
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 13

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

4.3 4.7 3.0 1.2 0.7 0.5 0.6Mar 2017

D
A

TE
G

R
O

U
P

3.9 4.9 3.0 1.2 0.6 0.5 0.7Week 9

P
re

se
n

t

4.3 4.6 2.9 1.1 0.6 0.4 0.6Week 10

D
A

TE
G

R
O

U
P

4.3 4.8 3.0 1.0 0.8 0.5 0.5Week 11

D
A

TE
G

R
O

U
P

4.6 4.2 2.9 1.2 0.7 0.7 0.6Week 12

D
A

TE
G

R
O

U
P

4.0 4.7 3.4 1.1 0.8 0.6 0.5Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 13

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

2.9 0.9 0.6 1.2 11.5 4.1 8.1Mar 2017

D
A

TE
G

R
O

U
P

3.4 1.0 0.6 1.3 11.2 3.4 8.2Week 9

P
re

se
n

t

2.8 0.8 0.7 1.4 11.2 4.3 8.3Week 10

D
A

TE
G

R
O

U
P

2.7 0.9 0.5 0.9 11.5 3.9 8.5Week 11

D
A

TE
G

R
O

U
P

2.8 0.9 0.7 1.0 12.1 4.8 7.7Week 12

D
A

TE
G

R
O

U
P

3.0 1.1 0.7 1.3 12.4 4.8 7.5Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 13

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.6 0.3 1.0 0.3 1.6 0.6Mar 2017

D
A

TE
G

R
O

U
P

0.6 0.6 0.4 0.9 0.3 1.6 1.1Week 9

P
re

se
n

t

0.6 0.6 0.4 0.9 0.3 1.7 0.7Week 10

D
A

TE
G

R
O

U
P

1.0 0.4 0.2 1.0 0.3 1.8 0.4Week 11

D
A

TE
G

R
O

U
P

1.4 0.7 0.2 1.0 0.4 1.3 0.5Week 12

D
A

TE
G

R
O

U
P

0.7 1.1 0.2 1.2 0.3 1.5 0.6Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 13

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
A

TE
G

R
O

U
P

0.3 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 9

P
re

se
n

t

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 10

D
A

TE
G

R
O

U
P

0.3 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 11

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 12

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 13

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.6 0.8 0.5 0.2 0.1 0.1 0.1Week 9

P
re

se
n

t

0.6 0.7 0.4 0.2 0.1 0.1 0.1Week 10

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Week 11

D
A

TE
G

R
O

U
P

0.7 0.6 0.4 0.2 0.1 0.1 0.1Week 12

D
A

TE
G

R
O

U
P

0.5 0.6 0.5 0.1 0.1 0.1 0.1Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 13

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.6 1.2Mar 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.2 1.7 0.5 1.2Week 9

P
re

se
n

t

0.4 0.1 0.1 0.2 1.7 0.7 1.3Week 10

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.9 0.7 1.5Week 11

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.7 0.7 1.0Week 12

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.5 0.6 0.8Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 13

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1Mar 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 0.0 0.2 0.2Week 9

P
re

se
n

t

0.1 0.1 0.1 0.1 0.1 0.2 0.1Week 10

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.2 0.0 0.3 0.1Week 11

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.1 0.1 0.2 0.1Week 12

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 0.2 0.0 0.2 0.1Week 13

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 13

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2017

D
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Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 4.0 4.5 3.4 3.7 87 106 68 724.0 81

Viasat3 2.8 3.2 2.2 3.2 109 138 81 1142.9 106

AXN 1.0 1.0 1.1 0.9 50 52 49 421.1 49

Story TV 1.2 1.7 0.6 1.0 62 97 26 481.1 54

Comedy Central 3.0 2.6 3.5 4.1 137 130 145 1683.6 155

RTL II 3.4 4.0 2.7 4.1 95 120 69 1033.3 85

Prime TV 1.7 2.1 1.2 1.8 87 118 57 831.6 77

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hadhazi laszlo: nekunk all a laszlo Comedy Central 21:00 22:38 99,794 2.5 7.1 13431-03-17 Fri

Dr. csont Cool 21:01 21:53 97,579 2.5 6.8 9828-03-17 Tue

Masnaposok 3. Cool 21:00 22:54 84,726 2.2 6.2 12901-04-17 Sat

Hagyjal fozni! RTL II 20:31 21:24 84,076 2.1 5.6 10230-03-17 Thu

A kabalapasi Cool 21:00 22:44 77,582 2.0 5.6 9931-03-17 Fri

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:01 21:53 97,579 2.5 6.8 9828-03-17 Tue

Masnaposok 3. Cool 21:00 22:54 84,726 2.2 6.2 12901-04-17 Sat

A kabalapasi Cool 21:00 22:44 77,582 2.0 5.6 9931-03-17 Fri

Gyilkos elmek Cool 22:00 22:54 71,343 1.8 6.0 12328-03-17 Tue

Castle Cool 20:05 20:55 50,293 1.3 3.5 8127-03-17 Mon

A mentalista Cool 19:10 20:01 49,762 1.3 4.5 6729-03-17 Wed

Az etelmuvesz Cool 19:00 20:53 46,157 1.2 3.9 10301-04-17 Sat

Rejtjelek Cool 22:00 22:54 44,143 1.1 3.7 10530-03-17 Thu

Miami helyszinelok Cool 18:15 19:07 42,160 1.1 5.0 8327-03-17 Mon

Csi Cool 16:25 17:16 38,659 1.0 8.0 7529-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.7 3.9 5.5 4.9 104 95 113 974.8 99

