share, 02:00-25:59

2
0

1
6

w
1

4

2
0

1
6

w
1

6

2
0

1
6

w
1

8

2
0

1
6

w
2

0

2
0

1
6

w
2

2

2
0

1
6

w
2

4

2
0

1
6

w
2

6

2
0

1
6

w
2

8

2
0

1
6

w
3

0

2
0

1
6

w
3

2

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

S
H

R
%

26

24

22

20

18

16

14

12

10

8

6

4

2

0

Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 07:56 10:01 148,061 7.5 43.6 14809-04-17 Sun

Forma-1 kozvetites M4 SPORT 07:28 10:08 133,253 6.7 42.0 14909-04-17 Sun

Forma-1 studio M4 SPORT 07:30 07:46 77,169 3.9 35.2 16509-04-17 Sun

Forma-1 idomero edzes M4 SPORT 08:56 10:29 60,727 3.1 26.8 14408-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:36 49,425 2.5 7.0 14208-04-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:36 49,425 2.5 7.0 14208-04-17 Sat

Labdarugas Sport1 20:30 22:54 44,206 2.2 6.4 14208-04-17 Sat

Noi kezilabda merkozes - bajnokok ligajaSport1 16:54 18:38 27,082 1.4 5.7 7009-04-17 Sun

Kezilabda Sport1 16:30 18:44 24,130 1.2 5.1 7109-04-17 Sun

Studio Sport1 18:11 18:22 22,715 1.1 5.2 11608-04-17 Sat

Sportverda Sport1 23:45 23:57 13,760 0.7 4.5 28105-04-17 Wed

Harmadik felido Sport1 20:00 21:57 13,729 0.7 2.2 21903-04-17 Mon

Ufc Sport1 24:00 25:59 5,082 0.3 2.6 21305-04-17 Wed

Ufc 210 countdown Sport1 23:00 23:54 4,535 0.2 1.0 30307-04-17 Fri

Arany pillanatok Sport1 18:19 18:30 4,519 0.2 1.3 17505-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 14

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.3 0.7 0.6 0.1 76 150 126 260.7 163

M4 SPORT 1.9 2.6 3.0 1.0 70 78 100 393.1 119

Sport1 1.0 1.7 1.6 0.6 80 107 114 471.6 124

SPILERTV 0.4 0.5 0.7 0.1 135 155 241 300.4 139

18-49MaleL+V audience share, 02:00-25:59

2
0

1
6

w
1

4

2
0

1
6

w
1

6

2
0

1
6

w
1

8

2
0

1
6

w
2

0

2
0

1
6

w
2

2

2
0

1
6

w
2

4

2
0

1
6

w
2

6

2
0

1
6

w
2

8

2
0

1
6

w
3

0

2
0

1
6

w
3

2

2
0

1
6

w
3

4

2
0

1
6

w
3

6

2
0

1
6

w
3

8

2
0

1
6

w
4

0

2
0

1
6

w
4

2

2
0

1
6

w
4

4

2
0

1
6

w
4

6

2
0

1
6

w
4

8

2
0

1
6

w
5

0

2
0

1
6

w
5

2

2
0

1
7

w
2

2
0

1
7

w
4

2
0

1
7

w
6

2
0

1
7

w
8

2
0

1
7

w
1

0

2
0

1
7

w
1

2

2
0

1
7

w
1

4

S
H

R
%

26

24

22

20

18

16

14

12

10

8

6

4

2

0

Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Forma-1 futam M4 SPORT 07:56 10:01 148,061 7.5 43.6 14809-04-17 Sun

Forma-1 kozvetites M4 SPORT 07:28 10:08 133,253 6.7 42.0 14909-04-17 Sun

Forma-1 studio M4 SPORT 07:30 07:46 77,169 3.9 35.2 16509-04-17 Sun

Forma-1 idomero edzes M4 SPORT 08:56 10:29 60,727 3.1 26.8 14408-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:42 22:36 49,425 2.5 7.0 14208-04-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport2 20:08 23:09 18,474 0.9 3.1 22306-04-17 Thu

