
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 11

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.3 4.3 3.0 1.2 0.5 0.5 0.6Jan 2017

D
A

TE
G

R
O

U
P

3.9 4.4 2.9 1.1 0.6 0.4 0.6Feb 2017

D
A

TE
G

R
O

U
P

3.6 4.6 2.8 1.2 0.7 0.3 0.6Week 7

P
re

se
n

t

3.8 4.6 2.6 1.1 0.7 0.5 0.8Week 8

D
A

TE
G

R
O

U
P

3.9 4.9 3.0 1.2 0.6 0.5 0.7Week 9

D
A

TE
G

R
O

U
P

4.3 4.6 2.9 1.1 0.6 0.4 0.6Week 10

D
A

TE
G

R
O

U
P

4.3 4.8 3.0 1.0 0.8 0.5 0.5Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 11

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.2 1.1 0.8 0.5 12.2 2.9 8.0Jan 2017

D
A

TE
G

R
O

U
P

3.0 1.2 0.7 0.6 11.5 3.9 8.6Feb 2017

D
A

TE
G

R
O

U
P

3.0 1.3 0.7 0.3 11.4 3.9 8.0Week 7

P
re

se
n

t

3.0 1.5 0.8 0.8 11.8 3.7 9.3Week 8

D
A

TE
G

R
O

U
P

3.4 1.0 0.6 1.3 11.2 3.4 8.2Week 9

D
A

TE
G

R
O

U
P

2.8 0.8 0.7 1.4 11.2 4.3 8.3Week 10

D
A

TE
G

R
O

U
P

2.7 0.9 0.5 0.9 11.5 3.9 8.5Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 11

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.7 0.2 0.9 0.3 1.3 1.0Jan 2017

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.9 0.3 1.6 0.7Feb 2017

D
A

TE
G

R
O

U
P

0.9 0.5 0.2 1.0 0.3 1.6 0.7Week 7

P
re

se
n

t

0.7 0.5 0.2 0.9 0.2 2.0 0.8Week 8

D
A

TE
G

R
O

U
P

0.6 0.6 0.4 0.9 0.3 1.6 1.1Week 9

D
A

TE
G

R
O

U
P

0.6 0.6 0.4 0.9 0.3 1.7 0.7Week 10

D
A

TE
G

R
O

U
P

1.0 0.4 0.2 0.9 0.3 1.8 0.4Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 11

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.4 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.3 0.8 0.5 VALUE4 VALUE5 VALUE6 VALUE7Week 7

P
re

se
n

t

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 8

D
A

TE
G

R
O

U
P

0.3 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 9

D
A

TE
G

R
O

U
P

0.3 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 10

D
A

TE
G

R
O

U
P

0.3 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 11

1.0 1.0 0.4 0.2 0.1 0.1 0.1Jan 2016

P
as

t

1.0 0.8 0.3 0.2 0.1 0.1 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.8 0.3 0.3 0.1 0.1 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.3 0.2 0.1 0.1 0.1May 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.1 0.1 0.0 0.1Jun 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.3 0.2 0.1 0.0 0.1Jul 2016

D
A

TE
G

R
O

U
P

0.6 0.5 0.3 0.1 0.1 0.0 0.1Aug 2016

D
A

TE
G

R
O

U
P

0.6 0.6 0.6 0.1 0.1 0.0 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.5 0.2 0.1 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.6 0.2 0.1 0.1 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Jan 2017

D
A

TE
G

R
O

U
P

0.6 0.7 0.5 0.2 0.1 0.1 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.6 0.8 0.5 0.2 0.1 0.1 0.1Week 7

P
re

se
n

t

0.6 0.7 0.4 0.2 0.1 0.1 0.1Week 8

D
A

TE
G

R
O

U
P

0.6 0.8 0.5 0.2 0.1 0.1 0.1Week 9

D
A

TE
G

R
O

U
P

0.6 0.7 0.4 0.2 0.1 0.1 0.1Week 10

D
A

TE
G

R
O

U
P

0.7 0.8 0.5 0.2 0.1 0.1 0.1Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 5 of 8



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 11

0.7 0.2 0.0 0.1 1.7 0.0 1.9Jan 2016

P
as

t

0.7 0.1 0.0 0.1 1.8 0.0 1.5Feb 2016

D
A

TE
G

R
O

U
P

0.6 0.1 0.0 0.1 1.8 0.0 1.3Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.7 0.1 1.1Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.4 0.5 1.0May 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.0 1.6 0.3 1.5Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.3 0.4 1.6Jul 2016

D
A

TE
G

R
O

U
P

0.5 0.1 0.0 0.1 1.8 0.5 1.8Aug 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.6 1.3Sep 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.0 0.1 1.4 0.7 1.6Oct 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.0 0.1 1.4 0.6 1.8Nov 2016

D
A

TE
G

R
O

U
P

0.5 0.2 0.2 0.1 1.8 0.7 1.5Dec 2016

D
A

TE
G

R
O

U
P

0.6 0.2 0.1 0.1 2.2 0.5 1.5Jan 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.1 1.9 0.6 1.4Feb 2017

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.0 2.0 0.7 1.4Week 7

P
re

se
n

t

0.5 0.2 0.1 0.1 1.8 0.6 1.4Week 8

D
A

TE
G

R
O

U
P

0.5 0.2 0.1 0.2 1.7 0.5 1.2Week 9

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.2 1.7 0.7 1.3Week 10

D
A

TE
G

R
O

U
P

0.4 0.1 0.1 0.1 1.9 0.7 1.5Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 6 of 8



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 11

0.2 0.1 0.1 0.1 0.0 0.2 0.2Jan 2016

P
as

t

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.2 0.1May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.0 0.0Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.0Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.0 0.1 0.1Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.2 0.1Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.1 0.1 0.3 0.1Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.2Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.0 0.2 0.1Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 0.2 0.1 0.2 0.1Week 7