Viasat3 2.8 3.2 2.2 3.2 109 138 81 1142.9 106

MOZI+ 2.9 2.7 3.2 3.0 99 99 98 912.8 90

Film Café 1.2 1.2 1.1 1.0 87 96 78 680.9 60

Video 4.8 3.1 6.9 5.9 139 96 182 1535.4 147

Paramount 1.1 1.0 1.2 1.0 114 114 115 951.1 110

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az utolso cserkesz F+ 21:00 23:02 122,438 3.1 9.3 11630-03-17 Thu

Salt ugynok F+ 21:00 22:47 102,433 2.6 7.4 11029-03-17 Wed

Szemfenyvesztok F+ 20:59 23:04 98,564 2.5 7.6 12028-03-17 Tue

A csontember F+ 21:00 23:10 84,018 2.1 6.5 11327-03-17 Mon

Sherlock holmes F+ 20:50 23:10 83,801 2.1 5.7 12402-04-17 Sun

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az utolso cserkesz F+ 21:00 23:02 122,438 3.1 9.3 11630-03-17 Thu

Salt ugynok F+ 21:00 22:47 102,433 2.6 7.4 11029-03-17 Wed

Szemfenyvesztok F+ 20:59 23:04 98,564 2.5 7.6 12028-03-17 Tue

A csontember F+ 21:00 23:10 84,018 2.1 6.5 11327-03-17 Mon

Sherlock holmes F+ 20:50 23:10 83,801 2.1 5.7 12402-04-17 Sun

Az acelember F+ 20:45 23:23 79,452 2.0 6.0 10001-04-17 Sat

A kaptar: tulvilag F+ 20:59 22:42 53,767 1.4 3.8 12831-03-17 Fri

Robotzsaru 2. F+ 22:50 24:57 53,714 1.4 6.8 13031-03-17 Fri

A jo a rossz es a halott F+ 19:10 20:48 53,165 1.4 4.6 7728-03-17 Tue

Hazard megye lordjai F+ 18:40 20:38 48,468 1.2 4.4 8301-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.4 4.0 2.7 4.1 95 120 69 1033.4 120

Super TV2 3.7 4.7 2.5 3.9 92 127 58 884.4 138

AXN 1.0 1.0 1.1 0.9 50 52 49 421.0 64

Story4 1.2 1.7 0.6 1.0 62 97 26 481.3 85

Prime TV 1.7 2.1 1.2 1.8 87 118 57 831.6 102

Duna TV 1.8 1.9 1.6 1.5 23 28 19 191.9 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hagyjal fozni! RTL II 20:31 21:24 84,076 2.1 5.6 10230-03-17 Thu

Joban rosszban Super TV2 20:14 20:59 81,408 2.1 5.5 7727-03-17 Mon

Kekfeny Duna TV 20:25 21:18 80,304 2.0 5.3 4627-03-17 Mon

Az 50 elso randi Super TV2 21:00 22:52 78,265 2.0 5.6 13231-03-17 Fri

Joban-rosszban Super TV2 20:15 20:59 77,230 2.0 6.0 8131-03-17 Fri

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hagyjal fozni! RTL II 20:31 21:24 84,076 2.1 5.6 10230-03-17 Thu

Showder klub RTL II 22:01 22:55 62,631 1.6 5.0 11729-03-17 Wed

Holtodiglan RTL II 21:00 23:50 48,174 1.2 3.9 8701-04-17 Sat

Hirado RTL II 21:30 21:54 45,295 1.2 3.1 13227-03-17 Mon

A gyanu arnyekaban RTL II 19:30 20:27 44,525 1.1 3.5 7830-03-17 Thu

Segitseg bajban vagyok! - a pszichologusRTL II 14:55 15:48 36,328 0.9 5.4 11702-04-17 Sun

Baratok kozt RTL II 23:01 23:29 33,404 0.9 4.0 8827-03-17 Mon

Vacsoracsata RTL II 09:00 09:57 32,758 0.8 14.1 11129-03-17 Wed

Segitseg bajban vagyok! - az ugyved valaRTL II 18:35 19:27 30,694 0.8 3.4 10230-03-17 Thu

Csi RTL II 23:55 24:49 29,539 0.8 4.5 12701-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.1 1.1 1.0 1.2 105 119 90 1041.2 146

Sorozat + 0.8 1.0 0.5 0.7 67 94 41 510.8 81

Story5 0.5 0.7 0.3 0.4 43 62 23 280.8 78

Viasat6 0.8 0.6 1.0 0.7 110 95 124 950.6 101

Humor+ 0.5 0.3 0.7 0.6 133 89 176 1680.4 145

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

S
H

R
%

1.6

1.5

1.4

1.3

1.2

1.1

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ket pasi - meg egy kicsi Viasat6 20:32 20:59 31,479 0.8 2.2 17401-04-17 Sat

Csengetett mylord? RTL+ 21:05 22:06 31,238 0.8 2.1 11527-03-17 Mon

Jo baratok RTL+ 19:35 20:02 29,122 0.7 2.5 18729-03-17 Wed

A rend orzoje RTL+ 21:00 22:37 28,194 0.7 1.8 9902-04-17 Sun

Columbo Sorozat + 21:55 23:38 27,296 0.7 2.6 10528-03-17 Tue

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csengetett mylord? RTL+ 21:05 22:06 31,238 0.8 2.1 11527-03-17 Mon