Sportmix Sport2 23:14 23:26 13,149 0.7 2.8 35706-04-17 Thu

Labdarugo merkozes - spanyol bajnoksagSport2 18:29 20:22 8,835 0.4 1.3 16909-04-17 Sun

Labdarugas Sport2 18:29 20:23 8,822 0.4 1.3 16909-04-17 Sun

Sportverda Sport2 18:14 18:26 8,189 0.4 1.6 44009-04-17 Sun

Arany pillanatok Sport2 23:45 23:56 8,088 0.4 2.6 44205-04-17 Wed

Ferfi kezilabda merkozes - bajnokok ligaSport2 16:03 17:36 5,755 0.3 2.4 16503-04-17 Mon

Ut cardiffba Sport2 23:30 24:55 5,743 0.3 1.8 29506-04-17 Thu

Studio Sport2 13:45 13:58 5,707 0.3 1.7 17109-04-17 Sun

Kezilabda Sport2 16:02 18:01 5,470 0.3 2.2 15403-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 14

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.2 0.1 0.2 0.3 41 33 55 500.2 54

Chili TV 0.1 0.1 0.2 0.1 71 73 135 690.2 126

TLC 0.6 0.8 0.8 0.3 89 131 152 480.6 123

Fem3 0.3 0.4 0.5 0.1 67 108 140 270.4 107

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az elso szivdobbanas TLC 22:00 22:55 18,596 0.5 1.4 10709-04-17 Sun

Rendkivuli terhessegek TLC 21:00 21:56 17,963 0.5 1.1 8809-04-17 Sun

A mi kis csaladunk TLC 14:00 14:26 14,165 0.4 2.4 12008-04-17 Sat

Csendes szornyetegek TLC 23:00 23:55 13,422 0.3 1.6 9706-04-17 Thu

Amerika legrosszabb tetkoi TLC 19:30 19:56 13,249 0.3 1.1 17105-04-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 14

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.5 0.6 0.4 86 86 109 640.5 106

TLC 0.6 0.9 0.8 0.3 89 139 131 480.6 123

ID Xtra 0.5 0.7 0.7 0.3 79 93 112 460.6 107

Story5 0.6 0.5 0.9 0.3 50 39 80 200.8 87

TV Paprika 0.2 0.1 0.1 0.3 41 22 33 500.2 54

Spektrum Home 0.3 0.3 0.4 0.3 125 107 161 890.4 189

Fem3 0.3 0.3 0.4 0.1 67 75 108 270.4 107

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 22:25 23:25 29,107 0.7 3.1 10904-04-17 Tue

Az elso szivdobbanas TLC 22:00 22:55 18,596 0.5 1.4 10709-04-17 Sun

Rendkivuli terhessegek TLC 21:00 21:56 17,963 0.5 1.1 8809-04-17 Sun

Remalom a szomszedban ID Xtra 20:00 20:56 16,822 0.4 1.2 11808-04-17 Sat

A feny hercegnoje Story5 13:55 15:08 15,230 0.4 2.1 17609-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 14

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.3 0.3 0.2 0.3 76 76 54 760.3 87

Spektrum 1.2 0.7 1.2 1.7 108 67 88 1470.9 100

National Geographic 1.0 0.4 1.3 1.6 88 39 100 1370.7 78

NAT GEO WILD 0.6 0.4 1.1 0.9 102 70 156 1340.4 79

DoQ 0.3 0.1 0.2 0.5 86 32 48 1400.1 48

18-49L+V audience share, 02:00-25:59
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Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pedig jo otletnek tunt National Geographic 23:30 23:57 27,506 0.7 4.2 14803-04-17 Mon

Apokalipszis: sztalin National Geographic 21:00 21:58 23,595 0.6 1.7 8904-04-17 Tue

Garazs varazs National Geographic 24:00 24:57 18,941 0.5 4.0 16003-04-17 Mon

Automagusok National Geographic 15:01 15:56 17,208 0.4 4.9 17403-04-17 Mon

Cenzura nelkul National Geographic 22:00 22:58 15,213 0.4 1.3 12503-04-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