P
re

se
n

t

0.1 0.1 0.0 0.2 0.0 0.3 0.1Week 8

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 0.0 0.2 0.2Week 9

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 0.1 0.1 0.2 0.1Week 10

D
A

TE
G

R
O

U
P

0.2 0.1 0.0 0.2 0.0 0.3 0.1Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 7 of 8



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' ratings on different target groups

Ratings Week 11

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.1 0.2 0.0 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Jan 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Feb 2017

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 7

P
re

se
n

t

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 8

D
A

TE
G

R
O

U
P

0.1 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 9

D
A

TE
G

R
O

U
P

0.0 0.1 0.0 VALUE4 VALUE5 VALUE6 VALUE7Week 10

D
A

TE
G

R
O

U
P

0.1 0.1 0.1 VALUE4 VALUE5 VALUE6 VALUE7Week 11

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 8 of 8



COOL Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 4.3 4.8 3.7 4.2 92 113 71 804.3 87

Viasat3 2.9 3.5 2.0 3.2 110 149 71 1092.8 104

AXN 1.1 1.2 0.9 0.8 50 61 40 321.2 55

Story TV 1.4 2.0 0.6 1.1 69 109 29 491.1 53

Comedy Central 2.7 2.6 2.8 3.7 144 154 134 1773.0 154

RTL II 3.0 3.4 2.5 3.4 95 118 72 982.8 85

Prime TV 1.7 2.1 1.2 1.6 83 114 52 741.4 68

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pretty women - micsoda no! Cool 20:50 23:04 155,295 4.0 10.8 10218-03-17 Sat

A sziv bajnokai Cool 18:40 20:56 123,437 3.1 7.6 11015-03-17 Wed

Dr. csont Cool 21:00 21:53 94,217 2.4 6.2 11416-03-17 Thu

Excsajok szelleme Cool 18:52 20:43 90,134 2.3 6.1 11318-03-17 Sat

Bolondok aranya Viasat3 18:41 20:51 74,857 1.9 4.7 12019-03-17 Sun

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pretty women - micsoda no! Cool 20:50 23:04 155,295 4.0 10.8 10218-03-17 Sat

A sziv bajnokai Cool 18:40 20:56 123,437 3.1 7.6 11015-03-17 Wed

Dr. csont Cool 21:00 21:53 94,217 2.4 6.2 11416-03-17 Thu

Excsajok szelleme Cool 18:52 20:43 90,134 2.3 6.1 11318-03-17 Sat

Nemo nyomaban Cool 21:04 22:47 74,288 1.9 4.9 14515-03-17 Wed

Lanybucsu Cool 23:10 24:43 72,344 1.8 8.5 13618-03-17 Sat

A mentalista Cool 19:10 20:01 71,062 1.8 5.2 7616-03-17 Thu

A da vinci-kod Cool 18:00 20:50 67,044 1.7 4.3 10119-03-17 Sun

Gyilkos elmek Cool 22:00 22:54 58,057 1.5 4.6 9814-03-17 Tue

Castle Cool 20:05 20:55 53,119 1.4 3.7 7917-03-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 4.9 4.0 5.9 5.1 108 98 118 1014.7 100

Viasat3 2.9 3.5 2.0 3.2 110 149 71 1092.8 104

MOZI+ 3.7 3.2 4.2 3.9 120 117 124 1163.5 110

Film Café 0.4 0.4 0.3 0.3 61 75 48 480.3 42

Video 5.2 3.6 7.1 6.5 143 107 178 1606.2 163

Paramount 0.9 0.9 0.8 0.9 108 125 90 960.8 97

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Terminator - genisys MOZI+ 21:00 23:26 136,037 3.5 9.9 16415-03-17 Wed

Red 2. F+ 20:45 22:53 115,973 3.0 7.8 10519-03-17 Sun

Nemo nyomaban F+ 17:10 18:54 107,126 2.7 8.7 13218-03-17 Sat

En a robot MOZI+ 18:44 20:52 105,052 2.7 6.4 14215-03-17 Wed

Utazas a rejtelyes szigetre F+ 20:45 22:23 101,968 2.6 6.7 11618-03-17 Sat

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Red 2. F+ 20:45 22:53 115,973 3.0 7.8 10519-03-17 Sun

Nemo nyomaban F+ 17:10 18:54 107,126 2.7 8.7 13218-03-17 Sat

Utazas a rejtelyes szigetre F+ 20:45 22:23 101,968 2.6 6.7 11618-03-17 Sat

A felaldozhatok 3. F+ 21:00 23:13 97,137 2.5 6.8 11015-03-17 Wed

Red F+ 18:50 20:53 82,618 2.1 6.3 10914-03-17 Tue

Kincs ami nincs F+ 18:50 20:52 82,398 2.1 6.1 11313-03-17 Mon

Vizesnyolcas F+ 19:00 20:38 78,961 2.0 5.4 10718-03-17 Sat

300 F+ 21:00 22:54 73,965 1.9 6.0 9417-03-17 Fri

Csucsformaban 3 F+ 19:00 20:37 72,453 1.8 4.6 7719-03-17 Sun

Az utca kiralyai F+ 21:00 23:02 70,965 1.8 5.5 12113-03-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.0 3.4 2.5 3.4 95 118 72 982.8 114

Super TV2 3.9 4.5 3.2 3.8 94 119 70 824.0 123

AXN 1.1 1.2 0.9 0.8 50 61 40 321.1 65

Story4 1.4 2.0 0.6 1.1 69 109 29 491.5 94

Prime TV 1.7 2.1 1.2 1.6 83 114 52 741.6 99

Duna TV 2.0 2.1 1.9 1.6 28 32 24 202.2 39

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Joban rosszban Super TV2 20:15 20:59 91,349 2.3 5.3 9915-03-17 Wed

Kekfeny Duna TV 20:26 21:18 89,044 2.3 5.6 5513-03-17 Mon

Narnia kronikai 3. - a hajnalvandor utjaSuper TV2 17:50 20:06 76,831 2.0 5.2 12315-03-17 Wed

