
18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV
Cool Film+ RTL II RTL+ Sorozat + Film+2 Muzsika TV

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 1

5.1 5.4 2.0 1.3 0.6 0.3 0.5Jan 2016

P
as

t

5.7 4.6 1.9 1.2 0.5 0.4 0.6Feb 2016

D
A

TE
G

R
O

U
P

4.8 4.9 1.9 1.6 0.4 0.3 0.6Mar 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.2 1.3 0.4 0.4 0.5Apr 2016

D
A

TE
G

R
O

U
P

4.9 5.2 2.3 1.3 0.5 0.3 0.5May 2016

D
A

TE
G

R
O

U
P

4.4 4.1 2.0 0.9 0.7 0.3 0.5Jun 2016

D
A

TE
G

R
O

U
P

4.6 4.4 2.1 1.2 0.8 0.3 0.5Jul 2016

D
A

TE
G

R
O

U
P

4.1 3.7 2.5 1.1 0.7 0.3 0.5Aug 2016

D
A

TE
G

R
O

U
P

4.4 4.2 4.2 1.1 0.8 0.3 0.5Sep 2016

D
A

TE
G

R
O

U
P

4.3 4.0 3.5 1.1 0.8 0.7 0.5Oct 2016

D
A

TE
G

R
O

U
P

4.4 4.5 3.9 1.1 0.7 0.5 0.5Nov 2016

D
A

TE
G

R
O

U
P

4.2 4.8 3.1 1.2 0.6 0.6 0.6Dec 2016

D
A

TE
G

R
O

U
P

4.5 4.1 4.2 1.3 0.8 0.7 0.5Week 49

P
re

se
n

t

4.5 5.4 3.2 1.4 0.5 0.6 0.5Week 50

D
A

TE
G

R
O

U
P

4.3 4.6 2.5 1.3 0.7 0.6 0.6Week 51

D
A

TE
G

R
O

U
P

3.5 5.0 2.5 1.1 0.4 0.6 0.7Week 52

D
A

TE
G

R
O

U
P

4.2 5.0 3.0 1.3 0.6 0.5 0.6Week 1

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 1 of 4



18-49TSV 18-49TSV 18-49TSV 15-29TSV 4-14TSV 4-14TSV 4-14TSV
Comedy C. Paramount RTL Spike Viva Nickelodeon Nick JR MiniMax

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 06:00-25:59 06:00-25:59 06:00-19:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 1

3.9 1.1 0.0 0.7 9.5 0.0 10.3Jan 2016

P
as

t

3.9 0.8 0.0 0.6 10.0 0.0 8.2Feb 2016

D
A

TE
G

R
O

U
P

3.7 0.9 0.0 0.8 10.2 0.0 7.5Mar 2016

D
A

TE
G

R
O

U
P

3.5 1.3 0.0 0.6 11.5 0.9 8.4Apr 2016

D
A

TE
G

R
O

U
P

3.3 0.9 0.0 0.7 9.9 3.5 7.9May 2016

D
A

TE
G

R
O

U
P

3.4 1.0 0.0 0.4 10.4 2.1 9.8Jun 2016

D
A

TE
G

R
O

U
P

3.6 1.1 0.0 0.6 8.8 2.7 10.7Jul 2016

D
A

TE
G

R
O

U
P

3.7 1.0 0.0 0.6 10.7 2.8 10.6Aug 2016

D
A

TE
G

R
O

U
P

3.5 1.4 0.0 0.6 10.6 4.5 10.3Sep 2016

D
A

TE
G

R
O

U
P

3.3 1.2 0.0 0.6 9.0 4.2 10.4Oct 2016

D
A

TE
G

R
O

U
P

3.6 0.9 0.0 0.5 8.4 3.7 10.8Nov 2016

D
A

TE
G

R
O

U
P

3.2 1.2 1.0 1.0 9.6 3.5 7.9Dec 2016

D
A

TE
G

R
O

U
P

3.5 1.3 1.1 0.9 9.0 4.8 9.7Week 49

P
re

se
n

t

3.1 1.2 1.0 0.8 12.0 3.0 7.6Week 50

D
A

TE
G

R
O

U
P

3.1 1.0 0.9 0.9 8.8 2.8 6.4Week 51

D
A

TE
G

R
O

U
P

3.2 1.6 0.9 1.1 9.0 2.8 7.5Week 52

D
A

TE
G

R
O

U
P

3.3 1.1 1.1 0.4 12.6 2.7 8.5Week 1

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 2 of 4



18-49TSV 18-49TSV 18-49TSV 18-49TSV 18-49TSV M18-49TSV M18-49TSV
AMC Film Cafe Film Mania Spektrum Spektrum Ho Sport1 Sport2

02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59 02:00-25:59

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 1

0.9 0.7 0.3 0.8 0.2 1.3 1.0Jan 2016

P
as

t

0.8 0.8 0.3 1.0 0.2 1.5 0.7Feb 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 1.3 0.5Mar 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.3 1.0 0.2 1.5 0.8Apr 2016

D
A

TE
G

R
O

U
P

0.7 0.7 0.2 1.0 0.2 1.8 0.7May 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.7 0.3Jun 2016

D
A

TE
G

R
O

U
P

0.8 0.7 0.2 1.0 0.2 0.2 0.2Jul 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.3 0.8 0.2 0.6 0.2Aug 2016

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.9 0.2 0.9 0.5Sep 2016

D
A

TE
G

R
O

U
P

0.7 0.5 0.2 0.9 0.2 0.9 0.7Oct 2016

D
A

TE
G

R
O

U
P

0.7 0.6 0.2 0.8 0.4 1.2 0.9Nov 2016

D
A

TE
G

R
O

U
P

0.8 0.6 0.2 0.9 0.3 1.6 0.9Dec 2016

D
A

TE
G

R
O

U
P

0.8 0.4 0.2 0.9 0.2 1.3 1.0Week 49

P
re

se
n

t

0.6 0.6 0.2 1.0 0.3 1.3 1.2Week 50

D
A

TE
G

R
O

U
P

0.8 0.4 0.2 0.8 0.3 1.1 1.1Week 51

D
A

TE
G

R
O

U
P

0.9 0.6 0.2 0.8 0.4 2.5 0.5Week 52

D
A

TE
G

R
O

U
P

0.5 0.8 0.1 0.9 0.4 1.3 1.2Week 1

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 3 of 4



18-49TSV 18-49TSV 18-49TSV TARGET4 TARGET5 TARGET6 TARGET7
TV Paprika Life N. Ozone N. CHANNEL4 CHANNEL5 CHANNEL6 CHANNEL7

02:00-25:59 02:00-25:59 02:00-25:59 DAYPART4 DAYPART5 DAYPART6 DAYPART7

Channel
Target
Daypart

Cable channels' audience shares on different target groups

Shares Week 1

0.5 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jan 2016

P
as

t

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Feb 2016

D
A

TE
G

R
O

U
P

0.5 1.0 0.2 VALUE4 VALUE5 VALUE6 VALUE7Mar 2016

D
A

TE
G

R
O

U
P

0.5 0.8 0.3 VALUE4 VALUE5 VALUE6 VALUE7Apr 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7May 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Jun 2016

D
A

TE
G

R
O

U
P

0.5 0.6 0.4 VALUE4 VALUE5 VALUE6 VALUE7Jul 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Aug 2016