Jo baratok RTL+ 19:35 20:02 29,122 0.7 2.5 18729-03-17 Wed

A rend orzoje RTL+ 21:00 22:37 28,194 0.7 1.8 9902-04-17 Sun

Rocky balboa RTL+ 14:54 16:52 24,979 0.6 3.6 14602-04-17 Sun

Monika RTL+ 17:00 17:53 22,778 0.6 4.0 12929-03-17 Wed

Kungfu panda - a rendkivuliseg legendajaRTL+ 18:34 18:56 21,334 0.5 2.9 15731-03-17 Fri

Hallo hallo RTL+ 22:10 22:42 20,093 0.5 1.5 10131-03-17 Fri

Gyozike RTL+ 16:05 16:54 19,827 0.5 4.5 14029-03-17 Wed

Knight rider RTL+ 20:00 20:56 14,442 0.4 0.9 8402-04-17 Sun

Hupikek torpikek RTL+ 15:36 15:58 14,316 0.4 3.8 14429-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 1.0 0.5 1.1 67 94 41 881.2 124

Fem3 0.3 0.5 0.1 0.2 69 121 18 400.6 167

RTL+ 1.1 1.1 1.0 1.3 105 119 90 1231.0 117

AMC 0.7 0.5 1.0 0.5 94 71 117 670.6 99

Story5 0.5 0.7 0.3 0.5 43 62 23 371.2 121

Izaura TV 0.8 1.3 0.3 2.0 61 103 19 1471.2 113

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Csengetett mylord? RTL+ 21:05 22:06 31,238 0.8 2.1 11527-03-17 Mon

Jo baratok RTL+ 19:35 20:02 29,122 0.7 2.5 18729-03-17 Wed

A rend orzoje RTL+ 21:00 22:37 28,194 0.7 1.8 9902-04-17 Sun

Columbo Sorozat + 21:55 23:38 27,296 0.7 2.6 10528-03-17 Tue

Csi Sorozat + 23:44 24:36 26,615 0.7 4.9 11427-03-17 Mon

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:38 27,296 0.7 2.6 10528-03-17 Tue

Csi Sorozat + 23:44 24:36 26,615 0.7 4.9 11427-03-17 Mon

Dr. csont Sorozat + 23:00 23:54 12,278 0.3 1.3 8001-04-17 Sat

Gyilkos elmek Sorozat + 22:00 22:53 11,729 0.3 0.9 8202-04-17 Sun

Buszkeseg es balitelet Sorozat + 16:55 17:55 10,812 0.3 1.4 9302-04-17 Sun

Szulejman Sorozat + 18:50 19:48 9,456 0.2 0.9 3830-03-17 Thu

A szupercsapat Sorozat + 02:33 03:26 8,433 0.2 5.3 19828-03-17 Tue

Cobra 11 Sorozat + 21:00 21:55 7,315 0.2 0.4 5802-04-17 Sun

Ausztral expressz Sorozat + 19:00 20:00 7,250 0.2 0.7 6801-04-17 Sat

Sherlock holmes visszater Sorozat + 16:45 17:45 7,106 0.2 1.7 11731-03-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 13

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.6 0.6 0.5 0.6 83 98 67 730.7 118

Film Mánia 0.2 0.2 0.2 0.1 61 63 59 290.2 75

Film Café 1.2 1.2 1.1 1.0 87 96 78 681.1 101

Paramount 1.1 1.0 1.2 1.0 114 114 115 951.1 147

FOX 0.6 0.9 0.2 0.8 133 226 41 1710.8 233

GALAXY TV 0.4 0.4 0.3 0.2 44 54 34 230.5 79

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Szexmentes ovezet Film+2 21:00 22:32 22,536 0.6 1.6 10701-04-17 Sat

Kate es leopold Paramount 21:01 23:21 21,314 0.5 1.6 16829-03-17 Wed

Csupasz pisztoly 33 1/3 Paramount 21:00 22:41 21,040 0.5 1.5 12101-04-17 Sat

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szexmentes ovezet Film+2 21:00 22:32 22,536 0.6 1.6 10701-04-17 Sat

Szabotazs Film+2 21:00 23:02 17,075 0.4 1.2 10231-03-17 Fri

A gonosz markaban Film+2 21:00 22:38 14,787 0.4 1.0 7829-03-17 Wed

Tekken Film+2 21:00 22:39 14,401 0.4 1.1 11528-03-17 Tue

Agatha christie: miss marple Film+2 15:05 16:25 11,529 0.3 1.7 14802-04-17 Sun

Ne csokold meg a menyasszonyt! Film+2 19:05 20:52 10,562 0.3 1.0 6731-03-17 Fri

Az igazsag vedoje Film+2 21:00 23:00 10,248 0.3 0.8 5730-03-17 Thu

Argo Film+2 22:40 24:44 10,118 0.3 1.2 14601-04-17 Sat

A kartell Film+2 23:10 24:54 8,484 0.2 1.2 9931-03-17 Fri

Ne nezz fel! Film+2 22:45 24:17 7,513 0.2 0.9 12028-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 13