Amerikaba jottem Super TV2 18:50 21:09 74,407 1.9 4.6 7919-03-17 Sun

A gyanu arnyekaban RTL II 19:30 20:25 72,494 1.8 5.2 13517-03-17 Fri

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A gyanu arnyekaban RTL II 19:30 20:25 72,494 1.8 5.2 13517-03-17 Fri

Hagyjal fozni! RTL II 20:30 21:23 71,928 1.8 5.0 11517-03-17 Fri

Twilight saga - hajnalhasadas 2. RTL II 20:00 22:04 68,453 1.7 4.5 14918-03-17 Sat

Labdarugo merkozes - europa ligaRTL II 21:00 22:58 62,293 1.6 4.6 11616-03-17 Thu

Labdarugas RTL II 20:50 23:10 61,014 1.6 4.6 11616-03-17 Thu

Studio RTL II 20:51 20:59 56,348 1.4 3.6 11416-03-17 Thu

Szerelmunk lapjai RTL II 18:05 20:23 50,022 1.3 3.3 10815-03-17 Wed

Showder klub RTL II 22:00 22:55 40,932 1.0 3.2 10814-03-17 Tue

Segitseg bajban vagyok! - a pszichologusRTL II 13:55 14:49 40,392 1.0 4.6 7219-03-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 18:35 19:25 38,764 1.0 3.5 12917-03-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.0 1.2 0.9 1.0 102 128 76 841.2 144

Sorozat + 0.8 0.9 0.8 0.8 75 88 62 660.7 82

Story5 0.5 0.8 0.2 0.4 42 69 15 270.8 79

Viasat6 0.7 0.6 0.9 0.6 119 106 131 980.6 138

Humor+ 0.6 0.4 0.8 0.8 146 113 180 1710.5 171

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:39 36,166 0.9 3.7 12717-03-17 Fri

Rocky 4. RTL+ 21:00 22:41 35,030 0.9 2.4 13218-03-17 Sat

A cleveland show Humor+ 21:30 21:54 31,641 0.8 2.2 17013-03-17 Mon

Felultetve RTL+ 22:50 24:23 31,343 0.8 3.3 14918-03-17 Sat

Csi Sorozat + 23:45 24:33 29,484 0.8 4.6 12314-03-17 Tue

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Rocky 4. RTL+ 21:00 22:41 35,030 0.9 2.4 13218-03-17 Sat

Felultetve RTL+ 22:50 24:23 31,343 0.8 3.3 14918-03-17 Sat

Jo baratok RTL+ 19:35 20:02 28,883 0.7 2.1 15817-03-17 Fri

Hupikek torpikek RTL+ 12:30 12:54 26,855 0.7 3.9 10418-03-17 Sat

Csengetett mylord? RTL+ 21:05 22:06 25,919 0.7 1.9 13617-03-17 Fri

Monika RTL+ 17:00 17:51 25,323 0.6 4.0 10513-03-17 Mon

Apafej RTL+ 21:00 22:40 24,820 0.6 1.7 12219-03-17 Sun

Knight rider RTL+ 20:00 20:54 23,979 0.6 1.4 11519-03-17 Sun

Csodakutya new yorkban RTL+ 17:05 18:46 18,739 0.5 1.6 10618-03-17 Sat

Spongya bob RTL+ 18:00 18:22 17,821 0.5 2.1 13514-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.8 0.9 0.8 1.0 75 88 62 931.0 112

Fem3 0.2 0.3 0.1 0.2 55 90 20 400.4 124

RTL+ 1.0 1.2 0.9 1.1 102 128 76 1051.1 126

AMC 1.0 0.8 1.2 0.7 81 72 89 571.0 98

Story5 0.5 0.8 0.2 0.6 42 69 15 481.1 112

Izaura TV 0.6 1.0 0.2 1.3 58 97 19 1200.9 103

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:39 36,166 0.9 3.7 12717-03-17 Fri

Rocky 4. RTL+ 21:00 22:41 35,030 0.9 2.4 13218-03-17 Sat

Felultetve RTL+ 22:50 24:23 31,343 0.8 3.3 14918-03-17 Sat

Csi Sorozat + 23:45 24:33 29,484 0.8 4.6 12314-03-17 Tue

Jo baratok RTL+ 19:35 20:02 28,883 0.7 2.1 15817-03-17 Fri

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 21:55 23:39 36,166 0.9 3.7 12717-03-17 Fri

Csi Sorozat + 23:45 24:33 29,484 0.8 4.6 12314-03-17 Tue

A rejtely Sorozat + 24:00 24:54 21,011 0.5 3.0 20518-03-17 Sat

Dr. csont Sorozat + 23:00 23:54 20,384 0.5 2.0 11818-03-17 Sat

Gyilkos elmek Sorozat + 22:00 22:53 19,524 0.5 1.4 9418-03-17 Sat

Szulejman Sorozat + 18:50 19:50 18,941 0.5 1.5 5217-03-17 Fri

Sherlock holmes kalandjai Sorozat + 16:44 17:43 15,556 0.4 1.5 14315-03-17 Wed

Ausztral expressz Sorozat + 15:45 16:40 15,036 0.4 1.7 15415-03-17 Wed

Cobra 11 Sorozat + 25:00 25:56 11,752 0.3 2.7 19118-03-17 Sat

Televizios vasarlas Sorozat + 05:44 05:59 6,481 0.2 4.6 17116-03-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 11

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.5 0.6 0.3 0.5 78 107 50 670.5 113