D
A

TE
G

R
O

U
P

0.4 0.7 0.3 VALUE4 VALUE5 VALUE6 VALUE7Sep 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Oct 2016

D
A

TE
G

R
O

U
P

0.4 0.6 0.2 VALUE4 VALUE5 VALUE6 VALUE7Nov 2016

D
A

TE
G

R
O

U
P

0.4 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Dec 2016

D
A

TE
G

R
O

U
P

0.5 0.4 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 49

P
re

se
n

t

0.5 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 50

D
A

TE
G

R
O

U
P

0.5 0.6 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 51

D
A

TE
G

R
O

U
P

0.3 0.5 0.3 VALUE4 VALUE5 VALUE6 VALUE7Week 52

D
A

TE
G

R
O

U
P

0.4 0.5 0.2 VALUE4 VALUE5 VALUE6 VALUE7Week 1

D
A

TE
G

R
O

U
P

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & MarketingPage 4 of 4



COOL Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Cool 4.2 4.7 3.6 3.7 92 109 75 733.8 77

Viasat3 2.6 3.2 2.0 2.9 97 126 69 972.8 96

AXN 1.5 1.4 1.6 1.1 66 65 67 441.6 63

Story TV 1.1 1.4 0.8 0.9 56 73 39 390.8 34

Comedy Central 3.3 3.4 3.2 4.6 155 168 143 1903.6 155

RTL II 3.0 3.7 2.3 3.2 99 129 71 942.9 88

Prime TV 1.6 1.9 1.2 1.9 87 110 65 921.5 74

18-49L+V audience share, 02:00-25:59
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Cool Viasat3 AXN Story TV Comedy Central RTL II Prime TV

Weekly TOP 5 - Cool and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 116,249 3.0 7.7 11704-01-17 Wed

2012 Cool 20:00 22:49 106,831 2.7 7.0 11207-01-17 Sat

Agymenok Comedy Central 20:30 20:55 103,087 2.6 6.0 16002-01-17 Mon

Showder klub RTL II 20:30 21:23 91,782 2.3 5.5 12205-01-17 Thu

Csaladom darabokban Comedy Central 21:00 21:27 86,908 2.2 5.2 17202-01-17 Mon

Cool - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Dr. csont Cool 21:00 21:53 116,249 3.0 7.7 11704-01-17 Wed

2012 Cool 20:00 22:49 106,831 2.7 7.0 11207-01-17 Sat

Gyilkos elmek Cool 22:00 22:53 83,363 2.1 6.5 12203-01-17 Tue

A mentalista Cool 20:05 20:55 81,136 2.1 4.8 8502-01-17 Mon

Castle Cool 19:10 20:02 79,990 2.0 5.8 9304-01-17 Wed

Veronica mars Cool 21:00 23:01 75,184 1.9 5.1 10306-01-17 Fri

Miami helyszinelok Cool 15:05 15:58 70,703 1.8 7.4 11507-01-17 Sat

Forraskod Cool 19:00 20:37 66,792 1.7 3.8 12408-01-17 Sun

Gyilkos ugyek Cool 17:20 18:10 66,266 1.7 6.7 8106-01-17 Fri

A vegzet ereklyei - csontvaros Cool 21:00 23:17 60,112 1.5 4.2 11302-01-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+ Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

18-49ABC_L+V 18-49ABC_L+V

Film+ 5.0 4.5 5.5 5.3 104 100 108 985.0 95

Viasat3 2.6 3.2 2.0 2.9 97 126 69 972.8 96

MOZI+ 4.1 3.4 4.8 4.2 119 105 132 1073.8 99

Film Café 0.8 1.0 0.7 0.5 90 113 67 500.7 67

Video 4.6 3.1 6.4 6.2 138 96 179 1645.7 153

Paramount 1.1 1.2 1.0 1.1 118 131 105 1011.1 105

18-49L+V audience share, 02:00-25:59
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Film+ Viasat3 MOZI+ Film Café Video Paramount

Weekly TOP 5 - Film+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mad max F+ 21:00 22:43 131,838 3.4 8.8 12203-01-17 Tue

A gyuruk ura - a gyuru szovetsegeF+ 20:00 23:14 102,536 2.6 6.8 14307-01-17 Sat

Transformers: a kihalas kora MOZI+ 20:59 24:08 98,186 2.5 7.6 18506-01-17 Fri

Langolo jeg F+ 21:00 22:53 95,129 2.4 6.4 8002-01-17 Mon

Az 57-es utas MOZI+ 21:00 22:45 94,876 2.4 6.8 11504-01-17 Wed

Film+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Mad max F+ 21:00 22:43 131,838 3.4 8.8 12203-01-17 Tue

A gyuruk ura - a gyuru szovetsegeF+ 20:00 23:14 102,536 2.6 6.8 14307-01-17 Sat

Langolo jeg F+ 21:00 22:53 95,129 2.4 6.4 8002-01-17 Mon

Arral szemben F+ 19:00 20:54 90,603 2.3 6.0 7803-01-17 Tue

Tintasziv F+ 13:20 15:18 87,847 2.2 8.3 16108-01-17 Sun

Vitathatatlan F+ 21:00 22:38 77,865 2.0 5.2 9105-01-17 Thu

Kutyak es macskak F+ 11:40 13:13 76,722 2.0 8.5 14708-01-17 Sun

Ket tusz kozott F+ 21:00 23:09 74,128 1.9 5.6 9804-01-17 Wed

Twilight saga - hajnalhasadas 1. F+ 20:50 22:52 72,753 1.9 4.6 15208-01-17 Sun

Ismeretlen ferfi F+ 14:50 16:54 69,222 1.8 8.3 11602-01-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL II Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL II 3.0 3.7 2.3 3.2 99 129 71 943.2 130

Super TV2 4.3 5.1 3.5 4.4 86 106 66 774.6 110

AXN 1.5 1.4 1.6 1.1 66 65 67 441.4 74

Story4 1.1 1.4 0.8 0.9 56 73 39 391.3 76

Prime TV 1.6 1.9 1.2 1.9 87 110 65 921.6 108

Duna TV 1.7 2.1 1.4 1.4 23 29 17 171.9 32

18-49L+V audience share, 02:00-25:59
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RTL II Super TV2 AXN Story4 Prime TV Duna TV

Weekly TOP 5 - RTL II and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:49 21:36 267,781 6.8 15.2 7408-01-17 Sun

Bazi nagy gorog lagzi Super TV2 21:36 23:25 117,945 3.0 8.8 10808-01-17 Sun

Joban rosszban Super TV2 20:15 20:59 94,242 2.4 6.2 8704-01-17 Wed

Showder klub RTL II 20:30 21:23 91,782 2.3 5.5 12205-01-17 Thu

Beverly hills-i zsaru Super TV2 19:01 20:54 84,528 2.2 5.6 10107-01-17 Sat

RTL II - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Showder klub RTL II 20:30 21:23 91,782 2.3 5.5 12205-01-17 Thu

Segitseg bajban vagyok! - a pszichologusRTL II 14:50 15:44 81,436 2.1 7.3 11408-01-17 Sun

Hirado RTL II 21:30 21:54 79,921 2.0 5.1 12503-01-17 Tue

A sziv bajnokai RTL II 20:00 22:18 72,585 1.8 4.2 11908-01-17 Sun

Segitseg bajban vagyok! - az ugyved valaRTL II 15:50 16:43 66,909 1.7 5.7 12708-01-17 Sun