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.8 0.5 46 62 80 350.9 111

Sláger TV 0.8 0.9 0.9 0.8 84 106 104 770.8 113

M3 1.2 1.5 1.5 1.2 68 98 104 621.4 113

Zenebutik 0.5 0.6 0.5 0.6 60 82 74 640.7 115

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:54 20:26 98,240 2.5 7.3 9727-03-17 Mon

Starsky es hutch M3 20:32 21:19 36,224 0.9 2.4 11127-03-17 Mon

Veszhelyzet M3 20:24 21:47 32,210 0.8 2.4 10331-03-17 Fri

Jutalomjatek M3 21:24 22:16 25,821 0.7 1.8 10127-03-17 Mon

Hazibuli attilaval Muzsika TV 20:00 20:54 24,081 0.6 1.5 12802-04-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hazibuli attilaval Muzsika TV 20:00 20:54 24,081 0.6 1.5 12802-04-17 Sun

Dallamokon at Muzsika TV 21:00 21:55 22,761 0.6 1.3 11202-04-17 Sun

Nagyfroccs Muzsika TV 12:30 13:24 14,265 0.4 3.1 8901-04-17 Sat

Zenes baratsagok Muzsika TV 22:00 22:56 13,336 0.3 1.1 7627-03-17 Mon

Felvideki mulatos show Muzsika TV 12:00 12:27 12,931 0.3 3.4 8301-04-17 Sat

Hungarian pop top Muzsika TV 22:00 22:54 12,546 0.3 1.0 6001-04-17 Sat

Kivansagpercek Muzsika TV 14:30 15:26 9,557 0.2 2.7 7531-03-17 Fri

Kivansagkosar Muzsika TV 19:00 19:53 9,066 0.2 0.9 6830-03-17 Thu

Fredy show Muzsika TV 22:00 22:54 8,268 0.2 0.7 6128-03-17 Tue

Fure lepni ihos! Muzsika TV 11:30 11:57 8,259 0.2 2.1 10301-04-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 13

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.0 5.1 5.3 4.5 137 144 180 1703.7 166

Cool 4.0 3.5 4.0 3.3 87 47 64 604.0 84

Viasat3 2.8 1.4 3.0 2.5 109 35 90 833.8 146

Story4 1.2 0.6 1.5 0.5 62 21 59 231.4 74

AXN 1.0 0.3 0.8 1.3 50 10 30 510.7 32

Super TV2 3.7 4.2 4.2 2.7 92 65 78 555.0 121

RTL II 3.4 4.4 5.0 3.2 95 75 104 754.9 132

Humor+ 0.5 0.8 0.9 0.9 133 151 199 2240.4 111

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hadhazi laszlo: nekunk all a laszlo Comedy Central 21:00 22:38 99,794 2.5 7.1 13431-03-17 Fri

Dr. csont Cool 21:01 21:53 97,579 2.5 6.8 9828-03-17 Tue

Masnaposok 3. Cool 21:00 22:54 84,726 2.2 6.2 12901-04-17 Sat

Hagyjal fozni! RTL II 20:31 21:24 84,076 2.1 5.6 10230-03-17 Thu

Joban rosszban Super TV2 20:14 20:59 81,408 2.1 5.5 7727-03-17 Mon

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hadhazi laszlo: nekunk all a laszlo Comedy Central 21:00 22:38 99,794 2.5 7.1 13431-03-17 Fri

Agymenok Comedy Central 20:30 20:58 71,985 1.8 4.7 14727-03-17 Mon

Family guy Comedy Central 22:42 23:09 65,458 1.7 5.5 16031-03-17 Fri

Modern csalad Comedy Central 21:00 21:29 62,574 1.6 4.1 16327-03-17 Mon

Amerika huangjai Comedy Central 21:30 21:59 54,073 1.4 3.7 15327-03-17 Mon

Eletkritika Comedy Central 23:00 23:29 39,558 1.0 5.0 16330-03-17 Thu

South park Comedy Central 23:30 23:59 35,125 0.9 4.6 18429-03-17 Wed

Zsolt es rezso - az elhallgatott igazsagComedy Central 20:58 21:34 34,646 0.9 2.4 12301-04-17 Sat

Felhotlen philadelphia Comedy Central 24:00 24:29 33,101 0.8 6.7 15730-03-17 Thu

A goldberg csalad Comedy Central 21:00 21:29 31,759 0.8 2.2 16828-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 13

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.1 1.0 1.0 1.2 114 102 114 1151.1 110

Film+2 0.6 0.7 0.6 0.5 83 92 98 670.5 69

AMC 0.7 0.5 0.5 1.0 94 67 71 1170.7 82

Film Cafe 1.2 1.1 1.2 1.1 87 81 96 780.9 60

Film Mania 0.2 0.1 0.2 0.2 61 46 63 590.1 44

18-49_LIVE+V audience share, 02:00-25:59

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

2
0

1
7

w
1

3

S
H

R
%

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Szexmentes ovezet Film+2 21:00 22:32 22,536 0.6 1.6 10701-04-17 Sat

Kate es leopold Paramount 21:01 23:21 21,314 0.5 1.6 16829-03-17 Wed

Csupasz pisztoly 33 1/3 Paramount 21:00 22:41 21,040 0.5 1.5 12101-04-17 Sat

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Kate es leopold Paramount 21:01 23:21 21,314 0.5 1.6 16829-03-17 Wed