Film Mánia 0.2 0.2 0.2 0.2 64 64 63 470.2 85

Film Café 0.4 0.4 0.3 0.3 61 75 48 480.4 76

Paramount 0.9 0.9 0.8 0.9 108 125 90 960.9 142

FOX 0.6 0.9 0.3 0.8 132 216 50 1560.9 234

GALAXY TV 0.4 0.5 0.3 0.2 44 54 33 210.6 77

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

Naszok asza Paramount 21:01 22:53 26,244 0.7 1.8 10015-03-17 Wed

Legio FOX 21:00 21:56 25,869 0.7 1.7 16116-03-17 Thu

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Keleti igazsagoszto Film+2 19:16 20:53 15,750 0.4 0.9 9515-03-17 Wed

Szerelem kolcsonbe Film+2 19:20 21:23 15,227 0.4 0.9 7619-03-17 Sun

A falka Film+2 21:00 22:37 14,573 0.4 0.9 11215-03-17 Wed

Gyilkos jatszma Film+2 21:00 22:53 14,366 0.4 1.0 9216-03-17 Thu

Kotyagos szerelem Film+2 19:15 20:53 13,891 0.4 1.0 9714-03-17 Tue

Eberseg Film+2 21:00 22:31 11,743 0.3 0.9 14517-03-17 Fri

Az almodo Film+2 17:15 19:08 11,488 0.3 0.9 7515-03-17 Wed

Menyasszony kerestetik Film+2 21:31 23:10 9,689 0.2 0.8 11919-03-17 Sun

A remeny vagtaja Film+2 17:35 19:13 9,659 0.2 0.7 7518-03-17 Sat

Szindbad het kalandja Film+2 13:30 15:08 8,428 0.2 1.0 10318-03-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 11

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.5 0.6 0.6 0.5 43 55 64 370.9 105

Sláger TV 0.8 0.9 1.0 0.7 78 108 118 640.8 109

M3 1.1 1.5 1.4 1.2 68 98 104 661.4 114

Zenebutik 0.6 0.6 0.4 0.9 73 80 61 900.7 113

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:50 20:22 74,233 1.9 5.0 8916-03-17 Thu

Sandokan M3 20:59 21:55 29,648 0.8 1.8 8019-03-17 Sun

Starsky es hutch M3 20:26 21:13 27,287 0.7 1.8 11014-03-17 Tue

Derrick M3 18:10 19:09 24,314 0.6 2.5 12514-03-17 Tue

Szeszelyes evszakok M3 18:09 19:16 21,237 0.5 1.5 9419-03-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dallamokon at Muzsika TV 21:00 21:56 17,969 0.5 1.1 7919-03-17 Sun

Hazibuli attilaval Muzsika TV 20:00 20:56 13,376 0.3 0.8 8319-03-17 Sun

Egy ora... Muzsika TV 17:00 17:52 12,262 0.3 1.1 14318-03-17 Sat

Balazs pali - zenes randevu Muzsika TV 13:30 14:25 12,080 0.3 1.6 10615-03-17 Wed

Fredy show Muzsika TV 22:00 22:54 11,013 0.3 0.9 9114-03-17 Tue

Nagyfroccs Muzsika TV 12:31 13:26 10,614 0.3 1.5 3718-03-17 Sat

Szombat esti laz Muzsika TV 18:59 20:55 10,489 0.3 0.7 2318-03-17 Sat

Klippek Muzsika TV 18:00 18:56 10,090 0.3 1.1 11016-03-17 Thu

Kivansagpercek Muzsika TV 21:00 21:55 9,098 0.2 0.6 6314-03-17 Tue

Darido - garden Muzsika TV 21:00 21:56 8,044 0.2 0.5 3915-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 11

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 2.7 4.2 4.9 3.8 144 145 192 1613.6 193

Cool 4.3 4.1 4.1 3.4 92 56 64 574.8 103

Viasat3 2.9 1.8 2.8 2.1 110 45 80 654.0 155

Story4 1.4 1.7 1.5 0.5 69 54 57 221.5 78

AXN 1.1 0.3 0.5 0.7 50 10 18 280.8 37

Super TV2 3.9 3.7 3.7 3.1 94 58 66 614.3 104

RTL II 3.0 3.0 3.7 2.8 95 61 86 714.0 125

Humor+ 0.6 1.3 1.2 1.2 146 214 228 2330.4 108

18-49L+V audience share, 02:00-25:59
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Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Pretty women - micsoda no! Cool 20:50 23:04 155,295 4.0 10.8 10218-03-17 Sat

A sziv bajnokai Cool 18:40 20:56 123,437 3.1 7.6 11015-03-17 Wed

Dr. csont Cool 21:00 21:53 94,217 2.4 6.2 11416-03-17 Thu

Joban rosszban Super TV2 20:15 20:59 91,349 2.3 5.3 9915-03-17 Wed

Excsajok szelleme Cool 18:52 20:43 90,134 2.3 6.1 11318-03-17 Sat

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dombovari istvan: 120021 gramm Comedy Central 21:00 22:32 58,297 1.5 4.5 14417-03-17 Fri

Agymenok Comedy Central 21:30 21:58 53,395 1.4 3.3 19315-03-17 Wed

Bodocs londonban Comedy Central 23:00 24:00 48,509 1.2 4.9 14618-03-17 Sat

South park Comedy Central 23:01 23:30 46,174 1.2 5.3 19619-03-17 Sun

Family guy Comedy Central 22:35 23:04 45,294 1.2 4.7 16317-03-17 Fri

Anyam borogass Comedy Central 18:00 18:28 41,694 1.1 3.0 19319-03-17 Sun

A goldberg csalad Comedy Central 21:30 21:59 35,395 0.9 2.4 19714-03-17 Tue

Amerika huangjai Comedy Central 21:30 21:59 33,409 0.9 2.4 16013-03-17 Mon

Szivem csucskei Comedy Central 15:30 15:59 33,062 0.8 3.7 14315-03-17 Wed

Modern csalad Comedy Central 17:31 18:00 31,430 0.8 2.7 15815-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 11

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 0.9 1.0 0.9 0.8 108 115 125 900.8 97