Valo vilag RTL II 22:00 22:54 51,664 1.3 3.9 10402-01-17 Mon

A gyanu arnyekaban RTL II 17:00 17:55 51,242 1.3 4.6 10607-01-17 Sat

Baratok kozt RTL II 23:00 23:26 43,454 1.1 4.7 12203-01-17 Tue

Csi RTL II 22:25 23:17 39,656 1.0 3.3 10408-01-17 Sun

Miami helyszinelok RTL II 19:00 19:53 38,278 1.0 2.7 6807-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL+ Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

RTL+ 1.3 1.4 1.1 1.3 100 114 86 931.4 139

Sorozat + 0.6 0.7 0.4 0.6 67 85 49 620.5 75

Story5 0.5 0.7 0.3 0.5 41 57 25 380.7 63

Viasat6 0.8 0.6 1.1 0.8 131 92 169 1180.7 131

Humor+ 0.4 0.3 0.4 0.5 158 131 185 1860.3 178

18-49L+V audience share, 02:00-25:59
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RTL+ Sorozat + Story5 Viasat6 Humor+

Weekly TOP 5 - RTL+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL+ 17:00 17:52 46,201 1.2 4.2 10602-01-17 Mon

Rendorakademia RTL+ 20:15 22:07 43,808 1.1 2.8 8407-01-17 Sat

Jo baratok RTL+ 19:30 19:59 37,966 1.0 2.6 17903-01-17 Tue

Csengetett mylord? RTL+ 20:45 21:45 34,650 0.9 2.1 12403-01-17 Tue

A bohoc RTL+ 17:00 17:58 33,092 0.8 2.6 10408-01-17 Sun

RTL+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL+ 17:00 17:52 46,201 1.2 4.2 10602-01-17 Mon

Rendorakademia RTL+ 20:15 22:07 43,808 1.1 2.8 8407-01-17 Sat

Jo baratok RTL+ 19:30 19:59 37,966 1.0 2.6 17903-01-17 Tue

Csengetett mylord? RTL+ 20:45 21:45 34,650 0.9 2.1 12403-01-17 Tue

A bohoc RTL+ 17:00 17:58 33,092 0.8 2.6 10408-01-17 Sun

A vampirok szaga : alkonyat teljes sotetRTL+ 22:20 23:47 29,965 0.8 2.4 13607-01-17 Sat

Hupikek torpikek RTL+ 12:00 12:25 29,647 0.8 4.2 15307-01-17 Sat

Gyozike RTL+ 16:05 16:55 24,429 0.6 3.4 9405-01-17 Thu

Benny hill-show RTL+ 21:50 22:22 24,296 0.6 1.7 8402-01-17 Mon

Utanunk a tuzozon RTL+ 21:00 23:12 23,440 0.6 1.6 10608-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sorozat+ Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V F18-39L+V 18-49L+V F18-49L+V M18-49L+V F18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-59L+V F18-59L+V

Sorozat + 0.6 0.7 0.4 0.8 67 85 49 880.7 106

Fem3 0.2 0.3 0.0 0.2 65 116 15 740.3 135

RTL+ 1.3 1.4 1.1 1.4 100 114 86 1051.2 110

AMC 0.5 0.5 0.6 0.4 62 58 66 440.8 110

Story5 0.5 0.7 0.3 0.8 41 57 25 561.4 126

Izaura TV 0.3 0.4 0.1 0.5 31 53 8 520.6 78

18-49L+V audience share, 02:00-25:59
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Sorozat + Fem3 RTL+ AMC Story5 Izaura TV

Weekly TOP 5 - Sorozat+ and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL+ 17:00 17:52 46,201 1.2 4.2 10602-01-17 Mon

Rendorakademia RTL+ 20:15 22:07 43,808 1.1 2.8 8407-01-17 Sat

Jo baratok RTL+ 19:30 19:59 37,966 1.0 2.6 17903-01-17 Tue

Csengetett mylord? RTL+ 20:45 21:45 34,650 0.9 2.1 12403-01-17 Tue

A bohoc RTL+ 17:00 17:58 33,092 0.8 2.6 10408-01-17 Sun

Sorozat+ - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Columbo Sorozat + 22:00 23:39 24,522 0.6 2.2 11805-01-17 Thu

New york-i helyszinelok Sorozat + 19:55 20:48 17,117 0.4 1.1 12203-01-17 Tue

Ausztral expressz Sorozat + 16:45 17:41 14,838 0.4 1.4 10202-01-17 Mon

A rejtely Sorozat + 24:00 24:54 13,314 0.3 1.8 13707-01-17 Sat

Cobra 11 Sorozat + 21:00 21:53 11,974 0.3 0.7 6708-01-17 Sun

Miert eppen alaszka? Sorozat + 18:00 18:54 11,201 0.3 0.8 14608-01-17 Sun

Gyilkos elmek Sorozat + 22:00 22:53 10,638 0.3 0.7 10007-01-17 Sat

Csi Sorozat + 25:50 25:59 9,117 0.2 3.1 10003-01-17 Tue

Vampirnaplok Sorozat + 19:00 19:51 8,898 0.2 0.5 10608-01-17 Sun

Agatha christie: miss marple Sorozat + 20:55 21:55 8,071 0.2 0.5 5503-01-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film+2 Week 1

M18-49L+VChannel

SHR%

18-49L+V F18-49L+V 18-39L+V 18-49L+V F18-49L+V M18-49L+V 18-39L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film+2 0.5 0.5 0.5 0.4 73 72 75 590.5 92

Film Mánia 0.1 0.1 0.2 0.1 48 33 63 320.1 55

Film Café 0.8 1.0 0.7 0.5 90 113 67 500.9 126

Paramount 1.1 1.2 1.0 1.1 118 131 105 1011.1 141

FOX 0.5 0.5 0.4 0.6 123 138 109 1440.6 175

GALAXY TV 0.6 0.7 0.4 0.3 81 102 60 430.8 143

18-49L+V audience share, 02:00-25:59
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Film+2 Film Mánia Film Café Paramount FOX GALAXY TV

Weekly TOP 5 - Film+2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

Amerikai szepseg Paramount 21:00 23:23 29,833 0.8 2.1 16906-01-17 Fri

Szilaj a vad volgy paripaja Paramount 14:50 16:15 28,876 0.7 2.6 15408-01-17 Sun

Csupasz pisztoly 33 1/3 Paramount 11:45 13:21 28,533 0.7 6.2 18304-01-17 Wed

A simpson csalad FOX 19:48 20:12 27,112 0.7 1.7 17702-01-17 Mon

Film+2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Az oreg holgy es a testor Film+2 15:15 16:55 20,067 0.5 1.7 12108-01-17 Sun

Az utolso verig Film+2 21:00 22:53 15,257 0.4 1.0 10003-01-17 Tue

A remeny vagtaja Film+2 15:25 17:03 15,133 0.4 1.5 8307-01-17 Sat

Kismamanak all a vilag Film+2 19:10 20:47 13,939 0.4 0.9 10807-01-17 Sat

Az utolso randevu Film+2 21:00 22:43 12,161 0.3 0.9 14004-01-17 Wed

Hippolyt Film+2 17:10 19:02 11,580 0.3 1.0 7807-01-17 Sat

Az elnok zsoldosa Film+2 19:15 20:53 11,396 0.3 0.8 4106-01-17 Fri

Gyilkos jatek Film+2 21:00 22:43 10,680 0.3 0.7 14202-01-17 Mon

Karacsonyi csoda Film+2 17:20 19:09 10,183 0.3 0.8 12802-01-17 Mon

A rejtelmes sziget Film+2 11:50 13:24 8,389 0.2 0.9 7308-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Muzsika Tv Week 1