Csupasz pisztoly 33 1/3 Paramount 21:00 22:41 21,040 0.5 1.5 12101-04-17 Sat

A jovo kezdete Paramount 21:00 23:28 20,137 0.5 1.7 11328-03-17 Tue

Az atok Paramount 22:00 24:13 19,420 0.5 1.9 18702-04-17 Sun

Csupasz pisztoly 2 1/2 Paramount 19:16 20:59 18,369 0.5 1.5 10601-04-17 Sat

Csupasz pisztoly Paramount 17:25 19:08 17,122 0.4 2.2 12801-04-17 Sat

Bergyilkos a szomszedom Paramount 18:55 20:48 14,319 0.4 1.2 15729-03-17 Wed

A penznyelo Paramount 19:10 20:51 13,185 0.3 1.2 15231-03-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 13

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.7 0.7 1.0 1.0 94 70 111 1200.4 67

Viasat6 0.8 0.8 0.8 1.0 110 83 91 1240.6 95

AXN 1.0 0.8 1.3 1.1 50 30 51 491.0 52

Prime TV 1.7 2.1 1.1 1.2 87 81 48 572.1 118

FOX 0.6 0.8 0.2 0.2 133 133 47 410.9 226

Discovery Channel 1.2 1.4 2.3 2.1 101 88 153 1560.5 45

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gagyi mami 2. Prime TV 18:54 20:51 45,301 1.2 3.1 12602-04-17 Sun

Az alaszkai vadon gyermekei Discovery Channel 20:00 20:57 33,519 0.9 2.3 14230-03-17 Thu

A sotetseg kora Prime TV 21:00 21:53 32,767 0.8 2.3 13628-03-17 Tue

Aranylaz alaszkaban Discovery Channel 21:00 21:56 31,595 0.8 2.2 11530-03-17 Thu

Ket pasi - meg egy kicsi Viasat6 20:32 20:59 31,479 0.8 2.2 17401-04-17 Sat

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek RTL Spike 21:00 21:58 19,904 0.5 1.4 12830-03-17 Thu

Cobra 11 RTL Spike 19:00 19:59 19,292 0.5 1.8 9629-03-17 Wed

Jeglovagok RTL Spike 11:00 12:00 15,926 0.4 3.0 13202-04-17 Sun

Sotet arvak RTL Spike 22:00 22:58 13,260 0.3 1.0 21731-03-17 Fri

Pumpedek RTL Spike 23:00 24:04 12,440 0.3 1.4 18831-03-17 Fri

Hihetetlen de halalos RTL Spike 23:30 23:58 11,438 0.3 1.6 20928-03-17 Tue

A visszaterok RTL Spike 22:00 22:57 11,240 0.3 1.0 20528-03-17 Tue

Star wars: lazadok RTL Spike 09:01 09:29 9,744 0.2 2.0 18402-04-17 Sun

A galaxis orzoi RTL Spike 08:31 09:00 8,431 0.2 2.0 22201-04-17 Sat

Top gear RTL Spike 12:04 13:06 6,529 0.2 2.1 14428-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 13

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 2.5 0.1 0.1 0.2 677 40 62 850.1 58

Music Channel 0.6 0.3 0.2 0.3 334 169 160 2260.1 91

Muzsika TV 0.4 0.3 0.5 0.3 19 22 46 190.4 29

Sláger TV 0.5 0.6 0.8 0.9 34 43 84 770.8 78

Zenebutik 0.1 0.1 0.5 0.3 8 12 60 310.2 23

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva hot & fresh Viva 17:30 17:56 10,039 0.6 6.9 49231-03-17 Fri

Viva feat Viva 21:32 22:01 9,770 0.6 2.2 51728-03-17 Tue

A masik nem Viva 21:00 21:32 9,020 0.5 1.9 48928-03-17 Tue

Hazibuli attilaval Muzsika TV 20:00 20:54 9,001 0.5 1.9 11202-04-17 Sun

Hack viva Viva 18:00 18:25 7,848 0.5 2.9 36502-04-17 Sun

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Viva hot & fresh Viva 17:30 17:56 10,039 0.6 6.9 49231-03-17 Fri

Viva feat Viva 21:32 22:01 9,770 0.6 2.2 51728-03-17 Tue

A masik nem Viva 21:00 21:32 9,020 0.5 1.9 48928-03-17 Tue

Hack viva Viva 18:00 18:25 7,848 0.5 2.9 36502-04-17 Sun

Viva flashback Viva 19:30 19:56 7,822 0.5 2.5 45729-03-17 Wed

Top 5 Viva 19:00 19:29 7,694 0.5 2.9 52228-03-17 Tue

Viva tgif Viva 18:00 18:59 7,002 0.4 3.7 51431-03-17 Fri

Viva beatz Viva 22:00 22:57 6,552 0.4 1.6 43731-03-17 Fri

Nicole scherzinger loves... Viva 21:05 23:06 5,553 0.3 1.6 35427-03-17 Mon

Klip Viva 24:52 25:00 5,090 0.3 3.1 52228-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 13

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.5 1.1 0.7 2.3 649 91 44 930.7 36

Cartoon Network 5.4 0.7 0.4 0.8 598 117 50 710.3 30

MiniMax 4.6 1.8 0.7 0.5 420 255 84 340.6 53

Disney Channel 6.4 0.5 0.4 1.8 596 73 47 1310.7 58

M2 6.9 4.3 2.3 0.7 241 239 101 202.1 69

Nick JR 4.9 1.7 0.7 0.4 481 262 92 290.4 40

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 55,296 5.8 21.3 47429-03-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Jake es sohaorszag kalozai M2 18:49 19:12 44,645 4.7 17.1 44427-03-17 Mon