Film+2 0.5 0.6 0.6 0.3 78 96 107 500.4 63

AMC 1.0 0.7 0.8 1.2 81 57 72 891.0 79

Film Cafe 0.4 0.5 0.4 0.3 61 70 75 480.3 42

Film Mania 0.2 0.2 0.2 0.2 64 52 64 630.2 51

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

Naszok asza Paramount 21:01 22:53 26,244 0.7 1.8 10015-03-17 Wed

Aeon flux Paramount 19:15 20:52 20,828 0.5 1.5 12917-03-17 Fri

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

Naszok asza Paramount 21:01 22:53 26,244 0.7 1.8 10015-03-17 Wed

Aeon flux Paramount 19:15 20:52 20,828 0.5 1.5 12917-03-17 Fri

Star trek Paramount 19:25 21:51 20,280 0.5 1.2 13219-03-17 Sun

Kutyam jerry lee Paramount 18:55 20:52 17,863 0.5 1.3 11413-03-17 Mon

I.q. - a szerelem relativ Paramount 08:50 10:44 16,260 0.4 2.7 19619-03-17 Sun

Casper Paramount 15:16 17:10 16,082 0.4 1.6 7918-03-17 Sat

A bekaherceg Paramount 10:55 12:41 12,186 0.3 1.7 13519-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 11

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 0.5 0.4 0.8 0.7 79 40 98 960.4 62

Viasat6 0.7 0.5 0.7 0.9 119 60 102 1310.6 106

AXN 1.1 0.5 0.7 0.9 50 18 28 401.2 61

Prime TV 1.7 1.7 0.9 1.2 83 61 36 522.1 114

FOX 0.6 0.9 0.3 0.3 132 134 50 500.9 216

Discovery Channel 1.1 1.0 1.4 1.7 105 74 111 1450.6 65

18-49_LIVE+V audience share, 02:00-25:59

2
0

1
6

w
1

1

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

S
H

R
%

2.4

2.2

2

1.8

1.6

1.4

1.2

1

0.8

0.6

0.4

0.2

0

RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ejszaka a muzeumban 2. Prime TV 21:00 23:02 38,971 1.0 3.2 17517-03-17 Fri

A majmok bolygoja: forradalom Prime TV 21:00 23:33 34,236 0.9 2.9 15913-03-17 Mon

Kekproba AXN 14:55 15:53 33,552 0.9 3.6 10319-03-17 Sun

Ncis - tengereszeti helyszinelok Prime TV 20:00 21:00 33,227 0.8 2.2 6116-03-17 Thu

Aranylaz alaszkaban Discovery Channel 21:00 21:57 32,920 0.8 2.2 14716-03-17 Thu

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek RTL Spike 21:00 21:57 29,574 0.8 1.8 18319-03-17 Sun

A visszaterok RTL Spike 23:00 23:58 16,320 0.4 2.0 19219-03-17 Sun

Hihetetlen de halalos RTL Spike 25:30 25:58 15,541 0.4 3.9 21218-03-17 Sat

Cobra 11 RTL Spike 19:01 20:00 15,062 0.4 1.0 6218-03-17 Sat

Sotet arvak RTL Spike 24:00 24:57 9,723 0.2 1.7 18219-03-17 Sun

Jeglovagok RTL Spike 16:01 16:58 7,816 0.2 0.8 9418-03-17 Sat

Top gear RTL Spike 24:00 25:04 5,419 0.1 1.3 7613-03-17 Mon

Ehes befektetok RTL Spike 04:01 04:54 5,213 0.1 3.8 22219-03-17 Sun

Batman RTL Spike 02:59 03:25 4,078 0.1 3.7 22217-03-17 Fri

Kontar kivitelezok RTL Spike 05:01 05:51 3,852 0.1 3.2 20219-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 11

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 1.6 0.2 0.2 0.3 427 68 93 1160.3 115

Music Channel 0.5 0.1 0.1 0.2 400 134 126 2490.1 88

Muzsika TV 0.2 0.2 0.5 0.2 12 14 43 150.3 22

Sláger TV 0.4 0.5 0.8 0.6 27 39 78 470.7 71

Zenebutik 0.3 0.3 0.6 0.5 20 22 73 500.1 13

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Top 5 Viva 21:32 22:00 10,648 0.6 2.0 51719-03-17 Sun

Klippek Muzsika TV 16:30 16:57 8,006 0.5 4.3 15413-03-17 Mon

Viva beatz Viva 22:00 23:00 7,988 0.5 2.1 51119-03-17 Sun

Viva hot & fresh Viva 18:30 18:56 7,839 0.5 2.4 50916-03-17 Thu

Viva flashback Viva 19:30 19:57 7,671 0.5 1.7 46613-03-17 Mon

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Top 5 Viva 21:32 22:00 10,648 0.6 2.0 51719-03-17 Sun

Viva beatz Viva 22:00 23:00 7,988 0.5 2.1 51119-03-17 Sun

Viva hot & fresh Viva 18:30 18:56 7,839 0.5 2.4 50916-03-17 Thu

Viva flashback Viva 19:30 19:57 7,671 0.5 1.7 46613-03-17 Mon

Hack viva Viva 17:00 17:26 7,302 0.4 3.8 50317-03-17 Fri

Playback parbaj - lip sync battle Viva 20:30 20:59 7,108 0.4 1.4 48816-03-17 Thu

Sam es cat Viva 20:00 20:30 6,969 0.4 1.4 51615-03-17 Wed

Viva chart show Viva 09:59 12:00 6,072 0.4 3.1 26319-03-17 Sun

Bekerdezel Viva 21:01 21:31 5,511 0.3 1.0 51419-03-17 Sun

Club crazy Viva 23:00 25:59 4,802 0.3 2.0 37718-03-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 11

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 11.5 1.6 1.1 3.8 569 105 57 1301.2 46