18-59FemL+VChannel

SHR%

18-49L+V 18-59L+V M18-49L+V 18-49L+V 18-59L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18+L+V 18+L+V

Muzsika TV 0.6 0.7 0.8 0.4 48 64 75 340.9 104

Sláger TV 1.1 1.2 1.1 1.1 93 109 106 871.0 106

M3 0.8 1.1 1.1 0.7 52 85 86 461.2 114

Zenebutik 0.4 0.5 0.3 0.6 68 91 68 890.5 115

18-49L+V audience share, 02:00-25:59
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Muzsika TV Sláger TV M3 Zenebutik

Weekly TOP 5 - Muzsika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Szomszedok M3 19:34 20:03 51,330 1.3 3.7 8804-01-17 Wed

Nagyfroccs Muzsika TV 16:00 16:54 32,088 0.8 2.7 7008-01-17 Sun

Volt egyszer egy vadnyugat M3 21:13 23:52 29,707 0.8 2.3 4508-01-17 Sun

Starsky es hutch M3 20:08 20:56 29,644 0.8 2.0 8404-01-17 Wed

Fredy show Muzsika TV 15:00 15:54 23,462 0.6 2.1 5808-01-17 Sun

Muzsika - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Nagyfroccs Muzsika TV 16:00 16:54 32,088 0.8 2.7 7008-01-17 Sun

Fredy show Muzsika TV 15:00 15:54 23,462 0.6 2.1 5808-01-17 Sun

Hazibuli attilaval Muzsika TV 20:00 20:49 19,881 0.5 1.1 10208-01-17 Sun

Zenes randevu Muzsika TV 13:30 14:25 18,975 0.5 2.1 8207-01-17 Sat

Egy ora... Muzsika TV 17:00 17:56 17,206 0.4 1.4 8308-01-17 Sun

Muzsika tv - roadshow Muzsika TV 19:00 19:56 16,929 0.4 1.0 11308-01-17 Sun

Hungarian pop top klip mix Muzsika TV 15:30 16:27 15,979 0.4 2.4 8603-01-17 Tue

Klippek Muzsika TV 20:49 20:57 15,788 0.4 0.9 9308-01-17 Sun

Szombat esti laz Muzsika TV 19:00 20:53 14,882 0.4 1.0 3407-01-17 Sat

Dallamokon at Muzsika TV 12:30 13:24 14,518 0.4 3.1 8706-01-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Comedy Central Week 1

18-29L+VChannel

SHR%

18-49L+V 15-24L+V M18-39L+V 18-49L+V 15-24L+V 18-29L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Comedy Central 3.3 6.7 6.6 4.6 155 183 226 1794.5 201

Cool 4.2 3.8 4.5 3.4 92 49 72 624.0 83

Viasat3 2.6 1.6 2.6 2.1 97 34 70 643.7 130

Story4 1.1 0.3 1.1 1.0 56 8 39 400.8 39

AXN 1.5 1.0 1.4 1.3 66 24 44 481.0 41

Super TV2 4.3 5.2 4.5 3.5 86 60 66 585.1 96

RTL II 3.0 3.4 3.2 2.4 99 64 76 663.9 124

Humor+ 0.4 0.5 0.7 0.6 158 140 242 2060.4 166

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

2
0

1
6

w
3

2
0

1
6

w
5

2
0

1
6

w
7

2
0

1
6

w
9

2
0

1
6

w
1

1

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

S
H

R
%

6.5

6

5.5

5

4.5

4

3.5

3

2.5

2

1.5

1

0.5

0

Comedy Central Cool Viasat3 Story4 AXN Super TV2 RTL II Humor+

Weekly TOP 5 - Comedy Central and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Sztarban sztar + 1 kicsi Super TV2 18:49 21:36 267,781 6.8 15.2 7408-01-17 Sun

Bazi nagy gorog lagzi Super TV2 21:36 23:25 117,945 3.0 8.8 10808-01-17 Sun

Dr. csont Cool 21:00 21:53 116,249 3.0 7.7 11704-01-17 Wed

2012 Cool 20:00 22:49 106,831 2.7 7.0 11207-01-17 Sat

Agymenok Comedy Central 20:30 20:55 103,087 2.6 6.0 16002-01-17 Mon

Comedy Cental - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Agymenok Comedy Central 20:30 20:55 103,087 2.6 6.0 16002-01-17 Mon

Csaladom darabokban Comedy Central 21:00 21:27 86,908 2.2 5.2 17202-01-17 Mon

Igy jartam anyatokkal Comedy Central 19:00 19:29 70,945 1.8 5.2 20505-01-17 Thu

South park Comedy Central 22:00 22:27 67,380 1.7 4.7 19702-01-17 Mon

Family guy Comedy Central 21:00 21:29 61,166 1.6 3.7 17005-01-17 Thu

Archer Comedy Central 23:30 23:59 57,348 1.5 7.7 16805-01-17 Thu

Uj csaj Comedy Central 21:30 21:57 56,183 1.4 3.6 20503-01-17 Tue

A goldberg csalad Comedy Central 21:00 21:27 50,152 1.3 3.0 19103-01-17 Tue

Tomeny tortenelem Comedy Central 22:30 22:57 47,210 1.2 3.5 17006-01-17 Fri

Anyam borogass Comedy Central 17:00 17:27 44,991 1.1 5.5 15904-01-17 Wed

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Paramount Channel Week 1

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Paramount 1.1 1.2 1.2 1.0 118 128 131 1051.1 105

Film+2 0.5 0.5 0.5 0.5 73 68 72 750.4 59

AMC 0.5 0.4 0.5 0.6 62 44 58 660.5 50

Film Cafe 0.8 0.7 1.0 0.7 90 69 113 670.7 67

Film Mania 0.1 0.1 0.1 0.2 48 30 33 630.1 36

18-49_LIVE+V audience share, 02:00-25:59
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Paramount Film+2 AMC Film Cafe Film Mania

Weekly TOP 5 - Paramount Channel and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

Amerikai szepseg Paramount 21:00 23:23 29,833 0.8 2.1 16906-01-17 Fri

Szilaj a vad volgy paripaja Paramount 14:50 16:15 28,876 0.7 2.6 15408-01-17 Sun

Csupasz pisztoly 33 1/3 Paramount 11:45 13:21 28,533 0.7 6.2 18304-01-17 Wed

Eletfogytig Paramount 21:00 23:12 23,585 0.6 1.8 13104-01-17 Wed

Paramount Channel - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

Amerikai szepseg Paramount 21:00 23:23 29,833 0.8 2.1 16906-01-17 Fri

Szilaj a vad volgy paripaja Paramount 14:50 16:15 28,876 0.7 2.6 15408-01-17 Sun

Csupasz pisztoly 33 1/3 Paramount 11:45 13:21 28,533 0.7 6.2 18304-01-17 Wed

Eletfogytig Paramount 21:00 23:12 23,585 0.6 1.8 13104-01-17 Wed

Irany eldorado Paramount 19:15 20:50 22,197 0.6 1.5 15006-01-17 Fri

Vissza a jovobe 3. Paramount 16:46 19:07 19,220 0.5 1.9 12206-01-17 Fri

A szorny mentoakcio Paramount 16:26 18:12 18,750 0.5 1.9 18103-01-17 Tue

Amerika kedvencei Paramount 18:55 21:00 17,789 0.5 1.1 17902-01-17 Mon

A capa Paramount 22:55 25:33 16,000 0.4 1.9 15607-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