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Veszelyes henry Nickelodeon 13:45 14:07 41,090 4.3 19.9 65901-04-17 Sat

A larmas csalad Nickelodeon 14:57 15:18 39,080 4.1 36.4 66502-04-17 Sun

Spongya bob Nickelodeon 20:49 21:01 38,992 4.1 14.2 60328-03-17 Tue

Mancs orjarat Nickelodeon 06:12 06:23 38,614 4.0 38.3 70330-03-17 Thu

100 dolog a gimi elott Nickelodeon 20:27 20:49 37,635 3.9 12.3 72101-04-17 Sat

A thundermans csalad Nickelodeon 19:37 19:59 36,379 3.8 12.5 70701-04-17 Sat

Tini nindzsa teknocok Nickelodeon 21:27 21:49 33,404 3.5 15.7 70302-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 13

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 4.9 1.7 0.7 1.4 481 262 92 1700.9 140

Nickelodeon 12.5 1.1 0.7 1.3 649 91 44 830.6 51

Cartoon Network 5.4 0.7 0.4 0.5 598 117 50 770.4 72

MiniMax 4.6 1.8 0.7 1.1 420 255 84 1290.9 134

Disney Channel 6.4 0.5 0.4 0.9 596 73 47 1090.3 47

M2 6.9 4.3 2.3 3.0 241 239 101 1312.7 148

Kiwi TV 0.4 0.3 0.2 0.3 247 321 130 2160.2 183

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 55,296 5.8 21.3 47429-03-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Jake es sohaorszag kalozai M2 18:49 19:12 44,645 4.7 17.1 44427-03-17 Mon

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 55,296 5.8 21.3 47429-03-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Jake es sohaorszag kalozai M2 18:49 19:12 44,645 4.7 17.1 44427-03-17 Mon

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Veszelyes henry Nickelodeon 13:45 14:07 41,090 4.3 19.9 65901-04-17 Sat

A larmas csalad Nickelodeon 14:57 15:18 39,080 4.1 36.4 66502-04-17 Sun

Spongya bob Nickelodeon 20:49 21:01 38,992 4.1 14.2 60328-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 38,962 4.1 20.2 48529-03-17 Wed

Mancs orjarat Nickelodeon 06:12 06:23 38,614 4.0 38.3 70330-03-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 13

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 7.5 3.3 2.1 1.8 420 255 129 1191.2 75

Nickelodeon 12.6 1.4 1.4 1.0 620 95 78 572.5 140

Nick JR 6.4 2.4 1.9 1.3 475 243 156 1131.0 85

Cartoon Network 6.5 1.0 0.8 0.6 588 121 77 651.2 124

Disney Channel 7.1 0.6 0.7 0.5 624 77 73 511.0 103

M2 9.5 7.0 4.6 4.4 258 259 137 1412.2 69

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 55,296 5.8 21.3 47429-03-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Jake es sohaorszag kalozai M2 18:49 19:12 44,645 4.7 17.1 44427-03-17 Mon

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Rubi szivarvanyiaban M2 19:17 19:29 55,296 5.8 21.3 47429-03-17 Wed

Nicky ricky dicky es dawn Nickelodeon 19:56 20:18 49,080 5.1 15.9 68931-03-17 Fri

Jake es sohaorszag kalozai M2 18:49 19:12 44,645 4.7 17.1 44427-03-17 Mon

Bella es a bulldogok Nickelodeon 19:59 20:20 41,760 4.4 13.5 69401-04-17 Sat

Tunderi keresztszulok Nickelodeon 19:27 19:50 41,759 4.4 13.0 81927-03-17 Mon

Veszelyes henry Nickelodeon 13:45 14:07 41,090 4.3 19.9 65901-04-17 Sat

A larmas csalad Nickelodeon 14:57 15:18 39,080 4.1 36.4 66502-04-17 Sun

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 38,962 4.1 20.2 48529-03-17 Wed

Mancs orjarat Nickelodeon 06:12 06:23 38,614 4.0 38.3 70330-03-17 Thu

Spongya bob Nickelodeon 06:51 07:02 37,924 4.0 28.4 68527-03-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 13

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.7 1.0 0.5 0.8 94 117 71 1230.7 82

Story4 1.2 0.6 1.7 1.3 62 26 97 791.1 54

Story5 0.5 0.3 0.7 0.9 43 23 62 790.6 43

Paramount 1.1 1.2 1.0 1.1 114 115 114 1311.1 110

Film+2 0.6 0.5 0.6 0.7 83 67 98 1080.5 69

Film Cafe 1.2 1.1 1.2 1.3 87 78 96 1110.9 60

AXN 1.0 1.1 1.0 1.7 50 49 52 981.1 49

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Riddick - a sotetseg kronikaja AXN 21:55 24:13 30,764 0.8 2.9 13301-04-17 Sat

Gyilkos sorok Story5 22:25 23:23 22,967 0.6 2.3 8728-03-17 Tue

Szuletett felesegek Story4 13:31 14:23 22,747 0.6 6.6 14428-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 13

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 1.2 1.1 1.2 1.3 87 78 96 1231.1 101