Cartoon Network 3.6 0.5 0.2 0.4 648 131 45 490.1 14

MiniMax 6.1 2.1 0.8 0.8 481 232 67 450.5 29

Disney Channel 4.8 0.5 0.4 1.6 577 90 54 1360.7 67

M2 7.8 5.4 2.6 1.1 283 266 101 292.9 84

Nick JR 3.9 1.9 0.8 0.3 461 300 97 260.3 31

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 58,738 6.2 17.8 56118-03-17 Sat

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

Dzsungelbanda - mentes indul M2 15:36 15:47 51,965 5.5 18.2 40018-03-17 Sat

Jake es sohaorszag kalozai M2 18:48 19:11 50,378 5.3 18.3 46214-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 50,365 5.3 19.1 47714-03-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 58,738 6.2 17.8 56118-03-17 Sat

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

100 dolog a gimi elott Nickelodeon 20:32 20:53 50,165 5.3 13.5 62818-03-17 Sat

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 45,422 4.8 17.5 63816-03-17 Thu

Sanjay es craig Nickelodeon 08:45 09:07 45,461 4.8 16.8 66919-03-17 Sun

Tini nindzsa teknocok Nickelodeon 21:21 21:43 41,959 4.4 16.3 63714-03-17 Tue

Tunderi keresztszulok Nickelodeon 08:17 08:39 40,672 4.3 15.3 66419-03-17 Sun

Bella es a bulldogok Nickelodeon 20:03 20:25 39,873 4.2 11.0 57818-03-17 Sat

Nicky ricky dicky es dawn Nickelodeon 19:54 20:16 38,940 4.1 12.7 71516-03-17 Thu

Mancs orjarat Nickelodeon 06:12 06:23 36,976 3.9 35.0 59816-03-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 11

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 3.9 1.9 0.8 1.6 461 300 97 2081.0 156

Nickelodeon 11.5 1.6 1.1 1.7 569 105 57 920.9 63

Cartoon Network 3.6 0.5 0.2 0.4 648 131 45 800.3 75

MiniMax 6.1 2.1 0.8 1.5 481 232 67 1351.1 123

Disney Channel 4.8 0.5 0.4 0.8 577 90 54 1100.3 55

M2 7.8 5.4 2.6 3.8 283 266 101 1533.1 156

Kiwi TV 0.5 0.2 0.1 0.0 418 178 76 420.1 99

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 58,738 6.2 17.8 56118-03-17 Sat

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

Dzsungelbanda - mentes indul M2 15:36 15:47 51,965 5.5 18.2 40018-03-17 Sat

Jake es sohaorszag kalozai M2 18:48 19:11 50,378 5.3 18.3 46214-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 50,365 5.3 19.1 47714-03-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

Spongya bob Nickelodeon 21:17 21:29 58,738 6.2 17.8 56118-03-17 Sat

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

Dzsungelbanda - mentes indul M2 15:36 15:47 51,965 5.5 18.2 40018-03-17 Sat

Jake es sohaorszag kalozai M2 18:48 19:11 50,378 5.3 18.3 46214-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 50,365 5.3 19.1 47714-03-17 Tue

100 dolog a gimi elott Nickelodeon 20:32 20:53 50,165 5.3 13.5 62818-03-17 Sat

Jonalu M2 19:15 19:41 49,828 5.2 16.4 42913-03-17 Mon

Pocoyo M2 20:00 20:07 47,663 5.0 15.1 56417-03-17 Fri

Digby a tinisarkany M2 18:00 18:11 46,835 4.9 19.0 39814-03-17 Tue

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 45,422 4.8 17.5 63816-03-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 11

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.5 3.5 2.5 1.8 481 232 135 1051.6 88

Nickelodeon 11.3 2.0 1.9 1.3 559 115 89 652.7 128

Nick JR 4.3 2.4 2.1 1.3 449 297 205 1421.1 106

Cartoon Network 4.0 0.6 0.5 0.4 644 118 77 590.9 141

Disney Channel 5.0 0.7 0.8 0.5 594 102 86 650.9 107

M2 10.3 8.2 5.7 4.8 310 288 164 1492.3 68

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

Dzsungelbanda - mentes indul M2 15:36 15:47 51,965 5.5 18.2 40018-03-17 Sat

Spongya bob Nickelodeon 17:48 18:11 51,248 5.4 15.7 67618-03-17 Sat

Jake es sohaorszag kalozai M2 18:48 19:11 50,378 5.3 18.3 46214-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 50,365 5.3 19.1 47714-03-17 Tue

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 07:38 08:00 52,808 5.5 27.5 71815-03-17 Wed

Dzsungelbanda - mentes indul M2 15:36 15:47 51,965 5.5 18.2 40018-03-17 Sat

Spongya bob Nickelodeon 17:48 18:11 51,248 5.4 15.7 67618-03-17 Sat

Jake es sohaorszag kalozai M2 18:48 19:11 50,378 5.3 18.3 46214-03-17 Tue

Szofia hercegno - egyszer volt egy herceM2 18:26 18:48 50,365 5.3 19.1 47714-03-17 Tue

Jonalu M2 19:15 19:41 49,828 5.2 16.4 42913-03-17 Mon

Digby a tinisarkany M2 18:00 18:11 46,835 4.9 19.0 39814-03-17 Tue

Pocoyo M2 19:46 19:53 47,113 4.9 15.3 41913-03-17 Mon

Alvinnn!!! es a mokusok Nickelodeon 18:06 18:28 45,422 4.8 17.5 63816-03-17 Thu

Sanjay es craig Nickelodeon 08:45 09:07 45,461 4.8 16.8 66919-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 11

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 1.0 1.2 0.8 1.2 81 89 72 1131.0 79