RTL Spike Week 1

M18-39L+VChannel

SHR%

18-49L+V 18-29L+V M18-49L+V 18-49L+V 18-29L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

F18-49L+V F18-49L+V

RTL Spike 1.1 1.6 1.3 1.2 101 109 100 1061.0 97

Viasat6 0.8 1.0 1.0 1.1 131 118 135 1690.6 92

AXN 1.5 1.4 1.3 1.6 66 44 48 671.4 65

Prime TV 1.6 2.0 1.4 1.2 87 82 63 651.9 110

FOX 0.5 0.7 0.6 0.4 123 129 133 1090.5 138

Discovery Channel 1.5 1.8 2.1 2.3 127 110 150 1810.8 72

18-49_LIVE+V audience share, 02:00-25:59
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RTL Spike Viasat6 AXN Prime TV FOX Discovery Channel

Weekly TOP 5 - RTL Spike and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Hotel transylvania - ahol a szornyek lazPrime TV 21:00 22:41 53,895 1.4 3.5 15106-01-17 Fri

Transformers Prime TV 21:00 23:36 43,284 1.1 3.1 16307-01-17 Sat

A bajkevero Prime TV 19:10 20:54 40,440 1.0 2.7 13007-01-17 Sat

Gyilkos elmek RTL Spike 20:54 21:45 36,994 0.9 2.3 11306-01-17 Fri

Ncis: los angeles AXN 21:55 22:49 36,787 0.9 2.7 7902-01-17 Mon

RTL Spike - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Gyilkos elmek RTL Spike 20:54 21:45 36,994 0.9 2.3 11306-01-17 Fri

Playback parbaj RTL Spike 23:16 23:46 32,476 0.8 3.3 17506-01-17 Fri

Cobra 11 RTL Spike 19:00 19:56 30,941 0.8 2.1 10307-01-17 Sat

Kontar kivitelezok RTL Spike 22:55 23:15 29,874 0.8 2.6 15406-01-17 Fri

Jeglovagok RTL Spike 16:13 17:07 26,447 0.7 3.4 15806-01-17 Fri

Sotet arvak RTL Spike 22:06 22:54 23,766 0.6 1.7 14006-01-17 Fri

Bellator mma RTL Spike 22:00 22:49 20,587 0.5 1.6 15105-01-17 Thu

Hihetetlen de halalos RTL Spike 23:00 23:28 19,154 0.5 2.1 17003-01-17 Tue

Frankenkaja RTL Spike 19:54 20:14 17,947 0.5 1.2 10305-01-17 Thu

Top gear RTL Spike 17:07 18:03 17,698 0.5 1.9 15106-01-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Viva TV Week 1

18-49L+VChannel

SHR%

15-24L+V 18-29L+V M18-39L+V 15-24L+V 18-29L+V 18-49L+V M18-39L+V

Affinity (4+ L+V)

02:00-25:59

F18-39L+V F18-39L+V

Viva 0.8 0.2 0.3 0.5 249 101 147 2200.2 124

Music Channel 0.7 0.1 0.2 0.3 329 94 133 2220.2 129

Muzsika TV 1.3 0.8 0.6 0.4 61 46 48 260.7 53

Sláger TV 1.0 0.9 1.1 1.0 46 55 93 660.9 68

Zenebutik 0.3 0.4 0.4 0.5 33 47 68 690.1 18

15-29 L+V audience share, 02:00-25:59
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Viva Music Channel Muzsika TV Sláger TV Zenebutik

Weekly TOP 5 - Viva TV and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Darido - garden Muzsika TV 19:00 19:57 14,865 0.9 3.1 20902-01-17 Mon

Klippek Muzsika TV 18:00 18:55 13,892 0.8 3.4 23802-01-17 Mon

Zenes randevu Muzsika TV 13:30 14:25 12,467 0.7 4.3 12607-01-17 Sat

Fredy show Muzsika TV 15:00 15:54 12,195 0.7 3.8 7108-01-17 Sun

Nagyfroccs Muzsika TV 16:00 16:54 11,251 0.7 3.7 5808-01-17 Sun

Viva TV- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

15-29 L+V

Date Day

Klip Viva 23:51 24:00 5,848 0.3 2.7 33306-01-17 Fri

Viva beatz Viva 22:00 22:55 5,590 0.3 1.6 29405-01-17 Thu

A masik nem Viva 13:00 13:30 5,489 0.3 2.2 50102-01-17 Mon

Kamureg Viva 11:00 11:51 4,507 0.3 2.1 37502-01-17 Mon

Bekerdezel Viva 17:30 18:00 4,504 0.3 1.4 40106-01-17 Fri

Hack viva Viva 17:59 18:25 4,399 0.3 1.2 48008-01-17 Sun

Viva hot & fresh Viva 12:30 12:56 3,798 0.2 1.6 45302-01-17 Mon

Viva base Viva 12:00 13:24 3,516 0.2 1.4 24908-01-17 Sun

Video love Viva 10:30 10:56 3,503 0.2 2.0 19502-01-17 Mon

Club crazy Viva 24:00 25:41 3,347 0.2 2.2 22306-01-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nickelodeon Week 1

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V 15-24L+V 4-14L+VHwW/ch0-14L+V18-49L+V 15-24L+V

Affinity (4+ L+V)

06:00-25:59

18-29L+V 18-29L+V

Nickelodeon 12.7 1.8 1.3 2.5 570 108 68 741.7 63

Cartoon Network 3.3 0.8 0.3 1.4 513 168 62 1400.1 19

MiniMax 6.0 2.1 1.0 0.9 449 216 85 420.6 35

Disney Channel 5.7 0.8 0.5 2.4 552 102 51 1540.6 51

M2 5.4 4.3 2.0 1.0 227 245 96 282.0 69

Nick JR 2.7 1.5 0.7 0.3 387 290 119 240.6 65

4-14L+V audience share, 06:00-25:59
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Nickelodeon Cartoon Network MiniMax Disney Channel M2 Nick JR

Weekly TOP 5 - Nickelodeon and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Spongya bob Nickelodeon 21:07 21:28 57,939 6.1 17.6 56306-01-17 Fri

Tini nindzsa teknocok Nickelodeon 21:28 21:50 52,409 5.5 17.2 64906-01-17 Fri

100 dolog a gimi elott Nickelodeon 20:16 20:37 49,042 5.2 13.5 50207-01-17 Sat

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

Nickelodeon- weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Spongya bob Nickelodeon 21:07 21:28 57,939 6.1 17.6 56306-01-17 Fri

Tini nindzsa teknocok Nickelodeon 21:28 21:50 52,409 5.5 17.2 64906-01-17 Fri

100 dolog a gimi elott Nickelodeon 20:16 20:37 49,042 5.2 13.5 50207-01-17 Sat

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

A thundermans csalad Nickelodeon 12:11 12:33 44,245 4.7 18.8 68902-01-17 Mon

Bella es a bulldogok Nickelodeon 19:50 20:12 44,158 4.6 11.2 48807-01-17 Sat

A hathaway kisertetlak - megtelt haz kiaNickelodeon 20:16 20:38 43,627 4.6 13.0 55903-01-17 Tue