Film Mania 0.2 0.2 0.2 0.2 61 59 63 1030.2 75

Film+2 0.6 0.5 0.6 0.6 83 67 98 1070.7 118

RTL+ 1.1 1.0 1.1 1.0 105 90 119 1171.2 146

Paramount 1.1 1.2 1.0 0.9 114 115 114 1181.1 147

FOX 0.6 0.2 0.9 0.7 133 41 226 2080.8 233

GALAXY TV 0.4 0.3 0.4 0.8 44 34 54 1170.5 79

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csengetett mylord? RTL+ 21:05 22:06 31,238 0.8 2.1 11527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Jo baratok RTL+ 19:35 20:02 29,122 0.7 2.5 18729-03-17 Wed

A rend orzoje RTL+ 21:00 22:37 28,194 0.7 1.8 9902-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 13

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.2 61 59 63 680.2 101

Film Cafe 1.2 1.1 1.2 0.8 87 78 96 571.3 111

Film+2 0.6 0.5 0.6 0.7 83 67 98 950.7 108

RTL+ 1.1 1.0 1.1 0.7 105 90 119 651.0 109

Paramount 1.1 1.2 1.0 1.0 114 115 114 1091.1 131

FOX 0.6 0.2 0.9 0.2 133 41 226 470.5 127

GALAXY TV 0.4 0.3 0.4 0.4 44 34 54 470.6 81

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Megint 48 ora Paramount 21:00 22:52 32,249 0.8 2.4 13527-03-17 Mon

Csengetett mylord? RTL+ 21:05 22:06 31,238 0.8 2.1 11527-03-17 Mon

Csak szexre kellesz Paramount 19:50 22:00 30,767 0.8 1.9 13702-04-17 Sun

Jo baratok RTL+ 19:35 20:02 29,122 0.7 2.5 18729-03-17 Wed

A rend orzoje RTL+ 21:00 22:37 28,194 0.7 1.8 9902-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 13

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 1.2 1.8 0.7 1.2 121 168 73 1211.3 127

Discovery Channel 1.2 2.1 0.5 1.3 101 156 45 991.2 90

National Geographic 1.1 1.7 0.6 1.1 92 133 51 871.0 84

NAT GEO WILD 0.7 1.0 0.4 0.8 98 137 60 1021.0 140

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az alaszkai vadon gyermekei Discovery Channel 20:00 20:57 33,519 0.9 2.3 14230-03-17 Thu

Aranylaz alaszkaban Discovery Channel 21:00 21:56 31,595 0.8 2.2 11530-03-17 Thu

Apokalipszis: sztalin National Geographic 21:00 21:58 25,057 0.6 1.7 10928-03-17 Tue

Hogyan csinaljak? Discovery Channel 23:00 23:27 24,710 0.6 2.8 14228-03-17 Tue

Legikatasztrofak National Geographic 22:00 22:56 23,003 0.6 1.8 16402-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 13

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.4 0.2 126 178 186 760.4 148

Life Network 0.5 0.5 0.5 0.5 103 110 118 960.4 83

TLC 0.5 0.7 0.7 0.3 78 121 138 360.6 82

ID Xtra 0.6 1.0 0.8 0.1 82 146 142 180.4 52

Fem3 0.3 0.5 0.6 0.1 69 121 167 180.1 22

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 22:57 17,960 0.5 1.4 8130-03-17 Thu

Csendes szornyetegek TLC 22:59 23:57 13,835 0.4 1.5 12529-03-17 Wed

Tina malone - varandos otvenes TLC 22:00 22:56 12,825 0.3 1.0 6202-04-17 Sun

Hutlensegem tortenete TLC 22:30 22:57 12,805 0.3 1.2 11328-03-17 Tue

A peldakepem: hulk TLC 02:48 03:35 11,511 0.3 7.1 13127-03-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 13

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.9 1.7 1.5 0.3 80 129 131 301.6 148

M4 SPORT 1.3 1.5 1.8 0.8 61 58 78 431.7 79

Sport2 0.3 0.7 0.6 0.1 72 127 116 280.6 146

SPILERTV 0.2 0.2 0.3 0.1 99 97 144 530.2 115

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - otp bank ligaM4 SPORT 20:28 22:19 62,334 3.2 9.0 8501-04-17 Sat

Labdarugas M4 SPORT 20:09 22:39 54,991 2.8 8.1 8501-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:44 22:38 44,470 2.3 5.7 14202-04-17 Sun

Labdarugo merkozes - felkeszulesi merkozSport1 20:54 22:54 35,479 1.8 5.8 15228-03-17 Tue

Studio M4 SPORT 22:25 22:38 34,331 1.7 5.6 9001-04-17 Sat

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 20:44 22:38 44,470 2.3 5.7 14202-04-17 Sun

Labdarugas Sport1 20:29 22:56 38,039 1.9 5.1 13802-04-17 Sun

Labdarugo merkozes - felkeszulesi merkozSport1 20:54 22:54 35,479 1.8 5.8 15228-03-17 Tue

Darts Sport1 20:08 22:32 27,421 1.4 4.2 28930-03-17 Thu

Studio Sport1 22:47 22:56 21,735 1.1 3.9 14802-04-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport1 17:22 19:02 20,325 1.0 5.2 7001-04-17 Sat