Story4 1.4 0.6 2.0 1.4 69 29 109 791.1 53

Story5 0.5 0.2 0.8 0.8 42 15 69 730.6 45

Paramount 0.9 0.8 0.9 0.9 108 90 125 1200.8 97

Film+2 0.5 0.3 0.6 0.6 78 50 107 1070.4 63

Film Cafe 0.4 0.3 0.4 0.5 61 48 75 920.3 42

AXN 1.1 0.9 1.2 1.9 50 40 61 981.2 55

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Kekproba AXN 14:55 15:53 33,552 0.9 3.6 10319-03-17 Sun

Ncis - tengereszeti helyszinelok AXN 14:05 15:03 33,066 0.8 4.1 7215-03-17 Wed

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 11

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.4 0.3 0.4 0.6 61 48 75 1140.4 76

Film Mania 0.2 0.2 0.2 0.2 64 63 64 930.2 85

Film+2 0.5 0.3 0.6 0.7 78 50 107 1340.5 113

RTL+ 1.0 0.9 1.2 1.1 102 76 128 1261.2 144

Paramount 0.9 0.8 0.9 1.0 108 90 125 1380.9 142

FOX 0.6 0.3 0.9 0.8 132 50 216 2040.9 234

GALAXY TV 0.4 0.3 0.5 0.7 44 33 54 950.6 77

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Rocky 4. RTL+ 21:00 22:41 35,030 0.9 2.4 13218-03-17 Sat

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Felultetve RTL+ 22:50 24:23 31,343 0.8 3.3 14918-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 11

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.2 0.2 0.2 0.3 64 63 64 970.3 103

Film Cafe 0.4 0.3 0.4 0.4 61 48 75 650.5 92

Film+2 0.5 0.3 0.6 0.5 78 50 107 850.6 107

RTL+ 1.0 0.9 1.2 0.6 102 76 128 591.0 105

Paramount 0.9 0.8 0.9 0.7 108 90 125 880.9 120

FOX 0.6 0.3 0.9 0.2 132 50 216 430.5 125

GALAXY TV 0.4 0.3 0.5 0.5 44 33 54 570.6 73

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Ace ventura - az allati nyomozoo Paramount 19:15 20:49 43,233 1.1 2.6 13915-03-17 Wed

Rocky 4. RTL+ 21:00 22:41 35,030 0.9 2.4 13218-03-17 Sat

Ace ventura 2. - hiv a termeszet Paramount 19:12 20:51 31,414 0.8 2.1 12018-03-17 Sat

Felultetve RTL+ 22:50 24:23 31,343 0.8 3.3 14918-03-17 Sat

Lilo es stitch - a csillagkutya Paramount 12:50 14:22 30,073 0.8 3.6 15219-03-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 11

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.9 1.3 0.6 0.9 85 110 60 791.0 89

Discovery Channel 1.1 1.7 0.6 1.2 105 145 65 1111.2 115

National Geographic 1.0 1.7 0.5 0.9 95 140 50 820.9 82

NAT GEO WILD 0.6 0.7 0.5 0.6 89 98 80 780.8 106

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Aranylaz alaszkaban Discovery Channel 21:00 21:57 32,920 0.8 2.2 14716-03-17 Thu

Atlantisz nyomaban National Geographic 22:01 23:56 27,766 0.7 2.8 13819-03-17 Sun

Raktarvadaszok Discovery Channel 18:00 18:27 27,274 0.7 2.1 16515-03-17 Wed

Garazs varazs National Geographic 21:00 21:57 24,790 0.6 1.6 18116-03-17 Thu

Hogyan csinaljak? Discovery Channel 23:30 23:57 23,032 0.6 2.9 13614-03-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 11

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.3 0.4 0.4 0.1 116 179 178 530.4 141

Life Network 0.6 0.7 0.6 0.5 118 144 134 920.6 112

TLC 0.7 0.9 0.9 0.5 103 142 156 640.8 104

ID Xtra 0.4 0.7 0.7 0.1 78 133 146 240.5 81

Fem3 0.2 0.3 0.4 0.1 55 90 124 200.1 23

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 20:00 20:57 28,374 0.7 1.9 14118-03-17 Sat

Meghokkento szerelem TLC 19:30 19:56 27,409 0.7 1.9 17418-03-17 Sat

Rendkivuli terhessegek TLC 21:00 21:56 26,151 0.7 1.6 11519-03-17 Sun

Elet 250 kilo felett TLC 21:00 22:57 22,352 0.6 1.6 12416-03-17 Thu

Harom honap mulva eskuvo - boldogan elteTLC 21:00 21:57 21,467 0.5 1.4 13418-03-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 11

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 1.1 2.0 1.8 0.6 99 137 144 541.7 148

M4 SPORT 1.5 2.0 2.1 1.0 87 95 112 631.8 107

Sport2 0.2 0.2 0.4 0.1 67 58 105 280.4 132

SPILERTV 0.3 0.5 0.5 0.1 117 158 200 330.3 124

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:37 84,871 4.3 11.2 14215-03-17 Wed

Studio M4 SPORT 21:37 21:46 73,929 3.7 9.4 16015-03-17 Wed

Labdarugas M4 SPORT 20:01 22:56 69,132 3.5 9.2 14815-03-17 Wed

Labdarugo merkozes - spanyol bajnoksagSport1 16:13 18:07 53,564 2.7 10.9 16218-03-17 Sat

Labdarugo merkozes - f.a. kupa Sport1 20:43 22:39 47,915 2.4 7.4 17713-03-17 Mon

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - spanyol bajnoksagSport1 16:13 18:07 53,564 2.7 10.9 16218-03-17 Sat

Labdarugo merkozes - f.a. kupa Sport1 20:43 22:39 47,915 2.4 7.4 17713-03-17 Mon

Labdarugas Sport1 16:00 18:23 46,377 2.3 9.3 15818-03-17 Sat

Studio Sport1 22:44 22:57 28,335 1.4 6.2 29413-03-17 Mon

Labdarugo merkozes - bajnokok ligajaSport1 20:41 22:36 22,821 1.2 3.5 13514-03-17 Tue