Nicky ricky dicky es dawn Nickelodeon 13:00 13:22 43,458 4.6 20.7 67602-01-17 Mon

Sanjay es craig Nickelodeon 09:34 09:55 43,188 4.5 13.7 66407-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Nick Jr. Week 1

18-49L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-39L+V 4-14L+VHwW/ch0-14L+V18-49L+V F18-39L+V

Affinity (4+ L+V)

06:00-25:59

Hw18-49L+V Hw18-49L+V

Nick JR 2.7 1.5 0.7 1.2 387 290 119 1810.8 152

Nickelodeon 12.7 1.8 1.3 1.8 570 108 68 851.0 61

Cartoon Network 3.3 0.8 0.3 0.4 513 168 62 730.4 90

MiniMax 6.0 2.1 1.0 1.4 449 216 85 1121.1 118

Disney Channel 5.7 0.8 0.5 1.0 552 102 51 1090.5 62

M2 5.4 4.3 2.0 3.1 227 245 96 1432.6 148

Kiwi TV 0.1 0.2 0.1 0.1 234 493 138 1420.1 261

4-14L+V audience share, 06:00-25:59
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Nick JR Nickelodeon Cartoon Network MiniMax Disney Channel M2 Kiwi TV

Weekly TOP 5 - Nick Jr. and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Spongya bob Nickelodeon 21:07 21:28 57,939 6.1 17.6 56306-01-17 Fri

Tini nindzsa teknocok Nickelodeon 21:28 21:50 52,409 5.5 17.2 64906-01-17 Fri

100 dolog a gimi elott Nickelodeon 20:16 20:37 49,042 5.2 13.5 50207-01-17 Sat

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

Nick Jr. - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Spongya bob Nickelodeon 21:07 21:28 57,939 6.1 17.6 56306-01-17 Fri

Tini nindzsa teknocok Nickelodeon 21:28 21:50 52,409 5.5 17.2 64906-01-17 Fri

100 dolog a gimi elott Nickelodeon 20:16 20:37 49,042 5.2 13.5 50207-01-17 Sat

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

A thundermans csalad Nickelodeon 12:11 12:33 44,245 4.7 18.8 68902-01-17 Mon

Bella es a bulldogok Nickelodeon 19:50 20:12 44,158 4.6 11.2 48807-01-17 Sat

A hathaway kisertetlak - megtelt haz kiaNickelodeon 20:16 20:38 43,627 4.6 13.0 55903-01-17 Tue

Nicky ricky dicky es dawn Nickelodeon 13:00 13:22 43,458 4.6 20.7 67602-01-17 Mon

Sanjay es craig Nickelodeon 09:34 09:55 43,188 4.5 13.7 66407-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Minimax Week 1

F18-39L+VChannel

SHR%

4-14L+V HwW/ch0-14L+V F18-49L+V 4-14L+VHwW/ch0-14L+VF18-39L+V F18-49L+V

Affinity (4+ L+V)

06:00-19:59

Males ABCppL+V Males ABCppL+V

MiniMax 8.6 3.4 2.3 2.0 449 216 112 1091.5 84

Nickelodeon 12.1 1.9 2.0 1.3 565 108 87 612.3 112

Nick JR 3.1 2.0 1.6 1.2 382 303 189 1480.8 106

Cartoon Network 3.2 0.7 0.6 0.4 516 141 85 670.8 143

Disney Channel 6.6 1.0 1.1 0.8 571 106 91 691.2 111

M2 7.5 6.6 4.9 4.1 254 267 158 1442.0 72

4-14L+V audience share, 06:00-19:59
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MiniMax Nickelodeon Nick JR Cartoon Network Disney Channel M2

Weekly TOP 5 - Minimax and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

Spongya bob Nickelodeon 17:46 18:07 46,641 4.9 14.2 59807-01-17 Sat

A thundermans csalad Nickelodeon 12:11 12:33 44,245 4.7 18.8 68902-01-17 Mon

Bella es a bulldogok Nickelodeon 19:50 20:12 44,158 4.6 11.2 48807-01-17 Sat

Minimax - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

4-14L+V

Date Day

A larmas csalad Nickelodeon 18:57 19:19 71,687 7.6 23.7 77006-01-17 Fri

Game shakers Nickelodeon 17:19 17:41 46,633 4.9 16.7 57703-01-17 Tue

Spongya bob Nickelodeon 17:46 18:07 46,641 4.9 14.2 59807-01-17 Sat

A thundermans csalad Nickelodeon 12:11 12:33 44,245 4.7 18.8 68902-01-17 Mon

Bella es a bulldogok Nickelodeon 19:50 20:12 44,158 4.6 11.2 48807-01-17 Sat

Nicky ricky dicky es dawn Nickelodeon 13:00 13:22 43,458 4.6 20.7 67602-01-17 Mon

Sanjay es craig Nickelodeon 09:34 09:55 43,188 4.5 13.7 66407-01-17 Sat

Csoros harvey Nickelodeon 18:35 18:57 42,121 4.5 15.4 79806-01-17 Fri

Tunderi keresztszulok Nickelodeon 19:23 19:45 41,948 4.4 12.6 77206-01-17 Fri

Gyerekhirado M2 16:42 16:50 40,253 4.3 12.2 57502-01-17 Mon

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data). 

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



AMC Week 1

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59L+V 18-49L+V M18-49L+V F18-49L+V 18-59L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

AMC 0.5 0.6 0.5 0.9 62 66 58 1170.5 50

Story4 1.1 0.8 1.4 1.3 56 39 73 710.8 34

Story5 0.5 0.3 0.7 0.9 41 25 57 770.4 31

Paramount 1.1 1.0 1.2 1.1 118 105 131 1331.1 105

Film+2 0.5 0.5 0.5 0.6 73 75 72 1100.4 59

Film Cafe 0.8 0.7 1.0 0.9 90 67 113 1110.7 67

AXN 1.5 1.6 1.4 2.0 66 67 65 961.6 63

18-49_LIVE+V audience share, 02:00-25:59
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AMC Story4 Story5 Paramount Film+2 Film Cafe AXN

Weekly TOP 5 - AMC and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49_LIVE+V

Date Day

Ncis: los angeles AXN 21:55 22:49 36,787 0.9 2.7 7902-01-17 Mon

A hidegsebesz AXN 14:35 15:29 34,782 0.9 3.1 7808-01-17 Sun

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

Hawaii five-o AXN 13:40 14:34 33,667 0.9 3.2 7808-01-17 Sun

Csi: cyber helyszinelok AXN 21:00 21:54 33,508 0.9 2.1 6805-01-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Café Week 1

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-59FemL+V 18-49L+V M18-49L+V F18-49L+V 18-59FemL+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Film Cafe 0.8 0.7 1.0 1.0 90 67 113 1310.9 126

Film Mania 0.1 0.2 0.1 0.2 48 63 33 670.1 55

Film+2 0.5 0.5 0.5 0.6 73 75 72 1060.5 92

RTL+ 1.3 1.1 1.4 1.2 100 86 114 1101.4 139

Paramount 1.1 1.0 1.2 1.1 118 105 131 1431.1 141

FOX 0.5 0.4 0.5 0.5 123 109 138 1510.6 175

GALAXY TV 0.6 0.4 0.7 0.7 81 60 102 1210.8 143

18-49L+V audience share, 02:00-25:59
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Film Cafe Film Mania Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Café and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL+ 17:00 17:52 46,201 1.2 4.2 10602-01-17 Mon