Kezilabda Sport1 16:59 19:26 18,044 0.9 4.5 7101-04-17 Sat

Sportverda Sport1 14:15 15:10 13,193 0.7 4.3 16202-04-17 Sun

Futsal Sport1 22:38 23:04 11,933 0.6 2.4 27930-03-17 Thu

Helyszini riport Sport1 18:40 18:47 9,603 0.5 1.8 7302-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 13

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.3 0.7 0.6 0.1 72 127 116 280.6 146

M4 SPORT 1.3 1.5 1.8 0.8 61 58 78 431.7 79

Sport1 0.9 1.7 1.5 0.3 80 129 132 301.6 148

SPILERTV 0.2 0.2 0.3 0.1 99 97 144 530.2 115

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - otp bank ligaM4 SPORT 20:28 22:19 62,334 3.2 9.0 8501-04-17 Sat

Labdarugas M4 SPORT 20:09 22:39 54,991 2.8 8.1 8501-04-17 Sat

Labdarugo merkozes - spanyol bajnoksagSport1 20:44 22:38 44,470 2.3 5.7 14202-04-17 Sun

Labdarugo merkozes - felkeszulesi merkozSport1 20:54 22:54 35,479 1.8 5.8 15228-03-17 Tue

Studio M4 SPORT 22:25 22:38 34,331 1.7 5.6 9001-04-17 Sat

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport2 16:14 18:06 27,557 1.4 7.2 14902-04-17 Sun

Labdarugas Sport2 16:13 18:09 27,501 1.4 7.2 14902-04-17 Sun

Sportverda Sport2 18:15 18:27 19,954 1.0 3.9 14502-04-17 Sun

Eros emberek Sport2 18:30 19:24 9,866 0.5 1.7 13202-04-17 Sun

Ferfi kezilabda merkozes - bajnokok ligaSport2 19:29 21:02 6,155 0.3 0.9 13602-04-17 Sun

Kezilabda Sport2 19:29 21:02 6,154 0.3 0.9 13602-04-17 Sun

Autosport Sport2 12:49 14:12 5,108 0.3 1.7 17902-04-17 Sun

Labdarugo merkozes - felkeszulesi merkozSport2 17:57 19:52 3,842 0.2 1.0 19528-03-17 Tue

Uszas Sport2 14:17 14:45 3,426 0.2 1.1 18502-04-17 Sun

Ferfi kosarlabda merkozes - nba Sport2 24:15 25:59 3,201 0.2 1.5 21602-04-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 13

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.4 0.4 0.4 0.3 78 90 106 660.4 116

Chili TV 0.2 0.2 0.2 0.2 88 99 116 780.2 135

TLC 0.5 0.7 0.7 0.3 78 121 138 360.6 121

Fem3 0.3 0.5 0.6 0.1 69 121 167 180.4 128

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elet 250 kilo felett TLC 21:00 22:57 17,960 0.5 1.4 8130-03-17 Thu

Izes elet Chili TV 20:40 20:52 14,323 0.4 1.0 12029-03-17 Wed

Csendes szornyetegek TLC 22:59 23:57 13,835 0.4 1.5 12529-03-17 Wed

Tina malone - varandos otvenes TLC 22:00 22:56 12,825 0.3 1.0 6202-04-17 Sun

Hutlensegem tortenete TLC 22:30 22:57 12,805 0.3 1.2 11328-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 13

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.6 0.5 0.5 103 110 110 960.4 89

TLC 0.5 0.6 0.7 0.3 78 84 121 360.6 121

ID Xtra 0.6 1.0 1.0 0.1 82 140 146 180.9 164

Story5 0.5 0.5 0.7 0.3 43 37 62 230.8 78

TV Paprika 0.4 0.5 0.4 0.3 78 98 90 660.4 116

Spektrum Home 0.3 0.3 0.4 0.2 126 109 178 760.4 228

Fem3 0.3 0.2 0.5 0.1 69 40 121 180.4 128

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 22:25 23:23 22,967 0.6 2.3 8728-03-17 Tue

Elet 250 kilo felett TLC 21:00 22:57 17,960 0.5 1.4 8130-03-17 Thu

Csendes szornyetegek TLC 22:59 23:57 13,835 0.4 1.5 12529-03-17 Wed

Tina malone - varandos otvenes TLC 22:00 22:56 12,825 0.3 1.0 6202-04-17 Sun

Hutlensegem tortenete TLC 22:30 22:57 12,805 0.3 1.2 11328-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 13

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.1 0.2 0.2 58 47 45 680.1 60

Spektrum 1.2 0.7 1.2 1.8 121 73 98 1680.9 121

National Geographic 1.1 0.6 1.3 1.7 92 51 89 1330.9 96

NAT GEO WILD 0.7 0.4 1.2 1.0 98 60 145 1370.4 71

DoQ 0.3 0.1 0.2 0.4 75 41 41 1080.2 67

18-49L+V audience share, 02:00-25:59
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Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Apokalipszis: sztalin National Geographic 21:00 21:58 25,057 0.6 1.7 10928-03-17 Tue

Legikatasztrofak National Geographic 22:00 22:56 23,003 0.6 1.8 16402-04-17 Sun

A harmadik birodalom epitmenyei National Geographic 20:00 20:56 19,639 0.5 1.4 12627-03-17 Mon

Sztalingrad National Geographic 22:00 22:58 18,742 0.5 1.6 11728-03-17 Tue

Kozmosz: tortenetek a vilagegyetemrolNational Geographic 21:01 21:57 17,802 0.5 1.2 12529-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