Darts Sport1 20:06 23:14 19,573 1.0 3.0 22016-03-17 Thu

Trash talk Sport1 23:31 24:56 13,792 0.7 4.3 35814-03-17 Tue

Ut cardiffba Sport1 18:00 19:25 10,563 0.5 2.3 22316-03-17 Thu

Kezeket fel! Sport1 19:30 19:56 9,237 0.5 1.4 30616-03-17 Thu

Kezilabda Sport1 23:02 23:28 7,715 0.4 2.1 18013-03-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 11

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.2 0.2 0.4 0.1 67 58 109 280.4 132

M4 SPORT 1.5 2.0 2.1 1.0 87 95 112 631.8 107

Sport1 1.1 2.0 1.8 0.6 99 137 144 541.7 148

SPILERTV 0.3 0.5 0.5 0.1 117 158 201 330.3 124

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Labdarugo merkozes - bajnokok ligajaM4 SPORT 20:40 22:37 84,871 4.3 11.2 14215-03-17 Wed

Studio M4 SPORT 21:37 21:46 73,929 3.7 9.4 16015-03-17 Wed

Labdarugas M4 SPORT 20:01 22:56 69,132 3.5 9.2 14815-03-17 Wed

Labdarugo merkozes - spanyol bajnoksagSport1 16:13 18:07 53,564 2.7 10.9 16218-03-17 Sat

Labdarugo merkozes - f.a. kupa Sport1 20:43 22:39 47,915 2.4 7.4 17713-03-17 Mon

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport2 16:30 19:26 9,519 0.5 3.0 31017-03-17 Fri

Kezeket fel! Sport2 10:30 10:56 6,863 0.3 6.3 44217-03-17 Fri

Snooker Sport2 18:00 21:54 4,682 0.2 0.6 9019-03-17 Sun

Trash talk Sport2 06:00 07:25 4,021 0.2 3.0 42519-03-17 Sun

Labdarugas Sport2 05:00 05:27 3,488 0.2 5.9 33619-03-17 Sun

Labdarugo merkozes - spanyol bajnoksagSport2 03:01 04:50 3,488 0.2 4.0 37219-03-17 Sun

Mobil1 - the grid Sport2 05:30 05:55 3,372 0.2 5.0 44219-03-17 Sun

Ut cardiffba Sport2 09:00 10:25 3,324 0.2 2.7 43117-03-17 Fri

Poker Sport2 19:59 20:55 3,095 0.2 0.5 19217-03-17 Fri

Ko-tv box kozvetites Sport2 21:00 21:55 2,855 0.1 0.4 10213-03-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 11

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.3 0.4 0.4 0.3 65 76 97 550.4 86

Chili TV 0.2 0.2 0.2 0.2 93 94 128 920.2 130

TLC 0.7 0.9 0.9 0.5 103 142 156 640.8 147

Fem3 0.2 0.3 0.4 0.1 55 90 124 200.3 102

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

1

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

2
0

1
7

w
3

2
0

1
7

w
5

2
0

1
7

w
7

2
0

1
7

w
9

2
0

1
7

w
1

1

S
H

R
%

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 20:00 20:57 28,374 0.7 1.9 14118-03-17 Sat

Meghokkento szerelem TLC 19:30 19:56 27,409 0.7 1.9 17418-03-17 Sat

Rendkivuli terhessegek TLC 21:00 21:56 26,151 0.7 1.6 11519-03-17 Sun

Elet 250 kilo felett TLC 21:00 22:57 22,352 0.6 1.6 12416-03-17 Thu

Harom honap mulva eskuvo - boldogan elteTLC 21:00 21:57 21,467 0.5 1.4 13418-03-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 11

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.6 0.7 0.7 0.5 118 137 144 920.4 107

TLC 0.7 1.0 0.9 0.5 103 149 142 640.8 147

ID Xtra 0.4 0.4 0.7 0.1 78 66 133 240.6 131

Story5 0.5 0.6 0.8 0.2 42 48 69 150.8 79

TV Paprika 0.3 0.3 0.4 0.3 65 50 76 550.4 86

Spektrum Home 0.3 0.5 0.4 0.1 116 216 179 530.4 217

Fem3 0.2 0.2 0.3 0.1 55 40 90 200.3 102

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Bazi nagy amerikai roma lagzi TLC 20:00 20:57 28,374 0.7 1.9 14118-03-17 Sat

Meghokkento szerelem TLC 19:30 19:56 27,409 0.7 1.9 17418-03-17 Sat

Gyilkos sorok Story5 22:25 23:22 26,779 0.7 2.7 9216-03-17 Thu

Rendkivuli terhessegek TLC 21:00 21:56 26,151 0.7 1.6 11519-03-17 Sun

Elet 250 kilo felett TLC 21:00 22:57 22,352 0.6 1.6 12416-03-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 11

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.3 0.3 0.2 0.4 75 66 46 830.3 98

Spektrum 0.9 0.6 0.9 1.3 85 60 65 1100.8 91

National Geographic 1.0 0.5 1.4 1.7 95 50 106 1400.9 103

NAT GEO WILD 0.6 0.5 0.7 0.7 89 80 83 980.5 91

DoQ 0.3 0.1 0.2 0.4 70 35 39 1060.1 43

18-49L+V audience share, 02:00-25:59
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Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Atlantisz nyomaban National Geographic 22:01 23:56 27,766 0.7 2.8 13819-03-17 Sun

Garazs varazs National Geographic 21:00 21:57 24,790 0.6 1.6 18116-03-17 Thu

Pedig jo otletnek tunt National Geographic 19:30 19:57 21,364 0.5 1.7 13114-03-17 Tue

Legikatasztrofak National Geographic 24:00 24:57 18,698 0.5 3.4 17119-03-17 Sun

2. vilaghaboru: pokol a tenger alattNational Geographic 20:00 20:56 17,940 0.5 1.0 7315-03-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