Rendorakademia RTL+ 20:15 22:07 43,808 1.1 2.8 8407-01-17 Sat

Jo baratok RTL+ 19:30 19:59 37,966 1.0 2.6 17903-01-17 Tue

Csengetett mylord? RTL+ 20:45 21:45 34,650 0.9 2.1 12403-01-17 Tue

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Film Mánia Week 1

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V Males ABCppL+V 18-49L+V M18-49L+V F18-49L+VMales ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59L+V 18-59L+V

Film Mania 0.1 0.2 0.1 0.3 48 63 33 1060.2 85

Film Cafe 0.8 0.7 1.0 0.6 90 67 113 630.9 111

Film+2 0.5 0.5 0.5 0.6 73 75 72 1000.6 110

RTL+ 1.3 1.1 1.4 0.8 100 86 114 681.2 109

Paramount 1.1 1.0 1.2 0.8 118 105 131 891.1 133

FOX 0.5 0.4 0.5 0.4 123 109 138 940.4 120

GALAXY TV 0.6 0.4 0.7 0.6 81 60 102 890.6 90

18-49L+V audience share, 02:00-25:59
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Film Mania Film Cafe Film+2 RTL+ Paramount FOX GALAXY TV

Weekly TOP 5 - Film Mánia and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Monika RTL+ 17:00 17:52 46,201 1.2 4.2 10602-01-17 Mon

Rendorakademia RTL+ 20:15 22:07 43,808 1.1 2.8 8407-01-17 Sat

Jo baratok RTL+ 19:30 19:59 37,966 1.0 2.6 17903-01-17 Tue

Csengetett mylord? RTL+ 20:45 21:45 34,650 0.9 2.1 12403-01-17 Tue

A penznyelo Paramount 16:25 18:11 34,198 0.9 2.7 15008-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Week 1

F18-49L+VChannel

SHR%

18-49L+V M18-49L+V 18-49 ABCppL+V 18-49L+V M18-49L+V F18-49L+V18-49 ABCppL+V

Affinity (4+ L+V)

02:00-25:59

18-59 AB pp L+V 18-59 AB pp L+V

Spektrum 0.9 1.3 0.5 1.0 93 128 57 970.9 86

Discovery Channel 1.5 2.3 0.8 1.7 127 181 72 1281.5 119

National Geographic 1.3 1.9 0.7 1.4 97 135 59 931.2 83

NAT GEO WILD 0.8 0.9 0.6 0.7 93 105 82 820.8 92

18-49L+V audience share, 02:00-25:59
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Spektrum Discovery Channel National Geographic NAT GEO WILD

Weekly TOP 5 - Spektrum and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Hogyan csinaljak? Discovery Channel 19:30 19:57 36,440 0.9 2.6 14006-01-17 Fri

Oroszorszag legkemenyebb bortoneiNational Geographic 22:00 22:49 32,613 0.8 2.3 10806-01-17 Fri

Ed stafford: ut az ismeretlenbe Discovery Channel 21:00 21:57 32,360 0.8 2.0 18302-01-17 Mon

Az alaszkai vadon gyermekei Discovery Channel 17:00 17:57 32,112 0.8 2.6 12808-01-17 Sun

Aranylaz alaszkaban Discovery Channel 21:00 21:58 31,794 0.8 2.0 15405-01-17 Thu

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Spektrum Home Week 1

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

18-49 ABCppL+V 18-49 ABCppL+V

Spektrum Home 0.4 0.5 0.4 0.4 141 169 157 1130.6 172

Life Network 0.5 0.5 0.5 0.4 83 92 108 740.5 77

TLC 0.5 0.7 0.7 0.3 92 134 144 510.6 95

ID Xtra 0.4 0.6 0.6 0.2 77 119 125 350.4 77

Fem3 0.2 0.3 0.3 0.0 65 116 135 150.1 37

18-49L+V audience share, 02:00-25:59
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Spektrum Home Life Network TLC ID Xtra Fem3

Weekly TOP 5 - Spektrum Home and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elplasztikazva TLC 23:00 23:57 19,628 0.5 2.1 12902-01-17 Mon

Tortakiraly TLC 07:34 07:58 14,540 0.4 3.2 11308-01-17 Sun

Mellplasztika-fuggok TLC 20:59 21:56 13,307 0.3 0.8 9606-01-17 Fri

Oriasnok TLC 13:00 13:57 13,031 0.3 1.3 15108-01-17 Sun

Mondj igent a ruhara: koszoruslanyokTLC 06:23 06:46 12,076 0.3 6.5 18707-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport1 Week 1

M18-49L+VChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49L+V F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport1 0.9 1.3 1.3 0.5 110 133 151 671.0 135

M4 SPORT 0.6 0.6 0.7 0.5 61 51 69 541.0 97

Sport2 0.7 1.4 1.2 0.3 136 226 215 550.8 166

SPILERTV 0.3 0.5 0.5 0.1 101 139 166 350.3 117

18-49MaleL+V audience share, 02:00-25:59
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Sport1 M4 SPORT Sport2 SPILERTV

Weekly TOP 5 - Sport1 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport1 21:12 23:19 70,552 3.6 10.7 21002-01-17 Mon

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:35 32,878 1.7 4.1 10608-01-17 Sun

Labdarugas Sport1 20:30 22:54 28,532 1.4 3.6 10308-01-17 Sun

Amerikai futball merkozes - nfl Sport2 19:00 22:21 27,426 1.4 3.3 29108-01-17 Sun

Amerikai futball Sport2 19:00 22:21 27,386 1.4 3.3 29108-01-17 Sun

Sport1 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport1 21:12 23:19 70,552 3.6 10.7 21002-01-17 Mon

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:35 32,878 1.7 4.1 10608-01-17 Sun

Labdarugas Sport1 20:30 22:54 28,532 1.4 3.6 10308-01-17 Sun

Kezeket fel! Sport1 23:30 23:57 16,659 0.8 4.1 33702-01-17 Mon

Studio Sport1 20:30 20:41 13,898 0.7 1.5 10608-01-17 Sun

Labdarugo merkozes - f.a. kupa Sport1 16:57 18:49 11,588 0.6 1.8 12808-01-17 Sun

Ut cardiffba Sport1 18:30 19:55 11,579 0.6 1.8 25205-01-17 Thu

Trash talk Sport1 20:00 21:25 11,389 0.6 1.5 38105-01-17 Thu

Mai helyzet Sport1 16:45 16:57 9,616 0.5 2.0 34402-01-17 Mon

Amerikai futball merkozes - nfl Sport1 11:00 14:18 9,495 0.5 2.1 28708-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Sport2 Week 1

M18-49TSVChannel

SHR%

18-49L+V M18-39L+V F18-49L+V 18-49L+V M18-39L+V M18-49TSV F18-49L+V

Affinity (4+ L+V)

02:00-25:59

Males ABCppL+V Males ABCppL+V

Sport2 0.7 1.4 1.2 0.3 136 226 215 550.8 166

M4 SPORT 0.6 0.6 0.7 0.5 61 51 69 541.0 97

Sport1 0.9 1.3 1.3 0.5 110 133 151 671.0 135

SPILERTV 0.3 0.5 0.5 0.1 101 139 166 350.3 117

18-49MaleL+V audience share, 02:00-25:59
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Sport2 M4 SPORT Sport1 SPILERTV

Weekly TOP 5 - Sport2 and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Darts Sport1 21:12 23:19 70,552 3.6 10.7 21002-01-17 Mon

Labdarugo merkozes - spanyol bajnoksagSport1 20:41 22:35 32,878 1.7 4.1 10608-01-17 Sun

Labdarugas Sport1 20:30 22:54 28,532 1.4 3.6 10308-01-17 Sun

Amerikai futball merkozes - nfl Sport2 19:00 22:21 27,426 1.4 3.3 29108-01-17 Sun

Amerikai futball Sport2 19:00 22:21 27,386 1.4 3.3 29108-01-17 Sun

Sport2 - weekly TOP 10

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49MaleL+V

Date Day

Amerikai futball merkozes - nfl Sport2 19:00 22:21 27,426 1.4 3.3 29108-01-17 Sun

Amerikai futball Sport2 19:00 22:21 27,386 1.4 3.3 29108-01-17 Sun

Labdarugas Sport2 18:27 20:29 12,088 0.6 1.8 16207-01-17 Sat

Labdarugo merkozes - f.a. kupa Sport2 18:27 20:27 12,065 0.6 1.8 16307-01-17 Sat

Okolvivas Sport2 17:40 19:42 10,447 0.5 1.9 28204-01-17 Wed

Kuzdosportok Sport2 19:46 19:57 9,874 0.5 1.5 27804-01-17 Wed

Kezeket fel! Sport2 18:45 18:57 9,713 0.5 1.3 29008-01-17 Sun

Heti helyzet Sport2 09:00 09:53 9,611 0.5 3.1 29507-01-17 Sat

Studio Sport2 17:26 17:34 8,680 0.4 2.2 44204-01-17 Wed

Darts Sport2 20:30 23:00 8,332 0.4 1.2 19203-01-17 Tue

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



TV Paprika Week 1

18-59FemL+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V 18-59FemL+VM18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

TV Paprika 0.5 0.4 0.5 0.5 81 83 103 780.4 87

Chili TV 0.2 0.2 0.2 0.2 93 103 129 830.2 117

TLC 0.5 0.7 0.7 0.3 92 134 144 510.6 140

Fem3 0.2 0.3 0.3 0.0 65 116 135 150.3 113

18-49L+V audience share, 02:00-25:59
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TV Paprika Chili TV TLC Fem3

Weekly TOP 5 - TV Paprika and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Elplasztikazva TLC 23:00 23:57 19,628 0.5 2.1 12902-01-17 Mon

Tortakiraly TLC 07:34 07:58 14,540 0.4 3.2 11308-01-17 Sun

Mellplasztika-fuggok TLC 20:59 21:56 13,307 0.3 0.8 9606-01-17 Fri

Oriasnok TLC 13:00 13:57 13,031 0.3 1.3 15108-01-17 Sun

Mondj igent a ruhara: koszoruslanyokTLC 06:23 06:46 12,076 0.3 6.5 18707-01-17 Sat

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Life Network Week 1

F18-49L+VChannel

SHR%

18-49L+V F18-39L+V M18-49L+V 18-49L+V F18-39L+V F18-49L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Life Network 0.5 0.5 0.5 0.4 83 81 92 740.5 111

TLC 0.5 0.7 0.7 0.3 92 113 134 510.6 140

ID Xtra 0.4 0.3 0.6 0.2 77 54 119 350.5 114

Story5 0.5 0.8 0.7 0.3 41 56 57 250.7 63

TV Paprika 0.5 0.4 0.4 0.5 81 65 83 780.4 87

Spektrum Home 0.4 0.6 0.5 0.4 141 174 169 1130.5 192

Fem3 0.2 0.2 0.3 0.0 65 74 116 150.3 113

18-49L+V audience share, 02:00-25:59
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Life Network TLC ID Xtra Story5 TV Paprika Spektrum Home Fem3

Weekly TOP 5 - Life Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Gyilkos sorok Story5 22:25 23:24 20,465 0.5 1.6 6006-01-17 Fri

Elplasztikazva TLC 23:00 23:57 19,628 0.5 2.1 12902-01-17 Mon

Az alomhajo Story5 18:20 20:09 17,337 0.4 1.2 12602-01-17 Mon

Tortakiraly TLC 07:34 07:58 14,540 0.4 3.2 11308-01-17 Sun

Mellplasztika-fuggok TLC 20:59 21:56 13,307 0.3 0.8 9606-01-17 Fri

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing



Ozone Network Week 1

M18-39L+VChannel

SHR%

18-49L+V F18-49L+V M18-49L+V 18-49L+V F18-49L+V M18-39L+V M18-49L+V

Affinity (4+ L+V)

02:00-25:59

Hw18-49L+V Hw18-49L+V

Ozone Network 0.2 0.2 0.3 0.3 66 46 63 860.2 70

Spektrum 0.9 0.5 1.0 1.3 93 57 85 1280.8 105

National Geographic 1.3 0.7 1.5 1.9 97 59 95 1351.0 95

NAT GEO WILD 0.8 0.6 0.8 0.9 93 82 77 1050.5 75

DoQ 0.2 0.1 0.1 0.3 83 53 43 1130.2 77

18-49L+V audience share, 02:00-25:59

2
0

1
6

w
1

2
0

1
6

w
3

2
0

1
6

w
5

2
0

1
6

w
7

2
0

1
6

w
9

2
0

1
6

w
1

1

2
0

1
6

w
1

3

2
0

1
6

w
1

5

2
0

1
6

w
1

7

2
0

1
6

w
1

9

2
0

1
6

w
2

1

2
0

1
6

w
2

3

2
0

1
6

w
2

5

2
0

1
6

w
2

7

2
0

1
6

w
2

9

2
0

1
6

w
3

1

2
0

1
6

w
3

3

2
0

1
6

w
3

5

2
0

1
6

w
3

7

2
0

1
6

w
3

9

2
0

1
6

w
4

1

2
0

1
6

w
4

3

2
0

1
6

w
4

5

2
0

1
6

w
4

7

2
0

1
6

w
4

9

2
0

1
6

w
5

1

2
0

1
7

w
1

S
H

R
%

1.4

1.3

1.2

1.1

1

0.9

0.8

0.7

0.6

0.5

0.4

0.3

0.2

0.1

0

Ozone Network Spektrum National Geographic NAT GEO WILD DoQ

Weekly TOP 5 - Ozone Network and its competitors

Title Channe l Start Time End Time AMR '000 AMR % SHR % Affinity (4+ L+V)

18-49L+V

Date Day

Oroszorszag legkemenyebb bortoneiNational Geographic 22:00 22:49 32,613 0.8 2.3 10806-01-17 Fri

Pedig jo otletnek tunt National Geographic 19:32 19:57 31,048 0.8 2.1 14703-01-17 Tue

Legikatasztrofak National Geographic 15:40 16:29 24,825 0.6 2.9 16302-01-17 Mon

Szokes a naci halaltaborbol National Geographic 19:22 20:12 23,057 0.6 1.3 12708-01-17 Sun

Mars - utunk a voros bolygora National Geographic 12:40 13:32 22,346 0.6 2.3 16408-01-17 Sun

At least 7 minutes long programmes. A program with more than one broadcast appears only once with the best episode.
In this sheet all viewing data contains Live and AsLive figures (Live + Viewing on same day as live data).

Source: Nielsen/M-RTL, Consolidated TSV figures, except last week R-Time Sales & Marketing


